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Postal Hike May 


Improve Service 
—But It'll Cost 


P. O. Gets $%4 Billion 
Raise Beyond Pay Boost 
for Postal Employes 


WASHINGTON, May 22—The 
five-year fight over a general up- 
ward revision of postal rates was 
all but over today, as Congress put 
the finishing touches on a huge 
rate-pay bill which is supposed to 
boost the revenue of the Post Of- 
fice Department by $550,000,000 
annually. 

After only a few minutes of dis- 
cussion, both houses accepted the 
compromise rates worked out dur- 
ing two months of conferences on 
widely divergent rate bills spon- 
sored by the House and Senate. 

With the Senate voting 88-0 and 
the House 379-0, there was little 
doubt here that the bill will be- 
come law soon enough so that 
many of the increases, including 
the 4¢ letter, the 3¢ postcard and 
the 12¢ per lb. rate on controlled 


circulation business publications | 
will become effective Aug. 1. The) 


first increase for second and third 

class mail will not be felt until 

Jan. 1, 1959, with further increases 
(Continued on Page 121) 


THE NATIONAL NEWSPAPER OF MARKETING 


é "a ANA Demands Pact to 


Critchfield Becomes 
Chicago Oftice of 
Klau-Van Pietersom 


MILWAUKEE, May 23—Two of 
the oldest advertising agencies in 


the Middle West will combine) @ 


their resources June 1, when 


Critchfield & Co., Chicago, becomes | | 


the Chicago office of Klau-Van 
Pietersom-Dunlap, Milwaukee. 


a 
Critchfield & Co. was founded|j 


by the late Elmer E. Critchfield 


in 1892; Klau-Van Pietersom-Dun- | § 
lap was started in 1907 by Mil-| 
Gustave Klau and 


waukeeans 
Anthony Van Pietersom. 

All 23 Critchfield clients and 14 
employes will continue under the 
new setup. Edward P. Nesbitt, 
president and majority owner of 
Critchfield, will continue as an 
active consultant. Charles J. Nes- 
bitt, exec vp of Critchfield, will 
become manager of the Chicago 
office of KVPD. He and Robert 
D. Cunningham Jr. and Clarence 
H. Russell, both vps of Critchfield, 
will become vps and stockholders 
of Klau-Van Pietersom-Dunlap. 


® Klau-Van Pietersom-Dunlap 
has 59 clients and 130 employes, 
and is the largest advertising 
agency in Wisconsin. Its 1957 
billings, as reported to ADVERTIS- 
ING AGE, were $9,337,799. Critch- 
field reported 1957 billings of $2,- 
157,927. KVPD has ranked as a 
leading agricultural agency, and is 
(Continued on Page 125) 


Sen. Neuberger Asks U. S. Subsidy 
to Counteract Liquor, Cigaret Ads 


Says States Should 
‘Educate’ Youth on Perils 
of Advertised Products 


WASHINGTON, May 22—Sen. 
Richard Neuberger (D., Ore.) to- 
day proposed that Congress ap- 
prove federal payments to states 
which use educational programs 
to teach children the danger to 


Ist Quarter... 


P&G'S TV Tab- 
Net: $11,933,899; 
Spot: $7,768,700 


Spot Medium Up 1.8%, 
Network Up 13.5%, TvB 
Says; Rates Rose, Too 


New York, May 23—The soaps 
have it in the first quarter ranking 
of spot tv expenditures released 
this week by the Television Bu- 
reau of Advertising. 

In one, two, three order came— 
as usual—Procter & Gamble, then 
Lever Bros. and Colgate-Palm- 
olive. P&G was ’way ahead of the 
field with estimated gross time 
expenditures of $7,768,700 for the 
first three months of the year— 
almost double the company’s spot 

(Continued on Page 124) 


health which can be caused by 
consuming cigarets and alcohol. 

He told the Senate that children 
are subject to a constant barrage 
of advertising which promotes 
smoking and drinking. Since he 
believes there is no _ possibility 
that anything will be done to curb 
this advertising, he said the best 
alternative is to encourage the de- 
velopment of educational pro- 
grams so that the children will 
understand the health hazards 
which can result. 

His bill does not specify the 
amounts that would be spent by 
the government. It merely author- 
izes the commissioner of education 
in the Department of Health, Ed- 
ucation & Welfare to make match- 
ing payments whenever a state 
sets up an acceptable educational 
program. 


= “As some of my colleagues 
know,” the senator said, “I have 
been disturbed for some years 
over the torrent of skillful adver- 
tising which seeks to persuade 
young people to embark upon the 
cigaret and liquor habit. This ad- 
vertising saturates many publica- 
tions, billboards and other media 
of communications. So far as to- 
bacco is concerned, it dominates 
much of our radio and television 
programming. 

“Particularly with regard to cig- 
arets, this advertising seeks to 
make the habit attractive specifi- 
cally to young people. Television 
films continually feature the use 
of cigarets by famous male ath- 

(Continued on Page 125) 
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“ALWAYS Bis- 


FRESHER’ —National 
cuit Co.’s new package for its Ritz 
crackers will be promoted in this 
ad in supplements on June 15 and 
the June 23 Life. McCann-Erick- 
son, New York, is the agency. 


‘Personality Conflicts’... 


Smith, Greenland 
Yank Accounts 


From Gore Shop 


Seabrook Farms Is 
Principal Loss as 
Smith/Greenland Forms 


New YorK, May 21—Long- 
smoldering dissension among part- 
ners resulted today in the breakup 
of a Madison Ave. agency. 

Gore Smith Greenland Inc.—an 
uneasy alliance of three personal- 
ities—cracked into two pieces, as 
Martin L. Smith, exec vp, and Leo 
Greenland, vp, pulled out of the 
agency with more than half of the 
billings and more than half of 
the personnel. 

They announced they would set 
up shop June 1 as Smith/Green- 
land Co., with Mr. Greenland pres- 
ident and Mr. Smith vp and treas- 
urer. They said they would open 

(Continued on Page 124) 


Group’s Move Accords 
With Acts of Individual 
Advertisers, Agencies 


By Maurine Christopher 

New York, May 23—Advertis- 
ers and agencies, who have long 
been bitterly and chronically com- 
plaining about television’s triple 
|spotting, now appear ready to do 
| something about it. 

Taking the lead in what might 
eventually be a general crackdown 
on what many consider to be one 
of the biggest abuses in tv is the 


U.S. Reneges in Tax 
Ruling on Co-op Ads, 
NAM. AFA Protest 


WASHINGTON, May 21—The In- 
ternal Revenue Service was ac- 
cused today of backing away from 
a promise that it had made to 
Congress to ease up on the tax 
treatment of funds which are col- 
lected by manufacturers for use 
in cooperative advertising cam- 
paigns. 

The charge was levied by the 
National Assn. of Manufacturers 
as the revenue service prepared 
to have a hearing on a new regu- 
lation which requires manufactur- 
ers to include cooperative adver- 
tising funds as part of the tax 
base used in computing excise 
\taxes on automobiles, household 
appliances and other commodities 
| (AA, March 31). 
| NAM is one of many groups, in- 
|cluding Advertising Federation of 
America, which protested that the 
regulations now being considered 
by Internal Revenue Service rep- 
resent a reversal of more liberal 
rules which have been followed 
for more than 35 years. Under the 
‘older regulations, the associations 
said, funds collected by the man- 
ufacturer from dealers for adver- 
tising purposes were not regarded 

(Continued on Page 8) 


Last Minute News Flashes 


Marlboro Tests Soft Pack in Pacific Northwest 


New York, May 23—Philip Morris Inc., which has been testing a new 
“flavor-saver” soft pack for its Marlboro cigarets in Washington and 
Oregon, will announce its marketing plans for introducing the new 
soft pack-nationally early in June. A newspaper, magazine and tv cam- 
paign is expected to be launched next month. The new pack will not 
replace but will supplement the familiar flip-top box for Marlboro 
filter-tips. Testing of ten-packs is continuing but is still confined to a 
few areas. Two-color pages have been tested in Portland and Seattle 
on the soft packs during the past two weeks. Leo Burnett Co., Chicago, 


is the agency. 


Lanvin Shifts North Business; Wesley Adds Line 


New York, May 23—Edouard L. Cournand, president of Lanvin Par- 
fums Inc., said today that “some portion” of the Lanvin account will 
be leaving North Advertising, though he declined to elaborate. Else- 
where, it was learned that Wesley Associates, a former Lanvin agency, 
has been placing advertising for the Antoine de Paris cosmetics line 
which Lanvin purchased recently. Among agencies soliciting Lanvin is 


Dowd, Redfield & Johnstone. 
Burnett Names Sinclair to 


Canadian Group 


TORONTO, May 23—E. M. (Hubie) Sinclair has been elected a vp and 
director and named to the operating committee of Leo Burnett Co. of 
Canada Ltd. Already on the committee are E. W. Hudson and Howard E. 


Whiting. Mr. Sinclair joined the Toronto office of Burnett in 1954. 


(Additional News Flashes on Page 125) 


& End TV Triple Spotting 


Assn. of National Advertisers, 
which this week called for remedi- 
al action on two fronts. 

The ANA suggested that the 
National Assn. of Broadcasters 
should revise its code to halt the 
“widespread” practice of trying to 
crowd too many advertisers into 
the time between shows. 

And the ANA said an agree- 
ment is needed “between the net- 
works and their affiliates as to 
the amount of time that is avail- 
able for sale by lecal stations after 
a network program has been 
bought by a network advertiser.” 


® As read literally, the NAB code 
permits triple spotting. The para- 
graph in question reads: “More 
than two back-to-back announce- 
ments plus the conventional spon- 
sored 10-second station ID are mot 
acceptable between programs or 
within the framework of a single 
program. Announcements sched- 
uled between programs shall not 
interrupt a preceding or following 
program.” 

However, NAB does not consider 
the type of combination in the 
foregoing paragraph to be a triple 
spot. The second sentence was 
designed to prevent any time from 
being snipped off from a spon- 
sored show for spot use. 


= At press time, NAB, which re- 
cently started suspension proceed- 
ings against seven code violators, 
had not seen the ANA press re- 
lease and had no comment on the 
advertisers’ appeal for a revision 
of the industry standards. 

Edmund Bunker, CBS-TV vp, 
said the number of complaints 


Despite ‘57 Dip, 
GM Led National 


Newspaper Users 


Auto Maker Cut Back 
to $52,390,306; Ford’s 
$31,533,144 Was Second 


New York, May 21—General 
Motors, while spending less in 
newspapers than in 1956 or 1955, 
last year again was the largest na- 
tional advertiser in the medium. 

GM put $52,390,306 into news- 
papers in 1957. In 1954, the De- 
troit colossus spent $37,391,415 in 
the medium—a figure which was 
boosted to $62,587,251 in 1955 
and then tailed off to $53,778,652 
in 1956. 


= GM’s investment in newspapers 
last year was nearly $22,000,000 
more than the amount spent by 
its closest competitor, Ford Motor 
Co., which increased its newspa- 
per activity from 1956’s $25,366,- 
292 to $31,533,144 im 1957. Biggest 
percentage increase among the 
top auto makers came from 


Chrysler, which put $26,144,287 
(Continued on Page 50) 
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More ‘Feedback’ 
in Ad Planning 
Urged by Delano 


North Advertising Exec 
Tells Function Interplay 
at U. of Chicago Session 


Cuicaco, May 21—The prime 
element in creative advertising 
planning is the feedback of ideas 
—the reciprocal relationships be- 
tween elements of the planning 
structure—according to Lester A. 
Delano, director of marketing 
services of North Advertising. 


To plan only from the top down, | 


without giving all constituent 
(Continued on Page 126) 


Goldenson Sees 
Advertisers Asking 
for Color TV by ’60 


New York, May 21—Without 
giving dollars and cents, the head 
of American Broadcasting-Para- 
mount theaters this week assured 
stockholders that business for the 
second quarter of this year is run- 
ning ahead of last year’s levels. 

Despite the uncertain economic 
outlook, Leonard H. Goldenson, 
president of AB-PT, was optimistic 
about the business prospects for 
the theater division, which has 
now reduced its theater holdings 
to 526, and the broadcasting divi- 
sion, which is benefiting from new 
primary tv station affiliations in 
several major markets. 

In answer to a question from a 
stockholder, Mr. Goldenson re- 
vealed that the radio network has 
lost between 30 and 40 affiliates 
during the past year. 

Mr. Goldenson predicted that 
by 1960 advertisers will be de- 
manding color tv service, which 
ABC is not now able to provide. 
He said that his company has 
earmarked $20,000,000 to $25,000,- 
000 to provide color equipment for 
ABC’s owned video stations. For 
the moment, he pointed out, there 
are only about 240,000 color tv sets 
in homes. # 


“SAVE You tmVEHTEO 
Secret ln” say 


COMING — He u- 
blein Inc. will 
launch a new 
campaign for 
Smirnoff vodka 
in July with col- 
or pages in Es- 
quire, Holiday, 
House Beautiful, 
Life, Look, The 
New Yorker and 
True plus a b&w 
on page in Ebony. 
Lawrence C. 
Gumbinner Ad- 
vertising Agency, 
New York, is the 
agency. 


Lilly Jumps Hard into Consumer Media in 
Reply to Vaccine Price Fixing Indictment 


INDIANAPOLIS, May 20—For an 
ultra-conservative 77-year-old 
drug company, Eli Lilly & Co. last 
week proved itself to be remark- 
ably spry. 

Indicted on Monday, along with 
four other drug producers, for vi- 
olating the anti-trust laws in the 
sale of polio vaccine, Lilly snapped 
back with a “quick, angry” retort 
that was heard from coast to coast. 

Within 24 hours after a federal 
grand jury handed down the in- 
dictment in Trenton, N. J., Lilly 
had set in motion a massive, hard- 
hitting counterattack, utilizing 
newspaper advertising, direct mail 
and public relations. 

To appreciate this reaction on 
the part of one of the nation’s lead- 
ing ethical drug producers, it 
should be remembered that in its 
previous three-quarters of a cen- 
tury of operations it had never 
advertised in consumer media (ex- 
cept for occasional insertions in 


| plant city newspapers). 


This was, the company conceded, 
Lilly’s first effort at consumer ad- 
vertising. 

Lilly and the four other com- 


Canadian Club Used Ads in Its Early 
Days to Fight ‘Rascally’ Imitators 


Hiram Walker's Brands 
Have Increased Since, 
But Imitators Linger on 


Detroit, May 21—100 years ago 
Hiram Walker founded a distillery 
in Canada just across the river 
from Detroit in what is now known 


as Walkerville. Today the company | 


he founded has a wide sale in all 
parts of the world, preceded in 
distribution only by Singer sewing 
machines and Lea & Perrin sauce. 
The distiller’s leading brand— 
Canadian Club—reflects in 
name the founder’s original choice 
of Canada as the site for his plant. 

This year Hiram Walker Inc. 
celebrates its anniversary with an 
augmented ad schedule for Cana- 
dian Club, “the largest advertising 
and merchandising program in the 
brand’s history.” The ads will con- 
vey the brand’s global nature un- 
der the headline: “The Best in 
the House in 87 Lands.” 

Also as part of its celebration, 
the company lighted the largest 
electrical spectacular sign in the 
South for Canadian Club. Located 
on Canal St. in New Orleans, the 
sign stands as high as a four- 
story building and has 3,000 light 


its | 


bulbs and 1,800’ of neon tubing. 


= Canadian Club gets all the cen- 
tenary attention because it is the 
first brand that the distiller bot- 


(Continued on Page 48) 
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THE BEST IN THE HOUSE—Ads like this 

stressing international character of 

Canadian Club help mark Hiram 
Walker’s 100th birthday. 


panies (Allied Laboratories, Amer- 
ican Home Products, Merck & Co. 
and Parke, Davis & Co.) were 
charged with conspiring to fix 
prices and eliminate competition in 
the sale of polio vaccine to federal, 
state and local governments. The 
government claimed all five pro- 
ducers submitted identical prices. 


® Lilly, producer of more than half 
of the vaccine supplies, lost no 
time and minced no words in re- 
plying to the charges. 

“So far as we are concerned it 
is complete nonsense,” said Eu- 
gene N. Beesley, president of Lilly, 
in a statement issued Monday 
afternoon at a press conference 
and in news releases rushed to 
wire services, newspapers and 
magazines. Television footage was 

(Continued on Page 126) 


Wood Book on Ad 
Business Is History 
Sans ‘Nose Tweaking’ 


New YorK, May 20—James 
Playsted Wood, veteran journalist, 
teacher and copywriter, has herded 
together a conglomeration of fact 
and fancy about the great, wide, 
wonderful world of advertising 
and has produced a first-class his- 
tory of that unique institution. En- 
titled simply “The Story of Adver- 
tising” (Ronald Press Co., $6.50), 
Mr. Wood’s book provides a lively 
and fascinating account of adver- 
tising from its squalling infancy in 
the dark ages to its present day 
mania for aiming ads at the id. 

Mr. Wood is assistant to the re- 
search director of Curtis Publish- 
ing Co. 

Neither attack nor defense, “The 


: Story of Advertising” is just what 


it claims to be, an account of ad- 
vertising from the days of the 
street crier up through the emer- 
gence of the complex, modern-day 
Madison Ave. agency. 

Mr. Wood has done a remarkable 
job of research on the book, bring- 
ing to light odds and ends of in- 
terest to anyone remotely inter- 
ested in the business. 


® Moreover, he has presented the 
story of advertising in the classic 
form of history, leaving any nose- 
tweaking to the reader. To Mr. 
Wood, advertising is—like it or not 
—the molder of tastes, habits, de- 


|\sires, interests and beliefs of the 


“average consumer.” 

And it got that way, says Mr. 
Wood, through an evolution as sci- 
entifically sound as the gradual 
disappearance of everyone’s ap- 
pendix. # 


‘Pfizer Assigns 
EEZ Foot Powder 
to ]. M. Mathes 


New York, May 20—Chas. Pfizer 
& Co.’s flirtation with proprietary 
drugs is blossoming into a serious 
love affair. 

The Brooklyn pharmaceutical 
house has introduced a new pro- 
prietary—EEZ, an aerosol foot 
powder. Advertising has been as- 
signed to J. M. Mathes Inc., a new 
agency in the Pfizer stable and a 
newcomer to the drug field. 

Pfizer, one of the nation’s lead- 
ing ethical drug producers, has 
shown a steadily increasing inter- 
est in the proprietary field (AA, 
March 24). 

Ward Haas, assistant to the pres- 
ident, told ApveRTIsING AGE this 
week that Pfizer is considering a 
proposal to group all of its non- 
prescription items in a family 
products division. He also con- 
firmed reports that the company is 
planning to launch an umbrella 
institutional campaign in consum- 
er media. 

Pfizer already has more than 20 
over-the-counter products—drugs 
available without prescription. 
However, only two of these—Bon- 
adettes (fruit-flavored motion 
siekness pills) and Candettes 
(anti-biotic throat lozenges)—have 
been promoted with any regularity 
to the consumer. 


= Mr. Haas explained that the new 
proprietaries are coming out of 
Pfizer’s research laboratories, and 
the company hasn’t yet decided 
whether to organize a _ separate 
marketing organization for them. 

“We are still learning our way 
around,” he said. 

On the other hand, Mr. Haas 
conceded, the proprietary activity 
“could develop into something.” It 
will depend on the results of in- 
dividual market tests. 

The company recently put out a 
brochure, “Family Products from 
Pfizer,” showing all of its non- 
prescription products. 

Mr. Haas said one factor militat- 
ing in favor of increased proprie- 
tary marketing is that such activity 
would expand the sales of pharma- 
cists, Pfizer’s major retail outlet. 


® Ethical drug producers tradi- 
tionally have shied away from 
proprietary promotion to maintain 


(Continued on Page 123) 


Borowsky Buys Heckel Co. 

Heckel Publishing Co., Phila- 
delphia, publisher of Paint Indus- 
try Magazine, has been acquired 
by Arthur Borowsky, former co- 
publisher of TV Guide and pub- 
lisher of the Philadelphia Street 
& Transit Guide and Eastern 
Printers Guide. 


THE NEW 87 Smgeing 
& Wheel by Cerborendum 
pep and sha. Hee ahead foe 
sagged faandty jabs os the 
veosile maternal, Check its 
peddormarice in the report on 

the atbes side of this page. 


Ask the man from CARBORUNDUM BONDED ABRASIVES DIVISION 
Abe sors Of complete ime of Coated ¢ t 


fF 
arp a: 


Advertising Age, May 26, 1958 


U.S. Must Play 
Anti-Slump Role, 
Say Industrialists 


Management Group’s 
Seminar Hears Percy Ask 
‘Belly-to-Belly Selling’ 


New YorK, May 21—President 
Eisenhower, Vice-President Nix- 
on, Secretary oof Commerce 
Weeks and the heads of many of 
the biggest business corporations 
in the country took part in a two- 
day economic mobilization confer- 
ence here this week sponsored by 
the American Management Assn. 

The consensus was that busi- 
ness, rather than government, 
must take the lead and bear the 
burden in restoring full employ- 
ment and promoting economic 
growth. 

Most of the industrial leaders, 
who told what their companies 
are doing to cut costs and build 
sales, expressed optimism about 
the economic stability of the 


(Continued on Page 104) 


‘Buy Now’ Appliance 
Push in Wisconsin 
Boosts Sales 78% 


APPLETON, WIS., May 20—A 
“Best appliance values—Better buy 
now” promotion for 39 appliance 
dealers in the Appleton-Neenah- 
Menasha area has resulted in a 
78% jump in major appliance sales, 
according to the Appleton Post- 
Crescent. 

Final results showed that 462 
major appliances were sold during 
the nine-day promotion (May 8- 
17), compared with 260 units sold 
during the nine days immediately 
preceding the push. Some of the 
larger dealers reported sales gains 
ranging from 200% to 300%. 

Combination washer and dryer 
sales were up 433%, and freezers 
showed a 400% gain. Sales in- 
creases of other appliances includ- 
ed refrigerators, 106%; washers, 
64%; dryers, 110%; ranges, 24%; 
water heaters, 30%; air condition- 
ers, 86%, and dishwashers, 200%. 


® 17 major appliance manufactur- 
ers backed the promotion with ads 
in local newspapers, radio and tv 
(AA, April 28, May 5). Each of 
the manufacturers donated one 
major appliance for prizes in a 
consumer contest. Local banks, 


utilities and advertising media co- 
operated in the push, which was 
patterned after the “You auto buy 
now” 

biles. # 


promotions for automo- 


%S 


Abrasives and Abramve Gra. 


WINNER—Carborundum Co. won the best-of-competition award in 

the fifth annual ad contest held by the Niagara Frontier Advertisers 

Assn. Comstock & Co., Buffalo, is the agency which prepared the 
winning campaign, one ad of which is shown here. 
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BPA Audits to Use 
‘Qualified’ Instead 
of ‘Controlled’ Term 


New YorK, May 21—Business 
Publications Audit of Circulation 
Inc. is making a change in its audit 
report form. “Qualified circula- 
tion” will replace “controlled cir- 
culation” wherever the latter term 
now appears, in both Form A and 
Form B audits. 

The explanation for the change 
is that many advertisers and pub- 
lishers have come to think of “con- 
trolled” as meaning non-paid cir- 
culation—“quite probably because 
it lends itself more readily to and 
is practiced more extensively by 
publications with essentially non- 
paid circulation.” 


# Controlled circulation, as de- 
fined by BPA, can mean either 
paid or non-paid circulation, BPA 
says. The official BPA definition 
reads: 

“Controlled circulation shall be 
qualified recipients of the publica- 
tion who are within the field 
served as established in Paragraph 
6 of the publisher’s statement and 
audit report. Qualified recipients 
must receive every issue of the 
publication, subject to normal re- 
movals and additions.” 

Conversely, BPA has always de- 
fined qualified circulation as: 
“Qualified circulation—same as 
controlled circulation.” 

“The final, logical step to effect 
complete removal of all possible 
misunderstanding or confusion re- 
sulting from the use of these syn- 
onymous terms has now been taken 
—use of the term ‘qualified’ in 
place of ‘controlled’ in both the 
Form A and Form B audits,” BPA 
says. # 


Maryland NIAA Unit 
Rejects ISIM Plan 


BALTIMORE, May 20—The Mary- 
land chapter of the National In- 
dustrial Advertisers Assn. today 
voted against the proposal to dis- 
solve NIAA in favor of an Inter- 
national Society for Industrial Ad- 
vertising by a vote of 35 to two. 

The two delegates from the 
Maryland chapter have been in- 
structed to cast their four votes 
against the measure at the NIAA 
conference in St. Louis June 3. If 
a proposal comes up then to table 
the question for further study, the 
Maryland delegation will vote in 
favor of this proposal. 

On hand to explain the ISIM 
proposal were Richard C. Sickler, 
NIAA board chairman, and Milo 
Ziegenhagen, a task force member. 

Opinion of the majority’ of 
Maryland chapter members 
seemed to be that ISIM would 
transfer too much emphasis from 
advertising to marketing, would 
sacrifice the individual in favor 
of the company, and would cut 
away too great a segment of its 
most useful membership. They 
also agreed that this is too soon 
to consider such a radical organi- 
zation change, and that further 
time is needed for additional 
study and plans. 


= New officers for the Maryland 
chapter elected at the meeting in- 
cluded Eldridge M. Adams, Cam- 
bridge Wire Cloth Co., president; 
Richard L. Sands Jr., Speed & Co., 
vp; John L. Philips, Koppers Co., 
vp; Carroll S. Hutton, Pridemark 
Press, vp; Gerald Welch, Welch, 
Collins & Mirabile, secretary; Lloyd 
H. Denton, Baltimore Convention 
Bureau, treasurer. + 


Pollock Joins MacFarland 

J. B. Pollock, former account 
group supervisor of Batten, Bar- 
ton, Durstine & Osborn, Pitts- 
burgh, has joined MacFarland 
Advertising, San Francisco, as vp 
in charge of account services. 


Night Owls Are 


Solid Citizens, 
Blair-TV Finds 


10 City Pulse Survey 


Shows Audience Is Big, jj 


Capable as Consumers 


New York, May 22—As Jerry 
Lester used to say in the early 
gay days of late night television: 
“They’re up out there.” 

So reports Blair-TV, station 
representative, after a _ten-city 
survey of night-owl televiewing. 
Nearly 70% of the people queried | 
by Pulse Inc. interviewers during | 
March said yes, when asked, | 
“Have you looked at television | 
any night after 11 during the past | 
week?” (The question was for) 
after 11:15 in some cities and) 
after 10:30 in San Francisco to 
get past the news shows into the 


(Continued on Page 123) 


Refi resh. 


LIGE Aig E ST 


becayse it’s aged longest | 


OUTDOOR TIME—This Memorial Day 
picnic ad, a color newspaper page 
scheduled for eight midwestern 
markets plus Chicago, launches a 
| summer promotion for G. Heile- 
man Brewing Co.’s Old Style beer. 
Compton Advertising, Chicago, is 
the agency. 


Booz, Allen Study Shows Growing Influence 
of Marketers in New-Product Development 


CuIcaco, May 20—The impor- 
tance of marketing men in new- 
product development is becoming 
more pronounced in U.S. compa- 
nies, according to new information 
released by Booz, Allen & Hamil- 
ton, business consultant. 

Conrad Jones, partner 


Jerrold Offers 
Central Metering 
Setup for Cable TV 


PHILADELPHIA, May 21—Jerrold 
Electronics Corp., which installed 
the pay tv system in Bartlesville, 
Okla., plans soon to unveil a new 
outside-the-home metering system, 
ADVERTISING AGE learned this week. 

The new system, unlike the 
home coin boxes which necessi- 
tate making collections, would en- 
able the operator of a “cable the- 
ater” system to meter shows seen 
in each home from a central sta-| 
tion. The viewer would be billed 
by the month for the shows he 
had seen. 

The Bartlesville project has 
been losing money, and Henry 
Griffing, president of Video In- 
dependent Theatres, which owns 
the system, has said that suspen- 
sion of the operation is being con- 
sidered. Current metering devices 
have not been successful. 

Losses in Bartlesville during 
the past four months reportedly 


in the! 


have been at an average of $10,- 
000 a month. + 
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; COLUMBIA. SOUTHERN CHEMICALS HELP BRIGHTEN 


consulting company, outlined four 
new distinctions for the marketing 
man in a talk before the Merchan- 
dising Executives Club of Chicago 
yesterday. His information, based 
on continuing studies of new-prod- 
uct management at 83 leading com- 
panies, included the following: 


e Of all product ideas which sur- 
vived screening in these companies, 
33% came from marketing depart- 
ments. Research and development 
departments were second, with 
29%. Top management and cus- 
tomers tied for third, with 12%. 


e The influence of marketing de- 
partments in screening decisions 
was the strongest, exceeding re- 
search and development sections 
by an average of 10%. Marketing 
was most influential in four of the 
six evolutionary stages of product 
development. 


e Marketing and top management 
share in having the strongest in- 
fluence toward starting new-prod- 
uct departments. 


e In 54 companies with new-prod- 
uct departments, 38% of these de- 
partments are headed by people 
who came from marketing jobs. 


Columbia Appoints Gallagher 

William P. Gallagher, who has 
been with the sales department of 
Columbia Records, New York, 


since 1952, has been appointed 
director of sales, 
Cook, who resigned. 


replacing Hal 


THE PUTURE FOR SO MANY PRODUCTS 


SOUMEADOOTIERE CHEMICAL CORMOMA RON | meee mee cae wie 


Seana Speen. eearane © eae 1 pean anonmene F 


GLAMOR TREATMENT—Columbia-Southern Chemical Corp. is spurring 
the development of practical all-colored tires, this ad points out— 
showing the tires in yellow, blue, red, beige and green. The color 


spread, running in May and June 


in nine trade publications, is part 


of a new “consumer-style” campaign for the industrial chemical 
producer. Ketchum, MacLeod & Grove, Pittsburgh, is the agency. 


‘Sales Means Marketing: Marketing Means Sales’ 


NSE Broadens Scope 
to Meet ISIM ‘Threat’ 


Better Management Is 
Slump Cure, Says Fouche; 
Brower Hits ‘Goof-Off Era’ 


WasHINGTON, May 20—In a bid 
to hold the loyalty of top indus- 
trial marketing executives, Na- 
tional Sales Executives today 
voted to intensify its activities 
in the whole broad field of mar- 


Merck Ethical Unit 
to Sponsor Radio-TV 
at Medical Meeting 


Cuicaco, May 20—Merck, Sharp 
& Dohme, ethical drug division of 
Merck & Co., will sponsor radio 
and television coverage of the an- 
nual convention of the American 
Medical Assn., scheduled for San 
Francisco June 23-27. 

This is the first time the AMA 
has permitted broadcast coverage 
of its meeting. 

A series of 10 programs, entitled 
“AMA Daily Bulletin of the Air,” 
will be presented on two San 
Francisco stations. Five will run 
on KQED, the city’s educational 
tv outlet, and five will be on radio, 
on KROW. 

Dr. F. J. L. Blasingame, general 
manager of the AMA, said the 
radio-tv series will help to solve 
a communications problem. 

“Physicians attending our meet- 
ing are scattered around the city 
in hotels, motels and private 
homes,” he pointed out. “Our 
sessions are held simultaneously in 
eight different locations. With the 
radio and television daily bul- 
letins, we will be able to call at- 
tention to important events—both 
scientific and social—and review 
our activities for physicians and 
the public.” 


s The programs will be produced 
by Benjamin Draper, head of the 
tv department of the California 
Academy of Sciences. Merck’s 
agency for the series is Paul 
Klemtner & Co., Newark. # 


Two Join Johnson & Lewis 

Johnson & Lewis Advertising, 
San Francisco, has named J. S. 
Fullerton to serve as account su- 
pervisor on the American Presi- 
dent Lines account, effective July 
1. Mr. Fullerton has been with 
Young & Rubicam, New York, for 
the past 7 years. At the same 
time, Glynn Grace, formerly with 
Y&R in San Francisco, has been 
named an account executive for 
the same account at Johnson & 
Lewis. 


| keting, with special attention ac- 


corded to the problems of indus- 
trial marketing managers. 

NSE’s three-day convention 
here was billed as a “recession 
busting” session to make “the 
consumer a buyer instead of a by- 
stander,” but there was less ex- 
citement in the program than in 
NSE’s aggressive precautions in 
the face of the possibility that Na- 
tional Industrial Advertisers Assn. 
may vote soon to become the In- 
ternational Society for Industrial 
Marketing, specializing in service 
to top industrial marketing execu- 
tives. 

As NSE directors see it, their 
organization has __ traditionally 
served “marketing” and NIAA 
has devoted itself to “advertising.” 
Their vote today to establish a 
new office, director of services 
for marketing management, re- 
flects their belief that the pro- 
posed revision of NIAA would set 
off a competitive membership 
struggle. 


s Under Barton K. Wickstrum, 
vp in charge of marketing of Syl- 
vania Electric Products, New 
York, NSE’s new program for 
marketers is supposed to concern 
itself with advertising, sales fore- 
casting, market research, sales 
training, salesmanship, behavior- 
al sciences, product development, 
executive development and _ re- 
lated problems of top marketing 
management. NSE said there will 
be exchanges of ideas among mar- 
keting men, “with heavy empha- 
sis on supporting research stud- 
ies.” 

“NSE has always served the 
broad interests of all marketing 
men,” the board of directors said 
in its resolution. “Sales means 
marketing, and marketing means 
sales. 


= “However, in recent years, a 
change of nomenclature—not a 
change of ideas—has resulted in 
some people classifying sales as 
only one phase of marketing. 

“Although there may be some 
usefulness in this division of ideas 
for purposes of company organi- 
zational charts, it certainly has no 
application to the activities of 
NSE. We have always served the 
broad interests of every phase of 
marketing, including the indus- 
trial field, and we shall continue 
not only to do so, but to broaden 
our services whenever there is a 
need among our members for 
more services. 

“We are the largest single or- 
ganization of marketing execu- 
tives, and there is no better place 
for the exchange and creation of 

(Continued on Page 100) 


U.S. Denies It Aims to Eliminate 
Ad Allowances in Defense Contracts 


Cutbacks Called Result 
of Zealous Individual 
Contracting Officers 


WASHINGTON, May 20—A new 
scare over the status of advertising 


| as a cost factor in defense contracts 


has been stirred up in recent 
weeks as a number of publishers 
have received word that govern- 
ment contracting officers are re- 
fusing to approve payments for 
advertising in their magazines by 
aircraft manufacturers and other 
defense plants. 

Some publishers have been told 
by advertisers that the trend in the 


Defense Department is gradually to 
eliminate all advertising allow- 
ances, 

Defense officials deny this. They 
contend that recent instances 
merely represent an effort on the 
part of individual contracting of- 
ficers to cut down on the amount 
of money paid to defense contrac- 
tors to cover “administrative” ex- 
pense. 


s While there is no special crack- 
down on advertising in trade and 
technical publications, officials 
confirm that a special directive is- 
sued by the Department of Defense 


(Continued on Page 118) 
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House FCC Probe 
Reveals ‘Pressure’ 


Won Illinois License 


WASHINGTON, May 22—The 
buildup for another series of pene- 
trating studies into influences at 
work at the Federal Communica- 


tions Commission moved ahead) 
this week, as the staff of the) 


House committee on legislative 
oversight provided background on 
half a dozen controversial tv li- 
censing cases, including a Spring- 
field, Ill., case which allegedly in- 
volved politicking by high Repub- 
lican officials. 

Most of this week’s hearing was 
quiet, as the staff members me- 
thodically read detailed histories 


of the lengthy litigation resulting | 


from tv applications in Providence, 
St. Louis and a number of other 
cities. In all, there reportedly are 
20 cases in all parts of the country 
which will be analyzed for proof 


jin Rt 


| that FCC had no consistent stand-| Curtis Names Mitchel, Hench 
}ards on which to base its approval | E. Kent Mitchel, formerly vp 
| of tv grants. ‘and ad director of Holiday, has 
|been a inted rsonal repre- 
s An indication of the controversy poh gg ar E. MacNeal, 


forme _ a pe Mag heros president of Curtis Publishing Co., 


| proof that a former Illinois state 
‘auditor, Orville Hodge, intervened 
with leading Republicans to upset 
an FCC hearing examiner’s deci-| 
sion which proposed in mid-1955 
to give Channel 2, Springfield, to 
Sangamon Valley Broadcasting Co. 
The report said after Mr. Hodge| 
intervened with former Republi-| 
can National Chairman Len Hall | 
the commission reversed the ex- 
aminer and approved the compet- 
ing application of WMAY-TV. 


E. Kent Mitchel 
In addition to Mr. Hodge and/on 


Ralph Hench 


the management group of 
Mr. Hall, the report said, Rep.|American Home, recently bought 
Leslie Arends (R., Ill.), Republican|by Curtis (AA, April 28). At the 
whip in the House, had been ac-|same time, Ralph Hench, sales 
itive in arranging the switch. The) manager of Holiday, was named 
report said FCC Commissioner to succeed Mr. Mitchel, and Den- 
|Robert E. Lee switched his vote) nis Murray, in the New York ad of- 
lafter lunching with Rep. Arends. fice, succeeds Mr. Hench. 


ry 
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WALTER S. MARTIN, 
Regional Sales Manager, 
Seattle 

E. L. BRUCE CO., Inc. 


‘We concentrate where people are 
...and Tacoma has the people!” 


Mr. Martin says: 

“To get the best from our advertising dollars we must concentrate 
where people are! And the 308,000 folks living in the Tacoma market 
are worth a great deal of our sales and merchandising efforts. To sell 
Bruce Floor Products to these able-to-buy people we rely greatly on 
advertisements in the Tacoma News Tribune. We know that no 
outside newspaper approaches the circulation coverage of the News 
Tribune in its market.” 


TACOMA NEWS TRIBUNE 


TACOMA, WASHINGTON 
Circulation more than 83,000 


Represented by SAW YER-FERGUSON-WALKER COMPANY, Inc. 
New York * Chicago * Philadelphia + Detroit + Atlanta + Los Angeles + San Francisco + Seattle 
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Highlights of This Week's Issue 


} 


Triple spotting on tv shows comes in for 
| some sharp criticism from ANA, adver- 
tisers and ag i Page 1 


Two of the Midwest's oldest agencies— 
Klau-Van Pietersom-Dunlap, Milwau- 
kee, and Critchfield & Co., Chicago— 

combine, with Critchfield becoming 

the Chicago arm of the Milwaukee 

agency Page 1 


| Precter & Gamble leads tv spot spenders 
| again in the first quarter of this year 
| with $11,933,899 in network tv and 

$7,768,700 im SPOt BV ......ccccecceeeeeereeene Page 1 


Feedback of ideas is the prime element in 
creative advertising planning, accord- 
ing to Lester A. Delano, director of 
marketing services, North Advertising, 
at a University of Chicago advertising 
seminar Page 2 


Advertisers will be demanding color tv 
service by 1960, Leonard H. Goldenson, 
president of American Broadcasting- 
Paramount Theaters, tells stockhold- 
ers Page 2 


Eli Lilly’s first consumer advertising 
is “‘quick, angry” retort to indictment 
of it and four other drug makers for 
violating anti-trust laws in potio vaccine 
sales Page 2 


Hiram Walker celebrates its centennial 
with recollections of the long battle it 
has had to protect and defend the trade- 
mark of its well-known whisky—Cana- 
dian Club Page 2 


No nose tweaking of advertising, ‘“‘The 
Story of Advertising’ by James Play- 
sted Wood simply relates the evolution- 
ary growth of advertising from the Mid- 
ok. ld | ee Page 2 


Business Publications Audit of Circulation 
replaces “controlled circulation” in its 
forms with “qualified circulation” 
in order to dispel the notion con- 
trolled circulation is non-paid circula- 
tion Page 3 


Marketers are growing more important 
in developing new products, with 33% 
of new product ideas coming from the 
marketing department, according to a 
survey by Booz, Allen & Hamilton, bus- 
SRD GOUIITE  cecccscsctterrencecicttinans Page 3 


Defense Department denies it is about 
to eliminate advertising allowances in 
defense contracts, says recent instances 
represent an effort on the part of 
some officers to cut down on amount 
of money paid under defense con- 
tracts Page 3 


Merck, Sharp & Dohme will sponsor radio 
and television coverage of the annual 
convention of the American Medical 
Assn. in San Francisco, the first time 
the AMA has permitted broadcast cov- 
erage of its meetings ........................ Page 3 


Commercials which feature “doctors” are 
attacked by the New York State Med- 
ical Society Page 16 


Pacific Northwest Pipeline Corp. launches 
first advertising campaign with news- 
paper pages featuring large candid 
photographs of typical users of natural 
gas Page 20 


5% for the first quarter despite general 


Tappan Co. reports that its sales are up | 


year-round advertising and promotion 
programs Page 24 


Compton Advertising, celebrating its 50th 
year, digs out some old photos to show 
how agency office looked way back in 
1923 : Page 36 


U. 8. World Trade Fair, in its second 
year, has some 3,000 exhibits from 
60 nations, appears to have won accept- 
ance aS a permanent annual exhibi- 
tion Page 36 


“The Rubel Service,”’ a monthly discus- 
sion of advertising agency manage- 
ment, taxes and accounting, bows with 
discussion of importance of written 
agreements between an agency and its 
clients Page 45 


The Communications Arts Guild of Al- 
bany awards special citation to S. R. 
Bernstein, editorial director of Adver- 
tising Age, and the Troy Times for ef- 
forts to improve morality ............ Page 50 


The typical Minneapolis adman, according 
to a Minneapolis Advertising Club sur- 


vey, is a church-going, golf-playing, 
non-huckster type fellow ............ Page 85 
Lentheric, Lawford Fabrics, four dress 
makers tie-in with a five-page 
ad in the August issue of Mademoi- 
selle Page 87 


The Gotham wing of Gotham-Vladimir, 
international advertising agency, cele- 
brates its 50th anniversary .......... Page 88 


Both Westinghouse and General Electric 
launch their own campaigns to fight 
r i Page 92 


Utility companies should continue to be 
“generous” with advertising budgets, 
Philip A. Fleger, board chairman, 
Duquesne Light Co., tells annual con- 
vention of the Public Utilities Adver- 
tising Assn. Page 96 
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Once upon a time a lot was to build a house on. And people did most of their living 
inside of the house. But look what an idea can do! 


Better Homes & Gardens started showing people how to get more out of living by 
living more out-of-doors. They’ve kept featuring articles about outdoor living — 
how to plan for more play space on a narrow lot, how to have a second 
“dining room” in the back yard, even how to shop for a swimming pool. 


And because BH&G’s editors have such a happy faculty for making 
reality more fascinating than anything else in the world, the men 
and women who read Better Homes & Gardens are living “all 

over the lot’”’ these days—outdoors as well as indoors. 


For advertisers, every new idea BH&G gets behind means 
new sales opportunities. Outdoor living means building 
materials, patio furniture and garden tools. And barbecue 
equipment and suntan oil and maybe even swim suits, 
too! The sales climate that Better Homes & Gardens 
creates is truly unique among the major media. Meredith 
of Des Moines . . . America’s biggest publisher of ideas 

for today’s living and tomorrow’s plans 


S BHaG the family idea magazine 


4,350,000 COPIES MONTHLY 
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This Week in Washington... 


Fair Traders Jab Spurs into Congress 


By Stanley E. Cohen 
Washingten Editor 

WASHINGTON, May 22—Back to 
fair trade. That’s the goal of 
spokesmen for small business 
groups, who tell members of Con- 
gress that many retailers can’t sur- 
vive the current price cutting 
wave. They are pressing with such 
determination that the chances for 
approval of an ironclad federal 
fair trade law have suddenly be- 
come much brighter than they ap- 
peared when Congress assembled. 

When a House commerce sub- 
committee rushed through hear- 
ings on the tough fair trade bill 
sponsored by Rep. Oren Harris 
(D., Ark.) early this month, there 
was a tendency to discount the 
move as a gesture toward the po- 
litically potent small business 
groups. Supposedly, House mem- 


bers would have a chance to in- 
gratiate themselves with business 
by voting for the bill, but the bill 
itself would die in the Senate. 

Now, however, there are signs 
| that fair traders have no intention 
of falling for this strategy. They 
refused to settle for a “study” of 
price cutting which the Senate 
small business committee sched- 
uled for this year, and now the 
committee is revising its schedule 
‘and planning a “quickie” hearing 
on fair trade and loss leader legis- 
lation. Although the small business 
committee can’t originate legisla- 
tion, its move may build a fire 
under the Senate commerce com- 
mittee, which has power to report 
a bill. 


s On the other hand the political 


cross currents seem to be more 


complicated than they have been 
in the past when Congress re- 
sponded obediently to needs of 
fair traders. The pressure for im- 
mediate action stems from the fact 
that fair trade laws have broken 
down in 16 states, so that barely 
a score of companies still retail 
their products at protected prices. 

On the other hand, consumers 
who have been trading at dis- 
count houses have learned a lot 
about retail mark-ups. One veter- 
an farm lobbyist who is active in 
trying to block fair trade legisla- 
tion commented, “Our people 
aren’t going to be very enthusiastic 
about a congressman who votes to 
make them pay long prices for 
electric appliances and other things 
they want to buy.” 


Now that there is 
Roads Bureau 4 law which says 
Rules Outdoor ©vtdoor advertis- 

ing along federal 
interstate highways is to be rigid- 
ly controlled, the struggle over the 
rights of the outdoor industry has 


om & 


The official dedication of WRC’s new studios took 
place on May 22nd. With its new facilities, 
Washington’s first radio station will continue to be , 
Washington’s favorite radio station. ‘ 


shifted from Congress to the bu- 
| Teau of public roads. Regulations 
{new being considered at the bu- 


reau would confine signs to zones | 


two to four miles from each inter- 
change. But even this stringent 
restriction is under fire from Sen. 
Richard Neuberger (D., Ore.), 
original sponsor of the outdoor ad 
control law. 


garages, eating places, tourist at- 
tractions and other facilities in the 
neighborhood, but he contends 
there isn’t enough room in the per- 
missible zones to accommodate all 
the advertisers who might have 
something to say. So he would ban 
all individual signs and confine 
advertising messages to communi- 
ty signboards erected at informa- 
tion and rest stops located at stra- 
tegic locations throughout the sys- 
tem. He says each panel would 
serve 30 to 40 times as many ad- 
vertisers as a single billboard, and 
give motorists more specific infor- 
mation than advertisers could put 
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YEARS OF j, 
PROGRESS... & 
AND A NEW @& 
BEGINNING Je 


ae.  § 


NBC Leadership 


. oe 


WRC . 980 Represented by NBC Spot Sales 


Station in Washington, D. C. 


The senator recognizes that mo- | 
torists ought to be informed about | 


Advertising Age, May 26, 1958 


into a message which must be ab- 
sorbed as a car whizzes by. 


Radio-tv lawyer 
“Anti-Plotkin’ Harry Plotkin 
Act Aids Plotkinw@s off to the 

West Coast Tues- 
day to consult with a client who 
wants to keep a tv translator sta- 
tion out of Palm Springs. The cli- 
ent, a community antenna system, 
claims the station would cause eco- 
nomic injury, which FCC is obliged 
to prevent. 

There is irony in the case. For 
the right to claim “economic in- 
jury” did not exist prior to 1952, 
when Congress approved a new 
radio law, sometimes referred to 
here as “the anti-Plotkin act.” It 
got this name because its original 
purpose, according to some of the 
sponsors, was to make sure that 
Mr. Plotkin, who was then assist- 
ant general counsel of FCC, was 
prevented from influencing com- 
mission members when they were 
writing their opinions. 

But in addition to curbing Mr. 
Plotkin’s influence within FCC the 
bill also contained the “economic 
injury” rider which, for the first 
time, enabled non-broadcasters, 
like the community antenna sys- 
tems, to block radio-tv applica- 
tions which threatened to com- 
pete with them. FCC repeatedly 
has told Congress this “economic 
injury” clause is the chief source 
of interminable delays and litiga- 
tion which deprive communities of 
new radio-tv service. But it re- 
mains on the books, and now even 
Mr. Plotkin is profiting by the 
“anti-Plotkin” act. 


Delicate behind- 
Split Rule for the-scenes nego- 
‘Packers’ Seen ‘tiations led last 

week to unani- 
mous Senate approval of legisla- 
|tion cutting the ground out from 
"under food chains which assert 
| their advertising and other trade 
| practices are immune from review 
| by the Federal Trade Commission. 
| For more than a year FTC has 
warned Congress that its efforts to 
stop chains from getting illegal 
promotion benefits and discounts 
|have been handicapped because 
| some chains use the fact that they 
| grind hamburg or pack sausage as 
|the basis for claiming sanctuary 
* speseed a 1921 law which gives the 
| 


Agriculture Department exclusive 
authority over business practices of 


» | “meat packers.” 


The compromise (AA, May 5), 
which will probably get quick ap- 
proval in the House, meets the ob- 
jections of members who want real 
meat packers shielded from FTC 
jurisdiction. On the other hand it 
gives FTC a clear mandate to go 
after unfair practices in the whole- 
saling and retailing of non-meat 
products. 


Attorney Gener- 
Newsprint Men al William P. 
‘Well Informed’ Rogers has sent 
Congress a bulky 
| report which says his staff is hav- 
/ing an exceedingly difficult time 
|trying to prove that newsprint 
/manufacturers consult each other 
|on prices. He leaves no doubt his 
_investigators are convinced the ev- 
| idence exists, but he says some of 
it is outside the U. S. The report 
observes, “A network of cooperat- 
ing associations welds the industry 
into a common interest group, su- 


| perbly well informed, which pre- 


sents a united front to the public 
and the governments concerned.” 


‘Herald's O'Hara Retires 
Edward A. O’Hara will retire 
as president of the Syracuse Her- 
ald-Journal and Herald-American 
July 1. He has been associated 
with the newspaper for 50 years, 
serving as a reporter, classified 
advertising manager, advertising 


manager, business manager, gen- 
eral manager and publisher. He is 
past president of the New York 


State Publishers Assn. 
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Down Boston way, 


more folks read Grit 
than the Satevepost! 


FEB 27 
iO AM 


The postmarks are actual reproductions 
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In Boston, Mass., Grit readers are about as rare as bull- 
fighters. But there’s more to Boston than Mass. And in 
Boston, Ga., Ind., Ky., Mo. and Tex., Grit outsells The 
Saturday Evening Post. 

With 59% of its 900,000 circulation concentrated in 
towns of 2500 and fewer, Grit helps advertisers correct the 
metropolitan bias of most mass media. You need Grit to 
gain balanced national coverage for your customer cam- 
paign. You need Grit to sell small towners! 


Grit Publishing Co., Williamsport, Pa. * Represented by Scolaro, Meeker 
& Scott in New York, Chicago, Detroit, Philadelphia; and by Doyle & 
Hawley in Los Angeles and San Francisco 
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TV Spot Sellers | 
Ask FCC to Curb 
Net Option Time — 


| 

WASHINGTON, May 22—The dif-| 
ficulties of the national spot tv 
advertiser were outlined in detail | 
this week as spokesmen for the 
Station Representatives Assn. 
urged the Federal Communications 
Commission to limit the use of op- 
tion time by networks, and put net- 
works out of the station rep busi- 
ness. 

Spokesmen for the independent 
reps appeared as FCC neared the 
end of a lengthy hearing in which 
networks and their affiliates pre-| 
sented a united front to batter 
away at suggestions submitted by 
FCC staff members calling for 
drastic revision of existing net- 
work-station business relation- 
ships. 

The five witnesses testifying for 
the Station Representatives Assn. 
assured the commission they did 
not regard themselves as anti- 
network. Their lead-off witness, 
Lloyd Griffin of Peters, Griffin & 
Woodward, exclaimed, 
more aware of network accomp-| 
lishments than we are!” 


= Before they were finished, how- 
ever, Lewis Avery, president of 
Avery-Knodel Inc., presented a 
detailed analysis showing the de- 
gree of control exercised by net- 
works over broadcast time, and 
other spokesmen for the station 
rep group contended the existing 
option time arrangements make it 
exceedingly hazardous for adver- 
tisers to invest in non-network 
programming during option peri- 
ods. 

In his discussion of the option 
time problem, Eugene Katz, pres- 
ident of the Katz Agency Inc., 
said reps concede that networks 
need option time, but they feel the 
existing arrangement is a “Sword 
of Damocles” because the exist- 
ence of the option effectively pre- 
vents the use of any option periods 
by other than network advertis- 
ers. 


= Frank Headley, president of H-R 
Television Inc., focused his tes- 
timony on the network’s role as 
rep for affiliated stations. While 
networks currently represent only 
15 stations, he said there is no 
assurance they will not change 
their policies and solicit more. He 
questioned whether networks can 
give objective advice to stations 
in fixing their spot rates. + 


Curtis Publishing’s 
Revenues, Profits Dip 


PHILADELPHIA, May 23—Both 
gross operating revenues and net 
earnings of Curtis Publishing Co. 
for the first quarter declined from 
last year’s figures and Robert E. 
MacNeal, president, “guessed” 
that earnings for 1958 would be 
about $3,000,000 after taxes, com- 
pared with last year’s $6,239,000. 

Gross operating revenue for 
Curtis and its consolidated subsi- 
diaries for the first three months 
of 1958 was $45,060,879, compared 
with $47,660,898 for the same 
period last year. Net earnings for 
the first quarter were $250,472 
compared with $1,390,450 in 1957. 


= Mr. MacNeal cautioned that it 
would be misleading to estimate 
earnings for the year by project- 
ing the earnings of any particular 
quarter. In spite of an expected 
50% cut in net figures for 1958, 
the Curtis president said there 
are many hopeful signs on the 
horizon, and actual earnings will 
depend largely upon the time and 
rate of recovery of general busi- 


FINALLY ! The dictating machine for people who don't like machines! ne wew-xev-norer” 


ey 


GRAY AUDOGRAPH 


SMALL & LIGHT—This two-color spread for Gray Mfg. Co.’s fully 

transistorized Key-Noter appears first May 30 in U.S. News & World 

Report followed by other news and business publications and news- 
papers. Lewin, Williams & Saylor, New York, is the agency. 


New York, May 22—Justice 


supreme court, today reserved de- 
cision on a motion by the state 


“No one is| attorney general to appoint a tem- 


Edgar J. Nathan Jr., of New York} 


FTC Says TV, Store 
Tie-Ins Violated 
Robinson-Patman 


WASHINGTON, May 21—The 
Federal Trade Commission today 
ruled that seven major grocery 
producers violated the Robinson- 
Patman Act when they entered 
into tv deals which enabled major 
food and grocery chains to get 
free time on network-owned sta- 
tions. 

Under the arrangements, the 
advertisers bought time at card 
rates, but received in-store pro- 
motion space as a special induce- 
ment. FTC said the violation oc- 
curred because chains got free 
time for making the space avail- 
able to clients of the stations, so 
\that the net effect was that pur- 
\chases by the grocery producers 
|enabled some outlets to get pro- 
motion advantages which were not 
offered to all. 

Stations owned by all three net- 
works operated variations of the 
plan, FTC said. Typical amounts 
spent by the national advertisers 
ranged from $111,000 to $210,000 
annually under them, the decision 
said. 


® The decision hinged on the find- 
ing that chains were direct bene- 
ficiaries of time purchases by the 
national advertisers. In their de- 
fense, advertisers contended their 
arrangements with the networks 
made no reference to any compen- 
sation for the chains. But the 
commission said there could not 
be any doubt that  telecasters 
served as “intermediaries,” par- 
ticularly in view of circulars and 
brochures used by the stations to 
promote the plan with national 
advertisers. 

“The in-store promotion feature 
of the plan, although astutely ex- 
cluded from the narrow specifica- 
tions of the contract between re- 
spondent and the broadcasting 
company, was actually the primary 
cause and chief consideration for 
the execution of the contract,” FTC 
said. 


= The seven producers served with 
cease and desist orders under to- 
day’s decisions are Groveton Paper 
Co., Groveton, N. H.; General 
Foods Corp., White Plains, N. Y.; 
Sunshine Biscuits Inc., Long Island 
City, N. Y.; Piel Bros., Brooklyn, 
N. Y.; Hudson Pulp & Paper Co., 
New York; P. Lorillard Co., New 
York, and Sunkist Growers Inc., 
Los Angeles. + 


N. Y. Seeks to Stop Borg-Johnson from Using 
Cash from Buyers of ‘Misrepresented’ Radio 


porary receiver for Borg-Johnson 
Electronics Ine. The state charged 
that the company intends “to 
mulct the consuming public out of 
more than $1,000,000 within the 
next several weeks” through the 
sale of a so-called $4.95 pocket 
radio. 

The company’s “sensational 
claims in advertising” for what is 
basically a simple crystal set were 
recently condemned by the Na- 
tional Better Business Bureau 
(AA, May 12), and last week Mark 
T. Walsh of the attorney general’s 
office obtained a stay preventing 
Borg-Johnson and its officers 
from disposing of any money re- 
ceived from consumers, except at 
the direction of the court. 


® Parker Advertising is identified 
with the promotion of Borg-John- 
son Electronics. But Products 
Services Inc. was appointed re- 
cently to handle a 60-day spot 


‘Twas Just ‘Passing 
Relationship,’ Says Persky 
New YorK, May 22—Lester 

Persky, president of Product Serv- 
ices Inc., said here today, “Our 
association with Borg-Johnson 
Electronics lasted only eight days. 
We had just started to place copy 
for the campaign when we re- 
ceived word from the Better Busi- 
ness Bureau and terminated our 
association. 

“Actually in that period we ac- 
counted for only about 2% of their 
total billings. It was, to put it 
mildy, a ‘passing relationship’.” 


radio campaign in 100 markets 
reportedly budgeted at $1,000,000. 
David L. Ratke, chairman, presi- 
dent, secretary and treasurer of 
Parker, is also secretary-treasurer 
of Borg-Johnson. The company’s 
vp, Herman Liebenson, is also ra- 
dio and tv time buyer of Parker. 
Monroe Caine is president of 
Borg-Johnson. The company and 
Parker Advertising are both lo- 
cated at 9 E. 45th St. 

Besides the appointment of a 
temporary receiver to take over 
the assets of the corporation, the 
attorney general’s applications 
seek to restrain Borg-Johnson and 
its officers from conducting any 
business, except as permitted by 
the court, in order “to prevent the 
dissipation of the funds fraudu- 
lently secured by the defendant 
from the consuming public.” + 


Dickie-Raymond Acquires 
Direct Advertising Associates 
Dickie-Raymond Inc., New York, 
has acquired the Direct Advertis- 
ing Associates, New York. Theo- 
dore N. Trett, president of Direct 
Advertising, has joined Dickie- 
Raymond as an account executive. 
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| Akers Denies Ad International Folds, but 
‘He'll Withdraw from Operation for a While 


| pean-wide 


By Mark Random 


Lonpon, May 20—Reports that 
Advertising International had 
folded were vehemently denied 
here today by Lynn R. Akers, the 
American hair and scalp clinic 
operator who launched the Euro- 
advertising agency 
earlier this year (AA, Jan. 27). 

“It’s absolutely untrue,” Mr. 
Akers told ApVERTISING AGE when 
asked to comment on the reports 
circulating widely in New York. 

At the same time, Mr. Akers 
conceded that the agency was re- 
trenching and he was withdraw- 
ing temporarily because of poor 
health. 

AI is closing its office in Den- 
mark and curtailing operations in 
Germany and France. 


= “We believed in a good idea,” 
Mr. Akers said. “That can’t be 
wiped out by illmess or bad luck. 
Our only disappointment would be 
in not seeing what we believed in 
come about.” 

Mr. Akers explained that he 
had suffered a concussion during 
his Army service in World War II, 
followed by a complete breakdown 
in 1945. He had another break- 
down two weeks ago in Germany 
and x-rays revealed a dormant 
tumor at the base of the brain. 

In view of his past medical his- 
tory, doctors advised him to cut 
down sharply on his activities, he 
said. 

Mr. Akers said he was with- 
drawing from Advertising Inter- 
national for at least three months. 
Control will be vested in Keith 
Monk as general manager. Mr. 
Monk left a top creative post with 


U.S. Reneges in Tax 
Ruling on Co-op Ads, 
NAM. AFA Protest 


(Continued from Page 1) 
as part of price if they were in- 
voiced separately and were spent 
entirely for advertising. 

The associations claim the new 
policy will represent a serious new 
burden on manufacturers at a 
time when the government ought 
to be encouraging the develop- 
ment of effective merchandising 
techniques such as_ cooperative 
advertising. 


s In addition, the National Assn. 
of Manufacturers said in its pro- 
test that the new policy outlined 
by the revenue service represents 
a complete reversal of the philoso- 
phy voiced by Deputy Secretary of 
the Treasury Dan Throop Smith 
when he appeared before a House 
ways and means subcommittee 
which was studying tax revision 
in January, 1956. 

At that time, NAM said, Mr. 
Smith said a new regulation on 
cooperative advertising was being 
drafted which would specify that 
special advertising funds which 
are independently invoiced and 
earmarked for advertising would 
be excluded from the tax base. 

“Largely on the basis of the 
above representations,” NAM 
said, “the subcommittee, as well 
as interested members of the 
business community, were led to 
believe that an accord and un- 
derstanding were reached in this 
area and that no further need ex- 
isted for considering the problem 
as part of a legislative proposal.” 


s Subsequently, NAM said, Reve- 
nue Commissioner Russell Har- 
rington indicated the revenue 
service was “not in a position to 
go forward with the publication 
of the cooperative advertising rul- 
ing,” but he promised to consult 
with industry “in an attempt to 


clarify the issues.” + 


S. H. Benson Ltd., London, to go 
with AI. The Akers hair and scalp 
clinic business—established in 
nine European countries—will be 
managed by his personal assistant, 
Max Webber. 

Mr. Akers said AI offices will 
continue to operate in London, 
Brussels, Antwerp, Stockholm and 
Vienna, He said an office is also 
being opened in Athens. 


CABLE LED NELSON TO 
THINK AI HAD FOLDED 


NEw York, May 21—Ted Nelson, 
AI representative in New York, 
said he had received a cable from 
Mr. Akers last week “informing 
me that he was dropping AI.” 

As a result of this cable, Mr. 
Nelson had told a number of peo- 
ple here that the agency had 
folded. 

Mr. Nelson said he has since 
talked to Keith Monk in London 
and learned that the agency is 
continuing. He is still up in the 
air, however, on his own status. 

Mr. Nelson had occupied space 
in the offices of the Akers Hair & 
Scalp clinics. He suspects that AI 
will now eliminate its New York 
representation. # 


IARI Sets Program 
to Get Its Research 
Reports Read, Used 


Cuicaco, May 22—The Indus- 
trial Advertising Research Insti- 
tute, the research affiliate of Na- 
tional Industrial Advertisers Assn., 
has started a program to get its 
research reports off the shelf, read 
and put to use. 

Today the IARI held its fifth in 
a series of six “subscriber semi- 
nars” aimed at bridging the gap 
between the reports themselves 
and their practical application. 
Seminars have already been held 
in Philadelphia, Pittsburgh, Co- 
lumbus, and Cleveland. The final 
meeting will be in New York 
next Thursday. 

‘According to Joseph E. Bach- 
elder, director of the IARI, begin- 
ning next year, seminars will be 
scheduled soon after new reports 
are issued. + 


Lucky Heart Labs 


Names Jones Frankel 


MEeEmPuHIs, May 20—Lucky Heart 
Laboratories Inc. has appointed 
Jones Frankel Co., Chicago, as its 
agency, replacing Allan Marin & 
Associates, Chicago. 

Lucky Heart cosmetics, sold di- 
rect to the national Negro market, 
presently bills between $50,000 and 
$100,000 annually. Herb Gott- 
schalk, advertising manager, said 
the company will begin market 
tests next fall for a new hair prod- 
uct to be sold under a different 
label in regular retail outlets. This 
will be followed by introduction of 
a companion product. 

Lucky Heart asked for ageney 
solicitations last February through 
a classified advertisement in Ap- 
VERTISING AGE, and received ap- 
proximately 200 letters, Mr. Gott- 
schalk said. # 


Court Blocks Fair Trade 
Move by Bristol-Myers 

A Providence superior court 
judge, Patrick P. Curran, has de- 
nied Bristol-Myers Co. a prelimin- 
ary injunction against Lorraine 
Mill, a Pawtucket, R. I., retailer 
who allegedly has sold Bufferin 
below the fair trade price. The 
judge challenged the authority of 
Bristol-Myers to oblige a retailer 
to adhere to price terms of a 1955 
contract between Bristol-Myers 
and Blanding & Blanding Inc., a 


Providence drug company. 
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outdoor 
says everything 


| Tidewater has 
to sell! 


THE 


HIGHEST 


PREMIUM 


/AND REGULAR 


TIDEWATER OiL COMPANY 


Outdoor Advertising ye 


Poster designed by Buchanan & Co. Inc. ¢ 


“The ability of Outdoor Advertising to reach 
car owners on the way to service stations makes 


} 
: . it ‘a natural’ for Tidewater. And its ability eames 
Mr. Fred Willmerling, to tell a complete selling story at a glance a =, os 
} Manager of Advertising, makes it a real sales booster for our products. ae 
Tidewater Oil Company, says: We consider this direct and timely medium vital 
| ! to Tidewater sales in our Eastern, Central 
! and Western Divisions.” 
} 
8S out of 10 people remember OUTDOOR Advertising!" » peek 


OUTDOOR ADVERTISING INCORPORATED Oo Al 


NATIONAL SALES REPRESENTATIVE OF THE OUTDOOR MEDIUM 
é 


60 EAST 42ND STREET, NEW YORK 17, NEW YORK - ATLANTA - BOSTON - CHICAGO - DALLAS - DETROIT - HOUSTON - LOS ANGELES - PHILADELPHIA - ST. LOUIS - SAN FRANCISCO - SEATTLE 


} *Urban Poster Readers — Starch Continuing Study of Outdoor Advertising Standardized Outdoor Advertising, 24 and 30-sheet posters — and Painted Bulletins. 
tThis poster currently being displayed in Tidewater’s Eastern Division. 
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New magazine measure... 
for the first time...pinpoints 


4 


the advertising page! 


“Don’t tell me how many people look into your issue. Tell 
me how many times they’re exposed to my advertising page.” 


This is advertising’s long-time challenge to magazines. 
Now — with a major breakthrough in media research — 
we can answer it. 

A new bull’s-eye measure of the advertising page has 
been developed by Alfred Politz Media Studies, in consul- 
tation with the Advertising Research Foundation, for The 
Saturday Evening Post. 

Until now, all your facts have been on the issue as a 
whole. ABC Circulation (1914), Total Audience (1939), 
Reading Days (1956) all measure the issue. 

The new Politz study of Ad Page Exposure gauges the 
power of the magazine page to provide face-to-face contacts 


...to bring readers within immediate visual range of your ad. 


AD PAGE 


EXPOSURE 


Now you can know how many times a magazine audience 
is exposed — not only to the issue, but to your page. It is 
the difference between knowing how many customers-walk 
into a store — and how many come to the counter where 
your goods are displayed. 


This new measure was two years in the making. The inter- 


view method was tested for accuracy by seven separate check 
studies. It proved extremely precise. (Respondents under- 
stated actual page exposure by 3%.) 


Now the results of the first national Ad Page Exposure 
Study — done by Politz with a national sample of over 
12,000 — are in. The major finding: 


Alfred Politz proves that, in an average issue, your 
advertising page is exposed to the readers of The 
Saturday Evening Post over 29,000,000 times. 


That your advertising page in a single copy of the 
Post makes 5.8 such customer contacts. 


How can a single page — an advertising page, your page 
— set up so many selling opportunities? The answer has 
two parts: (1) because of the kind of magazine the Post 
is, (2) because of the kind of readers the Post has. (The 
magazine is edited for deep, abiding interest — page after 
page. The readers are voracious — and 9 out of 10 say they 
welcome the ads. ) 


Cost per exposure to your advertising page: less than one- 
twelfth of one cent. 


The people contacted: post-INFLUENTIALS—alert, active 
leaders on every spending level who talk up the things they 
read in the Post to the folks next door, to friends, to fellow 
workers. They multiply your sales force by millions. 


For complete details, call your Post salesman or write 
to the Research Department, The Curtis Publishing Co., 
Independence Square, Philadelphia 5, Pa. 


NOTE TO OTHER MEDIA: Because of the importance 
of this new study, its techniques and methods will be made 
available to any medium wishing to apply the measure. This 
information will be furnished as soon as complete data are 
published. And we assume that the standards of the Adver- 


tising Research Foundation will be met in using it. 


SS 
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New glued-pages test was one of seven separate check studies that 
proved accuracy of interview method. Pages of the magazine were 
glued together with minute dots of non-readhering glue. Breaking of 
seal byreadergavean actual recordof advertising pages fully exposed. 


The Saturday Evening 


| Bk OOM ME Sell the POST WF INFLUENTIALS -they tell the others! 


A CURTIS MAGAZINE 
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The Editorial Viewpoint ... 


Stop Government by Spite 


A wave of government by spite seems to be sweeping across our 
country, with much of it designed to inundate advertising media. 

First there was the spite adoption of taxes on advertising in Balti- 
more, designed quite clearly to chastise the local newspapers and oth- 
er communications media which had not been as enthusiastic as they 
might have been in support of the current local administration. Then 
there were similar attempts in other places, the idea always being to 
attack newspapers, radio and television stations through doing hurt 
to their pocketbook nerve. 

Now the revenue commissioner of the state of Georgia has joined 
the parade of spiteful government officials, with a ruling which makes 
it illegal for newspapers in Atlanta and Macon to carry liquor ad- 
vertising because these newspapers have more than one-third of 
their circulation in dry counties. The real reason seems to be, how- 
ever, to induce the newspapers to stop prying into the revenue com- 
missioner’s private finances. 

We don’t expect the Georgia attack on liquor advertising to get 
anywhere, and perhaps the problem is not really an advertising prob- 
lem at all, although currently advertising seems to be the favorite 
whipping boy. 

The real problem is whether we are to have a government of laws 
and due process or a government activated by spite and vindictiveness, 
able and willing to harass and annoy the citizenry with one cozy little 
device after another. 

We have always been able to withstand the depredations of as- 
sorted legislative and bureaucratic screwballs, and no doubt we can 
continue to do so, but it will take constant watchfulness. There are too 
many people in positions of authority who are willing and eager to 
use that authority to work off some of their private grudges. 


Hazel Bishop and C&C 


News that C&C Television Corp., tv film distributor, has purchased 
the controlling interest in Hazel Bishop Inc. is of considerably more 
than passing interest because it brings together, according to Matthew 
M. Fox, C&C president, “a great brand name” and “a vast bank of tv 
time,” which has been acquired in return for program sales. 

This brings bartering into newer and more luxuriant flowering, and 
opens up new vistas which may be profitable and valuable, but cer- 
tainly tend to be confusing. 

The era of diversification in industry moves onward; but things 
were simpler and easier to understand when everyone tended to stay 
in his own business back yard. In those days, a film distributor was 
in the film business, and a cosmetics company sold cosmetics, and we 
simple folk were not quite as confused as we sometimes are now. 


Nice Words for Job Seekers 


“What makes a top marketing man?”, asks a classified ad in last 
week’s ADVERTISING AGE...and provides such a heart-warming an- 
swer that we'd like to quote the rest of the ad. 

“Ambition? Yes. Broad interest in marketing, advertising, sales 
promotion? Yes. Leadership ability? Yes, that too—but none of those 
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| self-admittedly, is to sell a product. | 


—Charles Fisher, N. W. Ayer & Son, Detroit. 


“He hasn’t been home nights for three weeks; too busy on that ‘To- 
getherness’ campaign.” 


qualities pay off unless they are developed, and we know how to de- 
velop them. Our company—the largest in several consumer products 
fields—is successful only because of the people we develop and pro- 
mote from within. 

“Our formula is this: You start immediately with challenging as- 


signments matched to your present ability. You will have a respon- | 


sible position within the broad field of marketing-advertising-sales 
promotion. Representing the advertising department, you will also 
contact other departments and our advertising agencies. 

“But the quickest way to become a top marketing man is to work 
with top marketing men. That is the finest training we can offer—and 
the most valuable experience you can acquire. 

“Before we screen you for these jobs, we’ll give you the oppor- 


Advertising Age, May 26, 1958 


Rough Proofs 


Jim Palmer, president and chief 
executive officer of Marshall Field 
& Co., used to teach marketing at 
the University of Chicago. 

Maybe those boys really know 
something. 

— 


E. B. Weiss, the well-known 
iconoclast, has demolished the the- 
|ory that advertising executives 
work under an unusual strain. 

Now how will they justify those 
|} extra martinis at lunch and before 
| taking off on the commuters’ spe- 
cial? 


Scientific American, which in- 
cludes “Strategy of Card Games” 
in its editorial lineup, will help the 
boys who like to stay out late toy- 
ing with the pasteboards. Now they 
can point out that they are merely 
engaged in scientific research. 


The San Francisco entry in the 
National League pennant race con- 
|tinues to make threatening ges- 

tures, and if it captures the flag, it 

| will only add to the anguish of 
Giant fans left pining in.the vicin- 
|ity of Coogan’s Bluff. 


A Detroit adman pleads for per- 
}sonal recognition of the unknown 
| geniuses who are responsible for 
the creation of brilliant ideas. 

For some reason, though, clients, 
like FDR, prefer helpers with a 
passion for anonymity. 


tunity to ‘screen’ us. If you are a college graduate between the ages 


of 21 and 30 send for complete information...” 
Sure sounds pleasant and profitable, doesn’t it? 


# = = 


What They're Saying... 


Word on TV from Hollywood | 
Television runs through talent |™en, consumers, investors, employ- 
like a buzz-saw. When it squeezes |¢S—indeed by every citizen. The 
every last bit of mileage out of| faith of the free society is that 
actors it casts them aside. It’s the| these millions of points of initia- 
same old rat-race that radio used tive will produce swifter progress, 
to be—only worse. with greater liberty, than any sys- 
In the movie business actors are| tem of centralized control. Thus, a 
selling entertainment. The whole| business recession is really a test 
purpose of a picture is to entertain of the people of the U. S. and their 
people theatrically. Tv’s purpose, form of society... 
—J. S. Smith, manager of public 
and employe relations services, Gen- 
eral Electric, New York, speaking at 


the Associated Business Publications 
award luncheon in New York, May 1. 


And I don’t like Madison Ave. dic- | 
tating to actors on determining art 
or good taste. 


—Richard Widmark, quoted in the | 


Hartford Times. ‘Twang of a Wet Gingersnap’ 


More Sales Urgency 


decisions of millions of business 


Miami hotels have agreed not to 
advertise in the local newspapers, 
in order to avoid cut-rate competi- 
tion. 

They are probably underestimat- 

jing the ability of the bargain- 
hunters. 
e 


GE x-ray division is advertising 
in Life to promote the services of 
radiologists. 

The idea is to persuade you to 
see yourself as others see you on a 
Roentgen plate. 


“Burnt sunbathers targets of 
Noxzema new products drive,” the 
headline says. 

Fortunately for the makers of 
this and other suntan lotions, sum- 
mer sun worshipers never seem to 
learn. 

e 


Safeway Stores, which has 


Copy is always important; not) fought the use of trading stamps 


You can’t tell me that advertis- 
ing isn’t an important sales tool. 
I’ve been in it too long. I’ve seen 
it used. But let’s take a little of 
|the bunk out of that one too. The 
lingo that’s grown up in the last 
ten years leaves an old-timer like 
me just a little baffled. It took me 
quite a while to find out what they 
meant when they were talking 
|about “creating a product image.” 
|I wish there was less talk about 
creating a product image and a lit- 
tle more sales urgency in present 
| advertising. . . 


—Arthur H. “Red” Motley, president 
and publisher, Parade, speaking to 
the Sales Executives Club of New 
York. 


It's a Test 
In a free economy, economic 
growth is paced and directed by the 


—_ 


the length of it, necessarily, but its | for years, is now using them in a 
manner. Often there’s too much |jarge group of its stores. 
recklessness with superlatives, too} As the old-fashioned politican 
many words that are pretentious | yseq to say, “If you can’t lick ’em, 
or meaningless, or ‘both. Someone | jine *em.” 
has said that good copy should e 
have “the twang of bow-thongs 
and an edge like a whetted blade”; 
but too much of it has all the 
twang of a wet gingersnap, and 
about as much edge or stabbing 
point as an old overshoe. 

—William Schaller, Schaller Co., West 


“A salad,” remarks Institutions 
Magazine, “is more than pieces of 
lettuce.” 

That’s a_ self-evident fact at- 
| tested to by every advertiser of 
salad dressings. 


Hartford, Conn., agency, in the 
Times, Hartford. e 
It ls Advertising “94% of those who purchased 


Basically, Mr. Mayer writes of central residential air conditioning 


the agency business in advertising. ye stems,” reports Westinghouse, 
This is as it should be, because the| "@4 never been called on by a 
salesman.” 


advertising agency business is ad- 
vertising. 
—Sylvester 


“Madison Avenue, 
Saturday Review. 


Old Sol got the business, even if 
he didn’t collect the commissions. 


Copy Cus. 


L. Weaver, reviewing 
US.A.,” in the 
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ANY WAY YOU LOOK AT IT, you get a clear ent on every page. Significant news and vital 
view of the news in The Inquirer. Fresh make- information, clearly presented, earn for The 
up, new format and dramatic type changes Inquirer highest readership in Delaware Valley, 
provide a readable, eye-catching first page. according to recent studies. And this readership 
And these important improvements are appar- extends to your advertising, too. 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


The Philadelphia Inquirer 


Constructively Serving Delaware Valley, U. S. A. 


CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
EDWARD J. LYNCH RICHARD IL. KRUG waite y= K ASSOCIATES FITZPATRICK ASSOCIATES 
20 N. Wacker Drive Penobscot Bidg. ontgomery St. 3460 Wilshire Boulevard 
Andover 3-6270 Woodward 5-7260 tee arheld 1-7946 Dunkirk 5-3557 


Var J hast ¥ 
ey AA 
counrr 


Delaware Valley, U.S.A. —14 
county Retail Trading Area... 
home of 5,200,000 people ... 
Philadelphia is the hub. 
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Rie. es 
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Steel 
means 


Business 


It always does. U. S. Steel’s decisions have long been 


watched as an index of future business activity. 


Its early decision to renew its distinguished dramatic 


series on the CBS Television Network’ and to increase 
its investment in television with a program in the daytime™ 


—indicates its confidence in the nation’s economy. 


It also suggests its confidence in network television. 
No mere patron of the arts, Steel knows what to expect 


from network television—and gets it. 


It knows that television’s audience is constantly growing. 
It knows that the audience to its own dramatic program 
(an audience which averages more than 20,000,000 for each 


broadcast) grows increasingly responsive. 


It knows that three out of every four adults in the nation 
have seen the program and that those who watch it have 
an even higher opinion of Steel’s products and policies 
than those who don’t. 


It knows that to open up new markets, expand old ones 
and maintain a favorable image in the public mind, 
there is no more powerful medium at its command than 
network television, 


Like Steel, other major television advertisers who mean 
business have announced their renewals for the coming 

season: Allstate Insurance, American Tobacco, Campbell 
Soup, Kimberly-Clark, Socony-Mobil, and Westinghouse. 


And like Steel they employ the medium that provides the 


*The United States Steel 
largest nationwide audiences in all advertising. — rene eg 
series oT live dramatic 
programs produced by 


THE CBS TELEVISION NETWORK the Theatre Guild. 


**Beginning on June 4, the 
Wednesday reports of 
the CBS Morning News 

with Richard C. Hottelet. 
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Bulmer & Johnson Dissolves 
Vivian H. Bulmer and Ella May 
Johnson have dissolved their com- 
pany, Bulmer & Johnson, Minne- 
apolis radio-tv representative. A 
succeeding organization, Wayne- 
Evans & Associates, has been 


Bud Stitt. 


Stevenson Opens Rep Office 
James T. Stevenson, formerly of 
Long Advertising and the Caples 
Co., San Francisco, has established 
an office at 5901 Buena Vista Ave., 
Oakland, to serve San Francisco 
area accounts of H. L. Mitchell & 


formed and will be managed by | Associates, Huntington Park pub- 
|lishers’ representative. 


Whether #'s 
_ PRINTED 

BROADCAST 
TELECAST 


Somebody may allege that it’s 
Slander, Libel, Piracy of his stuff, 
Invasion of his Privacy, Violation 
of Copyright — accusing your 
Agency, Client or personnel. SO 
— have our unique Excess INSUR- 
ANCE, to cushion the claim — 


effectively, inexpensively. 


EMPLOYERS 
REINSURANCE 


CORPORATION 


21 W. Tenth, Kansas City, Mo 
New York, 107 William St 
Chicago, 175 W. Jackson 
San Francisco, 100 Bush St 


| 


Tite, 


FRESH—A newly developed stylized fish helps emphasize brand in the 

new series of outdoor posters shown by San Juan Fishing & Pack- 

ing Co., Seattle, in Pacific Northwest cities. Botsford, Constantine 
& Gardner, Seattle, is the agency. 


AVAILABLE 
MIKE HAMMER 


Alternate Tuesdays 
10:30-11:00 PM 


: — KRON is TV in 


San Franciscans ars sold on KRON- TY 


SAN FRANCISCO CHRONICLE + NBC AFFILIATE » CHANNEL 4 « PETERS, GRIFFIN, WOODWARD + 


Advertising Age, May 26, 1958 


N.Y. Medical Men 
Hit Commercials 


‘Featuring ‘Doctors’ 


New YorK, May 20—The New 
York State Medical Society last 
week criticized medical tv com- 
mercials which feature “doctors.” 

In its annual meeting here, the 
society’s house of delegates voted 
to ask the American Medical Assn. 
|to call on the “appropriate federal 
| regulatory bodies” to curb “false or 
misleading advertising of nostrums 
and proprietary remedies on sale 
to the general public without pre- 
scription or other form of medical 
supervision.” 

The resolution noted that the 
|}amount of medical advertising on 
television is constantly increasing. 
The resolution charged some man- 
ufacturers and their agencies with 
using questionable taste in their 
advertising; particular mention 
was made of tv commercials that 
make references to “doctors” or 
“your doctor” to leave the impres- 
sion that doctors themselves use or 
prescribe a particular kind of med- 
icine. # 


Hussco Shoe Sets Fall Push 

Hussco Shoe Co., Honesdale, Pa., 
using radio for the first time, will 
launch a three-pronged campaign 
during its back-to-school drive 
starting in August. Sports pro- 
|\grams will be aimed at potential 
imale customers; a singer will be 
used to appeal to junior misses 
{and teens; a ventriloquist will ap- 
peal to the small fry. The drive 
will be featured on 45-second 
commercials for the company’s 
|Huskies basic shoe line. Print me- 
|dia will be used with the same 
‘themes during the drive. The ads 
|will run in American Girl, Miss, 
|Screenland, Seventeen and Silver 
|Screen. Co-op newspaper adver- 
|tising will be used in 135 cities. 
The agency is Friend-Reiss Ad- 
vertising. 


Ideal Toy Breaks TV Drive 


Ideal Toy Corp., New York, has 
|launched a spring minute spot tv 
| campaign for its Shirley Temple 
;doll and Tyrannosaurus Rex di- 
| nosaur hobby kit in seven major 
|markets. The drive will run until 
| mid-July in New York, Chicago, 
|Los Angeles, Boston, Minneapolis, 
Washington and Cincinnati. Coin- 
cidentally, Ideal’s Little Miss Rev- 
lon doll is being advertised on 
“Bingo-At-Home” programs in 75 
cities. Grey Advertising Agency 
services the account. 


Alfred Whittaker to B-M 

Alfred A. Whittaker, formerly 
vp in charge of research of Benton 
& Bowles, has joined Bristol- 
Myers products division, New 
York, as director of market re- 
search. He succeeds William M. 
Bristol III, recently named presi- 
dent of the products division. 


Kudner Names 3 VPs 

Robert W. Bode, executive art 
director, and Robert M. Haig, 
co-copy chief, have been elected 
vps of the Kudner Agency, New 
York. Donald Gibbs, vp and co- 
copy chief, has been elected a 
member of the executive com- 
mittee. 


Pearce 


does 
| it! 


See page 122 


ae e a. tenn 
me — - 
| ee 
é fa ° x 4 , "Se eee 
| aS a > 
oo 4 , a | 
a se 
: | 
s SAN %* Pa, \ a 
; , : i. on 
i ee )=— ff} ON © the freshest fish 
os a i "4 
_ eee eee ee a * fe * 
. mas > ‘in the freezer 
7 eee a a. r , aos 
es : s Ors — 
78 | 
ee 
i 
S. ; 
vas } 
w 3 a 
ae | 
ee | 
Be. 
on , ee 
hee, i wes 
Ama a Rae ge: ee pe ES : ke ee Seg g es nee 
sey ne Poeg WBS. Se ri cs ae AG re 
Br soe chee 2 ae Bes soc ae as ce e Bi ae ae . ec 
ee : Bee ae one ek base oe, ra ee & oe . es as 
erica Seer Recusince pe nt ar = Sa ‘ a or 3 ee = 24 ms Saaers 
a a on ; oe ~. sa é ss oe ra ‘ . —— 
% . e vee ae ee. Se ¥ ey i Be eee. ee: 
itor : \ es ae | ‘ oe * ee ve - e ar oe Oe 
—-— fas Oe Rr Ga se % he ae ‘ 
at ee 3 Be eee eae foe ee ae Pees i 
ae en ay % _ o ban * ; ra ee a =e _ 
5 DR we a i Gan oe Lad eee eee ‘ 
i s : oe ee eke pee me Ay — C. : eo 3 a“? i. i y . 
re > apes wang GR : ye ff — ane 
eee: -, 4 | eS ® : EE Se ZL _ = ae 
shee, 5. : og f sg Beis 8 RAG Ya Rana OS Be a Pee: ae Pde 
ee 4 ar + Liberte |b eS 2d <a nee = 3 é —— Baka sc ae 
i 4 Sm? £ Oakes. ee SE ee eee eo _ < x  ———- eee 
5 es a ed fs H eee oe : sinner i Fa _ & a Seon aaa 
; se ees : iat RR cee Sees igs 4 ES ae Ss ieee 
2 eae eg See h . a oa wai aa 
stilts a si inet ’ a ae ae on 
K es “a ee _ Oe e ae ee ye y ee _— 
= 4 : Ye A ° ; 
oe ¥ : fs ee Re a 
LST hs x LE ca See ee 
eae . ~ ee a o 
3 a : * ah > \/ ae 
x & . - - .. o> “Vn ) 
ee 3 isa 4 See “a ee o i, Ws a y 
ee ¥r— s A 3 ane, | Aan Eo 
“ So fi 7 ; Pe Pe a 
ia vou < SO - * 
Ea eo. o>. _» 
ves Pes: 3 Pe peer a 
oe ee 2 {>} | ANy J e @ >- 4 : ¥ ‘ 
re : 4 Iv , — a 
‘ eed Wg Mis ™!” ~ see a eee ‘Yr » 
hey ~ 1O¢ Ble = CS rr $e 
| saan A sate nol “Ee ee 
: ie Sas aes me 
ap POS Sens Re een 
ae ne | 
3 | 
| 
see | 
s ee | 
OF 
: =| 
uae ; 
A 
| Se 
: eae 2 B ; ge eae ote or 5.1 rai git Ga oon ace eo ie ‘ nae ae ea oe ee Mite aie Seat pate soto : Sue ses i = Debs ee . ee § S cae TN a i 2 ‘os me us ee "4 en ‘ zs ‘ 7 oi Poh: 


THERE’S A BIG DIFFERENCE IN THE THREE HOUSTON NEWSPAPERS .... 
AN ADVERTISERS know 11! 


The Chronicle leads Houston’s other two newspapers in 19 out of the 24 Media 
Records RETAIL Classifications! 


The Chronicle carries over 3 times as much EXCLUSIVE RETAIL linage as both other 
Houston papers COMBINED! 


The Chronicle receives the MAJORITY of linage placed by 64% of all RETAIL Advertisers! 


The Chronicle leads Houston's other two newspapers in 20 of the 22 Media Records 
GENERAL Classifications! 


The Chronicle carries over 2’2 times as much EXCLUSIVE General Linage as both other 
Houston papers COMBINED! 


The Chronicle receives the MAJORITY of the linage placed by 65% of all GENERAL 
Advertisers! 


The Chronicle leads Houston’s other two newspapers in 25 of the 28 CLASSIFIED Classi- 
fications! 


The Chronicle is 3rd in the entire nation in the number of CLASSIFIED ADS published, 
among evening newspapers! 


The Chronicle carries over 2 times as many CLASSIFIED ads as the morning paper, The 
Houston Post. . . over 10 times as many as the other evening paper, The Houston Press! 


The Chronicle publishes more FINANCIAL linage than both other Houston newspapers! 


. and even more important, receives 73% of all EXCLUSIVE FINANCIAL linage placed 
in Houston’s 3 newspapers! 


The Chronicle publishes more AUTOMOTIVE linage than both other Houston papers . . 


. and even more important, receives 65% of all EXCLUSIVE AUTOMOTIVE linage 
placed in Houston’s three newspapers! 


THE CHRONICLE TOTAL LINAGE 1957 
CARRIES MORE TOTAL CHRONICLE . . . . 42,710,266 


L Ss 
ADVERTISING THAN | pot =... . . 31,694,991 


BOTH OTHER HOUSTON LINES 


PAPERS COMBINED Ps 2 ts 


A) 
® 


THE REASON... Fotub / 


THE HOUSTON CHRONICLE 


JOHN T. JONES, JR., President 
-R. W. McCARTHY, Advertising Director 
M. J. GIBBONS, Gereral Advertising Mgr. 


THE BRANHAM COMPANY — National Representatives 


SOURCE: MEDIA RECORDS YEAR 1957 
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“WE ADVERTISE IN 
BUSINESS MAGAZINES TO 
BROADEN OUR REPUTATION” 


‘‘Business magazines provide the audience we believe it important 
to reach,” states David W. Harris, Board Chairman of Universal 
Oil Products Company. “With an established reputation in the 
petroleum refining field, it is essential to our long-range planning 
to increase the recognition of our services and products in industry 
and finance. Our advertising program in business magazines is 
helping us accomplish this objective.” 


IF WHAT YOU MAKE OR SELL is bought by business and 
industry, you can “‘mechanize”’ your selling by concentrating your- 
advertising in one or more of the McGraw-Hill magazines serving 
your markets. “‘Mechanized selling” helps create acceptance and 
preference for your products and services . . . gives your salesmen 
more time for making specific proposals and closing orders. 
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McGRAW-HILL PUBLICATIONS 
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: App McGraw-Hill Publishing Company, Incorporated 
330 West 42nd Street, New York 36,N.Y. % 
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6 STEPS TO 
SUCCESSFUL 
SELLING 


—-, MORE ADVERTISING HERE 
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70% of the! U.S. Steel Expands Ads 
With Canned Soft Drink Push 
U.S. Steel Corp. plans a “major | 
expansion” of its ad and promo- 
is covered by | tion program with a campaign for 
this one book. canned 
summer season. The major por-| 
| tion of the campaign is scheduled 
|for 42 newspapers in 32 markets 
starting June 26. 
canned soft drinks will be promot- 


een Los Angeles 57 ed on the “U.S. Steel Hour” and | 


AIRFRAME 
INDUSTRY 


full information 
write or wire: 


2700 W. 3rd St. 


| with spots on a 10-minute morn- 
| ing news telecast, both over CBS. 
The news program spots will be 
new for U.S. Steel. It starts June 
4. 

In addition to these, U.S. Steel 
will use an approach similar to 
that it used in “Operation Snow- 
flake” where local tie-in adver- 
tising is encouraged. Batten, Bar- 


| ton, Durstine & Osborn, New York, 


is the agency. 


Guild, Bascom Names Gruener, 
Kar! Gruener, tv account execu-| 


tive and commercial producer for 
Guild, Bascom & Bonfigli, San 


Francisco, has been appointed ad- | 


ministrative head of the Hollywood | 
tv staff. 


Y&R Adds British Nylon 

British Nylon Spinners has ap- 
pointed Young & Rubicam, Lon- 
don, to handle its advertising. 


Missile experts write specifically for missile men 


providing technical news and views, features, engineering, 


World’s Largest Aviation Publishers . 
1001 VERMONT AVENUE, N.W. © WASHINGTON 5, D.C. 


Pacific Northwest's Unique, New Fue! 
Saves Money in Homes, Business. industry 


STARTER—This newspaper page kicks 
off Pacific Northwest Pipeline 
Corp.’s first campaign. 


Pacific Northwest 
Pipeline Sets Push 


Aimed at Consumers 


SEATTLE, May 20—Newspaper 
pages featuring large candid pho- 
tos of typical users of natural gas 
open the first ad campaign in the 


|Pacific Northwest by Pacific 


Northwest Pipeline Corp., Salt 
Lake City, which supplies gas to 
utilities of the region. 

The campaign uses 14 dailies in 
the following 12 cities: Belling- 
ham, Boise, Idaho Falls, Olympic, 
Pocatello, Portland, Salem, Seattle, 
Spokane, Tacoma, Walla Walla, 
and Yakima. 

The schedule calls for a news- 
paper ad once a month for the re- 
mainder of the year, plus support- 
ing outdoor in Washington and 
Oregon. The art emphasizes typical 
household consumers and commer- 
cial and industrial users of natural 
gas. As far as is known this is the 
first time that a gas pipeline has 
carried a consumer schedule in an 
area where the gas distributors are 
not subsidiaries of the pipeline cor- 
poration. 

Bozell & Jacobs, Seattle, is the 
agency. # 


Two Agree on ‘Tele-Sell’ 
Insurance Co. of North America 
Companies and Teleclinics Inc. 
have agreed to limit the use of 
their respective marks, “Tele- 
Seller” and “Tele-Sell Spectacu- 
lar.” The insurance advertiser, 
which has been using ‘“Tele-Sell- 
er” since 1956 to describe publica- 
tions used in the sale and adver- 


|tising of insurance, has agreed not 
to expand into the closed-circuit 
television field. Teleclinics has 
agreed to use ‘“‘Tele-Sell Spectacu- 
lar” to describe a closed-circuit 
|tv program devoted to salesman- 
iship, but not use it for any pro- 
grams devoted specifically to 
| salesmanship in the insurance 
| field. 
Hickerson Gets Strutwear 
Strutwear Inc., manufacturer 
lof women’s lingerie, hosiery, 
| blouses, and sweaters, has ap- 
pointed J. M. Hickerson Inc., New 
| York, to handle its advertising. 
|The previous agency was Belmont 
Advertising. 


it! 


See page 122 
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“Trouble is, JuB.— advertising 


| . . a) 
C ommon statement. Any truth in it: 
Well, let’s see what people need—and don’t need: 


Tf clothes are only for warmth and modesty, 
then all a lady really needs is one sensible 
dress. ... If the automobile is only for trans- 
portation, then all a family really needs is a 
well-preserved 1928 Essex... . If washday is 
merely to scrub clothes, then all a housewife 
really needs is a bar of soap and a washboard. 


So much for needs. But obviously people desire 
other things, better things. Beauty, diversity, lei- 


sure, and pride of possession, for example. 


Because the purpose of advertising is to convey 
information and news, it constantly stimulates 
this innate desire for those products and services 
that make American life richer, more comfortable, 


more vital. 
In this way, advertising has been a major factor in 
the achievement of our remarkable, ever-expanding 


standard of living. 


rue 23 CLIENTS OF BENTON & BOWLES, in order of our length of service to them: GENERAL FOODS CORP. . . 
AVCO MANUFACTURING CORP... . NORWICH PHARMACAL CO... . CARLING BREWING CO., ING 


$. C. JOHNSON & SON, INC... . FLORIDA CITRUS COMMISSION .. . 


GENERAL ANILINE & FILM CORP 


But advertising cannot make people buy. 


The reason is simple. Like our political philosophy 
and our competitive economy, advertising is based 
on respect for man’s intelligence and his freedom 


to choose. 


As individuals and as consumers, Americans are 
free to choose what is good, what is needed, and 


what is desired. 


ADVERTISING AS A SOCIAL FORCE 


“In a very real sense, advertising is a 
bright symbol of our freedom. It is a 
method of urging which immediately 
indicates the existence of freedom of 
choice. If there were no liberty, there 
would be no advertising. Someone would 
tell us, not coax us.” 

— William Green, President, 


American Federation of Labor 


1924°1952 


PROCTER & GAMBLE ( 
PHILIP MORRIS, INC. . 


PEPPERELL MANUFACTURING Ct 
. MUTUAL OF NEW YORK... CONTINENTAL OIL CO,...H. C. MOORES CO... . RAILWAY EXPRESS AGENCY, IN( 
WESTERN UNION TELEGRAPH CO., INC... . BORDEN COMPANY: . . KENTILE, INC... 


makes people buy things they don’t need!” 


This is the heart of the matter: The dynamic power 
so often credited to advertising alone actually 
springs from the very human desire of every Ameri- 
can to want something better —for himself and for 


his children. 


It is this dvnamic force that is both the source and 


the triumph of the American system. 


Incidentally (and quite selfishly) we wish adver- 
tising would make people buy one thing they do 


need: schools! 


lor the past eleven years, we have been the volun- 
teer agency for the Advertising Council's Better 
Schools campaign. We know advertising can't build 
schools and pay teachers. But if we can help make 
people think —and take action—we will be the 


proudest agency in America. 


BENTON & BOWLES, INC. 
666 Fifth Avenue, New York 


Advertising and Marketing counsel to leaders in American business 


MPANY . ASSOCIATION OF AMERICAN RAILROADS . . . AMERICAN EXPRESS CO. 
- INTERNATIONAL BUSINESS MACHINES CORP. 


+ SCHICK INCORPORATED » ALLIED CHEMICAL CORP . . THE EVERSHARP PEN Co. 
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It’s a fact worth repeating: 40% of all network sponsored time is 
on the NBC Radio Network. That’s 33% more than the second 
network—a lead of 13 commercial hours per week. NBC is the only 
network to show an increase in sponsored time in the past year! 

The number of NBC Radio Network advertisers has leapt 
ahead, too .. . from 26 in 1956 to 115 in 1957 . . . more advertisers 


than any other network. Thirteen of the top pre-television blue 
chip advertisers are now back on NBC Radio. 

Credit this growth to NBC’s imaginative programming aimed 
at increasing radio’s usefulness for advertisers and audiences. Con- 
cepts like STARDUST which brings big star excitement back to 
radio; public service features like NEWS ON THE HOUR which 


———= 


x bi a Pines ie . , ate # r , rida 7 ‘ 
3 é 2 x =) Z as e ‘ ; Pees 2: Ret io ere y 
fay z . > ee ae wes. Ea ers - ek ; s 2 F ore 2 ‘ : Sh: ee Ba ca i aa - 
a j vted — ger PL OT EN oe 
, q 
i 
, ji 
, 
4 j 
be 
si 
Rees: 3 
Pct se 
vite f 
vee 
Ve , 
j 
: | 
r 
Pes 
a 
ey é 
ees 8 
jee 
papers , 
age E 
io 5 
a ‘ ss f a F 
* ss iY . 
F % ne % i 
a oa ° : 
am 3 :% : ; 
a. & ’ ee“ - 
Me es : yr Picks mY ugh = 
‘sa 7 oe SG a . Be i 
Bi Fs id, te Ps 3 ; 
yo oy Nae! : “ie ier s 
Bt note eae . a d 
* ‘ teh ag ¢ ae aN a 3 
ae : . Ny, aie | ; (_—> cum Py : 
‘Gree ; ae . [> <= Lesaaal 
5 ae : ae see ES at ‘its, a 
. a — | c—_ | 
os = | 
ae 
anes 
. :s " | 
SB ese 
ee: 
ei | 
ee: : 
ad a 
Biss: 
} 
3 ; Ed, 
se 
pegee yee 
Fi i 
: ee 
ce 
ACs 
ae Bie 
Se } 
Ba | 
Rea | 
as 
bee 
eggs 
on 
a 
‘ { 
as ¥ 
clan | 
J si hay ) 
. 
ee =] i) 
Sa * R22 
ae Y 
ie | 
ae... 
OK. i %, 2 = 
: re ae 
he { 
o 
k H 
oe | 
<i | 
a 
ce i 
. 
: 
yA. a * ‘ . * . 
eS ee it ce \ + % Taf tape Se oo : Ve Se howe Z Conran hae "Se Gee x i : < we S 5 x a aot 
oF oe ee Dee i Rn ne es A (1 scare ce ENR ORM | > Siew nigel Me Ne AO aw ila gata. anne A Mer Tome eset) RWG SOT ey acct n e Me Ne ERO gee eRe CULLEN Se. Ro Un ae wy OE Sheth Peak RTA ae teed Fe neh 6 iter ns Ae Men Ba TR het PRD lat BNE Me eer yey oe Pe ee oe 
4 tan Pg er ee ae, MES Meee Srioeret “i onsalag ae ec gr ff mrrmne aes Soe ee rnc ka ee Pee a ea enc eet Penn rete Mone “ones Sa Ci rey ee Sa pe a ere eee Se RE 
tected eee Sait ivan 2 os RUC Saeko a a sen ee Rares SAME site Om AG Sevan GN TE Ot eRe ct. mega d Berge vcmrget art cee al 00 nA Beg AP bm Gnas ad aie cal pre neh Maho “ea SANE Matic re A Rare eh ae ee are 
2 oy ek : POR ae agcagelt Ca, Sarge ae > Rae ee ss : ee ie: eo gigs Age Shes yen He F Se OS ENS ee 5 tt f a : 4 4 oe Ree oe i Ace a) = 
ies : ; at es eee hy Pe = Z Presa Sy tegen fis ns z ee t 4 ok os hee. : a : Psp tal % e y 7 Width 5 ea Lea : - & < x 


= 


& 
stig. EE ea ‘Rte, a << 
© ape lee 


attracts more listeners than any other radio show; constantly 
changing NIGHTLINE, aimed at the perceptive adult audience. 
No wonder NBC advertisers are the most-listened-to in all network 
radio! Month after month, Nielsen reports reveal that they are 
attracting the medium’s biggest cumulative audiences. 

In television, NBC has forged into the No. 1 position night- 


NBC RADIO NETWORK 
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DID YOU 
KNOW THAT 
NBC RADIO 

HAS A 

33% LEAD 
IN SPONSORED 
TIME? 


time in the nation’s major markets. Now the NBC Radio Network 
joins the surge toward new peaks of advertiser and audience 
acceptance with 33% more sponsored time than the second network. 
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Radio-TV Club Taps McGannon has been elected president of the publicity of Associated Artists;Claude E. Wheeler, salesman for r 
Donald H. McGannon, president Radio & Television Executives | Productions, treasurer. the Charleston outlet’s sister sta-| | y 
of Westinghouse Broadcasting Co., Society, New York, to succeed) tion, WCHS, since 1951, has been| |) 
\John Daly. Also elected were |ABC, CBS Swap TV Stations appointed general sales manager | |? 
Geraldine Zorbaugh, vp and gen-| Two tv stations in the West | of WCHS-TV. geal 
eral attorney of CBS Radio, Ist/|Virginia area are switching affili- | 
SIMPSON-REILLY LTD vp; Donald Durgin, vp and sales| ations. WCHS-TV, Charleston, a| Periodical Assn. Elects 
> ‘ manager of NBC Television, vp;|CBS Television affiliate, will be-- M. G. Christie, National Busi- | 


P. hers Representatives Frank E. Pellegrin, vp and secre-|come an ABC Television affiliate ness Publications Ltd., Gardenvale, | § 
tary of H-R Representatives, vp;|starting July 1, while the former Que., has been elected president | a 
Omar F. Edler Jr., secretary and|ABC affiliate in that territory,|/of the Periodical Press Assn. of | , 
assistant general counsel for ABC,) WHTN-TV, Huntington, will be-|Canada. Hall Linton, Maclean’s H 
|secretary, and Jay Smolin, director|\come the CBS-TV outlet. Coinci-| Magazine, has been elected treas- | e ‘ 
\of advertising, sales promotion and'dent with the new affiliations, | urer. | 


LOS ANGFLES HALLIBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER 


BACKIN’ TAPPAN—Color pages like 
this one, to run in the June Ladies’ i 
Home Journal, are credited by 
Tappan Co., Mansfield, O., for 

helping sell its ranges at a pace 
markedly ahead of the industry. 
Ketchum, MacLeod & Grove, Pitts- | 
burgh, is the agency. 


FINCHLEY IN ISTANBUL 


‘Regular Ads Keep h 
‘Sales High Despite | 


Trend, Says Tappan 4 


| MANSFIELD, O., May 20—While 
the cooking range industry gener- 
jally is reporting sales drops of 
|from 10% to 27% for the first two 
‘months of this year, Tappan Co. _ | 
says its first quarter sales are 5% 

above the first quarter of 1957 

and credits year-around advertis- | 


ing and promotion programs for 
the feat. 

Developed by Charles C. Wilson, 
Tappan’s merchandising director, 
and Ketchum, MacLeod & Grove, | 
its agency, the program involves | 
special promotions every 60 days 
for all 7,000 Tappan dealers. 


= Campaign kits consisting of 
model newspaper, radio and tv ads \ 
and point of sale material are sent | 
out to the dealers every two 
months. Tappan itself places ads 
regularly in Family Weekly, Par- 
ade and This Week Magazine. 
Tappan also follows a pattern of 
introducing new models as quickly 
as possible rather than introducing 
them in a group once a year. Tap- 
pan’s new Revelation automatic 
gas range series, for example, was 
being advertised this spring in 
American Home, Better Homes & 
Gardens, Ladies’ Home Journal 
and Successful Farming only 60 | 
| days after the approval of the first j 
pilot model. + / 


Three Join SSCB 

Three merchandising account 
executives have joined Sullivan, 
Stauffer, Colwell & Bayles, New 
York. They are James P. Dodd, 


Se LPO So. tial , ‘formerly a sales executive of the 
; Schering Corp.; Edward J. Going, 
“Dear Boss: There’s definite manpower shortage here...” formerly of N. W. Ayer & Son, 


and Donald J. Moone, formerly of 
Snow Crop Marketers. 

® AsracapaBra! From humdrum to harem. All because 

Finchley passed the word to the boss on how Consolidated | Ken Bacon Joins A&C 


Enamels cut printing costs without cutting quality. | Kenneth N. Bacon, advertising 

F : ‘and sales promotion manager of 
The fact is Consolidated Enamels often save you as much as American Enka Corp. for the past 
20% compared to other enamel papers of equal quality. two years, has joined Anderson 
These savings are possible because Consolidated pioneered |& Cairns, New York, Enka’s agen- J 


| Cy, as an account executive. 


a modern papermaking method that eliminates several costly 
manufacturing steps, yet maintains finest quality. Z: ( Lee "A 
Put a Fincutey! Ask your Consolidated Paper Merchant 
for free trial sheets. Let your printer make a comparison 
ENAMEL PRINTING PAPERS 


test. Then slip the boss the results along with a schedule of : } 
° ; ‘ > . - a complete line for offset and letterpress printing 
flying carpets for istanbul. W ho knou 8: CONSOLIDATED WATER POWER AND PAPER COMPANY 


Ave ‘labl. onl th h C neclidated P. M. hand SALES OFFICES: 135 SOUTH LA SALLE ST. «¢ CHICAGO G, ILL. 
ilable only through your Co aper Merc 


See page 122 
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New Yorker readers are the kind of people who set trends. 
Many advertisers announce*® new products exclusively in The 
New Yorker and that helps them attain national sales success. 


*The New Yorker sells the people other people follow. 
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NEW YORKER 


New York, Chicage, San Francisco, Los Angeles, Atlanta, Londen 
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Beware ‘Boredom 
Factor’ in Radio, 
Too, Feniger Warns 


WASHINGTON, May 20—Radio, as 
well as television, had better be 
concerned about the boredom fac- 
tor, Jerome Feniger, Cunningham 
& Walsh vp, warned last week. 

Mr. Feniger, who lauded radio 
for what it had accomplished for 
a number of his agency’s clients, 
voiced the warning in a speech be- 
fore the advertising club here. 

The agency man recalled the 
much-publicized tv boredom index 
speech made by Gunningham & 
Walsh’s Jack Cunningham at the 
Assn. of National Advertisers an- 
nual meeting last year (AA, Nov. 
4). 

“To over-simplify, he [Mr. Cun- 
ningham|] said that lots of people 
were getting bored with lots of 
television,” Mr. Feniger _ said. 
“From where I sit, I feel that ra- 
dio on a local basis is facing the 
same problem. Frankly I feel that 
many local facilities are being 
down-graded, milked, over-com- 
mercialized and programmed at 
the mythical level of the eighth- 
grade mind—which we all know is 
a fallacy. 


= “Let’s face it, the radio station 
that’s run like a jukebox, program- 
ming a never ending procession of 
the so-called top 40 tunes, with 
little or no news or service pro- 
gramming is certainly a bastardi- 
zation of the true potential of the 
medium... 

“Certainly anything that tends 
to increase the boredom factor in 
radio is bad for advertisers, agen- 
cies, broadcasters and listeners 
alike. It’s bad for us because we 
see the chance of a highly powerful 
advertising medium being watered 
down in its selling efficiency. It’s 
bad for the broadcasters, for they 
can eventually commit a form of 
economic hara-kiri on the goose 
that’s been laying some very gold- 
en eggs in recent years. 

“We all know that penetrating 
the consumer’s skull with a strong 
selling message is at best a diffi- 
cult job. There are some radio sta- 
tions around the country that make 
a tough job even tougher by try- 
ing to make a real killing every 
day. Little do they know that in 
this process they may be killing off 
the effectiveness of the medium. 


s “I’m talking about the operator 
who schedules six or even seven 
commercials every quarter hour. 
We recently found one station that 
carried 11 commercials in one 
morning quarter hour. It’s prob- 
ably not necessary to tell you that 
this particular station doesn’t car- 
ry any of our business now,” the 
Cunningham & Walsh executive 
said. 

Mr. Feniger emphasized that his 
criticism was not directed at a mere 
handful of broadcasters. “More 
and more we see stations pro- 
grammed like a juke box, sched- 
uling little or no news of any con- 
sequence, jamming commercials 
together and letting the cash reg- 
ister tinkle its merry tune,” he 
said. 


a “Well, to my mind this tinkle 
can stop in a real hurry when the 
agencies and advertisers sit down 
to analyze sales results. And the 
unfortunate part is that in many 
cases the condemnation won’t be 
directed at any group of stations, 
but at the medium as a whole,” he 
continued. 

Mr. Feniger offered these sug- 
gestions to broadcasters: 


e 1. “Program for the whole audi- 
ence—not the rock and rollers 
alone.” 

e 2. “Schedule news regularly, 
thoughtfully and effectively.” 

e 3. “Be different in your ap- 
proach,” 


| 


| 


o 4. “Hire talent that can sell your | 
client’s product in an effective and 
convincing manner.” 


e 5. “Give the commercials a 
chance to sell by sticking to reason- 
able limits in the number of spots 
you’ll run in an hour.” 


| 


e 6. “Give agencies and adver- 
tisers some valid research to show 
not only how many listen, but who 
they are, what they buy and how 
your station can sell them.” # 


Patten Rejoins Tench Agency | Kresge Sales, Income Up 
Edward K. Patten has returned; S. S. Kresge Co. and its subsidi- 
to the Marvin E. Tench Adver- | aries report 1957 sales of $377,169,- 
tising Agency, Oak Park, IIl., as|219 compared with 1956 sales of 
vp and member of the plans board. | $366,355,381. The earnings similar- 
He is in charge of client service|ly increased from $14,347,156 in 
and new business. Mr. Patten for-| 1956 to $14,463,494 in i957. The 
merly was with the Tench agency company says the sales gain of 
for three years as an account ex-| 2.95% was “somewhat disappoint- 
ecutive. He has since held simi-| ing” because it was achieved main- 


lar jobs with Turner Advertising | ly by new store openings. A sales | 
for the year had/of the Cluster-Pak division since 


Agency and, most recently, with | gain of about 5% 
J. R. Pershall Co., both of Chicago. | been expected. 


Advertising Age, May 26, 1958 


Mead-Atlanta Boosts Gerson 
Robert L. Gerson has _ been 
named marketing’ director — of 
Mead-Atlanta Paper Co., a newly 
created position. He will supervise 
advertising, sales promotion and 
public relations activities in addi- 
tion to marketing. Mr. Gerson, 
who joined Mead-Atlanta four 
years ago as advertising manag- 
er, served as marketing manager 


April, 1957. 
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Advertising Age, May 26, 1958 
Curtis Circulation Names Ulrich| Lewi Buys Stock in Agency | Heublein Promotes Murphy Little Crow Names Weiss 
Acting President; Allen Away | Jack Lewi has become a stock-| Robert E. Murphy has been pro-| Little Crow Milling Co., War- 
E. Huber Ulrich has been ap- | holder in a San Diego agency that moted to merchandising coordina- | saw, Ind., and its affiliate, Gold- 
pointed acting president of Curtis will be known as Teawell, Shoe-| tor of the food division of Heub- ‘en Mix Inc., have named Edward 
Circulation Co. to ‘fill an Bore Ben- | ™@ker & Lewi. Mr. Lewi formerly |lein Inc., Hartford. He will be re- | H. Weiss & Co., Chicago, to han- 
ioe 7 : |was with Doyle Dane Bernbach|sponsible for merchandising all dle advertising for all products. 
jamin Allen, who has been given a_ Inc., Los Angeles, as a copy chief., Heublein food products, A-1/ Rogers & Smith, Chicago, formerly 
leave of absence for reasons of| tye will be in charge of all crea-|Sauce, Maypo oat cereal, Maltex handled the Little Crow products 
health for the remainder of 1958. tive advertising for the mew/cereal and Grey-Poupon Dijon —Coco Wheats cereal and Miracle 
Mr. Ulrich will also continue as vp agency. James Shade, formerly mustard. Mr. Murphy was pre- Maize corn bread mix. R. Jack 
| and director of public relations of| owner of James Shade Design, | viously assistant to the general Scott Inc., Chicago, was the for- 
Curtis Publishing Co., the parent| Beverly Hills, has been named de-|manager of Maltex Co., Burling-| mer agency for Golden Mix grid- 
| | ton, Vt. | dle cakes and waffles. 


company. | sign director of the agency. 


of Readers Digest... 


offers 7 unique advantages 
for advertising 


to 2,000,000 western families 


With the April issue, the Reader’s Digest instituted a remarkable 
service for advertisers and their agencies—one offering 

an unusual degree of flexibility and economy in promoting 
products to the western markets of the country. 


In fact, with the Digest’s new U. S. Western Edition, 
advertisers may now enjoy a 7-way advantage: 


tobacco products, certain medical remedies will not 
be accepted. 


COLOR-IMPACT ADVANTAGE 


Now you can back products with fudl color, on bleed 
pages, in a national medium for a low appropriation. 
Now you can get national-magazine stature in the 
West alone, enabling you to attain advertising im- 
pact there in ways not possible with local newspapers 
or supplementary TV. 


PRESTIGE ADVANTAGE 


In Reader’s Digest, advertising benefits from the un- 
matched conviction that readers have shown toward 


CIRCULATION ADVANTAGE 


The Western Edition offers a net paid circulation of 
2,000,000— more than that of the next two magazines 
combined, and greater than the total for the leading 
daily newspapers in the top 13 western markets! 


COST ADVANTAGE 


Surprisingly low is the unit cost of the Western Edi- 
tion: $7,000 for a black-and-white page; $9,000 for a 
full-color page. In short, you reach western families 
at the unusually economical cost of only $3.50 per 
thousand! And with frequency discounts to continuity 
advertisers, the cost becomes even lower. 


COVERAGE ADVANTAGE 


The Western Edition covers seven western states— 
California, Oregon, Washington, Idaho, Nevada, Utah 
and Arizona, plus Alaska and Hawaii. In the seven 
states, over 30% of the families buy Reader's Digest. 
No other publication combines such broad coverage 
and deep penetration in the West. 


QUALITY ADVANTAGE 


In the Western Edition, you get the same high stand- 
ards of reproduction, of paper and of color—and the 
identical editorial material—as in the regular Reader’s 
Digest. The Western Edition differs from the U. S. 
Edition only by the inclusion of advertising directed 
primarily to the western market. And the same limi- 
tations apply: advertising of alcoholic beverages, 


this magazine since its inception. People have faith in 
the Digest, believe what they read in it, rely on the 
products and services advertised in it. Increasingly, 
advertisers are discovering that the Digest can moti- 
vate response from all America. Last year, advertisers 
invested 52% more in the Digest than in 1956; in 
the first five issues of 1958, they have invested 24% 
more than in comparable 1957. 


TEST ADVANTAGES 


The new Western Edition offers unprecedented low- 
cost opportunities for testing new products . . . for 
opening or expanding western markets . . . for analyz- 
ing or advancing new copy approaches or product ad- 
vantages. And coupled with its enormous circulation, 
the Digest offers an exciting, imaginative variety of 
ways to present your message effectively. 


The Western Edition of the Reader’s Digest will prove to be the 
most flexible, most economical medium for promoting products to 
2,000,000 western families that your money can buy. For in- 
formation: in Los Angeles, OLive 3-0380; San Francisco, EX- 
brook 2-3057; New York, MUrray Hill 4-7000; Chicago, 
WHitehall 4-2544; Detroit, TRinity 5-9600. Or write: Reader’s 
Digest, 230 Park Ave., New York 17, N. Y. 
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Big Advertisers, 
Agencies Neglect 
Classified Ads: Miller 


ATLANTIC City, May 20—The 
“big wheels” of the advertising 
business don’t spin fast enough 
when it comes to appreciating clas- 
sified advertising pages of news- 
papers as a sales medium, accord- 
ing to the president of National 
Newspaper Classified Advertising 
Network. 

Speaking at the advertising con- 
ference of the New Jersey Press 
Assn. last week, Robert Miller 
chided the “large Madison Ave. 
advertising agencies” and their 
“big-spending” national accounts 
for neglecting the medium. 

“If there’s one thing you can be 
sure of, it is that the big wheels of 
the advertising business don’t 
know a thing about classified ad- 
vertising,” he said. 

“They never think of it as an 
advertising medium and never 
read the classified ads unless, of 
course, they want to buy a home, 
find a new job or hire a maid. 


s “Then,” Mr. Miller said, “they 
use classified—just as everyone 
else does—when they are in the 
market for something. But they do 
it as individuals, not as advertising 
men.” # 


Senate Okays Appointments 
of Bartley, Cross to FCC 


| The U. S. Senate has unani- 
‘mously confirmed the reappoint- 
ment of Robert Bartley as a 
‘commissioner of the Federal 
Communications Commission for 
a seven-year term. Mr. Bartley, 
who is a nephew of House Speak- 
er Sam Rayburn, was one of five 
FCC members questioned by 
House investigators for accepting 
hospitality from the National 
Assn. of Broadcasters. 

The Senate also brought FCC 
up to its full seven-member 
|strength by unanimously approv- 
|ing the appointment of John S. 
|Cross as a commission member, 
ireplacing Richard A. Mack. 


executives 


can you use 


$1500 - 52500 
or $5000? 


Abnongi Ying 


Your own signature is all that is required. 
No collateral . . . no endorsements . . .no 
red tape. Our simplified form has fewer 
questions... privacy is assured at all times. 
Payments may be spread over 2 years. 


BORROW THIS MONTH— 


NO PAYMENTS TILL AUGUST 
| Call Mr. C. C. Lyons, Vice Pres, 


MUrray Hill 2-5000 


| 


COMPLETE BANKING 
SERVICES 
for BUSINESS and 
the INDIVIDUAL 


INDUSTRIAL 
BANK or COMMERCE 
Main Office: 56 East 42nd Street 
Other offices throughout the city 
Member Federal Deposit Insurance Corporation 


Available to residents of N. Y. Metropoliten area 
Including Conn. and N. J. 
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breaking series. It is distinguished on every score. 
Even though honored in two successive seasons 
with the Emmy and the Peabody Award, its crealest 


fame is in the marketplace where it has attained a 
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brilliant sales-producing record. far outrating all series 


placed in competition on the networks. Advertisers and 


their agencies, and television station management are 33 ee 
now setting a record response to the announcement that °° : 
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JWT Issues Data | 
Compilation on | 
Canadian Market | 


New York, May 22—A book that | 
“tells you where the money is in 
the world’s second richest per cap- 
ita market area” was published to- | 
day by the J. Walter Thompson 
Ce. (McGraw-Hill, $18). “The Ca- 
nadian Markets,” as it is called, | 
is the fourth in a series of volumes | 
on major markets compiled by the 
agency. 

The 178-page study, described 
as “the first full-scale marketing 
study of the Canadian economy,” 
first tackles Canada as an entity, 
providing market data on the 
whole nation. It then turns to the | 
vital commercial statistics of each | 
political unit, from the Atlantic | 
Provinces to the Yukon and North- | 
west Territories. 

The profile of a province en- 
compasses, for instance, its popu- 
lation, a listing of places with 1,- | 
600 persons and up, age groups of | 
the population, nationalities, lan-| 
guages, religions, occupations, the 
land and its climate, mineral and 
vegetable resources, energy and 
power, agriculture, manufacturing, | 
transport and communications. | 

| 


® In addition there are statistics | 
on income and standard of living, 
the growth of personal income, de- | 
tails of consumption and distribu- 
tion (with the amounts spent on 
products). 

Sample findings: Only one out 
of ten taxpayers made $5,000 in 
1955, but four out of ten will make | 
that by 1980. Younger and older 
age groups are growing fastest. 
Two-thirds of Canadian families 
own their own homes, 82% have 
refrigerators, 85% have electric or 


gas washing machines, 76% have 
phones, 96% have radios, 63% 
have television sets, 60% have 


autos. Personal expenditures for | 
consumer goods and services in| 
1956 came to $1,154 per capita 
($18.6 billions in all). The value 
of retail sales in that year was 
$14.3 billions. 


s More than 90 daily newspapers | 
are published in Canada (counting | 
morning and evening editions sep- 
arately) in about 70 cities and 
large towns. They have a combined | 
circulation of about 3,800,000. Can- 
ada’s population is 16,000,000. 
There are 1,000 weekly publica- 
tions, as well as a number of week- 
end, monthly and semi-monthly 
consumer magazines, farm papers 
and trade publications. There are 
also 186 radio stations (24 of which 
are operated by the Canadian 
Broadcasting Corp.) and 39 televi- 
sion stations (eight owned by the 
CBC). 

As the book jacket claims, “The 
Canadian Markets” is a volume 
that provides ‘a complete and au- 
thoritative guide to a booming 
market” and, as such, is practical- | 
ly indispensable. + 


Food Sales Ahead of 1957 

Business in the food industry is | 
“even. better than we had projected | 
at the end of 1957,” according to 
Paul S. Willis, president, Grocery 
Manufacturers of America, New) 
York. Total food consumption ex- | 
penditures were expected to rise | 
from $75 billion to $79 billion, but | 
Mr. Willis said the industry ap-| 
pears to be running ahead of that 
prediction, on the basis of current 
reports. 


Beatrice Sales up 3.5% 

Beatrice Foods Co., Chicago, en- | 
joyed a 3.5% sales gain in 1957. | 
1957 sales were $353,971,987 while | 
1956 sales were $342,086,657. The 
company’s 1957 earnings were $7,-. 
601,678, 3.9% above the 1956 earn- | 
ings of $7,316,642. The earnings per 
common share went up 2.6%—| 
from $3.43 in 1956 to $3.52 in 1957. 


te, 
Y, 


Davis Joins Jet Spray | York, textile manufacturer, 
tive at Kenyon & Eckhardt for the to handle advertising for its fin- 
past two years on Pepsi-Cola In-|ished goods department, and 
ternational, has left the agency to| Ketchum, MacLeod & Grove for its 
become director of international) industrial fabrics and _ products 
sales of Jet Spray International, | departments. 

manufacturer of the Jet Spray 

cooler. He will headquarter in “TV Guide’ Opens in Dallas 
Mexico City after a sales trip to| TV Guide, Radnor, Pa., 
Europe and South Africa. 


has 


| Timothy Carroll, who has repre- 
sented the magazine in the Dallas 
New area, in charge. Headquarters for 


Two Split Reeves Account 
Reeves’ Brothers Inc., 


has ' 
Donald A. Davis, account execu- | named Mervin & Jesse Levine Inc.| in Houston. 


_Alumni Quarterly Takes Ads 


‘opened an office in Dallas with | page is $300. 


the two Texas editions remain 


Effective with the July, 1958, is- 
sue, the Alumni Bulletin of 
Gettysburg College, Gettysburg, 
Pa., will carry paid advertising. 
Guaranteed controlled circulation | 
of the quarterly is 10,000. A bew 


San Diego Adclub Elects 
Kenneth Clark has been elected 


|E, Freeman Jr. 
‘and Len Lundmark, 
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president of the Advertising & 
Sales Club of San Diego. Alfred 
was elected vp 
secretary- 
treasurer. The new officers will 
take over July 1. 


Ransom Joins Mumm, Mullay 

Robert S. Ransom, formerly ad 
manager of Tectum Corp., New- 
ark, has joined Mumm, Mullay & 
Nichols, Columbus, O., as an ac- 
count executive. 


Vith any Journal edition y 
Choose one or more 


It is a time for 


It is a time for 


thinking... 


salesmen—real salesmen 


who know what salesmanship means. . . 


It is a time for leadership—dynamic 


leadership . . . 


It is a time for opportunities—opportun- 
ities for those who will look for them and 
take calculated action to turn them into 


profits... 


It is a time for boldness—for bold, broad 
strokes which spell out your company’s 
unique advantages in terms of useful prod- 
ucts, services and ideas... 


It is a time for concentration on your most 
productive markets—major distributing 
and prospective customer areas... 


Published at: 


NEW YORK and WASHINGTON, D. C. 
1015-14th St., N.W. 


44 Broad St. 


Be 


CHICAGO 
711 W. Monroe St. 
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Whimsical Ad Art 
Is Cute, but Does It 
Help Sell? ‘AR’ Asks 


Cuicaco, May 20—Art directors 
may have high esthetic standards 
and impeccable taste, but the 
reader can’t help wondering if they 
are “somewhat out of touch with 
the rest of the world.” 

The ads they point to with pride 
constitute a “coy, cute, light, deft, 


airy fantastic” collection, with so|these winning pieces of art, Mr.| nothing to do with the product be- 
little reference to products that | Konikow says, one finds a strong/ing advertised. The copy and the | but not too anxious to sell? 
one would hardly know the ads | trend toward the whimsical. This 


are trying to sell. 


managing editor of Advertising 
Requirements, in the business pub- 
lication’s June issue. Subject of the 
article is a nationwide roundup of 
winning entries in ad art compe- 
tition conducted by various art di- 
rectors’ clubs. 


® Looking at several hundred of 


trend, he says, apparently sup- 
So charges Robert B. Konikow, | 


plants the recently fashionable big 
photo trend evidenced in similar 
collections of prize-winning art a 
few years ago. 

“No matter what the product,” 
Mr. Konikow says of the winning 


ads surveyed, “the approach seems | 


to be whimsical...Too often, it 
seems to us, the artwork and the 


picture could often be 
changed with little or no effect on 
the message. 

“If an anthropologist of the fu- 
ture tries to reconstruct our culture 
from a selection of award-winning 
advertisements,” he speculates, 
“what kind of picture will he 
build up of our attitudes? 

“Will he create the image of a 
society which is living comfort- 


design of the ads have little or | ably, with a fat surplus of excess 


And . . . now is the time to use The Wall 
Street Journal because it delivers primary 
markets of top management influence and 
buying decisions . . . regionally or nationally 
... ata cost you can afford. 


If you want dominance, regional flexi- 


bility, daily control, plus real impact, The 


Wall Street Journal fits perfectly into your 


1958 advertising picture. 


It is time now—right now—to get all the 
advertising facts about the National Busi- 


ness Daily. 


DALLAS 
911 Young St. 


SAN FRANCISCO 
1540 Market St. 


NEW PRESENTATION! 


If you and your key men would like to hear a 


complete story of Wall Street Journal benefits to 


advertisers, contact any office listed today. Fifteen 
minutes is all it takes, but what a difference these 


facts can mean to your 1958 profit picture! 


cae ate 


L STREET JOURNAL 


“It brings you business!” 


if 


~ AND MATTRESSES 


31 


| production, with everybody happy, 


inter- | 


s “It is hard to escape such a con- 
clusion. How badly does a com- 
pany want to sell if it puts out its 
product in a container which gives 
no indication of why a prospect 
should purchase it, or of what the 
| benefits of using it might be, but 
|confines its package design to a 
whimsical little cartoon which says 
nothing... 

“Of course, when he is not hem- 
med in and pinned down by such 
sordid considerations, a designer 
or an art director can have lots 
more fun and the reader may be 
amused too,” Mr. Konikow says, 
“but is he moved closer to a pur- 
chase?” # 


Pencils Pushed 10% Ahead 

An average 10% increase in pen- 
|cil sales was achieved by 49% of 
|all retail dealers who participated 
|in the recent Pencil Week promo- 
tion sponsored by the Lead Pencil 
Manufacturers Assn., according to 
|a survey by the association. 90% 
of the dealers responding to a fol- 
low-up questionnaire said they 
would like to see the promotion 
repeated. 


Hefter Promoted by Milprint 

Bert G. Hefter has been ap- 
pointed vp and director of mar- 
keting of Milprint Inc., Milwau- 
kee. Mr. Hefter, who will be re- 
sponsible for all marketing and 
|sales activities, joined Milprint in 
1931, and has been vp and general 
sales manager. 


Wolfe Joins KFWB 

John Wolfe has joined KFWB, 
Los Angeles, as an account execu- 
tive. He had been with Killings- 
worth Advertising Agency, Los 
Angeles, for the past three years. 
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COLOR 
SELLS _/ 
SLEEP! \; 


HIGH-PRICED 
BOX SPRINGS 


eo SOLD IN . 
* FIVE DAYS* => 
© Nt Polk Bros. in 
e528" Chicago from a 
2 single ROP full 


color page. 


ROE cco. 
ei 91 East 138th Street i 
Mew York 54, 8. ¥. B 
<> Sales Offices: Boston. + New York 
: Chicago « Dallas 
Sew Franciste. 
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May 17 compared to the similar! Cleveland, 4%; Atlanta, 2%; Chi- Wilmington ................... a 0 New Orleans .. . —6 —3 Metropolitan Areas 
week of 1957, the Federal Reserve cago, 2%; St. Louis, 2%; San Fran- a lan ay 7 — ectlinninlencnmntes r— 9 —,. aidiseccasposedelalsndhdlbenenasenedh ps : + . 
Board reported today. cisco, 3%. Philadelphia... — 4 \ik “See #89 BL] © Fort Worth occ — . +4 
Sales for the four weeks ending A detailed breakdown of the Reading — Chicago District 00.0.0... —M4 —6 IIA ja ciccacesbenrtarestinsntsioons —4 0 
at that time were 2% behind and/districts for the week ending May —— et Sen : Satpapetiion Areas & : x. or a Reaseraicioen - 2 4 4 

salience: ped ; ; es-Barre—Hazleton .. r— _ BORGO  oercesecesorsncssseoneees tere — an Francisco District ........... — 3 + 

year-to date sales drop 3%. 17 will be available next week. Cleveland District .................. —10 —5 Indianapolis —16 —9 Metropolitan Areas 
SF For the prior two weeks sales! Metropolitan Areas Detroit ......... —22 —10 Los Angeles-Long Beach —4 —1 
= Of the 12 FRB districts, only | broke down as follows: I cit —7 —89 Grand Rapid — =< —3 Downtown Los Angeles 7 -—7 
three showed gains: Richmond, Akron .......... san +14 (en 14 —2 Westside Los Angeles ... — 7 0 
: : ° % Change from ‘57 Canton ........ = — — 8) St. Leuis District ................ —15 —9 ES +48 +37 
4%; Minneapolis, 9%; Kansas Week Ending; Cincinnati e —13| Metropolitan Areas SSID. scxcsswnnesathonncnes =i =f 
City, 6%. Dallas reported N0| vederal Reserve May May Cleveland — 6 eS eee —14 —2 San Francisco-Oakland .... + 1 +3 
| District, Area, and City 3 10 Downtown Cleveland ....... —18 —13 Louisville ..... — 8 San Francisco City .......... 0 +1 
UNITED STATES ................. —8 — 4) III disesnctdanisncainecenineivion —7 St. Louis .. —9 SINS *citistedintiiaiescnarhennnichsenditess — 5 0 
| Boston District ................... —6 —6 Springfield —13 Memphis » —13 III | scntwnntinesidnensontscssenionnt — 3 —2 
maeati Metropolitan Areas Youngstown _ —l11| Minneapolis District ........... —10 —4 Salt Lake City one re? 0 
ny CLASSIFIED RO kediibsatieidehtenennss —6 — 3 ID * acaintagemdiinn ae —8 Metropolitan Areas TIED -. seienineoenonsinnsiastinatenniinlien —9 0 
— BIGGEST — Downtown Boston . ll —T7 I. eciidisniitanngninsasiven —3 Mpls.-St. Paul  .......00000 —3 eee — 5 —2 
— BY THE MILLIONS — | Suburban Boston .............. +5 +4 Wheeling-Steubenville ... —17 —ll Mpls. and Suburbs - —1 TEIID -. ceesentiiieasinatastensentts —14 7 

Rates & Data for the asking Cambridge ......... +2 + 7| Richmond District .................. r—l1 —6 OR ee —16 — 8 | r—Revised. *Data not available. 
Quincy ....... —2 —4 Metropolitan Areas Cities 
SC iciinctiintinbbiitnitincewnians —3 —10 . SESE SEIT r— 9 —5 Duluth-Superior ...... —15 
City Downtown Washington .. r—10 —7)| Kansas City District 0 Akerberg Leaves CBS, 
RII « vaiteistacsenrccesstisodine +2 —12 | I Bcttsinernctercsicstcaniniine r—16 — 5 Metropolitan Areas Will Be Consultant 


Herbert V. Akerberg, vp of af- 
filiate relations for the CBS Tele- 
| vision Network, New York, is leav- 
ling CBS after nearly 30 years 
with the company. Mr. Akerberg, 
who is in the hospital recuperat- 
ing from a leg ailment, joined 
CBS Radio in 1929 as chief engi- 
jmneer. He has been a vp since 1936. 
| Within a short time Mr. Aker- 
|berg plans to go into business as 
a radio-tv consultant with offices 
in New York. CBS will be one of 
his clients. During Mr. Akerberg’s 
illness his duties at the network 
were assumed by Edmund C. 
Bunker, vp and director of affili- 
ate relations. 


| Three Resign at Mutual 
Three executives have resigned 
lat Mutual Broadcasting System, 
| New York, in the latest of a series 
of personnel changes at the net- 
| work. They are Robert E. Marcato, 
national sales manager; Robert 
| Jones, head of the Chicago office, 
jand Henry R. Poster, director of 
|research. George Vogel, exec vp, 
will assume Mr. Marcato’s duties. 
| Mr. Jones has been appointed head 
of the Denver division of the In- 
|termountain Network. His replace- 
ment w-ll be announced shortly. 
Mr. Poster’s position has been 
| eliminated and his duties absorbed 
| by the sales department. 


_Monsanto Promotes Kroeger 
Arthur P. Kroeger of St. Louis, 
associate director of marketing of 
Monsanto Chemical Co.’s organic 
chemicals division, has been 
finmamed director of marketing of 
ithe division, effective June 1. He 


™ |who is resigning to accept ap- 

pointment as assistant to the 
president of Mississippi Lime Co., 
Alton, Ill. Mr. Kroeger joined 


° | Monsanto in 1929 as a sales rep- 
Ce IN lresentative of its rubber chemi- 
* : cals. 


AFA Distributes ‘CAP’ 


‘ . ; : " " ' ' : A “Community Action Plan” 
Young, vibrantly alive and loaded—with everything it takes to knock the "must buy” years. That's why, today, they’re buying more houses, cupeiuation ara ie aoe ehelient. 


life for a loop! —To buy a house, buy a car, have a baby—have a ball more furniture, food and appliances than all the other people in this |ting advertising tax threats at the 


. That's really LIVING! country put together. local jevel is being For pamper 
ears ro ' by the Advertising Federation of 

For young homemakers, LIVING is like that today—and more. It's the eet the market that needs no coaxing. Sisnaiiie te ail altitated Gitte aiid 
promise and the fulfillment. The dream come true... ee other selected groups. The 56-page 
OO De manual gives a history of adver- 


It's true. Today's young couples have the incomes, the yens, the press- 
i - j k -how; and LIVING provides that. 
ing needs—they just need the know-how p + eines baie no 


a 
LIVING provides the thrilling ideas, what to buy—where, and for how 2. Families are expanding - 
i 
fi 


* tising tax threats and offers sug- 
iM 
é 
much. It’s down to earth. It's heaven, too... i 3. Families are moving 
é 
& 


gestions for combatting them 
locally, including advertisements 
and publicity releases. 


*T.O.P. means Time of Purchase... greatest when: 


it's heaven for advertisers because young homemakers are today’s LIVING's readers are in these stages. ‘Delville Joins MacManus 

T.0.P.%* market—They buy more, because they need more. They're in Ca ee Be TSO ek a a eR Gs Oe 1 a Norbert J. Delville, formerly in 
charge of advertising for the in- 
ternational division of Allied 


Chemical & Dye Corp., has joined 
MacM: , John & Ad , N 
N FO R YO U N G H O M E M A K . R S York, iy cane panitinn an the 
o4, "Veo Q / F > Ny ‘ Dow Chemical export account and 
ae and sa 0 Aang to Jack Byrne, vp and 


|director of the agency’s interna- 
575 MADISON AVENUE, NEW YORK 22, N.Y. |tional division. 


succeeds John L. Hammer Jr.,- 
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CLUSTER- 
increases sales per square foot! 


Shelves don’t stay loaded long when they’re stocked with goods packed in Cluster- 
Pak multi-unit cartons. Cluster-Paks sell two to six units instead of one. And 
Cluster-Pak’s attractive design makes customers reach for them automatically. M ia A D 


Shoppers like Cluster-Paks because they don’t break or tear. Cans or jars don’t 
spill. To make the most of your product and the space it’s given on super- Atlanta 
market shelves, package it in strong, eye-catching Cluster-Pak multi-unit cartons. i 


MEAD-ATLANTA PAPER COMPANY __ Where Packasing 


A subsidiary of the Mead Corporation, Atlanta 2, Georgia Offices in principal cities te Advertining 
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100 Enroll in 
AA Workshop for 


Creative Admen 


3-Day Sessions to Be 
Held July 23-26 at 
Edgewater Beach Hotel 


CHICAGO, May 22—More than 100 
advertising men and women have 
already enrolled for the Summer | 
Workshop on Creativity in Adver- 
tising to be conducted by ADVERTIS- | 
ING AGE this summer—more than 
two months in advance of the ses- 
sions, which are to be held July, 
23-26. | 

The enrollees are about evenly | 
divided between advertising agen- | 
cy executives and advertising man-| 
agers, sales managers, promotion | 
managers, etc., of companies which | 
use advertising. They come from 
22 states and from Canada. 

The summer workshop is de- | 
signed as a three-day session for | 
creative advertising people of all| 
kinds. It will be held July 23-26) 
at the Edgewater Beach Hotel, Chi- | 
cago. It features three full days of | 
sessions—morning, afternoon and 
evening—devoted to the consumer 
and how most effectively to appeal 
to him in broadcast and print 
media. 


® The first day will be devoted to 
“The American Consumer—His 
Needs and Desires, and How to 
Meet Them.” It will feature such 
eminent researchers as Dr. Bur- 
leigh Gardner, president, Social | 
Research Inc.; Alfred Politz, presi- 
dent, Alfred Politz Research; Dr. 
Ernest A. Dichter, president, Insti- 
tute for Motivational Research; 
Richard D. Crisp, president, Rich- 
ard D. Crisp Inc.; and Dr. G. Her- 
bert True, well known lecturer on 
creativity. 

The second day will be devoted 
entirely to “The Creative Idea in 
Broadcasting,” with a series of dis- 
cussions and demonstrations of ra- 
dio and television advertising and | 
ideas. The third day will discuss 
“The Creative Idea in Print,” in- 
cluding an analysis of the most 
noteworthy print campaigns of 
1957. 


® Cost of the workshop, including 
three lunches and two dinners, but 


$38,000,000 000 
MILITARY MARKET 


The six world-spanning Times Service 

Publications are first in paid space, first 

in paid circulation and first in advertising 

coverage of the gigantic, global military 

consumer and procurement markets, 
Write for full information. 


ARMY TIMES + AIR FORCE TIMES > NAVY TIMES 
The American WEEKEND + MILITARY MARKET Magazine 
The ARMY-NAVY- AIR FORCE REGISTER 


ARMY TIMES 
PUBLISHING CO. 

2020 M St., NW * Washington 6, D.C. 
U. S. OFFICES: Boston, Chicago, Charleston, 
S. C., Dallas, Detroit, Honolulu, Los Angeles, 
Miami, New York, Philadelphia, San Francisco. 
FOREIGN OFFICES: Frankfurt, London, Paris, 

Rome, Tokyo. 


not including accommodations at, Missile Design & Development. 
the all-air-conditioned Edgewater | Winston O. Colby has been named 
Beach Hotel, is $100 until May 31,| regional advertising manager in 
when the price goes up to $110. Chicago. Last week, M. Michael 
Complete details and enrolment} Cerick was named national adver- 
blank may be secured from Sum-| tising manager (AA, May 19). 
mer Workshops, c/o ADVERTISING | 

AGE, 200 E. Illinois St., Chicago 11,| B-M Introduces | oz. Ban 


Ml. A 73¢ one-oz. size of Ban deodor- 
> ? | ant is being introduced by Bristol- 
Missile Design’ Names Two |Myers Co., New York. A heavy 
A. Jay Davis, formerly with | national campaign is planned, fea- 
Electronic Equipment, has been’ turing the new size along with the 
named New England manager of | 98¢ 1% oz. economy package. 


id MRE GE 
er . 


U.S. Again Protests 
Canadian Ad Tax 

Although not providing details, 
the U.S. Embassy in Ottawa says 
the U.S. government has made a 
fresh request to the Canadian gov- 
ernment to repeal the special tax 
imposed in 1956 on Canadian edi- 
tions of foreign magazines. 

Enacted to protect Canada’s pe- 
riodical publishers against inroads 
of Canadian editions of foreign 
publications into their advertising 
revenues, the tax is 20% on gross 


Advertising Age, May 26, 1958 


advertising revenues of the Cana- 
dian editions. The tax particularly 
affects Time and Reader’s Digest 
and was protested by the U.S. gov- 
ernment on its enactment. 


Parker Sales, Earnings off 

The gross operational income of 
Parker Pen Co. and its Canadian 
subsidiary dropped to $13,679,665 
last year from $14,048,807 in 1956. 
The company’s net income also 
dropped from $1,909,171 in 1956 to 
$1,260,515 in 1957. 
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©1956, WOMAN'S DAY, INC, 


~and every month, millions of ready-to-buy homemakers are eagerly picking up the new Woman’s Day, the magazine that 


Ane 
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Real Gold Sets 4-Media Push 
to Back Consumer Contest 

The Real Gold Co., Redlands, 
Cal., will break its biggest adver- 
tising campaign in May with a 
consumer contest featuring six 
Glasspar boats as top prizes. The 
contest is based on a statement, 
“I like Real Gold orange base be- 
cause...” 

Advertising will be concen- 
trated in the Pacific northwest 
and the north central states, where 
a total of 130 daily and weekly 


newspapers will carry four ads, 
varying from 500 to 1,000 lines. 
15 radio stations, eight regional 
farm publications and the May is- 
sue of Good Housekeeping will be 
used. Hixson & Jorgensen, Los 
Angeles, is the agency. 


Frank Fucito Joins K&E 

Frank J. Fucito, formerly an as- 
sistant product manager of Col- 
gate-Palmolive Co., has joined 
Kenyon & Eckhardt, New York, as 
an account executive. 


| tablishing franchised dealerships 


. S. Pushes in Fall | throughout the country. Fuji and 
wan low-price Japanese autos | Nissan are scheduled to introduce 


—Toyota Motor Co.'s Toyopet, | their ears this fall. 


Fuji Precision Machinery Co.’s 
Prince and Nissan Motors Co.’s| Wittenberg Joins H. A. Somers 
Datsun—will start extensive na-| O. Dean Wittenberg has joined 
tional advertising in the U. S. in|}H. A. Somers & Associates, Chi- 
the next six months, according cago, merchandising consultant 
to Robert E. Petersen, publisher| and premium counselor, as a vp. 
of Motor Trend and Motor Life. |Mr. Wittenberg resigned as mer- 
Toyota has appointed Hixson & | chandising manager at Pabst 
Jorgensen, Los Angeles, to handle Brewing Co. last December (AA, 
its advertising and is now es- | Nov. 25, ’57). 


3 Japanese Auto Makers to 


Casas 


1S THE ONE SHE PICKS UP HERSELF! 


fits their new way of living. (In the June issue, you'll find ideas for Outdoor Living.) © Woman's Day, the @~- 


4 


Sheetz to Coordinate Ads, 
Promotion for Curtiss Candy 
Lloyd B. Sheetz has been pro- 
moted to the new post of assistant 
general sales manager for mer- 
chandising of Curtiss Candy Co., 
Chicago, to co- 


ae ordinate the com- 
ft pany’s advertis- 
ing and sales 
promotion, mar- 
ket research, 


product planning 
and package de- 
sign programs. 
Robert L. Car- 
michael has been 
promoted to suc- 
ceed Mr. Sheetz 
as assistant gen- 
eral sales manager for direct sales. 

The reorganized merchandising 
plan is designed to intensify and 
accelerate the company’s sales 
promotion activity and the devel- 
opment of new packaging based on 
market research. 


Lloyd B. Sheetz 


Serves Management 
On Signs And Identi- 
fication Materials 


Whether they are searching for 
new ideas, new product uses or 
news of effective promotions using 
signs and identification materials, 
the planners of advertising cam- 
paigns turn to AR. Typical articles 
which proved popular with adver- 
tising managers are: 


“Order your Signs Right & Save” 
“Plant Identification” 
“How to Get Better 24-Sheet 
Po-*ers" 
“Basic Principles of Outdoor 
Advertising” 
“Tips for Plastic Sign Buyers” 
“RCA Victor's Sign Program” 
“Putting Signs on Trucks” 
“Advertising on Busses” 


Sel/s Management On 
Signs And Identifica- 
tion Materials 


AR builds greater market accept- 
ance for suppliers of signs and 
identification materials with case 
studies—complete with pictures, 
“how-to-do-it” details, and sugges- 
tions for additional uses. Among 
AR’s outstanding advertisers are: 


Lutz & Sheinkman 

American Decalcomania Co. 
Rohm & Haas Company 

Grace Sign & Manufacturing Co. 
The Meyercord Company 
Donaldson Art Sign Co. 
Minnesota Mining & Mfg. Co. 
Robertson Sign Co. 

Stout Sign Co. 


Whether signs and identification 
materials represent your problems 
or your products—turn to AR fer 
results! 


Advertising 
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Then & Now: Compton Advertising Marks Its 50th Year 


THEN & NOW—At its half-century mark, Compton Advertising dug out some “then” 
photos and posed its present management lineup. The agency started in 1908 as the 
Blackman Co., with one office, five employes and less than $100,000 in billings. In 1923, 
J. K. Fraser (upper left) was president and Michael Wilson (upper right) was vp. The 
agency became Compton Advertising in 1935, named after Richard L. Compton, who 
retired in 1945, died in 1950. In the 1926 picture (lower left) Mr. Compton is pictured 


with Olive Allen, who was then head of the agency’s test kitchen. From left around the 
table at the lower right are present-day executives: H. A. Haines, treasurer; Alfred J. 
Seaman, exec vp and creative director; Jack P. Rees, senior vp; Barton A. Cummings, 
president; Robert D. Holbrook, chairman of the board; C. James Fleming Jr., exec vp, 
and Allen Flouton, senior vp, Today the agency has six offices, 750 employes and ex- 
pected 1958 billings of $75,000,000. 


World Trade Fair 
in N.Y. Has 3,000 
Exhibits in 2nd Year 


New York, May 20—Despite 
sporadic attempts in the past, the 
international trade fair has never 
caught on here as it has in Europe, 
where it is a well-established sales 
medium. 

But the Charles Snitow organi- 
zation, organizer of the U.S, World 
Trade Fair, appears to have the 
problem licked. 

The 1958 edition of the fair closed 
an ll-day run at the New York 
Coliseum last Saturday, and it 
looks as if it has won acceptance 
as a permanent annual exhibition. 
It was presented for the first time 
last year. 

One proof of acceptance was the 
sheer physical size of the exposi- 
tion. It covered the entire nine- 
acre, four-floor area of the Coli- 
seum, with some 3,000 exhibitions 
of merchandise from all parts of 
the world, including Iron Curtain 
countries. 

A total of 60 nations were rep- 
resented, and 35 of them mounted 
national pavilions to promote their 


wares, their cultural attractions, 
their economic achievements and 
their vacation possibilities. 

One country, Venezuela, was 
even promoting immigration. Oil- 
rich Venezuela has a population of 
7,000,000, but Oscar E. Sabater, 
director of the country’s exhibit 
at the fair, said, “We can take care 
comfortably of 25,000,000.” 


s Designed to promote world 
trade, the fair functions as a mar- 
ketplace for U.S. stores and com- 
panies importing from abroad. One 
objection to last year’s event was 
met by providing more “trade 
days.” Six days were reserved ex- 
clusively for trade buyers. The 
public, whose money is needed to 
help defray expenses, was ad- 


mitted only on weekends, at $1.50 | 


per head (up sharply from last 
year’s 75¢ admission price). The 
Coliseum reported that attendance 
on Sunday was a record 60,000. 


As an indication of the number | 
of producers, each seeking a niche | 


in the world’s largest market, the 
fair was staggering. Japan alone 
had 8,526 sq. ft. of space, housing 
some 5,000 different products, in- 
cluding transistor radios, light- 
weight bicycles, 640 different tex- 


tile fabrics, an electrical knitting 
appliance and a 13’ ceramic insu- 
lator. 

France’s textile display covered 
3,400 sq. ft. The French showed 
a new “miracle” fabric called 
Rhovyl. 


= Belgium, with 7,000 sq. ft. of 
space, had a textile display fea- 
turing fur-like fabrics, a reversi- 
ble waterproof stretch glove, wool 
sweaters, table linens and fabric 
weaves of spun rayon and jute. 

The Swiss exhibited $250,000 
worth of watches, including a new 
version of the “thinnest watch in 
the world’—a piece less than 
1/16” thick. 

Foods and liquors were shown 
by virtually everyone—currants 
from Greece, sake from Japan, a 
inew “king pineapple” from Mex- 
ico (it weighs from 6 lbs. to 8 lbs.), 
scotch from Britain, Slivovitz from 
the eastern European countries, 
canned pork goulash from Yugo- 
slavia. There were more than 100 
\exhibitors of candies and confec- 
tions. 


es A U.S. manufacturer wandering 
around the Coliseum last week 
might have suffered feelings of 


isolation. Sensitive to this reac- 
tion, many exhibitors took pains 
to point out some trade balance 
figures. 


@ Japan: “More than four times as 
much American cotton was pur- 
chased by Japan in 1957 as Jap- 
anese cotton textiles sold to the 
US.” 


e Britain: British exports to the 
U.S. totaled $724,000,000 in 1957, 
while Britain bought $1.3 billion 
worth of U.S. goods. 


e Germany: German exports to 
the U.S. totaled $590,000,000 in 
1957, compared to the $914,000,000 
worth of U.S. products bought by 
Germany. # 


Storer Reports Decline 
in First Quarter Earnings 

A drop of $535,242 in first quar- 
ter net earnings was reported by 
the Storer Broadcasting Co., 
Miami Beach. Storer reported its 
first quarter net earnings at $751,- 
203 compared to $1,286,445 for the 
corresponding period in 1957. 
Earnings per share for the first 
quarter of 1958 amounted to 30.4¢ 
compared to 51.9¢ in 1957. The 
company reports that the decline 


in its current first quarter earn- 
ings was caused principally by 
the results of operations at the 
newly-acquired Storer station 
WVUE, Wilmington. Revenues at 
WIBG, Philadelphia, which was 
acquired with WVUE, exceeded 
those of any other Storer radio 
station, Storer says. 

“In view of the current reces- 
sion in other fields,” the report 
added, “it is interesting to note 
that the aggregate broadcasting 
revenues of the six radio and four 
tv stations owned by the company 
in both 1957 and 1958, showed a 
slight increase during the first 
quarter of 1958 over the corre- 
sponding period of 1957.” 


Nehi Introduces Cans in N.Y. 

Royal Crown Cola and Nehi fla- 
vor beverages packed in cans are 
being introduced by the Nehi Corp. 
into the metropolitan New York 
area with advertising in major 
media. “Enjoy both .. . lightness 
and lift” is the copy theme for 
Royal Crown, and “They’ve got 
their eye on Nehi” is the counter- 
part for Nehi. Point of sale ma- 
terial will also be used. Compton 
Advertising, New York, is the 
agency. 
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WHEN THE GOING GETS TOUGH, REMEMBER 
YOU GET MORE FOR YOUR MONEY 


Ad wee | he A ot em ow he AAA 
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THE COMIC WEEKLY 

a 

P 
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... You can reach more prospects for less money with . . . In these days especially, judged by any sound ae 

4-color advertising by using PUCK’S 11,000,000* quality standard of media evaluation, PUCK gives you more th 

circulation than you can reach in any other print for your money. Invite the nearest PUCK representa- ‘a 

medium. tive to tell you how . . . and why. re 
. . » In 22 key, influential markets, PUCK’S mighty Yours FREE This New Authority 


color smashes drive your advertising home with tre- 


mendous sales and merchandising power To know how to make each advertising dollar yield 


you maximum return, send today for FREE new study 


... In PUCK, too, you surround your sales message with of the consumer life cycle applied to the measurement 
7 y & of advertising reader values. Ask us for ‘“‘A Fourth 


the most intensive of all reader interests, the irresistible Dimension in Print Media Evaluation.” Addres. 
, appeal of the world’s foremost wholesome comics. Dept. P, Puck, the Comic Weekly, 63 Vesey Street, 
*A B.C.—3/31/57 New York 7, N. Y. 


. ALBANY TIMES-UNION LOS ANGELES SAN ANTONIO LIGHT 
BALTIMORE AMERICAN 
NF . 
BIRMINGHAM NEWS MILWAUKEE SENTINEL SAXAMINGR: Kes “ 
BOSTON ADVERTISER NEWARK STAR LEDGER SEATTLE POST- - 
CHICAGO AMERICAN NEW YORK JOURNAL- < {> INTELLIGENCER , 
CHICAGO DAILY NEWS AMERICAN ST. LOUIS \ ~ 
DALLAS TIMES HERALD NEW YORK MIRROR GLOBE-DEMOCRAT py’. Op Wf 
DETROIT TIMES PHILADELPHIA SYRACUSE HERALD- at My. Wf Y, 
FORT WORTH IN LS 
STAR-TELEGRAM PITTSBURGH WASHINGTON, D.C. THE COMIC WEEKLY 
HOUSTON POST SUN-TELEGRAPH POST-TIMES HERALD 


LONG ISLAND PRESS PORTLAND OREGONIAN WICHITA BEACON 63 Vesey St., New York 7, N.Y. 
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$17,054,880 Raised 
to Finance Buy of 
Toronto Star Ltd. 


TORONTO, May 20—Estimated net 
proceeds of financing of Toronto 
Star Ltd. are $17,054,880, according 
to a prospectus made public today. 

Proceeds are being applied to- 


wards the satisfaction of the sum | 


of $18,142,549 payable to predeces- 
sor companies. Additionally, the 
company assumes the predecessor’s 
$6,000,000 liability in connection 
with labor and pension benefits. 
Earnings of the predecessor com- 
panies from publication of the 


Phillips Names 4 on Staff 

Phillips Advertising Agency, 
Tulsa, has promoted two on its 
staff and added two. Richard C. 
Ryan has been promoted to copy 
director and Mrs. Pearl Davies to 
media director. Mr. Ryan has 
been with the company since May, 
1957. Mrs. Davies joined the agen- 
cy as office manager in 1953. 
|Added to the agency staff are 
Harry M. Wyatt Jr. as marketing 
consultant and Edward J. Preuss 
as art director. 


Ad Council to Conduct Drive 


rector of arts and advertising of 


The Advertising Council will) WNTA-TV, WNTA and WNTA- 


conduct an experimental public 


service advertising campaign with | 


the slogan, “Don’t pass the buck .. . 
give a buck,” designed to urge cit- 
izens to contribute to campaign 
funds of political candidates or 
parties of their choice. Sponsored 
by the American Heritage Founda- 
tion, the drive begins in June. 


Segal Named Ad Director 
Fred Segal has been named di- 


|FM, Newark. He has been with 
National Telefilm Associates since 
1957 as head of the art depart- 
ment. 


Sandler Adds Weber, Cohn 

Earl M. Weber, formerly of the 
Chicago American, and Ronald I. 
Cohn, formerly of the Chicago 
Sun-Times, have joined George S. 
Sandler Advertising, Chicago, as 
account executives. 


Advertising Age, May 26, 1958 


Reynolds Joins McLennan 

Robert T. Reynolds, formerly 
secretary of William H. Lockwood 
Sons, Hartford, has joined J. Roy 
McLennan Advertising Agency, 
West Hartford, as vp and account 
executive. 


Butterfield Named KMSP VP 

Richard Joseph Butterfield, for- 
merly station manager of KCRG- 
TV, Cedar Rapids, Ia., has joined 
KMSP-TV, Minneapolis-St. Paul, 
as vp in charge of sales. 


Daily Star and Star Weekly were| 
$474,904 for the five months ended | 
Feb. 28, 1958, when ownership of | 
the new Toronto Star Ltd. became | 


effective. 


s For 1957, Media Records shows 
linage of the daily of 18,910,255 
lines of display advertising and 9,- 
955,186 classified, for a total of 


revenue of $15,625,109. This com-| 


pares with 1956 linage and revenue 
of 20,580,885 display, 12,811,054 
classified, with revenues of $16,- 
798,148. 

Daily Star circulation in 1957 
was 286,784. A decrease in circula- 
tion has taken place in recent 
months as a result of the increase 
in the sale price of the daily from 
5¢ to 10¢ in December last year. 

The Star Weekly, a tabloid pub- 
lication which is sold separately 
and not an insert in a Saturday or 
Sunday paper, had a circulation of 
886,527 in 1957. It carried 962,953 
lines of advertising for a revenue 
of $3,703,852. # 


Didier Joins Maher 

Louis B. Didier has been appoint- 
ed president and general manager 
of Maher Publi- 
cations Inc., pub- 
lisher of Down 
Beat and Jam- 
boree, and gener- 
al manager of 
Canterbury 
Press, publisher 
of several Latin 
American publi- 
cations. The com- 
panies are located 
in Chicago. Mr. 
Didier formerly 
was advertising sales manager of 
Science & Mechanics. 


Louis B. Didier 


Pepsi-Pabst Merger Off 

The possibility of a merger be- 
tween Pepsi-Cola Co. and Pabst 
Brewing Co. has been “definitely 
and permanently” ruled out by 
Pepsi-Cola President Herbert L. 
Barnet. Acknowledging that ex- 
ploratory talks took place earlier 
this year, Mr. Barnet said “there is 
no chance whatever that a merger 
will take place now or any time in 
the future. I am making this un- 
equivocal statement to clarify the 
issue and to dispel the conflicting 
reports that have appeared.” 


WHAT ARE YOU 
DOING ABOUT 


HARD 
SELL? 


12 pages of concrete information to 
spark dollar-producing label ideas. 
Fully illustrateds an essential work 
tool for any one concerned with 
sales, advertising, promotion and 
public relations. 
For your FREE copy of the 
Hard Sell Check List, 
write today to Dept. A 


allen hollander co., inc. 


385 GERARD AVE., NEW YORK 51, N.Y. 
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‘Glamour’ Offers 
Space in September 


Advance Supplement 


New York, May 20—Glamour 
Magazine in July will publish a 
supplement of ads and editorial 
information scheduled for its Sep- 
tember issue. 

The supplement, expected to 
run “well in excess of 100 pages,” 


| buyers across the country approx- 
imately one month before the on- 
sale date of the September issue 
—thus enabling Glamour adver- 
tisers to cover the trade as well 
as the consumer market. 

The size of a newspaper maga- 
zine section, the supplement will 
contain reproductions of all page 
ads scheduled for the issue. 3 x 4” 
“merchandising boxes” will de- 
scribe fractional-page ads. 

Rates for the supplement are 


will be mailed to 25,000 retail 


$200 for a 4-color page, $150 for 


ted are aii 
aot os Sah te 
ae: rea ; a aa eer ae 
es “et 7 ‘ 


two colors and $100 for a b&w 
page. The rate for a merchan- 
dising box is $50. 

Closing dates are about a 
week in advance of the regular 
elosing dates for the September 
issue. # 


Dempsey Opens Agency 

Jack Dempsey, former world 
heavyweight boxing champion, 
has opened an advertising and 
public relations office at 135 S. 
La Salle St., Chicago. It will be a 


division of Jack Dempsey Enter-| Medill, City News Bureau 


prises. George Florey, president of | 
his own agency—George F. Flor-| 
ey Inc.—will also be a partner 
in the Dempsey agency. 


Spitzer Appoints Thain 

Donald H. Thain has been ap- 
pointed staff consultant for re- 
search and marketing of Spitzer 
& Mills, Toronto. Dr. Thain is as- 
sistant professor of business ad- 
ministration at the University of 
Western Ontario. 


America’s newest media concept... 


MULTI-VISION 


It consists of three great television programs, reaching 
three different audiences, at three different times... 
providing the nation’s advertisers and their agencies 


with five virtues not obtainable with just one program. 


these formerly insoluble problems. 


Retaining IDENTIFICATION for the sponsor, 


television homes at a lower expenditure than ever be- 
fore. The practical response to today’s needs of spon- 
sors... beset by split audiences, split sponsorship and 


murderously high costs...it’s an integrated solution to 


MULTI-VISION produces SATURATION and 
PENETRATION...with wider FLEXIBILITY... 
all this at much LOWER COST...in prime 
time, late time, and day-time. 


In an era when every dollar must stretch as far as pos- 
sible for maximum impact, MULTI-VISION enables 
advertisers and their agencies to spread their sales 


messages over a maximum number of unduplicated 


If you’re a television sponsor who finds the wired TV 
networks becoming increasingly unsuited to your 
needs, look into this new frontier in network television 
open to you now in the multi-visual approach of the 
NTA Film Network. 


Visible conclusion: today, display some MULTI-VISION 
of your own...and hear the full story of this far-sighted 


new concept from... 


NTA FILM NETWORK 


Coliseum Tower, 10 Columbus Circle, New York 19,N.Y. JUdson 2-7300 


¢Copyright, 1958, NTA Film Network, Tne. 


to ‘Intern’ Reporters 

Northwestern University’s Me- 
dill journalism school and the City 
News Bureau, Chicago, will offer 
a new kind of journalism class 
this fall, featuring three days a 
week on-the-job studies for as- 
piring reporters. Students in the 
program will gain full credit to- 
ward their degrees. 


Mrs. Clarke Back at Pemco 
Mrs. Boone Strickland Clarke 
has returned to Pemco Corp., Bal- 
timore, as advertising manager 
after four years in the advertising 
section of Hutzler’s department 
store. Pemco manufactures porce- 
lain enamel and other products. 


Vintners Boosts Cotanch 

United Vintners, San Francisco 
wine producer, has consolidated 
wine sales under B. C. Solari, cor- 
porate vp, and has named Irving 
Cotanch, advertising manager, 
as vp in charge of advertising. 


with fouua : 
KLEEN*STIK © 


IDEA NO. 133 


Anyone for Frisbee? 


Z 

2 

2 

“ 

= 

“ 

= 

” Newest game fad is ‘Frisbee’ — 

xs sort of a cross between a “Flying 
Saucer”’ and old-fashioned boomer- 

% ang. Just toss the vinyl plastic disc 

“in the air, and it comes spinning 

“ back. Sounds like fun — and it 

x sounded like an apropos convention 
give-away for the Jet Division 

” of THOMPSON PRODUCTS, 

=“ INC., of Cleveland! Ae oe 
SCHWEITZER, Sales ees oe 

=  missioned his agency, ME DRUM 
& FEWSMITH, to do a label de- 

” scribing its tie- -in with the “quiet, 

=“ smooth-spinning, vibration-free 
action”’ of Thompson’s jet compo- 

“@ nents. That’s it above— printed on 

“% KLEEN-STIK, of course — by 

4 FRED HENRY of COPE, INC, 

= Cleveland. Magical, moistureless 
meg IK goes on easy, sticks 

”% on the soft plastic, comes off 

aa je — perfect for the purpose! 


Outstanding 


All Eyes on 
AVON 


IDEA NO. 134 


Labeling furniture in dealers’ o-. 
rooms poses probieme,_ 8 i 

EDWARD STE Adv. Mgr. 
FUTORIAN-STRATPORD. ‘Chi- 
cago manufacturer. You can “pin- 
ticket” fabric pieces, f’rexample — 
but what to do on slick leather and 
leothen ee plastics? TOM CUN- 
GHAM, of KNOX PRINT- 
ING CORP, Chicago, had the 
answer: you design this attractive 
“pitch panel” ‘Fab it letterpress 
on new RFacil. b’”’ synthetic, and 
back it with a strip of peel-an’- 
ress KLEEN-STI fs 7 a 

rleen-Stik holds neat and trim . 

no “‘puckering”’ or “‘\popping off”’. 


Furniture or Frisbees—any prod- 
uct can promoted better with 


P.O. P. displays and labels of 
moistureless, miracle KLEEN- 
STIK! Send for free idea-packed 
book, “101 Stik-Triks with 
Kleen-Stik”. 


S- SS“ SS“ S-M SS“ S"H SS" S“M S"M S-H S"M SS" S"H S*H S-» 


KLEEN-STIK Products, Inc 


Pioneers in Pressure- Sensitives 
po tee ‘ing and L 


7300 W. Wilson Ave. @ Chicage 31, 


40 
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$6,636 


is the 
median income 


40 


A good reason for this high income figure 
—37% of the heads of ELKS Magazine 
households are officials and proprietors of 
business. In this classification of the 
Starch 52nd Consumer Magazine Report, 
the ELKS is far ahead of other 

magazines surveyed. 


Furthermore, the Starch Report proves that 
Elks are a top market for every type of 
product and service of American industry. 


Advertisers can effectively reach this 
market of 1,204,117 Elks through 


THE ELKS MAGAZINE. 
MAGAZINE 


New York Los Angeles 
Portiand, Ore. Chicago 


Wsss 
television 
WINSTON-SALEM 


CAROLINA 


REACHING MORE THAN 


600,000 
TV SETS 


IN 75 PIEDMONT 
NORTH CAROLINA AND 
VIRGINIA COUNTIES 
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Getting Personal 


Magazine solidarity note: When the clouds settled over the Mag- 
azine Publishers Assn. spring meeting, the Curtis Publishing Co. 
plane couldn’t land and it looked like Ed Von Tress, senior vp, 
might be stranded at the air- 
port. To the rescue came Roy 
Larsen, president of Time, who 
flew Ed out in the Time Inc. 
plane. . 

New professional members 
inducted into the Baruch 
School chapter of Alpha Delta 
Sigma, ad fraternity: David L. 
Rank, vp of Grey Advertising; 
Mel Helitzer, ad and pr direc- 
tor of Ideal Toy Co.; and Tar- 
ry Traugott of Progressive 
Grocer... 

Lee P. Henrich, ad director 
of Rogers Peet Co., has been 
appointed chairman of the pr 
committee of Big Brothers of 
America. . . ; 

E. K. Jett, vp of WMAR-TV, 

Baltimore, won an RCA-Vic- 25 YEARS, CERTIFIED—T. L. Anderson, 
tor tv set as grand prize in board chairman of Cockfield, 
National Telefilm Associates’ Brown & Co., Toronto, relates an 
“Gold Rush” drawing at the amusing anecdote as he presents 
NAB convention. Second prize, Helen Scott Smith her 25-year cer- 
— —- went to —— tificate and a gold wrist watch at 
uvau, sales manager 10r the agency’s annual meeting. Mrs. 
aie keke yor Fight apne Smith is the 25th living member 
of the 25-Year Club—and a mem- 


ner, Sid Cohen, film buyer for : 
KUTV, Salt Lake City, now ber of the media department, To- 
ronto office. 


owns ten shares of stock in a 
working gold mine... 


Mr. and Mrs. A. P MacKinnon, Winnetka, Ill. (he’s the Chicago 
representative of the New York Times), have married off their 
second son, John D., to Catherine Jane Anderson of Topeka... 

John Toigo and his wife left New York May 20 for a month’s 
vacation in Europe. They’ll visit Italy and Spain among other coun- 
tries. He’s the former vp of marketing of Jos. Schlitz Brewing Co... 


; 


Janet Wolff, a copy group head at J. Walter Thompson Co. and 
author of “What Makes Women Buy,” discussed the subject of 
her book on “Showcase” (WOR-TV) May 19 along with Tobe, of 
Tobe Coburn School for Fashion Careers, and Herbert Seegal, senior 
vp of Macy’s. On June 3, Mrs. Wolff will also be a speaker at the 
Tobe-Coburn school graduation luncheon, taking part in the lunch- 
eon as last year’s winner of the Tobe Award... 


Horwitz Farner Elinder 


IAA IN SWEDEN—At a luncheon meeting in Stockholm of the Swedish 

International Advertising Assn. were Dr. Rudolf Farner, IAA vp 

for Europe; Erik Elinder, Wilh. Anderssons Annonsbyra AB, and 

Sten Horwitz. IAA plans a Scandinavian workshop meeting in the 

autumn and the next international conference will be held in Vien- 

na in the spring. IAA had about ten members in Europe in 1950; 
now it numbers about 350. 


John Boyle of BBDO has won the $1,000 first prize in Parents’ 
Magazine slogan contest for admen. Second prize, a portable tv set, 
was awarded to J. R. Warwick, Morey, Humm & Warwick, New 
York; third prize, a 35mm camera, to John C. Simmons, Dr. Pepper 
Co., Dallas; and fourth prize, a clock radio, to Sherman E. Rogers, 
Anderson & Cairns, New York. Gold watches went to five others: 
Paul L. Loewenstein, head of his own agency in Luray, Va.; Arthur 
Sherrill, New York Herald Tribune; Frederick L. Olsen, Hixson & 
Jorgensen, Los Angeles; C. R. Curtis, J. Walter Thompson Co., De- 
troit; Joseph Hoffmann, Prudential Insurance Co. of America, New- 
ark; and Standish C. March, JWT, New York... 


With the arrival of Alexander David Alben, Mr. and Mrs. Bernard 
Alben are first-time parents. “Rusty” is radio-tv business manager 
at Peck Advertising, and Ruth did program contact work for CBS’s 
“This is New York”... 


Diana Weaver and Robert Kahan, in the ad department of General 
Cigar Co., New York, were married May 4 in Chevy Chase, Md... 
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During the first 4 months of 1958 


Retail grocery advertisers gave 


The Washington Post and Times Herald © 


a gain of 143,283 lines of 


retail grocery advertising 


over the same period in 1957 


while Washington’s other standard size 


newspaper lost 21,830 lines 


Media Records 


Represented By: Sawyer, Ferguson, Walker Co.— New York,: Chicago, Detroit, Atlanta, Philadelphia, San Francisco, Los An- 
geles, Seattle; Joshua B. Powers, Ltd.—London, England; Senor G. Enriquez Simoni — Mexico City, Mexico; Allin Associates — 
Toronto and Montreal, Canada; The Hal Winter Co.—Miami Beach, Florida; Tom McGill—West Roxbury, Massachusetts; Puck, 
The Comic Weekly; A. R. Lerner—Paris, France; Robert S. Farley —Financial Representative in New York. 
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JOE SCHERSCHEL, photographed by fellow award-winner Yale Joel, stands 
before his picture that won first prize in General News category. Shot for story 
on Mexican earthauake (Lire, Aug. 12), it shows rescue scene in Mexico City. 


. 


MAGAZINE PHOTOGRAPHER OF THE YEAR LISA LARSEN, PHOTOGRAPHED BY 


Who Takes LIFE’s 


No matter how famous their pictures, journalistic photographers them- 
selves remain largely unseen by the millions who regularly see their 
photographs. But after nine photographers who work for Lire recently 
won an exceptional array of awards in journalism’s biggest photo compe- 
titions for 1957, they were assigned to take pictures of each other. 
The award winners’ portraits made by their fellow winners are shown 
here. The backgrounds are photographs that won prizes in the contest 
jointly sponsored by Encyclopaedia Britannica, National Press Photog- 
raphers Association and University of Missouri School of Journalism. 


NINA LEEN, photographed by Gordon Parks, won first prize for magazine 
color story, “Ghostly American Legends” (Lire, Oct. 28). Picture shows distor- 
tion with which she dramatized a Washington staircase ghost is said to haunt. 


GORDON PARKS, photographed by Nina Leen, won second place for his color GORDON TENNEY, photographed by Joel, won third prize for Magazine Pic- 
picture story, “The Atmosphere of Crime” (Lire, Sept. 9), which showed crimi- ture Stories with his pictures of the crossing of Mayflower I] (Lire, June 17). 
nal life in cities and ended with this powerful perspective view of San Quentin. This picture captures tension of crewmen anxiously hauling on sails in a blow, 
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STAN WAYMAN, photographed by Joel, won first prize in the Magazine Pic- 
ture Story category with furious, fast-action photographs of a Florida wild-life 
officer’s fight to catch and treat infected deer in the Everglades (Lire, Sept. 30). 


GORDON PARKS, STANDS WITH HER PICTURE OF OUTER MONGOLIAN RIDER 


rize Pictures? 


Entered in eight categories, Lire photos won five first prizes, seven others, 

For the first time the “Magazine Photographer of the Year” turned out 
to be a lady, Lisa Larsen (above). Miss Larsen’s daring has taken her off 
on forays behind the Iron Curtain and deep into Asia. These won her two 
additional awards for stories on the new Poland (Lire, Jan. 14, 1957) 
and Outer Mongolia (Lire, July 22, 1957). Another award, this one from 
the Overseas Press Club for the best photographic reporting from abroad, 
added to the year’s acclaim for Lisa, leaving her the most radiant Pho- 
tographer of the Year ever, and the least deserving to remain unseen, 


YALE JOEL, photographed by Gordon Parks, won first prize in two categories 
(Feature, Fashion and Society), received second prize in Portrait and Personali- 
ties for extreme, wide-angle view of Admiral Rickover in atomic reactor shell. 


* 


LEONARD McCCOMBE, twice Magazine Photographer of the Year in previous ALLAN GRANT, photographed by Leonard McCombe, won third prize in the 
contests, is photographed by Allan Grant with picture that won third prize in Portrait and Personalities category with this highly stylized portrait of Actress 
Feature category. It shows UCLA students and bongo drummer (Lire, Feb. 11). Audrey Hepburn glamorously illuminated in a light-strung movie studio setting, 
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And 35 More Kudos for LIFE... 


Pictures are LIFE’s specialty, and you won’t be sur- 
prised to find that many of the additional awards listed 
below recognize LIFE’s photographic achievements dur- 


ing 1957-1958. 


But please notice that the men who write for LIFE 
have won their share of prizes, too, particularly in the 


fields of editorial writing, distinguished overseas report- 
ing and special text articles. 


It all adds up to a unique style of photojournalism 


that wins for LIFE the top award of them all—the keen 


interest and enthusiastic response of readers in 15,320,- 
000 homes every week. 


Awards presented to LIFE in 


Education Writers’ Association citation to Staff 
Writer William Miller for editorial ‘What To Do 
About Our Schools” (LIFE, Sept. 10, 1956). 


The Brotherhood Media Award by the National Con- 
ference of Christians and Jews for ‘‘The Background 
of Segregation” series (LIFE, Sept. 3-Oct. 1, 1956). 


Freedom Foundation Medal to Chief Editorial Writer 
John K. Jessup for editorial “American Moral Con- 
sensus” (LIFE, Dec. 26, 1955). 


Christopher Literary Award to Chief Editorial Writer 
John K. Jessup for editorial ‘Woman, Love and 
God” (LIFE, Dec. 24, 1956). 


American Heritage Foundation Award to Staff Write: 
William Miller for editorial ‘‘Let’s Have a People’s 
Election” (LIFE, Oct. 1, 1956). 


New York Press Photographers Association’s ‘Best 
Sports Picture of the Year” award to LIFE Photog- 
rapher Ralph Morse for triple-exposure of the Mill- 
rose Games at Madison Square Garden (LIFE, Feb. 


7, 1956). 


New York Daily Mirror Award to LIFE Photog- 
rapher Ralph Morse for triple-exposure of Millrose 
Games at Madison Square Garden (LIFE, Feb. 27, 
1956). 


Sidney Hillman Foundation Award to Robert Penn 
Warren for article “‘Divided South Searches its 
Soul” (LIFE, July 9, 1956). 


Connecticut Association for Mental Health Award 
to Henry Luce for series on psychology and psychia- 
try (LIFE, Jan. 7-Feb. 4, 1957). 


Commander Frank M. Hawks Memorial Award to 
Henry Luce for the contributions of Time, LIFE and 
Fortune magazines to aviation throughout the years. 


Sigma Delta Chi Award for “The Background of 
Segregation” series (LIFE, Sept. 3-Oct. 1, 1956). 


Art Directors’ Club medal to LIFE for ‘Hungary's 
Fight for Freedom,” plus an ADC merit award for 
‘Hands at a Gate of Grief” (LIFE, Sept. 17, 1956). 


Only 


1957-1958 


Benjamin Franklin Award from the University of 
Illinois to Lincoln Barnett and the editors of LIFE 
for “Epic of Man” series, parts II] through VII (LIFE 
Feb. 27, April 16, June 4, Oct. 1, Nov. 26, 1956). 


Art Directors’ Club merit award to Photographer 
Howard Sochurek for 12-page picture essay on “‘The 
Air Age” (LIFE, June 18, 1956). 


Art Directors’ Club merit award to Photographer 
Carl Iwasaki for LIFE cover of President Eisenhower 
(LIFE, Nov. 14, 1956). 


Magazine Photographer of the Year (1956) award 
in the 14th annual Newspictures of the Year com- 
petition to LIFE Photographer Howard Sochurek, 
presented by the Newspaper Photographers’ Asso- 
ciation and Encyclopedia Britannica. 

O verseas Press Club award (1956-57) to John Sadovy 
of LIFE for his coverage of the Hungarian revolt. 


Robert Capa Memorial Award to John Sadovy of 
LIFE for his coverage of the Hungarian revolt. 


Scholastic Teacher citation to LIFE for “‘World We 
Live In” filmstrip. 


Scholastic Teacher citation to LIFE for ‘“World’s 
Great Religions” filmstrip. 


Church World News Service award for top ten re- 
ligious news stories of the year for “The Most 
Wasted Hour of the Week” by Rev. Wesley Shrader 
(LIFE, Feb. 11, 1957). 


LaBelle Award of the Photographic Society of Amer- 
ica to LIFE for outstanding contribution to the art 
and science of color photography. 


American Psychological Foundation’s first award for 
distinguished science writing in the field of psy- 
chology to Ernest Havemann for LIFE’s Psychology 
and Psychiatry series (LIFE, Jan. 7-Feb. 4, 1957). 


The Association for the Help of Retarded Children 
Award to Henry Luce for ‘Retarded Children” 
(LIFE, Oct. 18-25, 1957). 


National Association for Mental Health Award to 


LIFE for “What Drugs Can Do for the Mentally III” 
(LIFE, Oct. 15-22, 1956). 


Benjamin Franklin Award for the best interpreta- 
tion of the foreign scene or of our foreign relations 
to Associate Editor Keith Wheeler for ‘The Arab 
World” (LIFE, April 1-8, 1957). 


Overseas Press Club Award (1957-58) for “best 
overseas reporting, still or motion picture, from 
abroad” to LIFE Photographer Lisa Larsen for her 
picture coverage of Outer Mongolia and other Iron 
Curtain countries. 


Overseas Press Club citation to LIFE Photographer 
John Dominis for his contributions to the “Ameri- 
cans Abroad” year-end issue (LIFE, Dec. 1957). 


National Headliners Club award for best magazine 
news series to LIFE for “Crime in U. S. A.” (LIFE, 
Sept. 9-Oct. 14, 1957). 


Overseas Press Club special citation for ‘the best 
magazine reporting of foreign affairs” to LIFE Staff 
Writer Robert Coughlan for his reports on Britain’s 
Macmillan, Belgium’s Spaak and Israel’s Ben-Gurion. 


Art Directors’ Club special medal award to Photog- 
rapher Ernest Haas for “Beauty in a Brutal Art” 
(LIFE, July 29, 1957). 


Art Directors’ Club award for non-fiction, three. or 
more colors, general editorial art, to Artist Gregorio 
Prestopino and LIFE Art Directors Charles Tudor 
and Bernard Quint. 


Art Directors’ Club award for non-fiction, two colors 
or black-and-white, editorial art, to Photographer 
Stefano Robino and LIFE Art Director Richard 
Gangel. 


Art Directors’ Club award for non-fiction, three or 
more colors, general editorial art, to LIFE Photog- 
rapher Gordon Parks and Art Directors Charles 
Tudor and Bernard Quint.. 


New York Employing Printers Association Special 
Merit Award for the book “LIFE Photographers: 
Their Careers and Favorite Pictures.” 
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Rubel Launches New 
Service to Discuss 
Agency Problems 


Cuicaco, May 20—There are 
four basic reasons why advertising 
agencies should have contracts or 
letters of agreement with all their 
clients, according to Ira Rubel, ac- 
countant and management consult- 
ant specializing in agency opera- 
tion. 

In the initial (May) issue of 
“The Rubel Service,” a monthly 
discussion of advertising agency 
management, taxes and accounting 
problems, Mr. Rubel advances 
these four reasons for having writ- 
ten agreements with clients: 

“1. A written agreement makes 
it necessary for both agency and | 
advertiser to sit down, discuss and | 
agree upon the terms and condi- 
tions which will form the back- 
ground upon which to build a 
stable and satisfactory working re- 
lationship. 


s “2. Not only the creative and 
contact people in the agency, but 
also the financial management, are 
required to meet with the adver- 
tiser’s organization to work out the 
terms and conditions. 

“Conflicts between advertising 
and financial departments of the 
advertiser, between creative-con- 
tact and financial departments of 
the advertiser and the agency, are 
thus resolved or even averted. 

“3. When the climate between 
the advertiser and the agency is| 
favorable and constructive—which 
it always is at the onset of a rela- 
tionship—both parties can consider | 
freely what conditions would be | 
equitable in the unhappy event | 
that the relationship should termi- | 
nate. 

“4. An agency needs to plan its | 
operations; it needs to know what | 
income and costs will result from | 
serving each client. The terms and 
conditions for which an agency 
works affect directly its cost, cash 
flow, employe relationships, kind 
of accounting system, etc.” 


s “The Rubel Service” is pub- 
lished by Robert Associates, 330 S. | 
Wells St., Chicago 6, and sells for | 
$75 per year. The first issue also 
contained forms and discussions on 
accounting for business expenses, 
how to avoid losses on production 
costs, etc. 

A series on “how to operate an 
advertising agency profitably even 
during a recession” is planned for 
early publication. + 


Canada Grants $39,135,000 
to Cover CBC Deficit 

The Canadian government will 
make a grant of $39,135,000 to- 
wards the anticipated operating 
deficit of the radio-tv facilities of 


Court Dismisses C&W Suit 

An action started several years) 
ago by Juan Texier DeUnda| 
against Cunningham & Walsh, 


New York, has been dismissed in| 


New York supreme court. Mr. 


DeUnda began his action in con-| 


nection with his alleged role in 
securing a portion of the Pan 
American Coffee Bureau account 
for the agency. C&W attorneys 
had asked for a bill of particulars | 
which reportedly was not fur- 


| nished and the court subsequently 
| dismissed the action. 


| Four A’s Switches Two 

August Nelson and Rick Scheid- 
ker have switched duties at the 
American Assn. of Advertising 
Agencies, New York. Mr. Scheid- 
|ker, promoted to senior vp, is now 
in charge of region, council and 
membership activities. Mr. Nelson, | 
a vp, now handles public relations 
| activities, including press relations. 


Pollock Joins MacFarland 

J. B. Pollock, fermerly of Bat- 
New York, Pittsburgh and San | 
Francisco, has been named vp in| 
charge of account service of Mac-| 
Farland Advertising, San Francis- 
co. 


Canadian Chain Sales Rise 


Canadian chain store sales in| 


“March increased 6.4% to an esti-| 
|mated $230,000,000 from $216,212,- | 


000 in March, 1957, boosting Jan- 
| uary- -March sales 8.4% to $640,- 
ten, Barton, Durstine & Osborn in| (460, 000 from $590,785,000. 


ReAsvi ees 
up Jan. 1, "58 
BLUE BOOK BUS. PAPER ADVERTISERS 
Timely! Trend-indicative !! 
3-year space check. All °55-6-7. 
Over 1,000 pages of data. 
10,000 reconstructed ad schedules. 


wite BRAD-VERN’S Meelfore 


the Canadian Broadcasting Corp. 


for the fiscal year ending next | 
March 31. This amount will be in 


addition to a grant of $8,414,000) 


already made to cover capital 
expenditures of these CBC depart- 
ments and a statutory annual pay- 


ment of $12,000,000 to cover regu-| 


lar operating costs. The current 
deficit grant is more than double 
the $17,592,841 granted by the gov- 
ernment in the previous fiscal 
year. 


a 400 Park Avenue 
ee Hollingbery 


- Phone MUrray Hill 8-1000° 
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FOOD FOR THOUGHT: GET AGE homes comprise the most valuable audience in Amer- 

ica. Because the GET AGE (the years between 16 and 49) includes families when they’re 

young and growing ... when their wants and appetites are most prodigious . .. whose buying 4 
habits have yet to jell. It includes, too, families at the very peak of their earning power — who 

are buying more than they ever will again. GET AGE families spend an average of one-third | 
more, per household, than any other age group.* 


*Source: Alfred Politz, “Life Study of Consumer Expenditures,”’ 1957. **Average audience based only on homes with housewife as classified by A. C. Nielsen. 
***Average audience and program cost data based on A. C. Nielsen, January-February, 1958 (Sunday through Saturday, 7:30-10:30 P.M., NYT). Cost per thousand 
homes per commercial minute for housewife homes (16-49 years of age) based on programming costs prorated to include all A. C. Nielsen housewife-classified homes. 
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COLD FACTS: 72% of ABC Television’s average audience** is made up of GET AGE 
homes. Corresponding figure for each of the other two networks is 64%. Cost per thousand 
for GET AGE householders on ABC-TV is $3.92. The other two: $4.95 and $4.55.* ** 

Household for household, GET AGE families buy far more groceries than anyone else. They 
buy far more home appliances, far more automobiles, far more of almost everything that’s 
advertised on television. And remember: 
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Canadian Club Used Ads in Its Early 
Days to Fight ‘Rascally’ Imitators 


(Continued from Page 2) 
tled. (Other Hiram Walker brands 
include Imperial, Walker’s 
Luxe, Ten High and Twin Seal) 
bourbons and Hiram Walker’s gin, 
cordials, cocktails and vodka.) 


The growth of Canadian Club | 


as a brand and the battle the dis- 
tiller has fought down through the 
years to protect its brand name, is) 


one of the more colorful chapters | 
|@ According to the company, jeal- 
|ous American competitors were re- 

Shortly after Mr. Walker found- | 
ed his distillery, he began the then | 


in the history of marketing and 
advertising in the U.S. 


unusual practice of distributing his 
whisky nationally in bottles, call- 
some distillers up to that time 
sales locally or regionally, very 


few sought a national scope. Tav- 
erns usually sold whisky from a 


| barrel sitting on a backbar. 


It was the traveling salesmen,| 


‘helped spread Walker’s Club’s| 
‘name nationally, according to Hi-| 
|ram Walker Inc. Traveling from 
city to city, these salesmen de- 
manded Hiram Walker’s Club, thus 
‘making it one of America’s first 
|national brands. 


sponsible for Walker’s Club adding 
the first part of its now famous 


/name. The competitors, the dis- 
|tiller says, influenced the passage 
ing it Hiram Walker’s Club. While | 
‘the country of origin be shown 
bottled some of their whisky for | 
|ported to the U.S. Thus, Club be- 


of a federal statute that required 
prominently on any whisky im- 


came Canadian Club. 
A decade later Hiram Walker 


| found itself in the position of hav-| 


ing to defend the brand name its|| 


|competitors had forced on it. The 
|popularity brought many 
| tors. While this may be a sincere 
|form of flattery, in business it can 
|be a form of profit sharing not} 


| greatly appreciated. | 


De|then known as drummers, who| s Walker was quick to stamp out | 


jany such emulation. First it sent 


imita- || 


out letters asking the imitator to| 


'stop. If that didn’t work, it went| 


The advertising, in the form of 
large street posters, 
rough and _ tumble. 
reads: “THREE RASCALLY SA- 
LOON-KEEPERS! sold fraudulent 


then names the “rascals” and gives 
their addresses.}] The swindling 
goods are whiskies falsely called 
Canadian, labeled thus: [The 
names of both frauds were Canadi- 
an rye whisky]. THERE ARE NO SUCH 
DISTILLERS IN CANADA AS THOSE, and 
so the saloon-keepers mentioned 


yas Slee 


TTT 


“Search me... It was lying on top of 


that folder full of 


Cincinnati Enquirer data.” 


It’s obvious: a giant is growing in Solid Cincinnati. 
Proof: The Daily Enquirer's City Zone circulation 
now tops the second daily by more than 20%. Its 
2,188,700 lines of Retail Display Linage for the 
first 3 months of 1958 overshadow the second daily 
by 514,800 lines. You name it. You’re almost sure 
to find the Daily Enquirer's /ead getting more gi- 
gantic every month. Why not check? Call Moloney, 


Regan & Schmitt, Inc. 


A GIANT is growing in Solid Cincinnati! 
.. It’s The Cincinnati Daily Enquirer. 


Solid Cincinnati reads The Cincinnati Enquirer 
Lewis T. Beman, Manager of General Advertising 


was very) 
One poster} 


to court and also used advertising | 
to point the accusing finger. 


| 


goods after being informed that|| 
they were fraudulent. [The poster | : 


THERE ARE WO SUCH DIS TILLERS IN CANADA! 


"CANADIAN cLus Wisnr. 
PEOPLE oF iit ene 


Shoe Reese 


° SSE 
ae aaa ome am ae 


RASCALS (CIRCA 1898)—Hiram Walk- 

er pulled no punches in bold post- 

ers like this to clobber tavern 

keepers who sold imitating rivals’ 
brands. 


were emphatically informed over 
two months ago by registered let- 
ters. Nevertheless each of the said 
saloon-keepers sold one or other of 
these frauds as genuine Canadian 
whisky on the 22nd day of the 
present month. 

“THIS IS VERY PLAIN LAN- 
GUAGE. If the accused dealers ob- 
ject to it they had better sue us 
for libel. We will make it quite 
easy for them to do so. We will 
not ask them to come to Canada 
for that purpose but will meet 
them in their own courts at any 
time. Our attorney in Elgin, Mr. 
Ezra Rue, will promptly accomo- 
date them. The accused must ac- 
cept our challenge or admit our 
charges. 

“The bogus whiskies are put up 
in striking outward resemblance to 
our celebrated CANADIAN CLUB 
WHISKY. It is only the good 
things which are imitated.” 


s Another equally forthright ad_| | 
“A FRAUD EXPOSED!) ' 


reads: 
JOSEPH P. COWAN, proprietor of 


the Sheridan Saloon, 6027 Penn|. 


Ave., has persisted in selling SPU- 
RIOUS GOODS after full warning 
as to their fraudulent character. 
We refer to a Bocus WHISKY la- 
beled thus: — 

“MONTREAL CLUB CANADI- 
AN RYE WHISKY distilled and 
bottled under government super- 
vision by Montreal Club Distill- 
ing Co. 

“There are no such distillers in 
Canada as the Montreal Club Dis- 
tilling Co. and we so informed Jo- 
seph P. Cowan by registered letter 
dated May 23rd, 1898. THIS FAKE 
WHISKY, CALLED MONTREAL CLUB 
is put up by Rheinstrom, Bettman, 
Johnson & Co. of Cincinnati, a 
concern rated by R. G. Dun & Co. 
worth $200,000 to $300,000 and we 
presume financially able to pro- 
tect both their labels and their 
own reputation, which we earnest- 
ly invite them to do. 

“But seeing that we have al- 
ready denounced these same goods 
as fraudulent by posters in Spring- 
field, Mass.; Evansville, Ind.; Den- 
ver, Colo.; Birmingham, Ala.; At- 
lanta, Ga.; Albany, N.Y.; Duluth, 
Minn., and West Superior, Wis.; 
and have not heard a word from 
Rheinstrom, Bettman, Johnson & 
Co., they evidently are not anxious 
to stir the matter up. 

“If Mr. Joseph P. Cowan feels 
aggrieved by this exposure we of- 
fer to give him every opportunity 
to clear his character. The proper 
place to do that is the courts, and 
if he will sue us for libel we will 
meet him in the courts of Penn- 
sylvania at any time. He shall not 
be able to say that he cannot reach 
us because we are in Canada. 

“We expose spurious Canadian 
whiskies because they seriously 
interfere with the genuine goods: 
and OUR BRAND BEING THE MOST 
POPULAR IN CANADIAN WHISKY IN 
THE UNITED STATES WE ARE SPE- 


Advertising Age, May 26, 1958 
| CIALLY INTERESTED.” 


|@ The distiller continues its battle 
against imitators even today, al- 
|though its advertising has taken 
ja genteel turn. For example, a 
jcolor page run early this spring in 
Ebony, Holiday, Life, Look, News- 
|week, Sports Illustrated, Time and 
|\U.S. News & World Report shows 
a law officer squatting amid 65 
\bottles of whisky imitating Ca- 
/nadian Club. “Why did all these 
| whiskies (65 of them!) try to im- 
litate Canadian Club?” the head- 
\line asks. And the text goes on to 
explain that the whisky has al- 
|ways had to fend off inroads on 
its reputation by unscrupulous dis- 
tillers. 

Among the names that have 
been used to try and cash in on 
Canadian Club’s reputation are 
Canadian Crest, Le Club Canadien, 
Canadian Cove, Canadian Clan, 
Canadian Pub, Center Club and 
Canadian Cup. 


= In addition to other advertising, 
Canadian Club since repeal has 
been running a continuous series 
of magazine advertising which 
may be the longest (22 years) con- 
tinuous campaign running in U.S. 
publications. This is the world 
adventure series. 

The series depicts a “friend of 
Canadian Club,” telling a story of 


| Why did all these whiskies (65 of them/ 


try to imitate Canadian Club? 


“= 


RASCALS (CONTINUED)—Current ads 

have a gentler touch today when 

Walker points the accusing finger 
at imitators of Canadian Club. 


unusual sporting events and odd 
customs in faraway lands. 
Photographing the series has 
proved hazardous at times. Re- 
cently, a photographer backing up 
for “just one more picture” at the 
Citadel in Haiti, fell over the para- 
pet and broke a leg. Another en- 
grossed lensman was upended in 
Ecuador by an enraged bull and 
suffered several broken bones. 


s Hiram Walker insists on only 
two requirements for the Canadi- 
an Club world-adventure ads (ac- 
curacy and interest of subject 
matter), but regulations governing 
the advertising of alcoholic bever- 
ages set up some real taboos. For 
instance, women, children or 
churches must not appear in the 
background of pictures. There can 
be no scene which shows religious 
festivities or Santa Claus. Also, 
the events described must not 
show cruelty to persons or animals. 
Another ticklish problem is tim- 
ing. The ads must be prepared 
months in advance of publication 
and Hiram Walker worries that 
one of the ads will show up short- 
ly after a particular scene depict- 
ed has been destroyed by fire or 
earthquake, or the country the ad 
describes is having a revolution. 
Besides running a longtime con- 
tinuous series of ads, Hiram Walk- 
er also holds the distinction of 
having had the same agency for a 
long time. C. J. LaRoche & Co. 
(which earlier had been Sherman 
& Ellis) has been handling Cana- 
dian Club advertising since repeal. 
The agency also handles Hiram 
Walker gin and cordials, # 
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While an ever-growing, ever-expanding 
America pauses momentarily for breath — 
before new flights to greater economic heights 
—agriculture vaults ahead ... the vanguard 
of today’s and tomorrow’s rising economy. 


Farm cash income is up again—11% over 
1957. Translated, this means farm families 
have a million dollars a day more to spend 
than they had a year ago. 


Most of the best farm families depend on 
FARM JOURNAL. The same is true of adver- 
tisers. Isn’t it time for you to take off with the 
vanguard of our rising economy? 


FARM 


JOURNAL 


Philadelphia 5, Pa. 


One of the nation’s truly great service magazines 
Read by most of the best farm families 


Graham Patterson, Publisher Richard J. Babcock, President 
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Despite ‘57 Dip, 
GM Led National 
Newspaper Users 


(Continued from Page 1) 
into newspapers last year, as com- 
pared with $17,946,196 in 1956. 

Biggest budget increase among 
soap-makers in the top ten was 
registered by Lever Bros., which 
added 35% to its 1956 figure of 
$10,576,501 and ended 1957 spend- 
ing $14,288,510 in mewspapers. 
Most pronounced decline in the 
category was made by Colgate- 
Palmolive, which fell from a 1956 
investment of $12,335,541 to $8,- 
663,208 last year. Procter & Gam- 
ble moved up from an expendi- 
ture of $7,141,885 to $7,939,655. 


® Scattered throughout the list of 
the top 100 advertisers in news- 


Papers were some fairly sensa- 
tional budget increases. Loril- 
lard’s 1956 figure of $1,607,420 
boomed 161% to $4,205,610 last 
year. Schlitz spent $2,711,244 in 
the medium in 1957, an advance 
of 557% over the 1956 figure of 
$412,239. New York Life Insur- 
ance shot hormones into its news- 
paper kick, moving up 625%— 
from $169,154 in 1956 to $1,226,- 
901 last year. 

Other big boosts included Philco, 
up from $714,393 to $2,130,415; 
Warner-Lambert, up from $511,- 
417 to $2,101,024; Hawaiian Pine- 
apple, moving from $458,791 to 
$1,724,467; and Stokely-Van Camp 
= from $500,269 to $1,632,- 


® Biggest percentage drops on the 
list were recorded by Swift & 
Co., down 45% ($3,223,682 in ’56 
to $1,754,464 in ’57); Nestle, off 
43% ($3,319,632 to $1,889,158); 
Radio Corp. of America, down 35% 
(from $2,441,853 to $1,572,306); 
Libby, McNeill & Libby, down 


34% (from $2,835,290 to $1,197,- 
422); General Electric, off 33% 
(from $10,292,387 to $6,799,213); 
and Reynolds Tobacco, off 29% 
(from $6,517,893 to $4,600,007). 

A record 1,555 companies spent 
$25,000 or more in newspaper ad- 
vertising of 3,818 products and 
services. This compares with 1,548 
companies and 3,768 products in 
1956. These figures were the final 
tabulation announced today by the 
Bureau of Advertising of the 
American Newspaper Publishers 
Assn. and are slightly higher than 
a preliminary count accompanying 
the list of advertisers beginning on 
Page 52. 

The list of the top 100 news- 
paper advertisers appears on Page 
52. # 


Apsco Names Van der Boom 
Apsco Products Inc., Los An- 
geles, manufacturer of pencil 
sharpeners, has appointed Van der 
Boom, Hunt, McNaughton Inc., 
Los Angeles, to handle its adver- 


Boulton 


Spink Sandage 


AD DAY—Chatting between sessions at the sixth annual Advertising 
Agency Day at the University of Illinois are Fred Boulton, vp and 
director of creative services, J. Walter Thompson Co., Chicago; Pro- 
fessor Charles H. Sandage, head of the U. I. division of advertising, 


and students Marlene Lem, Joan Baer and Dan Spink. 


ciates, Los Angeles, is the pre- 


tising. Julian R. Besel & Asso- 


vious agency of record. 


Southwestern Bell Telephone spent 
over $135 million in Oklahoma in the 


“We're Spending $292,000,000 
to GROW with Oklahoma!” 


says H. B. Groh, General Manager, Southwestern Bell Telephone, Oklahoma 


past five years for new telephone con- 


struction. To keep up with public de- 


mands, Bell Telephone 


$157 million more in the next five years. 


This $292 million investment by 
Southwestern Bell Telephone Company 


ieee 


plans to spend 


is just one indication of the expansion 
and growth going on in Oklahoma. 


The Oklahoman and Times give ad- 
vertisers unequalled coverage of this 
growing market. 
share? Schedule your advertising in the 
Oklahoman and Times to achieve the 
best sales results in Oklahoma! 


Cok eee ieee ses ER 


Ok 


lahoma City 


market data 


(metropolitan area) 
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Income Up 19% 


Food Sales Up 47.1% 


Source: 1958 and 1955 Survey of Buying Power 
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Albany Guild Cites 
Bernstein, Troy Daily 
for Morality Efforts 


ALBANY, May 20—A special ci- 
tation was awarded in absentia to 
S. R. Bernstein, editorial director 
of ADVERTISING AGE, by the Com- 
munication Arts Guild of Albany 
May 15. The citation was presented 
“in recognitien of your efforts to 
make decency fashionable and 
good citizenship popular through 
advertising and related arts of 
mass persuasion.” 

Richard M. Guilderson, president 
of the group, read the citation and 
praised Mr. Bernstein for his lead- 
ership in campaigning throughout 
the country to obtain more interest 
by communications people in deal- 
ing with the problems of indecency 
and immorality. 

Copies of Mr. Bernstein’s speech 
were distributed to guild members. 
Mr. Guilderson asked them to read 
it over “and then think it over 
carefully.” 


= “If we are as interested in the 
welfare of our country as we pre- 
tend to be, then there are many 
good questions raised by Mr. Bern- 
stein which we ought to try to an- 
swer in our own minds, in our own 
work, in our own words,” he said. 

“The greatest threat to our coun- 
try is not from without,” he con- 
tinued, “but from within, and 
unfortunately there are those in 
advertising and the related arts of 
mass persuasion who are helping 
to whittle away at the moral fibers 
holding the very heart and soul of 
our country together.” 


# A special award was presented 
to the Troy Times Record for “the 
most distinguished work by a com- 
munications medium in strength- 
ening the moral fiber of its com- 
munity through the pioneering 
code of decency it established for 
amusement advertisers in 1947.” 

The guild is made up of people 
in the communications field in the 
Capital District area and is con- 
ducted under Catholic auspices. In 
the fall the guild expects to stage 
a Decalogue Education Week in 
recognition of the Ten Command- 
ments as the foundation of law and 
order. # 


NBC Promotes Daubenspeck 

Robert D. Daubenspeck has 
been named manager of sales de- 
velopment and presentations, tel- 
evision sales, NBC central divi- 
sion, Chicago. Mr. Daubenspeck 
has been manager of research 
services with NBC Radio in New 
York for the past year. 


Cooper Opens Own Agency 

The Bernard Cooper Advertis- 
ing Agency has commenced op- 
erations at 18 E. 60th St., New 
York. Mr. Cooper previously was 
an account executive with Ben 
Sackheim Inc. 
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New York is an office in the sky. New 
York is a home in the suburbs. New 
York is 5 million families growing, need- 
ing, wanting, buying. New York is The 
New York Times. New Yorkers live by 
it. It serves them with the most news. 
It sells them with the most advertising. 
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Advertisers’ Expenditures in Newspapers, 1957 


The data presented here are copyrighted, 1958, by the Bureau of 
Advertising, American Newspaper Publishers Assn., and are reprint- 
ed by permission. Included are about 1,500 advertisers who are cal- 
culated to have spent $25,000 or more in newspapers in 1957, with 
listings of expenditures for approximately 3,600 products. The figures 
cover expenditures in 999 weekday newspapers in 768 cities, repre- 
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ABBOTTS DAIRIES INC. 
Butter Milk 


Sucai 
ACKERMAN, LEON 
ACME BOOT MFG. CO. 


Boots 
ACME QUALITY PAINTS INC. 
Products 
ADAMS DAIRY CO. 


ADMIRAL CORP. 
Air Conditioner ... rede 
nae bE Prey PTT TTC 


ED 6.665. 60ceRAEMED cc mesouss 

Range & Refrigerator 

Refrigerator 

Television 

PROGINS . occ ccccrseccccsccces 
ADOLPH’S LTD. 

Meat Tenderizer 
AILEEN KNITWEAR CO. 

Knitwear 
AIR FRANCE, FRENCH NATIONAL 

AIRLINES 
ALABAMA GAS CORP. 
ALADDIN CO. 

Homes 
ALLEGHENY AIRLINES INC. 
ALLEN CO., MARK 

Kontrol 
ALLEN PRODUCTS CO. 

Alpo Dog Food 
ALLES & FISHER INC. 

Air-Flo 63 

Air-Flo 63 & J. A. 

J. A. Cigars 

PRRUERS once cccccccvsecesseses 
ALLIED CHEMICAL & DYE CORP. 

Arcadian Nitrate 


Caprolan 

Solvay Process Division ... 

Products 
ALLIS-CHALMERS MFG. CO. 

Institutional 

Products 
ALLSTATE INSURANCE CO. 
ALL-YEAR CLUB OF SOUTHERN 

CALIFORNIA 
ALUMINIUM CO. LTD. 
ALUMINUM CO. OF AMERICA .... 

Alcoa Aluminum Products 

Alcoa Irrigation Pipe 

Alcoa Roofing & Siding 

Alcoa Steamship Co. 

Alcoa Wrap 

Wear-Ever Utensils ............ 
AMANA REFRIGERATION INC. 

Refrigerators and Freezers 
AMERICA FORE GROUP 
AMERICAN AGRICULTURAL 

CHEMICAL CO. 

Agrico 
AMERICAN AIRLINES INC. 
AMERICAN AUTOMOBILE ASSN. .. 
AMERICAN BAKERIES CO. 

Merita Bread 

Merita Cake 

Merita Donuts 

Merita Products 
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AMERICAN BREWERY INC. 
PE ET hw wewe ccs cevcces 

AMERICAN CHAIN & CABLE CO. .. 
Cambell’s Jiffy Chains 
Pennsylvania Lawn Mower 
PUREE cocccocccccdeccecccse 

AMERICAN CHEMICAL PAINT CO. 
ACM Paints 


Weedone 


AMERICAN CHICLE CO. 
Rolaids 

AMERICAN CRAB MEAT CO. 
Three Little Kittens Cat Food .... 

AMERICAN CYANAMID CO. 
Acronized Chicken 
Malathion 
Melmac Dinnerware 
Institutional . 

AMERICAN DAIRY ASSN. 

AMERICAN DISTILLING CO. 
Bourbon Supreme Whiskey 
Burton's Gin 
Cadillac Club Whiskey .......... 
Carta Blanca Wine ...........- 
Clarks Products 
Grand Old Parr Scotch Whisky . 
Guckenheimer Whiskey .......... 
Meadwood Whiskey ...........- 
Old American Whiskey .......... 
Stillbrook Whiskey 
Tovarisch Vodka 
Town Club Reserve ............+ 
Products 


Tere eee eee ee eee 
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74,474 
85,973 


31,519 
54,794 


65,213 
7,856 


25,765 
204,557 


senting 88.9% of total circulation in the U.S., and 379 Sunday news- 
papers in 339 cities representing 95.7% of U.S. Sunday circulation. 
The listings include expenditures in The American Weekly, Family 
Weekly, This Week Magazine, Puck—the Comic Weekly, Parade, 
Metropolitan Sunday Newspapers and other publications distributed 


by newspapers. 


Advertising Age, May 26, 1958 


AMERICAN EXPORT LINES INC... 130,709{ O'Cedar Sponge Mop ........... 283, $43 AMERICAN TOBACCO CO. ........ 5.265, nie | ARMOUR & CO. ..............5- 3,188,021 
AMERICAN EXPRESS CO. | ee Sb Ge ansa veces Herbert Tareyton .............. 11 Armour’s Cheese .............. 6.856 
Lae. thet eee 425,096 | _ Institutional .................- 23. 757| a, ER ae 2,0821106 | Armour’s Frozen Pies .......... 5,712 
AMERICAN HARD RUBBER CO. .. 29,630 | AMERICAN MOTORS CORP. ...... 2,807, 7,997 | La Corona AP Sy PSE Ok ae 18,672 | Armour’s Frozen Poultry Prod. .. 4,503 
yp * “Robo ia 28.095, ABC Dryer & Washer .......... 7, SEES “Esk bn vc cceascdeace 542,117 Armour’s Margarine ............ 12,984 
Supplex Garden Hose .......... 1,535 American Motors Corp.-Inst. .... 112,314 Pall Mall EPA re 2,300,512 | Armour’s Meat Products ........ 329,739 
AMERICAN HERITAGE PUB. CO. 26,931 | Hudson & Nash Cars .......... 13,433 ee 316,588 | Armour’s Pebble Plant Food .... 115 
AMERICAN HOME MAGAZINE CorP 30.408 | Hudson & Rambler Cars ........ hs ST cba 260 nbdscrese ses 3,926; Armour’s Products ............ 18,114 
AMERICAN HOME PROD. CORP < 1.919.172 | Hudson Cars .... 2... 6.00050 e0es '830| AMERICAN VISCOSE CORP. ..... 85,244 Armour's Sandwich Spreads ...... 9,153 
po ae +.) Gn Kelvinator Dryer .............. 101| AMITY LEATHER PRODUCTS CO. 83,641 | Armour’s Shortening .......... 13,777 
— ee eeeseccccrernces 306 027 Kelvinator Laundry ............ Bee OE HEED ss dbnccdecidccess 8.756| Chamberlain Meat Products ...... 798 
bie a ie haa da 38.148 | Kelvinator Products ............ 15,434; Rolfs Products ................ SOE. I pened aoe sun dni co ve 3,214 
Bio-Dyne (Mt SNA EERE AT TES BE $131 Ke!vinator Range .........-.-+- 801 | ANCHOR HOCKING GLASS CORP. Cloverbloom Margarine .......... 168,478 
er ee one 31 22 | Kelvinator Refrigerator ........ 11,788 | Anchor Glass Dinnerware ........ 35,926 Dash Dog Food ................ 477,745 
nc tatrastss ees -ocesiess "342 Kelvinator Washer ............ 6,015 | ANDERSON CLAYTON & CO. ..... GRU T BO ic cts doceskaverass.... 1,870,969 
pe oh Sd 265. 3on| Kelvinator Washer & Dryer... 472| Golden Oapri Salad Oil ........ 6,563 | Dial Shampoo .........++42.0+ 167 
) tha ipl is 317 | Kelvinator Water Heater ........ 70 Flair Shortening .............. 41,296 Mayflower Butter ............. 2,620 
anda tendo 67.449, Metropolitan Cars ............ 28,832) Products ..............00005. 2,956| Mayflower Chocolate Drink ...... 37 
Ganieue , newer so ose 5.999| Metropolitan & Rambler Cars . . . 3,248 — PHARMACAL CORP. Mayflower Cottage Cheese ...... 886 
Drial Saeed sot ERICH nn Aone ¢ 1s'og1 | Nash & Rambler Cars .......... . 3 Seer epee 27,082| Mayflower Dairy Products ...... 1,563 
ae wae Tete 1s1 005 | NMR CME eee eeee cere cree 501,078 | ANGOSTURA.WUPPERMAN CORP. Mayflower Egg Nog ............ 193 
aes Ale BOPETS wee ee esse eee 1279 | 1,819,927 | PR ae seehasgres sae Mayflower Ice Cream .......... 678 
ee eee a ee eS” . AMERICAN POP CORN CO. | ° ’ Phebe ee os .381,452| Mayflower Milk .............. 3,296 
> 3 Washington Broth & Seasoning oa | Joly Time Pop Corn .......... 81,855| budweiser & Busch ............ 116| Mayflower Milk Products ...... 604 
ae eer ne 4.333, AMERICAN PRESIDENT LINES ... 144,450| Budweiser & Michelob ......... 291| Miss Wisconsin Cheese ........ 161,159 
Ream Freawshsrheesssosres- ae AMERICAN RADIATOR & STANDARD peerage Beer .......-..200e. 1,330,246| Vertagreen ..............05--- 94,661 
Preparation H................  635,052| SANITARY CORP. ............ me) thee ..............., “Sat | ee es po a 
a poe ET Waele nn remeseness 3,221) Armstrong Carpets & Rugs ...... 355,915 
Radiant Washing Solution ...... "'54| Church Seats .. 6.663 | lewelry . su.757| anustaene nueeen ce... 34.780 
ERS: ee 17,655 CUED Bebe eedwe he ccccse cee PS RO ee BURR GELS SESS Sok . | le wees . 
_ ec ne eigenen 43,942| Heating Equipment ............ 5,752 | APPLETON-CENTURY-CROFTS INC. 28-731 | "NNOLD BAKERS INC, .......... 9.129 
Me ete tei ca a7 Bt altace o an SMEG: ............ MS) Sete y: 
Whitehall Pharmacal Co. ...... pn ieecnrs Rabb ia 2 . Cottage Cheese ................ BOB) PONE: Gass... saccesece...- 24,613 
ips aay Rn 1,668| AMERICAN SHEEP PRODUCERS Dairy Products .............. 3,579|AROSALTO. | 
AMERICAN IRON & STEEL aan SOCIETY ‘OF TRAVEL. 296,157 ~ EN Sen ese nh ove be oe yds 10,660; Steamship Travel .............. 87,345 
_.. , ogee 25,450 | AcENTS. INC. ................ ne SUS eteateennas 7.020) ARROW LIQUEURS CORP. ...... 153.553 
AMO RECAN, MACHINE & FOUNDRY CO. 38.627 AMERICAN SUGAR REFINING CO. 452,813 aREX PRODUCTS CO. sik on tiga i 5 as py it 
pm then aaa el 2,260 American Sugar .........2++++. 5,656| Preparations .................. IE IR oii ccensacsssie-.-. 137,102 
AMF-Pin Spotters ............ 249; Crystal Sugar .............005 33,347 | ARIZONA BREWING CO. ART INSTRUCTION inc. || 47°968 
De Walt Power Shop .......... 31,382; Domino Sugar .............-.- 302,280 oh Seal , 
Wal 0 Sug Nei oss us’ 28,666 | ARTISTIC CARD CO. ............ 347,208 
CTD +o 202004 aos + ssse 736| Franklin Sugar .....-..-.++.. 70,952) ARKANSAS LOUISIANAGAS CO... — 63,766| Artistic Card Co. .............. 293,059 
AMERICAN MARIETTA CO. ...... 444,362 Sunny Cane Sugar ............ 40,578 | ARKANSAS POWER & LIGHT CO. . 31,522 Hyerest Card Co., Inc. ........ 43,141 
GUN Sve Hicawasiscecstnve 44,406 | AMERICAN TEL. & TEL. CO. .... 117,353 | ARKANSAS RICE GROWERS Stylart Card Co. tee ee 11,008 
O-Cedar Dust Mop ............ 10,691; Western Electric Co., Inc. ...... 5.067| CO-OPERATIVE ASSN. ASHLAND OIL & REFINING CO. 
SPOT IN ntieo spe nccades oe eee 132,206| (WMlesland Rice ................ 70,723; Gasoline & Oils .............. 99,770 
Lad = 
Top 100 National Newspaper Advertisers: 1957 
. 
1957 1956 1956 % 1957 1956 1956 % 
RANK COMPANY EXPENDITURE RANK EXPENDITURE CHANGE | RANK COMPANY EXPENDITURE RANK EXPENDITURE CHANGE 
1 General Motors Corp. .......... $52,390,306 1 $53,778,652 — 26 GE TR CO Cee occsesscesescsssccseces 2,240,129 18 4,215,509 — 469 
2 Ford Motor Co. .....ccccecsceeeeee 31,533,144 2 25,366,292 + 243 53 Du Pont De Nemours & 
3 Chrysler Corp. ... + 26,144,287 3 17,946,196 + 457 BI Be foci icanlacsencanes 2,224,897 66 1,589,630 + 40.0 
4 Lever Bros. Co. ..... vee 14,288,510 6 10,576,501 + 35.1 | 54 Phileo Corp. wesc. vn 2,130,415 * 714,393 +198.2 
5 Distillers Corp.-Seagram’s Ltd. 11,781,350 5 11,751,216 + 03 55 Continental Baking Co. ........ 2,126,142 40 2,436,771 — 127 
6 Colgate-Palmolive Co. .......... 8,663,208 4 12,335,541 — 29.8 56 Warner-Lambert Pharma- 
7 National Distillers & Chemical 8,541,769 8 8,628,760 — 10 WOE Ty cnsenssisecestsscessaninsiese 2,101,024 * 511,417 +310.8 
8 Schenley Industries Inc. ........ 8,295,414 9 7,867,285 + 54 57 Prudential Ins. Co. of America 2,066,847 45 2,203,603 == 49 
9 Procter & Gamble Co. ........ 7,939, 655 10 7,141,885 + 11.2 BE PE: Sicsicscrcierrteseticcens 2,037,519 76 1,380,333 + 47.6 
10 General Foods Corp. ............ 7,917,380 12 6,701,455 + 18.1 59 Wrigley Co., Wm. Jr. 0.0.0... 2,030,673 55 1,878,405 + 8.1 
11 National Dairy Products Corp. 6,848,351 1 7,107,153 — 36 OO ats Ge GR .. inasteeevicresciseins 1,988,756 41 2,344,121 = 18.2 
12 General Electric Co. ............ 6,799,213 7 10,292,387 — 33.9 61 Heublein & Bro. Inc., G. F. 1,950,250 59 1,746,033 + 11,7 
13 Morris, Philip, Inc. ............00+ 5,464,195 15 5,975,055 — 85 62 American Home Prod. Corp. 1,919,172 57 1,811,087 + 60 
14 American Tobacco Co. ........ 5,265,110 14 6,033,100 — 127] 63 Nestle Co. Ine, The ec... 1,889,158 24 3,319,632 — 43.1 
15 Studebaker-Packard Corp. .. 4,804,199 16 4,495,716 + 69 64 Glenmore Distillers Co. Inc. 1,834,818 69 1,518,079 + 20.9 
16 Reynolds Tobacco Co., R. J. .. 4,600,007 13 6,517,893 — 29.4 65 Pan American World Airways 1,824,054 82 1,334,910 + 366 
17 Campbell Soup Co. ............ 4,493,783 20 3,854,537 + 16.6 66 Phillips Petroleum Corp. ..... 1,774,172 72 1,446,058 + 22.7 
18 Lorillard Co., P. .....cscccccsseeee 4,205,610 65 1,607,420 +161.6 67 Renfield Importers Ltd. ........ 1,756,395 70 1,495,075 + 17.5 
19 Eastern Airlines Inc. .........0 4,174,114 21 3,604,034 + 158 CB SUT BG, ickieicstsrerriniinns 1,754,464 25 3,223,682 — 45.6 
20 Walker-Gooderham & 69 Standard Oil Co. of Calif. ..... 1,749,413 68 1,543,433 + 13.3 
Worts Ltd., Hiram ..........000+ 4,076,145 32 2,758,014 + 47.8 70 Hawaiian Pineapple Co. Ltd. 1,724,467 * 458,791 +2759 
21 Quaker Oats Co. .. 3,839,399 34 2,681,805 + 43.2 71 Publicker Industries Inc. .... 1,718,057 52 2,005,438 — 143 
22 Standard Brands Inc. ............ 3,743,465 29 2,963,542 + 263 72 Brown-Forman Distillers Corp. 1,672,502 64 1,628,882 - 27 
23 Clea-Cole Ce. .....scscccseresceese 3,469,297 47 2,116,391 + 63.9 73 Institute of Life Insurance .... 1,647,960 97 1,173,383 + 40.4 
24 Gulf Oil Corp. .......00060 3,366,630 42 2,218,484 + 518 PD WO tig Ta i irerstcenisiciies 1,633,303 88 1,264,076 + 29.2 
25 National Biscuit Co. ..... 3,362,597 17 4,281,819 — 21.5 75 Stokely-Van Camp Inc. ........ 1,632,450 e 500,269 +226.3 
26 Gillette Co. ..sscssssessseeee 3,212,481 31 2,809,071 a 8 eee 1,630,860 79 1,344,516 + 213 
27 Armour & Co. ....... 3,188,021 19 3,998,486 — 20.3 77 Johnson & Son Inc., S.C. .... 1,575,904 a 1,129,473 + 39.5 
28 Bristol-Myers Co. ........ 3,120,537 49 2,032,580 + 53.5 78 Radio Corp. of Americc ........ 1,572,306 39 2,441,853 — 35.6 
29 Pillsbury Mills Inc. ...... .. 3,114,078 28 2,969,334 + 49 79 National Airlines Inc. ..... ists Noae tae 75 1,384,476 + 13.5 
30 Pepsi-Cola Co. .......cceecsseeeeee 3,087,613 33 2,699,739 + 144 80 Delta Airlines Inc. ................ 1,519,608 96 1,208,840 + 257 
31 Doubleday & Co. 0.0... 2,965,086 38 2,452,387 + 20.9 81 Reader’s Digest Assn. Inc. .... 1,504,352 86 1,269,422 + 18.5 
32 General Mills Inc. ...........0+ 2,910,816 23 3,432,583 — 15.2 82 Firestone Tire & Rubber Co. 1,456,512 73 1,401,266 + 39 
33 Goodyear Tire & Rubber Co. 2,906,589 43 2,206,072 + 31.8 Se a eee 1,429,079 e 945,096 + 50.8 
34 American Motors Corp. ........ 2,807,997 30 2,895,365 3.0 84 Anheuser-Busch Inc. ............ 1,381,452 a 886,552 + 55.8 
35 Liggett & Myers Tobacco Co. 2,763,668 58 1,755,772 + 57.4 85 Canada Dry Ginger Ale Inc. 1,373,549 78 1,346,181 + 20 
36 Standard Oil Co. (Ind.) ........ 2,763,047 44 2,203,736 + 25.4 86 Corn Products Refining Co... 1,372,919 87 1,264,122 + 86 
37 Schlitz Brewing Co., Jos. .... 2,711,244 . 412,239 + 557.7 87 Cannon Mills Inc. ................ 1,366,753 * 1,064,916 + 283 
38 Westinghouse Electric Corp. 2,686,786 26 3,137,028 — 144 88 B Co. 1,322,401 83 1,299,611 + 18 
39 Standard Oil Co. (N.J.) ........ 2,682,164 22 3,442,246 — 22.1 89 Brown & Williamson 
40 Liebmann Breweries Inc. ...... 2,644,463 48 2,085,240 + 268 Tobacco Corp.  ..n.6...cersceoee 1,316,102 * 774,571 + 69.9 
41 Socony Mobil Oil Co. ............ 2,563,252 37 2,501,197 + 25 90 Whirlpool Corp. 0.0... 1,314,338 . 713,570 + 842 
42 Wesson Oil & Snowdrift 91 California Packing Corp. .... 1,310,805 e 500,489 +1619 
Dene CA... srtrniiegiceicaegsecernecees 2,516,264 ° 1,065,013 +1363 92 Goodrich Co., B. Fi ...ccccees 1,306,867 * 743,74) + 75.7 
43 American Airlines Inc. ........ 2,498,676 2 3,044,602 — 179 93 Sinclair Refining Co. ............ 1,265,346 60 1,733,642 — 27.0 
44 Sterling Drug Inc... 2,423,801 36 2,518,287 — 38 94 Rath Packing Co. ......... 1,256,470 6 856,526 + 467 
45 Kellogg Co... « 2,422,979 63 1,635,515 + 48.1 95 Allstate Insurance Co. 1,238,246 85 1,271,224 — 26 
46 Carnation Co. ...cccesccceesesseseee 2,409,464 54 1,902,320 + 267 96 New York Life Ins. Co. ........ 1,226,901 ¢ 169,154 +625.3 
47 Trans-World Airlines Inc. .... 2,387,818 46 2,182,757 + 9.4 97 Stanley Warner Corp. ........ 1,211,793 61 1,731,153 — 30.0 
48 Carter Products Ine. ...........0.. 2,372,555 90 1,244,671 + 90.6 98 Helene Curtis Industries Inc. 1,205,572 71 1,485,355 + 18.8 
49 Curtis Publishing Co. ............ 2,323,734 50 2,025,982 + 147 99 Libby, McNeill & Libby ........ 1,197,422 56 1,835,290 + 348 
50 United Air Lines Inc. ............ 2,280,948 53 1,939,951 + 17.6} 100 Motorola Ine. 2.0.0... 1,154,735 * 584,611 + 97.5 
51 Hunt Foods & Industries Inc. 2,270,875 62 1,705,759 + 33.1 | * Unranked in 1956 
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A Midwestern Industrial Market - 


Julian P. Van Winkle, President, Stitzel-Weller Distillery 
(established 1849) 


| in the Ohio River Valley— 
“Louisville’s remarkable progress and growth for the past half century has made 
it one of the most important marketing and manufacturing centers in the 
country. Stitzel-Weller Distillery has grown and flourished here in the heart The Ruhr of America 
of the bourbon country and is a proud member of the community. We ship 
our Old Fitzgerald and Weller’s Cabin Still sour mash bourbon every day from 
Jefferson County, Kentucky, to all parts of this country, as well as to thirty-two 
foreign markets. Louisville has a bright industrial and cultural future which 
; afford both company and family an attractive background where hospitality 
and good fellowship are a part of everyday life.” 


where one Daily Newspaper Combination 
reaches 99% of the People. 
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393,724 DAILY COMBINATION ¢ 308,192 SUNDAY REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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54 Advertising Age, May 26, 1958 
bad . | Borden's Ice Cream ............ 
ational Newspaper xpenditures roduct Class, 1957 vs. 1956 sei: ime Gxi« 
, 7 e Borden's Instant Coffee ........ 
r SE MED Naku s neo eéccece 
SE er 
Source: Bureau of Advertising, ANPA Borden's Non-Fat Milk ........ 
Borden's Orangeade ............ 
1957 1956 % 1957 1956 % oo —— saeecerseees 
(000 omitted) (000 omitted) Change (000 omitted) (000 omitted) Change| soue's Stimeed bi 

I $ 17,600 $ 16,105 + 93 Charlotte Freeze .............. 

JEWELRY & SILVERWARE .........0cccc0s00000000- 1,178 1,919 — 38.6| Get Gorden Ot .............. 

ALCOHOLIC BEVERAGES TOTAL ............ 68,934 65,837 + 47 Lady Borden Ice Cream 696 

17,561 16,010 Se | RRR 9 hs Ce 27,620 24,439 + 13.0 a lee Cream ......... . 
1,574 1,755 — 103 | Thompson's Chocolate Drink .... 3,588 
49,799 48,072 HD PARDEE ADIN i aiiacscennscscesccscccsssserossci 23,118 32,836 — 29.6| Thompson's Cottage Cheese .... 3,716 
Thompson's Dairy Products ...... 3,712 
Tho 's Egg Nog .......... y 
1,599 1,545 + 3.5| PROFESSIONAL & SERVICES o.oo. 868 1,011 — 43| Go eee Heo 
BORG CORP., GEO. W. 
AUTOMOTIVE TOTAL 00.0... cccccssssscssessneneene 99 , 0 | Fabrics... .-seeeeeeeseeeens 61,796 
OMOTIVE TOTAL 199,578 182,214 + 9.5| PUBLICATIONS TOTAL ..........ccccccccsseseeneeees 22,208 20,010 + 10.0 een cieaiiie aban totes tess en 
Long Manufacturing Co. ..... bite 4,026 
Aviati 837 1,957 — 57.2 Book Publishers .... a 10,470 9,518 + 10.0 "pp A eee 129,287 
30,224 32,357 a. ok 0 neers 9,176 8,449 + 8.6) Norge Products .............. 37,517 
2316 962 +1407 N 2,562 2.043 + 25.4 aD GE ini s evcidccsaccces 19,422 wl 
. OWEPAPOLS nnccrsccsserserscerccccesesccseseseescseeess 7 oo Norge Refrigerator et AE 178,264 
117,332 103,256 + 1346 Norge Washer ...........0.005 382,848 
7,126 5,132 > QOS | PURI SIUMRITIIE csi inn cccscccncetctencosssossonse 18,027 17,758 + 1.5| Norge Washer-Dryer ............ 45,700 
9,412 10,224 oe York Air Conditioner .......... 235,918 
AOPOeHE RENEE Renee ee eneeeneene ’ * . BOSTON CONSOLIDATED GAS co. 104,952 
Miscellaneous Automotive .................... 32,331 28,326 + 14.1| RADIO & TELEVISION TOTAL .................. 24,921 22,043 + 13.1] BOSTON EDISON CO............ 42,767 
BOTANY MILLS INC. ........... 151,086 
Richelieu Pearls .............. 41,523 
I acti pciensnniccnorhn 4,614 3,844 + 20.0| Sets Bilin dcnncilieb clase 6,158 6,827 ait. oF  y Cyeegdebebenconenees re0503 
esvonsngsonenuvassesse 17,987 14,352 + 25.3| pouRJOIS INC. .............+6- 86,533 
EERE a ee 1,889 1,911 — 12 Miscellaneous Radio & Tv 0.0.0.0... 776 864 — 10.2! Barbara Gould Preparations . 23,796 
Bourjois Preparations ..... 23,494 
Christmas in July Prep. ........ 487 
GUCUIIUS TOTAL, cecscccccscccsccnccncoccsesconvesess 149,790 149,011 + 0.5| SPORTING GOODS ......ccccccsccssssessssseesessen 4,331 3,990 + 85 Sain ks tae Doanoetinns ion eee 
BOWMAN DAIRY Diese twas Pees 176,138 
med i SED Beckn oN vKscanatoyes 1,129 
othe EE re 22,459 23,913 0:0 | POI FETE sions cicsesciseeccsssicscee 27,586 26,005 + 61 rmiaereeer ks serekeses pay ond 
UID, Sinishaiodlidhidpthisketisnssasscangreubinpecssne 25,535 24,409 + 46 Cottage Cheese & Sour Cream .... 10,714 
Coffee & Tea ‘ ' 10,188 11,342 — 10.2 Cigars ‘a ee 3,221 2,032 + 58.5 roy? Products ......... "a 39,273 
Soft Drinks 7 9,716 8,180 + 18.8 24,088 23,561 + 22 ane 7 Banas este ents kiensss see by 
Miscellaneous Beverages ... 5,631 4,887 + 15.2 165 178 Rb MUL. ct, 43,348 
Cereals & Breakfast Foods 6,201 3,912 + 58.5 112 234 — 52.1 No ,. obciks es cinsewes 3,351 
Condiments 13,338 10,581 + 26.1 Sour ay errr TT eer yoy 
Dairy Products . 19,021 17,447 + 9.0| TONLET REQUISITES TOTALS ................... 36,108 36,480 — mes eater 0e0 22x ab ene yor 
Disinfectants & Exterminators ................ 2,284 2,329 — 19 GU NEE GO. cc cvcccvcecdce 33,554 
Laundry Soaps & Cleaners ...........0c00000. 24,511 29,400 — 16.6 |  Antiseptics ......c.crerececercnessssesrseensscenseerneees 660 310 +112.9 awe = ett eeeeeeeeeeees 33,457 
Meats, Fish & Poultry ........cccccccccccceseenees 9,225 11,255 — ten| Gees... 3,713 7,248 — 48.8 m... - en eran resseestes . 7 
Miscellaneous Groceries ............cccc000- 27,216 25,765 + 56) Perfumes & Cosmetics .............:cceseree 12,786 13,383 Oe Mh ME oo aay py'c biasibe ve 60,260 
Tae I ceciateartelesaessesnecscessconsccsseciceseses 10,134 7,871 + 28.8) BRANCHELL MFG. CO. 
HOTELS & RESORTS 17,827 15,753 + 13.2| Miscellaneous Toilet Requisites .............. 8,815 7,668 + 15.0| Color-Flyte Dinnerware ......... 39,941 
BRANIFF INTERNATIONAL AIRLINES 658,693 
HOUSING EQUIPMENT & SUPPLIES TOTAL 29,247 33,166 — 11.8] TRANSPORTATION TOTAL .o.cccccccccccoccccooses 40,439 39,511 + 2.3| BRAUN BROS. PACKING CO. 
Ape Air Conditioning ......c.ccc.cecsssssecseeeeseene 2,219 1,846 + 20.2 Meat Products ................ 25,873 
Automatic Heating ...... 622 766 om WRB) AMINE eile istessiesscnscereemeninieie 24,502 21,613 + 13.4| BREAST O'CHICKEN TUNA INC. 
: Automatic Refrigeration... 3,287 3,554 ine 1,935 2,771 — 20.2| Breast O'Chichen Teme ......... 27,441 
BRECK & SON CORP., JOS. ...... 28,017 
NEED ey Oe ae 294 311 — 6,346 7,761 — 18.2 
Fue! , p 3.512 3.310 + 61 | BRECK INC., JOHN H. 
ve 237 57 + 5 ’ “|| Toilet Preparations ............ 304,722 
Furniture & Furnishings 11,769 12,224 — 2,985 3,004 — 06) pent CO., H. C. 
Heaters & Stoves >: 935 1,943 _ 1,159 1,052 + 10.2| BRILLO MFG. CO. .............. 106,261 
III cccvcticnhncetsiesséeecsteseninn dccediasss 8,884 11,565 — Brill’s Products .........-+++++ 2,779 
10,091 9,590 1 I hs aye lh kon cxcctdesces 102,644 
NETS OEE 15,563 18,832 om Ws Supreme Steel Sool Balls ........ 3,617 
GRD. WH sien i illetiocccccsasccvnsconsstpetninds $757,401 $737,996 + 2.6 BRIMM’S PLASTI-LINER CO. 
ai ans ck adidinlaceée 14,265 14,186 + 0.6! (Note: Figures do not include advertising production costs.) Plasti-Liner .........eeeeeseee 54,768 
ss BRISTOL AEROPLANE CO. LTD. .. 37,001 

ASK MR. FOSTER TRAVEL SERVICE | BACARDI IMPORTS INC. ........ 278,282, Meadow Gold Ice Cream ........ 218,552) Polident 2.22... 0. cece eee aoe eee 
ee Bo 60,611| Bacardi Rum ................ 217,951 Meadow Gold Margarine ........ eT, II 5a ovine ce cceo sed 151,798 | - oma POP Vee saivie sous 

ASPHALT INSTITUTE .......... 46,962| Gilbey’s Spey-Royal Scotch Whisky 60,331; Meadow Gold Milk ............ TRE RS RE 23,197 | — a cea lege eae he 

ASSOCIATED BULB GROWERS OF | BAKERS FRANCHISE CORP. Meadow Gold Sherbert ........ ee Sy oer a eee 22, 774 | Culver $9dH SRP RS 2 eee persdeos 
HOLLAND INC. .............. 34,292| Lite-Diet Bread .............. 77,280| BEAUNIT MILLS INC. ......... 158,598 | BLUE BELL INC. te nad ets a oRB Tope ss ¢ 

ASSOCIATED HOSPITAL SERVICE BALI BRASSIERE CO. .......... 27,113} American Bemberg Corp. ........ 114,992| Wrangler Jeans ................ 80,623 pase aathen + TOE co 
INC. (NEW YORK) EEE 5 oss oS ise ckee acke 89,319|  Beaunit Mills Inc. ............ 43,606| BLUE CROSS (CALIFORNIA) .... 46,007 + paste .... .* 

Blue Cross & Blue Shield ...... 229,511| BALLANTINE & SONS, P......... 448,052} BEECH-NUT LIFE SAVERS CORP. 199,619 | BLUE CROSS (CONNECTICUT) .... 31,520 pg OS Sa enc gt 

ASSOCIATED HOSPITAL SERVICE MU Co ae os Vik ati vss veasdils 335,557| Beech-Nut Baby Foods ........ 126,470| BLUE CROSS (OHIO) .......... 61,194| 5 _ rot eeeereeeeccens 
OF PHILADELPHIA .......... ae SS ee eeseseee es 112,495| Beech-Nut Foods .............. 7,768| BLUE CROSS & BLUE SHIELD M whe _ pbc 4 ERED Okie. $4 0m 99 

ASSOCIATED LABS. INC. BALTIMORE & OHIO RAILROAD .. 289,439| Beech-Nut Instant Coffee ...... OST Db cSnacnseywiece sz 55,508 cng ech oh hint he eta 
AN Te 35,504| BALTIMORE GAS & ELECTRIC CO. 1,006,058| Pine Brothers Cough Drops ...... 57,044| BLUE CROSS & BLUE SHIELD ye ny OVERSEAS AIRWAYS 

ATALANTA TRADING CORP. .... 96,197 | BALTIMORE PAINT & COLOR WORKS BELGIAN TOURIST BUREAU .... Tt ee a rn GRE * Wiebe cssseecivenscesss 
Atalanta, Krakus & Tala Hams .. 77,303 Ce PUD cnboancécedances 76,728| BELL & CO. BLUE CROSS & BLUE SHIELD } onan TRAVEL ASSN. ........ 86,167 
Conga Frozen Rock Lobster Tails . . 1,231| BANKERS LIFE & CASUALTY CO. =e eee 147,153| (MASSACHUSETTS) .......... 81.474) BROOKLYN UNION GAS CO. ..... 161.966 
Unox Canned Hams ............ 17,663| BARRON’S PUBLISHING CO. BELL & HOWELL CO. BLUE CROSS & BLUE SHIELD r - ‘ . 

ATCHISON, TOPEKA & SANTA FE MR i van cect eimeane 65,522| Bell & Howell Cameras ........ 79,620' (MICHIGAN) ................ 116,255| BROOKS DISTILLING CO., EZRA uae 
RAILWAY SYSTEM BARRY CO., V. A. BELL BRANDS FOODS LTD. ...... 89,098 | BLUE cness & BLUE SHIELD Ezra Brooks Bourbon .......... ’ 
Rail Transport ................ 461,184| Primo Beer ...............05. 26,714| Bell Brand Foods .............. 1,490| (MINNESOTA) .............. 46,263 sneeks Soe 104,733 

ATLANTIC CITY CONVENTION HALL 72,867| BARTON DISTILLNG CO. ........ 114,950; Bell Corn Chips .............. 6,786 | BLUE CROSS & BLUE SHIELD 

ATLANTIC COAST LINE RAILROAD 364,367| Barton Reserve Whiskey ........ 5,528| Bell Potato Chips ............ 62,742; (PENNSYLVANIA) . Ps 33,318 | 

ATLANTIC INSURANCE COS. .... 54,700; Colonel Lee Whiskey .......... 43,431| Bell Seasoning & Stuffing ...... 10,360| BLUE CROSS & BLUE SHIELD 

ATLANTIC REFINING CO. ....... 153,902| Kentucky Gentlemen Whiskey .... 21,413| Blue Bell Potato Chips ........ SOL CUM Lc aice- bwakce'ss > ss 51,404 
OEE hc iv arcecevont 127,295| Old Barton Whiskey ............ 13,762| BELL TEL. CO. OF PENNSYLVANIA  282,569| BLUE CROSS & BLUE SHIELD 
re Oaks epee 26,607, Tom Moore Whiskey .......... 30.516 BELTONE NEARING AID CO. ... 65,495 z (amecensim NC 30,775 

BASIC BOOKS INC. ............ t Beltone Hearing Aid ........... 31,494 ’ 

wo han Bree pry 4 BREE EP OR ook cc aekececce 186,808| Beltone Hearing Glasses ........ 34,001| Helen Harper Sweaters ........ 42,205 
French's Mashed Potato. i 2 ; ; . : : Y 10.920 — GtG<eb chabhWeveeave 179,301} BENNETT CO.. C. A. BOHEMIAN DISTRIBUTNG CO. .. 51,664 319 
French’s Mustard .............. 33,025 DL. ove cewees 6bhee60” 7,507 Cooking Magic Cook Books ...... 48,549 Crown Russe Vodka ............ 46,743 DA eg Lo 832,747 
French’s Spaghetti Sauce Mix... 119,271 BATTLE CREEK DOG FOOD Co. 50,182) BERKSHIRE KNITTING MILLS a 4,921) BROWNBERRY OVENS 
French's Worcestershire Sauce ... 175,293} LO-Lax ....sseeeeeeeenees tee 3,273 a : EER isn ae 458,014| Catherine Clarks Bread ......... 63,093 

, Surprise .......seeesseseeeees 46,909} BERMUDA TRADE DEVELOPMENT 2 BPRS reer ees 149,183 —m- FORMAN DISTILLERS 

ATLAS SUPPLY CO. ............ 296,102 BAVARIAN BREWING co. {Rael aaa a a... 308.831 
Ep cranilae  ie OR es 27,989 rae 91,240 DS Ke Ohne ob 0465 b 0 600% 1,672,502 
Perma-Guard Anti Freeze ...... a Py BA a P+ ~ + rcemliivnscs gat teleamaatiees 43,407 | BONANZA AIRLINES ........... 25,195, Brown-Forman Whiskies ........ 1,452 
ORS PRS ae 184,266 bec lalallala sett Y ee EE, Son bikin sirecese $30,879 BONNE BELL INC Early Times Whiskey Cdeceor dese 1,186,804 

7 «PT rrrrrrrereerrereereery : e " 
Oey aa agaeaie 55,918} Joba Ruskin Best Foods Mayonnaise ........ 122,349! Preparations ................+- 59,742| Old Forester Whiskey .......... 484,246 
“ Best Foods Products .......... 3,217 BROWN INC., WALLACE 

ausTEX F GOONS BIB oi cceesecs gi REE Best Foods Salad Oil 7'786| BONNIE DOG FOOD CO. ........ 36,864 Stee Gan on 

ay Pete Fer 33,156 | Phillies .......... 688, Stun: to: Gus... "s70| Bonnie Cat and Dog Food ...... 11,279| Greeting Cards ................ 36, 
DN Leen GhGChea bed denne doo 28,768 Royalist .... Hellmann’s Mayonnaise eso 578,939 Bonnie Dog Food ...... 1,130 | BROWN SHOE CO. 158,843 
——— & Meat Balls ....... 28,803 Seidenberg Hellmann's Sandwich Soread _._. 1953 Dog-E-Stu eeversete eee 13,011 Air Step Shoes .. 6,468 
LA RE 37,975| Webster .... ee ee °:: .322| Sassy Cat Food ............... 11,444| Buster Brown Shoes 152,375 

Prong cen ETRE 86,913| BEACON CO. , Nucoa Margarine ............. 11,237| BONNIE HUBBARD KUPBOARD .. 63,568 | BRUCE CO., E. L. 72,019 
Fairfax County Whiskey ........ 805 Wax ..... RERSSES ETS ST CORRES Presto Cake Flour ............ 27,936 | BOOK FIND CLUB .............. 55,468 EY deep Weil e006 vahcevies 794 
Grant's Scotch Whisky .......... SB,777 | FOO ee eeveeeereeerseecess . Serer 64,075 | pooK-OF-THE-MONTH CLUB INC ai72ig| _ Wa Products ..............+5 71,225 
Mouquin Brandy ......... Sate 10,754| BEAM DISTILLING CO., JAMES B. , Shinola Shoe Polish .......... 458 | Book-Of-The.Menth Club, Inc... 400.902 BRUNSWICK-BALKE-COLLENDER CO. 

Ruffino Vermouth .............. 15,286 Baranof Vodka 9,494 Skippy Peanut Butter .......... 3,697 Y Seaders of Preascat Toa yt 16.316 NE WE Ab din dsaccds chee 80,929 
Virginia Gentleman Whiskey .... 1,291| Beam’s Whiskey ; BETHLEHEM STEEL CO. ......... pe deceg ge ame owen tse oatgediaiandnanls , 
's Choi BOOTH FISHERIES CORP. BUCHAN BAKING CO. 

AVCO MFG. CORP. .............. 47,489 |  Beam's Choice , BISSELL CLEANER CO. ° Bread 32,818 
American Kitchens 12,470| Beam’s Pin-Bottle Whiskey .... By Shampoo Master .............. 25,065| Frozen Fish Products .......... 113,600 BUCKINGHAM conp. sie 2 gi , 
PIN Sv ceteccrdebaccen 35,019|  Beam’s Royal Opal ............ ,  €0. BOONE GR vin sanns< sss plead 2, 07. sis 

. Sean's Wate aso 2occce aeet| AGH, 8 SEC Pe a ciate ZS Gt Sr eaten Vy... sans 
Chateaux Vodka ... 29.205) «nee we Waiten 4 o4g.411| Borden-Mitchell .............. Tass! Bh OO icky ltt EERE 55,530 
B Dark Eyes Vodka .............. 15,879 “ad fddaesta . Borden’s Biscuits ............ 1,256 | BUITONI F - 119,012 
m Black Inc., Walter J. 220,320 UITONI FOODS CORP. ......... Vy 
> Sep Eee ree ang | Black's Readers Service Co. ....  303,191| Borden's Buttermilk .......... 14,651| Macaroni Products .........---- 100.549 
B. C. REMEDY CO. Old Comiskey Whiskey .......... 2.419]  Chassies Cab “st ****  -F50'729| Borden's Cheese .............. Wit) -Gedliees Gude .............0c. 2.216 
SU ea Sia ails 5 6:5 aleepid'c. 000 6% 198,568 PH. Boilieuwx Brandy .......... 7,735 Detective Book Ci name atv 254.171 Borden’s Chocolate Drink ...... Set, et hl, 11,622 
amas APs 419,304| BEATRICE FOODS CO. .......... P| emake gant uaa ceri ada mars ’ Borden’s Cottage Cheese ........ on See 4.625 
Am-@ Ammonia .............:. 18,013| Beatrice Foods .............. 10,139 | BLOCH BROS. TOBACCO CO. Borden’s Cream .............. 12,173 | gyLk PETROLEUM CORP 27,983 
pa pe ihe SS ylang: 205,274; a Choy Products ............ 104,680; Kentucky Club Tobacco ........ 150,602 | Borden's Dairy Products ........ CN ee re en 
Copper Cleaner .......... 37,604| Louis Sherry Ice Cream ........ 14,890 BLOCK DRUG CO. .............. 661,873| Borden's Egg Nog ............ 28,444| BURGER BREWING CO. 
inns diced cke 1,372| Louis Sherry Preserves ........ 5,288| Amm-i-dent Toothpaste ........ 28,950| Borden's Evaporated Milk ...... 604) Beer ... 2.2... eee eee eeeeeeee 174,872 
Glim Liquid Detergent .......... 73,752| Meadow Gold Cottage Cheese .... ee Ss 0a ig ar aera 13,204; Borden's Half & Half .......... 7,291| BURGERMEISTER BREWING CORP. 
Hep Aerosol Spray .......-+++ “ $3,289! Meadow Gold Dairy Products .... Re | eer 68,587! Borden's, Horton's & Reid's Ice Cream 73,463/ Beer ..........cc cc ceeeeeeees 133,411 
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22 great newspapers can help 


you sell with this 
$250,000 research job 


Get the 1958 Consolidated Consumer Analysis— 
product use, brand position and trends 


The 13th annual edition of the Consolidated Con- 
sumer Analysis brings you a nation-wide picture of 
shopping habits with 22 market comparisons in 125 
different product classifications and thousands of 


FOOD PRODUCTS: All-purpose shortening, 
baby foods, bacon, refrigerated bis- 
cuits, coffee, cake mix, pancake and 
waffle mix, dog food, flour, frozen 
foods beef, chicken and turkey pies; 
fruit and berry pies; vegetables), 
frozen orange juice, margarine, soda 
crackers, tuna fish, wieners. 


SOAPS, ALLIED PRODUCTS: Bleaching fluid 
and powder; laundry starch, scour- 


SUBJECTS 


ing cleansers; toilet soap; soaps and 
cleaning agents for dishes, fine 
fabrics, laundry, linoleum or tile 
floors, walls, woodwork; floor wax. 


DRUGS, TONLETRIES: Antacids, deodorant, 
facial cream, facial tissues, hair 
spray, hair tonic and dressing, hand 
cream, hand lotion, lipstick, head- 
ache remedies, home permanent 
waves, nail polish, shampoo, electric 


brands, a three-year trend in product use and 1958 
median product use. This 130-page digest also includes 
basic data on population, households, income, retail 
sales and newspaper circulation. 


COVERED 
shavers, shaving cream, tooth paste, 
BEVERAGES: Beer, wine, soft drinks. 


MISCELLANEOUS: When and where most 
groceries are bought, housewives 
working, family income, composition 
of family, girdles, brassieres, 
cigarets, cigars, paper napkins, 
toilet tissue, aluminum foil, air line 
travel, vacation plans, boats, out- 
board motors, transportation. 


AUTOMOTIVE: Automobile ownership; 
plans to buy, new and used, by 
make; own second car, make, model, 
new or used; gasoline, oil, tires. 


HOMES, APPLIANCES: Washing machines 
and dryers, dishwashers, cooking 
ranges, refrigerators, food freezers, 
power mowers, home owners, paint- 
ing, carpets, rugs, sheets, bath 
towels, mattresses, television. 


Get your copy from one of these newspapers or their representatives 
Chicago Daily News 


Cincinnati Times-Star 
The Columbus Dispatch-Ohio State Journal 
Denver Post 
Duluth Herald and News-Tribune 
The Fresno Bee 
Honolulu Star-Bulletin 
The Indianapolis Star and News 


Long Beach Independent and Press-Telegram 
The Milwaukee Journal 
The Modesto Bee 
Newark News 
The Omaha World-Herald 
Oregon Journal (Portland) 
Phoenix Republic and Gazette 


The Sacramento Bee 
The Salt Lake City Tribune 


and Deseret News 


The San Jose Mercury and News 


The Seattle Times 


St. Paul Dispatch and Pioneer Press 
The Washington Star 


Wichita Eagle 
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56 Advertising Age, May 26, 1958 
BURGESS BATTERY CO. ........ 39,987 | BUSINESS MEN’S ASSURANCE Campbell's Soups .............. 1,208,473; Carnation Dairy Products ...... 10,747 | CHESAPEAKE BAY FERRY 
Flashlight Batteries .......... 35,819| CO. OF AMERICA ............ 40,770| Franco-American Gravy ......... 119,293; Carnation Evaporated Milk ...... 883| COMMISSION ................ 31,470 
Radio Batteries .............. 4,168| BUTCHER POLISH CO. Franco-American Sauce ......... 200,767! Carnation Ice Cream .......... 11,759 | CHESAPEAKE & OHIO RAILWAY CO. 178,931 
BURLINGTON INDUSTRIES INC. . 75,115 er oe 161,520} Franco-American Spaghetti & Carnation Instant Dry Milk ..... 585,253| CHESAPEAKE & POTOMAC 
Burlington Hosiery ............ 39,644| BUTLER MFG. CO. ............. 49,677 Swanson Boned Chicken ....... 79,699 Carnation Instant Wheat ........ 20,256 TELEPHONE COS., THE ....... 259,236 
Galey & Lord Fabrics .......... 19,380) BUXTON INC. ................. 175,346 | Swanson Boned Chicken ........ 27,080; Carnation Orange Juice ......... 287| CHESEBROUGH-POND’S INC. .... 991,940 
GREE, os Ghincccsccce csp 16,091 Buxton Billfold .............. 58,808 Swanson Chicken A La King ..... 9,597 Friskies Cat Food ............. 132,593 re Se 133,094 
68,969 Lady Buxton Billfold .......... 45,022 Swanson Chicken Fricasee ....... 4,888 Friskies Cat & Dog Food ....... 5,722 Ponds Preparations ............ 789,742 
58,062 Lady Buxton Purse ............ 62,126 Swanson Frozen Dinners ........ 606,613| Friskies Dog Food ............. 427,877 SE Uti alts 2bcensens bees 12,812 
340 Lady Buxton Wallets .......... 9,390 Swanson Frozen Pies .......... 187,773 | Gold Cross Evaporated Milk ..... 16,533 EE deeit ae  a  w ence 56,164 
2,881 C Swanson TV Dinners ........... 836,387| Morning Evaporated Milk ........ 18,044 Vaseline Hair Tonic ............ 128 
6,686 Swanson ee 130,864, Simple Simon Frozen Pies ...... 347,716 | CHICAGO, BURLINGTON 
C & C SUPER CORP. ............ 44,555 Fee a ae 182,453 2 aaa 112,144 & QUINCY RAILROAD ......... 207,682 
005 |" Batter Up Pancake Batter... 40.196 | CANADA DRY GINGER ALE INC. .. 1,373,549| CAROLINA POWER & LIGHT CO. .. 55,951| CHICAGO DAILY NEWS ......... 29,123 
8] 66 6 tech ......:...... 4.359| Canada Dry Beverages .......... 848,393 | CARON CORP. .................. 31,184| CHICAGO, MILWAUKEE, ST. PAUL 
458| cABELL’S DAIRY CO... 41.441| Canada Dry Whiskies .......... 232,739 | CARRIER CORP. ................ 302,499| & PACIFIC RAILROAD ........ 269,912 
897} Cottage Cheese ................ 4,434| Glamor Beverages .............. 43,446| Bryant Heating Equipment ...... 158,568 | CHICAGO ROCK ISLAND & 
561/ Egg Nog Mixture ............. 3,925| Hi-Spot Beverages ............ 131) Carrier Air Conditioner ......... 123,130} PACIFIC RAILWAY CO. ........ 138,274 
a aaa 17,218| Johnnie Walker Scotch Whisky ... 217,101; Carrier Heating Equipment ...... 7,100| CHICAGO TRIBUNE ............ 133,311 
es ca cavau 6.911; Nuyens Cordials .............. 154| Jetglas Water Heater .......... 13,701| CHILEAN EDUCATION COMMISSION 
(See nc 8.953| Nuyens Vodka ..... bh eeeeeves 1,830 CARTAN TRAVEL BUREAU INC. Chilean Industries ............. 9,200 
CAIN CO. JOHNE. 188'811| Pedro Domecq Brandies ........ I or he cerns kere ¥en 41,164| CHILTON GREETINGS CO. ....... 64,870 
—........ 19.614| . Pedro Domecq Wine ............ 16,385| CARTER PRODUCTS INC. ...... 2,372,555 | CHIPS 'N TWIGS INC. 
Dressing & Mayonnaise ......... 17.725| CANADA STEAMSHIP LINES, LTD. EE POO, oe vc catocceube da to FF | Rc r 85,701 
A ° DUE sede «spo ies. Pas 140,723 ennanens ace BREWING CO. am, Carters Liver Pills ............ 27,610 | cnock FULL O’NUTS te 
Sale EE 10,749| . “anadian Ace ................ ’ SR er ere Pe 791,998 | eS ae 552 
utomotive s CAIN’S COFFEE CO. ............ 41,115| CANADIAN BREWERIES LTD. .... RET SE ORR Se nee Peg 2,613| CHRIS-CRAFT CORP. ........... 28,236 
{So eR ie ep 39.550, Carling Black Label Beer ........ SEE WOO chee cp ndceccalsccsece 156| CHRISTAL CO., HENRY I. ....... 59,633 
$1 9 5 4 at pte aan ai alpen 1'565| Carling Black Label & Red Cap Ale 49,810| Rise Shave Cream ..... sabe Rk 250,109| CHRYSLER CORP. ........... ++. 26,144,287 
, CAKE BOX PRODUCTS Carling Red Cap SE ti dos deine le dots 5,229 RO ere 8,410 Airtemp Air Conditioner ........ 66,434 
Frozen Food Products .......... 43,767, O'Keefe Ale & Beer .......... 1,236| CAT'S PAW RUBBER CO. GUN GN 6 oko osckckecses 4,295,937 
Pp C4 il i I CALIFORNIA & HAWAIIAN SUGAR tag Beer ............--- seers 22,946| Cat's Paw Heels & Microlite Soles 390,711| Chrysler & Imperial Cars ..... ‘ 213,572 
er mity?: REFINING CORP. LTD. ES CUNIRANT R  e CELANESE CORP. OF AMERICA .. 116,603] Chrysler & Plymouth Cars ...... 2 28.118 
4 wai ee SEE 143,578| , BUREAU .................... ' vy" 2 ay ee ae 26,615 . (UBS eeeeppdbepemp 766, 
ae CALIFORNIA INDEPENDENT CANADIAN NATIONAL RAILWAYS 771,427 20,038| De Soto & Plymouth Cars ....... 358,926 
Connecticut's big-vol- C—“«-,. 98,207 ea her re eeeesnccceces bya ye eee Sere 4,407,294 
ume automotive sales are ey - eaan 26.862 | CANADIAN PACIFIC RAILWAY CO. 611.998 Op oe 56.854 ee —— Benes eee 
made here in New Lon- CALIFORNIA PACKING CORP. ... 1,310,805| Aitlimes .......-...--eeeeee : 45,056 | CENTRAL ILLINOIS LIGHT CO. .. 68,835| Imperial Cars ................ 981,086 
don . . . averaging the Del Mente Catsup ............ 87,775 mente A tteeseeeeeeees emer: CHAMBER OF COMMERCE peri Plymouth Cars. ....-2.-. +--+. 8.070.595 
3 . el Monte Fruits ............. 335,029 | eb i TLE ee ’ ’ eee cece mstitutional ... 1... 6. eee eens 1046, 
near-fantastic figure of Dei Monte Fruits & Juices _.... 20,680 at ee ng inl CHAMBER OF COMMERCE CHUN KING SALES INC. 
H Del Monte Pineapple .......... 62,831) WEES «6 , ST. PETERSBURG, FLA. ....... 44,620 Chinese Food Products ......... 553,981 
hott per family .. . ae Sa 231,499 | CANNED TUNA INDUSTRY ....... 39,208, CHAMBER OF COMMERCE CHUN-WONG INC. 
119% over the state Del Monte Tuna .............. 68,686 a > pl gag sete eee ees ar pend WISCONSIN DELLS, WIS. ...... 31,527| Wong's Frozen Foods ........... 27,105 
average (SM ‘58 Sur- Del Monte Vegetables .......... anes) Be Gees a tha 055| CHAMPION SPARK PLUG CO. .... 506,265| CHURCH & DWIGHT CO. ....... 173,710 
: Del Monte Products ........... 108,351 SB veee 33,204 | CHANEL INC. Arm & Hammer Baking Soda .... 72,981 
vey). And New London's CALIFORNIA PHYSICIANS SERVICE  46,574| Cannon Sheets ................ 198, Preparations .............0.0.. 96,433| Arm & Hammer Washing Soda ... 90,564 
only daily, THE DAY, CALIFORNIA PRUNE — _ A Towels ........ bry ed CHANNEL MASTER CORP. Cow Brand Baking Soda ........ 10,165 
; this 66,547 ADVISORY BOARD ........... 111,340) fannon a Seppyenens se reses se eee | ep AMbenmas one eens case sens 34,542| CINCINNATI ENQUIRER ........ 43,963 
gives you this ’ CALIFORNIA WESTERN STATES ie ee 26,842| CHARLOTTE COUNTY LAND & CINCINNATI GAS & ELECTRIC CO. 82,298 
ee So ee Se SG CALO DOG FOOD CO. INC |... a7o23| CANUTE CO "gaq| CHATTANOOGA MEDICINE CO... 7.986 | CINCINNATI & SUBURBAN BELL 
chromiu-plated platter. ae Bes by TD woo sces del s.sen| “aa eens . ie TELEPHONE GB. 2... 5..052.5.. 105,886 
Cat & D 7 ee eerrecseresesses * CAPITAL AIRLINES INC. ........ 1,064 570 . IE ccc ec ccecccccces . | CIRCLE LINE SIGHTSEEING 
; ee ene 25,341 . Ey SE ee 7,162 
d + eagle 70.076 CARAVAN TOURS .............. 128,717 OE suomi 304 . 4 aoe 27,936 
CAMEO CURTAINS, INC. ........ 30,294| CARDINAL CRAFTSMEN CO. CHEERFUL CARD CO........... 61,566 | CHT TRAVEL SERVICE INC. ...... 28,114 
Che Ba CAMPANA SALES CO... 353.612| Greeting Cards ................ 43,282| CHEMSTRAND CORP. ........... 474,821 | CITADEL PRESS ............... 37,299 
| apeiteeedp Ort Sega 257,964| CAREY SALT CO. ............... 39,488| Acrilan Blankets .............. 39,840 | CITIES SERVICE co. 
Campana Preparations . Se oes eee 128,354| Acrilan Carpets & Rugs ......... 153,315| Gasoline & Oils ............... 982,746 
NEW LONDON, CONNECTICUT D.D.D. Prescription ..... . Miracle Green Lawn Seed ....... 8,587| Chemstrand Corp. ............. 281,666 | CITIZENS GAS & COKE UTILITY . 77,946 
National Representatives: Dy Seen pRer ipa set 41,114] Nutrena Dog Food ............ 86,252| CHEMWAY CORP. .............. 249,264| CITRON CARS CORPS. 
CAMPBELL SONS CORP., HARRY T. Cargill! Inc.—Institutional ...... 33,515| Carac Fertilizer ............... 26,245| OVERSEAS SALES DIVISION ... 36,652 
GILMAN, NICOLL & RUTHMAN MEE dec eisecivssoicececses 150,503 | CARNATION CO. ................ 2,409,464| Lady Esther Preparations ....... 73,765) CLAIROL ING. .......6...00000% 295,179 
, | CAMPBELL SOUP CO. ........... 4,493,783| Albers Cereals ................ GROUT GAM choos iaikcd id eS 000% 76,094| Miss Clairol Hair Color Bath .... 259,276 
Campbell's Beans .............. 412,854 Albers Corn Bread & Muffin Mix . 26,701 Sere 52,379 aS 005 bt onesie oss 6% 35,903 
Campbell’s Frozen Soups ....... 276,135; Albers Pancake & Waffle Mix .... yo ee CR es a ee 3,757 | CLARK-CLEVELAND INC. 
Campbell's Tomato Juice ........ 210,907 Carnation Cottage Cheese ...... 7,532 Rr ee ee See 17,024 SNE Ub putes sid odd bo0.p'o be 578,263 
rian — Dentine : ) 
a © e@ ee only daily newspaper in the 
world to run a full color 
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front page cartoon every 
day in the year. . . and has 
done so for the past ten 
years! 


Orlando, Florida 
GATEWAY to the MOON 


Orlando, home of Martin Missile Plant is 
principal supplier to Cape Canaveral, 
World’s No. 1 Missile testing center. 
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7 IN TOTAL FULL RUN ADVERTISING 


In 1956, The Sun-Times moved UP into Chicago’s No. 2 spot in total full 
run retail and total full run classified advertising, and has maintained these 
positions ever since. 


Now, for the first four months of 1958, The Sun-Times steps UP into No. 2 
; spot in total full run advertising, printing over 6,668,000 lines. 


This includes over 1,455,000 lines of department store advertising—an 
| all-time high for the period. 


Note the step-by-step upward advertising progress of The Sun-Times since 
its founding ten years ago: 


(1948 1949 1950 1951 1952 1953 1954 1955 1956 1957 1958 


1ST  faper | Poper | Paper 


Paper Paper } Paper | Paper | Paper | Paper 


Paper tae 
Plae A |i A|A\|A|A:iA;iA|\|A{iAILA 
: 2ND Paper | Paper | Paper | Paper j Paper | Paper | Paper { Paper | Paper 
Place 5B €@ 8&8 8B 8B iB Ss 


Paper 


3RD 
Place 


Ranking Of Chicago Newspapers In Total Full Run Adver- 
tising, First Four Months, 1948-58, Based On Media Records. 


This steady step-up proves that The Sun-Times is an increasingly 

profitable buy for advertisers, while it serves readers with a con- 

tinvally wider selection of advertised goods and services from et 
which to choose. aoe a 


CHICAGO SUN-TIMES as: 


WHERE GREAT THINGS ARE HAPPENING 


Sun-Times Plaza, 250 Park Avenue, 
Chicago 11, Illinois New York 17, N. Y, 
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Advertising Age, May 26, 1958 


CLARK OIL & REFINING CORP. . 48,821 a eee 1,267; COMMERCIAL SOLVENTS CORP. os 
Rae) ce teoces ase ca 4,856 Lustre Creme Shampoo ...... 17,626 Peak Anti-Freeze ....... 90,064 T 25 N ROP C ] 
Gasoline & Oils ...... 43,965 Palmolive After-Shave Lotion & COMMERCIAL TRAVELERS MUTUAL op ews a ers In 0 or 
ag By ws ‘ ea aa ae 8,993 ACCIDENT ASSN. OF AMERICA Layne 
LU -eeeibens¢ e ee ED oa cccnce¥abeccs 187,522 COMMONWEALTH EDISON CO. 180,803 
CLICQUOT CLUB CO. 3 Bee eareepe. “te 73,940 COMMONWEALTH OF PENNSYL- Ist Quarter, 1958 
‘ Beverages cs a a ig Si == Vel Liquid Detergent ......... 891,848 WN 9, eae es ee, an cg 41,291) 
LIMALENE \ eine hanweseces 66 SRM Shape bncecs sGuaes ce 517,576 COMMONWEALTH OF PUERTO . 
Bowen oes eeeceseeee eco 160.096 COLLINS C0., “WAL | RICO-ECONOMIC DEVELOPMENT Source: Media Records 
bethehaeheeh eves 6 Baker’s Hair Tonic ........... 41,724; ADMINISTRATION ........... 520,688 (aweesewres Sy ee =. 
CLING PEACH INDUSTRY OF COLONIA INC. | Commonwealth of Puerto Rico .. 158,403 Morning Evening Sunday Total 
CALIFORNIA .............-. 416,807, 4711 Preparations ........... 25,899, Puerto Rican Rums ........... 362,285 ‘ 
California Cling Peaches ee 371,597 | COLONIAL BAKING CO. ........ 161,100 | COMPAGNIE GENERALE TRANSAT- 1. Milwaukee Journal ............... 343,437 110,566 454,003 
California Fruit Cocktail ...... 45,210) Colonial Bread ................ 23,870 LANTIQUE FRENCH STEAMSHIP LINE 2. Los Angeles Times ...........::.:sss000 289,993 163,217 453,210 
ay he ag RES 97,746| Contour Bread .............. 17,775) French Line... esse ces 130,137 ey er ee 274,522 150,557 425,079 
CLIPPER LINE INC. ........... 26,793) Trim Oread ...........00005. 119,455 COMSTOCK FOODS INC. 4. dean | ) & Constitett 216,126 103.221 319.347 
= ae PRODUCTS CO COLPITTS TOURS ............. 25,426| Pie Fillings ...............0. 55,994 - Attante Journe ’ ’ ’ 
P — Raasbtenrarnacssteses. 31,903 | COLUMBIA BAKING CO. CONDE NAST PUBLICATIONS INC. 30,781 | 5. St. Louis Globe-Democrat ............ 272,754 41,347 314,101 
vert "PEABODY & dy 1a 432,537| Southern Bread .............. 59,164, House & Garden... 22.0... -.0, 21,091| 6. Chhtceago Trilbume acscccsssnssssenessecenees 237,563 ——— 52,260 289,823 
COCA-COLA CO. ................ 3,469,297 | COLUMBIA BROADCASTING SVS. Oe. ee 2307, 7+ New Orleans Times-Picayune 
COLEMAN CO. RDS a 320521 | CONGOLEUM-NAIRN CORP... 148.092 | “OS RES 257,193 ——— 26,864 284,057 
Heating Equipment ........... 32,797 . Television (aa 47,013 . " 
COLGATE. PALMOLIVE CO. 9.663.208| COS Vebes ................. 3,353, Flor Ever Floors ............. 27,677 | 8. Nashville Tennessean .. 134,894 148,687 283,581 
heh 436.713| Columbia Phonograph ......... 50,445| Gold Seal Floors & Walls -....  127.893/ = 9. Houston Chronicle... ———— 207,352 75,360 262,712 
EEPECAPS SEP OD CUP CTE SSC Os . Columbia Record Club ........ 314,420 Sloane, Delaware Floor Products 2,522 | mM \ 228,815 51.358 280,17 
Aims wees e ase e aces eee earns | a. 105.290 | CONNECTICUT LIGHT & POWER CO. 67,809, —'10. Dallas Times-Herald ........... ’ ’ 173 
ark Veo Paste ............ 23 v7 CONNECTICUT MEDICAL SERVICE INC. 27,328 11. Salt Lake City Tribune 240,015 37,583 277,598 
Cashmere Bouquet Soap ....... 789,302 | COLUMBIA GAS SYSTEM INC. 47,147 | CONRAD INC. 12. L Beach Ind dent P 
Colgate Dental Cream ......... 1,821,972 | COLUMBUS COATED FABRICS CORP. | Laurel Springs Whisky ....... 41,600 ee ee 
Colgate Deodorant Beauty Soap . 32,360 Wall-Tex .............02 2.5. 32,910 CONSOLIDATED CIGAR SALES CO. 1,019,661 VOURGPUTD wrvenecerseennceereneererernncee ——- We eS ae 
Colgate-Palmolive Products 141,537 COLUMBUS GAS CO. ........... 63,895 nn.  ccebes 102,421 ee I ooh ccancionastn nancies —_—___ 214,553 56,950 271,503 
Soeeteaae Sp ....... 5,608 COLUMBUS & SOUTHERN OHIO El Producto .............++: 527,829 14. Birmingham News ............:0c008 192,367 73,561 265,928 
TT TT re 194,319 Harvester 112.166 Fe ' “ 
Sp oS ile RR Sa 2,169,679| ELECTRIC CO. .............. onan a ee secs 86.820 15. Washington Post & Times-Herald 167,823 93,779 261,602 
Mt Sse sec nes sce 672,401 | COMET RICE MILLS | Sete ce cMe ccsccs. 35,245 ee 195,771 -——— 63,037. 258,808 
Halo... see eeeeereeeeeeeeees U5,892| Mice .. 2... se eee cere eee eens Ghee) Gee tae ha. . crcsss ns 155,180 17. San Diego Union ......ccccsescsessseesees 168,139 —— 83,212 251,351 
| CONSOLIDATED DAIRY PRODUCTS 78.230 18. Long Beach Independent ............ 249,777 —— 249,977 
Darigo!d — 31.424 19. San Antonio Express News .......... 141,339 107,002 248,341 
| Darigold Cottage Cheese ...... 1,471 20. San Diego Tribune ............... 245,381 245,381 
— & — Racneneces Ba 21. Cincinnati Enquirer ....... 166,644 77,892 244,536 
a | yg eee 032/22. St. Louis Post-Dispatch 183,641 60,339 243,980 
BUFFALO Darigold Ice Cream .......... 6,546 
: Convier-« EXPRESS. , Darigold Wilk sss. cose 16,792| 23. Salt Lake City Deseret News 
p ie padehiiliades. ik | ietemmetetial . tokio aa ba Darigold Products ............. 3,474 ON eaten a —— 236,562 236 562 
tio e elelier = repor n substal CONSOLIDATED EDISON CO. OF . 
» before it developed second in a series on important the whole. The =. Ty age 396,773 NR is esssrniniancs —_—_ 190,065 43,903 233,968 
bg effects pd to | natjapal quest ODS ali’ aS enti tles ade v the CONSOLIDATED FOODS CORP. 320,132 25. Fort Worth Star-Telegram ............ — 176,143 55,012 231,155 
‘ | Blossom Cottage Cheese ....... 1,412 
i Blossom Dairy Products ....... 1,082 COOK CHEMICAL Ca | Dairy! — 7.928 
Blossom Ice Cream ........... 1,730 : airylea ice Cream ........-. ' 
You Can t Sell the Whole |) 7? are 6,652 ogy rte Ee kuetee 25,918 | pnt te UE: Cendeesers abbas = 
ESS eee 520 *s . = Ree 
Buffalo Market ye eee vncee| Yes @ Went .........00... 268,056 DALLAS roweR & LIGHT Co: 66.994 
= | Bleeeesh® feed Beadecte i ... «8 1081 GOGRER TIRE & BuUBBER CO. ii... | PROBBPHRCRRE ..rcccccccssececcs , 
without this Coverage HonrehFaed Prot esas | COOPER TIRE & nusBen CO.” | Preeti ic 
| Red Rose Ten & Coffee ........ 5,491| COOPERATIVE AMERICAN REMIT- DAN RIVER MILLS INC. 
_ -O Ep  ee 42,624 TANCES EVERYWHERE INC. .. 35,170 as outing yG 6o 00 %5.008 80,062 
There are 9 cities inWestern New than any other Buffalo news- Sara Lee Cake Products ........ 155,117, — CO., ADOLPH a nanery @ 2080 ry .. eas ke 7.7m 
’ i ations i ier- | CONSOLIDATED NATIONAL SHOE CO. | BOO www seer e weno eee eenens ’ are >i pt eg eR , 
York, with populations ranging paper. The Sunday | Courier a ee 43,875 | CORMAC INDUSTRIES fama tate. te 39.983 
from 9,415 to 101,022, beyond Express—the state’s largest CONSOLIDATED ROYAL CHEMICAL ip. ae eee 36,826 | DAWSON’S BREWERY INC. 
the limits of ABC Buffalo. They newspaper outside of Manhat- Ba «yy oR eg 59,858 | CORN PRODUCTS REFINING CO. ROL I pel on kriv ni eddecsasis;: 73,161 
are important, self-sufficient tan —has 144.3% more. See” eh 9,680 — settee teen eee e eens 22,094 | ging RUBBER CO. css 
communities housing 87,009 You can’t sell the Buffalo | boat ng AOE etebrenceseges bas | Link cabs deol cre sa) = Nh eyo DEAN So an hahaha eed 221'240 
families which must be sold for Market completely without this Zymoie a... 1,533 | ON sane, eae) ge CET es i cnesivense ss 15,812 
the success of merchandising coverage — one of many rea- | CONSUMERS POWER CO. ....... 34,305| Niagara Starch .............. 14,747 | —_. SE Svarseheucakis 42.382 
o i i caf % | CONTINENTAL AIRLINES INC. ... hit 8 ° ghee 308,280) EGG NOG... . ccc ce ee eeenees 5 
programs centering in Buffalo. sons why your advertising be CONTINENTAL BAKING CO. 2.126.142 | COTT BEVERAGE CORP. eee ee 17,852 
The Morning Courier- iL longs in the Courier-Express. | Cobakeo Bread ............... OLE SOROS Ce 300,383, Ice Cream ...........2.0000- 53,593 
Express has 47.4% more Use the daily edition for econ- Continental Bread ........... FRE I bts va ccbhectanaty- 66,021} Mik 2.0... cece cece eee neee 70,676 
circulation in these 9 cities omy — Sundays for saturation. aS, eee 4,364| Air Spun Loose Powder ....... eof a ee éereeeveveune Os 881 
Morton Frozen Cakes .......... 16,095; Coty Preparations ............ 59,64 DUNE kiss cncvsccescevees 1,602 
| Morton Frozen Foods ......... 134,979; Lucien Lelong Preparations a580 DECCA. RECORDS INC. 
| Morton Frozen Pies .......... 82,718 | COWLES MAGAZINES INC. SE eRe cas cigs neni 26,466 
| Morton’s Potato Chips ........ 7,652 Sr a ee 461,424 | DE JUR-AMSCO CORP. .......... 87,314 
. Merten Producto ......ccce0. 2,091| CRACKER JACK CO. .......... 122,048 Ce NE Ko edacctncsaes 36,932 
ROP COLOR evailable both deity ond Sundey | Profile Bread ...........000. 561,554! Campfire Marshmallows ........ 15,964| De Jur Camera & Projector .... 24,239 
- +» (aeRcoegpeee 160,846/ Cracker Jack ................ 106,084| De Jur Projectors ............ 6,655 
4 | Wonder Baking Products ...... 293,555 | CRANSTON PRINT WORKS CO. 116,280 De Jur Stenorette ........... 19,488 
u 0 LOurler- xpress Wonder Bread ............... 735,711 | CRAWLEY, JOHN J. & CO. |DELAWARE & HUDSON RAILROAD 33,809 
Wonder Bread & Rolls ........ 51,760 GE SE: ee 92, 1023 | DELAWARE, LACKAWANNA & 
West N York’s Only M i d Sund N | CONTINENTAL CASUALTY CO. . Pe ie! lk SS 169,230| WESTERN COAL CO. ........ 173,957 
ee ne Oe CONTINENTAL OIL CO. ........ 1,034,550} Creamettes Macaroni Products .. 156,343, Blue Coal .................. 160,626 
Member: Metro Sunday Comics Representatives: Scolaro, Meeker & Scott eee eae 1,031,354 Whiz Frozen Cakes ........... 5,540 eA A. EO seeeee 13,331 
d Sunday M ine N rk Pacifi t: i i i Whiz Pancake Batter ......... 7,347 ’ 
and Sunday Magazine Networks ‘acific Coast: Doyle & Hawley | SR Ge aa ateccs sc vevccse 3,196 CREOMULSION CO. WESTERN RAILROAD CO. .... 44,488 
iat ge RC i 126,316 | DELMONICO FOODS INC. 
CROSSE & BLACKWELL CO. .... 40,381 Delmonico Macaroni Products 30,054 
CM geen vine ckebebecse 409| DELTA AIR LINES INC. ....... 519,608 
Frozen Fish Products ......... 1,787 | DENMARK CHEESE ASSN. 
SRR ore 9,126| Danish Blue Cheese .......... 48,335 
onc eleds ive nec avews 15,454| DENNY, FRANCES 
Se aaa 13,605 . . ae 32,649 
CROTON WATCH CO. DENVER CHEMICAL MFG. CO. .. 26,032 
SS Cass hah aep bh 0.4006 30,141| Antiphlogistine Poultice ...... 11,312 
CROWELL-COLLIER PUBLISHING a bee 14,720 
| Oe air an 41,239 | DE PREE Co. 
s . - ‘ a Collier & Son Corp., P. F. .... 35,073 om... aaamrmanaeeetssens + 0 fn 
SS: _ Pee 6,166 ie taetinbes . 
in this Rich 7-County Illinois Market — crowets co.’ niaias v--:;sczas| “rte ferret wii a 
CROWN CENTRAL PETROLEUM CORP. . 2». A. Soe 38,392 
Gasoline & Oils ............. 144,991 | DETROIT EDISON CO. ......... 89,561 
CROWN PUBLISHERS ......... 60,565 | DETROIT HARVESTER CO. 
CROWN ZELLERBACH CORP. .... 271,142 | entuier’ wees Cee eee eeereens pac ony 
178,635 exceptionally prosperous people with incomes 20% above national average, Chiffon Tissues ......-+...--- 145,740 | DETROIT NEWS .............. , 
live in this area, Retail purchases by 38,960 Daily Pantagraph subscriber families in Zee Tissues & Napkins ........ 22,083 a ald & CO., INC., E. C. pee 
these counties constitute the 5th largest newspaper market in Illinois, Chicago excluded. euaekun Ur wilhabbe tee eeeeree 103,319 DIAL * paess to PPE SECA EES TELS 31593 
‘ P OS eee 139,889 | DIAMOND CRYSTAL SALT CO. .. 203,024 
© 5th largest in Automotive sales CUDAHY PACKING CO. ........ 209,810 | DIAMOND GARDNER CORP., THE 
‘ Bar-S Meat Products ......... 45,534| Diamond Charcoal Briquets .... 56,493 
© 7th largest in Food sales Cudahy Meats ............00. 118,869 | DIAMOND WALNUT GROWERS INC. 
; largest in Drug sales Puritan Meat Products .......... 11,360; Walnuts .........sceeesseees 795 
P ’ ° © 7th ” Virginia Reel Meat Products ... 34,027 | uae one me’ nantiaase +9. a 
re p OCNCTON Get your share of our $23,086,075 mar- CHEE Ane SaEENS C8. 26.792| DISABLED AMERICAN VETERANS ' 
2 * ket by using this dominant newspaper. FB ME co. LTD. .. MN EEN ig decane ee Mey po5.5s 
< These figures are based on ABC Audit CURTICE BROTHERS CO. . Mk ’ D A V Contest yt 
EDITED and 1957 Sales Manag mt Survey of Blue Label Foods ............ 29,165 on CORP.-SEAGRAMS 
Buying Eee, CURTIS PUBLISHING CO. ..... a etianae Ry 
Ladies’ Home Journal .......... 556,303 | Rr aw bh nseereveseede ss Y 
EE. pasabutenee vss veces 123,788 | Calvert Gin & Reserve ........ 1,231 
; Saturday Evening Post ........ 1,643,643| Calvert Reserve Whiskey ...... 1,740,904 
& YES, WE NOW ACCEPT CURTISS CANDY CO. Carstairs White Seal Whiskey .. 857,728 
“= + 
. yr a ae ,730| Cherry Kijafa .............+5 9,092 
St. Louls - COLOR. (BLACK AND Two OTHERS) CURTISS-WRIGHT CORPORATION 407,473 Cherry Marniak Wishniak ...... 417 
3 , P . Curon Carpet Cushion ......... 10,430 | Chivas Regal Scotch .......... 41,949 
Represented by Gilman, Nicoll & Ruthman Curtiss-Wright Zephyr Jet Engine 11,298; Four Roses Gin teste eeeeees 25,669 
OS EET ED 385,745| Four Roses Gin & Whiskey .... 310,313 
j Four Roses Whiskey .......... 925,634 
Gallagher & Burton Black Label 
D sn Me eee 90,489 
Gallagher & Burton White Label 
D. C. TRANSIT SYSTEM INC. ... Whiskey 
DAIRYMEN’s LEAGUE COOPERATIVE Hunter Whiskey 
BLOOMINGTON — NORMAL, ILLINOIS ASSN Kessler Whiskey 


Dairylea 
Dairylea 
Dairylea 
Dairylea 
Dairylea 


Chocolate Milk 
Cottage Cheese 


Lord Calvert Whiskey 
Martell Brandy 
Mumm’s Champagne 
Noilly Prat Vermouth 
Paul Jones 
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EFFECTIVE BUYING INCOME — WORCESTER COUNTY 1935-1957 
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Source: Sales Management 


The Worcester 
TELEGRAM and GAZETTE 


WORCESTER, MASSACHUSETTS 
MOLONEY, REGAN & SCHMITT, Inc. 


National Representatives 


Metropolitan Worcester 
County Market 


1958 Population Sales % Increase 
and E. B. |. (Gains) since 1950 
Population 587,000 UP 7.5% 
Retail Sales $649,594 000 UP 53.5% 
Grocery Sales $169,405,000 UP 26.6% 
E. B. I. $1,039,790,000 UP 53.4% 
General Merchandise $60,973,000 UP 39.1% 
Drug Store Sales $20,858,000" ‘UP 105.8% 


Source: Sales Management Survey of Buying Power, May 1958 
“Drug Sales (All Outlets) Est. Over $25,300,000 


2nd Market in 
Massachusetts with 


J1.97/ 


coverage by the 
TELEGRAM-GAZETTE 


Daily Circulation 162,449 
Sunday 3 105,300 


(> Audit Dec, 31, 1957 
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37,834 DUFFY-MOTT CO. 


60 
. a 569,428 | DOLCIN CORP. 
Seagram's Institutional ....... 186,945 EY uy «sua wse%sekeeebeas 163,188 
Seagram's Pedigree Bourbon | DORAN CO. INC., THOS. 
SES SS ay 58,573 Colonial Studios, Imc. ........ 
Seagram's Products .......... 60,459 DORMEYER CORP. ............ 257,390 
Seagram’s 7 Crown Whiskey .... 2,983,842 i | 232,459 
Seagram's V.0. Whiskey ...... 865,087 a 24,931 
Ting Seed reeaes Chh606>60002 173,454 DORMIN INC. 
White Horse Scotch Whisky RE ae ee ‘ 97,105 
Wilson Whiskey .............. 65,880 | D'ORSAY SALES CO. 
Wolfschmidt Vodka ........... 637,528 | Preparations .......cccccccces 36,053 
DIXIE BREWING CO. Lg 9 eer 2,965,086 
ee 32,357| American Geographical Society 24,984 
DR. PARKER MEDICINE CO. | Around The World Program 379,480 | 
_  j ae 196,981| Audubon Nature Program ..... 202,413 
i CME .. 5 s,ckuchuos 68,662 Dollar Mystery Guild......... 33,405 
DR. POSNER SHOE CO. ........ 38,842 Doubleday & Co., Inc. ........ 304,046 
DODD, MEAD & CO. Doubleday One Dollar Book Club 1,039,653 
RY ee 74,743; Garden City Books ........... 941 
DOEHLA CO., HARRY ......... 39,935 PPT OTT 1,297 
DOESKIN PRODS. INC. Know Your America Program .. 115,519 
WD rine Ghats a + cena oo or 82,414 Literary Guild of America, Inc. > 
| DOUGHERTY SONS INC., J. A. 
Governor's Club Whiskey ...... 36,498 
’ DOUGHNUT CORP. OF AMERICA 183,699 
PENNSYLVANIA S Downyflake Frozen Pancakes ... 19,896 
> Downyflake Frozen Pancakes & 
RD LARGEST eas, 26,015 
Be Downyflake Frozen Waffles 115,260 
ie LIQUOR Downyflake Prods. ........... ae 
Howdy Doody Twin Pops ...... 683 
MARKET Mayflower Products ........... 2,292 
: | DOUGLAS AIRCRAFT CO. ...... 44,617 
ies PHIL-URBIA | DOW CHEMICAL CO. .......... 107,013 
¢ A LINE we ary rer caine] 
ES eee es thaeeaesss | 
3 3 67, be haaad nie cncuta DT itaccnns eee essces 6% 3,416 | 
CIRCULA PUNE nccvccesccsenevsense 4,610 
ee date write to DOYLE PACKING CO. OF NEW JERSEY 
: Philadelphia — Strongheart Dog Food ........ 112,937 
Ne Inc “Ta Gamer ot 98,206 
winkle Pper leaner ....... by 
217, Lancaster Ave., Aramore, - aefeie epipe 162,722 


pees ne fa arg 


eo 


you” 
CANT 
COVER 


JOURNAL and SENTINEL 


NOW 
102,388 


CIRCULATION 


Publisher's statement ending March 31, 1958 


J URNAL 


Write Promotion Dept. for new 


“KNOW OUR MARKET” 
brochure 


JOURNAL, MORNING . . 


. SENTINEL, EVENING .. . 


AND 


SENTINEL 


REP. KELLY-SMITH COMPANY 


| EASTERN CORP. 


DRUG RESEARCH CORP. 
Regimen Tablets 
Sustamin 2-12 


Clapp’s Baby Foods 
Mott's Apple Juice 
Mott's Apple Sauce 
Sunsweet Prune Juice 
DUGAN BROS. INC. 
Bread 


Products 
DUKE POWER CO. 
DULANY & SON INC., JOHN H. .. 

Frozen Foods 

Frozen Fruit 

Frozen Vegetables 
DU MONT LABORATORIES INC., 

ALLEN 


Teeee eee ee ee eee eee 


Television 
Products 


Det genes 


eee ee eee eee eee eee 


Van 
Duncan COFFEE CO. 
Admiration Coffee 
Maryland Club Coffee 
Maryland Club Coffee & Instant 
Coffee 
DUNN & McCARTHY INC. 
Enna Jettick Shoes 
a tnt INC. 
WRGWORF ccc cc ccccccccnses 
DU PONT DE NEMOURS & CO. INC. 


eeeeereee 
ee eeereneee 


Flowkote 
Garden Products 
Grasselli 
Karmex 
Manzata & Perzate 


Terre ee eee eee ee eee) 
ee eeeereeenee 
eee ee eee eee 


BE. pn cbasserebcrvrvedccees 
Zerex Anti-Freeze 
Zerlate 
Zerone Anti-Freeze 
Zerone & Zerex 
Institutional 
DUQUESNE BREWING CO. OF 
PITTSBURGH 
DUQUESNE LIGHT CO. 
DUSHARME PRODUCTS INC. 
Toilet Preparations 
DUTTON & CO. INC., E. P. 
Books 


Tere eee ee eee eee 


EAGLE PENCIL CO. 
Pencils 
EAST OHIO GAS CO. 
EASTCO INC. 
Clearasil 
Dr. 
Espotabs 
Scratchex 
Superbath Pet Shampoo 
EASTERN AIRLINES INC. 
Colonial Airlines 
Eastern Airlines 


Royledge Shelving 
Roylies Lacepaper Doylies & 
NS 
EASTERN SHIPPING CORP. 
EASTERN VENETIAN BLIND CO. 
Venetian Blinds 
EASTMAN KODAK CO. 
Brownie Cameras 
Chromspun 
Eastman Chemical Fabrics 
Kodak Cameras 


were 


Tenite 


710,861 | EASY-DO INC. 
647,624 Cesy-Bo WRR ....csccenaees 
63,237 | ECKRICH & SONS INC., PETER 
702,878 | Meat Products .............. 
323,276 | ECONOMICS LABORATORY INC. 
42,786 ee eee 
54,437 Finish Detergent ............. 
pa ee ee 
GASIA|  Soll-Off .........cereeveenees 
20,943 EDISON CHEMICAL CO. S. M. 
19,340 PE ccsacvekteiesoeeee 
4,631 EHLERS INC., ALBERT ........ 
| i * Rs I eS eee 
118,769; Coffee & Instant Coffee ...... 
101,258 ECMO 6a chetigesvace 
2,008 EKCO PRODUCTS CO. ......... 
15,503; Ekcoware Utensils ........... 
BQ. | ROT ee 


100,866 | EL AL ISRAEL AIRLINES LTD. . 


1,983| ELECTRIC AUTO-LITE CO. 


5-day FREE trial 


Send no money now. Mail the cou- 
pon, simply indicating your willing- 
ness to examine the book for 5 days 
—at our risk. Then, if you like the 
book, send us your check for $5.95. 
You can’t lose—you may win a lot! 


25,758 Auto-Lite Batteries .......... 

1,763 | Auto-Lite t. « 38° 

70,852 | ELECTRIC & MUSICAL INDUSTRIES 
.—l Fo = ll CURE 

71,167; Angel Records ...........+-. 

1,098; Capitol Records .............. 
70,069 | ELECTRICAL ASSOCIATION OF 
189,624 EE SSP 
30,012 | ELLIS CANNING CO. 

82,156 el Eee 

ELMIRA CARD CO. 
77,456| Greeting Card ............... 
EL PASO NATURAL GAS CO. 
42,072| EMBASSY TOURS .............. 
EMBREE MFG. CO. 
es | eae 
EMERSON RADIO & PHONOGRAPH 
i ie: agi 
104,729 DAaier ess snhbbete er booeee 
eo ee eer rre 
329 Radio & Television ............ 

SOL . THD cc icpcccccnccdccecs 
yee rt ae 
26,184 | EMPRESS FISHERY CO. INC. 
40,172 Frozen Fish Products ......... 

2,772| ENCYCLOPEDIA BRITANNICA INC. 

1,392 Gritennicn Junler ....ccccceee 

2,787 Encyclopedia ‘Britannica ...... 
28,446) Great Books of The Western World 
200,993 | EQUITABLE GAS CO. .......... 
189,767 | EQUITABLE LIFE ASSURANCE 
289,716 SOCIETY OF THE U.S. ...... 

683 | ERICKSON HAIR & SCALP 

} ea a 

1,784| ERIE BREWING CO. ........... 
RE saicicnwecessaceuss 

5 NE TE ccc ccc ccevecs 
103,568 | ERIE RAILROAD CO. .......... 
= eee 
216,589; Apparel Arts .............-- 
SEE ah davstecnesepesevoee 
en ote tee cciee 

219,913) EUROPEAN TRAVEL COM- 
EE  Ghib 005000% cs ccsece 

69,025 | EVERSHARP INC. 

Schick Injector Blades & Razors 

95,837 EXCELSIOR INSTITUTE ........ 

EXCELSIOR QUICK FROSTED MEAT 
PRODUCTS INC. 
Frozen Meat Products .......... 
EXERCYCLE CORP. 

58,916 BEND: cde ccccccccvecccccs 
212,498 | EX-LAX INC. .........0eeceeees 
374,966 | EZ0 PRODUCTS CO. 

271,878) zo Dental Cushions ........ 

4,379 

11,664 

76.568 F 

41ya'taa | FACTOR & CO., MAX 
. 5278 Toilet Preparations ........... 
4,168,836 FACTORY DOLL CO. 
41,609 are 

23,971 FADEX COMMERCIAL CORP. 

; SEE 6 ch bh ose deans sees 
WOES WOME once ccccccccccce 

Pe. FAIRMONT FOODS CO. ........ 
. BEE. cdeeerccccnescicccces 
Cottage Cheese ..........0-0- 

olan Dairy Products ...........-+- 

99.620 Pree. FOR yo escvisceseess 
12,835 DN: PONEEE. “kis ca scccsvecns 
45,443 PEMD DUNE cece ccccsvcocs 
439,622 WR GYORM on ccccccsccccsccce 
235,132 Eos kuwbe ocadids boo sie'< os 
13,339 | FALLS CITY BREWING CO. ..... 

7 Falls City Deer oe cccscccces. 

Great Falls Beer ...........- 
FALSTAFF BREWING CORP. 

BO vccneteedcccdncecdanecs 


Leading advertisers endorse 


Salesense in Advertising 


381 of Jim Woolf's articles now 
available in one big book 


Advertising and sales executives of many of America’s most 
successful advertisers are enthusiastic readers of James D. 
Woolf's “Salesense,” among them such firms as Dupont, Gen- 
eral Mills, General Electric, Parker Pen, Ford, General Motors, 
Cream of Wheat Corp., Kellogg’s, Aetna Life, Heinz, and hun- 
dreds of other leaders. Typical is this statement by D. H. 
Grigsby, Director of Advertising, Zenith Radio Corp., Chicago: 
“Along with most everyone else in this business, I have en- 
joyed your ‘Salesense’ articles. What is more important, I have 
benefited from them.” Now—in response to a flood of demand— 
the Woolf articles, 381 of them, are bound in a handsome cloth- 
bound book. Use coupon to send for your trial copy. 


ADVERTISING AGE 
200 E. Illinois St., Chicago, Ilinois 


FAMILY GARDENS NURSERY .. 
FARM & HOUSE EQUIPMENT CO. 
Leaf Mulcher and Mowers 
FARMERS INSURANCE GROUP 
FARM JOURNAL INC. 
FARRAR, STRAUS & CUDAHY INC. 
FARRELL LINES INC. ......... 
FEDDERS-QUIGAN CORP. 
Air Conditioners 
FENDRICH INC., H. 
Bankers Choice Cigars 
Charles Denby Cigars 
La Fendrich Cigars 
FERGUS IMPORTED CARS INC. 
rgward 
FERNAK co. 
FERNAP CO. 
Barcentrate 


eeeeeeeee 


sete een eeenee 
eee eee eeeee 

see eeeee 
ee 


weer neeeeee 


FIELD ENTERPRISES INC. 
Chicago Sun-Times 
Field Enterprises 

FILBERT INC., J. H. 
Mrs. Filbert’s Margarine .... 
Mrs. Filbert’s Mayonnaise ..... 
Mrs. Filbert’s Products 

FILON PLASTICS CORP. ....... 

FINANCIAL WORLD ...... 

FIRESTONE TIRE & RUBBER co. 
Batteries 


ee eee ee 


weeeeee 


Oe e eee ee eee eee 


FIRTH CARPET CO. 
Carpets & R 


843,660 
67,702 
36,937 


51,472 
95,563 


72,674 


304,703 


Advertising Age, May 26, 1958 


FISCHER BAKING CO. 


OS, ee 67,396 
— BREWING CO. 

FR ARE 31,040 
FISHER FLOURING MILLS CO. 68,228 
EE. Shchees ck@ehedeevenene 4,688 
Pancake & Waffle Mix ......... 3,010 
$00 canes ccages 60,530 

FLEETWOOD co. So ea 138,937 

Da had. boosts cee hae iets 35,862 

ER i ae 103,075 
Ds nea bueaan u's o hb 42,883 
PLEX-O-GLASS INC. ........... 81,224 
FLORIDA CITRUS COMMISSION 606,862 

Frozen Orange Juice ........... 125,051 

0 RR ee a 144,426 

Grapefruit & Oranges ......... 79,229 

ae os dantebhes 90s pamead 156,412 

0 err Sere 101,744 
FLORIDA { DEVELOPMENT com- 

DT. shathhns con iee starve 124,908 
FLORIDA POWER & LIGHT CO. . 90,313 
FLORIDA REALTY BUREAU 26,836 
FLORIDA SHORES ............ y 
FLORISTS’ TELEGRAPH DELIVERY 

Hs Uh Sheodsenusessees 493,964 
FLOTILL PRODUCTS INC. ...... 37,699 

Tastl-Diet Foods ............ 33,909 

Tillie Lewis Foods ........... 3,790 
FLYING TIGER LINE INC. ..... 245,944 
FOLGER & CO., J. A. .......... 546,420 

SDN has 600 o chdb er ueedeeee 380,117 

SE ED -o SaWS Ke «9:0 5%% © 166,303 
FORD & CO., LUTHER .......... 25,074 

Mrs. Stewart’s Bluing ........ 1,447 

Mrs. Stewart’s Glass Cleaner .. . 23,627 
. ere 31,533,144 

SE MED o¥'c0cr ovewetes ae 23,169 

| AS ee 22,794 

Continental Cars ............- 85,674 

Continental & Lincoln Cars .... 261,052 

Bee ere rere 4,115,615 

ED MED. Bideededaerecesest 14,322,650 

Ford (Used) Cars| eh cwh aacoe- Oe 133,606 

Ford International Division- 

| SES eee 374,173 

a. Pree 318,144 

PPG WMO cccccnccccceces 14,893 

CR TD cp vevacaveccense 2,160,010 

OS erererre 1,117,699 

Lincoln & Mercury Cars ....... 827,633 

Lincoln & Mercury (Used) Cars . 17,795 

Mercury Cars ......cccsecees 7,426,224 

Thunderbird Cars ........--+- 9,700 

es 302,313 
FOREMOST DAIRIES INC. ...... 477,995 

Foremost Buttermilk ......... 27,239 

Foremost Dairy —_ rane’ 47,124 

Foremost Egg Nog ........--- 11,401 

Foremost Me F MR cens 40.566 

Foremost Ice Cream ........-- 115,923 

Foremost Milk ...........-+- 66,698 

Foremost Strawberry Crush 24,297 

Golden State Buttermilk ...... 8,833 

Golden State Dairy Products 21,694 

Golden State Egg Nog ........ 36,258 

Golden State Ice Cream ...... 32,353 

Golden State Milk ............ 45,609 
PED GA ccccenewsccscccs 335,379 
FORREST KEELING NURSERY ... 47,007 
FORT LAUDERDALE CHAMBER OF 

EE cbscceccccevesces 26,628 
eS PITT BREWING CO. 

SR es useh abe scves ed 45,536 
rosTEn- MILBURN CC. ........ 522,375 

ME wc tuchpeeeesn end 466,196 

ee 56,179 
FRANZ BAKING CO. 

as abe oaeoe veda bee 42,393 
— CORP. 

NS EE SEE 26.794 
FRETHOFER BAKING CO. ...... 89,070 

D> Ghetestbeeseoreccevesé 59,766 

DE. Ssveecsbevecnvccess é 29,304 
FRENCHETTE CO. INC. 

Frenchette Salad Dressing ....... 126,109 
FRITO COMPANY INC. 

RARER So 26,547 
FROMM SICHEL INC. ........ 72,485 

Christian Brothers Brandy ..... 23,523 

Christian Brothers Wines ...... 45,019 

Christian Brothers Products .... 3,943 
FRONTIER REFINING CO. ..... 45,283 
FRUIT INDUSTRIES INC. 

ce 95,641 
FUNK & WAGNALLS CO. 

eee 25,859 
= BERMUDA STEAMSHIP 

SPURS ob ban bab b02160 60 8 61,597 
FUTORIAN -STRATFORD FURN. CO. 97,769 

Stratford Furniture .......... 540 

0 ee eS Se 97,229 
GALLO WINERY, E. & J. 

ie ay eee 49,846 
GARCELON STAMP CO. ....... 44,823 
GARCIA Y VEGA, INC. 

OE See 61,229 
GEMEROY CO., INC., THE ...... 44,990 
GENERAL ANILINE & FILM CORP. 304,880 

Ok. Ree 121,007 

Ansco Cameras & Films ........ 99,095 

SS Kad Sia nnd 0 t.00.00% 84,778 
GENERAL BAKING CO. ....... ° 331,459 

££ _ Qa 155,724 

Bond Bread & Cakes ......... 1,915 

Grossinger Bread ......... 173,820 
GENERAL BEAUTY PRODUCTS, INC. 

Queen Bee Preparations ....... 78,024 
GENERAL CIGAR CO. ........... 188,659 

RS aS re 106 

5.05.6 e sig.a¥ no eo 1,771 

St ,  batsssveees ¥00% e+e 9,819 

SET + dkiehsakéeneceses 146,111 

PEE Mt SuBbh cocebacescees 2,852 
GENERAL DEVELOPMENT CORP. 227,847 
GENERAL DYNAMICS CORP. 69,315 

Convair Corp.-Institutional ..... 7,243 

DIT, ob bcncee'n dees. 62,072 
GENERAL ELECTRIC CO. ....... 6,799,213 

G E Air Conditioner ........... 293,424 

GE Appliances ...... $80058 251,436 

a Sn coctabiesvessoes 1,771 

8 SS ay 29,540 

a ‘Npwecwdecscees 7,220 

G E Cleaner & Polisher ....... 1,271 

G E Coffee Maker & Toaster .. 1,170 

GE a Sthakihbacets 173,557 


D cescccsavesosoces 


| 
| 
: 


ahs , a aed ey pe i “ie te si aaa if ny sg hooes Ps aa : se : Ree Swen se sus be re | Na Sikes eae Due a ee res eae a eee 
4 aloes a ore ; = as ; = ss i coy ne es = oo ; ’ bi, i ‘sain ana ce wees gel aplasia 
—— > ee : u — 
ee | 
wena Td | 
. oka 61,565 | 
enceuel 44,943 
. 1a kee 457,279 
3 echetbees 126,988 
oo” <9 RE SES 83,656 
nade bea 56,249 
“ill Cal iidinenves 62,071 
175,994 
és 43,382 
ie 48,552 
Rie ce 139,091 - 
: oe 2,600 
ae. 136,491 
Pe ee 38,941 
: Phonograph & Television cess Pd 43,867 j 
Radio 865 . 
a4 Radio & Television ........... 43,002 
Sess: Ee ARE 63,500 
oe Du : 5,412 
ie ; 58,088 
og 42,384 | . 
a 
ei 28,753 
ae: ee 
aay 29,999 
aA 27,283 
i oa 41,034 
| 
—e 45,506 | 
ek 55,124 
ioe Acetate SeCSCERED YS DES eC OOS 2,595 y 
pens SS a es arr 13,583 
we COORD ccc ccccswcvcecccvece 5,179 
heey SER Gian gee sberescces 30,158 
z ; eee 3,609 
Br a EF ES a aaa 26,650 | ye 
#a ie 122,764 ’ 
ee ' 43,607 
pcs ee es seteeeenes 54,970 
ae Rn eS 24,187 | 
rea SS > eee 96,536 | i 
Nei. Re Sa On 394,090 
rae er err TTT 
} 7a ry 29,498 
35,517 
3,994 a 
eel, 31,523 
ets 31,472 
os | 191,512 
aes 4,920 
<5 by 112,172 re 
ieee 74,420 i 
Rees ee 38,191 | 
AE ge E i 
Le a 
et ie d Lp ae owen P| 1 
Hoe ce ; ae ae ~ ae = i 
WITHOUT THE 3 3  — ied | 
| | a | | 
WINSTO et 65.015 
| pe aay = a] cenit 31,416 
Raa rere ie st 43,496 
Mg oe 40,813 
ee ; 2,683 
d . ey : 266,090 | § 
8,807 
; co fe 32,900 
Ee ° ee } 19,723 
aac | 57,483 a 
ate po re 38,027 | 
ee 4,302 
oie : = : 86,054 
ee ES . Kodak Camera Accessories By 
bia —_ 331,847 | 
ee 1,614 
oe 335,202 | 
; | | ' 
ie eee! aN 68,882 
ihe i : 40,197 | 
ge Aphee " : ; 58,862 | i 
: 4 a cf ae 70,897 | : 
” = gees 25,666 
i = t gfe | | 947 f 
ayes - | SN gags chiar 1,923 | ! 
by od i 22,796 | 
; | Vas git 49,587 | 
We fea) om af \E 26,271 | 
ca et) Lg ‘ FERRY MORSE SEED CO. | 
ae 14 ee ie ee 48,682 | | 
ate > ‘ FIAT MOTOR CO. 
“Se i Pe. o> a 
i. 4 ~-¢ oie 28,831 
ae q - 12,457 
pees e_D: 16,374 
ated er SS | 307.704 j 
oe i , | i 
Re Okay, I want to examine the book. Please send ittome | | 51,661 
bab oe | at once. If I like it, ll send you my check for $5.95. If 1 | 85,232 
enh don’t, I'll return it to you after 5 days. | 1,456,512 
one | ERE SCN enn | SP HR Seb evcc gdctciivosce 3,635 | 
er } ¢ | Foamex Mattress ..........-- 5,396 
Bs | Tires 1,227,429 | 
a” one | Institutional ........-.eeeeeee 108,255 
pod | gO oe | Prodwcts ...cecccscecessscces 105,940 
ne 5 Ee ani 
ene Cha caaeet vans G E Disposal 20,881 
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PEAK READERSHIP ... PEAK ADVERTISING LINAGE 
. « » PEAK SELLING POWER! The Herald is the dominant 
influence in the constantly expanding, recession-proof 
MIAMI-GOLD COAST market . . . tops in the nation in 


retail sales per family. 


Place your advertising chips where the payoff is best. The 


Herald blankets the Florida Gold Coast . . . 12th major 
market in the U.S. 


1,350,000 permanent population . . . increasing by 70,000 
newcomers a year... and accented by a quarter of a 
million free-spending tourists week-in, week-out. 

The Herald alone — one medium at one low cost — reaches 
and sells a responsive audience in 91% of Greater Miami's 


newspaper homes. 


WANT MORE FACTS? WRITE FOR THE 1958 "TOP TEN BRANDS" SURVEY ... 
OR GET YOUR COPY FROM ssTORY, BROOKS & FINLEY, INC. NATIONAL REPRESENTATIVES 
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62 Advertising Age, May 26, 1958 
$f rae ee 125,588; Hotpoint Hi-Fi Television ..... 3,978; Jell-O Instant Puddings ....... 77,390 Gold Medal Flour ............ 254,946 Glencoe Whiskey ............. 20,285 
GO © Wate phos vaeksddéc voces 70,388 Hotpoint Kitchens ........... 5,805; Jell-O Pie Filling ............ 993,065 O-Cel-O Sponge .............. 159 GLENMORE DISTILLERS CO. ... 1,834,818 
6 © se Seb decciceces 294,584 Hotpoint Products ............ 152,146, Jell-O Pudding & Pie Filling ... 78,243 Pureasnow Flour ............. 10,160 Glen Garry Scotch ........... 2.643 
@ 6 Sidden s+ ctins see 18,510 EE rte 1,223 EE, MWe Gees b0ce cess sees 247,421 Red Band Flour ............. 11,749 Glenmore Bourbon ........... 3,778 
G E Heating Equipment ...... 19,096 Hotpoint Ranges .............. 82,213 EN re ee 309,688 ee Se UD vin d's cc petecens 3,821; Glenmore Vodka ............. 3.853 
G E Institutional ............ 92,681 Hotpoint Ranges & Refrigerator 2,711 SS Aree Te 1,244 Softasitk Cake Flour .......... 23,971 Glenmore Vodka & Whiskey ..... 9,640 
he G E Industrial Parts ......... 6,024 Hotpoint Refrigerators ........ 131,766 Lady La France Liquid Detergent 30,080; Sperry Drifted Snow .......... 24,252 Glenmore Whiskey ........... 577,511 
ae CO Br vc dokccscs age vceytes 93,292 Hotpoint Television .......... 259,253 Log Cabin Syrup ............ 83,648 | RS Sere 137,775| Kentucky Tavern Whiskey ..... 522,362 
3 © Be Seiwe cecccvesce 34,457| Hotpo'nt Washer .............. 201,889 Maxwell House Coffee ........ 82,753 Surechamp Dog Food ......... 74,145 King’s Ransom Scotch Whisky .. 43,445 
CO By te Sn ctcdcvae 26,961 Hotpoint Washer & Dryer ..... 126,906| Maxwell House Instant Coffee .. Pc i Soe eee 35,496 i IE ks cae ccst pin’ 3,855 
G E Major Appliances shcen nae 1,953 ae oe 13,018; Minute Potatoes ............. 199,460 ES Sr ee 656,077 Old Kentucky Tavern ......... 9.686 
6G Bl ee .64.80554 be 540022 664,905 GENERAL FOODS CORP. ....... 7,917,380 EE ces i i ccccesis 894,358 GENERAL MOTORS CORP. ...... 52,390,306 | Old Thompson Whiskey ......... 292,537 
BO © ee cs acncearis tree ote 235,466 4. ere ae 3,757 NE, nb 0 n.kk'ees te es 290,855 BO UD apn cticccicvcs 57,249| Yellowstone Whiskey ......... 365,508 
G E Radio & Television ...... 1,026; Baker's Products ............. Se WS on a Bails cc ccesn esis 27,287, Allison Division .............. TT A SOF eS eer ee 535,967 
6 © WB i cccdccdacvicade 298,470 | Birds Eye Frozen Fish Products . | i 2. 0 OU eee 184,450 | Brown-Lipe-Chapin Division .... 1,237 Durkee’s Coconut th eeeeseraee 38,870 | 
G E Ranges & Refrigerator .... 20,535; Birds Eye Frozen Foods ....... Se Ge ND nih dans cc nce SS. Oe 8 ae 10,576,018! Durkee’s Extracts & Spices .... 28,293 s 
G E Ranges & Washer ........ 5,722 Birds Eye Frozen Fruits ...... 4,597 Post 40%, Bran Flakes ........ 456,004; Cadillac Cars .............045 4,183,197, ODurkee’s Foods tate e ewer eens 990 q 
© © BI -ninticessecee 845,631; Birds Eye Frozen Fruits & a.» ao eee 336,880| Cadillac & Oldsmobile ........ 15,461 Durkee’s Margarine ........... 27,399 
G E Refrigerator & Washer ..... 15,974 Vegetanees cn nccccseccccess 10,035; Post Toasties Corn Flakes ..... 282,331; Cadillac & Pontiac ........... 12,487; Durkee’s Mayonnaise ........, 18,471 
G E Rotisserie Oven .......... 7,413| Birds Eye Frozen Juices ...... UR RS RS eee 134,860; Cadillac (Used) Cars ......... 3,431, Glidden Paints .............. 325,303 
G E Sauce Pan & Skillet ..... 3,698| Birds Eye Frozen Pies ......... 49,064; Sanka Coffee ................ 15,702} Chevrolet Cars ..............- 15,023,577| Spred Satin .................. 96,641 
G © Be Kocdosesenecsse 9,818; Birds Eye Frozen Products ..... 1,700; Sanka Instant Coffee ......... 160,716; Chevrolet (Used) Cars ........ 961,507 | GLOBE BREWING CO. ' 
G E Small Appliances ........ 2,107| Birds Eye Frozen Vegetables ... 150,510 Swans Down Cake Mix ........ 609,017 Chevrolet Cars & Trucks ....... Oe Oe ree. 41,093 | 
© Bo . occceeesaces 2,773| Bireley’s Soft Drink .......... pf tet okt vac ct Ceara 35,531! Chevrolet & Corvette Cars ..... 3,736 | GLOVER CO. INC., H. CLAY 
G E Telechron Clocks ........ 282,412 | SS ON =a 26,893| Chevrolet Soap Box Derby ..... 74,083| Mange Medicine ............. 102,154 } 
EEE ncccaccectcses 671,879 Calumet Baking Powder ....... 20.730, GENERAL INSURANCE CO. OF Chevrolet Trucks ...........-. 3,176,688 |GODCHAUX SUGARS INC. ...... 41,812 / 
PEE ke Whe Po eeuxdvsess 167,841; Certo & Sure-Jell ............ Se BS ee 67,526; Goervette Cars ......2.0...00% 142,979| GOEBEL BREWING CO. ........ 208,798 {| 
GEN Deducebecocusoces 126,802' D-Zerta Pudding ............. 23,971 GENERAL MILLS INC. ........ 2,910,816 Delco Appliances ............ 3,327 Goebel SONG) wien code eed 208,489 
G E Vacuum Cleaner ......... 17,920 EE WAS ocs40e 00 e006 60 088 Betty Crocker Cake Mix ...... 726,336 ee TEE 'Gewccercccese 11,951 Guinness Stout .............. 309 
Se > 8,.225| Gaines Biscuits ............... 179,153| Better Crocker Cake 'N Frosting Mix 157,519| Delco Heating Equipment ..... 64,225 | GOETZ BREWING CO., M. K. ... 56,878 ) 
Oe TE a phednlodseccuces 690,640 Gaines Dog Food ............ 25,715| Betty Crocker Cookie Mix ..... 12,898 Electro-Motive Division ....... 6,435 GOLD BELL & GIFT STAMPS INC. 
G & Washer & Dryer ......... 16,777; Gaines Dog Meal ............. 27,948 Betty Crocker Cream Puff Mix . ee ae ee ae 7,001; Gift Stamps ................ 64,027 
Hotpoint Air Conditioner ..... 11,309 Gaines Dog Menu ............ 89,877 | Betty Crocker Macaroon Mixes . . 5,966; Frigidaire Air Conditioner ..... 2,786| GOLD BOND INDUSTRIES ....... 42,287 
Hotpoint Appliances ......... 22,180; General Foods Products ....... 2,841; Betty Crocker Muffin Mix ..... 104,146| Frigidaire Dryer ............. 99,229 | GOLD KIST PEANUT GROWERS 
Hotpoint Dishwasher ......... 86,611} Good Seasons Salad Dressing Mix le... ee ae: ee eee 511,770| Frigidaire Dryer & Washer ..... 102,002| _Ravo Peanut Oi! .............. 36,119 
Hotpoint Dishwasher & Disposal 8,506| Grape-Nuts ..............000- 132,787 | ee a ae 35,496; Frigidaire Freezer ...........- 315| GOLDEN PEACOCK INC. ...... 81,555 
eS eae 9,535| Jell-O Chiffon Pie Mix ........ 5,000| General Mills Cereals ......... 5,124| Frigidaire Products ........... 152,350, Esoterica Skin Cream ......... 71,835 
Hotpoint Freezer ............ 1,411; Jell-O Gelatine .............. 98,513, General Mills, Inc.-Institutional 94,529| Frigidaire Ranges ............ 22,921| Hormonex Preparations ........ 9,720 
+3 Frigidaire Ranges & Refrigerator 5,255| GOODRICH CO.. B. F........... 1,306,867 
es Frigidaire Refrigerators ....... 447,706| Goodrich Cushioning .......... 27,523 
Frigidaire Washer ............ 241,482; Goodrich Flooring ............ 16,087 
ee WHE 45.500 ad «> see 1,083,045 Goodrich Syringe ............ 4,887 
General Motors Corp.-Institutional 391,855, Goodrich Tires .............. 1,050,719 1 
Harrison Air Conditioner ...... 75,326, Koroseal Boots .............. 42,780 
| Hyatt Roller Bearings .......- 1,069 | Sun-Steps Sébwkeckineuwed nee 48,496 
| Qldsmobile Cars ............- 8,421,199 Ee ere 116,375 
nt. Ug Se 6,887,285 | GOODYEAR TIRE & RUBBER CO. = 2,906,589 
Me cau Seebsiba 46,280| Aijrfoam Mattress ............ 6,178 
YS ee 49,400| Goodyear Products ............. 80,477 
GENERAL PUBLIC UTILITIES Goodyear Tires .............. 2,760,196 ; 
EE ah his a ea'chhyay 28.421 a, pd os sans >> SHE 15,610 ‘ 
ft eolite Heels & Soles ......... 44,128 
“oeNERAL sevices ADMINISTRA’ 47,053 | GOODY'S MFG. CORP. | 
| GEVERAL STEAM NAVIGATION co... | Headache Powder ............ 35,573 
LTD. OF GREECE it Pee, 68,819 GORDON Sees GO en cv nwes 162,631 
| GENERAL TELEPHONE CO. OF | Gordon’s PRR Se ee 88,052 
Se 2+ & eee 30,462|  Silvercup Bread .............. 74,579 
GENERAL TIRE & RUBBER CO. . 689,007 | GORTON-PEW FISHERIES CO. LTD. 
Bolta Top Plastics ........... 10,697 Frozen Fish Products ......... 35,821 
ee eres 571,559 | GOSSARD CO., H. W. .......... 80,999 
RKO Radio Pictures .......... 75,761 GRADIAZ, ANNIS & CO. 
| eee 30,990, Gold Label Cigars ........... 35,822 
GENESSEE BREWING CO. ...... 47,455 | GRAEF INC., JEAN R. 
PE WN Fd bachis 6 0:0 h< ain 0 3,.252| Girard Perregaux Watches ..... 52,043 
NG So ch irk ov od he see on’ 44,203, GRAND DUCHESS STEAKS INC. 
GEORGIA POWER CO. ......... 81,088 | ee eee 145,954 
GEORGIAN BAY LINE ......... 37,901 GRASS NOODLE CO. INC., I. J. 
GERBER PRODUCTS CO. es. Gram Ge 36s. eeacncis. 124,370 
EEE o'oh.isy vo.6.6.08'e Baws 636,949 | GREAT NORTHERN RAILWAY CO. 273,472 
fs” MEPS eee eee ree 3,212,481 GREAT SOUTHERN LIFE INSUR- 
4 0 SES eee eS ee... a. reer ee 46,914 { 
| Gillette Blades & Razors ....... 1,009,329 | GREAT WESTERN SUGAR CO. 
Hush Deodorant ............. Sk Oe ey Sree: 69,507 
Pamper Shampoo ........ ieee S79 | GREEN GIANT CO. .......-.0cees 356,243 | 
Paper-Mate Pencil & Pens ..... 100,464| Green Giant Vegetables ....... 94,382 
. 2 eres 779 Green Giant Vegetables & Niblets 52,162 
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and Journal-Garette give 

you such saturation cov- 

erage of this great mid- 

western market. Together 

they deliver 138,970 

copies among 186,740 
homes. The Sunday Jour- 
nal-Garzette delivers 95,- 

014 copies. 
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Coverage Every Day 
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COUNTY DAILY COUNTY DAILY SUNDAY 
Defiance, O. 22% 23% 
Paulding, O. 53% 45% 
Van Wert, O. 29% 35% 
Williams, O. 25% 25% 
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Power... get action ... to move 


people...to sell goods 
THE CHICAGO DAILY NEWS 


set a new record for general 
advertising linage in the first 
quarter of 1958 * 


“January, February and March added up to the best first quarter in Daily News 
history for general advertising linage. This record start for 1958 follows a record 
year. In 1957 the Daily News carried more general advertising linage than ever 
before . . . and of course, more than any other evening paper in the nation. 

Source: Media Records 
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‘‘We Consider Newspaper Advertising As A 
BASIC MEDIUM"’ 


“During our Company’s half century of activity, we have always 
been able to derive direct results from our newspaper advertising. 
Consequently, we use newspaper advertising every month of the 
year.” 


—Wayne Whelan, President 
The Whelan Lumber Company 


economically.” 


Represented Nationally 


by JANN and KELLEY, INC. this prosperous stabilized market area! 


STAUFFER PUBLICATIONS’ 


TO SELL METROPOLITAN TOPEKA AND THE KANSAS 
MARKET—YOU NEED THE CAPITAL-JOURNAL! 
Experienced local advertisers such as the Whelan Lumber 
Company know that in order to reach Topeka’s 44,114 families, 
as well as the rich adjacent 21 County Drive-In Trade Area, the 
Topeka Capital- Journal “gets the job done efficiently and 


Be sure the Capital-Journal is on your list to Really Sell 


TOPE HK A_ 


Capttal- Journal 


NEWSPAPERS 


naan BROS. BREWERY CO. 


cnocens BAKING CO. 
Honey Krust Bread ........... 
GROCERY _ a PRODUCTS 
SALES C 
Bin B Gravy Cideseenyeccaess 
B in 8 Mushrooms 
B in B Mushrooms & 
Kitchen Bouquet 
Coen OF BEER oc cccovccccccess 
Kitchen Bouquet Gravy ......... 
Kitchen Bouquet Margarine .... 
GROLIER SOCIETY INC. 
GROSSMAN CLOTHING CO. ...... 
GROVE LABORATORIES INC. 
Bromo Quinine 
Citroid 


Teeeeeeeeeereeee rere 
Sere eeerereres 


caver WATCH CO. 
Watches 
GUERLAIN INC. 
Preparations 
GUEST AIRWAYS MEXICO 
GULDEN INC., CHARLES 
Mustard 
GULF LIFE INSURANCE CO. 
GULF OIL CORP. 
Gasoline & Oils 
Heating Oil 
Insecticides 
Solar Heat Heating Oil 
Tires 


Sete eee eee ee eeee 


Products 


Population, Flint Metropolitan Area. ......... 
Consumers Spendable Income............... 
Consumers Spendable Income per Household . 


Retail Sales per Household...............6- 


Food Store Sales............ se eeeeceecons 
Drug Store Sales......... errr rreT re 
Apparel Store Sales........ rere se 


Home Furnishing Sales... .........-.e0eee08 
Automotive Store Sales..............eeeeee 
Filling Station Sales....... 4:6. OR SS bs en eee 


: nl 
TW 
The Flint Journal will publish on August 10, o Special 
Golden Milestone Edition devoted to historical 
reviews of General Motors Corporation, its oper- 
ations, management, personnel, and divisions. 


Total Retail Sales........... ateighetnas Pua. «'6« 


starts in... 
The Flint Journal 


“Flint’s Only Daily Newspaper” 


In most American cities, retail sales start when the carrier 
delivers the newspaper to the home. With people of all ages it 
has become a daily reading habit. It is their guide as to how to 
live—what to buy—where to buy it—things to see—places to 
go—new products—good values—better quality—etc. The daily 
newspaper is an item they buy and pay for, and not something 
that is forced upon them. It’s where store traffic starts—and 
store traffic has been good in Flint. 


Here are the FACTS on FLINT, MICHIGAN 


Rank in U.S.A, 

itinee es 372,200 58th 
wocccccsseht baaeeO00 S3rd 
D dlee bole ks $7,160 20th 
...-$520,610,000 53rd 

“er ee $5,234 6th 
eeeeees.--$122,043,000 Slst 
seeeeee--- $20,065,000 43rd 
eeeeeees-. $29,676,000 54th 
cosceccess 942,023,000 34th 
weeeees+--$122,437,000 40th 
inecese Ca $43,119,000 43rd 


area for Fiscal Year, July 1, 


Source: SRDS Consumers Market Data for Flint Metropolitan 
1956, to July 1, 1957. 


The Flint Journal 
““Flint’s Only Daily Newspaper”’ 


;BOOTH NEWSPAPERS 


NATIONAL REPRESENTATIVES: A. H. Kuch, 260 Madison Ave., New York 16, MUrray Hill.5-2476 @ Sheldon 
B. Newman, 435 N. Michigan Ave., Chicago 11, SUperior 7-4680 © Brice McQuillin, 785 Market St., 


San Francisco 3, SUtter 1-3401. @ William Shurtliff, 


1612 Ford Bldg., Detroit .26, WOodward 1-0972, 


| HAV-A-TAMPA CIGAR CO. 


| 


|HEARST CORP. 


| 
| 


HEINZ CO., H. J. 
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H 


HABERLE CONGRESS BREWING CO. 


Congress 
HABITANT SOUP CO. 


Soups 
HAFFENREFFER & CO. 
Pickwick Ale 
HALL BROS. 
Halimark Greeting Cards 
HALLIBURTON OIL WELL 
CEMENTING CO. 
HALLMARK TRADING CO. 
HAMBRO AUTOMOBILE CORP. 
PS Pa 
Austin-Healey Cars 
M. G. Cars 
GEE GEE 5 0. 0-c votddbabea > v0 
Retis Reyes Cars .........0000e 
HAMILTON MFG. CO. 
Dryer & Washer 
HAMILTON WATCH CO. 
Watches 
HAMM BREWING CO., THEO. 
SP” e's wahs bawiht and 60ase +00 
HAMPDEN BREWING CO. 
Dl “Bhubahebaccdeccscdcecee 


HANCOCK MUTUAL LIFE INSURANCE 
co. 


HAND BREWERY CO., PETER ... 
Meister Brau Beer 
Peter Hand Beer 

HANES HOSIERY INC. 
Hosiery 

HANES KNITTING CO., P. H. 
Baby Wear 

HANSEN'S LABORATORY INC., 
CHRISTIAN 
Junket Desserts 
dJunket Quick Fudge 

HAPPINESS TOURS 

HARCOURT, BRACE & CO. 

HARIAN PUBLISHING CO. 
SP ye fo See 


HARPER & BROTHERS 
Atlantic 


Harpers Bazaar 

ED pa a 
HARRISON CO., A. S. 

Preen 


HART DISTILLERIES INC., THE ALFRED 
29 


Kamchatka Vodka 
HARTFORD ELECTRIC LIGHT CO. 
HARTFORD FIRE INSURANCE CO. 
WARTFORD GAS CO. ........... 
HARVARD BREWING CO. 

Ale & Beer 


Hav-A-Tampa Cigars 
Tampa Nugget Cigars 

HAWAII VISITORS BUREAU 

| HAWAIIAN PINEAPPLE CO. LTD. 
Dole Frozen Juices 
eee 
Dole Fruits & Juice ........... 
lS Saree 
Dole Pineapple-Grapefruit Juice 
Dole Products 

“HAWAIIAN STEAMSHIP CO. LTD. 


| HAWKEYE- MARQUETTE CEMENT CO. 
HAWTHORNE-MELLODY FARMS 


ERs cath Rian oe dees s < 
Chocolate Milk 
Cottage Cheese 
Half & Half 
Ice A ORR ar es 


Sherbet 
Dairy Products 


American Weekly 


Boston Advertiser & Record American 


Chicago American 
Detroit Times 
Hearst Newspapers ............. 
Los Angeles Examiner 
Los Angeles Herald Express ..... 
Milwaukee Sentinel ........... 
New York Journal-American .... 
New York Mirror 
Pittsburgh Sun-Telegraph 
HEARST MAGAZINES 
Cosmopolitan 
Good Housekeeping 
Good Housekeeping Book Division . 
Motor Book 
Sports Afield 
HEAVEN HILL DISTILLERS INC. . 
Bourbon Falls Whiskey 
Heaven Hill & Old Heaven 
Hill Whiskies 
Heaven Hill Whiskey 
Old Heaven Hill Whiskey 
HEIDELBERG BREWING Co. 
Alt Heidelberg Beer 
HEILEMAN’S BREWING CO. 
Old Style Lager Beer 


Baby Foods 
Beans 
Campside Beans 
Chili 


Te eee eee eee eee eee 


Re. teaver rereres Oh 


Terre r rere e rere ee ee) 


Ketchup 
Minute Meals 
Pickles 


SE 6 0 sv obaeo’ paseeweuth<s 
Soups 
Spaghetti 
Vinegar 

Products 


Enden 
42 Shampoo 
Helene Curtis Preparations ...... 
Kings Men Preparations ......... 
Lentheric Preparations .......... 


ve 
HENSLER BREWING CO., JOS. .. 
HERCULES CHEMICAL CO. 


Tere eee eee eee ee eee eee 
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WERTZ ConP. ji ial INTERNATIONAL HARVESTER CO. 774,964) INTERNATIONAL NICKEL CO. .. 153,285, Peters Shoes ................ 1,921; CORP. 
de a a se’: J | International Tractors ........ 21,737 | INTERNATIONAL PARTS CORP. | Poll Parrot Shoes ............ 30,202| Esther Williams Swimming Pools 70.753 
. = | Sa 1,950,250 International Trucks ..... bane 709,006 Re ree 274,861 NN Shc do deedgassess 63,745 | INTERNATIONAL TELEPHONE & 
' A-1 Sauce i¥s4tentde ches “¢ 157 i ee ee 44,221 | INTERNATIONAL SALT CO. | Qed Goose Shoes ............. 9,807 TELEGRAPH CORP ee’. 42,801 
: Poet MS atidcteie tea 46,023 INTERNATIONAL MILLING CO. . 175,428 OS EE 431,055| Trim  § a ar 17,647 INTERSTATE BAKERIES CORP. . 89,219 j 10 
‘ My —_ ges sssapanas+ ers 52,688, Big ; ee SD kasd etapoaivsee 4,702 INTERNATIONAL SHOE CO. .... 171,116 | Weather Bird Shoes .......... 11,068 Blue Seal Bread ............. 24,171 IR 
eho pecial Reserve Scotch és Re Robin Hood Flour ........... 170,726| City Club Shoes ............. 36,726 | INTERNATIONAL SWIMMING POOL | Butternut Bread ............. 2,736 : IT 
Grey-Poupon Mustard ......... 109,408 | = : ——~ eee ae i IT 
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Heublein Products ............. 1,023 
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a. fe reeree ine 4,103 
NN ees ved ae ne , 176,668 
Ryebrook Whisky ............. 2,280 
Smirnoff Vodka .............. 1,454,576 
} T. W. Samuels Whisky ......... 8,152 
\ HEYWOOD-WAKEFIELD CO. 
' Lloyd Furniture ............... 26,725 
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| Ss tns0 h6 census 6 06 30,654 E ae he! # ; ND 
HOLT & CO. INC., HENRY “an ons “4 2 a tae 7 
SS: 6 Ana Waieits vk eee secon: 98,998 : ; : 3 : : : ae EVENING TRIBUNE 
HOME BAKERS INC. : ; wn Ase ce 
4 Rainbo Bread ................ 35,235 : ; Sie 
f HOME BREWING CO. 
: OS eae 25,491 ; 
HOME LINES per: Pane des nehnsdid 
Steamship Transport ........... ‘ se He . y : 
HONEY HARBOUR CO. LTD. aim ; ayer eb cigs ew San os Union 
MEE ca PS Cede v ere cst rrcene A ; goo r 5 pa an veni ee 
HOOD & SONS INC., H. P....... 457,727 ia ea, Boy ate pe ng tribune Wt 
ET ete aki eh WEG 0-0 4" J : ewspapers, one grea 
Cottage Cheese... 06. - sess 18,035 si : : — Papers, er 
SRE hy ina ik ess ranseners 22 eee ree = “ee i combination — are keeping 
ED 5 nas oh ot oe ene e e ass “4 a Pate sae j Ba . 
On en eee 24,266 pace with the dynamic 
A dea vias sie h Spee 4 93,377 ; 
~ Ae as an dees «ances 149,826 Rae i * : growth of San Diego, most 
Nu-Chatel Cheese .............. 852 : 5 : ie 7 : : erie ; re 4 Yi 
Orange Sele... -2-2-2+- 38.101 aoe —e ee ee re rapidly expanding market 
es 554 ad i bn 0 “a cm feos i i Mea ae mine : ei aie 
HOOVER C8. ........... . 34.765 2 Bi le cai Rc on the Pacific Coast. 
Ree : : i : 
Vacuum Cleaner ........... 27.569 ; : : 
HORMEL & CO., GEORGE A. .... 365.760 ; ers, Wee par se) ; : Combined daily circula- 
Dinty Moore Beef Stew ..... peg ae, : Pe oh a 1 raat sy tion has soared to 202- 
Hormel Chili ..........- age , 2 e ai ee: oo f ; 
Hormel Meat Products ....... 154,680 ‘ , oo Pa eee i 
Mary Kitchen Hash ........ 24.421 ae é ce . geo ending 
Ss ce bseseeyn hehsecences . Ee Jigs j : : arc ; "i 
HOUBIGANT SALES CORP. ..... 39,487 . : ee ¢ Rit. , aS sub 
April Showers Talcum ..... 1,076 Seals jeeatares oi pe mitted to ABC) and read- 
Cheramy Preparations ........ 1,552 Cg eg eee ce ee ; Bees cece ee . mis 1 : 
Houbigant Preparations ...... ry Soe: a ae ae ; : v . os 2 a ree ; ership has risen to 
HOUGHTON MIFFLIN CO. .... 4.8. Z ‘ pe a ; if " 
HOUSTON LIGHT & POWER CO 157,222 . 84.4% — unduplicated. 
HUBINGER CO. sy ai Lie ke Eat : “ 
Quick Elastic Starch ..... + 25,295 ov naan : i Ee es . he te Nc 
HUDEPOHL BREWING CO. é e Ring of Truth 
icing soe b 4s cnennssee tees 125,647 
HUDSON PULP & PAPER CORP. aan : 
SEE. oh AC RCERAG WHORE Kore? 191,923 
gate Pipa at eel 187.082 cer i OPL EY 
cena caabend sen 1,158 here Rn eae i aie let ; nee 
es ss TE Ns rrr 
HUDSON RIVER DAY LINE INC. 62,818 es ary aaa a 
py ; , 15 “‘Hometown’’ Newspapers 


HUDSON’S BAY CO. 
Scotch Whisky .............. 28,997 | 
HUFFMAN MFG. CO. | 


covering San Diego, Califor- 
nia ¢ Northern Illinois « 


| ROP RR A soe - : . ' 
MULAN ret iirad dios eis 121.500 r at “ots Springfield, Iilinois * and 
Clabber Girl Baking Powder .... 120,398 ; : ey ¥ . mie ; ; : Greater Los Angeles « 
K C Baking Powder .......... 1,102 ‘ j : e f ets served by the COPLEY 
HUMPHREYS MEDICINE CO. .. 48,386 oe ; sp , Washington Gurceu ond the 
7 |: eee 26,772 : ; z i ; 
SEED? bees co ste cede cence 21,201 i x : ; ae ‘ : 18 COPLEY News Service. 
| I PEE 413 ee . is ae ae noe a 
HUNT FOODS & INDUSTRIES INC. ae : Es ee EPRESENTED NATIONALLY 
(See Ohio Match Co.) f : ‘ 5 id BY WEST-HOLLIDAY CoO., 
ES cinta ctciwosecces 47,277 ; : ae i ai INC. 
errr 2,285 
Gibson Refrigerator .......... 39,710 
Perfection Heating ........... 5,282 
HYGRADE FOOD PRODUCTS CORP. 
Hygrade Meat Products ....... 38,632 


I 


IXL FOOD COMPANY 


Ee 48,545 
ICELANDIC AIRLINES INC. .... 50,388 
IDAHO ADVERTISING COMMISSION 160,852 

Idaho Onions & Potatces ...... 7,779 

BE EI SrWitwsg oss cece 144,780 

OS a Serer 8,293 
ILLINOIS BELL TELEPHONE CO. 225,050 
ILLINOIS CANNING CO. ....... 35,884 

Joan of Arc Vegetables ....... 29,319 

Pride of Illinois Vegetables .... 6,565 
ILLINOIS CENTRAL RAILROAD CO. 233,039 
ILLINOIS MEAT CO. ........... 34,531 

Broadcast Beef Stew ......... 4,180 

i 11,262 

Broadcast Corned Beef Hash ... 13,580 

Grentenst Feeds .......ccwvve 5,509 
IMPERIAL SUGAR CO. ......... 33,213 
INDIANA & MICHIGAN ELECTRIC CO. 54,333 
INDIANA BELL TELEPHONE CO. 81,197 
INDIANAPOLIS POWER & LIGHT CO. 70,563 
INDUSTRIAL PLANTS CORP. ... 32,617 
INSTITUTE OF COMMERCIAL ART 

Famous Artists Schools ......... 138,002 
INSTITUTE OF LIFE INSURANCE 1,647,960 
INSTITUTE OF MENTALPHYSICS 79,729 
INTER-STATE NURSERIES INC. . 26,535 


INTERNATIONAL BUSINESS 
MACHINES CORP. ........... 98,111 | 
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Dolly Madison Cakes ........ ‘ 
Interstate Bakery ............ 
Log Cabin Baking Products .... 
Log Cabin Bread ............. 
Me CGE TED ve dedcci sacs 
 , fo eee 
IOWA POWER & LIGHT CO. .... 
IROQUOIS GAS CORP. ......... 
ITALIAN AIR LINES .......... 
SE RO tds Ap boues ce 
ITALIAN STATE TOURIST OFFICE 


JFD MANUFACTURING CO. 
JFD Antenna 


Co 

Coffee & Instant Coffee ....... 

BED GD. Seenccccccccee 
JACKSON BREWING CO. 

ED TE cee Be sn cesses 
JACKSON & PERKINS CO. ...... 
JACOBSEN MFG. CO. 

SE, awa atie 60260000 


nS AED “Sucevatvcenessevcaaa’ 12,270 Johns-Manville Wood Fibre 
775 eS ne cen rm 7,307 Spintex Insulation ........... 
1,972 Dn \ctsedducnytu céviesbaan 


25,187 JOHNSON & JOHNSON ......... 
9,863 


6,175 0 Ere Athlete's Foot Powder ......... 


59,912 

59,912 K 
802,583 

4,064 KLM ROYAL DUTCH AIRLINES . 


1,692 | JAEGER BAKING CO. Baby Shampoo .............. 23,822 | KAHN’S SONS CO., E., THE 
"i ee GRRE I oon cto tiseds.s +00 15,039; Meat Products .............- 
92,199 JAGUAR CARS LTD. ER UN ce 1,946 | KAISER ALUMINUM & CHEMICAL 
Sige RS I Ta IS Oe CN en ww acvs SB610| COMP. cevcncerrercsenecress 
50,715 JAMAICA TOURIST BOARD .... 205,686| Jonny Mop ................. 26,958 Aluminum & Chemical Sales Inc. 
141,647 | JAPAN CANNED CRABMEAT SLS. ENS OOS 605,723 | FOU ween eee e eee ee eeneee 
47,019; CO. LTD. Modess Tampons ............. 35,964| Shade Screens .........++...- 
| Japanese King Crabmeat ...... 38,273| Tek Tooth Brush ............. 53,457 | KAISER MOTORS CORP. ....... 
JENNEY MFG. CO. JOHNSON & SON, S.C. ........ 1,575,904 | Willys BB cccccesoacscccses 
Gasoline & Oils ............. G1,092| Car WU .......eeeeee een eens 588 an —a" seteneeereecens 
| JERGENS CO., ANDREW | Floor Products .............. 1,058 itutional wee eee eee eee 
eyed Woodbury Soap .............. NE TM at oe oc aes g 120,524 | KAISER STEEL CORP. ......... 
25,637 | JERSEY FARMS DAIRY ........ 43,466| Glo-Coat ..............0005, 456,897  KAL KAN y~piry teeeeeeees 
SERS + EE chav ass¥ceCiktsces EN OR See 78,679| Kal Kan Cat Food ........... 
23,370| Chocolate Drink ............. 1,704 oe ane. ey esas 109,841 | Kal Kan Cat & Dog Food ..... 
Cottage Cheese .............. 4,122 END MOR REY aes rae 53,056, Kal Kan Dog Food ........... 
184,915! Dairy Products .............. 6.913| Raid Products ............... 571,368 | Thoro-Fed Dog Food ......... 
38,502} Eee Nop .........--..-..... ile” etapa REE ie 137,971 | KANSAS CITY GAS SERVICE CO. 
| Cee Bee .....dakkeers 1.759| Wax Polisher Scrubber ........ 45,922 | KANSAS CITY POWER & LIGHT CO. 
EE eI 5h ae 22,152 | JONATHAN LOGAN ............ 116,280 KANSAS CITY SOUTHERN LINES 
63,634 | JOHNS-MANVILLE CORP. ...... 190,835 | JONES DAIRY FARM | KAPLAN & SONS, INC., JOSEPH A. 
6,736 Johns-Manville Asbestos Fibre .. 59,912 Re 49,229 Koroseal Shower Curtains ...... 
2,271| Johns-Manville Products ....... 11,099 JUDY BOND INC. ............. 53,854| KAPRO CORP. ................ 


689,063 | 
75,236 
891,664 
97,644 
773,424 
20,596 
331,128 | 
118,240 | 
210,633 | 
2,255 | 
92,716 
61,023 
1,915 
33,583 
21,172 
4,353 
57,668 
51,725 
49,714 


45,210 
36,995 


Fast Side Hi 
\s Terroriz’ 


Robbers Get & 
And Jewelry 
Fomily i" Clot 


gProvidence 


Represented Nationally by WARD-GRIFFITH CO., Inc. 


—(AP)—- 
ond US 


The Strongest Selling 
Force in Rhode Island 


The Providence Journal-Bulletin is an operating necessity in 
New England’s second largest market, providing coverage of ALL 
the families in ABC Providence and more than 80% in the city-state 
area. With ABC Providence in the over-500,000 group (513,275) 
and one of the nation’s top test cities, this city-state market belongs 
on your “A” schedule. 


youume cron, NO bes a eee i 


For the most effective, most economical and most responsive 
coverage of New England’s second largest market, plan consistent 
advertising in The Providence Journal-Bulletin—the strongest selling 
force in Rhode Island. Combined daily circulation, over 200,000 and 
Providence Sunday Journal, more than 185,000. 


yne for 
urance 
inies 


ree Daves 
The ” 


Journal-Bulletin 


with offices in New York, Boston, 


Detroit, Chicago, Philadelphia, San Francisco, Atlanta, Charlotte, and Portland, (Ore). 


Advertising Age, May 26, 1958 


Soe, oat. eeeuae 
Motor Cure & Trans-Cure ...... 
KARAGHEUSIAN INC., A. & M. 
Gulistan Carpets & Rugs ...... 
KASCO MILLS 
 &. eerie 
KASSER DISTILLERS PRODUCTS 
Pere here VT errr 
Four Queens Whiskey ......... 
House of Kasser Brandy ....... 
House of Kasser Egg Nog ..... 
House of Kasser Rock & Rye ... 
Kasser’s 51 Whisky .......... 
ee 
nD UE a weg acteens cones 


KAYSER & CO., JULIUS ....... 
Fruit of the Loom Lingerie .... 
ag Be. ee 

KELLOGG COMPANY 
Gold Medal Macaroni Products 
Gro-Pup Dog Food ........... 
Gro-Pup Dog Meal ........... 
Kellogg's All-Bran ............ 
Kellogg’s Bran Flakes ........ 
Kellogg's Cereals .............. 
Kellogg's Corn Flakes ......... 
Kellogg's Corn Flakes & 

Se MEE Acebbcddscece 
Kellogg’s Frosted Flakes ...... 
Kellogg’s Rice Krispies ....... 
Kellogg’s Smak Pak ........... 
Kellogg's Special K .......... 
Kellogg's Sugar Frosted Flakes . 
Kellogg's Sugar Pops ........ 
Kellogg’s Sugar Smacks ....... 
Dn UE  oseebeesi-oce es 

KELLY-WESTERN SEED CO. 
et ee Ce. Kesreacheces 

KEMPER APPROVED INSURANCE 
DE << dcveecen eek titea 

Pe Os BOE No scnecnnccs 
Bauer & Black Elastic Stockings 
Blue-Jay Corn Plaster ........ 


KENNECOTT COPPER CORP. 
Chase Brass & Copper Co. ...... 


KERN BAKING CO. 
PN. Cilasescaa site aen see 


Cameras 
Cameras & Projector 
Projector 
KEYSTONE MACARONI MFG. CO. 
San Giorgio Macaroni ......... 
San Giorgio Products & Sauce .. 
San Giorgio Spaghetti Sauce ... 
KIEKHAEFER CORP. 
Mercury Outboard Motors ..... 
KIMBERLY-CLARK CORP. ...... 
Ro Aaa re 


eee eee ee eee ee eee ee 


nn * pavanetnd ictes Cneaven 
Marvalon Coverings ........... 
Products 


Rogers Lingerie .............. 
KITCHEN ART FOODS INC. 
Py-O-My Mixes .............. 
KIWI POLISH CO. PTY. LTD. 
ES ee 
KNIGHTS OF COLUMBUS 
KNOMARK MFG. CO. 
Esquire Lano-Wax ............ 
KNOPF INC., ALFRED A. ........ 


Lucky Leaf Apple Sauce ....... 
Lucky Leaf Apple & Cranberry 
RL Sra ueaks ube Nudes ve 
Lucky Leaf Cranberry Sauce .... 
Lucky Leaf Feods ............ 
Lucky Leaf Pie Filling ........ 
KNOX CO. 


KNOX GELATINE CO. 
Gelatine 


dSNUDSEN CREAMERY CO. OF 


i: ~ ccs tenbsewe tne 
I errr 
Cottage Cheese & Hampshire 
ED in ht Ge ns Scena ae 
Hampshire Sour Cream ........ 
Hamphire Sour Cream & Milk .. 
PE, voscb eeu ss sess ss 
EE he 6 ics os o's 5.0 6-48 
lO 8 
KOBRAND CORP. ............. 
MR 6 6 44.9600,0.0b0 no 
Carmel Brandy 
KOPPERS CO. 
Ga ae i ee 
KOREA INDUSTRIES .......... 
KRESS & OWEN CO. 
Glyco-Thymoline 
KRETCHMER CORP. 
ke SE eee 
KREY PACKING CO. 
 «. . ]P ee 
KROEHLER MFG. CO. LTD. 
Furniture 


| 
| 
| gic cates 
| 
| 


| LACLEDE GAS CO. ............ 
L'AIGLON APPAREL INC. ...... 
LAND O’LAKES CREAMERIES INC. 
EE -ccdbaw@hedeedeeras sede 
| Universal Air Conditioner 
Universal Appliances .......... 
Universal Coffeematic ......... 
Universal Heater ............. 
Universal Vacuum Bottle ...... 
LANDORF & CO., SAM ......... 
| LANE CO. 
Lane Cedar Chest ............ 
LANGENDORF UNITED BAKERIES 
Sn: f° Saves ckeaGe ees vers oo vs 
Barbara Ann Baking Products .. 
Barbara Ann Bread 
Dr. Penlands Bread 
Figurette Bread 


Kennecott Copper Corp.-Institutional 


KNOUSE FOODS COOPERATIVE INC. 


12,735 
24,260 


38,951 
352,753 


182,345 


292,613 
113,593 


393,997 


29,477 
153,953 
120,088 
186,357 

97,070 
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fee " ine \ ¢ =" ‘ Res nd 5); Sete ee seas g Cannes anid it appre” yn = La Nees = ss ° 
ee = Caste Sey. Pa omer reat ON EEE SE ese ot —— ie oe. aan Shoes .....--- 0s esse eee eeee 53,343 
soak aa ws te | — Ts Nae HE ee... Pg <a ee KINGSBORO SILK MILLS INC j 
ae ky f oe Ses Sst ee, ee oe 35,746 
= ee Ye ! t . eo ieee * Ue He, yp Tp bi, d "a 2 i — 139,968 
m chman'’s AI = 0p 4 99ests hee mova lind ——— 
— S. —— e s MCE tHOD¢ , it a 
a rome = rt hi R SLAND 4, a es , Cl 122,440 
Re ene en, or an In / ent eS ut Mt Bandung A, Red Gg SMM 21 Tna | | 201.54) 
einen ‘on coe * : “ ; : Nc (@) Me 7, Radio Re i’ Divider Tr SUp Sm, J ONE 5, Nees 5 Cty | 7,968 
5 . a Be en eee 3 Wou; Ox DOrts Intervig fe) y F, : a, /, ‘ Gsyy ‘ “ — dition ae 
ne * spery & ee q Ploy @s 2 Plane, $ They 7 ~y Disco, be lg tio, A f Pca SRR Sane anna oe Sheen 40,932 
. ‘a Rotes KS, OF eles Se. nL a CC oe 11,473 t 
—— /s 0, lump Eero Neca”, | Sle Shap ttton come i eee F 1,906 
v . eae. ee Copiy, ol ‘Peds nena oe suenanenn aan ene ae orcas nea Se ~ Beason 
i a Peneg “* met (oe —. ee 139,562 
‘ _ Crit ee ee ee 406,206 
*s s oe 2 eee L Poo Bes ite ti aide coy nadeiaxe 
et oe REL RR all Founded asa sem" See See re | | | 
heise: OO weakly in 182: _. _ | 
eae 4 , a. . ee L 
1 Se ae css mae Five CENTS pee Peg 194,871 
nie PS WEATHER The TO it 2 PAGts nein as TE eee eee 5,418 
Pee a tenon Cg ae Iks _ _ | 
Seat — Tr ieee provo1nct, RHODE ISLAND —— : te a ee Pos 25,387 
es eae ee ona, eset Pa Russia Reports ena p Eee Be 17,394 
ane aS . ee pees 6,028 
es galt . 4 —— uts pe 4 4,568 
ye = #8 Medic — 35,861 
Bai 4 inal _ 47,450 
' 4 Fina . = 21948 
vg = Avert | 41.539 
ee — 2 25,535 
— S| — Fe | 
F 4 one eee 8 ee 
. i : ts en 8 see 
uae - Sects pe 
ES onaia Pe To mene a e . 
og Bo cit Prepticare on 3 oe 
ae 2 See 8 ag wen te aon Repotncant ee 
ieee Fo 8 cnt ee Ssreoe corns as 
‘a oe wee tr ri ae t 
{aes Ps Be re sp toe Pg 106,255 
a oS Soo" Totem ee oF 134,081 
ae — i ere sat Se germane! oe L 
os 4 ag) Sorted tne Be a 587,051 
Pages a Bess ve @ nee Loge Bae 35,379 
was, aul e : oo re wet ‘: ss * — 4 ae 1,159 
Saar po woe ot ‘maa 0% eo ee a 5,679 
ae ov a me Pa: 16,086 
% er : ni : 2,467 L 
tay ta 9,988 
if * a) 33,916 
a ae om al | 
oF 928,324 \ 
> ae im ‘ 
P | | 13.11 
as, | Hollywood Bread 365,667 
Peg ih ollywood Bread ............ 667 
a, 4 | Holsum Baking Products ...... 54,665 t 
hs ~ 
belie ss ‘Fans Scar oky Page| BN, a 2 Omi are eS hater eats SRA Cat We 9 ERGRMTAAE ATL TIAA ee ge eae Vato at Seed ae Be eae) Bed sew a eas ee cat Aer sehen hve tT MEE Vis Se cee erence pa Where ta ene as ay 


“a 


See i 


Advertising Age, May 26, 1958 69 
NN, a ded eerect ve 257,651| LOEW'S THEATRES INC. NS OTE CTT Te 30,211 | M MANGELS, HEROD CO. ........ py 
Holsum Brown'n Serve Rolls ... 1,135| Motion Pictures .........++++ 170,307 LOUISVILLE & NASHVILLE King Fluff ......... aipeeess — 
| ey eer LS tig 34 STAR BREWING CO. | RAILROAD CO. ............. 106, 676) eg eee roe 100,783 | King Fluff & King Starch ..... 4 
COU IEEE  ecicccccccccs) | = ET MID duhcc cdbscccecesevecdece 54,740 | LOWE CORP., JOE RE ccbdbesrctcscctocececs 94,431 King BEE sancdonccddecees Het 
Langendorf Baking Products ; 2.972 1 Oime GAB GR scccssense 134,370 n:  Seunebwes 0) o002 opine 234, 975 | Coffee & Instant Coffee ....... 1,995 Be ED voces caccesoveess ain 
Langendorf Bread ............ 49,768 |LONG ISLAND LIGHTING CO. . 46,678 | LOWENSTEIN & SONS INC. @. .. 71,952, Instant Coffee .............. 4,357 | MANISCHEWITZ CO., B. ......- . 
;  s 2 eae 91,547 | LONGINES-WITTNAUER WATCH co. 112,378 PUREED... ob en paces + ostseneses 9,690 | MACKEY AIR LINES Crackers be teeeeeeeeeeeaeees 13,602 
j LANOLIN PLUS INC. ............ 317,227 Le Coultre Watches .......... 7,383 ge eer TROT EE bbc ccc stccovcadescs 27,206 Se OO. “aa coer concetvanss 39,960 
’ All-in-One Capsules ............ 25,333 SEE kid ncanhese vineesee 104,995 eee TE os acocbesscsce 40,951 | MAC MILLAN CO. DL. steneetesaseneneeeee 19,078 
i Alva Tranquil Tablets .......... 145,677 | LORILLARD CO., P. .........-- 4,205,610 | LUCKY LAGER BREWING CO. EE ee ee 132,487 | Products .......-eeeeseeeees 12,101 
Amazing Nail Hardener ........ 1,021 te EES vaccheccesendoes 2,577,099 Lucky Lager Beer ............ 90,246) MAGIC MOLD INC. ............ 58,249 | MANUFACTURERS LIGHT & HEAT 
Lanolin Plus Preparations ...... 135,088 | Newport Cigarets ............ 1,005,109 LUDEN’S INC. MAGNA POWER TOOL CORP. ... RE ee 45,439 
a BEE eee 10,108; Old Gold Cigarets ............ 623,402, Luden’s Cough Drops..... or 84,740| Magna Power Tool Corp. ...... 120,446 waRBORO BOOKS ............. 32,872 
LA ROSA & SONS INC, V. ..... 75,920 | LOS ANGELES DEPARTMENT OF LUFKIN RULE CO. | Shopsmith Tools ............. 31,138| waRCAL PAPER MILLS ......... 68.664 
Macaroni Products ........... 23,027| WATER AND POWER ........ 69,162 pres a8 ops Se 37451| MASSES Fone DRASHIERE C8. weigh Sites Gee Gnd fan 5.077 
Pizza Pie Mix 1,161 T POTATO ADVER- «= = |LUFTHANSA  ...senwrercenvnns J -0- . *. 
a Sn a RC 25,905 a 1 DEVELOPMENT conne LYNN GAS & ELECTRIC CO. .... SEMEN MEME Sole eahscacesaxsse'se 51,709 | (Continued on Page 78) 
ere 25,827 
LARSEN CO. 73,627 
+ Freshlike Vegetables .......... 72,864 
i a ee ee 763 | 
% LARUS & BROTHERS CO. ...... 83,678 
\ Domino Cigarets ............. 1,464 


Edgeworth Tobacco ............ 3 
Edgeworth & Holiday Tobaccos . 20, 
Holiday Cigarets ............. 46 
Holiday Tobacco ............. Mi 


* Larus & Brothers Tobaccos 224 
LATROBE BREWING CO. 
Rolling Rock Beer Sidekicked 66,174 eT ee ee eae Ta. eee ee 
LAVOPTIK CO. ual ( i a 
DC) Kccchiancnene sss 6s ; 
LAWRY'S PRODUCTS INC. ..... 62,920 W hat sin le \ 
{ Be TEED ceccccccvescies 8,953 \ | 
: SNEED kp steniness sac’ a6.oee \ / 
Spaghetti-Sauce Mix ......... A t k t 
LAY & CO., H. W. compac marke / 
Ph Mn ssn 56586 0n0ss e's a \ 1 
ee wee OO cn........ b MORE th 
Chetopa Twills .............. 41,932 \ uys an 
SE Dtseetesumenen ¥4sve br 4 \ ‘ / 
NO «Le cessdbessuesecec rece 5 
IR 21,996 the entire state of / 
LEEMING & CO., THOMAS eonenr \ < e Ps / 
DT.  Cinbens dense essays y ~ 
LEES & SONS CO., JAMES \ V irginia / . 
Carpets & Rugs cechehdbe 60a 81,942 Sete: ES 
LEHN & FINK PRODS. CORP. ... 61,356 Ae SE GED GED ane eee aD CUED CRED aD ee EP %\ a 
Dorothy Gray Preparations ...... a e —— % se ee 
Etiquet Preparations ......... ‘ a 
~ effec ne mean S473 | it’s The Cleveland at 
Tussy Preparations ........... Rio \ k t | \ 
LEONARD REFINERIES INC. ... . 
LEVER BROS. 60. .......0.00.. 14,288,510 Piain Dealer Marke 
1 Be. ccovces Peete mee eee eenee 860,309 \ —__ as aa ae ae ae ae > tote 
aS ere 958,774 ESE 
ye 1,468,261 7 
i i See f 
‘ err rrr 102,805 
1 Good Luck Margarine ......... 186,536 
i Hum Liquid Detergent ........ 63,460 
: Imperial Margarine ........... 1,658,593 
SE Eo hones ccencccas 534,735 
RE TE 666080 csccecsivee 156,954 
i SN EE” | Sanvecicsonccens 953,948 
SRE EE “Ghceoccavsecveces 12,156 
sca cis.cscncae 38,504 
Lux Liquid Detergent ......... 155,886 
GON FIORE cc cccccccccecce 6,192 
SS RPrrery rere. 840,761 
Pepsodent Antiseptic ......... 3,494 
Pepsodent Tooth Brush & Tooth anée 
RS? Lica Uheeaehte5 sos bes 777,515 o** - 
Pepsodent Tooth Paste ........ 562,203 Pe bet end Pe Sais 
SY WE Sbiceeeks eb 660008 363,838 Pt 
— Cheese Spread ......... 3,199 th ere 
RAE VERSO ST aCREES ON 0D 00 77,978 - 
sti . fe oer 259,747 
ocunvns4o0bsnbeedbes cee 364,253 
Seta $Se Ce eeReeeens eee 1,779 
Wish-Bone Salad Dressing ..... 604,078 
Wisk Liquid Detergent ........ 1,052,575 | ~~ 
Products ......cseeeeeceeess 215,971 “Cirtentscieni 
ff Seer 156,710 a . 
Dr. Ross Cat & Dog Food ..... 52,229 bl 
Dr. Ross Dog Food ........... 27,751 \ \ 
Dr. Ross Dry Bath ........... 6,693 \ 
Dr. Ross Sano Cat Food ........ 1,110 4 
Skippy Cat & Dog Food ....... 68,927 , 
LEWIS HOWE CO. ............. 170,880 / 
Natures Remedy ............. 6,159 A a 
TUS nc cccccccsccsccccccces 164,721 _ 
LIBBY, McNEILL & LIBBY ..... 1,197,422 ee at 
—. PND 'n 00s 0 ccevebover sé 124,067 = 
er ere 440 
Gennes Meats estes 2,457 
Sn: “Serbia ss ottbanne eeeeeee 42,510 
Corned Beef Hash ...... eevee 1,871 
ee TM acc ccvecsites re 1,380 
a. Pee eee eee 232,590 
.) eae 50,034 
. co | er Seceaari sr 47,817 bd bd 
PE WEE Cal wontanier sed us 5,448 iy 1 
PUN canals o> 0 oesnedaes cen 95,540 
Femme GR nc ccccccccscess 119,825 
EE. Gb 6006s ccnowsssed 36,103 
gr A re eee 74,624 
ES RIES 362,716 e ej TE an 
LIBERTY BELL STUDIOS INC. .. 39,941 
LIBERTY MUTUAL INSURANCE CO. 304,713 


LIBERTY TRAVEL SERVICE .... 


LIEDNANS DAEMRONES ine. RONnam The only Cleveland Newspaper that sells the city and the 26 adjacent counties 
Rheingold Beer ............... 47,143 
LIFE RESEARCH CORP. poanesrese aotuaeag RETAIL SALES IN CLEVELAND AND ADJACENT COUNTIES* 
4 Serer 26,148 
- > : CLEVELAND 26 ADJACENT 
uscert c — TOBACCO a Se COMMODITY CUYAHOGA COUNTY COUNTIES VOCAL 
Chesterfale SE 05505. senae7 He re’s h ow th e pooh see) (000) 
Se We GN vsiccccccecss 1,522,202 
= pamosavesnees ee eeveeeens ero Total Retail Sales $2,336,394 $2,030,071 $4,366,465 
wor i ESS a Cleveland Market Retell Food Soles 509.775 510,796 1,100,571 
mhance Jr. Girdle ........... Retail Drug Sales 4 4 ‘ 
Lily of France Girdle .......... 44,577 7 
LINCO PRODUCTS DISTRIBUTING sells 4.2 Automotive 435,242 430,796 866,038 
co. 83,609 Gas Stations 146,580 176,027 322,607 
7,716 r : 
, Furniture, Household Appliances 125,120 104,022 229,142 
“= b 5 i I ion dol lars (Source, Sales Management Survey of Buying Power, May 10, 1958) 
LION INC. (GIBBONS BREWERY) oon *Akron, Canton and Youngstown'’s Counties are not included in above Sales. 
—_ * | & Beer .......... Py Represented by Cresmer & Woodward, Inc., New York, Chicago, Detroit, Atlanta. San Francisco, Los Angeles. Member of Metro Sunday Comics and Magazine Network. 
LIPPINCOTT CO., J. B. 
DUD 6 RG eandeee sc ccessveccce 85,596 
LITTLE, BROWN & CO. 
ED Sipcwbaes coshapeperecs 186,039 
LIVIGEN LABORATORIES SALES CO. 
PUI. ncccvacepekaescic 115,671 
id i 
ey errr eT OTT eT 30,701 


LOcKHEED ‘AIRCRAFT CORP. ... 84,628 
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- Advertising Age, May 26, 1958 
= — a 
I ve-Year Comparison of N ewspaper Ex pendi tures 
. . . . 
1953-1957 Figures for Advertisers Spending $25,000 or More in 1957 
Source: Bureau of Advertising, American Newspaper Publishers Assn. 
A B 1957 1956 1955 1954 1953 
| Burnham & Morrill Co. 68,969 181,489 30,244 ae 71,334 
1957 1956 1955 1954 1953 1957 1956 1955 1954 1953 | Burpee Co., W. Atlee 25,005 — 
| | Burrus Mill & Elevator 45,532 
Abbott's Dairies Inc. $ 74,191 $ $ $ $ B. C. Remedy Co. .. 198,568 $1,390 126,869 113,572 157,348 | Burry Biscuit Corp. 56,458 25,410 San 29,591 
Abbott Laboratories . . 62,521 542,118 160,761 —_—— | B. T. Babbitt Inc. 419,304 1,219,638 1,044,412 633,352 172,937 | Business Men's 
Ackerman, Leon 56,670 36,914 47,546 —— | Bacardi Imports Inc. 278,282 190,804 139,825 90,140 182,943 | Assurance Co. - 40,770 48,748 —- 
Acme Boot Mfg. Co. 49,199 30,218 Bakers Franchise Corp. 77,280 96,471 | Butcher Polish Co. .. 161,520 110,627 85,444 53,215 —s 
Acme Quality Paints 39,826 Bali Brassiere Co. 27,113 Butler Mfg. Co. 49,677 42,164 
Adams Dairy Co. 48,943 35,130 Gall Cline ........ 89,319 85,909 82,191 101,051 102,939 Buxton Inc. ....... 175,346 61,505 27,428 34,408 54,248 
Admiral Corp. ..... 271,465 686,398 568,080 439,465 1,468,370 | P. Ballantine & Sons 448,052 397,491 451,833 1,143,157 1,211,178 
Adolph’s Ltd. ..... 379,654 230,181 134,371 155,193 158,689 Baltimore Gas & ES 
Aeronaves de Mexico 66,018 44,370 53,734 Electric Co. ..... 1,006,058 790,525 
Aileen Knitwear Co. 29,554 Baltimore & Ohio RR. 289,439 += 289,276 ©=-291,475 321,073 ~=—-272,335 | C & C Super Corp. . 44,555 266,283 —- 
Air France, French Baltimore Paint & Cabells’ Dairy Co. 41,441 35,901 58,842 
National Airlines .. 306,522 209,743. 187,751 295,127 207,689 Color Wks. ...... 76,728 90,904 87,458 104,767 104,706 | John E. Cain Co. ... 188,811 55,214 51,257 31,386 40,802 
Alabama Gas Corp. 40,861 43,532 35,868 32,133 Bankers Life & Casualty 98,359 189,812 650,850 $18,548 1,153,276 | Cain's Coffee Co. ... 41,115 57,083 31,940 42,287 43,259 
Aladdin Co. ....... 74,474 47,391 57,436 46,431 59,472 | Barron's Publishing Co. 65,522 55,914 35,176 30,048 34,633 | Cake Box Products .. 43,767 
Allegheny Airlines 85,973 80,055 105,033 88,439 47,157 | Barry Co, V. A. . 26,714 California & Hawaiian 
Mark Allen Co. 31,519 31,985 47,947 32,188 Barton Distilling Co. 114,950 96,323 70,865 44,712 48,006 Sugar Refining Corp. 143,578 159,886 193,611 153,312 157,472 
Allen Products Co. 54,794 Basic Books Inc. 72,995 California Independent 
Alles & Fisher ..... 65,213 60,762 54,055 66,120 50,389 | Bates Mfg. Co. .. 186,808 185,255 129,731 71,076 Oil Industry ..... 98,207 
Allied Chemical & Dye Battle Creek Food Co. 50,182 California Lima Bean 
a 32,492 70,310 80,259 36,748 Bavarian Brewing Co. 91,240 28,478 82,696 89,845 Growers Assn. ...... 26,862 26,556 42,186 36,480 121,006 
Allis-Chalmers Mfg. Co. 91,869 83,353 49,656 34,118 44,253 | Bayuk Cigars Ine. 989,463 117,348 149,281 118,666 | California Packing 
Allstate Insurance Co. 1,238,246 1,271,224 903,096 565,655 397,652 Beacon Co. ........ 1,322,401 1,299,611 1,127,488 1,466,758 1,134,648 Se «: waden sea se 1,310,805 500,489 364,895 463,732 647,087 
All Year Club of James B. Beam Distilling 493,476 515,333 423,131 351,900 247,675 | California Physicians 
Southern California 302,437 296,573 Beatrice Foods Co. 438,524 441,515 133,824 174,514 45,128 Service 46,574 48,593 45,011 43,900 79,235 
Aluminum Co. Ltd. 25,765 Beaunit Mills Inc. .. 158,598 90,434 74,706 71,381 73,249 Cabtteres aa — : P 
Aluminum Co. of Beech-Nut Life Wornta Pr 
lapse 972,623 534,195 170,065 70,772 167,175 | Savers Co. ...... 199,619 426,416 838,705 442,155 | Advisory Board ... 111,340 162,298 130,430 121,769 200,068 
Amana Refrigeration 94,391 80,022 Belgium Tourist Bureau 27,038 California Western States 
American Agricultural laren 147,153 129,151 130,075 132,891 Life Insurance Co. 37,638 
Chemical Co. 35,472 29,939 Bell & Howell Co. .. 79,620 Calo Dog Food Co. . 147,023 167,670 146,402 85,370 25,612 
American Airlines Inc. 2,498,676 3,044,602 2.697.094 2,133,662 043,985 | Bell Brands Food Ltd. 89,098 87,550 42,681 Cameo Curtains Inc. 30,294 
American Auto. Assn. 30,383 41,394 38,881 Bell Telephone Co. of Campana Sales Co. .. 353,612 537,512 643,897 471,910 457,056 
American Bakeries Co. 166,024 214,819 182,405 113,726 78,921 Pennsylvania ..... 282,569 442,471 386,483 432,221 | Harry T. Campbell 
American Brewery Inc. 36,387 31,155 45,891 57,627 Beltone Hearing Aid Co. 65,495 | ees ERE 150,503 100,479 60,415 147,277 115,242 
American Chain & C. A. Bennett Co. .. 48,549 | Campbell Soup Co. 4,493,783 3,854,537 2,344,703 1,567,374 1,573,265 
Re ets eo. 107,980 80,360 71,749 81,998 Berkshire Knitting Mills 421,047 | Canada Dry Ginger Ale 1,373,549 1,346,181 1,256,958 1,040,396 1,039,314 
American Chemical Bermuda Trade Devel- Cosetion & 
Paint Co. ..... - 25,086 35,148 41,156 45,932 38,166 opment Board ... 132,908 123,462 -~ a “ 39.054 
American Chick Co. 35,299 Berry Tours Travel Serv. 43,407 37,165 29,994 42,358 be eee ea ' 
American Crab Best Foods Inc. .... 830,879 1,341,486 1,661,495 923,364 1,065,530 | Canadian Government 
Meat Co. ....... 28,496 —«-32,218 Bethlehem Steel Co. 315,603 268,251 235,244 | ‘Travel Bureau 507,667 223,550 
American Cyanamid Co. 94,107 139,126 32,607 286, Bissell Cleaner Co. . 25,065 | Canadian National 
American Dairy Assn. 566,517 339,198 92,758 94,046 113,451 Black & Decker Mfg. Co. 123,306 143,147 Railways ........ 771,427 341,967 359,107 325,957 316,526 
American Distilling Co. 106,513 122,275 55,511 60,154 79,850 | Walter J. Black Inc. 948,411 977,630 921,007 637,982 665,492 | Canadian Pacific 
American Export Lines 130,709 138,776 284,086 244,950 270,014 | Bloch Bros. Tobacco Co. 150,602 95,945 66,591 110,465 45,673 Railway 611,998 534,663 507,893 433,993 381,800 
American Express Co. 425,096 441,309 339,271 258,354 374,693 | Block Drug Co. ...... 661,873 1,007,401 1,669,641 703.557 1,370,160 
America Fore Group . 31,868 } are 80,623 52,526 | Canadian eeuanad 6 
American Hard Rubber Co. 29,630 Blue Cross (California) 46,007 48,921 } Lines 60 00 8 Geenee © 62,767 56,264 56,210 59 625 316,52 
American Heritage Blue Cross (Conn.) . 1,520 32,404 | Canepa Company, 
Publishing Co. .... 26,931 25,018 Blue Cross Plan (Ill.) 118,915 50,005 | dohmn B. ........ 69,325 
American Home Mag. 30,408 — 46,041 39,263 37,253 | Blue Cross (Ohio) .. 61,194 | Canned Tuna Industry 39,205 
American Home Prod. 1,919,172 1,811,087 2,469,658 1,587,823 1,101,860 | Blue Cross & Blue | Cannon Mills Inc. 1,366,753 1,064,916 669,687 533,995 918,616 
American Iron & Shield (Florida) 55,508 54,588 ee eokcate ____._ | Canute Water Co. ... 32,369 67,245 99,125 63,825 78,610 
Steel Institute 325,450 Blue Cross & Blue Capital Airlines Inc. 1,064,570 1,023,358 898,017 435.970 440,378 
American Machine & Shield (Mass.) 81,474 31,606 | Caravan Tours ...... 128,717 101,160 60,332 34,174 
a, eee ee 34,627 73,031 43,887 Blue Cross & Blue Cardinal Craftsmen Co. 43,282 50,045 59,834 41,819 
American Marietta Co. 444,362 235,770 346,338 108,732 Shield (Michigan) 116,255 69,402 Carey Salt Co. ....... 39,488 48,030 35,274 
American Motors Corp. 2,807,997 2,895,365 3,376,354 4,015,528 6,438,963 Blue Cross & Blue Cargill Inc. ........ 128,354 154,266 144,887 67,345 105,846 
American Pop Corn Co. 81,855 116,558 107,800 70,174 Shield (Minnesota) 46,263 51,036 | Canadian Breweries Ltd. 192,726 130,296 _—91,665 
American President Lines 144,450 93,925 70,372 53,466 | Blue Cross & Blue Carnation Co. ...... 2,409,464 1,902,320 1,671,578 1,652,443 1,164,258 
American Radiator & Shield (Pa.) 33,318 33,299 | Carolina Power & 
Standard Sanitary Biue Cross & Blue 0 ee 55,951 53,802 45,405 33,495 34,942 
Pare 344,402 202,410 141,397 84,989 _ Shield (Texas) 51,404 28,211 | Caron Corp. ....... 31,184 
American Sheep Pro- Blue Cross & Blue Carrier Corp. ....... 302,499 238,635 134,876 169,363 123,603 
“ ducers mer. , “5 mr 295,157 172,717 Shield (Wisconsin) 30,775 Cartan Travel 
merican Society o Blume Knitwear Inc. 42,205 
Travel Agents... 54,617 67,560 35,699 _ 45,872 Bohemian Dist. Co. 51,668 37,168 | carter Products inc. 2972555 L2ee671 208820 40211 278.088 
American Sugar Refining 452,813 364,251 418,233 346,826 461,214 | Bon Ami Co. ...... 458,014 446,552 66,278 52,947 100,743 Cat’s Paw Rubber Co. 390,711 389,656 283,554 93,293 
American Telephone Bonne Belle Inc. . 59,742 | Celanese Corp. of America 116,603 184,129 127,503 138,719 126,057 
& Telegraph Co. 117,353 261,013 429,628 85,825 Bonnie Dog Food Co. 36,864 40,550 | Cellowax Co. ...... 26,615 
American Tobacco Co. 5,265,110 6,033,100 4,273,234 2,623,775 4,201,594 | Bonnie Hubbard | Centlivre Brewing Corp. 56,854 
American Viscose Corp. 85,244 147,610 29,933 28,971 Kupboard ....... = oo 42,591 44,138 46,880 Central Ill. Light Co. 68,835 69,439 61,762 60,674 52,535 
; Book Find Club .... 468 .756 580 28,238 25,509 
aS a een | (omen Book-of-the-Month Club 417,218 428,104 456,680 415,166 365,618 | Chamber of Commerce 
been " \ ytona Beach, Fia. 40,223 
Se ee Ss te ee Borden Cor...” 2,037°S19 1,380,333 1,855,366 2,811,797 2,551,926 | Chamber of Commerc 
yo nae ta coe Pll — George W. Borg Corp. | 61.796 | 45.722 | 42.165 St. Petersburg, Fla. 44,620 29,263 
A tura-W Borg-Warner Corp. . 1,032,982 694,022 1,982,556 722,908 315,165 | Chamber of Commerce, 
—" ne 23.31 — ge Gas 104,952 100,976 988,063 61,048 51,079 Wisconsin Dells, Wis. 31,527 
OE a eh len y joston Edison Co. .. 42,767 65,080 69,703 72,925 89,251 | Champion Spark Plug Co. 506,265 
ee 6} oe ere Botany Mills Ine 151,086 128,901 50,636 96,887 36,972 | Chanel Inc. ..... a a ee 
PS Bvt? © oe © J urjor S #esece . . e A ’ A . qupemse 
Appalachian Elec. Power 68,022 83,343 89,447 69,302 56,926 | Bowman Dairy Go. a mt ne oe ee | ee Corp. 34,542 44,806 2 
. ° ° , ’ Charlotte Country Land 
Appleton-Century ine io ame ome Coffee Co. 33,554 & Title Co. 81,894 
Crofts Inc. ...... 28,731 25,097 26, 32, . rach, E. J. & Sons. 60,260 ~—.27,352 ‘ : : = 
wicrtamt Go". Bas S03 Siaot 52030 | Sram wig co". Ss | Ae ee ee 
rex roducts Uo. .. 5 x 71 
Arizona Brewing Co. 28,666 35,568 37,250 Airways .......... 658,693 678,106 488,453 389,308 416,071 | Chemmny Cop. a ae 
Ark. Louisiana Gas Co. 63,766 Braun Bros. Packing Co. 25,873 28,747 ri 1 
Ark. Power & Light Co. 31,522 32,331 27,296 27,046 Breck & Son Corp., Jos. 28,017 — & Ohio —_" ie 
am, in tienes John H. Breck Ine. .. 304,722, 273,372 281,587 174,492 77,007 | = A i 176,952 i, 
- . 42, 79,868 74,727 115,892 | Brill Co, H.C. ..... i. ‘oto- 
Pa = tM Py Py 3,407,594 2,413,462 2,097,392 | Brillo Mfg. Co. 106.261 104,254 98,977 130,276 241,304 mac Telephone Co. 259,236 354,392 425,347 © 328,244 308,472 
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Armstrong Rubber Co. 54,780 33,345 Bristol Aeroplane Co. 37,001 35,229 : i 31,470 
Arnold Bakers Inc. 76,092 78,429 118,052 91,298 138,062 Bristol-Myers Co. 3,120,537 2,032,580 2,384,543 922,532 2,206,463 Fn Pond’s Inc. 991,940 1,362,158 1,444,949 787,698 425,438 
ih Me 87,345 British Overseas Airways 652,994 387,558 377,624 326,096 432,653 | *Chesebrough Mfg. Co. and Pond’s Extract Co. merged two years ago. Separate 
Arrow Liqueurs Corp. 153,553 113,426 53,083 36,986 26,023 | British Travel Assn. . 86,167 100,670 | figures for Pond’s, 1953-1954 expenditures, are listed under ‘Ponds.”’ 
Art Instruction Inc. 47,965 Brooklyn Union Gas Chicago, Burlington & 
Artistic Card Co. 347,208 188,593 238,363 © 168,972 132,596 Sistine Ge 17079 151.662 172,609 108,182 | Quincy Maliread .. 207,682 240,003 194,199 144,270 183,465 
Ashland Oi! & earcies Brooks istilling Co nan Chicago Daily News . 29,123 
i vee 99,770 73,260 46,558 jane hak te. ae Chgo., Milw., St. Paul & 
nah ts. Gein aeet Grownberry Ovens 63,093 Pacific Railroad .. 269,912 240,263 357,695 322,934 331,489 
Service Inc. ..... 60,611 61,806 59,746 56,292 57,984 | Brown-Forman | Chgo., Rock Island & 
The Asphalt Institute 46,962 48,005 Distillers ve.» 1,672,502 1,628,882 1,505,868 1,503,530 1,238,212 Pacific Railway Co. 138,274 148,320 112,688 144,109 167,748 
Associated Bulb Brown Shoe Co. .... 158,843 161,881 77,002 32,611 32,360 | Chicago Tribune .... 133,311 81,886 101,213 61,075 191,157 
Growers of Holland 34,292 28,541 Wallace Brown Inc. . 36,911 104,529 30,068 29,600 Chilean Education 
Assoc. Hosp. Service of Brown & Williamson Commission a 49,200 
Philadelphia ..... 27,077 «44,615 49 43,613 ——— Tobacco Co. ..... 1,316,102 774,571 = 757,051 677,537 45,860 | Chilton Greeting Co. 64,870 59,731 62,770 58,906 32,702 
Service of E. L. Bruce Co. 72,019 = 272,174 +=. 261,544 +=. 228,341 = 330,128 | Chips 'N Twigs Inc. . 85,701 
A ML . 229,511 249,187 «182,417 624,154 | Brunswick-Balke- | Chock Full O’Nuts .. 94,552 285,725 199,816 235,544 73,286 
Associated Labs Inc... 35,504 38,404 35,506 27,898 Collender ........ 80,929 57,693 38,214 = 40.261 84,569 | Chris-Craft Corp. ... 28,236 © 64,794 = 31,691 
Atchison, Topeka & Suchio ~y A “ 184 a6 122,279 prea + yh 194-287 17 946 196 24,058,711 11,787,596 14,582,794 
. Buckingham p. , , 108,745 rysler Corp. ..... 144, 946, 0358, 787, 982, 
eS a a EE ened ethene ee TS 55,5 Chun King Sales Inc. 553,981 256,976 | 93,280 138,770 | 60,376 
antic City Gon. , Buitoni Foods Corp. 119,012 31,540 Chun-Wong Inc. .... 27,105 29,197 | 
Atlantic Coast Line RR 364,367 7 —_ —— et Bulk Petroleum Corp. 27,98 Church & Dwight Co. 173,710 374,177 «412,274 «= 301,879 ~—:11,672 
Atlantic Insurance Cos. 54,700 ' y , Burger Brewing Co. 174,872 130,073 143,740 151,268 | Cincinnati Enquirer . 43,963 
Atlantic Refining Co. 153,902 92,311 327,542 297,243 263,097 a " Cincinnati Gas & Electric 82,298 70,946 46,445 85,972 45,876 
Atlantis Sales Corp. . 650,871 666,982 470,076 197,002 473,197 — Brewing seiies oe ee x ’ . . 
eeseeescce le ti ul 
= > a wa Saiz $5206 isa.746 Burgess Battery Go. -39,987 29,293 25,010 Telephone Co. .... 105,886 117,540 64,756 41,687 46,711 
Austin, Nichols Co. 86,913 68,934 44,988 41,484 26,382 | Burlington Industries Circle Line Sightseeing 
Avco Mfg. Corp. 47,489 561,837 1,016,306 1,379,852 2,205,774 BN” skustyeuces 75,115 364,829 61,258 101,451 Yachts Inc. ...... 7,936 35,879 34,699 29,424 25,091 
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One of a series of comments on Metropolitan Oakland as 
a market by Pacific Coast advertising agency executives. 


Yes, it is important to recognize 
Metropolitan Oakland's 
commanding size as a 

market. It is equally important 
to remember this fact: 


ONLY THE 


COVERS METROPOLITAN OAKLAND* 


Sethe 


The dramatic record of Metropolitan Oakland's rise to 
leadership in the northern half of this State has now 
placed the county in Number One Position in Total Re- 
tail Sales. Add to this the all-important fact that there 
is here room for growth to at least twice the present pop- 
ulation of 883,000, and you understand the big new 
investments that business is continually making in the 
area. Two thousand new people arrive each month and 


Tribune 


Daily 210,537 

Sunday 240,809 

ABC Publisher’s Statement 
March 31, 1958 


National Representatives : 
Cresmer & Woodward, Inc. 


Member Metro Sunday 
Comics Network 


*65% of the more than 250,000 families in Metropolitan 
Oakland (Alameda County) are Tribune subscribers. 


the thriving East Bay community seems unlimited in its 
capacity to absorb them quickly and effectively. We look 
on Metropolitan Oakland (Alameda County) as the 
market in and around which Northern California’s great 
future is being built. 

PHIPPS RASMUSSEN 


Vice-President & General Manager 
MCCANN-ERICKSON, INC., SAN FRANCISCO 
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1957 

CIT Travel Service .. 28,114 
Citadel Press ....... 37,299 
Cities Service Co. ... 982,746 
Citizens Gas & 

Coke Utility ..... 77,946 
Citroen Cars Corps. Over- 

seas Sales Division 36,652 
ee 295,179 
Clark-Cleveland Inc. . 578,263 


Clark Oil & Refining Corp. 48,821 
Clark Brothers Chewing 


| ere 139,942 
Clicquot Club Co. 99,221 
Climalene Co. ....... 200,662 
Cling Peach Industry 

of California ..... 416,807 
Clinton Machine Co. 97,746 
Clipper Line Inc. ... 26,783 


Club Aluminum Prod. Co. 31,903 


Cluett, Peabody & Co. 432,537 
Coca-Cola Co. ...... 3,469,297 
Coleman Co. ....... 32,797 
Colgate-Pailmolive Co. 8,663,208 
Hal Collins Co. ..... 41,724 
Colonia Inc. ....... 25,899 
Colonial Baking Co. . 161,100 
Colpitts Tours ..... 25,426 
Columbia Baking Co. 59,164 


Columbia Broadestng Sys. 520,521 


Columbia Gas System 47,147 
Columbus & Southern 

Ohio Electric Co. . 74,152 
Columbus Coated 

Fabrics Corp. 32,910 
Columbus Gas Co. ... 63,895 
Comet Rice Mills ... 65,892 
Commercial Solvents Corp. 90,064 


Commercial Travelers 

Mutual Accident 

Assn. of America .. 78,260 
Commonwealth Edison Co. 180,803 


Commonwealth of Pa. . 41,291 
Commonwealth of 

Puerto Rico ..... 520,688 
Compagnie Generale 

Transatlantique 130,137 
Comstock Foods .... 55,994 
Conde Nast Publications 30,781 
Cone Mills Corp. .... 29,070 
Congoleum-Nairn 148,092 
Conn. Light & Power 67,809 
Conn. Medical Service 27,328 
Connecticut Power Co. 67,809 
SS Fee 600 


41, 
Consolidated Cigar Corp. 1,019,661 
Consolidated Dairy 


Products Co. ...... 78,230 
Consolidated Edison Co. 
of New York ..... 396,773 


Consolidated Foods Corp. 320,132 


Consolidated Nat’! Shoe 43,875 
Consolidated Royal 

Chemical ...... 59,858 
Consumers Power Co. 34,305 
Continental Airlines Inc. 548,136 


Continental Baking Co. 2,126,142 
Continental Casualty Co. 36,275 


Continental Oil Co. 1,034,550 
Cook Chemical Co. .. 25,918 
Thomas Cook & Son 288,056 


Cooper Tire & Rubber Co. 55,499 
Cooperative American 
Remittances Every- 


where Inc. ...... 35,170 
Adolph Coors Co. ... 37,695 
Cormac Industries 36,826 


Corn Products Refining 1,372,919 
Cott Beverage Corp. . 300,383 
BUN BER. ccc iwcees 66,021 
Cowles Magazines Inc. 461,424 
Cracker Jack Co. ... 122,048 
Cranston Print Works Co. 116,280 
Crawley, John J. & Co. 92,023 
Creamette Co. ...... 169,230 
Creomulsion Co. ... 126,316 
Crosse & Blackwell Co. 40,381 
Croton Watch Co. 30,141 
Crowell-Collier Publishing 41,239 
Thomas Crowell Co. . 36,725 
Crown Central Petroleum 144,991 
Crown Publishers .... 60,565 
Crown Zellerbach Corp. 271,142 
Cubana Airlines . 139,889 
Cudahy Packing Co. .. 209,810 
Cumberland Brewing Co. 28,792 
Cunard Steamship Co. 358,635 
Curtice Brothers Co. 29,165 
Curtis Publishing Co. 2,323,734 
Curtiss Candy Co. ... 229,730 
Curtiss-Wright Corp. 407,473 
D.C. Transit System 59,694 
Dairymen’s League 

Cooperative Assn. . 34,169 
Dallas Power & Light Co. 66,994 
Dan River Mills Inc. 80,062 
Dana Perfumes Inc. . 54,128 
H. Daroff & Sons ... 72,725 
Dawson’s Brewery Inc. 73,161 
Dayton Rubber Co. 67,375 
Dean Milk Co. ..... 221,240 
Decca Records Inc. .. 26,466 
De Jur-Amsco Corp. .. 87,314 
Delaware & Hudson RR 33,809 
Delaware, Lackawanna & 

Western Coal Co .. 173,957 
Delaware, Lackawanna & 

Western RR Co. .. 44,488 
Delmonico Foods ... 30,054 
Delta-C & S$ Airlines 1,519,608 
Denny, Frances ...... 32,649 
Denmark Cheese Assn. 48,335 
Denver Chemical Mfg. Co. 26,032 
De Pree Co. .....-- 736 
Derby Foods .....-. 55,626 
D-troit Edison Co. .. 89,561 
Detroit Harvester Co. 25,148 
Detroit News .....- 181 
De Witt & Co., E. C. 48,988 
Dial Press Co. .....- 31,593 


Diamond Gardner Corp. 
Diamond Walnut meat 
Diners Club .. 1,618 
Direct Service Oil Co. 36441 
Disabled American 

Veterans 48,896 


¥ Ct: al % gi = 
1956 1955 1954 1953 1957 1956 1955 1954 1953 
29.350 —— | Distillers Corp.- 
28,502 31,245 a 11,781,350 11, 1 216 9,810,168 9,815,375 9,505,529 
1,061,885 854,962 1,205,446 530,530 | Dixie Brewing Co. .... 32,357 7,845 32,103 37,671 40,209 
| Dr. Parker Medicine Co. 196,981 — 
102,153 60,651 61,466 60,438 Dr. Pepper Co. ..... 68,662 45,292 108,311 83,737 152,886 
Dr. Posner Shoe Co. . 38,842 48,901 
Dodd, Mead & Co. .. 74,743 69,702 58,174 46,482 38,169 
230,596 227,522 290,331 226,541 | Doehla Co., Harry .. 39,935 
509,578 490,136 435,332 506,867 | Doeskin Products ... 82,414 70,014 
105,544 148,984 Dolcin Corp. ...... 163,188 
Doran Co., Thos. ... 37,834 
104,824 Dormeyer Corp. 257,390 183,154 145,138 239,634 57,461 
71,253 39,475 90,482 137,305 | Dormin Inc. ........ 97,105 71,890 211,966 216,995 189,466 
176,211 178,310 99,450 83,287 | D'Orsay Sales Co. ... 36,05. 
Doubleday & Co. 2,965,086 2,452,387 2,257,430 2,087,931 1,998,579 
292,091 205,800 432,490 312,031 | Dougherty SonsInc.,J.A. 36,498 
52,591 Doughnut Corp. of Amer. 183,699 297.684 263,219 168,235 181,624 
Douglas Aircraft Co. 44,617 163,308 136,580 
32,076 Douglas Laboratories Corp. 58,386 49,135 
201,052 170,142 280,670 —— | Dow Chemical Co. .. 107,013 75,488 111,210 224,409 90,840 
2,116,391 2,775,109 1,558,936 1,829,991 | Doyle Packing Co. .. 112,937 56,326 151,999 96,273 105,367 
42,785 43, 66,424 137,246 | Drackett Co. ....... 98, 312,393 354,083 278,574 266,632 
12,335,541 9,335,133 10,990,682 12,085,582 | Drewry’s Ltd. (U.S.A.) 162,722 148,660 180,405 158,444 204,998 
54,071 77,326 79,902 Drug Research Corp. 710,861 61,757 oe 
28,378 Duffy-Mott Co. 702,878 322,426 276,294 351,886 72,984 
Dugan Brothers Inc. 44,914 35,260 62,045 49,812 
Duke Power Co. .... 271,646 259,286 308,518 326,397 261,668 
127,036 59,301 79,434 156,277 | John H. Dulany & Co. 118,769 160,730 142,091 128,820 130,794 
505,365 280,334 406,984 347,581 | Allen B. DuMont 
Laboratories Inc. 100,866 32,128 88,212 190,786 361,057 
Judson Dunaway Corp. 71,167 40,866 
63,402 Duncan Coffee Co. .. 189,624 266,064 189,812 316,644 291,020 
Dunn & McCarthy .... 42,072 
40,175 Duofold Inc. ....... 32,374 
67,072 59,059 38,570 45,461 | E. I. duPont de 
33,431 Nemours & Co. ... 2,224,897 2,256,440 1,011,280 818,794 667,072 
67,101 50,065 64,028 72,785 | Duquesne Brewing Co. 
of Pittsburgh ..... 125,103 135,075 68,706 101,852 124,540 
Duquesne Light Co. . 219,913 199,502 157,631 163,924 194,954 
66,630 80,387 70,523 75,904 | Dusharme ........ 69,025 42,232 
203,740 254,891 022 314,627 | E. P. Dutton & Co. . 95,837 79,048 72,445 89,398 84,452 
48,078 37,343 48,059 41,898 
769,694 40,619 os E 
Eagle Pencil Co. .... 58,916 
196.418 = 115,006 = 92,719 = 130,496 | oo ehie Ges Co... (212,408 198,892 
: ere 374,966 172,782 99,335 129,860 177,405 
52,361 25,207 Eastern Airlines .... 4,174,114 3,604,034 3,400,639 2,819,776 1,884,118 
143,893 Eastern Corp. ...... 41, 54,675 44,781 51,119 50,303 
58.846 66,723 39,272 44,007 Eastern Shipping Corp. 210,163 154,258 115,442 52,442 a 
49.964 34.571 y Eastern Venetian 
31.843 34,206  - era 25,640 
Eastman Kodak Co. . 845,991 1,230,743 1,030,386 1,708,488 931,366 
Easy-Do Inc. ....... 61,565 63,643 76,849 87,484 
1,025,471 1,079,303 1,035,646 1,109,947 | bit Eetrich & Sons 44943 72,060 «25,712 
E ics Laboratory . 457,279 54,340 233,187 $1,169 49,650 
Edison Chemical Co. S. M. 62,071 
Albert Ehlers Inc. 175,994 125,440 100,111 53,801 
a ae ee eee... oe 183.476 148,364 114,255 
76.515 51671 El Al Israel Airlines Ltd. 38,941 
: ‘ Electric Auto-Lite Co. 43,867 91,875 
Elec. & Musical Ind. 63,500 47,506 
— SE OS ae 42,384 
242.497 239,157 160,591 146,609 Ellis Canning Co. ... 28,753 
2,436,771 1,213,136 438,543 920,367 | Emiva Card Co. .... 29.998 
45,427 | 59,356 49,696 39,864 Paso Natural Gas Ce. 27,283 
1,172,955 1,251.230 770870 560.742 Embassy Tours ..... 41,034 42,270 33,363 26,196 29,833 
216,798 158,723 120,880 231,169 | Embree Bie Co .... 45,506 
—— | en oo. 55,124 52,470 66,337 204,951 252,683 
" Empress Fishery Co. . 26,650 
Encyclopaedia Britannica 122,764 30,657 
Equitable Gas Co. .. 96,536 95,104 89,798 45,700 37,461 
Equitable Life Assurance 
35,168 32,238 39,908 31,199 | ‘Society of the U.S. 394,090 487,446 90,536 271,963 88,663 
1,264,122 1,083,720 1,061,707 1,237,938 | Erickson alr & Scalp 
239,190 311,807 304,012 283,458 | -, Poin ’ 
536.780 180,692 269,183 297 382 rie Brewing a | eek 35,517 37,901 31,146 ——— 
367.700 311.797 305.802 337 149 Erie ; Railroad Co. ... 31,472 38,229 40,285 _—— 60,346 
113.030 : ‘ . Geguive Ins. ....... 191,512 155,226 123,028 48,589 113,232 
" European Travel Com. 38,191 47,684 —_ 
Eversharp Inc. ..... 843,660 1,253,321 1,403,761 178,153 695,303 
108954 7258293070 —saaipas | Extelsior Institute . 67,702 99,176 106,629 80,384 31,049 
123.417 161.005 157.201 219/099 Excelsior Quick Frosted 
35,094 93.643 55.024 ’ Meat Products 36,937 41,054 30,472 (see 
’ . ’ Exercycle Corp. ..... 51,472 
EN. “28 benesteh 3 95,563 129,606 
ne 303,184 490,964 == 690,430 | E15 Products Co. 72,674 57,760 43,785 31,580 _—31,870 
103,991 71,047 86,532 65,587 
56,544 53,281 62,688 58,677 F 
78,457 121,976 135,510 160,375 
Pee s-4 Max Factor & Co... 65,015 457,155 551,433 ——— —— 
. Factory Doli Co. .... 31,416 
Fadex Commercial Corp. 43,496 
‘aon 279,693 398,149 = 329,894 Fairmont Foods Co. : 266, 090 201.721 166,632 207,819 211,362 
is City Brewing Co. \ 2,799 240,697 225,729 
2,025,928 1,722,811 2,210,773 1,341,462 | Faistatt Brewing Corp. 335,202 271.406 150,136 333,352 225,926 
Family Gardens Nursery 304,703 128,349 41,299 36,639 
272,060 351,490 237,898 193,960 | c.m @ House Eqpt. Co. 68,882 
Farmers Ins. Group . 279,756 143,686 113,001 45,847 32,211 
Farm Journal Inc. .. 40,197 — 46,955 —— 
D Farrar, Strauss & 
eee: © 58,862 56,363 
Farrell Lines Inc. .. 70,897 65,725 67,131 68,349 64,247 
Fedders-Quigan Corp. 322,664 156,358 125,051 266,809 177,698 
56,202 37,454 H. Fendrick ....... 25,666 58,955 
999 65,672 52,974 46,987 | Fergus Imported Cars Inc. 45,587 
70,595 113,645 88,443 41,229 | Fernak Co. ....... . 26,271 28,064 
35.117 51,193 41,900 | Ferry Morse Seed Co. 48,682 
75,618 Fiat Motor Co. . 50,156 
44,995 80,823 73,856 85,747 | Field Enterprises Inc. 28,831 
41,618 40,757 89,875 40,567 | J. H. Filbert Inc. .. ,862 685,391 449,165 439,302 360,255 
196,211 190,819 205,935 183,497 | Filon Plastics Corp. . 51,661 99,009 62,574 
Financial World . 85,232 85,505 74,472 88,785 50,844 
61,420 Firestone Tire & 
25,325 a 1,456,512 1,401,266 1,331,551 949,585 743,248 
Firth Carpet Co. 50,466 
95,952 41,568 110,531 157,062 | Fischer Baking Co. . 67,896 89,913 55,492 31,269 42,704 
Fisher Brewing Co. . 31,040 36,237 33,371 30,576 
44,069 31,491 36,483 32,752 | Fisher Flouring Mills Co. 68,228 61,171 43,820 31,897 
Flexees Inc. ....... 42,883 120,317 199,756 160,684 
1,208,840 698,345 671,975 730,082 | Flex-O-Glass Inc. . $1,224 97,312 77,351 a 
Fla. Citrus Commission 606,862 571,687 682,306 591,642 676,204 
40,364 47,155 53,520 —— | Fla. Dev. Commission 124,908 188,493 
33.713 26,790 ——— ——— | Fla. Power & Light Co. 90,313 72,686 64,145 54,886 66,324 
Fla. Realty Bureau . 26,836 
30,164 Florida Shores ..... 95,022 122,477 
94,874 101,003 95,864 107,005 | Florists’ Telegraph 
Delivery Assn. 493,964 627,202 518,998 448,186 383,461 
36,921 41,570 39,424 28,707 | Flotill Products 37,699 57,088 
Flying Tiger Line Inc. 245,944 26,826 6975 —— ——— 
— 31,148 38,982 47,050 | J. A. Folger & Co. . 546,420 811,850 990,145 833,643 1,016,522 
27,959 48,273 76,174 ——.. | Luther Ford & Co. 25,074 26,793 
28,381 Ford Motor Co. .... 31,533,144 25,366,292 29,610,982 7 18,278,304 
Foremost Dairies Inc. 477,995 119,322 137,961 74,656 
Formfit Co. ....... 335,379 253,895 211,172 205.28 194,331 
30,501 Forrest Keeling Nursery 47,007 35,328 
Fort Lauderdale Cham- 
ber of Commerce . 26,628 
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1957 1956 1955 1954 1953 
Fort Pitt Brewing Co. 45,536 75,114 39,668 72,821 111,952 
Foster-Milburn Co. 522,375 530,097 495,341 534,097 563,330 
Franz Baking Co. 42,393 36,048 38,083 42,639 60.430 
Freewax Corp. * 26,794 
Freihofer Baking Co. 89,070 32,924 61,887 52,146 47,209 
Frito Company Inc. . 26,547 
Fromm & Sichel 72,485 277,481 
Frontier Refining Co. 45,283 
Fruit Industries Inc. 95,641 95,519 167,866 oe 
Funk & Wagnalls Co. 25,859 36,446 41,569 61,764 80,718 
Furness Bermuda 

Steamship Line 161,597 149,266 146,403 167,097 144,937 
Futorian Mfg. Co. .. 97,769 88,501 33,830 33,150 
E. & J. Gallo Winery 49,846 53,057 27,362 52,061 44,152 
Garcelon Stamp Co. 44,823 37,822 44,116 37,620 
Garcia y Vega Inc. .. 61,229 53,205 69,150 61,787 46,483 
Gemeray Co. Inc. .. 44,990 
General Aniline & Film 304,880 269,967 28,822 181,395 153,315 
General Baking Co. .. 331,459 153,217 279,849 326,826 ‘ 
General Beauty Prod. 78,024 
General Cigar Co. 188,659 
Gen. Dev. Corp. . 227,847 
Gen. Dynamics Corp. 69,315 92,437 61,468 
General Electric Co. 6,799,213 10,292,387 7,557,414 3,792,542 3,411,344 
General Foods Corp. 7,917,380 6,701,455 8,665,524 9,351,441 8,633,173 
Gen. Ins. Co. of America 67,526 31,172 
General Mills Inc. .. 2,910,816 3,432,583 3,908,473 3,186,138 2,162,439 
General Motors Corp. 52,390,306 53,778,652 62,587,251 37,391,415 32,944,248 
Gen. Pub. Utilities Corp. 28,421 30,034 
Gen. Services Admin. 47,053 37,553 
General Steam Naviga- 

tion Co. of Greece 68,819 77,136 76,023 62,050 44,228 
Gen. Telephone Co. of 

California ....... 30,462 
Gen. Tire & Rubber Co. 689,007 306,718 100,855 195,264 98,675 
Genesee Brewing Co. 47,455 43,248 44,805 28,665 39,148 
Georgia Power Co. .. 81,088 
Georgian Bay Line .. 37,901 26,204 
Gerber Products Co. 636,949 443,158 428,613 344,768 450,775 
Gillette Co. ....... 3,212,481 2,809,071 2,097,957 2,296,936 2,549,265 
Ginden Nursery Co. . 46,437 45,232 
Gladiola Biscuit Co. 46,816 
Glamur Products ... 27,742 59,885 
Glass Container Mfrs. 

Ds -cetxss 35,526 41,408 31,404 
Glencoe Distilling Co. 30,253 35,076 40,478 
Glenmore Distilling Co. 1,834,818 1,518,079 1,232,463 912,360 1,382,760 
Glidden Co. P 535,967 334,048 253,113 443,280 337,644 
Globe Brewing Co. 41,093 
H. Clay Glover Co. 102,154 112,427 43,810 
Godchaux Sugars 41,812 35,426 
Goebel Brewing Co. . 208,798 63,811 223,510 179,849 147,217 
M. K. Goetz Brewing Co. 56,878 88,985 80,988 35,508 300,170 
Gold Bell & Gift Stamps 64,027 62,723 
Gold Bond Industries 42,287 
Golden Peacock Inc. . $1,555 91,632 78,116 
B. F. Goodrich Co. . 1,306,867 743,741 717,236 735,854 729,184 
Goodyear Tire & 

BO She Hds'ce000 2,906,589 2,206,072 2,110,507 2,267,630 1,637,391 
Goody's Mfg. Corp. 35,573 35,599 28,898 
Gordon Baking Co. . 162,631 49,045 
Gorton-Pew Fisheries Co. 35,821 35,106 36,295 28,877 
H. W. Gossard Co. 80,999 28,267 
Gradiaz Annis & Co. 35,822 42,324 31,048 29,395 26,185 
Jean R. Graef Inc. . 52,043 65,144 66,340 a 
Grand Duchess Steaks 

EE ae 145,954 98,579 165,835 202,696 145,961 
I. J. Grass Noodle Co. 124,370 123,898 152,438 85,045 
Great Northern Railway 

Sey 273,472 270,891 278,151 122,249 106,912 
Great Southern Life 

Insurance Co. 7 46,914 49,577 60,823 49,573 
Great Western Sugar Co. 69,507 55,585 54,031 52,805 54,806 
Green Giant Co. .... 356,243 478,760 280,413 118,438 308,882 
Greenwood Mills Inc. 33,916 
William Gretz 

Brewing Co. ..... 30,887 55,815 38,770 83,258 86,737 
Greyhound Corp. 1,028,078 1,588,763 1,861,634 1,746,260 1,445,157 
Greystone Corp. ...... 239,724 197,692 188,853 163,422 251,326 
Griesedieck Bros. 

Brewery ........ 97,424 213,511 126,212 233,251 154,583 
Grocers Baking Co. 25, 

Grocery Store Prod. Co. 253,303 48,680 96,985 98,121 51,071 
Grolier Society Inc. 75,535 50,160 100,907 99,628 65,518 
Grossman Clothing Co. 42,108 25,029 25,406 — 

Grove Laboratories Inc. 917,311 1,213,458 779,237 446,401 463,370 
Gruen Watch Co. ... 43,508 

Guerlain Inc. ...... 29,085 33,994 31,532 — 35,996 
Guest Airways Mexico 75,216 64,933 958 63,377 
Charles Gulden Inc. 227,233 227,085 224,641 236,527 241,763 
Gulf Life Ins. Co. .. 86,305 68,552 38,485 37,810 

Gulf Oil Corp. ..... 3,366,630 2,218,484 2,495,161 2,048,242 668,070 
Haberle Congress Brew- 

Sih chneus oo 54 37,109 
Habitant Soup Co. . 29,205 33,930 39,046 42,954 oe 
Haffenreffer & Co. .. 85,436 
Hall Bros. Inc. .... 104,424 84,099 83,753 66,053 208,667 
Halliburton Oi! Well 

Cementing Co. ... 40,503 
Hallmark Trading Co. 30,068 
Hambro Automobile 

Ree 155,110 40,992 
Hamilton Mfg. Corp. 77,739 62,995 52,582 34,213 50,164 
Hamilton Watch Co. 95,473 225,747 216,223 264,897 170,991 
Theo. Hamm Brewing Co. 73,485 66,397 132,250 385,678 254,379 
Hampden Brewing Co. 35,454 76,941 96,472 101,581 57,660 
John Hancock Mutual 

Life Ins. Co. .... 95,264 31,565 114,600 a 25,325 
Peter Hand Brewery Co. 549, 131,673 179,444 339,428 246,903 
Hanes Hosiery Inc. . 117,606 
Hanes Knitting Co., 

Sere 50,822 58,505 149,633 
Christian Hansen’s Lab. 97,485 70,783 103,774 58,523 72,293 
Happiness Tours ... 79,805 97,959 97,254 55,761 68,783 
Harcourt, Brace & Co. 108,943 71,068 49,275 76,384 72,366 
Harian Publishing Co. 32,300 26,438 
Harleysville Mutual 

Casualty Co. 90,697 79,405 48,146 oe a 
Harper & Brothers 400,451 317,250 298,331 237,895 215,649 
A. S. Harrison Co. 87,196 33,792 48,618 —— — 
Hart Dis. Inc., Alfred 29,082 
Hartford Elec. Light Co. 61,080 65,041 54,246 61,921 48,090 
Hartford Fire Ins. Co. 42,246 
Hartford Gas Co. ... 25,424 35,461 31,277 34,136 ee 
Harvard Brewing Co. 30,265 eae 28,773 59,664 51,166 
Hav-A-Tampa Cigar Co. 27,235 
Hawaii Visitors Bureau 48,226 
Hawaiian Pineapple Co. 

a ae 1,724,467 
Hawaiian Steamship Co. 44,444 
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Among 
the Big 


Statewide 
Newspapers 


THE OMAHA 
WORLD-HERALD 
LEADS IN 


DAILY COVERAGE! 


SIOUX : 
8% | 
Zz 
ZZ 
SCOTTS SLUFF] MORRILL 
9% tp7pjtz 
BANNER 15% ARTHUR | McPHERSON | LOGAI 
5% 19% 12% : 
WALL 
26% 
Waves ZABASPE ADAMS 
28% 6g] AGGN 27% 
PIII WANLAN |FRANKLIN] WEBSTER 
Sg] EC III, A | 28% | 20% 


10% | 23% 


> 
Y, 


WR 


ous V4 20% 


THE OMAHA WORLD-HERALD COVERS 


No Other Single Medium Can Match The 
World-Herald’s Coverage In This Booming, 
Vital, Growth Market Where 1.6 Million 
People Have 2.4 Billion To Spend! 
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OUTSTATE NEBRASKA* 


BETTER than any Des Moines paper covers Iowa outside its city of 


BETTER than any Denver paper covers Colorado outside its city of 


BETTER than any Minneapolis paper covers Minnesota outside its city of 


publication .... 


* Based on ABC Audits for 12 Months Ending March 31, 1957 and September 
30, 1957. Population figures from 1957 Sales Management Survey of 


Buying Power 


No Wonder The World-Herald Beats Any Other Single Medium For Coverage Of This Booming Market. e 
Besides 100 Percent Metropolitan Saturation, You Also Get The Amazing Plus Coverage Of Valuable at 
Secondary Markets. This Near Metropolitan Coverage Of Outstate Markets Is So Substantial It Is Better zy 


Than Any Of The Other Big Statewide Newspapers. Better Get The Best Coverage 


The Omaha World-Herald. 


—= 


Omaha World-Herald 


248,725 Daily 


. . . Advertise In 


261,195 Sunday 


ABC Publishers’ Statement, 6 Months Ending March 31, 1958 


O’Mara & Ormsbee, Inc., National Representatives 
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1957 
Hawkeye- Marquette 
Cement Co. ..... 27,231 
Hawthorn- Mellody 
Farms Dairy 54,509 
Hearst Corp. ...... 642,932 
Hearst Magazines Inc. 737,953 


Heaven Hil! Distilleries 64,717 
Heidelberg Brewing Co. 48,779 
G. Heileman Brewing Co. 110,846 
H. J. Heinz Co 1,633,303 
Helene Curtis Inc. .. 1,205,572 
Jos. Hensler Brewing Co. 35,143 
Hercules Chemical Co. 33,215 
Hertz Corp. 
G. F. Heublein & Bros. 1,950,250 
Hills Packing Co. . 28,000 
Hills Bros. Coffee Inc. 834,737 


H. H. Hixson Co. .. 38,139 
Hobart Mfg. Co. ... 62,149 
Hobbs Hall House Inc. 41,601 


Hoffman Electronics Corp. 107,825 


Holland-America Line 258,183 
Holloway House Inc. 30,654 
Henry Holt & Co. .. 98,998 
Home Bakers Inc. .. 35,235 
Home Brewing Co. ..... 25,491 
Home Lines Inc. ... 207,123 
Honey Harbour Co. Ltd. 40,052 


H. P. Hood & Sons Inc. 457,727 
Hoover Co. ......+- 34,765 
George A. Hormel & Co. 365,760 


Houbigant Sales Corp. 39,487 
Houghton Mifflin Co. 114,832 
Houston Light & 

Power Ge. ...... 157,222 
Hubinger Co. ...... 25,295 
Hudepoh! Brewing Co. 125,647 
Hudson Pulp & Paper 

Corp. i . 385,578 
Hudson River Day ‘Line 62,818 
Hudson's Bay Co. .. 28,997 
Huffman Mfg. Co. 26,946 
Hulman & Co. ..... 121,500 


Humphrey's Medicine Co. 48,386 
Hunt Foods & Industries 


Inc. (See Ohio Match Co.) 
Hupp Corp. ....... 47,277 
Hygrade Food 

Products Corp. .. 38,632 
IXL Food Co. ..... 48,545 
Icelandic Airlines Inc. 50,388 
Idaho Adv. Commission 160,852 
Ill. Bell Telephone Co. 225,050 
Illinois Canning Co. 35,884 
Ill. Cen. Railroad Co. 233,039 
Illinois Meat Co. ... 34,531 
Imperial Sugar Co. 33,213 
Ind. Bell Telephone Co. 81,197 
Ind. & Mich. Elec. Co. 54,333 
Indianapolis Power & 

BES  dcs¥sveues 70,563 
Industrial Plants Corp. 32,617 


Inst. of Commercial Art 138,002 


Inst. of Life Ins. 1,647,960 
Institute of Mental- 

BEE, warcvinnesces 79,729 
Inter-State Nurseries Inc. 26,535 
International Business 

Machines Corp. 98,111 
International Harvester 

Et ethics e0 774,964 
International Milling Co. 175,428 
International Nickel Co. 153,185 
International Parts Corp. 274,861 
International Salt Co. 431,055 
International Shoe Co. 171,116 
International Swimming 

Pool Corp. .....- 70,753 
International Telephone 

& Telegraph Corp. 42,801 
Interstate Bakeries Corp. 89,219 
Iowa Power & Light Co. 92,199 
Iroquois Gas Corp. 131,585 
Italian Airlines 50,715 
Italian Line ....... 141,647 
Italian State Tourist 

ree 47,019 
JFD. Mfg. Co. ..... 28,742 
J.F.G. Coffee Co. ... 52,942 
Jackson & Perkins Co. 38,502 
Jackson Brewing Co. 184,915 
Jacobsen Mfg. Co. .. 83,153 
Charles et Cie Jacquin 

BR. cesovcceces 63,634 
Jaeger Baking Co. .... 32,472 
Jaguar Cars Ltd. 91,307 
Jamaica Tourist Board 205,686 
Japan Canned Crabmeat 

Sales Co. Ltd. 38,273 
Jenney Mfg. Co. 81,092 
Andrew Jergens Co. 517,865 
Jersey Farms Dairy . 43,466 
Johns-Manville Corp. 190,835 
Johnson & Johnson . 802,583 
Ss. bo Johnson & Son 

dhewaieweees 1,575,904 
nacnin Logan 116,280 
Jones Dairy Farm 49,229 
Judy Bond, Inc. 53,854 
KLM Royal Dutch 

Airlines .....-+> 689,063 
Kahn's Sons Co. 75,236 
Kaiser Aluminum & 

Chemical Corp. .. 891,664 
Kaiser Motors Corp. 331,128 
Kaiser Steel Corp. .. 92,716 
Kal Kan Foods Inc. .. 61,023 
Kansas City Gas 

Service Co. ....-- 57,668 
Kansas City Power & 

LIGNE oc ccccccece 51,725 
Kansas City Southern 

BEE, sawnesece> 49,714 


Joseph A. Kaplan & Sons 45,210 
Kapro Corp. 36,995 
A. Ay M. Karagheusian, 


eran neeee 


53,638 


1956 1955 1954 1953 1957 1956 1955 1954 1953 
Kasco Mills ....... 338,034 56,475 240441 ——— Mead Johnson & Co. 
—— ___ Kasser Distillers Prod. 126,614 135,633 69,583 57,651 90,135 | Medley Distilling Co. 
dulius Kayser & Co. .. 887 64,747 75,096 os Megs Macaroni Co. 
58,209 109,944 98,894 74,721 | Kellogg Co. ....... 2,422,979 1,635,515 1,355,155 1,059,120 2,355,426 | Meredith Publishing Co. 363,914 
345,607 177,371 5,834 133,525 | Kemper Approved Merit Greeting Card Co. 70,284 
662,353 735,802 452,665 642,844 Insurance Advisors 165,380 194 485,757 261,240 ——— | Merritt-Chapman & 
61,358 43,820 41,123 44,388 | Kendall Co. .... 249,555 157,273 78,77 —— Scott Corp. ..... 157,992 
98,186 29,496 tt Copper Corp. 28,655 304,432 168,547 235,126 ——— | Julian Messner, Inc. 56,311 
195,101 118,552 124,553 241,020 | Kern Baking Co. 38,160 25,719 065 ——— | Metal Textile Corp. . 63,782 
1,264,076 969,949 1,231,857 1,810,590 | Keystone Camera Co. 249,280 151,048 99,643 76,743 ——— | Met. Life Ins. Co. .. 208,671 
Keystone Macaroni Mfg. 99,311 113,422 32,346 25,581 ——— | Metzger Dairy Co. .. 114,363 
31,928 37,384 27,647 48,284 | Kiekhaefer Corp. ... 302,168 210,551 112,204 94,009 ———— | Mexican Government 
Kimberly Clark Corp. 816,473 1,066,250 Tourist Bureau .. 98,831 
>  {  Y ee 53,343 eS a Miami Beach, Fla., Chamber of 
1,746,033 993,229 760,245 797,826 Kingsboro Silk Mills 35,746 —- Commerce ...... 09,913 
44,456 ‘aseatinnee Kitchen Art Foods Inc. 139,968 170,399 51843 —— 27,443 | Michigan Bell Telephone 233,319 
482,191 433,160 464,545 673,502 | Kiwi Polish Co. .... 38,951 122,759 Michigan Bulb Co. . 305,257 
Knights of Columbus 352,753 327,341 259,555 227,233 190,602 | Michigan Consolidated 
62,130 51,252 45,513 26,718 | Knomark Mfg. Co. .. 182,345 107,146 | ET Saree <¥~ 
Alfred A. Knopf Inc. 122,440 179,319 131,485 100,860 128,210 | Michigan Peat Inc. . 71,249 
121,232 114,020 71,486 245,902 | Knouse Foods Coop. 201,841 106,011 69,171 Michigan Mut. Liability 27,091 
185,386 154,245 204,226 193,548 | Knox Company ..... 406,206 392,2 373,394 312,880 349,749 | Michigan Tourist Council 25,404 
Knox Gelatine Co... 393,997 385.347 162,473 197,947 150, Midland Pharmacal Corp. 210,997 
87,225 71,536 52,445 76,694 | Knudsen Creamery Co. Milady Food Products 26,235 
57,487 40590 ee oe of California .... 194,871 170,562 140,358 142,831 59,471 | Louis Milani Foods Inc. 256,601 
—— | Kobrand Corp. ..... 50,398 Mile-O-Graph Inc. .. 38,303 
210,800 254,765 219,842 197,792 | Koppers Co. ....... 41,839 39,052 Miles Laboratories Inc. 427,418 
Korea Industries 25,535 Milk Foundation Inc. 38,426 
198,210 170,561 168,855 112,387 | Kress & Owen Co. .. 29,477 36,184 28,111 ———  ———/| Miller Brewing Co. . 114,861 
198,009 256,765 306,758 | Kretschmer Corp. 153,953 74,097 983,177 83,969 63,615 | Milner Products Co. 40,150 
272,687 231,708 $261,925 394,053 | Krey Packing Co. .. 120,088 120,121 124,768 59,536 ae 101,627 
61,009 50,930 38,603 | Kroehler Mfg. Co. Ltd. 186,357 Milwaukee Gas & 
140,485 104,231 119,179 127,723 | G. Krueger Brewing Co. 97,080 112,270 81,772 138,633 378,312 Uist Ga .2..... 121,506 
Minneapolis Gas Co. .... 69,771 
144,059 114,812 106,638 73,219 Minnesota Consolidated 
65,214 43,212 57,867 77,147 L Canneries Inc. .. 25,600 
i 188,420 119,524 183,231 Minnesota Mining & 
Laclede Gas Co. ... 106,255 121,102 102,489 97,188 79,479 _ Ep eD 110,566 
203,962 209,384 29,776 58,198 | L’Aiglon Apparel Inc. 114,061 124, 109,337 104,871 47,761 | Minnesota Power & 
42,148 65,409 942 86,547 | Land O’Lakes Creameries 587,051 598,243 568,543 290,907 254 kit Ce. ....... 27,622 
69,806 53,625 32,115 Sam Landorf Co. 33,916 29,096 Minute Maid Corp. . 762,622 
60,656 Landers, Frary & Clark 35,379 ——— 43,889 304,370 168,522 | Mishawaka Rubber & 
119,190 128,965 a ommeme | Lame Ce. ccccesece 98,736 Woolen Mfg. Co. . 997 
44,312 41,457 58,960 —— | Langendorf United Mission Dry Corp. .. 35,430 
Bakeries Inc. 928,324 791,249 546,947 520,765 271,527 | Mississippi Power & 
Lanolin Plus Inc. 317,227 337,702 1,368,423 Light Ge. ..:.... 26,150 
V. La Rosa & Sons . 75,920 121,140 Miss. Shipping Co. .. 39,508 
Larsen ©B. .cccc.cs 73,627 51,202 36,384 38,678 44,620 | Missouri Pacific Lines 65,330 
79,157 56,984 72,150 151,804 | Larus & Brothers Co 83,678 56,478 44,476 38,912 | Mobile Gas Service Corp. 37,422 
Latrobe Brewing Co 66,174 40,356 39,872 42,496 36,093 | Mobile Homes Manu- 
I Lavoptik Co. Inc. . 45,921 40,556 ’ 43,654 40,581 facturers Assn. .. 127,542 
Lawry’s Products 62,920 25,057 Mogen David Wine Corp. 250,640 
H.W. Lay & Co. ... 158,418 Monarch Brewing Co. 37,224 
H. D. Lee Co. ..... 158,418 96,008 Monarch Wine Co. .. 124,476 
28,666 36,357 40,069 Thomas Leeming & Co. 284,057 492,237 691,177 717,350 947,137 | Mondo Grass Co. ... 33,503 
130,257 83,523 53,428 =» 95,892 | James Lees & Sons Co. 81,942 089 42,534 47,358 141,169 | Monet Jewelers .... 29,070 
155,672 146,302 151,241 180,079 | Lehn & Fink Prod. Corp. 61,356 55,540 38,211 136,847 449,452 | Monongahela Power Co. 47,730 
Leonard Refineries .. 54,293 25,431 ‘0 Chem. Co. 646 
249,046 208,213 232,764 108,514 | Lever Bros. Co. .... 14,288,510 10,200,701 7,672,939 6,803,797 10,660,745 | Moore-McCormack Lines 62,146 
28,477 301,305 315,926 247,632 | Lewis Food Co. .... 156,710 141,969 47,164 37,837 39,016 | John Morell & Co. 916,164 
37,833 39,535 32,288 46,878 | Lewis Howe Co. .... 170,880 609,208 730,686 735.363 755.36] | Philip Morris & Co. 5,464,195 
112,850 120,212 92,164 128,991 | Libby, McNeill & Libby 1,197,422 1,835,290 742,304 651,245 1,026,173 | Norman M. Morris Corp. 138,144 
74,338 56,341 47,296 37,857 | Liberty Bell Studios 39,941 William Morrow & Co. 57,794 
! ,7 y ; : ’ Morton Salt Co. 101,805 
—m nw lnm emltintwaan ao La Oe Eee... noe 
a 27,079 poms ey ee eer = ence 1,154,735 
. —- ountain States Tel. 
SARRSEP LMURSDO: LIORGRE | L.SONMES | | BM e082. -- SPER SAS LAN SARS EASON) Se... OOS 
orp . Mountain Valley Water 210,075 
64,059 63,168 68,385 35,041 “58 Myers Mr. Boston Distiller Inc. 84,979 
STED “aeteeeed |) Gemackk 1 * ME av eceen > 2,763,668 1,755,772 1,569,970 3,628,065 1,920,517 | Mrs. Baird’s Bakeries, 
Lity of of ,™ Inc. . 76,638 622 19,789 117,359 103,843 aa eee 53,452 
279,564 320,541 261,932 72,936 | Linco Products Co. 83,609 68,844 52,170 73,897 28,108 | Mrs. Lavelle Christmas 
Lion Inc. (Gibbons Decorations ..... 2,489 
476,984 630,405 517,360 713,467 Brewery) ....... 53,752 49,814 31,518 25,608 63,517 | C. F. Mueller’s Co. 101,739 
184.671 154,963 113,129 36,087 | J. B. Lippincott Co. 85,596 69,415 65,668 55,086 61,256 | Murine Co. Inc. .... 114,381 
172,026 141,880 136,693 213,810 | Little, Brown & Co. 186,039 175,695 89,267 83,454 124,449 | Murray Corp. of America 116,254 
Livigen Lab. Sales Co. 115,671 Mutual Benefit Health 
166,087 Lo-Bel Co. ........ 30,701 27,966 & Accident Assn. 773,734 
116,423 270,642 161,546 271,454 | Lockheed Aircraft Corp. 84,628 81,593 349,945 91,260 38,717 | Mutual Citrus Prod. Co. 62,313 
Loew’s Theaters Inc. 170,307 76,744 161,601 114,748 170,821 Mut. Life Ins. Co. of 
Lone Star Brewing Co. 54,740 66,756 37,823 55,281 New York ....... 87,335 
Lone Star Gas Co. 134,370 142,332, 107,392 85,564 65,151 | mystic Adhesive Prod 79,204 
49,419 100,460 129,221 | Longines-Wittnauer 
127,852 205,607 235,651 281,061 _ Ors 112,378 87,219 137,169 53,116 
72,191 66,581 51,715 52,001 | Long Island Lighting Co. 46,678 45,038 
102,696 111,760 87,641 76,533 | P. Lorillard Co. .... 4,205,610 1,627,900 726,813 1,202,477 2,136,195 
$1,210 96,063 55,884 31,738 | Los Angeles Department Nalley’s Inc. ...... 54,362 
169.915 —— of Water & Power 69,162 58,501 60,923 78,746 66,776 | Narragansett Brewing Co. 110,701 
Louisville & Nashville f Narragansett Elec. Co. 78,759 
52,968 Railroad + 106,676 84,033 170,825 72,849 71,678 | Nashwille Elec. Serv. Co. 34,418 
Joe Lowe Corp. .... 234,975 216,146 209,521 271,374 264,641 | Nashville Gas Co 29,381 
J M. Lowenstein & Sons 71,952 143,127 Nassau, Bahamas, 
Lucky Lager Brewing Co. 90,246 36,207 26,734 202,766 223,651 Development Board 309,010 
Luden’s Inc. ...... 84,740 National Airlines Inc. 1,571,710 
Lufkin Rule Co. .... 37,487 77,389 73,046 67,913 80,025 | National Biscuit Co. 3,362,597 
CD: Ssdcicees 61,626 78,916 Nat. Board of Fire 
Bi -4 Ry sane Bm Lynn Gas & Elec. Co. 31,679 28,558 Underwriters ‘ 119,825 
64,966 ’ National Brewing Co. 239,175 
. M National Cranberry Assn. 167,850 
National Dairy Prod. 6,848,351 
46,616 National Dis. Prod. . 8,541,769 
38,817 32,967 es fer 100,783 201,792 310,143 154,204 273,586 | National Fruit Prod. Co. 68,880 
177,155 60,468 69,579 84,674 | Mackey Air Lines 27,206 National Gypsum Co. 65,024 
155,386 Macmillan Co. ......... 132,487 154,016 75,729 103,180 80,227 | National Homes Corp. 70,351 
Magic-Mold ........ 58,249 36,165 National Lead Co. .. 29,372 
Magna Power Tool Corp. 151,584 71,366 National Oats Co. .. 46,158 
84,060 66,404 99,196 124,074 | maiden Form National Presto Ind. 90,644 
365,423 646,534 1,140,117 2,206,336 Brassiere Co. .... 869,275 455,791 499,897 448,200 165,686 | National Steel Corp. 30,915 
Malt-0-Meal Co. ... 51,709 National Sugar Refining 106,587 
Herold Mangels Co. . 50,147 36,831 41,647 National Telefilm Assn. 36,245 
693,550 1,714,839 878,393 940,586 | B. Manischewitz Co. 84,741 46,300 62,067 43,359 45,748 | Nat. Trailways Bus Sys. 244,495 
Mfrs. Light & Heat Co. 45,439 37,615 Nationwide Mut. Insur. 303,649 
1,129,473 872,729 1,626,338 924,084 | Marboro Books ..... 32,872 32,389 45,885 27,319 31,212 | Nebraska-Iowa Elec. 
95,200 89,930 40,555 ——— | Marcal Paper Mills ..... 68,664 88,927 47,679 881 87,271 Sache eeagaet 25,577 
66,940 Charles Marchand Co. 35,840 
47,600 Tk eee 73,929 Meeehi *greon Machine 115,883 
Martin Travel Bureau 27,855 38,435 43,528 34278 —— | qi + RY se la 430,642 
K Joseph Martinson & Co. 60,108 99,072 60,842 55,223 60,202 | Foss wetson & Sons 102,763 
Maryland & Virginia Nestle Co. ........ 1,889,158 
Milk Producers Assn. 30,957 New England Bakery Co. 34,271 
378,623 358,214 285,695 216,370 | Maryland Cooperative New England Con- 
520 Milk Producers Inc. 25,169 fectionery ....... 158,412 
Massachusetts Dept. New England Mutual 
467,337 130,135 oe ee mx. ae — Life Insurance Co. 37,056 
, 605,495 1,389, .286, ‘aul Mas ne. , 
po 33810 | 56. 62.348 | Matson Navigation Co. 153,675 76,998 a Provision oat 
43,898 Oscar Mayer & Co. . 693,131 634,833 464, Se: . SAREE. | SO eeeees . 
Maytag Co. ....... 647,500 643,538 124,614 775,916 745,614 | New England Tele. & 
E. J. McAleer & Co. 239,395 179,286 348 37,879 Telegraph Co. ... 116,029 
McCall Corp. ...... 661,882 643,841 317,769 121,219 155,074 | New Jersey Bell Tele. 230,699 
McCulloch Motors Corp. 38,541 61,945 New Orleans Public Serv. 63,419 
50,502 50,756 82,623 55,774 | mcGraw Edison Co. .. 237,594 New York Daily News 116,484 
McGraw-Hill Publishing 221,555 231,936 130,355 147,615 65,340 | New York Herald Tribune 29,032 
48,652 45,408 43,183 43,594  McGregor-Doniger Inc. 55,438 New York Life Insur. 1,226,901 
David McKay Co. .. 49,097 30,938 N. Y., New Haven & 
42,302 | Meteneee & Robbins Hartford Railroad Co. 54,993 
2 ono btitidebs ais 551,025 574,228 515,223 540,246 342,137 | N. Y. Siete Dept. of 
107,015 w. McLaughlin & Co. 41,371 64,551 61468 ——— 89, Commerce ....... 106,990 


30,871 27,980 34 
420,145 242,534 181,713 48,451 
83,118 42,990 25,777 —— 
— 157,949 — — 
34,370 
46,294 673 —— 
254,859 57,821 88,469 65,087 
142,815 53,49 —— 42,359 
25,006 
188,997 161,164 187,567 156,562 
235,649 183,640 138,178 141,867 
148,016 120,800 140,828 126,317 
59,250 33,854 —— ee 
76,511 69,263 72,353 65,089 
86,097 68,980 80,896 56,908 
27,659 
107,376 27,199 83,456 97,508 
325,710 273,771 319,010 564,181 
161,753 170,365 902 64,506 
793,196 683,315 500,078 347,168 
37,433 43, 0,091 7 
132,912 158,332 135,843 168,237 
111,737 
49,162 43,045 een ee 
253,874 197,402 100,921 639,733 
30,980 
467,635 909,044 74,403 175,604 
136,286 102,806 124,375 81,347 
29,023 
42,126 44,627 38,211 40,375 
51,805 68,545 68,845 59,871 
45,250 
55,947 
48,782 41,123 42,131 33,463 
2,519,640 2,163,223 4,101,841 1,690,456 
52,228 33,857 78,555 158,599 
1,052,384 905,407 543,731 121,531 
5,975,055 4,805,642 1,245,847 3,260,626 
89,870 52,908 40,376 
32,774 27,372 30,096 59,176 
28,333 121,315 304,729 249, 
584,611 532,447 372,046 979,999 
77,218 74,993 55,256 51,329 
284 175,250 160,931 218,231 
63,807 45,565 , 76,267 
97,158 103,728 108,537 127,452 
32,708 
154,032 145,257 123,635 79,556 
—— 147,462 143,900 48,217 
427,233 160,309 
965,667 1,182,428 1,203,130 899,620 
— 43,713 42,705 54,075 
72.520 <a oe namie 
117,621 83,299 27,960 
114,573 80,496 55,874 121,250 
71,326 67,726 74,658 77,646 
29,754 299 26,098 
31,720 33,196 27,060 
236,966 
1,384,476 1,130,551 1,003,189 910,519 
4,281,819 3,528,133 2,354,007 1,488,834 
91,779 137,148 121,448 113,019 
, 138,940 78,803 140,768 
383,516 351,644 403,299 472,895 
7,115,172 4,811,426 3,338,891 3,788,571 
8,628,760 6,715,088 6,718,375 6,403,887 
68,188 
94,673 107,116 25,889 
68,416 85,053 131,601 171,668 
—- 82,431 
90,660 80,305 71,393 78,571 
52,472 71,391 127,736 258,626 
107,148 131,667 51,328 50,002 
254,154 213,502 186,832 249,523 
778,174 941,134 
27,862 
116,164 109,678 152,976 143,660 
512,332 463,250 562,335 99,123 
50,315 50,602 50,765 86,291 
3,319,632 2,772,989 2,344,852 2,455,558 
100051 2078 —— ——— 
122,047 118,336 121,051 114,555 
198,704 193,563 170,452 165,628 
61,328 62,601 67,638 63,447 
169,154 143,657 
67,551 198,121 
112,073 
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‘THE PULITZER PRIZE 


| ip . 
ni 


**For a distinguished example of local reporting 
in a United States newspaper... for hits 
sertes ‘METRO—City of Tomorrow,’ describing 
in depth the urban problems of Washington, D.C.”’ 


THE PULITZER PRIZE JUDGES 
HAVE AWARDED TO 


George Beveridge 


OF 


The Washington Star 


The highest award in journalism has been con- 
ferred on our top reporter on city planning 
problems for a series of articles which ran in 
The Star’s Sunday editorial sections October 6 
through November 24, 1957. We appreciate 
the honor. 


Mr. Beveridge’s ‘‘METRO” series was an exam- 

ple of the sort of service that has won this news- 

| paper a unique position in the Nation’s Capital. 

ae For 105 years, The Star has devoted itself to the 

a development of the city and to the welfare of the 

families who live in and around it. Like modern Washington, of course, 
our outlook must be world wide. But here is where the heart is. 


That is why we are especially proud of this award. Through George 
Beveridge, we have been honored for doing the job which, we believe, 
must be the primary concern of every responsible newspaper—for helping 
the home community work out its future. That, most of all, is the mission 


of The Star. 


THE WASHINGTON STAR 


EVENING AND SUNDAY x WASHINGTON, D.C. 
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76 
1957 

N. Y. Telephone Co. 734,943 
New York Times 301,772 
N. Y. World Telegram 

J esse 211,127 
Niagara Frontier Transit 

System Inc. ..... 27,105 
Niagara Mohawk Power 138,970 
Niagara Therapy Mfg. 33,542 
Nicolay-Dancey Inc. 122,666 
Nissen Baking Co. . 41,300 
Norfolk & Western 

Railway ....... ‘ 150,467 
North Amer. Aviation 49,743 
North American Cos. . 119,485 
North Amer. Life & 

Casualty Co. . 27,012 
North Amer. Philips . 45,047 


North Amer. Stevens Corp. 51,242 
North Carolina Dept. 


of Conservation & 

Development ..... 48,254 
North Central Airlines 33,833 
Northam-Warren Corp. 736,923 
Northeast Airlines .. . 700,109 
Northern Ili. Gas Co. 30,302 
Northern Ind. Pub. Serv. 63,817 


Northern Natural Gas Co. 130,922 
Northern Pacific Railway 135,961 
Northern States Power 


i tasndetesens 885 
Northrop, King & Co. 62,863 
Northwest Airlines .. 582,162 
Northwestern Bell Tel. 231,203 
North Woods Coffee Co. 42,191 
W. W. Norton & Co. 56,920 
Norwegian Amer. Line 

BE éccdecees 26,829 
Norwich Pharmacal Co. 778,806 
Novi Equipment Co. 87,485 
Noxzema Chem. Co. 580,103 
Oakite Products Inc. 25,026 
Ocean Highway Assn. 32,824 
Ocoma Foods Co. . 31,295 
Oertel Brewing Co. . 158,140 
Ohio Bell Tele. Co. . 226,610 
Ohio Elec. Co.'s .... 34,618 
Ohio Fuel Gas Co. .. 29,258 
Ohio Match Co. 2,270,875 
Ohio Oil Co ...... 153,572 
0-Jib-Wa Med. Co. 53,204 
Okla. Nat. Gas Co. . 49,697 
Old Amer. Insur. Co. 95,975 
Old Dutch Coffee Co. 97,133 
Old Reading Brewery Inc. 41,471 
Olin Mathieson Chem. 33,973 
Olive Tablet Co. .... 47,851 
Olympia Brewing Co. 296,591 
Ontario Industries 50,462 
Ontario Travel Bureau 28,550 
Orange-Crush Co. ... 29,766 
Oregon Travel Infor- 

mation Bureau 59,588 
Oregon-Washington- 

Calif. Pear Bureau 63,377 
Orient Line ....... 91,847 
Henry F. Ortlieb 

Brewing ........ 64,783 
GE Th cesecese 94,711 
Otis Laboratories Inc. 129,553 


Outboard Marine & Mfg. 598,766 
Owens-Corning Fiberglas 


bbe s seeks 6 236,916 
Owens-Il. Glass Co. 450,805 
Oxford U. Press Inc. 64,717 
Pabco Products 82,409 
Pabst Brewing Co. .. 358,520 
Pacific Amer. Fisherie: 28,4 
Pacific Coast Paper 

Mills of Wash. Inc. 230,045 
Pacifte Emp. Insur. Co. 34,789 


Pacific Gas & Elec. Co. 244,528 
Pacific Hawaiian Prod. 


ee Ee 351,853 
Pacific Mut. Life Insur. 153,356 
Pacific Northern 
Airlines Inc. .... 42,007 
Pacifie Power & 
Oa 58,175 
Pacific Tel. & Tel. Co. 570,097 
Packard-Beli Co. ... 126,231 
Paddington Corp. . 25,596 
Palm Beach 213,071 
Pan American Life 
Insurance Co. 50,177 
Pan American 
ee 1,824,054 
Pantheon Books Inc. 35,360 
Parade Pub. Inc. 55,485 
Paradorm Inc. oe 78,155 
Parfums Corday Inc. 31,042 
Parke Davis & Co. 81,347 
Parker Pen Co. ..... 248,087 
Joseph Parmet Co. . 82,279 
John G. Paton Co. 41,116 
Patriot Life Insur. Co. 122,344 
Patti-Lane Inc. .... 87,377 
Paul's Bread Co. ... 29,910 
Paxton & Gallagher Co. 118, 
Pearl Brewing Co. .. 146,322 
Pease Woodwork C 42,710 
F. H. Peavey Co. ... 149,869 
Peet Packing Co. ... 25,312 
Penick & Ford Ltd. . 155,668 
Peninsular & Occidental 
Steamship Co. .. 79,741 
Dept. of Commerce J 
Pa. Electric Co. ... 26,079 
Pa. Ind. Dev. Authority 32,112 
Pa. Mut. Life Insur. Co. 52,043 
113,185 
seceee 16,382 
ReuMibecee 339,144 


1956 1955 1954 1953 
692,960 744,320 646,079 470,419 
322,070 30,325 71,950 83, 

27,265 30,102 
133,911 145,866 136,040 121,189 

47,013 26,641 31,987 85,074 

53,361 26,244 51,860 69,386 
156,356 142,156 136,900 139,348 
323,238 $286,338 73,943 234,665 
263,837 239805 119,728 —— 

77,947 121,472 171,915 157,644 

| 

36,273 62,420 34,723 28,738 | 
626,841 97,939 246,619 325,206 

56,425 42,784 507,142 47,878 

27,288 

6,507 59,565 51,926 47,306 

41,757 
111,782 =103,471 +=110,772 140,334 
175,036 154,156 116,666 107,885 

63,750 

776,430 
187,834 209,707 200,729 143,497 

30,249 27,694 61,690 37,242 

36,122 
371,663 355,197 861,972 1,151,435 
486,513 678,214 918,969 1,293,402 
143,320 128,258 48,005 88,923 

31,121 

43,059 65,070 94,03 
143,098 205,172 173,216 100,404 
213,244 267,903 190,584 166,037 

37,714 

35,655 35,551 27,579 32,024 

99,451 239,390 211,929 

52,904 46,484 45,427 34,461 

38,734 32,061 27,796 

91,032 

29,939 

37,032 37,918 48,357 40,870 
248,953 650 58,432 

85, 56,091 129,879 145,693 
256,702 187,962 146,687 150,785 

30,090 

31,456 32,080 59,295 37,410 

74,620 

47,394 59,142 29,000 25,705 

71,379 53,206 

64,962 58,212 57,367 65,397 

64,283 69,157 72,767 61,117 
241,344 
341,591 280,553 277,396 223,369 

—- 26,058 27,115 34,941 
376,349 

62,832 38,924 48,522 71,712 

160,567 
1,392,270 1,378,172 372,795 311,736 
166,178 134,857 137,404 109,599 

29,091 
218,700 224,731 199,042 189,951 
107,295 26,594 4,22 ——— 

46,755 42,698 38,097 35,039 

66,649 47,564 42,791 
625,311 717,204 549,092 601,160 

85,780 51,981 46,129 331,805 

sa4.c6¢ — ——— 

179,661 13,375 —-—— —— 

1,334,910 1,355,172 1,130,703 1,070,800 

41,428 43,376 —— 
— 25,234 —— 

—— 54,502 ——— 100,904 

34,402 186,607 36,582 334,331 

86,346 79,741 54,507 31,772 

51,269 42,035 36,746 29,850 
207,535 

91,815 100,481 86,936 41,941 
126,672 108,614 

54,215 

58,995 
289,208 131,389 46,914 429,866 

48,054 42,248 38,820 30,984 

25,623 36,157 29,967 26,916 

25,569 

39,245 
136,520 84,692 35,620 56,591 
191,442 169,351 161,525 578,227 

56,283 43,127 n64s 
359,910 327,971 225,309 226,746 

38,095 30,92 

38,292 159,055 

2,699,739 2,314,609 1,543,614 1,748,637 

38,755 

165,499 64,912 274,548 753,377 


Peter Pan Bakery . 
Peterson Ointment Co. 42,991 
Petri Wine Co. ° 86,665 


Pfeiffer Brewing Co. 197,589 
Pfeiffer’s Food Prod. 62,931 
Charles Pfizer & Co. 61,230 
Pharmaceuticals, Inc. 1,096,064 
Phila. Bulletin ..... 30,707 
Phila. Electric Co. 169,761 
Phila. Gas Works Co. 67,460 
Philco Corp. ...... 2,130,415 


Phillips Petroleum Co. 1,774,172 


Piedmont Aviation Inc. 99,166 
Piedmont Nat. Gas Co. 62,232 
a ee 100,384 
Pierce Co, S. S. ... 25,197 
Pierce’s Proprietaries Inc. 42,267 

Pilisbury Mills Inc. . 3,114,078 

Pilsener Brewing Co. 7,297 

. - Sarr 159,328 

Lydia E. Pinkham 

Medicine Co. .... 315,345 

| Pittsburgh Brewing Co. 113,748 
Plantabbs Co. ..... 25,682 

Planters Nut & 

Chocolate Co. 33,096 
Plastone Co. ...... 029 
Pleasant Valley Wine 

 2estebhecees 51,760 
Plough Inc. ........ 1,425,079 
Plymouth Builders Corp. 36,919 
Poirette Corsets Inc. 28,650 
Polk Miller Prod. Corp. 126,949 
Popper-Morson Corp. 26,100 


Portland Cement Assn. 290,179 
Portland Gas & Coke Co. 73,965 


Portland Gen. Elec. 42,945 
Potter Drug & Chem. 232,114 
Prentice-Hall Inc. 84,176 


Procter & Gamble Co. 7,939,655 
Product Pictures Inc. 68,961 
Progressive Farmer .. 32,343 
Providence Gas Co. 104,541 
Pru. Ins. Co. of Amer. 2,066,847 


Pub. Serv. Co. of Colo. 83,095 
Pub. Serv. of N. J. . 413,730 
Pub. Serv. of Northern 
Fa 180,800 
Publicker Ind. Inc. . 1,718,057 
Pure Oil Co. ...... 619,101 
Purex Corp. Ltd. ... 306,386 


Puritan Sportswear Corp. 86,398 


Purity Maid Baking Co. 38,738 
I. Putnam Inc. .... 59,377 
G. P. Putnam’s Sons 85,636 
Pyramid Rubber Co. 27,602 
Qantas Empire Air- 

 f Sere 34,3 
Quaker Oats Co. 3,839,399 
Quality Dairy Co. 115,547 
Quality Importers Inc. 71,866 
Quebec Provincial Pub- 

licity Bureau .... 75,807 
Radio Corp. of Amer. 1,572,306 
Railway Express Agency 80,496 
Rainier Brewing Co. 113,001 
Ralston Purina Co. 640,974 
Random House Inc. . 234,891 
Rath Packing Co. 1,256,470 
Reader’s Digest Assn. 1,504,352 
Reading Railway System 29,523 
Ready-To-Bake Foods 

i. scabs iennee 74,847 
Real Airlines ...... 51,035 
Real Gold Co. ..... 74,316 
Realemon-Puritan Co. 116,759 
Reardon Co. ....... 56,110 
Red Scissors Coupon 134,588 
Red Top Brewing Co. 55,606 
Reddi-Wip Inc. 279,764 
Regal Knitwear Co. 28,349 
Regal Pale Brewing Co. 142,987 
Regensburg, E. & Sons 33,217 
Regnery, Henry Co. 38,249 
Wm. B. Reily & Co. 229,201 
Relax-A-Cizor ..... 135,078 
Renault Selling Branch 232,545 
Renfield Imp. Ltd. . 1,756,395 
Rennel Corp. ...... 32,177 
Republic Steel Corp. 130,794 
Research Bock Co. 32,108 
Resinol Chemical Co. 142,371 
Revere Camera Co. . 59,654 
Revere Sugar Refinery 99,066 
Revion Inc. ........ 138, 
Rexall Drug Co. .... 941,047 
Reynolds Metals Co. 406,555 
R. J. Reynolds Tobacco 4,600, 
Rheem Mfg. Co. ... 40,089 
Wm. S. Rice Inc. 27,657 
Richfield Oil Corp. of 

California ....... 026 
Richmond Dept. of 

Conservation & Dev. 41,115 
Richmond-Chase Co. 255,560 
Rinehart & Co. Inc. 92,669 
P. J. Ritter Co. .... 38,180 
Rival Packing Co. .. 182,788 
Roberts Dairy Co. ... 58,845 
Rochester Gas & Elec. 128,071 
Rocknol} Nursery ... 49,854 
Roman Cleanser Co. 163,984 
Roman Meal Co. 95,767 
Ronson Corp. ...... 41,525 
Rootes Motors Inc. . 325,890 
Roquefort Assn. Inc. 25,160 
Helena Rubinstein Inc. 973,866 
Jacob Ruppert ..... 31, 
Russell-Miller MiMing Co. 28,797 
Rustair Products ... 5 
Rust-Oleum Corp. .. 168,938 
Rutherford Food Corp. 28,913 


6 Bch Me ny des 64,921 
S & W Fine Foods Inc. 80,015 
Sabena Belgian World 

RE. awiscces 85,858 
A. Sagner’s Sons ... 32,640 


1956 1955 1954 1953 
50,970 62,778 60,591 81,906 
123,589 144621 113,505 39,438 
65,290 209,145 162,965 76,410 
42,827 
71,569 
443,761 
36.695 72,537 133,200 89, 
185,301 180,591 145,983 155,437 
103,924 113,523 100,210 94, 
714,393 990,716 1,349,976 2,602,374 
1,446,058 1,519,645 1,919,911 675,767 
126,069 106,754 77,556 —— 
62,121 46,455 38,680 
179,916 404,867 680,474 193,564 
57,761 304955 —— 
2,969,334 1,608,694 907,095 812,377 
53,388 
49,540 203,438 71,690 51,796 
461,224 166,230 221,983 344,692 
101,876 72,440 95,052 57,905 
55,348 28,912 76,651 135,291 
92,620 56,077 ,005 122,819 
945,096 942,678 834,465 833,649 
57,291 
60,785 40,298 30,330 
195,401 
173,652 206,720 320,505 111,677 
79,753 41,714 
45,238 34,109 
206,644 197,006 174,780 167,596 
87,702 120,515 79,598 47,994 
7,141,885 7,946,306 7,251,400 7,997,151 
54,641 129,165 
29,284 50,000 44,336 60,757 
100,234 48,128 50,180 43,624 
2,203,603 1,415,597 1,239,630 927,441 
86,587 73,496 68,659 62,078 
298,140 270,418 274,916 369,872 
203,740 254,891 90,649 
2,005,438 1,771,961 1,945,487 2,147,879 
922,922 642,200 369,871 410,205 
679,928 737,422 1,000,881 438,177 
53,891 
31,730 29,921 28,301 26,157 
47,135 48,163 38,489 51,222 
37,973 
2,681,805 2,592,870 2,196,409 3,106,819 
100,271 91,395 106,875 68,799 
166,289 162,084 86,560 69,197 
2,441,853 2,365,379 1,569,702 2,014,300 
104,353 131,578 140,865 175,833 
532,266 84,894 408,151 261,642 
186,344 166,108 108,580 106,736 
856,526 194,065 41,504 113,970 
1,269,422 794,341 564,559 385,559 
170,045 66,220 86,897 34,808 | 
133,711 142,950 80,859 152,519 
89,864 
104,877 136,406 312,287 ‘161,141 
60,662 115,738 320,619 273,063 
31,700 44,960 40,280 102,298 
154,522 85,874 44,694 38,328 
60,52 
57,03 
1,495,075 1,298,745 1,092,658 984,696 
65,667 57,578 102,891 122,566 
141,338 101,817 102,008 88,507 
138,405 143,505 142,760 173,307 
33,155 74,667 
1,120,259 685,252 1,589,450 305,676 
768,111 323,667 85, — 
262,652 86,840 43, —— 
6,517,893 3,793,402 3,100,393 3,722,361 
68,085 117,483 79,469 98,038 
25,001 923 30,766 38,307 
351,477 245,029 451,569 553,374 
180,269 114263 41,58 —— 
56,265 57,886 65,051 53,465 
44,144 50,601 47,206 
242,860 383,995 460,099 389,748 
28,060 
129,050 96,801 95,931 
31,900 
245,260 179,109 214,956 216,076 
116,742 112,427 86,410 383 
465 49,173 238,474 39,387 
80,384 42,434 66,094 136 
1,241,852 268,945 330,187 699,829 
171,380 515,975 315,583 436,038 
44,714 
89,468 67,833 48,059 29,088 
28,787 


1957 
Salada Tea Co. Inc. 256,352 
Sandura Ce. ......- 151,446 
Sarong Inc. ....... 69,943 
C. F. Sawer Co. .... 188,492 
Savannah Sugar Rfg 
te we Saidind ca > 72,797 
Sawyer’s Inc. ...... 156,396 
Scandinavian Airlines 
awh ween Gass 490,578 


een eae 92,77 
Schenley Industries 8,295,414 
Schering Corp. ..... 708,696 
Schieffelin & Co. ... 107,997 
Jos. Schlitz Brewing 

 Sabbeene rene 2,711,244 
Wm. Schluderberg- 

T. J. Kurdle Co. . 34,452 
Schmidt Baking Co. 75,671 
C. Schmidt & Sons Inc. 293,100 
Schnadig Corp. .... 93,522 
Scholl Mfg. Co. Inc. 380,794 
S. A. Schonbrunn & 

a See 124,511 
Schuck! & Co. ...... 34,954 
Schulze & Burch 

Biseuit Ce. ..... 47,193 
F. Schumacher & Co. 106,309 
Scott-Atwater Mfg. Co. 

ry Seb aaa ae 57,919 
Scott Paper Co. ... 686,028 
Scott Petersen & Co. 42,854 
D. M. Scott & Sons Co. 152,670 
Scovill Mfg. Co. .... 116,478 
Scranton Gas. Co. .. 66,352 
Chas. Scribner’s Sons 104,938 
Seripte Ime. ....... 477,501 
Scull, Wm. S., Co. 144,378 
Sea Breeze Lab. Inc. 30,086 
Seaboard Air Line RR 201,289 
Seabrook Farms Co. . 100,660 
2 aaa 178,888 
Security Mills Inc. .. 29,070 
Seeman Brothers Inc. 218,252 
Selchow & Righter 45,170 
Serta Associates Inc. 511,767 


Seven-Up Co. ...... 29,036 
Shawmut Inc. ..... 40,822 
W. A. Sheaffer Pen Co. 65,438 
W. Sheinker & Son Inc. 100,840 
Shell Oi! Co. ...... 2,240,129 
Sherwin-Williams Co. 337,172 
a 8 Oe 29,070 
Shiloh Metal Prod. Co. 39,993 
Ship-N-Shore Inc. 43,073 
Shirteraft Co. ..... 51,809 
Shulton Inc. ...... 473,804 
Shwayder Bros. Inc. 254,007 
Siegil Co., Henry ... 38,762 
Siegler Corp. ...... 121,544 
Silver Spring Gardens 31,362 
¢ . an 65,295 
| Simmons Co. ...... 501,807 
Simmons Tours Inc. 76,768 
Simon & Schuster Inc. 328,101 
Simoniz Co. ....... 485,482 
Simplicity Mfg. Co. . 29,815 
Sinclair Mfg. Co. 35,461 
Sinclair Refining Co. 1,265,346 
Siroil Labs. Inc. 06,666 
ae . eee 26,159 
Skelly Oi] Co. ..... 195,955 
| rere 84,760 
Skinner Mfg. Co. 61,265 
Wm. Sloan Associates 29,989 
A. 0. Smith Corp. .. 41,558 
Smith Agri. Chem. Co. 26,632 
Smith-Corona Inc. 106,826 
Smith, Kline & French 
Laboratories ..... 123,966 
Sno-Bol Co. ....... 68,291 
F. H. Snow Canning Co. 73,156 
Socony-Mobil Oil Co. 
_») ee: 2,563,252 
Soil Builders Inter- 
national Corp. 46,100 
Solarine Co. ....... 69,724 
Sophie Mae Candy Corp. 48,833 
FF a 5,449 
So. Car. Devel. Board 38,197 
So. Car. Elec. & Gas 38,145 
S. D. Dept. of Highways 34,052 
Southern Airways 5,987 
Southern Bell Telephone 
& Telegraph Co. 449,100 
Se. Cal. Edison Co. . 84,070 
So. Cal. Gas Co. .. 227,214 
So. Comfort Co. 43,402 
Southern Co. ...... 217,948 
So. Ind. Gas & Elec. 63,194 
So. New Eng. Tel. . 146,288 
So. Pacific Co. ..... 99,344 
Southern Pine Assn. 33,139 
Southern Railway Sys. 157,706 


Southern Union Gas Co. 51,302 


Southland Coffee Co. 54,829 
Southwest Airways Co. 46,658 
Southwestern Bell Tel. 375,538 
Southwestern Life Ins. 37,567 
Spartan Aircraft Co. 26,472 
Of Ae 31,936 
Speedway Petroleum Co. 56,416 


Sperry & Hutchinson Co. 178,251 


Sperry Rand Corp. .. 226,842 
Sperti-Farraday ces 39,160 
Springs Cotton Mills 44,460 
Wes BR csssecee 43,725 
Stadler Products Co. 29,265 
Stahi-Meyer Inc. ... 559 
A. E. Staley Mfg. Co. 310,787 
Stamper Co., F. M. . 70,073 
Stanback Co. Ltd. .. 87,1 

Standard Brands Inc. 3,743,465 
Standard Milling Co. 174,616 
Std. Oi) Co. of Cal. 1,749,413 


Std. Oil Co. (Ind.) 2,763,047 


Std. Oil Co. Inc. in Ky. 55,880 
Std. Oil Co. (N. J.) 2,682,164 
Std. Oil Co. (Ohio) 427,528 
Standard Romper Co. 37,307 
Standard Triumph 

Meter Co. ...... 61,605 
Staley Drug Prods. . 152,236 
Stanley Warner Corp. 1,211,793 
Stanley Works ..... 77,724 
Star-Kist Foods Inc. 341,309 
Starrett Co, & & . 36, 
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1956 1955 1954 1953 
67,726 78,663 54609 ——— 
169,668 153,317 124,006 84,046 
75,606 50,608 40,963 
148,031 69,481 23,390 
377,178 366,198 264,111 215,212 
678,040 551,932 750,051 631,093 
108,042 124,224 100,942 139,928 
7,329,320 5,925,590 6,157,600 7,269,150 
53,473 219,060 — 
82,768 121,153 93,668 95,072 
412,239 706,432 1,186,560 1,081,691 
59,796 
49,764 39,849 ,095 28,078 
277,917 329,843 216,651 286,851 
221,328 295,469 
333,012 315,043 302,495 262,725 
92,972 58,035 126,953 73,493 
76,871 
30,652 41,924 47,375 ——— 
1,112,815 257,272 287,126 538,146 
42,458 38,886 35,762 42,700 
135,496 136,394 72,684 35,539 
63,077 81,377 115,992 88,121 
350,837 234,192 113,613 263,400 
26,074 35,241 
179,596 179,061 149,781 146,706 
220,825 122,089 285,289 293,454 
239,732 150,142 123,243 128,696 
453,767 232,360 107,640 97,464 
109,221 87,712 103,166 56,911 
250,201 263,665 967,994 1,005,576 
122,289 
77,810 65,939 53,748 69,452 
4,215,509 2,407,907 1,752,079 1,910,044 
330,496 100,069 89,224 150,160 
33,392 77,120 62,830 
26,582 28,048 —— 
409,408 463,789 430,918 337,936 
219,485 222,561 31420 —— 
95,549 101,571 232,136 175,287 
31,162 
421,589 413,445 219,628 243,295 
58,693 58,721 41,936 
270,369 224,818 223,596 219,308 
379,459 483,412 428,158 321,359 
1,733,642 939,410 1,056,179 1,098,855 
94,469 87,012 92,633 100,086 
258,041 231,083 142,685 99,175 
72,117 29,040 80,719 45,557 
37,678 
80,592 136,799 114,859 142,400 
38,637 iiettebinge 
113,753 i <—a_ <sme 
63,791 56,862 44,882 52,825 
2,501,197 2,562,350 2,389,393 1,144,346 
65,371 
53,689 
117,641 92,007 — 
30,643 26,232 235,334 ——— 
34,368 33,703 35,841 28,588 
34,657 
45,611 34,031 ——— ——— 
486,170 465,690 283,047 338,547 
55,113 
103,230 242,349 173,088 175,381 
42,150 $7,262 =e 90, 
61,638 75,044 78,343 67,187 
85,986 100,253 46,976 36,680 
288,853 366,334 946 500,473 
29,970 
175,224 165,120 167,540 155,342 
34,357 46, 28,262 25,914 
59,660 
357,658 251,375 222,417 252,215 
33,963 29,250 29,663 42,155 
27,669 
36,612 2,51. ——— 33,992 
111,765 25,874 107,832 ——— 
1,025,154 
219,390 1666733 os 
56,446 
49,862 59,739 46546 —— 
120,640 196,223 205,329 132,404 
30,628 SL 
52,589 50,112 63,752 63,233 
60,427 412,946 160,801 100,821 
95,371 126952 1023 — 
2,963,542 2,884,460 3,740,877 5,653,472 
376,805 520,109 356,602 264,779 
1,543,433 1,043,057 1,223,070 926,770 
2,203,736 1,870,732 1,469,876 1,267,957 
54,520 107,958 136,008 108,965 
3,442,246 2,311,542 2,389,288 1,686,369 
431,615 507,889 476,332 398,210 
1,731,153 
74,426 
522,726 220,941 120,756 
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America’s 
newest 


The world's most modern newspaper plant — with 37 new color 
convertible press units — is now open in Boston. The spacious 
|2-million-dollar building contains every modern device to produce a 
more attractive, readable newspaper. 


ROP full and spot color will be available starting June 2 — for 
the first time in any metropolitan newspaper in New England. 


New England’s big family newspaper is now, 


more than ever, going places in Boston... 


The 
Boston Globe g 


MORNING 
EVENING 
SUNDAY 


Scolaro, Meeker & Scott 
Chicago, Detroit 


Cresmer & Woodward, Inc. 
New York, San Francisco, Los Angeles 


The Leonard Co. 
Miami Beach, Florida 
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1957 1956 1955 1954 1953 1957 1956 1955 1954 1953 1957 1956 1955 1954 1953 Mu 
og ~ a uesv? sagm wees 4 canes | Tonsitine C0, 35,629 26,554 25,985 32,267 «38,649 | Wall Street Journal . 435,717 416,750 336,967 278,658 278,791 
State Pharmacal Co. 1818,118 159,605 53,474 78.146 op Hit Club of ‘Amer. 42,655 oa — Wander PA 176,392 199,947 — oe t 
Stegmaier Brewing Co. 73,488 105,505 121,109 144,843 172,196 | T°? be | aaa yard 229,110 or oi aa See. & Sons B.-~ és ze BS a t 
A. Stein & Co. 65,814 46,759 116,639 60,885 ree oe ener naee 66.828 maa... | ae : : MU 
Sterling Brewers Inc. 204,342 337,167 344,817 285,230 243,906 | »O ime inn Sn oe aa oo. a . | 
Sterling Drug Inc. ... 2,423,801 2,518,287 2,552,622 2,822,348 2,994,590 | Trams, Auuican Airlines SaARe —— | “Pharmaceutical Co. 2,101,024 522,417 793,691 207,545 382,297 ML 
nd nnn aa ia Transatlantic $$ Lines 110,030 131,493 88,619 ——— 129,131 | Washington Gas Light Co. 31275 70885 52615 46998 —— 7 
J.P. Stevens & Co. 386,822 332,149 424,922 140,168 oa a — = el Cee Cle mi 
Fhe. - 1 P . nsocean Air Lines , —_—_— mmission \ " ’ 5 
ery wee : aed P 69,137 34,720 30,304 46,220 bce J Feet 86,708 87,656 713,113 38,195 —— | Washington — ern pr ais aa ne asm a 
tewart-Warner Corp. 103,763 44,054 75,584 110,169 196,367 | ‘fans World Airlines Products Commission , ’ 5 5 ’ 
Ste Cor peer ves 2,387,818 2,182,757 1,675,558 1,167,061 619,376 | Wash. State Fruit Comm. 68,101 48,523 
Stitzel-Weller Distillery 593,795 506,019 462,286 412,653 470,198 na 
B. F. Trappey’s Sons Inc. 43,565 ; 41, 44,114 43,471 | Wash. Water Power Co. 35,448 29,304 , 
Stokely-Van Camp Inc. 1,632,450 500,269 372,622 521,225 93,378 | Fein Ins Cos. 69,920 Wate-On Co 103,075 112,589 117,598 81,650 42,038 
Stentter Corp. «...- a md Tree Sweet Prod. Co. 37,497 42,709 «55,882. «69,779 -—s«(6, ie Gate O 86,247 759 91.359 145,408 90,479 
Stowe-Woodward Inc. 41,688 35,630 Ll . Co. a . , , Siw Sate O ... ‘ ‘ . y 
Levi Strauss | & (Co. 266,796 270,423 227,626 184,315 145,574 | Triangle Pub. inc. .. 116,273 117,569 95,984 79,349 + «164,792 | Distillery Co. .... 88,143 106,159 128,130 120,138 85,939 
Bakery ....--+-. Wien Us es 6G Mm | Tn SS — —— —|mudee ee “ines ines ist Ghee Sein sas 
SS ++ 1,020,286 943,507 761,156 400,596 596,994 Tru-Balance Corsets Inc. 59,926 ‘ Wome Sea Co. » 91.795 ; : 4 » 
sl 4,804,199 4,495,716 6,025,371 5,121,118 5,380,764 | Twainlet” Century Fox 12 1se en | Wea Gaon tn | ee ee po 
Sugar Information Inc. 329,541 236,434 226,041 205,901 Twenty-One Brands’ ine. 265,756 176,449 105.174 48.275 «60.086 | Welch Grape duice Co. 25,056 40,264 . 
Sugarine Co. ...... 51,562 72,595 53,925 oy yams ae. ’ " , . " a Slosttls Corp a. = 239 , 
Sun Gorter Pasting Ca = S2722 = EONS U Welsh Ce. ....... ’. - 77756 119,795 26,055 48,209 «= «47,390 wi 
ee oe Wesson Oil & Snowdrift 
Growers of Calif. 146,907 92,552 Uddo & Taormina Co. 27,542 27,4746 —— onan m8. ite oe. . —— ae = 1,097,355 090,886 Py 
Sun Oil Co. ....... 1,988,756 2,344,121 2,188,692 1,610,937 1,147,945 | Udell & Co., Max Sons 38,766 Seas SS SS , pr 
Sunbeam Baking Co. 422,746 296,079 237,335 212,942 251,249 | Udga Inc. ......... 42,568 52,879 75,671 79,672 65,871 | west i Elect . Ce 57750 50.723 26.845 Ni 
Sunbeam Corp. ..... 1,036,530 1,141,303 669,578 444,207 264,367 | Union Carbide ..... 736,942 694,501 1,003,377 939,235 1,374,552 | Wet Bos wee co 6=s72'186 «B71 . SS N 
Sunkist Growers Inc. 365,882 467,066 225,221 999,731 727,824 | Union Electric Co. .. 175,862 160,853 170,407 273,166 146,632 ‘wien wr ue . 360.367 312,053 331,928 329,535 304,016 
Sunlite Bakery Co. 32,908 41,252 50,315 51,756 44,557 | Union Oil Co. of Cal. 1,086,579 677,182 698,781 653,014 511,561 a jo a i , ’ , " Ni 
Sunray Mid-Cont. Oil Co. 159,748 372,540 es Py aan — Pacific Railroad passa 804,058 702,249 681,105 641,237 Shetsie Ge. ues 27,042 Ni 
Sunset House ...... 51,444 50,395 31,4 ? : nion Underwear Co... 109,872 115,677 38,913 84,761 96,551 pass 
Sunshine Biscuit Inc. 644,634 1,135,499 708,187 641,750 789,807 | United Aircraft Corp. 68,324 260,302 522.982 77,166 104,829 | Western Pacific Railroad 56,448 65,442 66,473 79,629 72,814 
Superior Packing Co. 27, United Air Lines Inc. 2,280,948 1,939,951 1,690,172 1,173,936 741,659 pon Longe 126.576 42,588 
Sure-Fit Products Co. 144,938 129,884 39,826 United Artists Corp. 58,591 121,182 81,310 5.450 —— | weteste-Califernia ' ' 
@. A. Sutton Corp. . «56,918 48,792 = 86,248 = 11,908 46,652 | United Biscuit Co. tan tabtie 27,441 321,659 209,220 186,034 —«85,187 
Grasse Tissue Paper A go ae sey tataee and 168,524 169,989 | Westinghouse Electric 2,686,786 3,137,028 2,514,967 2,184,427 2,055,612 
Products Co. .... 36,503 United Fruit Co. ... 82,367 121,257 46,261 74,155 51,194 | Goor "econ td "76744 | 25.596 oy 1999, 
Swanson Cookie Co. 87,490 26,525 United Fuel Gas Co. 41,788 46,059 46,530 a wae h reat ; 86.334 161.916 127,934 
Swank Inc. ........ 35,817 152,682 124,805 95,454 99,055 | United Gas Corp. ... 160,118 181,960 189,742 179,339 118,642 | a Corp. 1314338 713570 640.322 355,744 441,004 N 
Swedish Amer. Line 84,348 48,316 33,417 25,557 United Jewish Appeal 86,818 91,769 76,036 97,579 79,815 | op’ —_e » ~ sn gat , , ’ ’ 
SR B Oe. ccceses 1,754,464 3,223,682 3,185,454 2,971,310 3,278,479 | U.S. Brewers Found. Inc. 39,271 32,442 34,927 26,068 36,849 | Yi UME OO ss Sa N 
EM ccckaxis 32,385 U.S. Lines Co. ..... 47,938 167,021 107,024 102,921 104,771 | Waite King Soap Co. 442794 339549 470,721 410,422 149,305 
Jno. H. Swisher & Sons 130,730 145,785 U.S. News & Wrid.Rprt. 579,291 291,455 170,704 185,393 136,252 | Write poet en 223.469 135,411 , ¥ , N 
Swiss Air Tourist Co. 133,440 112,373 53,554 69,047 47,290 U.S. Seber ee 507,512 281,749 595,993 647,392 1,691,605 lh , 
iss National Travel > FP. «2+. . , 5 , , 
a: '. 26,014 27,466 Rneen... Se Cn aw we mei See eS Ss SS ee N 
Switzerland Cheese Assn. 55,374 43,822 31,136 39,625 | U.S. Time Corp. .... 39,250 Julius Wile Sone & e. 51,007 52.444 43,562 31,087 Lome 
Sylvan Seal Milk Inc. 87,631 U.S. Tobacco Co. ... 296,243 180,665 884,945 642,440 150,786 | Wilting Ropers Milling Co. 28675 25.025 
Sylvania Elec. Prod. 104,361 665,569 634,566 789,859 1,467,435 | United Steel Workers Williamsburg, Va.-Chamber ‘ 
Systone Med. Co. .. 33,462 of America ...... 95,102 102.467 59,215 —— yg es ay seite 
So Se Wilson & Co. ...... 869,637 1,098,681 1,256,520 1,118,183 545,160 
United Van Lines Inc. 73,696 Wilson Line Inc... 46577 58096 76511 75.547 74.313 
T on fone ae —_ ae Lh Kay Windsor Frocks Inc. 68,511 : . : 
‘ower ight Co. ‘ 1,215 
dis Oi ee 25049 —— Miwnes 2 an ne adm seal ee eS eS SE ee! 
Tampa Electric Co. 30,22 A i 5 <a 64,607 
Tampax Inc. ........ 502,933 326,078 365,870 336,297 328,348 V oat }6«(Cat ae ua aaa ao 
we ~~) >. 91,142 88,2 Wis. Telephone Co. . 83,400 104,637 45,795 39,242 36,740 
echnical Color jem i i 7 { , Y Y i 
ical Works Inc. .. 160,542 32,875 32,364 +4——— 32,576 | V-M Corp. ........ me wan hn a ae ee ee SS 
Tennessee Gas Trans- Valley Bell Dairy Co. 26,282 27,658 Life Insurance Society 50,356 38,471 
mission Co. ..... 31,539 Van Camp Sea Food Co. 905,102 538,803 311,949 133,548 409,028 | Wootmark Corp. .... 28365 33.321 
Tenn. Ind. Agri. Dev. Vanguard Press eeoce : 29,909 42,662 33,747 _ Worcester Baking Co. 34,980 32,752 
Commission ..... 25,539 Vanity Fair Paper Mills 25,079 157,895 93,245 —— | Worcester County Elec. €0.35,260 29,815 27,999 31,779 34,035 
Terminal Liquors Ltd. 40,205 50,415 41,958 63,299 = 55,213 | Vantage Press ..... 7,935 Worcester Gas Light Co. 37,807 35,012 29,967 39,905 32,042 
Tetley Tea ev . 31,691 32,787 67,085 34,396 45,153 Vaughans Seed a 38,901 World Publishing Co. 63,422 97, 60,322 49,861 123 
, iy “igeteeeege 919,242 1,210,317 1,125,092 2,172,663 713,041 | Vick Chemical Co. .. 518,362 613,106 967,871 607,059 287,128 | Worthington Corp. .. 50672 72.937 100.053 ——— 
Tex. East. Transmission 58,542 44,385 31,42 Vienna Sausage Mfg. Co. 30,833 = 31,296 Wm. Wrigley Jr. Co. 2,030,673 1,878,405 1,829,295 1,696,520 1,754,745 
Tex. Elec. Serv. Co. 74,062 69,621 59,311 60,221 59,997 beer —_ - Pere 7,053 123,420 77,387 89,859 107,263 Wyler & Co. ....... 77,4 51,961 76,105 nalietnents 69,001 
‘ irginia-Carolina 
yy ees on "42,592 «37,895 83,368 «(85,936 69,083 Chemical Corp. .. 152,039 60,445 147,432 64,396 Y 
Textured Yarn Co. 83,958 54,670 Va. Electric & Power 110,448 (99,406 40,610 77,837 63,997 
S. B. Thomas Inc. 163,694 120,346 139,036 98,961 147,018 | Vita Food Prod. Inc. 37,180 131,404 111,045 85,071 76,495 | Yardley of London .. -266,455 119,152 104,187 570,727 95,200 
Thorsen Direct Sales 547,369 345,035 572,770 410,235 68,808 | Vogarell Products Co. 84,082 39,806 ; 48,499 | W. F. Young, Inc. .. 217,165 + 143,136 117,547 102,257 164,841 
“eee 69,305 Volvo Import Corp. . 48,696 26,959 Youthcraft Creations 39,019 74,500 62,981 38,854 53,383 
Tide Water Oil Co. . 1,106,714 326,172 
Tidy House Prod. Co. 433,696 111,287 268,161 51,162 69,732 Ww Z 
Tidykins Inc. ...... 34,648 
Tillamook County Zenith Radio Corp. . 792,839 921,747 824,305 794,015 1,436,904 
Creamery Assn. 79,005 60,771 122,705 48,445 Wabash Railroad 97,659 84,786 57,498 78,982 73,987 | Zippo Mfg. Co. ..... 37,922 
yee 1,630,860 1,344,516 2,749,181 1,380,127 652,983 | E. R. Wagner Mfy. Co. 33,589 56,133 27,463 —— ———/ Zonolite Co. ....... 61,508 31,966 31,081 37927 —— 
Timken Roller Bearing Waitt & Bond Inc. . 57,944 Zoysia Grass Co. ... 68,105 77,440 49,097 —- ood 
Oh dewecdbseee 65,000 170,760 92,361 156,250 102,436 | Hiram Walker-Gooderham *Warner-Lambert was formed by merger in 1955. Figures for 1953 through 1954 
Se 35,862 38,425 43,579 65,081 26,808 & Worts Ltd. .... 4,076,145 2,758,014 2,774,618 1,821,078 1,644,144 | are for Warner-Hudnut Inc. 
Tobin Packing Co. .. 311,612 231,261 191,801 214,839 92,627 | Walker-Gordon tWhirlpool-Seeger Corp. was formed by merger in 1955. Figures shown for 1953 
Toledo Edison Co. 61,055 71,521 65,349 70,684 67,039 Laboratory Co. . 29,388 and 1954 are for Whirlpool Corp. only. 
. . McGraw-Edison Co. ............ 110,669; Chore Girl .........0...0000. 13,452 | MINNESOTA CONSOLIDATED Red Heart Cat Food .......... 27, 
Ad Expenditures in Speed Queen Dryer & Washer .... 67,978! Chore Girl & Golden Fleece ..... 15,206| CANNERIES INC. Red Heart Dog Food ......... 703,193 
Toastmaster Appliances ........ SESG7| Golden PIOGR 2. cccccccccccce 35,124 Butter Kernel Vegetables ...... 25,600 Red Heart Dog & Cat Food 9,657 
Newspapers, 1957 McGRAW-HILL PUBLISHING CO. 221,555 | METROPOLITAN LIFE INSURANCE MINNESOTA MINING & MFG. CO. = 110,566| Morrell Meat Products ........ 175,678 
McGraw-Hill Publishing Co., Inc. 57,906 REINS 5 000s ase 208,671 | Scotch Cellophane Tape ....... 56,868 | MORRIS CORP., NORMAN M. 
(Continued from Page 69) McGraw-Hill Book Co., Inc. 163,649 mEeTZcER DAILY co ‘ GED Gig -anbaandaens «00% 48,249) Qmega Watches .............. 138,144 N 
Kitchen Charm Waxed Paper & McGREGOR-DONIGER INC. Bee — 114,363| Undersea ve... eee eeeeee wees 1,430! wonnis, PHILIP INC. ......... 5,464,195 
Marcal Napkins .........+--++ 62,065 McGregor Sportswear .......... 55,4 RR re 4,019 Marlboro Cigarets 2.128.114 
Marcal Products ............. 1,522|McKAY CO., DAVID ........... 49,097 WEXICan | SoVERNMENT TOURIST MINNESOTA POWER & LIGHT CO. UR dl, am. 
McKESSON & ROBBINS INC. Pe ee een 98,831| MINUTE MAID CORP. ......... 762,022 arliament Cigarets .........- ’ 
ND CO., CHARLES ...... 35,840 DB “ - Philip Morris Cigarets ........ 2,263,575 
MARCHAN . 8.443 Bexel Vitamins ..........-... 14,932 Pron eo FLA.-CHAMBER | oe 272,156 Spud Cigaret 7'208 
Wale Rinse ..-.-eee.-seeeees 27.397 | Chapin & Gore Whisky ........ 284,843; OF COMMERCE ............. 109,913| Minute Maid Frozen Foods 6,997 sncdi ass opened deed Ades , 
FUMES sececevosernscccess Kessamin Tablets ............ 5,813 | Minute Maid Frozen Juices .... 323,300 | MORROW & CO., WILLIAM 
ES ce svcesuvenssess 373,929 by a 2'54q| MICHIGAN BELL TELEPHONE CO. 233,319 | linute. Maid ee adie eR 57,794 
IN ks co ccacsescesees 315,065 | McKesson & Robbins, Inc. ..... vO44\ MICHIGAN BULB CO. ......... 305,257 rop Frozen Foods ...... RE. MER acsnbivesieeden’ cases : 
Martin’s V.V.0. Scotch Whisky . 227,596 Snow Crop Frozen Juices ...... 94,031 | MORTON SALT CO. ............ 101,805 
SIE edn ccce on csv evs CO BR er tee 1s] | MICHIGAN CONSOLIDATED GAs oy tek ties Gen cans 
MARTIN TRAVEL BUREAU ..... 27,855! wicholson’s Lamplighter Gin. ho eERere nd Pn ee Ry »204| MOSAIC TILE CO. _ 
MARTINSON & CO., JOSEPH .... 60,108 rs Cork om "904 MICHIGAN MUTUAL LIABILITY Co. 27,091 | FG. co. Mosaic Ceramic Tile .......... 30,348 
Aborn’s Instant Coffee ........ eel. ge eee eee ee 3,515| MICHIGAN PEAT INC. ......... 71,249| aoe pan F 45,997, MOTOROLA INC. .............. 1,154,735 
Jomar Instant Coffee ......... Sees, gees, er eeeeey eee ‘Yee | MICHIGAN TOURIST COUNCIL .. 25,404 | ice ~~ ’ Phonograph ................. 29,536 
r Ins OO Se OL 156 MISSION DRY CORP. , , 
Martinson’s Coffee ........... 10,849 . MIDLAND CHEMICAL CO. ...... 210,997 : BUN da dadeets.. sc cscs: 136,369 
EE ssc bi web caboutys vidoes 5,016 Green Plesme 122'229 Mission Orange Drink ......... 35,430 “ t 4 
MARYLAND & VIRGINIA MILK McLAUGHLIN & CO., W. F. ..... G37n| fuawie te s8'76g | MISSISSIPPI POWER & LIGHT CO. —26,150| Radio & Television ........... 6.287 
PRODUCERS ASSN. ......... 30,957 | Manor House Coffee .......... 36,972 | w:DLAND PHARMACAL CORP. 19° | MISSISSIPPI SHIPPING CO. TelevisOR see eeeseee esses 978,842 
MARYLAND COOPERATIVE MILK Manor House Instant Coffee 4,399| “Snug Denture Cushions / 99,517| . Delta Lime .........00. 0000, 39,508 | Products .........+.....++.. 3,731 | 
PRODUCERS INC. ........... 25,169 | MEAD JOHNSON & CO. MILADY FOOD PRODUCTS INC. , MISSOURI PACIFIC LINES ..... 65,330 | MOUNTAIN STATES TELEPHONE 
MASSACHUSETTS DEPT. OF Pablum Baby Food ........... 54,622 |" Frozen Blintzes 5 26,235 | MOBILE GAS SERVICE CORP. & TELEGRAPH CO. .......... 82,243 | 
COMMERCE ....... ee eee eeee 34,353 | MEDLEY DISTILLING CO. ...... 32,441| witant FOODS, LOUIS... 256 601 | ., 68 Service ................. 37,422 | MOUNTAIN VALLEY WATER CO. | 
MASSON INC., PAUL Five Brothers Whisky .......... 6.245 | 1890 French Dressing gaat 124/956 — HOMES MANUFACTURERS a. ih SEER 210,074 
ea errertrr 26,481) Golden West .............0.- 1,260/ ~ witeni’s French Dressing... 6.863 | ASSN. wees sseeeese sees ees 127,542| MR. BOSTON SISTELLER INC. $4,979 
MATSON NAVIGATION CO. ..... 153,675| Hannah & Hogg Whisky ....... 15,480| witani’s Italian Dressing |. 14.606 MOGEN’ DAVID WINE CORP. 250,640; Old Mr OE Sisk Gace 4,524 
MAYER & CO., OSCAR ......... 693,131| Medley Brothers Whisky ....... 7,644! witani’s Salad Dressings |. 110.176; Key Wine «20.20. .ceee eens 104,875} Old Mr Boston Bronze Label 3,566 
C7 . . Se eee 647,500| Medley’s Vodka ............. 77\ MILE-O-GRAPH INC. ........ 38,303 | ., Moven David Wine ........... 145,765; Old Mr. Boston De Luxe ...... 1,056 
Sibi 5: 144,081| Mellow Corn Whisky .......... 576|wiLeS LABORATORIES INC ||. 427 418 | MONARCH BREWING CO. ....... 37,224| Old Mr. Boston Egg Nog ...... 744 
Dryers & Washers ..........-. 337,953 | Wathen’s Whisky ............. 3309) Albe-Gollner.<sssa....-..., 332.572 Augsburger Beer ............. »278| Old Mr. Boston Pinch Bottle . 3,948 
WARTS... ese ecerenececens 154,398 | MEGS MACARONI CO. Miles Nervine .. 0.0.2.0... econ lp ll aaa 2,946) Old Mr. Boston Spot Bottle .. 877 
NS SRR Ree SET ES 11,308 y Dutch Macaroni One-A-Day Vitamins ......... 17.859 | MONARCH WINE CO. Old Mr. Boston Vodka ........ 57,695 ' 
McALEER & CO., E. J. ...05.5.. 239,395 PIE och cciees vss... 51,617| MILK FOUNDATION INC. ...... ,426| Manischewitz Wine ........... 124,476 | Old Mr. Boston Whisky ....... 3,385 ' 
Mrs. Paul's Frozen Fish Products  165,516| MEREDITH PUBLISHING CO ....  363,914| MILLER BREWING CO. MONDO GRASS CO. ........... 33,503| Old Mr. Besten Products ...... 9,184 | 
Mrs. Paul's Frozen Foods ...... 53,334/ Better Homes & Gardens Books .. 3,667, High Life Beer .............. 114,861 | MONET JEWELERS MRS. prt BAKERIES INC. 53,452 
Mrs. Paul's Frozen Vegetables .. 20,545 Better Homes & Gardens Magazines 360,247| MILNER PRODUCTS CO. ....... SB” RE Steere aap 29,070 WRB. RAVARLR oc iscecciccic. 42,489 
McCALL CORP. sete eee eweenees 661,882 MERIT GREETING CARD CO. 70,284 Sor aia wees Perec eenne 150 MONONGAHELA POWER CO. .... 47,730 MUELLER CO., C. F. ' 
McCali’s Magazine ........... 626,059 EEE ee 6,043 Macaroni Products EViabewsees 101,739 
McCall's Patterns ....ccccsese 23,664| MERRITT-CHAPMAN & SCOTT CORP. 157,992) white Wave Detergent Tie 932 | MONSANTO CHEMICAL CO. ..... 36,646 | MUNSINGWEAR INC. .......... 31,630 ‘ 
ial catalase cd Ra ag EE a 53,594) mILNOT CO. s f ese 29,477 | Munsingwear Pajamas .......... 6.223 ; 
McCULLOCH MOTORS CORP. New York Shipbuilding Corp. ... 4,398/ Milmot Milk ................ 101,627| Monsanto Chemical Co. ....... 7,169| V-ette Girdle & Bra ........... 25,407 | 
BUNET , 2e0tndean cto callin’ 38,541 | MESSNER INC., JULIAN ....... 56,311 | MILWAUKEE GAS & LIGHT CO. . —«:121,506 | MOORE-McCORMACK LINES 62,146 | MURINE CO., INC. ' 
McGRAW-EDISON CO. ........... 237,594| METAL TEXTILE CORP. ........ 63,782| MINNEAPOLIS GAS CO. ........ 69,771| MORRELL & CO., JOHN ........ SUE 2 IE okay seinbsncssdcocave 114,381 
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MURRAY CORP. OF AMERICA .. 116,254 
ES a ee 8,851 
Easy Dryer & Washer ......... 61,149 

0 BR rere reree 41,520 
SD I i ae a5 SS sable 4,734 

MUTUAL BENEFIT HEALTH & 

Ee EY Ricdbacs<cess 773,734 

MUTUAL CITRUS PRODUCTS CO. 13 
M. C. P. Jelsweet & Pectin ... 48,330 
ey > Bi PONIES. cc seccsesee 13,983 

MUTUAL LIFE epeannse co. 

.. «& Sarr 87,335 

MYSTIK ADHESIVE PRODUCTS 

SAREEEY<¥b0 c0ces<e0 04s 79,204 

NAAS FOODS 

ua hews b mleass ¥e0na oe 40,410 

CRRRET DGG .ccoscvdacdics 54,362 
Lumber Jack Syrup . 10,453 
Nalley’s Products .... 37,478 
Tang Salad Dressing 6,431 

NAPCO INDUSTRIES INC. 
tis ang éee tis 606 

NARRAGANSETT BREWING CO. . 110,701 
nt an bck enb sesh oboe 23,345 
Narragansett Beer ............ 87,356 

NARRAGANSETT ELECTRIC CO. . 78, 

NASHVILLE ELECTRIC SERVICE CO. 34,418 

NASHVILLE GAS CO. .......... 

NASSAU, BAHAMAS, DEVELOPMENT 
Dy ishesasesearerues én 309,010 

NATIONAL AIRLINES INC. ..... 

NATIONAL BISCUIT CO. ....... 

Dromedary Cake Mix ......... 
Home Town Bread ........... 
Milk-Bone Dog Biscuits ....... 
Millbrook Bread ......... rrr 


PRT 
Nabisco Cereals ..........+.. 
National — Crackers ..... 
Se Ee WE -c.nbaecekiods voce 
NATIONAL pean OF FIRE 
UNDERWRITERS ............ 
NATIONAL BREWING CO. 
Bohemian Beer ............5. 
NATIONAL CRANBERRY ASSN. . 
Ocean Spray Cranberries ....... 
Ocean Spray Cranberry Juice ... 
NATIONAL DAIRY PRODUCTS 
rrr ae 
Breakstone’s Cottage Cheese ... 
Breakstone’s Cream Cheese 
Breyer’s Ice Cream ........+... 
Brown's Velvet Creole Cream Cheese 
Brown’s Velvet Ice Cream 
Brown's Velvet Milk .......... 
Brown's 
Chapman's Ice Cream .. 
Cloverleaf Dairy Products 
Cracker Barrel Cheese 
Hi-Land Dairy Products 
raft Caramel Sauces 
Kraft Caramels 
Kraft Catalina Dressing . 
Kraft Cheeses 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Kraft 
Miracle Margarine 
Muller's Dairy Products 
Parkay Margarine 
Philadelphia Cream Cheese 
Rieck Dairy Products 
Sealtest Buttermilk 
Sealtest Chocolate 
Sealtest 
Sealtest 
Sealtest 
Sealtest 
Sealtest 
Sealtest 
Sealtest Sherbet 
Sealtest 
Sealtest 
Sealtest 
Sheffield Farms Products 
Southern Dairy Products ...... 
Supplee-Wills-Jones Products ... 
NATIONAL DISTILLERS PRODUCTS 
Bellows Club Bourbon & 

Partners Choice Whisky ..... 
Bellows Club Bourbon Whisky ... 
Bellows Partners Choice Whisky 
Bond & Lillard Whisky ........ 
Bourbon De Luxe Whisky 
Catto’s Scotch Whisky 
Century Club Whisky 
Crab Orchard Whisky 
Gilbey’s Gin 
Gilbey’s Vodka 
Hill & Hill Whisky 
King George IV Scotch Whisky . 
Mount Vernon Whisky ........ 
National Distillers Products 
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NATIONAL PRESTO INDUSTRIES, INC. 
a eee 90,644 
NATIONAL STEEL CORP. ....... 30,915 
NATIONAL SUGAR scrinine co. 106,587 
Arbuckie’s Sugar ............- 940 
dack Frost Sugar ............ 79,697 
NG SN end inte dees 10,950 
NATIONAL TELEFILM ASSOCIATES 
NTA Film Network ........... 36,245 
NATIONAL TRAILWAYS BUS 
res ee 495 
NATIONWIDE MUTUAL INSURANCE = 
NEBRASKA-I0WA ELECTRICAL 
CY isos kosdinakaiee sees 577 
NECCHI SEWING MACHINE SALES Co. 
Elina & Necchi Sewing Machines 115,883 
Re GH. Kec ck ceseesiaseat 439,642 
 @ .. Berreererrere. 42,577 
Par-T-Pak Beverages .......... 15,447 
Royal Crown Cola ............ 370,497 
Upper 10 Beverages ........... 11,121 
NELSON & SONS, THOMAS 
MN “Suautaddvd seed eas th 102,763 
I, CO ee ad oe a ea a's 1,889,158 
Decaf Instant Coffee ......... 564,218 
Maggi Protein Drink .......... 26, 
WEY <EGeidvadectepecesecs 839,182 
Nestea Instant Tea ........... 15,013 
Nestie’s Brown Gravy Mix ..... 5,488 
Nestle’s Chocolate Bars ....... 59,654 
Nestie’s Ever Ready Cocoa ..... 81,674 
Nestle’s Instant Coffee ........ 255,532 


Nestie’s Milk Chocolate 
Nestie’s Semi Sweet Morsels ... 
Nestie’s Products 
Swiss Knight Cheese 
Wispride Cheese 
NEW ENGLAND BAKERY CO. 
Harvest Bi 


NEW ENGLAND CONFECTIONERY CoO. 
Candy Cupboard Chocolates .... 
NEW ENGLAND MUTUAL LIFE 
INSURANCE CO. 
NEW ENGLAND Papa co. 
Nepco Meat 
NEW ENGLAND rTELEPnowe & 
TELEGRAPH CO. 
NEW JERSEY BELL TELEPHONE 
COMPANY 
NEW ORLEANS PUBLIC SERVICE 
NEW YORK DAILY NEWS ...... 
NEW YORK HERALD TRIBUNE . 
NEW YORK LIFE INSURANCE CO. 
NEW YORK, NEW HAVEN & 
HARTFORD RAILROAD CO., THE 
New England Transportation Co. . 
New Haven Railroad 
NEW YORK STATE DEPARTMENT OF 
COMMERCE 
NEW YORK Lag co. 
NEW YORK TIMES 
= — weaLD TELEGRAM & 
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You, tne, 6 can wand tine merchandising 


help in Munciz, 


Jack Dixon, co-owner of Dixon- 
pike Olds-Cadillac, local dealers, says 
—“The Muncie Star and Muncie Evening 
Press have always given us the best of 
service and honest co-operation in the pro- 
motion of our dealership.” 
What better recommendation? 


Why don’t you use Eastern Indiana’s two 
great newspapers? 


INDIANA 
Kelly-Smith Company 


MUNCIE, 
National Representatives: 


Old Crow & Old Sunny Brook 
Old Crow Whisky ............ 1,356,047 
Old Dover Whisky ............ 94,325 
Old Grand-Dad Whisky ........ 722,021 
Old Hermitage Whisky ........ 160,451 
Old Log Cabin Whisky ........ 105,171 
Old Overholt Whisky .......... 45,895 
Old Sunny Brook Whisky ....... 1,038,522 
Old Taylor & 86 ............. 2,670 
2... A Boor 66,107 
Old Taylor Whisky ........... 601,588 
ee SE Sav cseosececyes 645,650 
Rr re 1,362 
Vat 69 Scotch Whisky ........ 138,138 
NATIONAL FRUIT PRODUCT CO. 
White House Apple Sauce ..... 68,880 
NATIONAL GRAPE COOPERATIVE 
65 td aPC E coe wea eee 36,006 
Welchade Prine cu eceee eee ees 25,056 
WES WARD nn cc ccccvescceses 10,950 
NATIONAL GYPSUM CO. 


Gold Bond Paints 
NATIONAL HOMES CORP. 
NATIONAL LEAD CO. 

Dutch Boy Paints 
NATIONAL OATS CO. 

3 Minute Cereals 


sete eee enone 


seen eee eewee 


eH 


A. B. C. 9/30/57 


Plates peer 


CINCINNATT TIMES-STAR 


me, gem 


we lead where 


You 
‘can sell the most.’ 


Sales under par? Then advertise in the Times-Star! Now, the Cincinnati 
Times-Star has raced ahead of the Post to the number one evening posi- 
tion in vital Hamilton County ... the important City Zone ... and the 
golden Tri-County Metropolitan Area—-where strength counts the most! 
That’s why in Cincinnati, the newspaper with the greatest number of 
display ads is the... 


TIMES-STAR 


ane kn 


Inc., New York, Chicago, 
McAskill & Herman & Daley, Miami Beach. 


Get the latest Cincinnati facts. Call Mike Burnes, General Advertising Manager, The Cincinnati Times-Star, 
Cincinnati, Ohio @ O’Mara & Ormsbee, 


Detroit, Los Angeles, San Francisco ss. ‘ ‘ 
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NIAGARA MOHAWK POWER CORP. 138,970; NORTHRUP, 
NIAGARA THERAPY MFG. CORP. od fgg se nie é a pares Sea Horse Outboard Motors ..... 414,527) PEAVEY CO., F. H. ............ 149,869 
Magra Mase eneenscn 23542) Sets ee ing’ 77 ght 863 | OMENS-CORNING FIBERGLAS KING MIDAS FLOUR .......... 33,191 
ee yelopad =... eer) 16.777 | NORTHWESTERN BELL TELEPHONE ’ = 7 tt tteeeeeenccerercers . | BS 8S OO ra Raa 68,533; Pabasone & Pinex 
New Era Potato Chip tM Ne latedescecess wa. suas | PERT pacnine C8. or Bo e1.218 
o Chips ........ 122.666| nentu weene carrer co. 203|  Fiberglas ..... 0.0.0.0. 0c eee '243|PEET PACKING CO. ........... 25,312| PINKHAM MEDICINE Co. | 
NISSEN BAKING CO. for eee se org | OWENS-ILLINOIS GLASS CO. ... 450,805) PENICK & FORD LTD. INC. .... nea! —e PL 
e . hpereneeeee 42,300| 9 ee gear ee Wo 42.191) OXFORD UNIVERSITY PRESS ...  64,717| Brer ‘Rabbit Syrup .......... 52,245 | PITTSBURGH BREWING CO. ..... sires | 
RFOLK & WESTERN RAILWAY NORWEGIAN AMERICAN LINE : Davis Baking Powder ......... 17,510 ' me thes — P 
m4 GIAN AMERICAN LINE Iron City Beer ....... 9 t 
A MRR, ps 0M 150,467| AGENCY P My-T-Fine Pudding ........... 62,622| Olde Frothingslosh Ale ........ suas 
auem « Sucttere Lng ae wT. Norwegian Americen Line . 26.829 Swel Frosting EEE 23,291 Tech Beer Bose ccsens aan 
. i .... 1] PO ~ 9 A " PENINSULAR & OCCIDENTAL = §= — |PLANTABBS CO. .............. r 
WORTH AMERICAN AVIATION. ons oe een CO. .... 778/806] PABCO PRODUCTS INC. ........ 82,409} STEAMSHIP CO. ............ 79,741 | PLANTER'S NUT & CHOCOLATE : aa A 
NORTH AMERICAN COS. a cane assy Ly — ceceheesdsecroeceres 54,750 | PENNSYLVANIA DEPT. OF co. SLATE PU 
nonty awenican Lire a MEE ciduc.., a AREER se Pa] 72,067) OW neers, 13.784 7 
FS pone 0099 | Tiles se sense eeeeeeerners :234| PENNSYLVANIA ELECTRIC CO. . 26,079| Peanut Butter ............... ; | 
NORTH AMERICAN PHILIPS CO. 08! supine ............... 135.300| bios inten Mat Extraci a eee? | EROSVLNARIA IHOUSTRIAL PLASTONE CO. 77 ee 
ella Ribbon Malt Extract ..... , DEVELOPMENT AUTHORITY .. 32,112| 7 . 
Norelco Electric Shaver ....... 45,047| Unguentine Hemorrhoidal a ae sae] oe ee ve PLEASANT VALLEY WiNE GO."<: S10 
NORTH AMERICAN STEVENS CORP. Suppositories ..........-+. 85,367/ Old Tap Beer .......-.------ oo BD 52,043) Great Western Wine ...... sy 24,485 }- 
TR-34 Capsules .............- 51,242 | NOVI EQUIPMENT CO. Pabst Beverages .........---- a Great Western Champagne ..... 26,710 ™ 
NORTH CAROLINA DEPT. OF Aly Conditioner .....-..-000- 87,485| Pabst Blue Ribbon Beer ........ 100,724| PENNSYLVANIA RAILROAD... © eee me voce eons 565 | 
ORTH CAROLINA DEPT. OF = | woxZEWA CHEMICAL CO. ...... ee et Oe oe oe ; LVANIA RAILROAD .... 116,382 PLOUGH INC. ................. 1,425,079 7 
Nozain . 155,920 P PENNSYLVANIA THRESHERMEN & Black & White Prod Ey 
NORTH CENTRAL AIRLINES ... 33,833 ne OU eae eheddebe bees ben ~ Demings Salmon ........+-++++ 28,475 FARMERS MUTUAL CASUALTY C-2223 e Products ....... 3,823 
NORTHAM WARREN CORP. ..... 736,923| Shave Creams ............--. 132,776 Oi NaamnaeTen se. “en ony ape BL. RE 37,283) Coppertone oo, 8.386 
Cutex Preparations ........... 463,946 MD Tissue eee 230,045 | PEOPLES GAS LIGHT & COKE CO. 339,144| Major's Cement .............. aes 
Odo-Ro-No .........---- LITT] asia Powder Room Tissue .......... 1S on |PEQPLES WATURAL GAS CO. ... 32,063) Muwana ose... cs... 3.920 
tye ARSE 1 ‘e) ocetiee Cea ea n.. 77,065| PEPPERIDGE FARM INC. ...... 77,978| Mistol Capsules .............. 58,920 
NORTHEAST AIRLINES INC. ... 700,109) oaxrte propucts INC Oe  ccteteiamaeiaissese ase ei eee stint B19 | ist wilt oS Fe 
NORTHERN ILLINOIS GAS CO. .. 30,302) Oakite 00... .....000ece0eeee os.o26| PACIFIC GAS & ELECTRIC CO. 284,528] Crackers... +. sss. sesso sss. uel Gan Oe weeees — 
NORTHERN INDIANA PUBLIC OCEAN HIGHWAY ASS'N. ...... soanh)| Moen en eee eS aa) eee ir esvtininmies Segr6i5| Waterton 235'549 
THERN INDIANA PUBLIC eams| ee Muay eS REED SQSOUCTS 68 ’ PSL-COLA CO. 20.00... 00.-. 3,087,613) Musterole esse cos, 5,549 
i7|OcoMA FOODS CO. Sfp Hawalion Punch -............  S5UM53/ Pepsi-Cola... 0. -.se22- e200 033, D 
NORTHERN WATURAL GAS CO. . 130.972 ae ae EY Sn 31.295 gb Nt 153,356 | p Schweppes Beverages ......... 53,923} Nujol ( -serpannaeate Saabs om 
NORTHERN PACIFIC RAILWAY CO. 135,901 CEATEL BREWING CO. --.....  158:140/ pqcterc NORTHERN AIRLINES . 42,007 ERK 005 FOOD C8. ......... 48,754) Penetro Rub ese... 23,774 
NORTHERN STATES POWER CO. 186,885 | OHIO ELECTRIC COS. .......... saeig| PACIFIC POWER & LIGHT CO... —58,175/ Vets Dog Food ............., eal -iakeks ten Siete bp oad 
lame 0 20,958 | PACIFIC TELEPHONE & svo.o97| PERFECT PLUS HOSIERY, ING. gio yee 602.298 
ONTO BATEN CO. ........000005 2,270,875 | dg ‘ Stockings ............ ’ -e Drops ........ a 
Hunt’s Tomate Paste ........- 208,987 PACKARD-BELL CO. ........... 126,231] pETER PAN BAKERY SS an7es oy —_ — Drops ........ 28,995 
Gants Genet xc cscs arched tag 33,014 parte Door Opener .......... 26,143 eet tok 20.092 an _ WE scrtocvwave 9,513 
ce i ~ eakabobed Patty cae a 100.088 prrenses FEXESEIEES Bee Donates . {ie  sgeeeiee. Pee eee 122,509 
7, | BALTIMORE Hunt's Tomato Sauce ......... 1,005,777 | “ASS See Ointment ......... 4G 2.o01| PorRETTE CORSETS INC) oad | 
vot Be > \eaeailhpimmed 43,308 | pd C B Scotch Whishy ee 3596 BT age onedpphpratess 698.073| POLK MILLER PRODUCTS ‘CORP. a3 a4 | 
Snider's Catsup ............... EEE A bay . ilk... ‘ ‘ yon 
oure eI Co. 104,850| Fay AMERICAN LIFE INSURANCE CO. SO177| Su bain pro eae Seteents Ce ee 9,663 | 
CH ANGED! Gasoline & OH ...........000- 153,572 re WORLD AIRWAYS 1,824,054 Pet Ice Cream ...........0.... be Saie-beth ne | 
! one Se i — cel ce ee a ers Bath = we eee eee sees 22,045 | 
Oe oe gs206| © © A .0++250.+-.. pecereees C2 pega a eines sii Sweat go — | 
OKLAHOMA NATURAL GAS CO. . 49,697 Pan American-Grace Airways ... 138,197 Pet-Ritz Frozen Fruit aareess ty : ip-Flea Shampoo 
OLD AMERICAN INSURANCE CO. 95,975| Pan American-Grace & Pan Pet-Ritz Frozen Pies ...... Viel vteieemiee gemeitan. ns *** 4,722 ) 
OLD DUTCH COFFEE Co. American World Airways ........ 185,025! Seyo Evaporated Milk igh 18. POPPER-M og it 10,083 | 
a a csnncscssduvacos 97,133| Pan American World Airways .... 1,296,920) Sego Milk .......6... 000000, 2es7| €. Ma ae — | 
OLD READING BREWING CO. Aeronaves de Mexico .......... 66,018 | PETRI WINE CO. .............. aah: Se ene eke yeaa | 
ee 41.471 PANTHEON BOOKS INC. ....... 35,360 Italian Swiss Colo a yh eee au 
ei ACOET 1.271| PORTLAND CEMENT ASSN 
OLIN MATHIESON CHEMICAL CORP. 33.973| PARADE PUBLICATIONS INC. Lejon Vermouth ............ 25,352 | PORTLAND GAS & COKE CO... — | 
Garden Glove & Plantrons ..... C608) Guals \cesisiidis<.<:...-.. 55,485} Petri Wins 2... Go04z| PORTLAND GENERAL ELECTRIC. _— au 
Olin Mathieson Chemical Corp. . 4,658 ; a : ae spies | 
Syse . haii-Preme 75 PARADORM INC. PFEIFFER BREWING CO. .. Eee ee ae a 42,945 
Pyro, Amti-Froest .+.+.++---- 4273) Paradarm sveseeeseeeses-0>> gusep) CRY chbsxvatontige aviaik 197,589 | POTTER DRUG & CHEMICAL CORP. | 
ee ee a ’ PARFUMS CORDAY INC. PFEIFFERS FOOD PRODUCTS INC. icura Products ............ 232,114 ' 
Sr, Gennes Glin Vebich ..... 47,851 Corday Preparations .......... 31,042| Chef Salad Dressing .......... 62,931 PRENTICE-HALL INC. ......... 84,176 Qu 
CLvErEA BREWING CO. PARKE DAVIS & CO. .......... 81,347 >. Sa” 61,230 PROCTER & GAMBLE CO. ...... 7,939,655 , 
aise ove 26,s01|panxen Pence. qj.  .§.§.—=«§-—S_”— |, BamMAMRA RAE seen ser ee eens oe ow oe “ "76, 
one “tcaMa@Ay’“iuoistancs  “SEa22| PARKER PEN co. lll ea so'osa| American Family plait —_ 
ONTARIO (CANADA) TRAVEL see Rene +5 248,087 fee, . American Family Products | 5.980 
panuny ca: dene PHARMACEUTICALS INC. ...... apehes! Game cae Ce nc eee 15,497 
TS avec ebsis caine 28,550 &.. ae Conti Sha , Big Top Peanut Butter RA 
SOU TONE Wh scccsss.. R008] ee eee ee? CM gee. soz70| Bit Liquid Detergent 2.2... ror | 
OREGON TRAVEL INFORMATION PATON CO., JOHN G. Geritol & Serutan ........... eeery| Samay Sop... eee ees. 35.024 | 
ee a ames 59,588| Golden Blossom Honey ........ 41,116| Geritol-Sominex-Zarumin ....... ses.se Cascade Detergent ............ 166.230 | 
OREGON-WASHINGTON-CALIFORNIA = PATRIOT LIFE INSURANCE CO. SONNE ME a Cidarhacs assy scien ERI es egeminseeatens 283,734 | 
eececcoce eeee ’ bs eeeeee ‘ ot Pee hee eS eee | 
ORIENT LINE PATTI-LANE INC. _ sUaNeey eee b shen 23,058] Crest Tooth Paste 1,562,060 
Seat ae Patti Fashions ............+ 87,377| Serutan .... 0... eee eee ees ee: se Sere ees 51,200 
p Transport .......... 91,847] paui's BREAD Serutan & Sominex ........... mee SSR e Peers Cestawres 39,359 | 
And thi ORTLIEB BREWING CO., HENRY F. co. Sk Dash vw eee e sree | 
$ young man is an ex- oe n> erined 64.783| Kreamo Bakers Bread ...... ee OE ane Abbett 21,167) Dreft Liquid Detergent ........ = | 
cellent example of the change. | OSTREX C0... --...-........ 94,711 | PAXTON & GALLAGHER CO. — pikenees aaa ese ea 23.357 | Simcan Nines Brownie Mix o asis = 
He’s an electronics engineer, | TIS LABORATORIES ‘INC. Butter-Nut Coffee ........... 118,792} Sominex & Zarumin .......... ree ines Cabo itr. ...... 292,863 RA 
who eniove euch Baltimorn | een. cs 129,553 PEARL BREWING CO. Williams Lectrie Shave ........ wacan Hines Het Roll Mix ... 20.7 na 
traditi yeye ouch Baltimore onmm MARINE & MFG. CO... 598,766, Beer ecceeveevececuereeees 146,322| Williams Shaving Cream ....... 176702| Dineen Mines Muffin Mix ...... a.628 : 
aditions . . .as the Maryland Buccaneer Outboard Motors .... 542| PEASE WOODWORK CO. .... 42,710|  ZaUMIN «.-- eee eeeee eee eees Mel ‘Sake Gas See aa 21,098 | 
Hunt Cup... the Preakness Evinrude Motors ............. SORT ME © ence cece oneess sssnpe< 32,225| PHARMACO INC. .............. 708,696 Duncen Mines Prete pa a . . 
epg ee aca sale Lawn Boy Power Mowers ...... 144,125! Woodwork .............seeceee 10,485} Feen-a-Mint .................. 20,387} Ow ..... Ronee senreys m4 ys 
<i ya ee RRR an fe oe ee | 
at eens tits tadeeenied PHILADELPHIA BULLETIN ..... 30,707| Gleem Tooth Paste ............ 98,962 na 
ij Bal@more’s many innova- PHILADELPHIA ELECTRIC Co. . 169,761 | 1"0"¥ Liauid Detergent <2. ° 32,239 | 
ins. . bts beheween, iee- 7 PHILADELPHIA GAS WORKS ... 67,460| Ivory ons Mee oad «ccens 108,353 - 
SE ccolece ‘Mashde cca PHILED CDRP. asa... 2130415| Jif Peamit Butter 2.00072 dawg | 
... and its great new Charles Phllce-Bendin Dryers... LTS io on se RE 
Center of the near future. puleeReatte Duomatic ee 303,741| Lilt Home Permanent ......... 54,567 ~- 
co-Bendix Products ........ | agen anal pdaietigge 7 | 
This young man typifies the M Philco-Bendix Washer ......... at sae sttereresseresensnns 25.520 a 
new, progressive, forward- Philco Phonograph ..... Bs << aon) Sen Se See RE 
Philco Phonographs & Radio ... 5,437| Spic & Span 7 — 
looking Baltimore. Philo Products ............. Spi ee a area 1,449 '843 RE 
Philco Radio ............. '557| Velvet Blend Shampoo ......._. “ae 
Of greatest interest to you NEW ABC CITY ZONE Phileo Radio & Television ..... (111,887 _- rodenemadbenetiey “— RE 
te the fact that he aleo typifies eunmnnnniieii Philo Ranges eee. ese. es ce. ih chormens 1.258.781 
the readers of the News-Post, ae meee serene sons Institutions sees eeeee 36S 
which he regards as forward- PHILLIPS PETROLEUM CORP. "~~ | PRODUCT PICTURES INC. eer Rt 
looking and progressive. He’s i 4 co Re Sree 1,774,172 Games BA oS glee . 68,961 
Gat tine tn Wie wathion, toe PIEDMONT AVIATION INC. PROGRESSIVE FARMER ....... RE 
RA TY RA DMONT AVIATION INC. == = __| PROGRESSIVE FARMER ....... 32,343 
the News-Post covers more CINE COUN NKS 3rd came NATURAL GAS CO. pert Dt in noni 106,542 " 
families than any other Balti- IN: POPULATION 128,600 PIEL BROS. + SE WOURANE On. OP RE 
arts ge dhe gr ho re cut sa see | EN eet tnsenesees 2,066,847 
tect esa. pi ne: . ie PB saenesayehsecsys.+... 00,384 | PUBL 
ites. «ies Shihan meiemeiinad er poy me PIERCE C0. $. $. ....-.0. 00. 25,197 COLORADO. het 83,095 
b HMMNES. . cc .ccocccsc. SERED ARID adianes 60 ac: |, . RE 
and effective medium in the a Red Label SE  haNGs6 6.46 6.05 ar iy Rr as 
aaah. Setamase. cthect the s.r SING t pediee aecere oe uid seem 180,800 
, 354) PUBLIC SERVICE OF RSEY 
Baltimore News-Post. CONSUMER SPENDABLE INCOME ey gry 4 42,267| Bus Transport ved = as 
' Ae t becinses 
y és AMONG WISCONSIN NEWSPAPER CITIES Ride a — paella gta FF Eager non r 356,718 RE 
. Discovery... .eee eee es eee Ss. A . 
OW Ue good Company (per Family) Dr. Pierce’s Products ......... 7 Cavalier Vodka .....seeesee 152.269 , 
RACINE COUNTY RACINE CITY PILLSBURY MILLS ............ 3,114,078 nana ylhar wed ea 151.878 ss 
wath the Ballard Biscuits ............. "20, es lla a alla 2,448 
$6,779 (3rd) $7,268 (3rd Ballard Flour ......-...... al Eee 106,129 | 
N P ’ Globe A-1 Flour * ah — . EE ren 15,309 | 
ce ¥ ; Club Whisky . : 
ews- ost and 2 Globe A-1 Pancake & Waffle Mix 3,699| Haller’s 89 Whisky ........... — 
. Pillsbury’s Baking Products ..... f Joe, MS 4,813 
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Trend Liquid Detergent ....... 
PURITAN SPORTSWEAR CORP. 
Ban-Lon Sportswear 


Bread 
Products 
PUTNAM 
RL a 
PUTNAM’S SONS, G. P. 
PYRAMID RUBBER CO. 
Evenflo Nurser 


QANTAS EMPIRE AIRWAYS LTD. 
QUAKER OATS CO. 
Aunt Jemima Bread Mix 
Aunt Jemima Cake Mix 
Aunt Jemima Corn Meal Mix ... 
Aunt Jemima Flour 
Aunt Jemima Mixes 
Aunt Jemima Pancake Mix 
Aunt Jemima Pancake & Waffle Mix 
Aunt Jemima & Quaker Corn Meal 
Flako 
Flako 
Flako 
Flako 
Flako 
Flako 


Cream Puff Mix 
Cup Cake Mix 
Pie Crust Mix 


Ful-O-Pep Feeds 
Instant Quaker Oats 
Ken-L-Biskit 
Ken-L-Ration 
Ken-L-Treats 


Mother's Oats & Quick Mother's Oats 


Puss’N Boots Cat Food 
Quaker Cereals 
Quaker Corn Meal 
Quaker Oats 
Quaker Oats & Quick Quaker Oats 
Quaker Oats Cookie Mix 
Quaker Puffed Grain 
Quaker Rice Flakes 
Quaker Sugar Puffs 
Quick Ken-L-Meal 
Quick Quaker Cereals 
Red Top Flour 


Ry aN ae 
QUALITY DAIRY CO. 
Dairy Products 
QUALITY IMPORTERS 
Ambassador Gin 
Ambassador Scotch Whisky 
Old Bushmills Whisky 
White Heather Scotch Whisky .. 
QUEBEC PROVINCIAL PUBLICITY 
BUREAU 


RADIO CORP. OF AMERICA .... 
National Broadcasting Co. 
RCA Tubes 
RCA Victor Phonographs & Records 
RCA Victor Products 
RCA Victor Radio 
RCA Victor Radio & Television . 
RCA Victor Tape Recorder .... 
RCA Victor Television 
Institutional 

RAILWAY EXPRESS AGENCY ... 

RAINIER BREWING CO. 

RALSTON PURINA CO. 
Purina Feeds 
Ralston Purina Co. 
Rice Chex 

RANDOM HOUSE, 
Modern Library 
Random House, Inc. 

RATH PACKING CO., THE 
Frozen Meat Products 
Meat Products 

READER'S DIGEST ASSN. 
Condensed Book Club 
Tote dade ee 60 a4 606-0 

READING RAILWAY SYSTEM ... 

READY-TO-BAKE FOODS INC. 
Puffin Biscuits 

REAL AIRLINES 

REAL GOLD CO. 
Beverages 

REALEMON-PURITAN CO. 
Realemon 

REARDON CO. 
Bondex 
Dramex 

RED SCISSORS COUPONS 

REDDI-WIP INC. 
Reddi-wip 

REGAL KNITWEAR CO. 

REGAL PALE BREWING CO. 
Beer 

REGENSBURG, E. & SONS 
Admiration 
Medalist 

REGNERY, HENRY CO. 

REILY & CO., WM. B. 
Luzianne Coffee 
Luzianne Instant Coffee 
Luzianne Tea 

RELAXACIZOR INC. 

RENAULT SELLING BRANCH INC. 
Cars 

RENFIELD IMPORTERS LTD. ... 
Burke & Barry 7 Year Old Whisky 
Gordon’s Gin 
Gordon’s Vodka 


Haig & Haig Five Star Scotch Whisky 


King William IV Scotch Whisky . 
Martini & Rossi Vermouth 
Martini & Rossi Wines 
Palomino 
Products 
RENNEL PRODUCTS 
Concentrate 
REPUBLIC STEEL CORP. 
Kitchens 
Institutional 
RESEARCH BOOK CO. 
RESINOL CHEMICAL CO. 
Products 
REVERE CAMERA CO. 
REVERE SUGAR REFINERY 
Sugar 


REVLON ING. ...... Peeevccecens 


ee eee eee eee 


eee eee ee ee ee 


110,255 
6,816 
5,058 


38,738 | 
35,573 | 
3,165 


59,377 | 
85,636 | 


27,602 
| Camel 


34,350 | Salem 
839,399 | 
3.877 RHEEM 
3,177 | 
22,297 | 
21,075 | 


249,360, Truss 


27, 
45,456 | RICHFIELD OIL CORP. OF CALIFORNIA 
Gasoline and Oils 367 
RICHMOND DEPT. OF CONSERVATION 
& DEVELOPMENT 
| RICHMOND-CHASE CO. 
Diet-Delight Foods 
993 Heart’s Delight Beverages 
RINEHART & CO. 


1,338 | 
131,876 | 


Books 


Beans 
Chili 


Revion Eye Fresh 
Revion Preparations 
Silicare 
Top Brass a — 
86,398 | | REXALL DRUG C 
Intracel 
Rybutol 
Products 
REYNOLDS METALS CO. 
Eskimo Pie 
Reynolds Do It Yourself Aluminum 
Reynolds Wrap 
REYNOLDS TOBACCO CO., R. J. . 


Carter Hall Tobacco 
Cavalier Cigarets 


Winston Cigarets 


Rheem Water Heater 
Richmond Plumbing Fixtures ... 
Wedgewood Ranges 
15, 456 | RICE INC., WILLIAM S. 


56.084 
759,114 
280,558 | 


OM 
ssenengecseeano 114,194 | 


213,929 
ceadadhone eco iy 149,121 
RES EE Seeker 


Cigarets 


2,856,013 


BM IE passe dnc acces 
30,315 
5,146 | 


4,628 


Sauce 


Food 
125,978 | ROBERTS DAIRY CO. 


700,875 | ROCHESTER GAS & ELECTRIC Co. 
406,555| ROCKNOLL NURSERY 
43,505| ROMAN CLEANSER CO. 


4,600,007 | ROMAN 


1,038,600 | RONSON CORP. 
40,089 | ROOTES MOTORS INC. 


Chee: 
026 RUBINSTEIN INC., HELENA .... 


RUPPERT, JACOB 
Beer 
RUSSELL-MILLER MILLING CO. . 


Juice 
Ketchup & Relish 
Products 
42,952 RIVAL PACKING CO. 


en ED no adnagevegues 


Bleach 


4,921; RUTHERFORD FOOD CORP. 
1 Hy-Power Chili Con Carne 
Hy-Power Tamales 


$. $. S$. 
sS&wWw Fine "FOODS, INC. 


28,913 | 
25,312 | 
3,601 | 


Juices 

Tomato Juice 

Vegetables 

| SABENA BELGIAN WORLD 

SAGNER’S SON, INC., A. 
Northcoo!l Clothes 

SALADA TEA CO., INC. 
Tea 


30,87 
AIRLINES pep 
32,640 as 


64,921 
12,353 
11,666 
40,902 
80,015 | 


Cleanser 
MEAL CO. 


Lighters & Accessories ........ 
Oe ooh i i 
Hillman 


Sunbeam Cars 


Reduce-Aid 
Toilet Preparations 


918,129 | Pe 
Knickerbocker 


American Beauty Flour 
Occident Flour 


44,743 | 
168,938 


errr eee eee eee ee ee ee 


Jf 


\|Z 


HOE COLOR PRESS : 
LOW COLOR RATES ‘ 


FREQUENCY AND BULK 
eZ Z DISCOUNT RATES 


ABC APPROVED 


IEW CITY ZONE 59,224 


<— CIRCULATION 33,072 (ABC PAR. 13, 3-31-58) 


| THE LA CROSSE TRIBUNE 


JANN EMELLEY, REPS. <A CROSSE, W/S. 


74,847 | 
51,035 | 


74,316 | 


116,759 
56,110 
50,542 

5,568 


134,588 


279,764 
28,349 


142,987 
33,217 


99,066 
1,138,708 


In Houston, only The Post 


has shown a gain in retail 


advertising linage for five 
consecutive years. 


com. THE Houston Post 4: 


Proap Ux 
in Widea-~i 
Last Move 


Mr Rasdd ok 


$200 Million 1 
Naked for ® ut 


Deed be Mbe ree: 
Aneumpe Fins flew « 


Texans pay $335,000 more yearly 

to read The Post. (The Post’s monthly 
subscription rate is 20c higher than 
that of any other Texas 

metropolitan newspaper.) 


N POST 


Represented Nationally by Moloney, Regan & Schmitt 


the secret 
. behind the trend 


to The Houston Post me . { 


a 


W. P. Hobby 
Chairman 


of the Board 


Oveta Culp Hobby 
President 
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SANDURA CO., INC. Dewar’s White Label Scotch Whisky 1,747) SCOVILL MFG. CO. ............ 116,478 | SKELLY OIL CO. Stahl-Meyer Meat Products ..... 3,094 sv. 
Sandran Floor Covering ....... 151,446 Dubonnet Wine .............. 58,764 Hamilton Beach Appliances .... 29,483 aa 195,955 STALEY MFG. CO. AE. ....... 310,787 ‘ 
SARONG, INC. Du Bouchett Brandies ......... 16,729 Hamilton Beach Frypan ....... 28,908 SKIL CORPORATION my ON a ae 3,641 | 
Bras & Girdles ....... ohepee 69,943 Du Bouchett Cordials ......... 2,413 Hamilton Beach Mixer ....... 28,841 ME SEES t 6 Dan eoutiee cae ka 84,760) Sta-Flo Starch & Sta-Puf Rinse 100.742 if { 
SE ee 188,492 Du Bouchett Sloe Gin ......... 717 Scovill Manufacturing Co. ...... 29,246 SKINNER MFG. CO. ........... 61,265| Ste-Puf Rinse ............... 182,430 : { 
Duke’s Mayonnaise ........... 114,587 Du Bouchett Cream De Menthe . 5,789 SCRANTON GAS CO. ........... 66,352 Macaroni Products ............ S3877| Sistas frets... 21.430 
Duke’s Peanut Oil. ............ 8,117| Du Bouchett Peppermint Schnapps 1,625 | SCRIBNER’S SONS, CHAS. EE Lene itankkeaesaans ee eee 2.544 | sT 
4 Duke's Products .............. 6,045) Echo Spring Whisky ............ te. AS Se 104,938 | SLOANE ASSOCIATES INC,, WILLIAM STAMPER CO.. F. M............ 70.073 : | 
; Duke's Salad Dressing ......... 17,453 Gibson’s Diamond 8 Whisky .... 13,824 SCRIPTO INC. ee ees eet ee 29,989| Banquet Canned Foods ........ 6.046 i] | 
Sawer's Extracts & Spices ..... 37,891, Golden Yar Vodka ............. 8,124; Pencils & Pens .............. 477,501 SMITH CORP., A. 0. Banquet Frozen Dinners ........ 42.018 : 
TS SD cc cnabceecacecs 4,399 Golden Wedding Whisky ....... 107,830 | SCULL, WM. $., CO. ........... 144,378 Permaglas Water Heater ........ 41,558 | Banquet Frozen Pies ........... 22,009 { ‘ 
SAVANNAH SUGAR REFINING CORP. Green River Whisky .......... 462| Boscul Coffee ............... 84,002 | SMITH AGRICULTURAL CHEMICAL STANBACK CO., LTD. .......... 87.165 
Dixie Crystal Sugar .......... 72,797, 1. W. Harper Whisky ......... 468,271 Boscul Coffee & Instant Coffee . SD WS ee i eet 26,632 | STANDARD BRANDS INC 3.743.465 
SAWYER’S, INC. J. W. Dant & Olde Bourbon Whicky 88,076 Boscul Instant Coffee ......... 21,214; 6G &F Lown Feed ............. 2,553 Black & White Scotch Whisky 203.337 ; 
Whew Waster... 22... cee eeee 156,396 J. W. Dant Olde Bourbon ...... 31,985 Boscul Instant Coffee & Tea ... 1,617| Sacco Garden Aids ..........-- 21,985 soe poneet Maremrias y :- eines 
SCANDINAVIAN AIRLINES J. W. Dant Whisky ........... 243,859| Gescel Tea ..............0.. Ue | Peerage) 2,496 vel Ig Fn - mares oss 5 aaa? | 
SYSTEMS, INC. ............. 490,578; James E. Pepper Whisky ....... 85,428 SEA BREEZE LABORATORIES INC. | SMITH-CORONA INC. eh ov ror vndlg TS a Lessons | 
SCHAEFER BREWING CO., F. & M., THE Kentucky Bred Whisky .......... eo. aaa 30,986 | Typewriters ............0.000- 106.826 Churchill “88” & For le nDIEy ST 
ft LTT eR ee eee 648,283 Mac Naughton’s Whisky ....... 82,837 SEABOARD AIR LINE RAILROAD 201,289 smITH, KLINE & FRENCH Bottled in Bond Whiskies 557 
SCHEIDT BREWING CO., ADAM . 92,776 Marie Brizard Liqueur .......... 1,176 | SEABROOK FARMS CO. yy, “nea 123,966 | Churchill -— Whisk Hes... 8.895 &é ST 
Prior Beer .......-.eeeeeeees 18,076 McCormick Whisky ........... le. |! O78 ee ae pe oe i 20,011 | feb bl ve a snae | 
Rams Head Ale .............. 12,419; Melrose Gin ................ 729 | SEALY INC. SUE... cs uneu cans ON Bn ge SRE , st 
Valley Forge Beer ........... 62,281! Melrose Gin & Whisky ......... ee 178,888 | SNO-BOL CO. pore ans nee tn anes j | 
ae SCHENLEY INDUSTRIES INC. ....  8,295,414| Melrose Rare Whisky ......... 204,998 | SECURITY MILLS INC. ......... RS 68.291) Figi ered NTL agape . ST 
ES ET oe 172,176; Melrose Whisky .............. 48,805|SEEMAN BROS., INC. .......... 218,252 | syow CANNING CO.. F. H. | "ete tenes ; 96.575 } 
Ancient Age Whisky .......... 1,128,115 Monticello Whisky ........... 980 SE  webbBetHs<'sccce cic 18,779 ti nt dls pins ox 73,156 Fi Anata Pi De Ry Whi: hy ia) 17.236 ‘4 ST 
Belmont Whisky ............. 50,405. Mr. Tilford Whisky ............ 3,677 Air-Wick & Air-Wick Mist ..... 86,384 | socony MOBIL OIL CO. ....... 2,563,252 | Pt ame mena Distilling Cor ~~ oe ° 1 
Blatz Beer ..............-++. 114,829) Old Charter Whisky ........... 1 .. SRS eee 8,454 | General Petroleum Corp. ....... 597,136 | Institutional — 4.4a9 | sT 
Carioca Rum .............555. 62,470; Old Quaker Whisky ............ et nS pce cies. casceee. 15,221} Mageolia Petroleum Corp. ..... 135,358| gy eae sp AM daha tabla he sani 
Cascade Whisky .............. 138,232| Old Schenley Whisky .......... 32,653 White Rose Tea .............. ee 47.854 | — 7 OF eb agueaane , i 
Cherry Heering .............. 6,491| Old Stagg Whisky ............ 573,862 SELCHOW & RIGHTER | Secom Geostinn & Oi ........ 1,782,904, Fleischmann .. ba ‘ 1 sT 
Cherry Karise Liqueur .......... 469 Park & Ti'ford Products ........ EE ES RM cian 6 veecrceee 45,170 | SOIL BUILDERS INTERNATIONAL CORP. fr ee or 4 ve wii tteees an i : 
Coronet Brandy .............- 44,647! park & Tilford Reserve Whisky ... 275,367 | SERTA ASSOCIATES INC. |” Glorion Fertilizer... ......... 46.100 | _— mann’s = isky .. — i | 
Cream of Kentucky Whisky .... 290,000; Park & Tilford Whiskies ........ SEES, II lon cyai ies scssss. 511,767 | soLARINE CO. no at erage a iq | 
Dewar's Ancestor & White Label Pebbleford Whisky ............. 12,737 | SEVEN ARTS BOOK SOCIETY ... hee Ge a 69,724 sarang ‘ad ws ke's + Basie he ii 
Scotch Whisky .............. 9,006; Wane Wile ..... cece eee ccee 113,324 | SEVEN-UP CO. SOPHIE MAE CANDY Corp. eS aioe . a see eees : 16 . 
Dewar's Victoria Vat & White Label Royal Club Whisky ........... iC es kis” anesthe net a O8| 2 an in toe aan 
PONE WIG. ooo. ec cscscene 308; Sam Thompson Whisky ........ 30,604 SHAWMUT INC. MOR ec 25,449 | eg - - & - DB iapaventt ° 55 
See) lk, a oe | in oe te... ee ee eee =o ‘ 
Schenley Champion Whisky ..... 375,738 | SHEAFFER PEN CO., W. A. ..... et ne ioe Sa aig Ses 9,934 i | 
SEER. Siwsirssncednias' 54,144| Pencils & Pens ............... RUS MM Ase 16.073| Stondard Brands Products... ri : : 
Schenley Gin & Reserve Whisky . 87,700| Maico Hearing Aids .......... 24,881 | souTH AFRICAN ROCK LOBSTER } oem y --linipspglcabeen : meme ‘ | 
Schenley 0.F.C. & Reserve Whisky 23,285 | SHEINKER & SON INC., W. (halla rae os cel oedan aiaial gu.317| ‘ender beat Tea ............... 01,261 : 
Schenley 0.F.C. Whisky ....... 116,776 Holland House Cocktail Mixes .. 100,840 SOUTH CAROLINA DEVELOPMENT —- MILLING CO. ...... 174.616 ; su 
| Schenley Products ........... DEAS cece ccccccess 2,240,129 sei ee 38,197 SE WE vic codecs to eece 4,499 | SU 
| Schenley Reserve Whisky ...... oe ee a Serie 9,647 | souTH CAROLINA ELECTRIC & ny HU Ls 5s ney veae'e 6 104,523 | SU 
Schenley Whiskies ............ be na] leo. le ae A ip  « Jeeta 38,145| Hecker’s Flour .............. 64,634 ‘ 
LOS Sir John Schenley Whisky ..... 36,246| Gasoline & Oils .............. 2,023,950 | south DAKOTA'S STATE | Standard Milling Co. .......... 960 su 
ANGELES 0 rrr 5,.315| Heating Oil ..............64. 171,118 HIGHWAY COMMISSION ..... 34,052 | STANDARD OIL CO. OF j 
J Three Feathers Whisky ........ 278,326) Insecticides = .-+-+--. +--+. 4,946 | SOUTHERN AIRWAYS .......... 35,987, CALIFORNIA ................ 1,749,413 su 
\ Witken’s Whisky ......+-++.-. 3,231 |  Shellzone Anti-Freeze ......... 23,012 SOUTHERN BELL TELEPHONE & California Oil Co. ............ 303,677 
SCHIEFFELIN & CO. .......... 107,997 | SHERWIN-WILLIAMS CO. ...... 337,172|” TELEGRAPH CO. ............ 449,100| Gasoline & Oils ........... 1.061.710 i su 
Almay Preparations .......... 23,229| Acme Paints ............-... 8.279| soUTHERN CALIFORNIA EDISON CO. 84,070| Isotox ..................... 78,275 y 
Chartreuse Liqueur ........... 415 |  Mem-Gle nnn seneees seer ene: 11,113 | SOUTHERN CALIFORNIA GAS CO. 227,214| Isotox & Volck Products ....... 11,534 ; 
| Cora Vermouth .........-..0- 6,078, Kem-Glo & Kem-Tone ........ 127/ SOUTHERN COMFORT CORP. ... 43,402; Ortho Products .............. 250,428 SU 
| Dagger Rum ......... see sees 996; Kem-Krete Paints ............ 84) SOUTHERN CO. ............... 217,948| RPM Motor Oil .............. 1,956 " 
% | Don Q Rum .. ...... sees ees 9,891 Kem-Tone = ........... 20.00. 32,362 | Alabama Power Co. ........... 64,662 Standard Heating Oils ......... 23,541 iW 
Hennessy Brandy .....-...... 20,515) Martin-Senour Paints ......... 19,076 Georgia Power Co. ............ 130,450 Standard Oil Co. of Texas ..... 18,292 iy su 
Moet Champagne ............ 7,292 | Pestrey in wereasecsecrereees 420 Southern Co., The ............ 22,836 STANDARD OIL CO. (INDIANA) 2,763,047 I 
ue Se ere 651| Sherwin-Williams Paints ....... 259,158 | souUTHERN INDIANA GAS & | American Oil Co. ............. 416,259 if 
ms | Teacher's Highland Cream Scotch | Weed-Ne-More ............. 6, i ree 63,194; Gasoline & Oils ............... 2,101,470 N 
a ay ae 38,930 | SHIELDS INC. | SOUTHERN NEW ENGLAND | Pan American Petroleum Corp. .. 92,442 1 
| SCHLITZ BREWING CO., JOS. PP», STORER 29,070 TELEPHONE CO. ............ 146,288 Standard Fuel Oil ............ 142,144 i] 
| er FF OR ae 2,711,244 | SHILOH METAL PRODUCTS CO. . 39,993 | souTHERN PACIFIC CO. Utah Oil Refining Co. ........ 10,732 i 
aa SCHLUDERBERG, THE WM.-T. J. KURDLE CO. | SHIP-N-SHORE INC. mw ao. See 199,344| STANDARD OIL CO. INC. (KENTUCKY) \) 
ye Esskay Meat Products ......... bo | en. Te ee ee oe 43,073 | soUTHERN PINE ASSN. ....... 33,139| Gasoline & Oils ............... 55,880 s St 
| SCHMIDT BAKING CO. ........ 75,671 | pg 51,809 SOUTHERN RAILWAY SYSTEM .. 157,706 STANDARD OIL CO. (NEW JERSEY Peer ] 
IT tk Ariniaiie alan 6 ou be en 42,330 | Airman Menswear ............ 41,036 SOUTHERN UNION GAS CO. .... 51,302 | , | » By Jl 
[eS dC Se, «ar OV cd's Cow 33,341| Shirtcraft Menswear .......... 10,773 SOUTHLAND COFFEE CO. ....... 54.829 | Carter Oil Co. ste teeseeeeeeees 174,638 
| SCHMIDT & SONS INC., C. Ll. SB Seer C73004 | Gelte’s Celie. «6100s... 28.265, S80 Heating Oi! ............. 152,717 j 
to SOS ee ee se 293,100 | Old Spice Deodorant .......... 55,292! pailey’s Coffee & Instant Coffee 12.838 ay Oil Burner .............. 14,470 
. > | SCHNADIG CORP. Old Spice Preparations ........ 166,595 | Bailey's Instant Coffee ........ 3,914) ¢ " oly * Slain hath Rs iF 
| International Furniture ........ 93,522, Old Spice Shampoo ........... 32,213 Bailey's Instant Coffee & Chicafe us| Sante & gt eae ,767,228 ii 
Se, ne tAwaaee es 6 380.794 Old Spice Shaving Creams ..... 51,326 | souTHWEST AIRWAYS CO. ..... 46,658 | Humb e Oil & Refining Co. .... 308,528 d 
| Dr. Scholl’s Air-Pillo Insoles ... 14,273| Shulton Preparations ......... 124,616 | SoUTHWESTERN BELL | Pate Oil Co. ................. 17,015 St 
| Dr. Scholl's Archlift Sandals ... 109 Thylox Shampoo ............. 43,762 TELEPHONE CO. ............ 375,538 STANDARD OIL CO. (OHIO) .... 427,528 i 
Dr. Scholl's Ball-O-Foot Cushions 47,883 |SHWAYDER BROS. INC. ....... 254,007 souTHWESTERN LIFE we Aree 420,280 | St 
Dr. Scholl's Bromidrosis Powder . 10,575; Samsonite Card Tables & Chairs . 111,975 ee ee 37,567| Standard Heating Oi) ......... 7,248 } 
= Dr. Scholl’s Elastic Hose ...... 98 Samsonite Liiggage ... ........ 142,032 SPARTAN AIRCRAFT CO. ....... 26,472 | STANDARD ROMPER CO. Sl 
Dr. Scholl’s Electric Foot Massager 11,147 | SIEGLER CORP. Sparcraft Mobile Homes ....... 13,097 | Health-Tex Clothes ........... 37,307 St 
Dr. Scholl’s Foot Powder ...... 23,974 Heating Equipment .......... 121,544 Spartan Aircraft ............. 3,657 | STANDARD TRIUMPH MOTOR CO. 
Dr. Scholl's Kurotex .......... ne yy b= HENRY 38.762 | «Sbartan Trailers 2.2... 9,718| Triumph Cars ............... 61,605 sl 
Dr. Scholl's Zino-Pads ........ 6, WS I “seme dbcccecsccs . SPEAS CO. 
| Dr. Scholl's Products ......... 23,464 | SILVER SPRING GARDENS INC. ie oS me ee iin sl 
SCHONBRUNN & CO., S.A. .... 124,511! Horse Radish ................ 31,362 | spEEDWAY PETROLEUM CORP. STANLEY WARNER CORP. ......_ 1,211,793 
Medaglia D'Oro Coffee ........ 91,712 | SIMCA INC. 5 ESSE ee 56,416 Isodine ap gna 1% pe ects 258 394 Sl 
Savarin Coffee ............... <i Sethe ae 65,295 SPERRY & HUTCHINSON CO. Playtex Baby Products .......... 93.184 
SCHUCKL & CO. Eee : Sa ek Gees: ......... et ee ee ~:~ am 
Aunt Penny's White Sauce ..... 54,954 | Benutyrest Mattress .......... 299,920 spERRY RAND CORP. ......... 226,042| ptaytex Girde .............. 324,435 s\ 
SCHULZE & BURCH BISCUIT CO. | Hide-A-Bed Sofa ............ 201, | Remington Rand Univac ....... 8,394 | Playtex Glows ................ 117.200 
MRS is ka katie cys <kcse 47,193 | SIMMONS TOURS INC. ......... 76.708| Steen Gee ........... RF oe alebenendar 37.200 é 
SCHUMACHER & CO., F. SIMON & SCHUSTER INC. | a hae... ia a n.968 
a Ree 106,309 BOOKS eee ee eee e ee eeee 328,101 | Sperry Gyroscope Co.-Institutional ee ee ' s\ 
SCOTT-ATWATER MFG. CO. | SIMONIZ CO. SPERTI-FARADAY INC. STANLEY WORKS i te wee BeOS 77,724 
a8 sic vol cles OS. “be 485,482 |" Sperti Sun Lamp ............. 39,160; Glide-O-Matic = ............... 30,467 3 
| SCOTT & SONS CO.,0.M......... 152,670 | SIMPLICITY MFG. CO. | SPRINGS COTTON MILLS oh tine one oe 11,798 s\ 
Ss RE Pee 13,225, Wonder Boy Tractor .......... 29,815;  Springmaid Fabrics ............ 44,460 | Steelmaster Hammer .......... 5,899 
SE CE odtuks cian bho coos 139,445 | SINCLAIR MFG. CO. PS ae 143,725 | ree eer 29,560 
Re Barres 686,028, Sprite Liquid ont gol ee eveeee aon STADLER PRODUCTS CO. ....... 29.265 STAR-KIST FOODS INC. ........ 341,309 
’ j Se SE woken wks sendees 35,923 | SINCLAIR REFINING B vbuwk .265, | MER 2.786| Nine Lives Pet Foods .......... 16,674 
It's comforting to have Full 2. eerie 319,957 Gasoline & Oils .............. 1,182,919 | Stadler Fertilizer ............. 3.079| Star-Kist Tuna .............. 324,635 
Coverage. ogee RS emma nat 258,404| Heating Oi! .................. 2) ana 23,400 | STARRETT CO. THE Ls. 
You won’t be out “in the | Waldorf Tissue ............... 71,744 | sIROIL LABORATORIES INC. a STAML Saves lad yt RN a _— RRS: Ee eee 36,682 
” s : SCOTT PETERSEN & CO. SS a Se a ; | erris Ham .........---...05 A STATE FARM MUTUAL AUTOMOBILE 
cold” in San Bernardino, DOL ives akaniatne sts 42,854! SITA TOURS .............-.-+- 26,159 Ferris Meat Products .......... 58,419 |" insuRANCE CO. ............ 119.577 
California, when you use the STEGMAIER BREWING CO. 
i nd 1 EARS De 9 Fe ie 73,488 
ilipiem. Tas saty dedty [STEIN & 60. ACO esa 
25 ° aris ES are . 
and Sunday newspaper in A Bigger Spender than 54 Standard Metropolitan Areas Is qPerma-Lift Brassires habeas 32,579 
this outstanding market. o 7 . = P OSES Oe 204,342 
Only .0066% of the total G Fa t st ds owln M lis STERLING DRUG INC. ......... 2,423,801 s 
circulation of the Los Ange- ar ) 9 N) e r etr oOpo al bone eres sss ad 
les dailies reach this rich, | Campho-Phenique ............. 217,351 \ s 
j ° = e bd SN Ns o, use vvonate« 176,407 
profitable, independent Mar- Within 750 Miles of Chicavo Be. itis saisacats i |r 
ket over 60 miles from Los NE seis ANON 5 tt cn tne’ 110,215 s 
: : s 
arse Gary, Indiana and Wichita, Kansas are the two fastest ne 4 
Please remember . . . San growing northern cities in the nation according to a recent | dagne’s PW Tablets ....:...... 69.801 
Bernardino is the major mar- Metropolitan Life Insurance Co. study of all cities over 100,- 0 Pas Ee ae Pa 
ket in California’s 4th Larg- 000 having recent reliable data. — - | eeAegnabberecn cetypegs 200,927 | os 
i Per family effective buying income ary is more than DY Se weds was 0s 37,946 
os Metropolitan == $1,000 higher than in any other fast growing big city in the Phillips’ Milk of Magnesia ...... 353,720 
in the Pacific Coast, an v nation . . . which explains why city zone Gary spends more Z.B.T. Baby Powder ........... 275,118 
in the Nation. SAN than 54 Standard Metropolitan areas. |STERNS NURSERIES -......... 46,259 
BERNARDINO — About the only minus in Gary is the dwindling circulation Cae tek Bee ....... beube 
of Chicago newspapers. Perhaps the time is here, now, when STEVENS, J. P., & Co... 386 822 s 
SAN BERNARDINO § you, too, need mass media advertising in Gary. Stevens Fabrics ........-.-.. 126.765 
IIE oven css scccess 174,601 
Es Coe Utica-Mohawk Sheets ......... 72,726 
SUN and TELEGRAM | iia ser alle te ce THE GARY POST-TRIBUNE Utica Mohawk Sheets & Pilon Cases 12730 ' 


Sat CERNE ae Semen a Reed Wace Cae Offers Full Color Daily and Sunday | Alamite Predaets .--e--s+ss +e. 103,763 
pre t ly by Greemer & Weordwont, | } 
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Advertising Age, May 26, 1958 


STITZEL-WELLER DISTILLERY INC. 593,795 
Cabin Still Whisky ............ 230,159 
Old Cabin Stilt Whisky ........ 15,654 
Old Fitzgerald Whisky ......... 339,949 
Old W. L. Weller Whisky ....... 6,458 
Stitzel-Weller Whiskies ........ 1,575 

STOKELY-VAN CAMP INC. ...... 1,632,450 
ff yy CFR eee 59,934 
Pictsweet Frozen Foods ....... 7,247 
Stokely’s Catsup & Tomato Juice 140,673 
_  » fase 65,249 
Stokely’s Pork & Beans ........ 8,845 
Stokely’s Vegetables ............ 320,374 
Stokely-Van Camp Products .... 209,876 | 
Van Camp’s Beans ............ 784,372 | 
Van Camp's Chili Con Carne ..... 29,471 
Van Camp Products .......... 6,409 

STOUFFER CORP. 
ein os > 0 6a cies 89,764 

STOWE-WOODWARD INC. | 
Ebonite Bowling Ball ......... 41,688 | 

STRAUS & CO., LEVI 
OS er eed 

STROEHMANN-SUNBEAM BAKERY 
Stroehmann’s Bread .......... 147,982 | 

STROH BREWERY CO. 
ee nes icactaters. «bans 1,020,284 | 

STROHMEYER & ARPE CO. ...... 27,311 | 
Norse Prince Sardines .......... 4 811 | 
Re Umberto Olive Oi! .......... 22.500 

STUDEBAKER-PACKARD CORP. 4,804,199 
acs dr Abiae ken ae 163,711 | 
Clipper & Hawk Cars .......... 18,916, 
Clipper & Studebaker Cars ..... 30,543 | 
TN Wn cht cee é anne bo9- 457.932 
Hawk & Studebaker Cars ....... 

Mercedes Benz Cars .......... 265,043 | 
SE. sn6-60600669" 800.8 168,615 | 
Packard & Studebaker Cars ..... 770.030 
MN an sce cubeaces 2,310,599 
Studebaker (Used) Cars ....... 17,111 | 
Studebaker Trucks ............ 524) 
SEE Sa a Seda mas 00 9.02 560,036 | 

SUGAR INFORMATION INC. 329,541 | 

ERS 51,562 | 

SUN wg ee co. 

i ME tales wan 0 6 Geee> 52,722 | 

SUN LIFE ASSURANCE co. 
og RRR ee 108,737 | 

SUN-MAID RAISIN GROWERS OF CALIFORNIA | 
SS SE rs Se 5 & 6 Rbaeenin 4a 146,907 | 

Ne hs oc cub ces nave 1,988,756 
gg Serer 1,941,981 
ROME 0 Ts 4. «ins doarechin es 46,775 

SUNBEAM BAKING CO. ........ 422,746 
NT i nt oeetas ot oe eakens 375,550 
EE E08 Cs on 89 6.004.656 47,196 

SENGEAM CORP. 9... occ cevceee 1,036,530 
Lady Sunbeam Hair Dryer ...... 30,514 
SE PCRS Ss Soe.0o8.s nae 58,237 
Sunbeam Appliances .......... 729,710 | 
Sunbeam Frypan & Saucepan ... 68,858 
CO ESET 19,148 
Sunbeam Mower ............. 48,472 
SEE ob vanes 4caces 65,741 
DN cS abieletecneses isanh 15,850 | 

SUNKIST GROWERS INC. ...... 365,882 
SE, 6 nv 5400esdecnaen 34,976 
ES soi up aien 6 66 ppd ine 1,839 
ST Wie tne oe n'ba'6 5 6% 6.0 231,474 | 
Lemons & Oranges ............ 600 © 
Orange Juice Drink ........... 787 
SNS is 5 5:d'9a ck sein CE SoD 21,013 
 isth eon ase cs deeb ae 9,193 

SUNLITE BAKERY CO. | 
ar ore. 32,908 | 

SUNRAY MID-CONTINENT OIL CO. 
8 ea 159.748 

 £ . aera 51,444 

SUNSHINE BISCUIT INC. 

a renee ere een 844,634 | 

SUPERIOR PACKING CO. 
Fae 27,308 

SURE FIT PRODUCTS CO 
LSS ere 144,938 

SUTTON CORP., 0. A. .......... 56,918 | 
Vornado Air Conditioner ....... 48,873 
CE SME, 03's ss td pada’ 8,045 

SWANEE TISSUE PAPER PRODUCTS CO. 
Sa ra ey 36,503 

SWANK INC. | 
SN keds oa Godcue re s<s 35,817 | 

SWANSON COOKIE CO. | 
Ard@vwey Grathers ............ 87,490 

SWEDISH AMERICAN LINE ..... 84,348 

gg CYA AAR 1,754,464 
Alisweet Margarine ........... 322,576 
Corkhill Meat Products ......... 17,667 
End-0-Pest & End-0-Weed ..... 61,343 
Jewel Shortening ............. 23,155 
1 eye 27,466 
SY Gil abe Sen nd a pcenins-o' bik b> 177,649 
Plankinton’s Meat Products .... 11,735 
Squire Meat Products .......... 8.893 
Swift's Agricultural Supplies .... 8 836 
Swift’s Baby Foods ............ 242,600 
DS BUR ais oa nsssvccce 15,967 
Swift's Frozen Meat Products ... 28,173 | 
Swift’s Frozen Pies ........... 4,565 | 
Swift's Ice Cream ............ 49,304 
Swift's Meat Products ......... 397,855 
Swift’s Poultry Products ....... 15,513 
RTs s Like ahke nd F002 eeness 341,169 

SWIRL INC 
SE cao hs chal tee eae eate 32,385 

SWISHER & SONS INC., JOHN. H. | 
King Edward Cigars .......... 130,730 | 

SWISS AIR TRANSPORT CO...... 33,440 

SWISS NATIONAL TOURIST OFFICE 26,014. 

SWITZERLAND CHEESE ASSN. 55,374 

SYLVAN SEAL MILK INC. ...... 87,631 
aa See tee 20,628 | 
ae ee ee ee 28,548 | 
BE 8 en rah enka he bee CREO 38,455 | 


SYLVANIA ELECTRIC PRODUCTS INC. 104,361 


Avge COMmerGs .. ose cccceee 16,010 
PD Cob ebk oe Vereieeens 16,715 
SEs 5 as Sie va behllnws. oes 9.0% 5,590 
Radio & Television ............ 2,036 

a a0 UKs ane bab Ne $< 42,948 

Peteiab tees eedee ss 21,062 
SYS-TONE MEDICINE CO. ...... 33,462 
TV TIME FOODS INC. 

ID ain'cs.das 6 citiage e's 28,043 
TAMPA ELECTRIC CO. .......... 30,221 | 
TAMPAX INC. | 

WE bat ewvrn envkccieereth 502,933 


41,139 | TIDYKINS INC. 


oe 


TASTY BAKING CO. 


91,142 | TILLAMOOK COUNTY CREAMERY ASSN. 
Cheese 


0 ERS re re 57,425 79, 

. FS. sanrererrrs ST 5.4 Bakoy pre ooo 6¥ vans 1,630,860 

\ Kk, eee re re 20,780 ee cil da dees omen 11,324 
TECHNICOLOR MOTION PICTURE CORP. Sa eine ath adeewneere 911,540 

Amateur Color Processing ...... 160,542 — nec dks ccscee 31,529 
TENNESSEE GAS TRANSMISSION CO. 31,539) Time  ... 0. cc cece ccc eceene 676,467 
TENNESSEE INDUSTRIAL AGRICULTURAL ree ROLLER BEARING CO. 

DEVELOPMENT COMMISSION 25,539 IE 9 Bocas ad oct pend oi 165,000 
TERMINAL LIQUORS LTD. TOBIN PACKING CO. .......... 311,612 

Cyrus Noble Whiskey ......... 40,205 Arpeako Meats .............. 46,661 
Sy WE UN cc duds dcocadas 31,691 Piet Prise Coeds ........+-:> . 
EE Mh” Wincade cheese ne ant 919,242 Tobin Meat Products ........... 


751,794| TOLEDO EDISON CO. 
TONSILINE CO. 
Tonsiline 


Gasoline & Oils ...........-4.- 

Pe CED, eae wea nocc ke 167,448 
TEXAS EASTERN TRANSMISSION CORP. 58,542 
TEXAS ELECTRIC SERVICE CO. 
TEXAS RICE PROMOTION ASSN. . 
TEXTURED YARN CO. 


42,592 | TOP VALUE ENTERPRISES INC. 
Stamps 


SE. -wetat ust bie eu ¢hbois 83.958 | TORO MFG. CORP. ......... 
RB rr yr 163,694 Ne ie oss 4 e08 6p. 
rae < + SS I DOU noite seccccvens 
Sa SE ee pers 43,180 EN hina wiv eb ve sets 456 
Daan aa 45,871 I ae a og 5a 
| THORESEN DIRECT SALES ..... 547,369 | TORRINGTON CO. 
THRIVO CO. Columbia Bicycle ......... 
RAR 69,305 | TRANS AMERICAN AIRLINES 
TIDEWATER ASSOCIATED OIL CO. 1.106.714) (AGENCY) .............. 


3,158 TRANSAMERICA CORP. 
1,103,556! Bumble Bee Tuma ......... 
433,696 | TRANS-ATLANTIC STEAMSHIP 


PE OP DEEN ccovecancesaneat 
ND By UD. v0 obese copccens 
TIDY HOUSE PRODUCTS CO 


2 ee 98,355 LINES 

Gloss Tex Starch ............. 74,165| Passenger Conference ...... 
SR SEEN £2 4n yee ape tired 2 176,653 | TRANS CONTINENTAL AIRLINES 
SY okies sem shoes dian $4,523; AGENCY CORP. .......... 


74,062| TOP HIT CLUB OF AMERICA ... 


34,648 TRANSCONTINENTAL BUS SYSTEM, 


INC. 

Continental Trailways ......... 
TRANSOCEAN AIR LINES ...... 
TRANS-TEXAS AIRWAYS ....... 
TRANS WORLD AIRLINES, INC. 


| TRAPPEY’S SONS INC., B. F. ... 


Mexi-Pep 
Trappey’s Peppers 
Trappey’s Red Devil Hot Sauce . 
Trappey’s Vegetables 
TRAVELERS INSURANCE 


COMPANIES .. 
77,695 | TREE SWEET PRODUCTS CO. 
26,221 Grapefruit & Orange Juice ..... 
86,708 | TREO CO. 
2,387,818 | TRIANGLE PUBLICATIONS, INC. 
43,565 Seventeen 
5,301 Triangle Publications, Inc. ..... 
8,508 TV Guide 
4,688 TRIPLE S BLUE STAMPS 
25,068 | TRU-ADE CO. 
Beverages 


116.273 
38,998 
1,224 
76,051 
116,325 


27,131 


AUTO SALES 
$150,438,000 
24 counties of West Texas 
and Southern New Mexico. 
Over 400,000 readers— 
New All Time highs! 


The €1 Paso Times 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


El Paso Herald-Post 


& SCRIPPS - HOWARD NEWSPAPER 
fvenino 


For the fourth 
consecutive year, 
the Toledo Blade 
tops all other 


Ohio newsp 


erocery linage 
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in total 


the nation in total 
erocery linage 


TOLEDO BLADE Daily ond Suudoy - TOLEDO TIMES aie 


iow 4 


’ REGAN & 


erocery linage 


(3,880,435 LINES) 


Source: 
Media Records, 1957 
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TRU-BALANCE CORSETS INC. .. 
TWENTIETH CENTURY FOX FILM 


CORP. 
Pictures 
TWENTY-ONE BRANDS INC. 
Ballantine's Gin 
Ballantine's Scotch Whisky 
Tribuno Vermouth 
“21" Brands Ciub Special 


UDDO & TAORMINA CO. .. 
Progresso Oil 
Progresso Tomato Paste .. 
Progresso Products 

UDELL & CO., MAX, SONS 
Gramercy Park Clothes 

UDGA INC 


UNDERWOOD, WILLIAM, CO. 
Mooseabec Sardines 


Underwood Deviled Ham ...... 


UNION CARBIDE CORP. 
Bakelite Co. 
Crag 
Dynel Fabric 
Electro Metallurgical Co. . 


Eveready Flashlight Batteries .... 


Linde Co.-Institutional 
National Carbon Co. 
Prestone 
6-12 
Union Carbide Corporation 
Visking Prods. 
UNION ELECTRIC CO. 
UNION FORK & HOE CO. 
Green Thumb Prods. 


UNION OIL CO. OF CALIFORNIA 


Gasoline & Oils 


59,926 | 


UNION PACIFIC RAILROAD 


| UNION UNDERWEAR CO. 


129,532 
265,756 
4,169 
63,927 
19,806 | 
177,854 | 


9,452 
33,116 | 
64,775 
16,373 
48,402 

736,942 

1,427 

2,842 
56,161 

2,452 

1,499 
16,707 

3,421 

509,826 
39,378 
76,977 
26,252 

175,862 


35,708 
1,086,579 


Fruit Of The Loom Underwear .. 


UNITED AIR LINES 
UNITED AIRCRAFT CORP. 
Chance 
Hamilton Standard 


Sikorsky Aircraft 
UNITED ARTISTS CORP. 
Motion Pictures 


Bowman Crackers 
Hokman Biscuits 
Keebler Crackers 
Manchester Crackers 
Sawyer Crackers 
Strietmann Crackers 
Supreme Crackers 
UNITED FRUIT CO. 
Bananas 
Steamship Transport 
UNITED FUEL GAS CO. 
UNITED GAS CORP. 


UNITED STATES BREWERS 
FOUNDATION 
UNITED STATES LINES CO. 
Steamship Transport 
UNITED STATES NEWS & 
WORLD REPORT 


Fisk Tires 
Garden Hose 
Naugatuck Chemicals 

U. S. Koylon Mattress 
U. S. Rubber Products 
U. S. Tires 
Red Cross Shoes 
Cyclone Fence 
Fertilizer 
Steel 
Stee! Kitchens 
Institutional 

Products 


The Only local’ | 
Newspaper 
Covering The P 


Rich Central 


Jersey Market! 


ASBURY 


PARK 
PRESS 


ASBURY PARK 
“NEW JERSEY 


Timex Watch 
Sano Cigarettes 
AMERICA 


UNITED VINTNERS INC. 
(See Petri Wine Co.) 

| UTAH-IDAHO SUGAR CO. 

U & I Sugar 


V-M CORP. 
Phonographs 


VALLEY BELL DAIRY CO. 
Dairy Products 
VAN CAMP SEAFOOD CO. 


Chicken Of The Sea Tuna 
White Star Tuna 
Willapoint Oysters 


Willapoint Products 


| VANITY FAIR PAPER 
Blue Ribbon Food Wrap 
Blue Ribbon Napkins 
| Vanity Fair Tissues 
VANTAGE PRESS 
VAUGHAN’S SEED CO. 
| WICK CHEMICAL CO. 
Prince Matchabelli 
Seaforth Preparations 
Sofskin 
Vick's 
Vick's 
Vick's 
Vick's 
Vick's 
Vick’s 
Vick's 
Vick’s 
| VIENNA 
| VIKING PRESS 


Cold Tablets 
Cough Drops 
Cough Syrup 
Impact Tablets 
Medi-Mist 
Vaporub 
Va-Tro-Nol 
Products 


CONSERVATION AND 
DEVELOPMENT 


Vought Aircraft .. 


Pratt & Whitney Aircraft Corp. 


27,542 | UNITED BISCUIT CO. OF AMERICA 228,849 


UNITED JEWISH APPEAL . 


UNITED STATES RUBBER CO. .. 
UNITED STATES SHOE CORP. 
UNITED STATES STEEL CORP. .. 
UNITED STATES TIME CORP. 
MP -scesesece 
| UNITED STATES TOBACCO CO. 
UNITED STEEL WORKERS OF 
UNITED TRAVEL AGENCY INC. . 
UNITED VAN LINES INC. . 


UTAH POWER & LIGHT CO. 
UTICA MUTUAL INSURANCE CO. 


Phonograph & Tape Recorder 


Chicken of The Sea Oyster Stew 


Willapoint Oyster Stew .. 
VANGUARD PRESS, THE .. 
MILLS ... 


Preparations 


SAUSAGE MFG. CO. 
el? ARE eee 


Black | Leaf Insecticides .. 
Ce 2S 
VIRGINIA DEPARTMENT OF 


746, 407 | VIRGINIA ELECTRIC & POWE 
co. 


mt aa 110,448 | 
109, 872, VITA FOOD PRODUCTS INC. 
ce on 2,280,948; Fish Products ............... 37,180 | 
cesen 68,324 | VITASAFE CORP. 
ee. 1,106; Vitasafe Vitamins ............ 724,318 | 
Santas 24,465| VOGARELL PRODUCTS CO. ..... 84,082 | 
41,013 RR eer 6,092 
Be 1,740 CE | hac Wartebr esse cicceses 2,940 
RO eedn whose pe spnss 75,050 
— 58,591 | VOLKSWAGON OF AMERICA INC. 
\ Re ae 86,710 
aaa 10,359 | VOLVO DISTRIBUTING CO. INC. 
eye 67,175 sete ae 48,696 
cated 41,132 
meat 21,932 W 
cuales 16,371 
yi 30,936| WABASH RAILROAD .......... 97,659 
iia 40,944 WAGNER MFG. CO., E. R. 
aS 82,367 Carpet Sweeper .............. 33,589 
sah 41,724 | WAITT & BOND INC. 
me ey 40,643 Blackstone Cigars ............. 57,944 
ta" 41,788 | WALKER-GOODERHAM & WORTS 
Panne 160,118 SS See” Ul 
ee ah 86,818 Barclay’s Whisky ............ 19,602 
Barclay’s & Barclay’s 
eo 39,251 Gold Label Whiskies ........ 4,608 
eee 14,297 
kha 147,938 Barclay’s Gold Label Whisky ... 36,036 
Barclay’s & Corby’s Reserve 5,228 
Skye 579,291 Booth’s High & Dry Gin ...... 42,057 
507,511 Canadian Club Whisky ........ 1,106,662 
eines 23,754 Corby’s Reserve Whisky ....... 458,630 
eds 1,423 Corby’s Special Selected Whisky 5,527 
biuce 1,539 Corby’s Whiskies ............. 50,647 
a-care 44,733 Courvoisier Cognac ........... 4, 
Tee 27,059 David Wichelsen ............- 5,349 
aemey 409,003 © & DW Pee aiw snc rceseve 3,562 
G & W Five O'Clock Gin ...... 751 
in tae 86,827 G & W Five Star Whisky ...... 24,442 
904,231 G & W & Five Star .......... 3,443 
nhtds 86,633 G & W Seven Star Whisky ..... 35,119 
aes 2,986 G & W Seven Star & William Penn 1,752 
reas 28,363 P48, See 2,230 
eaes 11,801 Grand Macnish Scotch Whisky .. 29,718 
‘peed 734,171 Hiram Walker's Brandy ....... 653 
cebu 40,277 Hiram Walker’s Cordials ....... 2,276 
Hiram Walker's Gin ........ 5,007 
bex¥s 39,250 Hiram Walker's Reserve ....... 1,142 
Hiram Walker's Vodka ........ 145,799 
na ate 296,243 Hiram Walker’s Whiskies ...... 5,557 
Hiram Walker's Products ...... 55,030 
a talaga 95,102 Imperial Whisky ............. 1,002,113) 
41,279 Imperial & Walker's DeLuxe ... 1,675 | 
CEPR 73,696 Mac Nish VL Scotch Whisky ... 7,942 | 
Meadow Brook Whisky ........ 1,005 
Mountain Ridge Whisky ....... 4,664 
Old Smuggler Scotch Whisky ... 22,550 
went 27,920 Royal Canadian .............. 4,958 
sibive 569 Sandeman Wines ............. 2,229 
62,301 Senator Corby Whisky ........ 6,195 
Sherbrook Whisky ............ 10,892 
Ten High Whisky ............ 305,567 
nae 139,739 Twin Seal Whisky ............ 24,249 
Pere 64,147 Walker's De Luxe Whisky ...... ,860 
75,592 William Penn Whisky ......... 9,526 
WALKER-GORDON LABORATORY CO. 29,388 
Sivas 26,282 GED © cpccebeces peaccer 2,000 
rae 905,102 RS ae ey 27,383 
26,282 | WALL STREET JOURNAL ....... 435,717 
Res * 767,996 | WANDER CO. 
keane 98,443 ED MRD eens ccs + scenes 176,392 
tenes 5,120| WANZER & SONS, SIDNEY ..... 50,028 
in Sah 5,972] Cottage Cheese .............. 1,302 
teens Oy Oe Sees 9,372 
oo pop _ BOER ok ee 39,354 
meres aoosg|WARD BAKING CO. ........... 323,822 
tees 9.454 J a eer 143,751 
mie 13.395 Ward's Bread & Cake ......... 5,736 
oe. 27.935 | Ward's Brown 'N Serve Rolls ... 77 
nS ae 38. Ge oy UR 173,557 
alte, A 518,362 |WARD-GREEN CO. 
Re ere 45,998 
panes 18,954 | WARNER-LAMBERT PHARMACEUTICAL 
Laie 26,016 Pe Pe ee ert 
eres 25,901 Bliss Home Permanent ........ 20,264 | 
cae 31,292 a re 8,908 
ieteae x 91,723 Du Barry Preparations ........ 40,001 | 
a Dy 23,819 Jewelite Brush & Comb ....... 16,756 
cnwed 118,221 OO ES Se ees 533,216 
bakes 71,472 Me “Raekakhstaddes cescsceleie 3, 
eke ss 89,696 .. I 2S Saree 20,011 
lai 10,932 Pro Toothbrush .............. 99,882 
30,833 Richard Hudnut Creme 
a Ses 6,861 
EES 117,053 | Richard Hudnut Creme Shampoo 114,756 
Richard Hudnut Preparations 516,045 | 
xd 152,039 | Sloan’s Liniment ............ 21,822 
wa Siti 2,907 Sportsman Preparations ....... 1,910 | 
eabes 149,132 Super Anahist Nasal Spray 234, 737 | 
Super Anahist Tablets ........ 270,589 | 
Super Anahist Throat Lozenges . 154,590 | 
inves 42,157| Virisan Cold Compound ....... 37,090 ° 


Advertising Age, May 26, 1958 


| WASHINGTON GAS LIGHT CO. 31,275; WHITE KING SOAP CO. ........ 442,794 
WASHINGTON STATE APPLE SS ene ear 1,744 
ADVERTISING COMMISSION 158,213; White Frost Cleaner .......... 58 
WASHINGTON STATE DAIRY White King Cleanser ......... 121,105 
| PRODUCTS COMMISSION 44,577 White King Detergent D ...... 100,630 
WASHINGTON STATE FRUIT White King Liquid Detergent 129,556 
COMMISSION —...ceccvenccees 68,101 White King Soap ............ 75,991 
De: MER & we ina cde eeeees 56,439, White King Products ......... 13,710 

Elberta Peaches ...........-- 4,760 WHITE ROCK CORP. 

Washington State Fruit ....... Get. PS oe re cen cks sas 223,469 
WASHINGTON WATER POWER CO. 35,448 | WICHITA GAS SERVICE CO. .... 32,964 
WATER MASTER CO. .......... 86,247 | WIEDEMANN BREWING CO., 

Milltite Cement ............. es RP eer 413,710 

Water Master Toilet Tank Ball . 85,772 | WILBUR-ELLIS CO. 

WATERFILL & FRAZIER Southern Star Products ....... 26,639 
DISTILLERY CO. WILE SONS & CO., JULIUS ..... 51,007 
i ee res 88,143 Dry Sack Sherry ............. 3,994 

WEBB COFFEE CO., THOMAS J. .. A5,GG9i Weseliler Games 2... ccc cese 3,836 

Sioa 121,249| Peter Dawson Scotch Whisky ... 20,988 
ED. oo. , cwadebadé vases 24,857 Romanoff Vodka ............. 22,189 
Phonograph & Tape Recorder .... 69,358 | WILKINS-ROGERS MILLING CO. 

. 9 SEAS e 27,034 Washington Flour & Mixes ..... 28,675 
WECO PRODUCTS CO. ......... 91,795 | WILLIAMSBURG, VA.-CHAMBER 

Dr. West's Insta-Clean .......- 42,492 ee OEE. 06002 ¢n 000929 47,315 

Dr. West’s Tooth Brush ....... GESEPTWMLSON & CB. occ ccccecsces 869,637 
WEEKLY PUBLICATIONS INC. BES Se eee 89,689 

NS PROT eee 295,399 De a ee 4,876 
WEIL-McLAIN CO. Er re 1,755 

Heating Equipment .......... 32,911| Chicken & Ham Salad Spreads .. 6,353 
WELLER ELECTRIC CORP. URS Ae Rana 22,754 
| Power Teale ...ccseccsereee GE I Ev nccctcnncnncessee 26,772 
| WELSH CO. IN RACSE ie ons Src ae 24,040 

Baby Carriages and Accessories . 77,756 che oy ok de Releeewess i 3,482 
WESSON OIL & SNOWDRIFT Sh: eee wei ee tums 6s.ax.eas ee 5,918 

EE  ietiok yok deis eke’ 2,516,264; Ideal Dog Food ............. 470,871 

Blue Plate Products .......... 5,318 Jane Wilson Scalloped Potatoes 

0 ONE 2 eee 2,510,946 Seer 1,625 
WEST BEND ALUMINUM CO. Jane Wilson Swiss Steak ...... 1,882 

See 41,933 _ *, =e 148,189 
WEST COAST AIRLINES ....... 34,483; Sports Equipment ............ 61,431 
WEST PENN ELECTRIC CO. 57,750 | WILSON LINE INC. 

WEST POINT MFG. CO. ........ 72,186; Steamship Transport ......... 46,577 
Interlon Linings ............- 11,193| WINDSOR FROCKS INC., KAY .. 68,511 
a eek tak vee é 20,951 | WINE ADVISORY BOARD ....... 230,209 
Wellington Sears Fabrics ...... 40,042 | WINEBRENNER CO., D. E. 

WESTERN AIR LINES ......... 360,367 RAR oe ee 61,635 

WESTERN MASSACHUSETTS WISCONSIN CONSERVATION DEPT. 47,269 
SR SEE ww Sas be eecccens 27,042 | WISCONSIN ELECTRIC POWER CO. 228,692 

WESTERN PACIFIC RAILROAD . 56,448 | WISCONSIN TELEPHONE CO. .... 83,406 

WESTERN TOOL & STAMPING CO. 126,576 | WISE POTATO CHIP CO. ....... 140,101 
LPs 11,048 | WOODMEN OF THE WORLD LIFE 
Homko Mowers ............-- 115,528; INSURANCE SOCIETY ....... 50,356 

WESTINGHOUSE ELECTRIC CORP. 2,686,786 | WOOLMARK CORP. 
ee 137,535 RAE eee 28,365 
SE. eo cuvcesasep es ¢8eo 229,742 | WORCESTER BAKING CO. 

SEN Gdisk ocho hwenens evant 1,766 eee eee ,980 
BR |. ER rE. 10,922 | WORCESTER COUNTY ELECTRIC CO. 35,260 
i PRE 20 Seo oh ods nese 16,929 | WORCESTER GAS LIGHT CO. ... 37,807 

DR ~ pha lWerecadesyis cnaes 7,323 | WORLD PUBLISHING CO. 

Dryer & Washer ............. 10,394 RI APIS Reem 63,422 

TE. Witeedincipiaeneves 29,818 | WORTHINGTON CORP. ........ 50,672 

Cee Se? oe aevarbaseeaaess 24,129 Mueller Climatrol ............ 29,745 

Fry Pan & Roaster Oven ...... 14,765 Worthington Air Conditioner ... 20,927 

ED 2c abad hein chs t0p Se’ oP 25,607 | WRIGLEY CO., WM. JR. ........ 2,030,673 

ah nt lah whisk ate’ oo aa ee Sees 77,413 

SON oh Gk eee Geseeedss 263,190| SBouilion Cubes .............. 35,083 

Laundromat & Dryer ........- 622,772| Garlic Powder ............... 8,031 

ES EH Re? ea 2,547| Instant Bouillon ............. 3,530 

ek a anes ee 16,408] Pertay Fi nwo cc ccccnes 8,649 

UE) earn a beer eheds sakes xo EE, MME .. preehasso vend dn odes be 22,120 

| EE ors et eee 100,532 

EY. « Nebdebprewses oes ere Y 

Roaster SN \ agde4b masso ced y YARDLEY OF LONDON, INC. 

ED, Bcas dake obs ke ccees 443,868 Dey "eee eon eae 266,455 

ON ee es 4,616 | | YOUNG INC., W. F. ’ 

ND cine os nla oS Sich Snn'o 5 8% 5 21,183 Absorbine dr. 217,165 

Westinghouse Broadcasting Co., Inc. 52,440 YOUTHCRAFT CREATIONS. sear a 3 

SUTIN nic cccccscccces 72,050 | Youthcraft-Girdle 39.019 
WESTON BISCUIT CO. .......... =". ae eee eos te? , 

Southern Biscuit Crackers ..... 13,010 Z 

Weston’s Cookies & Crackers ... 63,734 
| WHEATENA CORP. ZEIGLER PACKING CO. 

SE Sc dices sccodeehese os 86,334; Meat Products .............. 49,384 
WHIRLPOOL CORP. ............ 1,314,338 | ZENITH RADIO CORP. ......... 792,839 
| RCA Whirlpool Air Conditioner . SERENE WUE on i eostcccctesss 646,535 

RCA Whirlpool Air Conditioner EE News s daty on BER EK cou 44,772 

& Refrigerator ............ 95| Radio & Television ........... 24,949 

RCA Whirlpool Appliances ..... 168,370 EN Gicivc Ghee. ko coe eens 71,922 

RCA Whirlpool Cabinet Sink ... PED ND cc cc eis nd icinveeas 4,661 

RCA Whirlpool Dishwasher 17,508 | ZIPPO MFG. CO. 

RCA Whirlpool Dryer ......... SR I 5.65050 0.0945 orien ss 37,922 

RCA Whirlpool Dryer & Washer 271,355 | ZONOLITE CO. 
| RCA Whirlpool Freezer ....... 5,171 I ince ak ee 61,508 
| RCA Whirlpool Freezer & Refrigerator 8,446) ZOYSIA GRASS CO. ............ 68,105 
| RCA Whirlpool Kitchens ...... 4,995 
| RCA Whirlpool Laundry ....... 13,171 
| RCA Whirlpool Ranges ........ 55,639| CBS Reports Sales, Net Up 

RCA Whirlpool Ranges & Refrigerator 6,824) 1 

RCA Whirlpool Refrigerators ... 448,515. ace Wate ie ee System, 

RCA Whirlpool Washers ....... 217,620| ‘“©W *Ork, has reported a consoli- 
WHITE CO., INC., C. B. dated net income of $6,518,039 for 

Versatilt Venetian Blinds ..... 38,642 the first quarter of 1958, against 
WHITE HOUSE CO. 

PE a nGbs ved ei ooo tees 37,141 $5,907,323 for the comparable pe- 


other Minnesota 


RETAIL SALES... 


CONSUMER SPENDABLE INCOME... 


*Sales Management, 
Where people have more money to buy 
products advertised in the POST BULLETIN 


The Outstanding Test Market in the Upper Midwest 


| ROCHESTER POST-BULLETIN 


See your John Budd man for more details 
Circulation over 23,000 daily 


ROCHESTER, MINNESOTA 


On a per household basis, Rochester families 
earn more, spend more than families in any 


city. 
Per Household 
-.+-+- $6768 
a Gy Cet ccevanet ae 
ROCHESTER 
(Olmsted County) 
THE NEWEST 


POTENTIAL METROPOLITAN 


MARKET * 


May 10, 1958 


A 37,000 population city with a 200,000 population 
skyline. The 52nd largest airport in the U.S. with 
100,000 passengers yearly. 


COLOR AVAILABLE! 


riod of 1957. This is a gain of 
10.3%. Earnings were 83¢ per 
share, compared with 77¢ per 
share in the first quarter of the 
preceding year. Net revenues and 
sales for the first three months 
of 1958 hit $103,296,857, compared 
with $95,946,932 for the same pe- 
riod of 1957. This was an increase 
of 7.7%. 


Christal Appoints Two 

Two men have been appointed 
to newly created posts at the 
Henry I. Christal Co., radio sta- 
tion representative, New York. 
Thomas C. Harrison, formerly vp 
in charge of sales for ABC Radio, 
has been named sales manager. 
Philbin S. Flanagan, who has been 
with Christal’s New York sales 
staff since 1952, was named east- 
ern sales manager. 


LaRoche Appoints VP 

Mrs. Frances B. Shaw, formerly 
of Kenyon & Eckhardt, has been 
named a vp and copy supervisor 
of C, J. LaRoche & Co., New York. 
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WHY CAN'T YOU GGT 


DON'T YoU WANT YoUR SECOND 
MARTINI, MR. 


“... FAMILY'S SOLE BREAOWINNER* 


“64. ORINKS SPARINGLY.” 


MEAT ACCOUNT 7 


HE LEADETH ME UNTO GREEN | Kogan Joins Katz Co. 


~ PASTURES... 


' ., REGULAR CHURCH-60ER" 


M inneapolis Adman — Gardner Guides Media Reps 


Gardner Advertising Co., St. 
Louis, has just mailed a new book- 


Isn't in ‘Huckster’ 
Mold, Adclub Finds __ et. “Who’s Who in the Media De- 
|partment,” to media representa- 


MINNEAPOLIS, May 20—He’s a tives throughout the nation. The 
church-going, golf-playing, com- eight-page booklet lists Gardner 
munity-minded, suburbanite Re- clients, the media supervisors as- 
publican, 37% years old, who has | signed to over-all media super- 
2.8 kids, 1.33 cars, 1.5 tv sets and | 


'vision of special accounts, and the 


various media buyers. 

_KLIQ Appoints Morgan 

Richard Morgan, formerly of 
KGW, Portland, Ore., radio station, 
| has been named general manager 
|of KLIQ, Vancouver, Wash., radio 
station. 


tive tv producer and manager of 


the New York office of Edward H.| 


Weiss & Co., has been appointed 
director of the radio and tv de- 
partment of the Joseph Katz Co., 
New York. Mr. Kogan replaces 


Robert Swan, who resigned to’ 


| write a book. 
Edward Kogan, former execu- | 


Bartlett Joins WLW-C 

Walter Bartlett, general adver- 
tising manager of the Indianapo- 
lis Times, has been appointed sta- 
tion sales manager of WLW-C, 
Columbus, succeeding Gregory 
Lincoln, who has resigned. 


METROPOLITAN 


CEDAR RAPIDS 


lowa’s Industrial Leader and Fastest 
Growing Major Market! 


Growing! Growing! Growing! 
$20 MILLION IN CONSTRUCTION IN 1958 


Write today for atest brochure or call nearest 
Allen - Klapp office. 


She Gedur Rupids Guzette 


Circulation over 64,000 Daily, Over 66,000 Sunday 


1.5 non-car radios and is heeled to} 
the tune of $10,000 plus a year. 

So who is he? He’s a typical 
Minneapolis adman, according to 
the image painted by a survey of 
about 400 members of the Minne- 
apolis Advertising Club. 

A 76-question confidential sur- 
vey was made by the adclub to 
see how its members measure up 
to public conceptions of admen. In 
Minneapolis, at any rate, he bears) 
little resemblance, the adclub! 
says. 
= The composite typical atsue | 
its survey paints had about four | 
years of college, has been in the 
ad business just over ten years 
and in his present job just over 
four years. Chances are he works 
for an agency or ad medium. 

He’s lived in his own $19,600 
suburban home for the past five 
years. He often brings work home 
with him; he puts in about five 
hours a week on it. | 

He still finds time to go through | 
two newspapers a day and regu-| 
larly reads three to five general | 
magazines, Life being his —! 
ite. He also reads “two or three 
business publications (first choice: | 
ADVERTISING AGE),” the adclub| 
says. He finishes reading only | 
five books a year. 

This Minneapolis adman, whose 
favorite sports are fishing, golf 
and hunting, watches tv 7% hours 
a week, his preferences being 
news, drama and westerns, in that 
order. He listens to radio about 
4% hours a week, favoring news, 
classical music and disc jockey of- 
ferings. 


® Socially the typical Minneapo- 
lis adman, the survey indicates, 
drinks rather sparingly. (Some 
44% of the respondents rarely or 
never drink at lunch, while 36% 
rarely or never use alcoholic bev- 
erages at dinnertime.) 

He’s also a joiner, being a mem- 
ber of a professional or trade 
group in addition to the adclub. 
He’s also likely to be a member 
of a civic or service club, a social 
club and possibly a fraternal or- 
der. 

He’s a veteran with overseas 
service but no longer in an active 
reserve unit. Politically he’s a 
“Republican with liberal lean- 
ings.” (More than 40% of the 
respondents have contributed ei- 
ther time or money to political 
causes.) 

“Chances are,” the adclub says, 
“the typical Minneapolis adman 
is pretty typical of his associates 
from New York to San Francisco, 
despite the folklore propounded by 
movies and novels.” # 


Peter Joins Fawcett 

Peter J. Peter, formerly with 
Everywoman’s Magazine, has 
joined the New York sales staff of 
the Fawcett Women’s Group. 


644,822 


population, and still growing 


Columbus has experienced an astonishing popula- 
tion growth of 28.10% in seven years. Plans call 
for a city of twice World War !1 population. 


test market in the 
midwest... 


Many brands now famous American household words were 
launched in Columbus! 


Columbus is a communi 


habits. If Columbus 
rest of the nation. 


We understand new products and the problems involved 
and we're more than happy to share our testing experiences 
with you. 
Best of all, nag : peepee! test market .. . for 
one paper does it! The Dispatch is read in 4 out of 5 
Columbus homes daily, and 9 out of 10 on Senden ‘ 


The 
Columbus Dispatch 


ty with universal tastes and buying 
says "Yes" . . . you can bank on the 


OHIO'S GREATEST HOME NEWSPAPER 
Represented by: O'MARA & ORMSBEE, INC. 


New York, Chicago, Detroit, San Francisco, Los Angeles 
Resort Representatives: 


McASKILL, HERMAN & DALEY, INC., Miami Beach 
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Elliott Joins Wright Mig. 

Don A. Elliott has been named 
to the newly created post of di- 
rector of advertising and sales 
promotion of Wright Mfg. Co., 
Phoenix. Mr. Elliott was formerly 
with Meldrum & Fewsmith, Cleve- 
land, for 19 years. Don A. Hawkins, 


Top 100 Papers in ROP Color Ads 


who has been advertising manager, | 


continues in the same capacity. The 
company manufactures air coolers. 


Hess Boosts Two 

Wayne W. Holben, formerly ad- 
vertising manager of Hess Bros., 
Allentown, Pa., has been named 
sales promotion manager. 
succeeded in his former post by 
Dorice L. Peters, formerly assist- 
ant advertising manager of the de- 
partment store. 


Bronder Joins EWRR 
Douglas Bronder, formerly an 
account executive of Campbell- 


He is| 


Mithun, Minneapolis, will join Er- | 


win Wasey, Ruthrauff & Ryan, 
Minneapolis, as an account super- 
visor on June 1. 


THE GATEWAY TO THE 
$17.5 BILLION 
NEGRO MARKET: 
THE NEGRO PRESS 


These newspapers serve the 
needs of the URBAN NEGRO 
population and range in age 
up to 75 years. Today they 
offer: 


® Frequency 

® Flexibility 

® Quality Wide 
Readership 

® Marketing 
Services 


The Negro Market is BIG, 
LUCRATIVE and URBAN. Of 
the 17.3 million Negroes in 
America today, less than 3 
million are rural dwellers. 


The family units of the more 
than 14 MILLION Negroes in 
the URBAN MARKETS have 
an annual MEDIAN INCOME 
of $3,118. Two in five families 
own their homes. 

The Negro Urban popula- 
tion makes up sizeable per- 
centages of the total popula- 
tion in major markets. Here 
are some typical examples: 


1957 
Negro % 

New York 11.0 

Philadelphia 20.5 

Los Angeles 11.4 

Birmingham 39.6 

Memphis §1.2 

Atlanta 31.9 
San Francisco- 

Oakland 13.2 

Indianapolis 19.0 


Negro newspapers are in the 
unique position of being best 
able to effectively REACH and 
SELL these markets. 

We represent newspapers in 
major markets throughout 
U.S.A. 

For further information with- 
out obligation call or write: 


Interstate United 
Newspapers, Inc. 


545 Fifth Avenue - New York 17, N.Y. 
MUrray Hill 2-5452 
410 So. Michigan Avenue 
Chicago, Illinois 
WEbster 9-7260 


“Neeren> 


January-December, 1957 
Source: Media Records 
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Morning Evening Sunday Total | 

Milwaukee Journal ................... 1,807,712 835,728  2,643,440| 
Los Angeles Times .........<...s00+-- 1,164,981 579,282 1,744,263 | 
Atlanta Journal & C i 1,235,450 442,712 1,678,162 
Nashville Tennessean .............. 876,245 656,434 1,532,679 | 
Birmingham News ..........0.000 1,034,428 420,092 1,454,520 
Ea 1,000,283 441,142 1,441,425 
Long Beach Independent- | 

Press Telegram ..........c000108 — 1,254,192 124,200 1,378,392 | 
St. Louis Post-Dispatch “ea 986,414 328,260 1,314,674) 
Salt Lake City Tribune ............ 1,040,737 254,337 1,295,074 | 
Long Beach Independent ........ 1,261,189 1,261,189 | 
New Orleans Times- 

Picayune & States ................ 1,045,180 —— 174,254 1,219,434 | 
Houston Chronicle ...........-:ss0 866,759 337,344 1,204,103, 
St. Louis Globe-Democrat ........ 1,023,044 160,672 ~— 1,183,716) 
Chicago Tribune ............sececes000 1,029,200 109,338 1,138,538 | : : ; 
Semel WARNE la iicenstssiecsroccsnnnn 908,287 228,698 1,136,985. Hume Fielden _ Friedlander Harris 
Cincinnati Enquirer... 923,499 ——— 206,109 ‘1,129,608 | ELECTED—Officers of the new Greater Miami Assn. of Advertising 
San Jose News & Mercury News 820,349 266,458 1,086,807, Agencies are Charles Friedlandler, Friedlander-Roland Bodee, presi- 
Cincinnati Post ..........:-se-sssee-0e: —— 1,084,682 1,084,682, dent; Erwin Harris, Harris & Co., vp; David Hume, Mickleberry & 
Columbus Dispatch .................. — 908,299 152,131 1,060,430) Smith, secretary, and Arthur Fielden, Bishopric, Green & Fielden, 
Fort Worth Star-Telegram ........ 889,595 159,886 1,049,481 | treasurer. 
I WIS: cisectetiesicnsnrcasoscessies 819,285 227,117 ~=—1,046,402 | 
St. Paul Pioneer Press & Dispatch 720,257 325620 1,045,877 | “ 
Toledo Blade ......:..s:sssssesessessesse 751,254 274,628 1,025,882 : Morning Evening = Sunday Total 
Relies: Cneetereld 818,223 199,070 1,017,293 | 67. Tompe III dscbssisenkaunscctacesesbe 581,677 103,563 685,240 
ils Witla Milety cisntanss. 703.78) 287,469 991,250 | 68. pear eres ‘Press seen 645,897 a 37,495 683,394 
Atlanta Constitution 990,163 a 990,163 | 69. P P 674,020 674,020 
Salt Lake City Deseret | BR I IE Watinisacceisnscsenecsserseoss 667,653 667,653 

News Telegram ................... ed 988,707 988.707 | 71. Tulsa World ............ 546,881 116,710 663,591 
Minneapolis Star & Tribune .... a 757,177 226,192 983,369 72. Toronto Telegram 644,975 15,842 660,817 
St. Petersburg Times ...........-..»-+- 754,855 204,681 959,536| 73% Youngstown Vindicator-Telegram 543,147 117,027 660,174 
San Diego Tribune .................... 936,117 936,117 74. Los Angeles Mirver Daily News 656,937 656,937 
Omaha World Herald 677,221 252,916 930,137 75. Seattle Post Intelligencer .......... 502,499 149,883 652,382 
SE Ce: 684,800 225,018 909,818 | 76. Detroit Times ............0...0...00. 625,271 13,516 638,787 
Senay ae 808,100 92,815  900,915| 77: Spokane Chronicle .... 638,566 638,566 
Akron Beacon Journal mk —— 728,164 158,944  887,109| 78 Evansville Courier ...... oe 632,514 632,514 
RLS —— 645,884 240,245 886,129) 79- Sen Antonio Light ................... 488,524 142,765 631,289 
I scncccacsntieseesesiaess 885,453 885,453 89. San Francisco Examiner .......... 603,324 27,930 631,254 
los Angeles Examiner 811,402 68,897 880,299 | he =. Post Herald .......... 629,105 — 629,105 
Nashville Banner ......sccseee00s0 875,055 qvanes| © Petes Creges Jornal .......... 525,820 97698 623,518 
Washington Post & Times-Herald 721,963 144,760  866,723| 83- Oklahoma City Oklahoman ...... 496,137 116,733 612,870 
a at ee 729,299 (133,148  962,447| © New Orleans States ................. 607,664 607,664 
Pasadena Independent Star News —— 705,582 151,173  856,755| °5- Peoria Journal & Journal Stor 463,486 139,080 602,566 
Cincinnati Times-Star 0... — 855,609 eaneen| & ‘ane Courter Journal ...... 546,016 39,951 585,967 
Des Moines Tribune Register .... ——— 593,896 237,140 —-831,036| 87- Milwaukee Sent 484,320 97,472 581,792 
Secreamonte BOO ooca.cccvssssessseeess 825,818 825,818| 88 San Francisco Call-Bulletin ...... 574,400 574,400 
San Jose Mercury 0... 825,096 825,096 89. Mobile Press & Press Register .. 470,404 103,819 574,223 
Indianapolis SOF ...-csecssesess0...- 667,033 —— 156,743 623,776| 70 Richmond Times-Dispatch .......... 347,863 225,998 573,851 
Spokane Spokesman-Review .... 491,307 317,256 808,563 ee ae hte eri 570,322 ant 570,322 
Evansville Press & Courier Press 632,740 175,810 808,550) 99° Oe ee > ha ibis 54,090 565,233 
Portland Oregonian ............0+-+-- 666,432 138,968 ei. a re pong 552,691 
NUNN III, Sradenseincncecsscsenscesncs 733,416 71,340 804,756 95. Ss panine ' oe 541,181 
Chicago Daily News ..........000 ——- 799,112 799,112 96. nico Tay Hoveld Exos caine 4 somane 5: oo 529,534 
Detroit News —— 732,614 45,973 778,587 | 0, le Frc be ta me ws anaie 04 528,604 
Tacoma News Tribune .............. 591,414 172,908 764,322 poly Menattiais Yilhins Pe eee prytie 55,814 524,809 
Montreal Gazette ...............00.00+ 759,752 759,752 99. South is as g ion oee 521,844 
Charlotte Observer ........... 644,450 112,096 756,546 | 10, seoctelk Vireiaion Piet & ’ 185,391 518,309 
Oakland Tribune ............ 661,571 92,865 754,436 : hom 5 
Philadelphia Bulletin - —— 540,000 198,399 738,399 ee ene wee 366,510 ——— 151,798 518,308 
Pittsburgh Press ........c.sceseseee 633,788 98,976 732,764 
Memphis Commercial Appeal .. 570,395 149,757. ~—-720,152| Jacob Joins Tucker Wayne FC&B Names Three VPs 
New Orleans Item 592,397 125,401 717,798; Louis F. Jacob Jr. has joined} Edward M. Stern, director of 
Wichita Eagle ..........:cccseeeseeeees 554,414 156,477 710,891 |Tucker Wayne & Co., Atlanta, as| the media department; Eugene C. 
San Antonio Express News ...... 469,060 —— 237,090 706,150 |research manager. Mr. Jacob pre-|Pomerance, director of research, 
Pittsburgh Post-Gazette 704,226 wa 704,226 | viously was assistant research di-|and Homer Heck, director of 
Dayton Journal Herald 700,293 —— 700,293 rector of Fitzgerald Advertising,| broadcasting, have been elected 
Indianapolis News ..........00000 700,287 ——— 700,287|New Orleans, for the last five! vps of Foote, Cone & Belding, 
Grand Rapids Press —— 699,684 — 699,684 years. | Chicago. 

UBP Joins NBP 


Don’t Straight-Jacket Newspaper Selection 


Says WALDO 
The Wizard of Waukegan 


Buy Waukegan! 

A few media buyers think they can 
reach the Waukegan-Lake County mar- 
ket using metropolitan papers alone. 
“Can't be done,”’ he says confidently. 
Over 50 out of the 100 top newspaper 
advertisers use the News-Sun. Why not 
join this select company next schedule 
you plan. 


Represented nationally by 
Burke, Kuipers & Mahoney, Inc. 
Cc. R. Cunningham Nat'l Adv. Mgr 


United Business Publications, 
New York, publisher of Cleaning 
Laundry World, Industrial Photog- 
raphy and Photographic Trade 
News, has become a member of 
|National Business Publications. 


Anderson Joins Zenith 

Robert L. Anderson, formerly 
with Allis-Chalmers Mfg. Co., 
Milwaukee, has joined Zenith Ra- 
dio Corp., Chicago, as manager 
of market research and sales sta- 
tistics. 


Daly Joins Strong 

James F. Daly, formerly of the 
Wall Street Journal, has been 
named eastern advertising man- 
ager, a new position, of Young 
New Yorkers, published by Strong 
Publications Inc., New York. 


Marilyn Lees to Botsford 
Marilyn Lees, formerly in the 
sales promotion department of 
WBBM and WBBM-TV, Chicago, 
has joined Botsford, Constantine 
& Gardner, Portland, Ore., as a 
copywriter. 
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Lentheric, Lawford, 
4 Dress Houses Set 


‘Mademoiselle’ Tie-in 
New York, May 20—“‘Wonder- 


Jarvis, Berger to Dreyfus 

The Dreyfus Co., Los Angeles, 
has added Robert B. Jarvis as ac- 
count executive and Alan Berger 
as director of tv-radio. Prior to 
joining the agency, Mr. Jarvis was 
| 


87 


manager of Prestige Inc. and cre- 
ative director of the McCarty Co., 
both of Los Angeles. Mr. Berger 
previously held a similar position 
with Stiller, Rouse, Berggren & 
Hunt, Los Angeles. 


| ful things happen when you wear 
Tweed”—both Tweed fragrance 
and tweed fashions—that’s the 
theme of a five-page ad slated for 
the August issue of Mademoiselle. 
The sponsors are the Lentheric 
division of Helene Curtis Indus- 
tries, maker of Tweed fragrance, 
and Lawford Fabrics, weaver of 
tweed fabrics, plus five dress (' 
houses: Modern Juniors, Junior 
j Accent, Linker, Tudor Square, and MODERN JUNIORS 
. Jack Winter. Te SS = 
Each page of the ad shows 
us “something wonderful” happening 
to a young lady, tweed-clad and 
fragranced. In one unit she’s re- 
ceiving a chest of jewels, in an- 
other an engagement ring, etc.. 
Each page features one tweed) 


Look what's happened in North Dakota: 


GRAND FORKS IS NOW 
A METRO COUNTY AREA 


This new Grand Forks Metropolitan Area is the hub of a 16-county 
region in North Dakota and Mi ta: Population* — 232,300; 
TOTAL RETAIL SALES* — $277,863,000. 


Served by North Dakota’s Outstanding Newspaper a 
GRAND FORKS HERALD Bie © ' 


Total Circulation — 34,642 (ABC 6/30/57) 
REPRESENTED NATIONALLY BY RIDDER-JOHNS, INC. ee 7 
: | tisi Chicago, has joined Arm-| @Sales Management, May 1958 aa, 
fashion and a package of Tweed Spens Joins Armstrong | using, bd > te 
fragrance. ° & | William Y. Spens, formerly | strong Advertising, Chicago, as an 
Fashion tie-ins with stores|partner in Munger-Spens Adver- | account executive. 
across the country will be made _- ——e 


} with college clinics and fashion 
The Syracuse Market is... + ' 


Papulation...1, 932 700 
Buying Ireome...‘2,470,7U, 000 
tn a Masel: Herper’s Bowe’ Retail Gales. oe sf V/ Z, Zz 0 97, 0. 0. 0. ie 


book, covered in tweed fabric. One 
side shows a color picture of 
Tweed packages; the other cover 
is slotted so the individual ad 
pages may be slipped in, depend- | 
ing on which department in the| 
store is featuring the display. | 

The “Wonderful things happen” on 

| theme was created by Lentheric, . - 

7, and devalued into’ esi ad series HESE ARE the new dimensions of the 

and promotion by Sam Chernow * : 

| Ravan Hie “tate ‘tok Ce AS county Syracuse Market Area in 

theric’s agency, Gordon Best Co., which the Syracuse Newspapers are the 

_ oS dominant selling influence. (Figures are 

from Sales Management's 1958 Survey of 

Buying Power. ) 


ee een) 


TWEEDY—This is one spread in a five-page al in the August Madc- 
moiselle, promoting the “wonderful things” that happen to wearers 
of Tweed fragrance and fashions. 


Autumn leaves for sales personnel | 
to wear also are provided. 
= This is the second major fra- 
grance-fashion tie-in for Lentheric 
this year. For spring, it promoted 
Red Lilac perfume and red lilac 
Y | Moygashel linen in a four-page ad 


‘Western Metalworking’ 
| Names Hildebrand A.M. 


Richard W. Hildebrand has 
been named advertising manager 
of Western Metalworking, Los 
Angeles, succeeding recently ap- 
pointed (AA, May 19) Robert F. 
Mandolini, who has been appoint- 
ed national sales manager. 

Mr. Hildebrand was formerly 
district manager of Southern Cal- 
ifornia and the southwestern 
states for Industrial Laboratories 
and Industrial Science & Engi- 
neering, Chicago. 


KPLA Changes to KBIQ 
KPLA, Los Angeles fm station, 
has been authorized by the Fed- 
eral Communications Commission 
to change its call letters to KBIQ. 
Later this summer, following in- 
stallation of necessary equipment, 
the station will initiate daily ster- 
eophonic broadcasts in conjunc- 
tion with KBIG, Catalina, with 
which it is affiliated. Apart from 
the stereophonic broadcasts, both 
stations will have separate pro- 
— gramming, although time for both 
will be offered at a combined 
package rate. 


Here is one of America’s truly important 
markets, qualifying unquestionably for high 


ranking on the “A” list of every national 
advertiser. 


No other combination of media will reach this market 
as Efficiently and Economically as the Syracuse Newspapers 
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V4 E INVITE your examination of an 
exciting new presentation which graphically 
portrays the remarkably efficient manner in 
which the circulation pattern of these 
newspapers matches the Central New York 
distribution territories of leading national 
advertisers and of local chains, wholesalers, 


jobbers and food brokers. 


'  KIRO-TV Names Exline 

Bill Exline, tv sales head of the 

San Francisco office of Peters, 
Griffin, Woodward, station repre- 
sentative, has been appointed 
sales manager of KIRO-TV, Seat- 
tle, which went on.the air in Feb- 

| ruary. 


Phone Your Nearest Office of 
MOLONEY, REGAN & SCHMITT 
' 


Syracuse is 
America's No. 1 Test Market 


t 


VSPAPERS 


| Despatch Names KPHH 
Despatch Oven Co., Minneapolis 
manufacturer of metal-treating 


THE POST-STANDARD 
Morning & Sunday 


Sunday Post-Standard 109,060 


HERALD-JOURNAL & HERALD-AMERICAN 
Evening Sunday 


ovens, has appointed Kerker, Pe- 
| terson, Hixon, Hayes, Minneapo- 
| lis, to handle its advertising and 


CIRCULATION: Combined Daily 241,159 


pr. Sunday Herald-American 205,658 
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McGavren-Quinn Adds 2 Schmid Leaves NTA Network 

McGavren-Quinn has been ap-| Robert A. Schmid, vp in charge 
pointed to represent radio stations of station relations of NTA Film 
KHSL, Chico, Cal., and KVCV, Network, New York, has resigned. 
Redding. |He recently acquired ownership 
| of WESC, Greenville, S.C., and will 
|devote himself to further station 
acquisitions and other business 
interests. 


= Want News? 
a Information? | 


Otto Promotes Mrs. Mulhare 
Mirta Mulhare has been ap- 


Pie | pointed creative director of Robert 
Call on Burrelle’s for clippings from Ort. & Co.. New York. Mrs. Mul- 
daily or weekly newspapers (on | ‘gs : 7 
national, sectional or local basis) 
magazines, trade papers. All read in 
one readin 


|hare, copy chief for the past two 
years, was formerly in charge of 


room. Staff of 250. Our |S@les and promotion for De la 


service is 


| company. 


‘Ports,’ ‘Mariner’ Combine 


Est. 1888 


e BArclay 7-5371 
14 E. Jackson Bivd., Chi 
Phone WAbash 2-537 1 mms 


| with the May issue. 


ROMPT . . . THOROUGH, | Torre, Buenos Aires export-import 


World Ports and the Mariner, 
PRESS CLIPPING BUREAU | published by Amundsen Publica- 
165 Church St., New York 7, N.Y, | tions, Washington, have been com- | JOIE & NON—Time’s glum automen contrast sharply 
Phon: {bined into a single publication,| with “joie de vivre” ads for European autos, a read- 
0 4, Ill. | World Ports & Mariner, effective 


er points out. The Renault (one page of a spread) 
and Mercedes-Benz ads are running currently. 


Another ‘FIRST’... by McKITTRICK! 


NO MORE PASTERS 


McKITTRICK GEOGRAPHICAL DIRECTORY 


Now serviced with plete and ¢ lative Supplements 
in the same time-saving way we have been servicing the 


McKITTRICK CLASSIFIED DIRECTORY. 
Whether you use CLASSIFIED or GEOGRAPHICAL DIRECTORY 


McKittrick does it better 
Saves you TIME and MONEY 


McKITTRICK 


= * GEOGRAPHICAL 
DIRECTORY 


CLASSIFIED 
DIRECTORY 


AGENCY 


* LIST 


— Write or call for details — 


McKITTRICK 


DIRECTORY OF ADVERTISERS, INC. 


The ‘‘First’’ Directory of Advertisers—since 1899 


NEW YORK 38, N. Y. CHICAGO 1, ILL. PALO ALTO, CALIF. 
108 Fulton Street 185 N. Wabash Ave. 558 Hilbar Lane 
BArclay 7-4827 STate 2-8911 DAvenport 6-5119 
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Gotham-Vladimir 
Marks Gotham’s 
Fiftieth Birthday 


New York, May 20—Gotham- 
Viadimir Advertising, result of the 
1955 merger of Gotham Advertis- 
ing with Irwin Vladimir & Co., 
celebrates a golden anniversary 
this year. 

The 50th anniversary celebra- 
tion was announced here last week 
to coincide with the opening of 
the annual convention of the In- 
ternational Advertising Assn. 

It is the Gotham wing of the 
g | agency that is 50 years old. It was 
1 organized in 1908 by four men: 

William Moebius, of the Singer 

| Sewing Machine Co.; Lyman Waite 

|of the Fitchburg Automatic Screw 
' Machine Co.; Charles Carpenter of 
I the Cincinnati Bickford Tool Co., 
fj and Frederick Jaeger, a machine 
f | importer. 
: Walter G. Hildebrant, who as- 

‘sumed management of the agency 
yi 1912, lives today in Englewood, 

|N. J., and is still a director of the 
1 company. 

J Arthur A. Kron, who is now 
8 president of the agency, joined 
I Gotham in 1916. 


“International advertising has 


4 


a 
& 


s 


Advertising managers and agency production men will tell 
you, “It’s Washington for better engravings and fast service.” 
Try us once, and you'll know they’re right! Wherever you’re located, 
whatever your problems . . . just specify, ““Engravings 


from Washington.” We’ll do the rest! 


Skillful, dependable service, always. R.O.P. color, too! 
PHOTO ENGRAVING COMPANY 


3 


118 SOUTH CLINTON STREET ° 


CHICAGO 6, ILLINOIS 


FRANKLIN 2-6343 


come a long way in the 50 years 
since we started in business as 
one of the very first of the ad- 
vertising agencies with interna- 
tional facilities,’ Mr. Kron said 
last week. “We are proud of the 
part we played in its development 
and we hope to be around for an- 
other half century.” 


of two international groups, the 
Assn. of International Advertising 
Agencies and the Office of Cer- 
tified Circulation, Latin American 
Audit Bureau. He was honored 


Advertising Assn. as the “Man of 
the Year’ in international adver- 
tising (AA, May 19). 


agencies to specialize 
advertising, Gotham always han- 
dled domestic advertising as well. 


® The Vladimir wing, on the other 


three-year stretch with The Japan 
Advertiser, Irwin A. Vladimir re- 
turned home in 1928 and joined 
the New York office of Rudolf 
Mosse, German-owned agency. 

The Mosse agency died with 
Hitler’s rise to power. Mr. Vlad- 
imir salvaged what business he 
could and set up an international 
department at Maxon Inc. 

In 1939, when Maxon decided 
to get out of the international 
business, Mr. Vladimir simply took 
his department (with Lou Maxon’s 
blessings) and turned it into an 
agency bearing his name. In the 
next 10 years it rose to leadership 
among agencies placing export ad- 
vertising. 


am-Vladimir Advertising—now 
bills about $6,000,000, split 50-50 
between domestic and _ interna- 


 |tional. It works through a network 
| |of affiliated agencies abroad. It 
»» \has one office outside of the con- 


|tinental U.S.—in Puerto Rico. Mr. 
|Vladimir, in Europe this week on 
|a business trip, is board chairman 
lof the agency. His son, Andrew, 


» |manages the Puerto Rico office. 


| At the top level of the agency 


_|is a group of seasoned executives. 
> /Duncan D. Sutphen Jr., chairman 


lof the executive committee, joined 
|Gotham in 1927 and became pres- 
ident of the agency in 1945; he has 
always concentrated on domestic 
advertising. G. Ellsworth Harris, 
vice-chairman of the board, joined 
Gotham in 1933. Robert F. Ken- 
dall, vp, came to Gotham in 1945. 
Daniel C. Kaufherr, another vp, 
started with the Vladimir agency 
when it was started in 1939. 


= The agency’s five oldest ac- 
counts, all predating 1940, are (in 
this order) George Stratford Oak- 
um Co., Kelsey Press, Chichester 


Chemical, Chemway Corp. and 
| Westclox. 

Among the other accounts serv- 
iced today are—Aji-No-Moto Co., 
Myers Jamaica rum, Japan canned 


Mr. Kron is currently president | 


here last week by the International | 


While it was one of the first) 
in export) 


hand, was always completely in-| 
ternationally oriented. After a/| 


= The combined operation—Goth- | 


crabmeat, Reeves fabrics and Saab 
(Swedish sports car)—all domes- 
|tic; and A. S. R. Products, Ex- 
|Lax, Friden Calculating, General 
'Electric (locomotive division), 
|Maremont automotive, Monsanto 
Chemical, Royal McBee, Seagram 
and Worthington Corp.—all inter- 
| national. + 


| Polk Miller Sets Summer Push 

Polk Miller Products Corp., 
| Richmond, Va., will launch the 
biggest advertising campaign in its 
history this summer for its Ser- 
geant’s dog care products. The 
campaign will introduce a new 
product, Flea & Tick spray, with 
17 participations on the NBC-TV 
“Jack Paar Show” starting June 3 
and 21 announcements on the 
ABC-TV “American Bandstand” 
starting June 5, continuing through 
August. Print advertising also is 
| scheduled during the same months, 
which are considered to be the big- 
| gest marketing period for sale of 
| dog care products, in Better Homes 
& Gardens, Life, Look, The Satur- 
day Evening Post, plus Family 
Weekly, Parade and This Week 
Magazine. There will be newspa- 
per advertising in selected mar- 
kets. N. W. Ayer & Son is the agen- 
cy. 


Promote Alcoa Wrap Via 
Supermarket Style Shows 

To call attention to displays of 
Alcoa Wrap household foil, Alum- 
inum Co. of America, Pittsburgh, 
is continuing its program of stag- 
ing fashion shows in supermar- 
kets. The shows feature ten “made 
to shine” summer fashions, sewn 
from fabrics using Metlon alumi- 
num thread in their weave. 

Models wearing the Simplicity 
Patterns fashions are making ad- 
vertised appearances in_ stores 
across the country. The promo- 
tion is currently under way in 
Cleveland, heralded by a foil ad 
in the Cleveland Press, May 12. 
On May 26, a foil ad will run in 
the St. Louis Post Dispatch and on 
June 9 in the Boston Globe. 


Guild Appoints Irving Feld 

Irving Feld, general sales man- 
ager of Guild Films, New York, 
has been appointed vp of sales for 
|the tv film producer-distributor. 
John J. Cole, president, has been 
elected to replace Reuben Kauf- 
man, who resigned for reasons of 
ill health, as chairman of the ex- 
ecutive committee. Mr. Kaufman 
and Mr. Cole were co-founders of 
Guild. Mr. Kaufman will continue 
as a majority, stockholder and 
plans to continue in the tv field. 
He will announce his plans for tv 
film producing and distributing on 
a limited basis shortly. 


Blaine-Thompson Adds One 
Blaine-Thompson Co., New 

York, has been appointed to han- 

dle advertising for the Berkley 


Co.’s line of Royal Irish poplin. 
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Advertising Age, May 26, 1958 


Coming 
Conventions 


*Indicates first listing in this column. 

May 25-29. National Business Publica- 
tions, annual spring meeting, Grove Park 
Inn, Asheville, N. C. 

May 26-30. American Management Assn., 
national packaging exposition, New York 
Coliseum. 

May 30-June 1. Federation of Canadian 
Advertising and Sales Clubs, 10th annual 
convention, Britannia Hotel, Huntsville, 
Ont. 

June 3-6. National Industrial Advertis- 
ers Assn., annual convention, Chase-Park 
Plaza Hotel, St. Louis. 

June 4. Assn. of National Advertisers, 
2nd annual workshop on cooperative ad- 
vertising, Hotel Sheraton East (formerly 
Ambassador), New York. 

June 8-11. Advertising Federation of 
America, 54th annual convention, Hilton- 
Statler Hotel, Dallas. 

June 15-18. Poster Advertising Assn. of 
Canada, Minaki Lodge, Minaki, Ont. 

June 16-19. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, Lord Baltimore Hotel, Baltimore. 

June 22-24. New England Newspaper 
Advertising Executives Assn., summer 
meeting, the Eastover, Lenox, Mass. 

June 22-26. Advertising Assn. of the 
West, 55th annual convention, Vancouver, 
B. C. 

June 24-26. American Marketing Assn., 
annual convention, Harvard School of 
Business Administration, Boston. 

June 27-28. Mutual Advertising Agency 
Network, quarterly meeting and annual 
awards competition, Bismark Hotel, Chi- 
cago. 

June 27-29. Northwest Daily Press Assn., 
annual summer meeting, Madden Lodge, 
Gull Lake, Brainerd, Minn. 

June 29-July 2. Newspaper Advertising 
Executives Assn., summer meeting, The 
Broadmoor, Colorado Springs, Colo. 

July 23-26. Advertising Age workshop 
on creativity in advertising, Edgewater 
Beach Hotel, Chicago. 

Aug. 13-14. 3rd Annual Circulation Sem- 
inar for Business Publications, Edgewater 
Beach Hotel, Chicago. 

Aug. 13-16. Affiliated Advertising Agen- 
cies Network, annual international meet- 
ing, Lord Baltimore Hotel, Baltimore. 

Sept. 5-8. Mail Advertising Service 
Assn., 37th annual convention, Chase- 
Park Plaza, St. Louis. 

Sept. 10-12. Direct Mail Advertising 
Assn., 4lst annual convention, Chase-Park 
Plaza, St. Louis. 

Sept. 15-17. 3rd Annual Newspaper 
R.O.P. Color Conference, Waldorf-Astoria 
Hotel, New York. 

Sept. 22-23. National Business Publica- 
tions, New York regional conference, Am- 
bassador Hotel. | 

Oct. 5-9. Outdoor Advertising Assn. of | 
America, Hotel Sherman, Chicago. 

*Oct. 9-11. Pennsylvania Newspaper 
Publishers’ Assn., annual convention, Ho- 
tel Roosevelt, Pittsburgh. 

Oct. 15-17. Point-of-Purchase Advertis- 
ing Institute, first national members meet- 
ing, Hotel Claridge, Atlantic City. 

Oct. 19-21. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 20-21. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Assn. 

Oct. 20-21. Boston Conference on Distri- 
bution, Hotel Statler, Boston. 

Oct. 22-24. Life Advertisers Assn., an- 
nual meeting, Queen Elizabeth Hotel, 
Montreal, Can. 

Oct. 23-24. Audit Bureau of Circula- 
tions, 4th annual meeting, Drake Hotel, 


Nov. 16-19. Broadcasters’ Promotion 
Assn., annual seminar, Chase Hotel, St. 


Nov. 17-19. Southern Newspaper Pub- 
lishers Assn., annual convention, Boca 
Raton Hotel and Club, Boca Raton, Fla. 

Nov. 20. Business Publications Audit of 
Circulation, annual meeting, Hotel Bilt- 
more, New York. 

Nov. 20-21. National Business Publica- 
tions, Chicago regional’ conference, Drake | 
Hotel, Chicago. | 


Direct Mail Rate Book Out 

The first rate book ever issued 
for creative direct mail has just 
been published by Curtin & Pease, 
Toledo. The spiral-bound book is 
52 pages long and entitled “First 
Aid to Sales.” The book is the first 
of four rate books on different 
forms of direct mail to be issued 
by Curtin & Pease. Copies are 
available to advertising agencies 
and advertising, sales promotion | 
and sales managers by writing | 
Curtin & Pease, 1814 Jefferson) 
Ave., Toledo 1. 


Supplements for McKittrick | 

McKittrick Directory of Adver- 
tisers, which heretofore has issued | 
corrections as paste-in items on 
its geographic directory, has 
switched over to monthly cumula- 
tive supplements, incorporating all 
news issued in its printed weekly 
bulletins. 


|Davis, Le Bulletin des Agricul- | 


Farm Press Group Elects 

F. H. S. Hooper, Farmer’s Mag- | 
azine, Toronto, has been elected | 
president of the Agricultural Press | 
Assn. of Canada. Other officers | 
elected are R. J. Horton, The! 


} 


Country Guide, Winnipeg; J. L.| 


teurs, Montreal, and P. H. Butler, 
The Maritime Farmer, St. John, 
N.B., vps; G. J. MeGoey, The 
Country Guide, Toronto, honorary 
secretary. 


Woods Joins Gumbinner 

Robert J. Woods, formerly with 
Morey, Humm & Warwick, New 
York, has joined Lawrence C. 
Gumbinner Advertising Agency, 
New York, as an account execu- 
tive on the Heublein Inc. account. 


Cavanaugh Joins Honig 


Virginia Cavanaugh, formerly 
with Meldrum & Fewsmith, Cleve- 


uta Soins tame Peoria Journal Star 


Los Angeles. 


on the market with a 


Peoria, Illinois is the cen- 
ter of a 13-county market 


, X¥ 
BILLION BUYING of over half a million 


consumers with more than $1,128,500,000 


in spendable income. The newspaper in this 
market is the Peoria Journal Star with 
100,000-plus circulation. Journal-Star circu- 


lation-to-homes ratio is 94.2% in Metropolitan 
Peoria — Illinois’ biggest and richest, 
except for Chicago. 


affiliated with WTVH 
Ward-Griffith Co., National Reps. 


Bis: 


Pennsylvania, 
think 
Philadelphia, 
Pittsburgh— 

and 


Erie is Pennsylvania’s 3rd city: in Population, Retail Sales and Effective Buying Income.* 
Erie leads all major** Pennsylvania cities in growth—population, 1958* vs. 19407 ; retail sales, 
1957* vs. 1939+. @ Erie’s newspapers, The Times & News, deliver the whole market, not just 
part of it. Compare this with some other Pennsylvania situations, where adjacent cities are 
“combined” to make up a “market” which no one newspaper buy can cover. ® It stands to 
reason: Erie is the only logical 3rd market buy in Pennsylvania. 


*1958 Sales Management Survey of Buying Power. 


**75,000-and-over population. 
tU.S. Census. 


“ The Erie Times (evening) 
aes The Erie NewS (nrnine 
Philadelphia gees 

Pittsburgh The Erie Times-News (Sunday) 
—and Erie 


For the latest market and media data, call The Katz Agency, Inc. 
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Ban on Electronics Books as IRE Exhibitors | 
Opposed by Business Publishers | 


New York, May 20—Final de-| 
cision on whether electronics pub- 
lications will be barred from ex- 


hibiting at future exhibitions of | 


the Institute of Radio Engineers 
will be made by mid-June, George 
W. Bailey, executive secretary of 
the IRE, told AbDverTISING AGE 
last week. 

In the meantime an informal 
poll is being made of publishers 
by Sanford R. Cowan, president | 
of Cowan Publishing Corp., whose 
publication Semiconductor Prod-| 
ucts, has been an exhibitor at the | 
IRE show for a number of years. 

The decision to bar business | 
publications and manufacturers’ 
representatives from future IRE 
shows was announced by William 
C. Copp, manager of the insti- 
tute’s show and national advertis- 
ing manager of its official month- 
ly publication, Proceedings of the 
IRE. 

In a letter announcing his deci- 
sion, Mr. Copp said that some pub- 
lishers had protested to him that 
they were forced to exhibit 


whether they wanted to or not for} 


competitive reasons. The release 
of exhibit space by publications, 
he pointed out, would enable new 


electronics manufacturers to ex- | 


hibit products that have to be 
demonstrated. Space available at, 
the IRE shows is inadequate to 
accommodate all applicants, he 
said. 


ws Mr. Copp’s letter created a fur- 
or among publishers. As a result, 
Mr. Cowan has volunteered to poll 
publishers who have exhibited in 
the past and who would be barred 
from doing so at the next annual 
show, scheduled for March 23-26, 
1959. 

It is noted in this connection 
that exhibitors at the show are 
given priority on the basis of a 
point system determined by their 
advertising schedule in Proceed- 
ings of the IRE. In effect, an ad- 
vertiser gets credit for space used 


in the monthly against exhibit | 
space at the show. Generally only | 


members and advertisers are eli- 
gible to exhibit because of space 
limitations. 


= Mr. Bailey explained that the 
Copp letter was largely 
nature of a trial balloon to test 


sentiment. He confirmed that some | Stratford Furniture Co., Chicago. 


in the| 


publishers had expressed the op-| 
inion that they were being forced 
to exhibit and would like to see| 
the space used more advantageous- | 
ly for demonstrations and new 
products. He declined, however, to 
name the publishers. | 

When Mr. Cowan has completed | 
his poll, Mr. Bailey said, he will 
|make a final decision based on 
the evidence presented and on an| 
investigation of his own. 
Publications affected, which are 
|being polled, include Appliance | 
Manufacturer, Chicago; Directory | 
of Technical Specifications, New| 
York; Electronic Advertiser, | 
Washington: Electronic Week, | 
New York; Electronic Equipment | 
|Engineering, White Plains, N. Y.; 
|Electronic News, New York; Elec- 
| tronics, New York; Electronic In- 
|dustries, Philadelphia; Industrial 
| Laboratories, Chicago; Instruments 
& Automation, Pittsburgh; Inter- 
national Physical Index, New 
York; Semiconductor Products, 
New York, and Signal, Washing- 
}ton. # 


‘58 Ad, Rate Data Guide Out 

“1958 Advertisers Rate & Data 
Guide,” the 33rd annual edition, 
|has just been issued. It lists rates, 
circulation and closing and issu- 
‘ance dates for general, farm, mail 
order and direct selling magazines. 
Information about “shopping sec- 
tions” of leading publications is 
listed. Daily and Sunday display 
rates for larger newspapers are 
included and classified ad infor- 
mation for leading newspapers is 
tabulated. A copy of the guide is 
|free on request to E. H. Brown 
Advertising Agency, 20 N. Wacker 
Dr., Chicago 6. 


D’Arcy Appoints Barker 

William R. Barker has been ap- 
pointed media director of D’Arcy 
Advertising Co., Chicago. He was 
formerly with Needham, Louis and 
Brorby as assistant media director, 
and with McCann-Erickson. 


Runge to Garfield-Linn 

Robert J. Runge has been ap- 
pointed vp, marketing, and a prin- 
cipal of Garfield-Linn & Co., Chi- 
cago. Mr. Runge was formerly 
|director of marketing of Futorian- 


™ susnessorenes 


of leading time-buyers queried by Ear & Eye, 
Inc., named BROADCASTING when asked which Tv- 
radio trade publication they would choose — if 
they could receive only one — to keep themselves 


best informed on 
television. 


It figures. After all, BROADCASTING has more 
PAID circulation than the next three radio-Tv 
business papers combined. People only pay for 
things they want. BROADCASTING’s readers pay to 
get BROADCASTING. i.e., They want it! 
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FUN—51 color pic- 
tures of the 48 
states, Hawaii, 
Alaskaand 
Washington are 
featured in this 
page in Look, 
June 24—part of 
a@ summer pro- 
motion by Saw- 
yer’s Inc. for its 
View - Master. 
Carvel Nelson & 
Powell Advertis- 
ing Agency, Port- 
land, Ore., is the 
agency. 
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‘Playboy’ Gets 
Serious About 
Mail Order Ads 


New York, May 20—Playboy 
dropped a new-products feature 
when mail order advertisers de- 
manded the spotlight “regardless of 
the merits of their act or whether 
or not they had already had their 
chance before the footlights.” 

Victor Lownes III, vp and pro- 
motion director of Playboy, last 
week told a Direct Mail Day audi- 
ence in New York, sponsored by 
the Mail Advertising Service Assn., 
that the magazine still has an af- 
fectionate regard for mail order. 

He said the magazine relies on 
mail order to sell Playboy by-prod- 
ucts and subscriptions, and that it 
first solicited mail order advertis- 
ing because “it was the easiest to 
get, and because successful mail 
order in the book would prove the 
responsiveness of the Playboy au- 
dience to other advertisers.” 

“Unfortunately, we soon discov- 
ered that mail order advertisers 
would ‘hog the show and upstage 
the other acts’ if given half the 
chance,” Mr. Lownes said. “The 
magazine was forced to discontinue 
a service feature, ‘Playboy’s Ba- 
zaar,’ which gave free editorial 
space to bona fide new products, 
because paying mail order adver- 
tisers demanded that the editors 
abandon their rights to run the 
program and give the advertisers 
the spotlight.” 


® To encourage the industry to up- 
grade the appearance of mail or- 
der ads, Playboy is giving away 
$33,000 worth of space this year 
to winners of a national mail order 
contest sponsored by the magazine. 

Winners of the first month’s con- 
test, announced by Mr. Lownes, in- 
clude ViBo Farms, Paul Stuart 
Clothes, Dunhill Tailors, Eddie Ja- 
cobs Ltd. and Twining & Buck. 
Winners are selected by independ- 
ent advertising men, judging qual- 
ity, appearance and clarity of copy. 
Not all are Playboy advertisers. # 


McGredy Voted President 

Robert McGredy, sales vp of 
WCAU-TV, Philadelphia, has been 
elected president of the Television 
& Radio Advertising Club of Phil- 
adelphia, succeeding Alan Tripp, 
Bauer & Tripp, who was named 
board chairman. Other officers 
elected are Patrick J. Stan- 
ton, WJMJ, vp; Morton Simon, an 
attorney, vp and counsel; Murray 
Arnold, WPEN, treasurer, and 
Doris Steward, Bauer & Tripp, 
secretary. 


Petersen Adds Three 

Petersen Publishing Co., Los 
Angeles, has added three to its 
advertising sales force. Edwin F. 
Ryan, formerly with Parents’ 
Magazine, joins the New York 
staff. George Anderson, previous- 
ly western sales manager of Mc- 
Kittrick Directory of Advertisers, 
joins the Detroit office. Jim 
Fletcher, formerly with Mechanics 
Illustrated, joins the Chicago ad 
office. 


‘House & Home’ Adds Two 
House & Home has added two 
new sales representatives. James 
R. Gerard, formerly a Life retail 
representative in Cleveland and 
recently in the personnel division 
of Time Inc., has been shifted to 
House & Home’s New York of- 
fice. Peter Griswold, previously 
with New Homes Guide and 
Home Modernization, joins the 
Cleveland office. 


Gray & Rogers Promotes 

James S. Reifsnyder, since 1951 
a member of the media depart- 
ment of Gray & Rogers, Philadel- 
phia, has been promoted to media 
department director, succeeding 
David B. Arnold, an agency part- 
ner, who will now devote his time 
to client contact work. 
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Business Publication 
Institute Is Formed 


at Northwestern U. 


EVANSTON, ILL., May 20—The 
Medill school of journalism has es- 
tablished a business press institute 
to train journalists in the business 
publication field. 

Walter E. Botthof, publisher and 
board chairman of Standard Rate & 
Data Service, Evanston, has given 
the school a $5,000 grant to help 
get the institute started. Mr. Bott- 
hof is chairman of the Associated 
Business Publications’ education 
committee and a member of the 
education committee of National 
Business Publications. 

The institute will run four sem- 
inars a year covering (1) publish- 
ing, (2) advertising-management, 
(3) editorial and (4) advertising- 
sales aspects of the business press 
field. It also will conduct a re- 
search program. 


@ The institute was established 
after a pilot study was made by 
Dean I. W. Cole, Professor Floyd 
G. Arpan, chairman of the school’s 
magazine sequence, and repre- 
sentatives of 10 leading business 
publications. # 


HIC Okays Ethical Ad Code 


The Home Improvement Coun- 
cil has adopted a code of adver- 
tising ethics prohibiting misrepre- 
sentation in ads by member com- 
panies. The code says, among 
other things, that all ads must 
support only structurally and 
economically sound home im- 
provements, that ads and sales- 
men must be accurate in their 
descriptions, that all contracts be 
fair and unambiguous and that 
they be fulfilled promptly. 


‘Iron Age’ Names Dorsey 

Iron Age has appointed Wayne 
E. Dorsey to its Cleveland region 
advertising sales staff. He for- 
merly was with The Saturday 
Evening Post trade relations staff 
and Procter & Gamble’s industrial 
sales division. 


Baker, Johnson Names Shan 

Baker, Johnson & Dickinson, 
Milwaukee, has appointed Michael 
J. Shan media and research di- 
rector. He will continue to serve 
as account executive. 


A Technique 
for Producing 


James Webb Young, one of 
the est paid idea men in 
set 


niversity of 
Chicago. The result is a little 
book which 
hour but 


which they consciously or un- 
consciously follow in producing 
ideas. He shows you how to 
— + ae oe - that idea 
production as he says, “as 
definite as the process by which 
motor cars are produced.” 


Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, 
advertising men, salesmen and 
business executives who have 
read it. Send for your copy of 
A TECHNIQUE FOR PRO uc. 

Only $1.25 


ING ae 
ADVERTISING 
200 E. ILLINOIS ST. 
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Tut! Tut! Here is Ludgin 


Photograph by Arnold Newman 


buying space in Advertising Age! 


We've had so much free space in A. A. lately —most of it on 
the first page—that maybe it’s only fair that we pay for some. 


Do you remember when there 
were FOUR Marx Brothers? 

One of them quit and went 
into business. 

When Groucho was negotiat- 
ing their next contract, his producer ex- 
ploded with indignation, because Groucho 
wanted more money for the three brothers 
than for four. 

Groucho explained simply: 
“Sure. We’re better without him.” 

I can’t honestly say that we’re 
better because of lost business. We’ re just 


Se! i 
at gener oe eet ie 


The one in the foreground is Ludgin 


the same, only a little smaller. Madder, 
too. A good agency to buy just because 
we’re out to show what good advertising 
can do. 

It wasn’t so long ago that we 
introduced Stopette Spray Deodorant. 
Remember? Starting from nothing, we 
made it a best seller. We bought “‘What’s 
My Line?” and maintained it for seven 
years. Of course, Dr. Montenier sold his 
business—well, that’s another story. 

In the last few years, we’ve 
kept Rath Blackhawk Bacon in a sold-out 
position. And Rath Chopettes have scored 
one of the great successes in frozen foods. 
Did you ever hear of Rath before we took 
on the account? It came to us after one of 
the biggest and best agencies had handled 
it for 20 years. 

We were in the semi-finals in 
Ford’s selection of an agency for that 
then-unnamed-car. Pretty good for our 
size. We’ve run second to a number of 
good agencies in new business solicita- 
tions recently and intend to run first in 
many more. 

Now that we’re down here to 
the Starch “‘read most” figure of .001%, 
we'll quit. We’ve had our money’s worth 
anyway. 

Oh yes! A word about mergers. 
We’ve been flattered by merger offers, 
but not tempted. The truth is that if as 
many clients were interested in us as 
agencies have been we wouldn’t have 
time to write this ad. Meanwhile, we'll 
go it alone. It’s a great business, and we 
intend to enjoy it! 

And we honestly think we’re a 
remarkable buy for a few good advertisers. 


E. L. 


EARLE LUDGIN & COMPANY 


CHICAGO * ADVERTISING 


ey anaes 


“=, 


5 as * 2 ae fee ‘g m4 aa Wy is . i: 
y . ‘ i = ; : aaa, , ‘ ° Seay me " te a We, fie 
a ir cee iat sae E : ‘a fee ae EE Salk at, joe Se Arey oe 2 Pied nave — 
ae he dee —— : ats ba z f : Pee Far ae eee cs a 2 ae ee - _ ; | P 
me é a ) F + . . a =o aid 1 
; = - _ oe 
as 
e 
ee a 
ake 
Po 
% 
e 
a 
ee ae 
aS 
ar 
: 
i 
3 
= 
ee 
A | 
7 See etary : 
Ls ee ; . | | 
| : | + eo 
| Fe | i. 
: . | es 7 
a s | 
| ‘ x, 
> en a | 
Ser ¢ .2 4 3 
; Mee aS he 
; “ie 4 . Voy SO a sd ech ea a i | 
ae a oo _ anes sya = a as iy ; 
or i ee a sae a Cee Ly 5 o4 
. oh aco . et . on * {agrees : 
ae et ee eee ela ax 
aan 2) oe) ae | Rest.) Sar “(ate meas: ; 
1 ies seem, =." eee. Lee Se ie 
eet oS ae ee a 
oe ee SE eter as ee 3 ] 
Se SE Bical 
zy mia ney i. oy > ee pte s ee 
‘ee Se. oa ia’ Lie tress 3 eae ¢ ‘s 
i ee oS. pet ¥. | 
‘et ee 4 ee =a : e 
Dike Weg yin ea e gs Bs eee, ¥ F 
ee ee See Pat a ‘ : | 
3 St ae : me ed é 4 ‘ ; 
e aca ‘ # Lae PY ‘. ee 
at gee , | 
“a eae a ¢  \ r : <7 | 
3 fo er. } u \ ‘ _F | 
‘ tae ‘ ; ; “a ; = 
ig 4 t 7 : , ee 
\ i -_— iQ fk Ps ow Fs A ee 
ate eee t ‘ iat % ie | 
2 Ee . ae Fe i 
ere —_— ern enna | 
suet Team ; eahiee ate Fi Bere 5 ure | 
Se ae ; Se are eer ‘ i ea | 
; Ss ioe perce ey lous ey ts era 
; a 
4 : ae © | 
: eh: : : % ; : 
| 2 hh | : | 
| } a RR er Goan en ae 
ae OS een Pe cal vee lea eee ee er sig 
ee _ Sign Aas ata eeage te Les MMS SRO SESE AS tonal 
‘ ee Coca ic tee aN aay ee oi nas att i 
noob fey era A a De Ties tt SM MR LMS aT es ay : 
: <A ad \. Sek er ee A Ren. Meee : 
‘ ee a t 4 * ale a Bier pe See UM ALS Sh, Sot ee es A 
" ‘ Pa ca Be heres Co oy Aes pera ake See . 
RYE sc ; eNO a Gis Ss ea oo eS | 
———— ey * 1 Sa ale a a, i eeacaicLs m7 
a , Same 4 IE Siac Sree 
See a “e Re aera jaa mega ey noel rene daly Ee onGae or 
Be ook n'a ers eee 
4 Spee) 7 a Ror aoe Chaat ees a ri ews We 
Pe F ~*~ PE one VEY dong aera ) 
y Me Ms * YS cf er TS I Se Sg eg | 
— * . a see paar a | 
ee R 
SS i _ | 
- 
pr 
te 
ek le 
| ) Oe 4 
3 : i ‘ : é ; eee a We renner) 3 RES ws 2 es WES ea ee 
5 . ie : eae 4 eo ea. Aone Ay aie Se Coe nae a (ame feWec ts) Re pee. Sih wR EW en a AM Goeth gee Mae gta Coe ac SA kan AG Rein date TMD Pe aR Sy crc Penta aaa RUT eg CITI Fe Mite An Shea SRG gp tae tne. Eee NE eel cc Dale alae note Nee 4% eee 7 
eet eh iay Nie See as NOR AN 2 ek MO ida geek Ua ge i as ela oe SE eet Sica Re eg malig ete eam aM ahead Seas bee ROCN Melee eyes Se cer Cela Sein cea oe rete cs nem OBS diet a) nl ede eee ee ge He, 1 ere Me Soe Unis eos ame hen a fh te ene 
i a ah eee ee ha nae ita, MR | RGAE MON ehh Ree A SEM TE hoy ei dirt TS Veer nk cage Ste ea eens) ae ENE Nek ah ten A ie CAD (oaks a ioe Le ones et , 


Westinghouse, GE 


CARUNG 
here. 
the friendliest 


Friendly displays 
are being exhibited 
during MAY... 
National Tavern 
Month. 


products of effort 


anes understanding 
THOMAS A. SCHUTZ CO., INC. and working 
8710 FERRIS AVE. © MORTON GROVE, ILL together 


Launch Drives to 


Fight Recession 


| New YorK, May 20—Two of the 
| nation’s largest electrical appliance 
makers have embarked on separate 
campaigns to combat the recession: 


e Westinghouse will promote “Op- 
portunity Days” to show that ap- 
pliance prices and values are better 
today than they were 10 and even 
20 years ago. 


sen of e General Electric has announced 
Injection Molded “Operation Upturn,” designed to 


Plastic. help accelerate the upturn in busi- 
ness by bringing extra values and 
renewed confidence to customers. 
The Westinghouse promotion, to 
run through the end of June, will 
have national and local advertising 
support. Some 5,000 Westinghouse 
appliance stores are being asked to 
offer nickel shoe shines and hot 
dogs as promotional gimmicks. 


® National advertising will begin 


GET YOUR SHARE OF 
TWO BILLION DOLLARS! 


Central Iowa is a MUST market in 
anybody’s league—WHO-TV, alone, covers 
392,700 families with CSI of over 
$2 BILLION, including: 


Food Sales . . . . . $320,578,000 
General Mdse. Sales . . $132,113,000 
Drug Sales . . . . . $ 44,653,000 
Automotive Sales. . . $310,319,000 


Whatever “your share” of this big market may 
be, WHO-TV gives you a bigger share of 

the audience (NBC-TV plus the most heads-up 
local programming in the area)! 


The latest Metropolitan Des Moines ARB 
(Feb. 8-March 7, 1958) gives you at least a clue: 


FIRST PLACE QUARTER HOURS 
NUMBER REPORTED | PERCENTAGE OF TOTAL 
1 Week 4 Week 1 Week 4 Week 
WHO-TV 256 232 54% 49% 
STATION K 162 186 34% 39% 
STATION W 47 51 10% 11% 
TIES 8 4 2% 1% 


13s Xo’ iat ine tee 


You know and we know, of course, that “anybody 
can come up with a survey”. The truth is 

that any survey can tell only a small part of the 
WHO-TV story. Ask PGW for the main themes! 


WHO-TV is part of 
Central Broadcasting Company, 
which also owns and operates 

WHO Radio, Des Moines 

WOC-TV, Davenport 
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WHO-TV 


Channel 13 - Des Moines 


Col. B. J. Palmer, President 


P. A. Loyet, Resident Manager 
Robert H. Harter, Sales Manager 
Peters, Griffin, Woodward, Inc., 


National Representatives Affiliate 
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on “Studio One” June 2. Ads in 
246 newspapers will break June 3. 
The print ad compares three 1948 
Westinghouse appliances—a 
$379.95 10-foot refrigerator, a 
$299.95 Laundromat and a $319.95 
electric range—with 1958 product 
prices just under those figures. The 
ad will also show how more fea- 
tures have been added to the newer 
models. 

Westinghouse is offering dealers 
a series of newspaper ads, radio 
and tv spots and in-store promo- 
tional material. 

John J. Anderson, manager of 
the Westinghouse major appliance 
division, described the program as 
a positive approach to today’s eco- 
nomic ills. He said too many pro- 
grams advanced no direct consum- 


|er benefits for buying but, rather, 


stressed patriotism or “beat the 
recession” as reasons for buying. 

“We're going to show (the pub- 
lic) that there’s a time to buy and 
a time to save and the time to do 
both is right now,” Mr. Anderson 
said. 


= The General Electric drive em- 
phasizes values in GE merchandise 
and points out that more sales 
mean more jobs; it is not a price 
reduction push. 

“Operation Upturn” will have 
no special advertising, but will 
be incorporated in general adver- 
tising and backed up by expensive 
point of sale material being used 
by GE distributors and retailers. 


UNIVERSAL MATCH 
STRIKES ‘BUY’ NOTE 

St. Louris, May 20—Universal 
Match Co. has begun distribution 
of more than 1,000,000 match 
books with the slogans “Buy for 
prosperity” and “Help yourself— 
Help America—Buy” on the cover. 

Initial presentation was made to 
Robert Gray, president of the Ad- 
vertising Club of New York and 
a vp of Standard Oil Co. (New 
Jersey), by Leonard V. Finder, 
Universal vp. Cartons of match 
books were also sent to the White 
House, as well as government of- 
ficials and civic leaders. 

The Universal campaign ties in 


| with the “Confidence in a Growing 


America” drive sponsored by the 


| Advertising Council of America. + 


Ross Roy Names Robert Roy 

Robert R. Roy, supervisor of 
merchandising and sales training 
on the Chrysler division account 
at Ross Roy Inc., Detroit, has 
been elected a vp and member of 
the executive board. Mr. Roy, who 
has been with the agency since 
1948 except for a period of three 
years, is son of the founder, Ross 
Roy. 


Sales Executives Name Stern 
Larry Stern, formerly with the 
Christian Science Monitor, has 
been appointed public relations 
director of the Sales Executives 
Club of New York. He succeeds 
Paul W. Stouffer, who resigned to 


‘join Albert Frank-Guenther Law, 


New York (AA, April 28). 


Allied Appoints White 

Robert K. White has been pro- 
moted from assistant advertising 
manager to marketing manager 
for Plaskon plastics and resins, a 
newly created post in the Barrett 
division of Allied Chemical Corp., 


New York. 
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Appliance Pros power their promotions 
with Electrical Merchandising 


In the tough appliance business, success stories are “written 
in retail” — and it takes a lot to write one today. 


Even the most attractive product must be wrapped in a 
sales-making idea. It must be presented where Dealers seek 
selling ideas. That place is the well-read pages of Electrical 
Merchandising. (Researchers Erdos and Morgan merely con- 
firmed what appliance Pros have long known: more Dealers 
choose Electrical Merchandising for “sales-making ideas” 


and for “usefulness of advertisements” than choose the next 


two publications combined.) 


Knowingly edited, handsomely packaged, read by 40,000 key 
appliance men, Electrical Merchandising is the big magazine 
of the big appliance-tv-housewares business. And the Pros 
always start with Electrical Merchandising, where products 
and promotions look their sales-making best. 


Electrical 


Merchandising 


Magazine of the appliance Pros 


A McGRAW-HILL PUBLICATION ABC-ABP 
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Larkins Joins Central 

James S. Larkins, formerly at 
Stockton, West, Burkhart, Cincin- 
nati, has joined Central Advertis- 
ing, Lima, O., as copy chief. 


Keep 
Top Brass 
Informed 


Give your management all the facts! 
Keeping up-to-date on what's going 
on is a must in today’s fast-moving 
business scene. Our clipping cover- 
age of over 3500 business, farm and 
consumer magazines, as listed in 
Bacon's Publicity Checker gives you 
the assurance of a complete clipping 
service. Check into our complete 
service today! 


BACON CAN GIVE YOU CLIPS ON: 
* Publicity * Subject Research 
+ Competitive Publicity & Advertising 


Send for Booklet No. 56 
“How Business Uses Clippings” 
BACON'S CLIPPING BUREAU 
14 E. Jackson Blvd., Chicago 4, Ill. 
WaAbash 2-8419 
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|Kenneth Goode, 77, 
Adman,Teacherof | 
Advertising, Dies 


New CANAAN, CoNnN., May 20—| 
Kenneth MacKarness Goode, 77, | 
advertising man, author and edi- | 
tor, whose “Manual of Modern 
Advertising” was considered a 
standard textbook for many years, 
died of a heart attack May 18 at 
his home here. 

Mr. Goode was well known at 
one time as both a practitioner 
and teacher of advertising. He 
was president of Goode & Berrien 
in the 1920s and in the early 
1930s was associated with the 
Biow Co. as account executive on 
the Philip Morris account, for 
which he helped to develop the 
advertising built around the “Call 
for Philip Morris” theme. Mr. 
Goode also taught advertising for 
about 25 years at Columbia Uni-| 
versity. 

He was born in Washington, | 
'D. C. His father, Dr. George Brown | 


Goode, was assistant secretary of 
the Smithsonian Institution and 
one of the founders of the Sons of 
the American Revolution. Mr. 
Goode’s grandfather, Orange Judd 
Goode, is credited with having 
published the first farm paper is- 
sued in the U. S. 

Mr. Goode was graduated from 
Wesleyan University, Middletown, 
Conn., in 1904. After leaving col- 
lege, Mr. Goode was associated 
with Collier’s, then published by 
Conde-Nast Co. In 1910-12 he was 
managing editor of Vogue, then 
became managing editor of The 
Saturday Evening Post. From about 
1916 to 1919 he was editor of 
Hearst’s International Magazine. 


# In 1920, Mr. Goode became a 
partner in Goode & Berrien. He 
became a pioneer in radio adver- 
tising and did the original Philip 
Morris radio show. In the early 
1930s he joined the Biow Co., tak- 
ing the Philip Morris radio show. 
Shortly after joining that agen- 


cy he retired to write his “Manual | 


of Modern Advertising,” first is- 


Ve 
Ns 


sued in 1931, which since has gone 
through eight editions. His con- 


tract with the Biow Co. assured | 
/him of an ample income so long | 


as the Philip Morris account was 
handled by the agency, which en- 
abled Mr. Goode to write and pub- 
lish 11 books on advertising, radio, 
merchandising and showmanship 
in business. He also contributed 
numerous articles to general mag- 
azines and business papers and 
regularly taught a course in adver- 
tising at Columbia. 

Mr. Goode’s son, MacKarness 
Hutchins Goode, formerly adver- 
tising director of Irving Trust Co., 
New York, is now associated with 
Farley, Manning Associates, a 
public relations organization. 


LOUIS F. WESTBROOK 

St. Louis, May 20—Louis F. 
Westbrook, 50, an art director and 
illustrator for D’Arcy Advertising 
Co. for 25 years, died May 16. He 
had undergone surgery for a heart 
condition a week earlier. 

Mr. Westbrook illustrated many 


| national campaigns for advertisers 


How to move your products 
TO MEN IN INDUSTRY... 


Follow the strategy of 
MANUFACTURERS OF 


AIR AND LIQUID 


HANDLING EQUIPMENT 


. .. for pumps, compressors, fans and blowers move 
a major part of industry’s power and plant services. 
And the manufacturers of this equipment know the 
POWER reader buys their products. 


During 1957 POWER carried over 211 pages of ad- 
vertising on fluid handling equipment because these 
manufacturers recognize that the power man is their 
most important sales target. 


A typical POWER reader is Mr. H. Reese, plant su- 
perintendent and chief engineer for all plants of 
Liebmann Breweries, Inc., the company that pro- 
duces nationally famous RHEINGOLD Extra-Dry 


Lager Beer. 


“POWER is a very necessary part of my business 
life,” he says. “I read everything in it. The brewing 
of a fine beer requires careful control of all the serv- 
ices that help make it, and we have to be sure to use 
the latest equipment. There are so many new things 
coming along that I study the editorial and advertis- 
ing in POWER before I buy any new equipment. 
That’s why we keep back issues on file for reference. 
Although I receive POWER here in the office, I take 
it home whenever a special feature interests me. I 
feel it gives me the best coverage of any magazine 


in the field.” 


IF YOU WANT TO MOVE YOUR 


PUT 


PRODUCT, 


BEHIND IT! 


A McGRAW-HILL PUBLICATION, 330 WEST 42nd STREET, NEW YORK 36, N.Y. 
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Advertising Age, May 26, 1958 


during his years with D’Arcy, in- 
cluding poster and magazine art 
for Budweiser, Kentucky Tavern, 
General Tire and Coca-Cola. He 
also had served as assistant art 
buyer and retoucher. 

Before joining D’Arcy, he had 
been an artist for Barnes Crosby 
Engraving Co., and Harris & Co., 
a printing company, and for some 
years had his own art studio. He 
also was noted as a photographer. 


ROBERT C. SPOHN 

New York, May 20—Robert C. 
Spohn, 72, executive vp of Wort- 
man, Barton & Russell, died May 
16 after a long illness at a nursing 
home. 

Born in Toledo, O., he started 
his career as a reporter on the 
Toledo Blade and later became an 
advertising salesman. During the 
early 1930s Mr. Spohn was adver- 
tising manager of Park & Tilford 
(now Park & Tilford Distillers 
Corp.) and later joined Gardner 
Advertising Co. here as an ac- 
count executive. Subsequently he 
was with Roy S. Durstine Inc. be- 
fore joining Wortman, Barton & 
Russell in 1942. 


| 

'H. CLAY DOSS 

| New York, May 20—H. Clay 
| Doss, 72, retired vp of Outdoor 
| Advertising Inc. and a former vp 
‘of Nash-Kelvinator Corp., died 
|May 9 of a heart attack at his 
| home in Memphis. 

Born in Mobile, he was gradu- 
|ated from Duke University. In 
|1916 he joined Ford Motor Co. 
|and after serving in various 
| capacities was made general sales 
manager in 1939. In 1944 Mr. Doss 
resigned to become vp in charge 
|of sales of the Nash Motors divi- 
| sion of Nash-Kelvinator Corp. 
| When the company became a 
| part of American Motors Corp. in 
1952, Mr. Doss became executive 
consultant on sales for a time and 
| later joined OAI as vp and director 
of industry relations. He retired 
in 1957 and moved to Memphis. 


FRED H. WORKMAN 

RALEIGH, N. C., May 20—Fred 
Herman Workman, 54, of Raleigh, 
head of the Sizemore Outdoor Ad- 
vertising Co. of Oxford, N.C., died 
May 11. 

Son of the late Sen. W. W. Work- 
man of West Virginia, one of the 
founders of the General Outdoor 
Advertising Co., Mr. Workman 
moved to Raleigh in 1945 as man- 
ager of the GOA office. He later 
was transferred to Winston-Salem, 
|N.C., but returned to Raleigh in 
| 1953, purchasing the Sizemore 
Company, which he operated from 
| Raleigh. 

One of the founders of the 
Raleigh Advertising Club, he 
served as an officer in the North 
Carolina State Outdoor Advertising 
Assn. for about 10 years. 


DALE COX 

CuicaGo, May 20—Dale Cox, 56, 
| director of public relations of In- 
| ternational Harvester Co., died 
May 14 in Hinsdale Sanitarium & 
Hospital. Mr. Cox joined Interna- 
tional Harvester in 1937 and was 
named to the top pr post one year 
later. Before then, he was a re- 
porter and columnist for the Cleve- 
land Plain Dealer, and also was 
associated with other newspapers. 
A resident of suburban Hinsdale, 
Mr. Cox served as village president 
from 1949-53, and as a village 
trustee from 1945-49. 


HUGH LELAND 

CoraL GABLES, Fia., May 20— 
Hugh Leland, 50, who operated his 
own agency here, died of a heart 
attack May 14 at his home. Be- 
fore coming here in 1957, Mr. 
Leland had been an account ex- 
ecutive with Lennen & Newell, 
New York. He had resigned be- 
cause of a chronic heart ailment. 
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Some people have a flair for living 


They're active, eager, enthusiastic. They seek out interesting places to go, sports to pursue, 

pleasures and products to enjoy. They've learned the art of fine living and practice it to the fullest. 
It’s spirited people like these who read Holiday. For Holiday’s colorful pages bring them 

a wealth of stimulating new interests, new ideas, new enthusiasms. Holiday stimulates their thirst 


A CURTIS MAGAZINE 


. eo 
aun he Se 


for experience... gives them a rewarding new look at today’s exciting world. 


Today, more than ever, these Holiday readers are your best prospects. Their incomes (nearly 
triple the national average) are earned in occupations least affected by economic squalls. 


Naturally, they’re in a better position to buy. More and more advertisers 
are reaching this rewarding market in Holiday. How about you? 


Theres a rewarding new world for you in HOLIDAY 
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300 years 
eo. the most 
fascinating 


profession— 


The Story of = wih 


ADVERTISING 


The fabled progress of the “eighth 
art’ from earliest street cries to 
jingles and motivation research. A 
treasure-house for ad men, filled 
with factual accounts of charlatans an 
giants, and the products, ideas, and cam- 
paigns they have championed. Great media 
and mighty agencies—and how they grew. 
"Very informative and highly entertaining.” 
—ALBERT WESLEY FREY. ‘'Fascinat- 
ing reading."’—RAYMOND RUBICAM. 
By JAMES PLAYSTED WOOD + May 26 
$6.50 At bookstores or from: 


THE RONALD PRESS COMPANY 
15 E. 26th St., New York 10 


Ads ‘Indispensable’ | 


for Growth, Fleger | 


| 


| Tells Utility Admen | 


| 


| PirrspurcH, May 20—The head 
of the electric company that is 
operating the nation’s first full- 
scale atomic power plant advised 
utility companies to continue to 
'be “generous” with ad budgets. 
Philip A. Fleger, board chair- 
iman of the Duquesne Light Co. 
here, final speaker at the 37th an- 
nual convention of the Public Util- 
ities Advertising Assn., cited the 
jimportance of maintaining sales 
| volume during a recession. 
“Growth is a vital factor in our 
|business, and advertising is one of 
the indispensable tools for main- 
taining growth,” he said. 


| 
® As a result of the recession, the | 


president of the Kentucky Utili-|may become “sensitive” to the 
ties Co. |size of their electric bills. 

“For many years, now, most of} To meet this problem, Mr. Fair- 
us havé been swept along the|man advised, utility. admen must 
crest of a continually rising econ-|develop a “mobile” ad program 
omy. Too frequently our mes-|that’s ready to defend, to counter- 
sages emphasizing the low cost |attack, or to attack. What’s more, 
and high value of electricity no | he asserted, the program must be 
longer headline our ads—and strictly “functional.” 
sometimes do not even feetnete) 
them,” he said. |@ Discriminatory taxes and bu- 

“We have sold electric cooking, | reaucratic restrictions threaten the 
electric laundering, electric water | free and unthrottled use of adver- 
heating, electric home heating, |tising—‘a major key to recovery” 
home freezing—the big-ticket|—C. James Proud, president of the 
items that build load. And as our | Advertising Federation of America, 
operating costs rise—our taxes charged. 


over which we have practically | 
no control, our wage scales over) 
|which we have somewhat limited 
control—we are faced with the 
necessity to continue selling these 
jloads if we are to maintain the 
revenues that enable us to meet 
rising costs and still make a fair 


Reminding the utility admen 
that AFA had a major hand in 


|squashing various city proposals 


to levy taxes on advertising last 
fall and winter, Mr. Proud de- 
clared: 

“It is important to remember 
that advertising has traditionally 


|jutility industry is faced with the rate of return.” 


|been considered a cost of doing 


necessity for stronger promotion 
to maintain and increase reve- 
nues, agreed Floyd I. Fairman, 


He warned that the recession| business, and not a product in it- 
may develop resistance among self. 
utility customers, and that they | “All businesses using advertising 
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FACTORY APPROVED 
SALES-SERVICE. 
World's best-selling, sin- 
gle weight, 


a = 

T'to 8.4 bp. For farm, home, industry. 

“FOR INFORMATION CALL” 
SERVICE DISTRIBUTORS 


WIE satbes pes eas Kes ORnge 3-4546 
SERVICE DEALERS 
pores Mee cONParke ORnge 3-2740 

AF nae 4 CAidwi 6-0990 
SravaleyRaWOry ons ORnge 2-1252 


THIS TRADE-MARK quickly 
identifies Briggs & Stratton 
authorized service dealers and 
distributors in nearly 1900 classi- 
fied telephone directories. 


‘WE GET LOTS OF CALLS 
through our listing under Briggs & 
Stratton in the Yellow Pages,” 
says Mechanic Gunnar Kathenes 
of Richard G. Pfeiffer, Inc., 
Orange, N. J. 


“TRADE 


“There’s a Briggs 


(ORIGGS &. STR 
ag i - wy 


& STRATTON CORP. 
Oe ee. in the Yellow Pages 
prospective buyers 


easily and quickly. 


ORUTCR PRCEEE BP RPeATtOe Ceeree Feaevice th Otaeer 


BRIGGS & STRATTON uses this 
Yellow Pages emblem in their 
national advertising to direct more 
business to their dealers, 


MARK SERVICE LETS OUR 


MILLIONS OF ENGINE OWNERS KNOW 
WHERE SERVICE DEALERS ARE LOCATED” 


says W. B. Van Vieet 


Service Manager, Briggs & Stratton Corp. 


& Stratton factory-approved service dealer in nearly 


every community... and that’s important to the people who buy our engines. 
When they need service, they can easily find the nearest service dealer by 
looking for our trade-mark under ‘Engines—Gasoline’ in the Yellow Pages, 
explains Mr. Van Vleet. 


” 


To see what other well-known advertisers use Trade Mark Service, just look 


of your telephone directory. Trade Mark Service helps 
find your local authorized sales and service outlets — 


Find out how Trade Mark Service can be tailored to your national, regional 
or local markets. Contact the Trade Mark Service representative at your 


telephone business office, i 


Advertising Age, May 26, 1958 


pay their fair and full share of 
taxes. 

“Local and state officials, in 
proposing taxes on advertising, 
made the serious mistake of failing 
to recognize that a tax on advertis- 
ing is a tax on the stimulant which 
creates sales and sustains prosper- 
ity.” 


= Mr. Proud was especially criti- 
cal of the Senate rider attached to 
the federal highway program bill 
applying to outdoor advertising. Of 
this legislation, he asserted: 

“If this type of bonus bait were 
offered by any business man or 
consumer, it would be known as 
bribery. In the U.S. Senate, it is 
known as an ‘incentive bonus’.” 

Turning next to _ restrictions 
on advertising by “bureaucratic 
edict,” Mr. Proud cited the Inter- 
nal Revenue Service ruling that 
independent power and light com- 
panies may no longer charge off as 
a business expense the cost of ad- 
vertising directed against govern- 
ment activity in the electric power 
business. 

He assailed this ruling as “a 
plain device to curtail freedom of 
speech.” 

Commenting that “it would seem 
that the best solution of this prob- 
lem is through the courts,” he ad- 
ded that the utilities industry is 
taking steps to thoroughly test the 
issue. 


= The utility admen adopted a 
formal resolution hitting the In- 
ternal Revenue service ruling. The 
same resolution opposed any and 
all proposed legislation which 
would restrict private utility 
spending of this kind. 

South Jersey Gas Co., Atlantic 
City, topped 98 winners of 186 ad- 
vertising awards, capturing seven. 
Pacific Gas & Electric Co., San 
Francisco; Washington Water 
Power Co., Spokane; Consumers 
Power Co., Jackson, Mich.; and 
the joint entry of Canadian West- 
ern Natural Gas Co. and North- 


western Utilities, Calgary, won 
five awards apiece. 
Guaranty Trust Co. of New 


York and Republic Steel Corp., 


Cleveland, received special cita- 
tions “in recognition of their ad- 
\vertising support of the public 
jutility industry’s stand against 
}extension by government of its 
electric power program.” 


= The association’s new president 
is George W. Kindon, supervisor 
of advertising, Philadelphia Elec- 
tric Co., who has been Ist vp. He 
succeeds R. D. Furber, of North- 
ern States Power Co., Minneapolis. 

Other new officers are Warren 
W. Widenhofer, Indiana & Mich- 
igan Electric Co., Ist vp; Frank C. 
Lietz, Northern Illinois Gas Co., 
2nd vp; Jack A. Fleming, Cana- 
dian Western Natural Gas Co. and 
Northwestern Utilities Ltd., 3rd 
vp; Robert N. Robertson, Florida 
Power Corp., secretary, and Mead 
Schenck, Interstate Power Co., 
treasurer. + 


BBDO Sends deJonge Abroad 

Alfred W. deJonge, formerly 
with Harold M. Mitchell Inc., is 
going to Europe for Batten, Bar- 
ton, Durstine & Osborn. Mr. de- 
Jonge will set up headquarters in 
Zurich, ‘Switzerland, serving as a 
liaison between BBDO’s interna- 
tional department in New York 
and its associated agencies in 
Europe. Outside of its recently 
established Toronto office, BBDO 
has no offices abroad. 


Provost Joins ‘Herald’ 

Daniel E. Provost, formerly vp 
and business manager of Esquire, 
has been named vp of the Herald, 
Bridgeport, Conn., with varied du- 
ties covering the business end of 
the newspaper. He was national 
advertising manager for the New 
York Herald Tribune before join- 
ing Esquire as advertising director 
in 1949, 


7 


ee ms, eine, toe Sees : ae : a aa i ee oe i Ree Frc ki eral cate Fe 
ae mee <i) Spee 2 Be Hy a pe —— ea Hein . = (at ieee, - ae ey ie ae Foams Saat kee = aes eg 
pice, es : ae ; ; : sai a cia: — ‘ad o a a eels ' Be 1s Ta a a ’ Wot aa ne 
mm 96 eS | 4 
a = i ] 
iets » 
ce . dani ; | i 
" Boa ’ ! 
en S -“ 
m ‘ PF | + E 
Rig + } a 
a é a . 5 
A ee P 
= ee : 
beeen « : 
Oem es le 
“ Mie Be iA ; 
% ti 
oy d 
aes ) F 
es we. 
Spa S . le 
N 
oo wets i 
ee Me 
wit fC ’ 
: Y 
ie oe | R 
oe | | H 
* } a a ee EE es ee A: | ri 
TE nite — 
poise t= 1 he Vk bp ee ee ee a 
roe ete eee ae — ee er baie! oreo ; : aes =? pl 
oer bad ————_ ee ca: Se = ae >. Sa | i in 
Ae a aaonn i anertornemaat saw ee * ee a ree ee ee ee ee 
. i t : : 4 x «gi : he £4 w 
F A a ¥ te ox Sills +: 5 We 
ae &.; : * 4 ‘, ae he Fd et ee : fi ipteako 3 — Ee | e> 
ae 2 “2 7 . A a “— a ar aene - mM e : Bi tr Aa Feagl ACD : Ys é a on | | 
pe Bice a. a eee cis Tey 3S ae 
it Aer - fos). | be "Pew Neg 2 ao + accra 
ie | : \ = ees oe tek td i pl 
hi . 3 ry? Toa 3 x ; i Hy . ' 63 % oem s 
Sr 7 NAL a week, . 4 en a ; ce: 
fe, ere \ y “ * : Glee am | th 
i Ni 4 ‘ . a i a 
pee ae Saad a ogo ae ; See he. : es | | H 
- in ei ae ; ; ’5. 
Ph Me BRIGGS a RATTC et ie 7 >) a ; . [ee eer toh Sale | a 
See ets oe ERROR NRE se il EE eta | 
= —  s—™ ee ee aS f 
ne amit ee ay we 33 _— = : a3 es tL | in 
gabe. << e RER re ‘ Pie es 
‘a ee eae a7 : “e's a 
‘ ee . Co sige J, aia ' a (ae 
ed i ae ; 7 x é ow eae , eae ne ag 
Cae’: ae 9 ie Se a sh ae. -_— * i an a way z ] 
ie se Coot (a tee ge RB —oeee oy ; ber Nie | 
ee mete {SS LS ao oe —_ = | ac 
Sars gs. ee ‘ hon hol Eg — + 
ae r eae ff ee Bray a — su 
i : . _ “ee 5 Ses : ae eee | | 
* : x E ‘a ~ { Bg = ae Sok oo eae & y rash “ wer : ] ag 
= A = es Le 4 ¢ Fede. © - ia a | | 
E wane eae : - 4 > . Pp to 
ce ear ict % Be i Se ae 4 fee fs | ee os . U 
7 , 4 ¥. eee " a eZ “% 4 | 
a ey r 2 ate f | Saag Soy Tks a | Li 
>> ~ aa ; . ° Pa ' : NS ade ~ > , 
= . Saree me ; poss a: Geen ae . ea ore P > : "ya m 
a . sg ak ¥ ° . i7 fi = a ~ se reo ae as / be c be 
: ve em x . 4 = a a Pl : men = J : x j SI 
a pe er da a : 4 eteggen a ea ET tof y Z ai ta / 
meng a : ‘ Poa, ~ Pd ne eet Ws PE eae 2 ole a gc AS Oia alee 2 ze - / M 
pre Sees’ ; a... Sete - \ P Eas Dow be.. ae Sei ; ees ee bare "a | 
te paca SS a / a: Be aad ie, ce 
at 3 = ee ees 7 =r . a : 3 ie ne A : Nee ne 
i eae z ‘ i ; u eet ee ee a ee ies ‘ | ‘ 
i ae s é Ps Diet enh ‘i Mees! Fy 38 ee “ . ert | i tis 
= aa : | ch 
Tae = 
ie A ae | WwW 
y Ki 
es P| ee } He 
ae ca 
™ “. ; 
‘ re is. 
; Na 4 a o _ St 
« ; r : 
acy 3 a ia | Ww 
Sa i BS Se 
5100 ~ j > | co 
; Built Rugged te Lost } “ 
5 < Longer, Ferform Better : di 
. Pre ge hte aplanaeer 
ea a Serene Is: 
es Sooo os campoenang Sow 
eae Neage S Seatten CYCLE om. 
edt f as 
et at make great products even better! | ni er 
pat 
owe Lite aN SS ag 
ame iy ton 4+-CYCLE en- —— 
ee products for home, | ge u = na 
e manufecturers of (¢ \5 H } Sh 
tas & Stratton en | NTON ag 
a bis fe Stratton engones ca 
ts _ Ne 
Peay eaieés & STeaiTon bu 
Se « Soreme Oooter | 
: to 
| Pe | | 
Bonk | = 
ca Oe | 
eect 9 
eee Pi 
oe 
ne eee | x8 
iad | 
SINR cg. ae AOE Grats CR RY ace OR ae oe ad ne nk MMe gee SR Baya 5 
Ee em ee RET Seas ea og aig Wey eae he UT Seneca ORG may apres Oe, eae OR a a Oe MEL Ne AE mart N 
See i : shag ee ulgll s, » SS I, AOL cere seer oc Ses paemecrmn gramme Mae Ms i eth ele VAs seg aR ret ayer cpa teas, pap LE (Oi Un gee a ay a ng stip Le eee Rea sien’ Tangri) aia : Siete leg SAG ae ae 
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W. B. Henri, 71, 
Chicago Agency 


Pioneer, Is Dead 


Cuicaco, May 21—William B. 
Henri, 71, Chicago agency pioneer 
and one of the founders of Henri, 
Hurst & McDonald, died today in 
Passavant Hospital. He suffered a 
stroke one week ago. 

Born in Chicago, Mr. Henri 
landed his first job in the adver- 
tising field in 1912 as a merchan- 
dising man with the old Mitchell- 
Faust Advertising Co. 

At the suggestion of P. E. Kroeh- 
ler, founder of Kroehler Mfg. Co., 
Naperville, Ill., Mr. Henri organ- 
ized his own agency—Young, 
Henri & Hurst—with John Orr 
Young and John F. Hurst. Kroeh- 
ler, which was the agency’s first 
account, is still a client. 

Mr. Young, who later founded 
Young & Rubicam with Raymond 
Rubicam, left Young, Henri & 
Hurst in 1916, and it became Hen- | 
ri, Hurst & McDonald, with W. B.| 
McDonald becoming the third! 
principal. Mr. Henri served as 
president of the agency from its 
inception until November, 1954, 
when he became chairman of the 
executive committee (AA, Nov.| 
29, °54). | 
s Messrs. Henri and McDonald re- 
tired and turned over control of 
the agency to a group of 15 execu- 
tives headed by Martin Zitz, who 
a year earlier had succeeded Mr. 
Henri as president (AA, Nov. 28, 
55). Mr. Henri had continued as 
a consultant to the agency. 

Noted as an outstanding mer- 
chandising man, Mr. Henri also 
placed great emphasis on market- 
ing research and, in 1923, organ- 
ized a marketing research depart- 
ment at the agency, one of the 
first such departments in the 
agency field. 

Among the national advertising 
accounts which were personally | 
supervised by Mr. Henri, many of 
which began advertising with the 
agency, were Pierce-Arrow au- 
tomobiles, Timken oil burners, 
U. S. Gypsum, Red Heart dog 
food (John Morrell & Co.), May- 
tag and Easy washing machines, 
Lane cedar chests, J. I. Case farm 
machinery, Bauer & Black, Fair- 
banks-Morse and _ International 
Shoe Co. 

Among advertising men who re- 
ceived their early training under 
Mr. Henri were H. M. (Mix) Dan- 
cer, board chairman of Dancer- 
Fitzgerald-Sample; John W. Shaw, 
president of John W. Shaw Adver- 
tising; Edward H. Weiss, president 
of Edward H. Weiss & Co.; H. E. 
Christiansen, president of Chris- 
tiansen Advertising Agency, and 
William Meloan, president of 
Kreicker & Meloan. 

A resident of River Forest, Mr. 
Henri was a graduate of the Chi- 
cago Academy of Fine Arts. 


SOL WALDMAN 

New YorK, May 21—Sol S. 
Waldman, 49, president of Gajon 
Service, direct mail advertising 
company, and Gajon Printing Co., | 
died yesterday of leukemia at Beth 
Israel Hospital. 

Born in Poland, Mr. Waldman 
came to the U. S. in 1928. He was 
associated for 16 years with Mod- 
ern Merchandising Bureau, an 
agency, as a vp. In 1948 he was 
named advertising director of 
Sheer Bros. & Co., textile sales 
agent. The following year he be- 
came an account executive with | 
Norman D. Waters & Associates, | 
but he resigned after a short time 
to establish his own companies. 


CHARLES PEACE | 

GREENVILLE, S. C., May 20— 
Charles Peace, 54, vp and general 
manager of the Greenville News 
Piedmont Co., publisher of the 
Greenville News & Piedmont, died | 


WILLIAM B. HENRI views the winning 

entry in the 1953 Henri, Hurst & 

McDonald hobby show. Mr. Henri, 

then president of the agency, is at 

center. At left is W. D. McDonald, 

retired board chairman of the 
agency. 


May 15, presumably of a heart 
attack. Mr. Peace was also presi- 
dent of the Citizen-Times Pub- 
lishing Co., Asheville, N. C., pub- 
lisher of the Asheville Citizen- 
Times. 


Du Pont Sets Big Ad Push 


for Orlon Sweaters 
E. I. du Pont de Nemours & Co. 
is planning a record advertising 


‘and merchandising campaign this | Old Crow Budget Boosted; | 


year for its Orlon sweaters for 
children and women. Color 


97 


spreads will run in American Girl;New York, will mark the fifth| SSC&B Gets Resdan 
and The New York Times Sunday |anniversary of the introduction of| whitehall Laboratories 
Magazine, and color pages are | Old Crow Kentucky straight bour-|yo.,. has appointed Sulliven 
scheduled in Life, Mademoiselle,|bon whisky as an 86 proof bot- | Stauffer Colwell & Bayles New 
Seventeen, The New York Times|tling with increased advertising. | yo,, ri handle advertising for 
Magazine, This Week Magazine |Newspapers will get a major part|Recdan a new dandruff corrective 
and Vogue. of the advertising, with 450 dailies) »nich will be introduced in the 
Du Pont also will have commer- | scheduled in 350 cities. About 800 | 1 S. shortly. Resdan currently 
cials on the “Today” tv show in|outdoor showings will be used in|<ei1s in Canada. SSC&B already 
November. The company will pro-|80 markets, supplemented by 80) },andies BiSoDol and InFraRub for 
vide 50 large department stores|painted bulletins in 35 areas. Whitehall 
with point of sale materials. Bat-| National magazines scheduled | d 
ten, Barton, Durstine & Osborn | for color pages are Esquire, Holi- 
is the agency. day, Life, Newsweek, The New) 
|Yorker, Time and True. Point of! 


|Canadian New Car Sales isale aids also will be used. Law-| 
| Dip 3.5% in Ist Quarter |rence Fertig & Co. is the agency. | 


Sales of new passenger cars in| Bridgeport Ad Club Elects 
Canada for the first three months} Donald F. Leonard, advertising 
‘this year amounted to 88,671 manager of the Post-Telegram| 
units, a 3.5% decline from the 91,- |Newspapers, Bridgeport, Conn., | 
643 units sold in January-March |has been elected president of the| 
‘in 1957. Sales of commercial ve-| Bridgeport Advertising Club. Oth-| 
jhicles dropped 245% to 14,344/er officers are George Braverman, 
units from 18,993 units last year. |City Lumber Co., vp; Betty Tober, | 

During March, sales of new pas-|A. W. Tober Co., secretary, and 
senger and commercial vehicles|Leila E. Betts, Burritt Building | 
jin Canada dipped 11.3% to 40,560| Materials Inc., treasurer. 
junits in March, 1957. March sales) 
of British and European-made | 
| passenger vehicles, however, 
|jumped sharply to 5,852 units as 
compared with 4,257 units sold in 
March, 1957. 


New 


DESCRIPTIVE OUTLINE 

ALL MERCHANDISING 

SERVICES AVAILABLE 
FOR YOUR PRODUCT IN NY 


| SPANISH-PUERTO RICAN | 
MARKET 


Station WWRL 
Woodside 77, 
New York City 


| Sowapapers Get Big Share 
National Distillers Products Co., 


the fabulous AF 3 


TV-TULSA covers 45 


EFFECTIVE BUYING INCOME 
Totals $1,897,469,000.00* 


Oil-rich Tulsa and 31 


the “fabulous 45” account for half the state's 
EFFECTIVE BUYING INCOME —the half you can’t 


reach without TV-Tulsa. 


Kansas, Missouri and Arkansas counties are an 
added bonus to the rich Oklahoma market. 


you get the fabulous 45.: ’ V-- . 


Looks kind of silly—- 
but is it? 


counties where .. . 


Nearly every endeavor in this fast-mov- 
ing world is a race for some goal or other, 
isn’t it? It’s a race to create, produce, 
sell, and serve—a race against time and 
stiffcompetition. Saleswise, advertising 
is no small force in the running—and 
winning—of it. Scores of advertisers 
have found they have a decided advan- 
tage in their race for leadership when 
they continuously rely on ROGERS’ 
skilled craftsmanship in the art of 
photoengraving—day or night. 


Oklahoma counties in 


ONLY |with.. = TULSA: R @ G E R ~ 
> : engraving company 
ns 2001 calumet avenue « chicago 16 

*Sales Management's Survey 


of Buying Power 1957 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 
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Hine is busting oul) 


Business isn't just good... it’s wonderful !!! 


The June issue of //ouse beautiful 
is making publication history. { 


Never before has one magazine been selected as the 


EXCLUSIVE STANDARD BEARER of a nation-wide promotion comprising 
37%, FOUR COLOR, BLEED, and BLACK AND WHITE PAGES * 
of advertising from leadership companies in diversified fields. 
Here are the names of the participating advertisers... 
virtually a social register of American industry: 
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BIGELOW 
Rugs - Carpets 


Me RES REO DS 


‘PirtssurcH 


*34 4-COLOR BLEED PAGES, — iP 


1 4-COLOR PAGE, r 
2¥2 BLACK & WHITE PAGES Pee 


ROCESS Eee 


Sie Sayre 73 ie aS Mai gies oad cos eesti 5 é ri aa ; pe : was z Bk z a : Sn Ne ; 
FP eS cet saipstis a at cane Mat en.) oa a Se ee ep es rs eames 2 : me Se a SN eee ee 
a ss apes . i ~ Iq SES sa oy sis ; Tren ee : i en ae ct dei eee eee 
. , ; # 5 é ’ : . e a cam 2 fs : : ei a : stead F ee ag are ho cies a i : Bay iil : 
: a ee Se 
/ 
. . 
ak ‘ 
Gh | 
bakers | 
¢ 
ea i 
oe Za 
ar ; 
a iy 
Pies 
a ; 
Rs) 
fe. a 
ea 
Sehr a 
| 
ae 
estes 
ig as r 
er ea | 
se at ee : 
or | 
Be ass Age? ae es soo rae Ss tat % 
ee. ie i 
Sea 
a SCHOLZ : 
4 ae I 
aa ea - d 
ee *y Son eyrtes : Seen y 
fog NP Sys Seaton ee ” 
Fant Cae ov : 
nee eo : 
res es aa 
ae Bro a a 
| ee ee oe ae Se 
oF ? ‘ a4 —— Ns 
: ier t pigs i. GS edt . 5 vg eg Ear ge 
phe, fee 2 a an. a” ie sais os eo) ee ne : 
eee Hammond Bee we 
BG ee ee 
seen: b _ Chord | 
; a + ON ee EE RACE ST és 
| _ Organ a) auntie 
: 3 3 eis ee = oN 
“A ie « ~ ‘ “ Ri kisaa gies Meats ae : 
pe | WPPESTTT) eaten prearern UWhiakpoot Whirlpool Has 
nee ee y ¥ et Sg ERS Se Tk @) ® Tks) ® = gee ape pees ee 
at a P Pete cake ae a as (Use of trademarks @ and RCA authorized by = 
Eh cai 
“eile Src TSS es Se Peet se ceeue res ea a 
Mao Re : ra c +a ore es Sf ee 
: _ 
eens : < PHONE a> > : 7) 4y 
Sy A LP >. fs 
Ub a? ; a NY nN ; : ry. | 
mii ee ; ky 
epee’ io AIMTS le) pus . : 1.) c 
oh ie Oo Fe 4 i fr 
eS ae * p 
ee Nl fa i CRANE CO. CRANE CO. vy) 
es he 
ie e . Ss ' 
ey rc “2 ‘ - al 
§ oe iV“ < Sd os Ris 0-5 
‘ Fe eee Meese. A away RS lage at 
ae es! aoe Aegon 5 pe ‘ ge Sema Nye ae aa mae ‘ 
: + % % ay es if . “ 3 si eae os © eGo ee PPR ee : = 
arn cat ee : hy Pe Se 
ne at 
tras tb Tare 
a ig 
Pye een ee f 
aes tee Satie Rk aa NN yn a ee Pee ate oe ee Waa wae oo es BS Be Hes a ans eS eee ie Be iy eis. neste Pee ae eee to ON heey ee aera, I Ain oo CI Ac) oa A RR oe 3 
eR Y Raat ada ae ae fia) ag Ri eae ; 3, ROR S, toe an TORS? ae CS ak PE ae ma a ee Ce RO ce ee, 
iis ee ae, et one Perales - ox “aehureon at oy oe zi = a ee: ia tee uae te Be : eS een crite a rs wae ee i % ‘ ay - aa : ig eis Macnee gs ie Se es eae ee lia aes 


ie 
al House beaulijul © 


a & HEARST KEY MAGAZINE 


ee SN 


Sg 


ee ee 


JOHNS MANVILLE — 
c rattwa | 1 
PRODUCTS % 5 ; ea 4 cae : ae VINYL FLOORING WOOD PANELING 
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Needless to say, House Beautiful 


is deeply gratified at this 
eloquent testimonial to its 
influence and leadership. 
And we pledge ourselves to maintain 
the publishing principles and 
editorial standards which have been 
responsible for this unprecedented 
vote of confidence 

by the nation’s leading advertisers. 
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NSE Broadens Scope 
to Meet ISIM ‘Threat’ 


(Continued from Page 3) |reductions are a cure-all for to- 
marketing ideas than in the NSE,” | day’s recession. “People do not 
the board declared. buy what they do not need just 

|because it is cheaper,” he com- 
s During convention sessions, top mented. 
management came under fire re-| He rated price as only one of 26 
peatedly for blaming the current factors which customers consider. 
recession on salesmen. In his key-|Others include product perform- 


note speech, the retiring NSE | ance, product reliability, product | 


president, Glenn R. Fouche, Parade | safety, product service, the repu- 
Publications, complained, “It is | tation of the manufacturer and 
time top executives of our leading | customer-salesman relationships. 

companies got out of their Cadil- | Mr. Borch stressed that per- 


|man. An alert salesman can and|than protection against weather 
|must make important contribu- | and immodesty, when a house is 
‘tions in the areas of market re-|only a shelter—when the thrill is 
search, product planning, service,| gone out of buying and pride fades 
advertising and sales promotion|out of ownership—we are headed 
and sales forecasting and inven-!|for something worse than mere 
tory control, he said. recession. We are headed for a 
whole new kind of economy that 
|= Mr. Brower expounded the idea none of us is going to enjoy very 
that the recession may be more se- | much.” 
jrious than economists suspect. “I | 
|think people are just bored with|® The remedy for the big “goof- 
us—with you and me—and the | off,” he said, is for “you and me, 
things we sell and the way we patiently and day by day, to 
sell them,” he argued. teach those over whom we are 
Until a few months ago, he said,| given supervision that work can 
Americans have been the most|be fun—that the only real reward 
desiring people in the world. “But|that life offers is the thrill of 
what now if the desire is gone? achievement, and that the place 
“When a car becomes nothing) where achievement amounts to 
more than transportation, when most is on the job. 


new clothes become nothing more| “A _ hole-in-one isn’t half as 
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thrilling as landing a big order. 
A piece of furniture built in your 
basement workshop will never be 
as thrilling as a sales plan that 
works. A sailfish mounted on your 
wall will never be quite as excit- 
ing as a well-earned promotion. 
“We are a nation of hobbyists, 
but believe me there is a large 
element of escapism in hobbies. 
And too many of us get our voca- 
tions all tangled up with our avo- 
cations. We have to get to work 
or a stronger nation may put us 


|to work. And to get to work, we 
|have got to rediscover what mil- 
|lons used to know: There is a 
great thrill in work well done.” 


® The two highest awards for out- 
standing contributions to sales- 
manship and marketing went to 


lacs and started riding their|suading a customer to buy is no 

trucks.” longer the sole function of a sales- 
Fred Borch, vp for marketing, 

General Electric Co., observed, | 

“All the selling power in the world | =_- 

is not going to move any appreci- | 

able amount of products unless py 

the products themselves satisfy a) 

real customer need.” 


= Charles Brower, president of | 
Batten, Barton, Durstine & Os- 
born, observed that mediocrity in 
salesmanship is only part of a a 
national pattern of always being | 
willing to settle for something) 
less than the best. 

“For this, in America,” he | 
asserted, “is the high tide of a 
ocrity, the great era of the goof- 
off, the age of the half done job. 
The land from coast to coast has | 
been enjoying a stampede away 
from responsibility. It is popu- 
lated with laundry men who won't 
iron shorts; with waiters who 
won’t serve; with carpenters who, 
will come around some day maybe; 
with executives whose mind is on 
the golf course; with teachers who 
demand a single salary schedule 
so that achievement cannot be re- 
warded, nor poor work punished; 


with students who take cinch | 
courses because hard ones make 
them think.” 

se Mr. Fouche set the tone for 


much that followed by observing 
that “after eight months of falling 

‘t sales, everybody ought to be con- 
Ceara vinced that the consumer is not) 
going to buy our products out of 
patriotic motives or a desire to 
help our economy. Business men) 
don’t buy their supplies out of | 
these motives, and it is idiotic to 
expect the consumer to do so. 

“Talking about how much mon- 
ey there is in the banks hasn't, : : s : ca : i : 
helped much, either,” he said.) ; : : see 
“Bank deposits are going up while | a A ok eae PEs _% ee nce: 
sales are going down.” aa See 

Noting that the salesman is be-| 
er INCLAIR REFINING 
complained that if the salesman | 
isn’t doing his job, it’s manage- : 
ment’s responsibility. That’s what ; ee 
management is for—to manage.” | | BD) NJ Ss PO i j 

His diagnosis was that we have, = 
“lost all the zip of salesmanship” | 3 a igs . Pacuee Paes 
and that this happened because) Si eeetonee eae Beg St Re Cee a ; 
management has_ been firing 
salesmen instead of hiring them 
and has been retrenching on train- 
ing budgets instead of giving) 
their salesmen better training. 

“We've been blaming the con-| 
sumer for going on strike; we’ve) 
been blaming the salesmen for) 
not doing more selling; we've) 
been blaming the government for) 
taxes,” he summarized. “It is time | 
we quit looking for scapegoats. | 
Management should look to itself! 
for an answer to some of the trou- 
bles it 1s experiencing.” 


| 
Beh Se 


Photo by Morris H. Jaffe 


FROM HOME OFFICE... 


“Driving today? Remember to drive with care — and buy 
SINCLAIR — Power-X Gasoline.” Slotted to reach the mo- 
; torist at breakfast and enroute to and from work, that 5- 
oe # Mr. Borch was substituting for | second reminder will be broadcast 525,200 times in 1958 
: GE’s chairman, Ralph J. Cordiner, ae 
who had been selected as NSE's| the biggest sinha oe size, scope and duration, in 
“Man of the Year in Manage- Spot Radio history. “Spot,” says SINCLAIR REFINING 
ment” but was unable ~ gnome COMPANY’s Vice President and General Sales Manager, 
Sige. Mr. Borch said all-out sales drives a 
pi cannot possibly accelerate the Louis W. Leath, “is doing a great job for SINCLAIR. 
upturn in the nation’s economy 
unless supported at all levels of 
business by creative action to un-| 
derstand and meet the changing 
needs of customers. Bos 
He said he doubted that price 


tion schedules in those same markets — 40 to 250 spots a week, 52 
weeks a year — plus sizable weekly campaigns on a year-round basis 
in 350 additional markets. Totals: 450 cities; 900 stations; 10,100 | 
announcements per week. And in every market served by SINCLAIR 
and by an NBC Spot Sales-represented radio station, SINCLAIR 7 
uses the NBC Spot Sales station! 


Standing, left to right: Louis W. Leath, Vice President and General 
Sales Manager, Sinclair Refining Company; Jack Price, Radio Spot 
Sales Representative, NBC Spot Sales. ’ 


Seated, left to right: Stanley F. Ellsworth, Vice President and Account ; 
Executive, Morey, Humm, & Warwick, Inc.; James J. Delaney, Adver- 
tising Manager, Sinclair Refining Company ; Reynolds Girdler, Director 
of Public Relations & Advertising, Sinclair Oil Corporation; William L. 
Wernicke, Radio-TV Vice President, Morey, Humm & Warwick, Inc. 


To boost coverage and frequency, yet keep to a reasonable, afford- 
able budget, SINCLAIR REFINING switched to Spot. The same 
allocation that had purchased only scattered Radio-TV program- 
ming in about 100 major markets now brought SINCLAIR satura- 
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Tony Whan, senior vp of Pacific|New York, was elected vp for{ Washington, 


Outdoor Advertising Co., Los An- 
geles, and Ruth Hahn, executive 
editor of Sales Management. Mr. 
Whan received the bronze scroll 
given annually to the year’s out- 
standing salesman, while Miss 
Hahn was cited with a silver 
plaque as “Business Woman of 
the Year.” 


s Al N. Seares, vp and director of 
the Remington Rand division of 
Sperry Rand Corp., New York, 
was elected president. 

Elected vps were Fred Emerson, 
Spartan Saw Works, Springfield, 
Mass.; Walter H. Johnson Jr., 
American Airlines, New York, and 
J. A. MelIlnay, Ray-O-Vac Co., 
Madison, Wis. 

John W. Hubbell, Simmons Co., 


international activities. - Clarke 
Simpkins, Clarke Simpkins Ltd., 
Vancouver, B. C., was named vp 
for Canada, and Oskar K. H. Meu- 
|schel, Frankfurter Allianz A. G. 
|Frankfurt, was elected vp for Ger- 
many. 

Ray T. Crowell, Rowe Products 
Inc., Niagara Falls, N. Y., was 
|elected secretary-treasurer. + 


Parry Labs Continues 
Introduction of Myomist 
Myomist, a new antiseptic oral 
spray, is being introduced in the 
New York metropolitan area 
through newspaper and tv adver- 
tising. The spray, a product of 
Parry Laboratories, New York, al- 
ready is being promoted in 12 other 
major markets including Chicago, 


Detroit, 


brand was initially 
around the first of the year and 
Parry plans to achieve national 
| distribution. 

Myomist’s ad schedule current- 


stations, five radio outlets and 12 
newspapers. Advertising stresses 
|Myomist’s claim that it can “spray 
j}away bad breath instantly” and 
notes that the product comes in a 
container that can be easily car- 


Katz Co. handles the account. 


Del Monte Introduces Juices 


Francisco, has started a Northern 


ried in pocket or purse. Joseph | 


California newspaper campaign to| count 


Baltimore, |apricot and Del Monte pineapple- 
Cleveland and Philadelphia. The|pear juice drinks to the market! 
launched | area. McCann-Erickson, San Fran- 


cisco, is the agency. 


Podesta Gets Sunnyland 


Robert Podesta & Associates, 


ly includes approximately 25 tv! san Jose, Cal., has been appointed 


to direct advertising of Sunnyland 
fruit drinks, produced by the Sun- 
nyland Fresh Juice Co., Santa 
Clara. The introductory campaign 
will consist of small space news- 
paper ads in Northern California. 


Woodbridge to Dowd, Redfield 
West P. Woodbridge Jr., for- 
merly with Robert Otto & Co., has 


California Packing Corp., San|joined Dowd, Redfield & John- 


stone, New York, as vp and ac- 
supervisor of toiletries, 


|introduce its Del Monte orange-| drugs and cosmetics. 


TO SERVICE STATION... 


In Chicago, where radio station WMAQ plays a major role 


in the SINCLAIR schedule, George Gaudio, operator of the 


Sinclair station at North Avenue and LaSalle Street reports: 
“My customers tell me they hear the Sinclair radio com- 
mercials, and I know those spots have brought me business. 


My customers are in automobiles and they listen to their 
radios, especially WMAQ. Personally, I know of no better 
way for Sinclair to advertise the products I sell.” 


A questionnaire sent to SINCLAIR marketers brought a request 


from 95% of them for continued use of Spot Radio, along with 
overwhelming confirmation of rising sales throughout SINCLAIR 
territory. And SINCLAIR men agree right down the line: in the 


NEW 


PHILADELPHIA —WRCV 
WASHINGTON —WRC 


markets served by NBC Spot Sales-represented radio stations, 
credit for this campaign’s tremendous success belongs, in large part, 
to those stations. 


Left to right: Howard Coleman, Manager, Radio Station WMAQ; 
Carl K. Foster, Manager Sales Promotion, Central District, Sinclair 
Refining Company ; George Gaudio, Sinclair station operator, Chicago. 


SPOT SALES 


PITTSBURGH—WAMP ST. LOUIS—KSD 


YORK —WRCA CLEVELAND—WHK 
LOUISVILLE —WAVE 


CHICAGO -WMAQ 


SEATTLE-TACOMA —KOMO 


SAN FRANCISCO -~-KNBC 
HONOLULU —KGU 
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Publishers’ Branch 
Offices Won't Dim 
Rep Future: Reilly 


Los ANGELES, May 21—Although 
many publications have _ estab- 
lished branch offices in the West 
since World War II, there is now 
a record number of publishers’ 
representatives, and there will 
always be a good future for pub- 
lishers’ representatives, according 
to Walter Reilly, head of Simpson- 
Reilly Ltd. 

Mr. Reilly, one of the founders 
of the West Coast company, now 
marking its 30th year in business, 
recalled that back 
when he started, 
in 1928, there 
were some 12 or 
15 representative 
firms selling pub- 
lication space, 
and a few publi- 
cation branch of- 
fices. 

Western adver- 
tising was then 
concentrated in 
San __‘ Francisco, 
and if a representative had only 
one office, it would be in that city. 
The total number of advertisers 
and their agencies was small, and 
most reps knew one another. Any 
day on Montgomery St. in San 
Francisco, a representative could 
expect to see a goodly number of 
| his competitors. 


Walter Reilly 


® Space selling was not the art it 
is today, Mr. Reilly said. A cir- 
culation statement, a rate card, and 
some basic information about a 
publication constituted about the 
|extent of what media buyers 
wanted to know. 

Mr. Reilly estimates that today 
there are 60 or 70 companies or 
|individuals operating as magazine 
| publishers’ representatives in the 
West. About 20 maintain two or 
‘more offices or work with affili- 
(ates. 30 years ago, Simpson-Reilly 
| was one of only four or five with 
|multiple offices. 
| In his opinion, the many experi- 
|enced salesmen who have come 
west during the past ten years 
have played a valuable role in de- 
/veloping additional business in 
|the area. The establishment of 
branch offices by publications and 
| the establishment of western 
/editions also has helped develop 
|new advertising volume, he said. 
Mr. Reilly thinks representatives 
compete with publisher branches 
in more ways than the selling of 
space. To interest and hold good 
|'men, representatives must pay 
equivalent salaries and furnish 
their men similar facilities. Better 
management is required to insure 
that all accounts and prospects are 
covered adequately for the pub- 
lishers served. 


# One result of this competition 
is a higher caliber of representa- 
tive. Advertisers, prospects and 
agencies want to be served by 
qualified men who have the back- 
ground to discuss the publication 
and market data they require be- 
fore buying space. 

With this type of qualified man, 
Mr. Reilly asserted, a well-estab- 
lished publisher’s representative 
ean offer a staff which can, as 
occasion requires, cover more ac- 
counts in more places than a one- 
man branch, while only being 
paid for the business actually 
brought in. 

That is possibly the reason 
many successful publishers will 
always prefer to appoint a good 
representative instead of maintain- 
ing their own offices, he said. It 
probably also accounts for the fact 
that some important publishers 
ultimately have closed their 
branch offices and reappointed 
representatives, Mr. Reilly con- 
cluded. + 
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PHOTOGRAPHIC 
REVIEW 


a 


BUSCR BAVARIAN 


i Dib alae anellnete 


SPECIAL—The cuckoo, in constant 

motion, helps give authenticity to 

this Busch Bavarian stacker for 

Anheuser-Busch. It was produced 

by Gibraltar Corrugated Paper Co., 
Jersey City. 


Schilk Mayerle McGinley 
CHOSEN—Charlene Mayerle, who was selected Miss Art Director of 
Indiana by the Art Directors Club of Indiana, is shown here with 
her attendants Mary Ann McGinley and Sandra Schilk. The girls 

will reign at the club’s awards dinner in Indianapolis, June 14. 
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WELL-WISHES—Garrett P. Orr (left), eastern art director of Outdoor 

Advertising Inc., new president of the Art Directors Club of New 

York, is congratulated by Walter R. Grotz, art chief of Marschalk 
& Pratt division of McCann-Erickson, retiring president. 


P.O.P.—Heublein Inc. says that its 
new retailer display materials rep- 
resent “the largest and most com- 
plete vodka store promotion in the 
history of the liquor industry.” 


COOPERATIVE—John Sterling, chairman of the Advertising Council, 

receives from President Eisenhower a gold Smokey the Bear statu- 

ette in honor of the council’s and Foote, Cone & Belding’s efforts on 

behalf of forest fire prevention. FC&B, Los Angeles, has been han- 
dling the public service campaign for 17 years. 
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Thomas J.Webbis 75"birth ay 
CANNED—Clocks sealed in cans can be handled by stores without ee rales a <a 
breakage or deterioration, General-Gilbert Corp., Winsted, Conn., eee ag ee ae — 


says, and, hence, enables the maker to offer a full year’s guarantee 
instead of the usual 90 days. G-G, a clockmaker since 1807, be- 
lieves it is the first time clocks have been packaged in this way. 


SCOTSMAN’S DREAM—Scott Paper Co. 
is now including a 5¢ coupon on its 
colored ScotTowels. 


COMING ATTRACTIONS—A teaser poster on Chicago’s Lake Shore Drive 

is part of a $250,000 drive by Thomas J. Webb Co. to promote a 

new copper can in the Chicago area. Emphasis in the 12-week cam- 

paign, which starts May 26, will be on newspaper ads built around 

the theme:“I’ve got it.” Coupons (6,000,000, Webb says), radio, tv 

and bus advertising will be included. Rutledge & Lilienfeld, Chi- 
cago, is the agency. 
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RB GRR PASE at NBR 


Harklow Shields Curran Burke 


Reynolds 
Gavin 


Cummings 


Carew 
PLANNERS—At a meeting of representatives in Bos- 
ton, plans were made to organize a local chapter 
of the American Assn. of Newspaper Representa- 
tives. At the meeting were Joseph Cummings, Kel- 
ly-Smith Co.; Norman Reynolds, Springfield News- 
papers; Arnold Harklow, Ward-Griffith Co.; Joseph 
G. Gavin and Warren L. Shields, Johnson, Kent, 


Benziger Dunn Murphy 
Gavin & Sinding; James Curran, Gilman, Nicoll 
& Ruthman; William Burke, New York Times; Rob- 
ert Carew, Story, Brooks & Finley; Peter Benziger, 
Ridder-Johns, New York, AANR president; Frank 
Dunn, Hearst Advertising Services, and James Mur- 
phy, Moloney, Regan & Schmitt. There will be a 


meeting in June to elect officers, 


Herrmann French Ewerhardt Magoon 
ELECTED—New officers of the Industrial Marketing Club, St. Louis 
NIAA chapter, are Oakleigh R. French Jr., French & Shields, pres- 
ident; Don Herrmann, Arthur R. Mogge Inc., vp; Karl Ewerhardt, 
Leschen wire rope division of H. K. Porter Co., secretary, and Paul 

Magoon, Granco Steel Products, treasurer, 
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“moves merchandise 
across the 
checkout counters 
of our stores” 


says T.G. HARRISON 


Chairman of Super Valu Stores, Inc. 


One of America’s leading voluntary-chain operations 
serving over 600 stores in the Upper Midwest. 


Advertising ... especially in these competitive days... is important 
for what it does. And checkout counters are where the real scores are kept. 
That’s why Mr. Harrison’s comment is so important. 


“THIS WEEK" says Mr. Harrison, @€ gives its advertisers the unique and effective com- 
bination of the prestige of national advertising with the strong reader impact of 
the local papers in which it enters the homes of the food buyers in our territory. 

“For this reason, THIS WEEK has become of prime importance in moving 
the advertised merchandise across the checkout counters of Super Valu stores 
in the Upper Midwest.99 


Top grocery men all over the country will tell you: if you want to move merchandise 
through the nation’s checkout counters... you want THIS WEEK at the top 
of your advertising schedule. 


Your advertising is read by more people in THis WEEK MAGAZINE than in any other pub- 
lication. 12,000,000 families read THIS WEEK every week. Your advertising 
in THIS WEEK gets heavy newspaper coverage combined with high magazine 
readership ... at a very low cost per thousand. THIS WEEK is today’s most 
powerful selling force in print. 


The most widely read national magazine in America sharing the power and prestige of these great newspapers: 


The Baltimore Sunday Sun * The Birmingham News * Boston Sunday Herald * Buffalo Evening News* » The Chariotte Observer * Chicago Daily News * The Cincinnati Enquirer * Cleveland Piain Dealer » The Dallas Morning News * The Denver Post 
Des Moines Sunday Register * The Detroit News « The Houston Post * The Indianapolis Star » The Jacksonville Florida Times-Union « Los Angeles Times * The Memphis Commercial Appeal * The Miami News * The Milwaukee Journal * Minneapolis Sunday Tribune 
New Orleans Times-Picayune-States * New York Herald Tribune * Norfolk Virginian-Pilot and Portsmouth Star * The Philadelphia Sunday Bulletin * The Phoenix Arizona Republic « The Pittsburgh Press * Portland Oregon Sunday Journal * Providence Sunday Journal 
Richmond Times-Dispatch *« Rochester Democrat end Chronicle * St. Louis Globe-Democrat * The Salt Lake Tribune * San Antonio Express and Sunday News * San Francisco Chronicle * The Spokane Spokesman-Review * The Syracuse Post-Standard 
The Washington Sunday Star * The Wichita Sunday Eagle "Effective October, 1958 
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But Rules 
Are Made 


To Be Broken! 


by 
Harold F. Walker 
Vice-President, Sales 


WDIA 


Every rule has an exception—even 
the one that says there’s no such 
thing as a sure thing! Because, here 
is a sure thing: One medium and 
one medium alone sells the biggest 
market of its kind in the entire 
country! The medium? Radio Sta- 
tion WDIA—first station in the area 
to program exclusively to Negroes! 
The market—the 1,237,686 Negroes 
in WDIA’s listening pattern! 

IN A CLASS BY ITSELF 

It’s a fact! You can’t reach this 
Negro market with any other me- 
dium. Negro newspaper and maga- 
zine readership is low. Television 
set ownership is low. And you don’t 
reach the Memphis Negro with any 
other radio station, because he lis- 
tens first and foremost to WDIA. 
It's his station, with entertainment 
and programming exclusively for his 
tastes. What's more, through an 


outstanding public service program, | 


WDIA has become a vital part of 
his daily life. 

The Memphis Negro responds by 
first listening to WDIA, then buy- 
ing the products he hears adver- 
tised! That’s loyalty! What’s more, 
it’s proof positive that WDIA’s 
unique combination of personal ap- 
peal and high powered salesmanship 
pays off big! 


BIGGEST MARKET— 
BIGGEST BUYING INCOME! 

And it pays off big in a big market 
—the biggest market of its kind in 
the entire country! Within WDIA’s 
radius are 1,237,686 Negroes—almost 
one-tenth of the Negro population 
of the entire United States! More 
than the combined Negro population 
of New York plus Detroit plus 
Cleveland plus St. Louis! 

And it’s not just a big market. It’s 


a healthy, growing market! Negroes | 
—who make up 40% of the Memphis | 


market—have contributed greatly 
to the steadily prospering economy 
of the Memphis area. They have a 
greater income than ever before. 
They have the means to trade them- 
selves up, and they’re doing it! 

The facts and figures are pretty 
overwhelming! In a recent 129-city 
survey, Memphis ranked first i 
ratio of total Negro income to total 
white income. Memphis has $28.79 
of Negro income for every $100 of 
white income. That’s three times the 
average of comparable Negro in- 
come in Philadelphia . . . almost five 
times the average in New York! 


FUTURE UNLIMITED— 
SALES UNLIMITED! 

It’s a big market. It’s a healthy, 
growing market. And most impor- 
tant of all, it's a buying market! 
Negroes in WDIA’s big listening- 
buying audience spend, on the aver- 
age, 80% of their $616,294,100 income 
on consumer goods. Last year, Ne- 
groes bought 61.3% of all the flour 
sold in Memphis . . . 47.9% of the 
sugar .. . 52.7% of the face powder 
. . » 45.1% of the household waxes 
and polishes! Small wonder that 
WDIA consistently carries a larger 
number of national advertisers than 
other radio stations in Memphis! 
It’s an impressive list, that includes 
such year-after-year advertisers as: 
BROMO QUININE .. . COLGATE 
PALMOLIVE COMPANY .. . 
LEVER BROTHERS . . . PROCTER 
& GAMBLE .. . MILLER’S HIGH 
LIFE BEER . .. GENERAL FOODS 
... CARNATION MILK .. . TEX- 
ACO ...TAYSTEE BREAD. 


These—and scores of other ad- 
vertisers—have found: When selling 
the Memphis Negro market, you’ve 
got a sure thing with WDIA! Why 
not drop us a line today? Let us 
tell you about WDIA’s proof of 
performance in your own line! 

WDIA is represented nationally 
by John E. Pearson Company. 


EGMONT SONDERLING, President 
BERT FERGUSON, Exec. Vice-President 
POE OE EOE EET 


U.S. Must Play © 
Anti-Slump Role, 
Say Industrialists 


(Continued from Page 2) 
country. They avoided forecasts 
about an early end of the reces- 
sion. 
| 


\@ Harry A. Bullis, chairman of 


|General Mills, said he doubted! 


that full recovery would come un- 
til “well into 1959.” 

| 
of International Business Ma- 
chines Corp., warned that indus- 
try would have to look forward to 
|rigid government controls unless 
|it could find a way to ward off 
| periodic recessions. 

| Cloud Wampler, board chair- 
/man of Carrier Corp., blamed 
i/much of the current recession on 
ithe fact that many industries 
| “overloaded” their dealers and dis- 
tributors in 1956 and early 1957. 
Thomas B. McCabe, president of 
|Scott Paper Co., declared, on the 
|question of labor costs, that it is 
— to condemn labor unions 
for asking too much when man- 


| agement 


itself has shown little 
disposition to trim its own execu- 
tive salaries, bonuses and stock 
option rights. 

Robert S. Ingersoll, president of 
Borg-Warner Corp., advised the 
conference not to expect anyone 
“to produce a rabbit out of the 
hat to reverse the economic trend 
overnight.” 


® J. Erik Jonsson, chairman of 
|Texas Instruments Corp., urged 
'all manufacturers to broaden their 
|markets by cutting prices “to the 
irreducible minimum.” 

Robert C. Tait, president of 
| Strom berg-Carlson Co., com- 
|plained that business had been 
|“the whipping boy in Washington 
|for generations” and that it still 
| was being misused. 

Ralph J. Cordiner, chairman of 
|General Electric Co., said there is 
evidence that an upturn is trying 
|to get under way. GE, he said, 
|“had significantly higher orders 
|in March and April, well above a 
\disappointing level in January 
and February.” 

| Elisha Gray II, chairman of 
| Whirlpool Corp., suggested retail 
|inventories had been used up for 
|the most part, and indicated that 
| sales should begin to increase. 

| Frederick R. Kappel, president 
|of American Telephone & Tele- 
graph Co., asserted that removal 
of the 10% federal telephone tax 
would increase telephone use 2% 
to 5%, which, he said, would 
| spark construction and jobs both 
|inside and outside the Bell Sys- 
tem. 


@ Charles H. Percy, president of 
|Bell & Howell Co., said that what 
|this country needs “is a little 
|more belly-to-belly selling.” 

Franklin J. Lunding, chairman 
of Jewel Tea Co., described the re- 
tail food industry “a salient of 
strength,” whose first quarter 
jsales were up 9% over 1957. He 
predicted that food chains would 
build 2,000 new supermarkets, re- 
model 1,700 stores and create 50,- 
000 new jobs this year. 

William C. Decker, president of 
Corning Glass Works, said that 
successful promotion of new 
products by his company had pro- 
duced a 4% sales increase for the 
company in the first quarter. 


® Secretary Weeks told the con- 
| ference that the country’s output 
could increase by nearly 50% in 
the next ten years. He forecast 
|that the number of workers em- 
ployed would rise from 66,700,000 
|to 80,500,000 by 1968 and that per 
capita income would go up from 
$1,931 to $2,310. 


Thomas J. Watson Jr., president | 


t 


of the new 


Seonghit 
\wanlable hore 
t for the first tone 


‘ 


PEUGEOT 


the new Sportsedan from France! 


FROM FRANCE—This spread, part of a three-page ad in the June Holi- 


day, kicks off a campaign introducing Peugeot Inc.’s new Sportsedan 
in this country. Needham, Louis & Brorby is the agency. 


Vice-President Nixon told the 
conference that there was “a bet-| 
ter than even chance” that Con- 
gress would enact new labor legis- | 
lation this year to correct abuses 
that exist in labor union manage- 
ment. He also reaffirmed his pref- 
erence for a tax cut instead of 
long-range public works if further 
government action has to be taken 
to halt the recession. 

President Eisenhower told the 
conference that an economic up- 
turn is “in the making.” He urged 
manufacturers to cut prices and 
to fight inflation, and he said a 
decision on tax cuts would be 
made soon. 

American Management Assn. 
estimates that between 1,500 and 
1,600 industrial executives  at- 
tended the two-day conference. + 


Esso Begins Major 
Multi-Media Push 


for Its Esso Extra 


New York, May 20—Esso Stand- 
ard Oil Co. has opened a major 
advertising campaign for its new 
formula Esso Extra gasoline in 450 
dailies throughout the 18-state area 
in which the company markets its 
products. Spreads and pages will 
|be used through the end of sum- 
mer. Color will be used in all news- 
papers which make it available. 

In addition, weekly newspapers, 
radio, tv, outdoor, local magazines 
and point of sale will be exten- 
sively used throughout the market 
area. 

Totaling about $1,500,000, the 
campaign will be the largest ever 
run by the company in a similar 
period of time and will surpass the 
introductory campaign for Gold- 
en Esso Extra in 1956, Robert M. 
Gray, manager of the company’s 
|advertising and sales promotion, 
said. 

Copy will emphasize that the 
new Esso Extra “outperforms gas- 
olines costing 1¢ and 2¢ more.’’. 


= Stanley C. Hope, Esso president, 
commenting on the campaign, 
pointed out that “The introduction 
of a new product at this time and 
the heavy promotion we are put- 
ting behind it indicate clearly that 
Esso has complete confidence in 
both the immediate and the long- 
range future of our country’s econ- 
omy.” 

McCann-Erickson is the agen- 
cy. + 


Blasco Joins Roche, Rickerd 
Elmer Blasco has joined Roche, 
Rickerd & Cleary, Chicago, as an 
account executive on Wilson 
Sporting Goods, succeeding Ger- 
ald Waindel, who has resigned. 
Mr. Blasco most recently was a 
field representative for National 


that he was director of advertis- 
ing and sales promotion manager 
of Rawlings Sporting Goods Co., 
| St. Louis. 


'Sporting Goods Assn., and before 


Use Emotion Hook 
in Industrial Mail 
Ads, Too, Hagel Says 


New York, May 20—Good direct 
mail advertising should appeal to 
the emotions as well as to logic, 
Raymond C. Hagel, of Smith, Ha- 
gel & Knudsen, believes. 

He explained his viewpoint last 
week to the 25th annual Direct 
Mail Day in New York meeting. 

The appeal to emotion is impor- 
tant, not only in consumer adver- 
tising, but in direct mail to busi- 
ness men, he said. 

“Emotional influences are more 
difficult to trace in industrial buy- 
ing, but they are almost always 
present. The purchasing agent is 
the same man behind the desk as 
behind the lawnmower,” he said. 
“In addition to whatever logic we 
can offer, his feelings about our 
company—and about ourselves as 
individuals—are matters with 
which we increasingly must be 
concerned.” 


s Mr. Hagel said that the “tell-all” 
approach to advertising—which is: 
“Give all the information; be en- 
tirely logical and reasonable; pro- 
vide supporting data, and you 
can’t miss’”—departs from reality 
in two important areas. 

“The first is that, increasingly, 
manufacturers are hard pressed to 
maintain a technological edge for 
any period of time,’ he said. 
“Their competitors also have prod- 
uct development departments. 

“Secondly, as I have suggested 
before, even the most hardened 
veteran of industrial buying is a 
human being first and a business 
man afterward. 

“We’re not saying that in recog- 
nizing the value of emotional ap- 
peal in industrial advertising we 
should disregard product features. 
We are suggesting that the most 
successful industrial advertising, 
like the most successful consumer 
advertising, frequently represents 
communication at both levels,” he 
told the group. + 


Gunst Retires from Katz 

Gerald H. Gunst, vp in charge 
of the Chicago officé of the Katz 
Agency, radio-tv representative, 
will retire June 1. Mr. Gunst 
joined Katz in 1919. Roy Miller, 
Katz Chicago radio sales manager, 
has been appointed vp and man- 
ager of that office in addition to 
his present duties. William Joyce, 
Chicago tv sales manager, has 
been named vp. 


‘Newsweek’ Boosts Beard 

James H. Beard, formerly of 
Newsweek’s New York sales staff, 
has been named advertising pro- 
motion director of the magazine. 
He succeeds Harry Thompson, 
boosted to director of Newsweek’s 
international editions (AA, May 
19). 


Advertising Age, May 26, 1958 


Glass Container 


Field Hits $1 Billion 


Level, Cheney Says 


New York, May 20—-Glass con- 

tainers became a $1 billion busi- 
ness last year, and sales reached 
a new high during the first quar- 
ter of this year. 
Richard L. Cheney, exec direc- 
|tor of the Glass Container Manu- 
facturers Institute, told a lunch- 
eon meeting of the New York 
Society of Security Analysts last 
| week that shipments of new glass 
containers by GCMI member 
|companies during the first quar- 
;ter of ’58 were up 3.6% over the 
‘comparable period last year. Most 
of the increase was in shipments 
of soft drink bottles, he said. 

Last year, for the third straight 
year, U. S. shipments of new glass 
|containers reached an_ alltime 
|high, racking up $784,000,000. An 
|additional $284,000,000 in closures 
brought the business into the $1 
».llion category, he pointed out. 

The industry accounts for ap- 
proximately 10% of the total 
packaging volume, he said. It 
ranks behind paper and fiber and 
steel, but wel] ahead of wooden, 
plastic and aluminum packaging. 


= Despite the “prophets of doom” 
who predict the end of glass con- 
tainers with the arrival of each 
new packaging innovation, the 
industry still accounts for approx- 
imately the same percentage of 
the total packaging market as it 
did about 20 years ago—even 
though the packaging industry 
has grown from $1.7 billion to $10 
billion in that time, he reported. 

Of home-delivered milk and 
cream, 90% is still bottled in 
glass, and glass represents about 
45% of the total packaging of 
milk and cream, he pointed out. 
“We still package virtually all of 
the wines and liquors, 99% of soft 
drinks and two-thirds of packaged 
beer,” he said. 

The breakdown of glass con- 
tainers used domestically: Some 
41% are used to package food; 
about 25% for beverages; another 
25% for drugs and cosmetics and 
about 9% for household and in- 
dustrial chemicals. Export § ac- 
counts for an additional 500,000,- 
000 containers, slightly more than 
2% of total output. 

The industries using glass con- 
tainers, Mr. Cheney said, are “su- 
per” industries which assure the 
glass container industry a certain 
stability. “No matter how tough 
things are, people must eat. And 
the tougher things are, the more 
people want to drink,” he said. + 


Esso Names Goodykoontz 
Robert O. Goodykoontz has 
been named general manager of 
marketing by : 
Esso Standard Re 


Oil Co, New 
York. He was 
formerly assist- 


ant general man- 
ager of the de- 
partment headed 
by B. L. Ray, Es- 
so’s vp for mar- 
keting. George W. 
Butler will suc- 
ceed Mr. Goody- 
koontz, who has 
been with the company since 1930. 


Sheaffer, Peti Set Tie-in Ad 

W. A. Sheaffer Pen Co., Fort 
Madison, Ia., and Rhea Mfg. Co., 
dress manufacturer, have joined 
for a_ back-to-school campaign 
built around a four-page color in- 
sert in the August Mademoiselle. 
Sheaffer will feature its new Lady 
|Sheaffer line and Rhea its Petti 
|dress group. Some 700 stores will 
|participate on the local level. Bat- 
ten, Barton, Durstine & Osborn, 
New York, handles’ Sheaffer; 
|Ashe & Englemore, New York, is 
Rhea’s agency. 


R. O. Goodykoontz 
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Nielsen Network TV 
Two Weeks Ending April 19, 1958 
Copyright by A. C. Nielsen Co. 
Nielsen Total Audience* 
TOTAL HOMES REACHED 
Rank Program 
1 Rane eee. ates I te, siesnntivsecicdstatitrcerinretnnveivsscatinanssenonees 
2 Gunsmoke (Liggett & Myers, Sperry-Rand, CBS) 
3 Perry Como Show (Several sponsors, NBC) ...........:ccccsscsccessrsensneererennnnees 
4 Emmy Awards - 10 p.m. (Pontiac, P&G, NBC) 
5 Emmy Awards - 10:45 p.m. (Pontiac, P&G, NBC) .........:ccccssrenseeeneeee 15,683 
6 Jerry Lewis Show (Oldsmobile, NBC) .............:.:ccsssssnnernserecstseesersnereneneeses 15,428 
7 High Adventure (Delco-Remy, United Motor Service, CBS) ..........::.000 15,215 
8 Tales of Wells Fargo (American Tobacco, Buick, NBC)... 15,130 
9 Danny Thomas Show (General Foods, CBS) .........::c:ccserssserssersseeerensenees 15,003 
10 Have Gun, Will Travel (Whitehall, Lever, CBS) ...........:ccccccccecseeseeeeeeeene 14,748 
PROGRAM POPULARITYT 
Rank Program 
1 Recelin Tiiiedh Areas Wied Ai cctittevvdietaesc taco cnsiitsecccocseciinsipscotpshanosinatacccons 
2 Gunsmoke (Liggett & Myers, Sperry--Rand, CBS) 
3 Perry Como Show (Several sponsors, NBC) .......-.:cccccceeseeee 
a Emmy Awards - 10 p.m. (Pontiac, P&G, NBC) ..............cccccenereee 
5 Emmy Awards - 10:45 p.m. (Pontiac, P&G, NBC) .........cccccccscsseeeseesnerenenenee 37.7 
6 Jerry Lewis Show (Oldsmobile, NBC) ...........:ccsecscssseesseesserssensnrseensseneeeneeneee 37.5 
7 High Adventure (Delco-Remy, United Motor Service, CBS) ..........::c:sesee 36.9 
8 Tales of Wells Fargo (American Tobacco, Buick, NBC) .............ccceseeeseeeeee 36.6 
9 Danny Thomas Show (General Foods, CBS) ...........ccccssserseesnreesnneensenseeneee 35.9 
10 Restless Gun (Warner-Lambert, NBC) ............ccccccseesssssssccsereseeerenearssseeesenenesens 35.9 
Nielsen Average Audience** 
Homes 
Rank Program (000) 
1 Gunsmoke (Liggett & Myers, Sperry-Rand, CBS) ...........cccccsseeseeessererennernees 18,105 
2 Rae ee Betas Ty, TI in ccdbsenctinkcee rn csa trcteineniencentenistiseusecnccanis 15,555 
3 Emmy Awards - 10 p.m. (Pontiac, P&G, NBC) .........ccsccccrsseerseesseseneeeeennnes 14,238 
4 Tales of Wells Fargo (American Tobacco, Buick, NBC) .........::cceceseerseee 14,238 
5 Have Gun, Will Travel (Whitehall, Lever, CBS) ...........:cccccccccccceeseeseeeeeeneee 14,153 
6 Emmy Awards - 10:45 p.m. (Pontiac, P&G, NBC) ...... SE A TERT 14,110 
7 Danny Thomas Show (General Foods, CBS) .........cccccccccssssessereeserreeees 14,068 
8 Wh Giant A Darah GR, By Gena, COD: on cccnccc vnc cesscccctvcccascsconssnssesssceresenese 13,728 
9 Restless Gun (Warner-Lambert, NBC) ...............ccccccccecsseseeeeseeeesesenseeeenes 13,600 | 
10 GE Piapeie Cetaal: Cnet, CID» isntincnscacbathieesinsiccsesscisciscdcinarsivccevines 12,580 | 
PROGRAM POPULARITY? 
Rank Program 
1 Gunsmoke (Liggett & Myers, Sperry-Rand, CBS) ............:.cccccssessesseneeeseeseees 
2 Lucille Ball-Desi Armaz (Ford, CBS) .......cccccccccccccesccsesseeeeees 
3 Emmy Awards - 10 p.m. (Pontiac, P&G, NBC) ................. 
4 Tales of Wells Fargo (American Tobacco, Buick, NBC) ... 
5 Have Gun, Will Travel (Whitehall, Lever, CBS) ............... 
6 Emmy Awards - 10:45 p.m. (Pontiac, P&G, NBC) ............... 
7 Danny Thomas Show (General Foods, CBS) ..........-cccssssseseesseeseeeesnseeenenrenes 
8 Restless Gun (Warner-Lambert, NBC) 
9 I've Got A Secret (R. J. Reynolds, CBS) 
10 CE Tinea TOmetedl Ge: GD siissccisccsiissescovevesscisiarcsecrcsssicccindeideiinsbeaks 


* Homes reached by all or any part of program except for homes viewing only one 
to five minutes. 
**Homes reached during average minute of the program. 
7 Percented ratings based on tv homes within reach of station facilities and by poery 
program. 


SPREADING THE NEWS 


SINCE 1922 
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REVERE PHOTOENGRAVING CO. 
WaAbash 2-8816 
712 FEDERAL STREET ¢ CHICAGO 5, ILLINOIS 


How big is ee ery 


in Allentown ? 


Per cent of families reached 
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in Allentown 


The soft green hills and quaint farms surrounding 
Allentown haven’t fooled the marketing experts. Things 
are happening here that have them all paying 

strict attention. Like to know why? 


The tri-city area that includes Allentown is bursting 

at the seams with new business, people and opportunity. 
One clue is buying power — up 83% since World War II. 

At retail, more than half-a-billion dollars changed 

hands in 1956. Meanwhile, population is mounting steadily 
(near 500,000 today). 


They think big in the Allentown area. That’s one reason 
why this is a major steel producer, a truck and bus 
manufacturing center and a prime source of cement. 
Labor is plentiful and smart, which accounts for 
Allentown’s contributions in electronics, appliances, 
machinery, tools, insurance, finance and other crafts. 
Total value of Allentown-produced products 

last year: $436,000,000. - 


What’s more, few places in America offer the charm 
(and the productivity) of this region’s farms—1,650o0f them 
with an annual output worth over $12,500,000. 


Wouldn’t you like a tender morsel of this 
juicy market? Well, the Allentown 
Call-Chronicle and PARADE can help you. 
Each Sunday they call on nearly ‘Parad ade 
nine out of every ten homes in town. 
Each Monday they begin to move 
goods off dealers’ shelves. 


The Gunday Plowure Mag Picture Magazine 


PARADE ...The Sunday Magazine 
section of 59 fine newspapers covering 
some 2900 markets ...with more than 
16 million readers every week. 


ee nationally by Story, Brooks & Finley, Ine, 
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| CuHiIcaco, May 20—Economic 
F AS TER eee || forecasts and the stock market are 
complet ilings, rather poor guides to sales fore- 
graphing, mimeggraph: | casting, the forecasters having been 
ing, oecrennng, fill-in on || wrong two-thirds of the time in the 
multigraphed letters, last 12 years and the stock market 
planographing. . 
Marie keeps your Mail- | having been wrong about half the 
ing List up-te-dam, frees you || time. 


wane aoe ves snd fast delivery J. A. Livingston, financial editor 
ALL WaAbash 2-8655. of the Philadelphia Bulletin, said 

this to the special sales fore- 

Th ae casting conference sponsored by 

431 S. Dearborn Street, $, 01.7 'the American Management Assn. 


Sampson sees Red 


and cashes in on award-winning local news! 


Rhode Island Red proudly points out to timebuyer 
Sampson B. Sagamore that only WJAR-TV has: 
(1) 6 daily newscasts prepared from 5 news services 
plus on the spot coverage! (2) Highest rated news- 
casts in the Providence market! (3) The Peabody 
Award for special events plus awards from THE 
BILLBOARD and VARIETY! 


In the 
PROVIDENCE MARKET 


WJAR-TV 


is cock-of-the-walk 
in news coverage! 


Channel 10 « Providence, R.1. « NBC+ABC + Represented by Edward Petry & Co., Inc. 


Economic Forecasts, Stock Market Are Poor 
Marie does ny Sales Plan Guides, Livingston Tells AMA 


Mr. Livingston, who has been | 


collecting and summarizing the 
projections of about 60 economic 
forecasters throughout the country 
for the past dozen years, noted 
that both the prognosticators and 
the stock market were fooled by 
the postwar “depression psychosis” 
in 1946. “But business men gener- 
ally were not fooled,” he added. 

And ever since the current ten- 
year boom began in 1948, he said, 
the forecasters have frequently 
been wrong usually due to their 
optimism, particularly in 1952, 
1954 and 1957. 


s Being wrong two-thirds of the 
time is a poor showing in view 


of the fact that there are only 
three things that can happen to 


|the market—it can go up, down, 
or remain steady, he pointed out. 


In any event, Mr. Livingston 
went on, “only a speculator or a 
gambler relies on an economic 
forecast.” But he said that fore- 
casting and the collection of facts 
| that go into it are useful to busi- 
nesses and play an important role 
within the sales forecasting opera- 
tion. 

In answer to specific questions, 
Mr. Livingston also made these 
| comments: 


|e The “You Auto Buy Now” pro- | 


| motions won’t make any importan‘ 
| contribution to improving the na- 
| tion’s economy. 


|e Unlike conditions in 1929, a 
| huge federal, state and local gov- 
}ernment outlay of between $110 
| billion and $120 billion annually 
|now cushions the economy and 
prevents any real falling out of the 
| bottom in any industry. 


_e@ The current recession is at or 
near its low point. Recovery is 
likely to begin very slowly late this 
year. Even 1959 won’t be a very 
_ good year. By 1960 a new boom 
| should be under way, largely aided 
| by population gains of the last 20 
years. 

= In another talk, Samuel Teitel- 


Advertising Age, May 26, 1958 


Advertising We Can Do Without... No. 50 


New 
low fares 


to Europe 
save’226 


A COUPLE 


Daily “‘Super-7” 
service over the Pole from San Francisco} 


Save $226 a couple round trip to Europe on, 
Pan Am’s Clipper Thrift Service over the 


TRICKY—AA has been criticized for objecting to airline advertising 
which quotes one-half of a round trip fare as the one-way cost of 
travel, since such a one-way fare does not actually exist. We criti- 
cize such advertising for the same reason we criticize advertising 
like this Pan Am copy—because it is tricky, rather than straight- 
forward. As H. L. Churchill of Stanford, Cal., who submitted this 
ad, said: “Wait until a competing airline discovers how headlines 
can be written—New low fares to Europe save $1,356*# ... *for 
family of six #for two round trips.” 


|man, marketing research depart-| indicated and (3) a statement of; make the ultimate decision on it. 


an ideal use of statistical forecast- 
ing within the total sales forecast- 
ing operation. 


develop his own forecast and 
present it with (1) “no statistical 
smoke screens or semantic gobble- 


ment manager of Armour & Co.,| what assumptions and judgments | 
Chicago, outlined what he called| were made in its development and| = Mr. Teitelman also had some 
why. 


; thoughts about the March 10 Ap- 
The other two factors in fore-| yertisinc AGE article by E. B. 


casting, he said, are the product| Weiss in which Mr. Weiss analyzed 


The statistician, he said, should | 


| degook,” (2) the range of the fore- | 


‘cast and its error factor clearly 


manager and the sales manager (or | the failure of the Edsel to live up 
parallel titles). Of these two, Mr.|to sales expectations as a failure 
Teitelman said he believed that of research. Mr. Weiss suggested 
the product man, who has the/that “disciplined intuition” would 
ultimate responsibility of realizing | have been more useful to Edsel. 

the forecasts, should be the one to “Weiss makes the statement that 


market research may implement 
business intuition but cannot sup- 
plant it,”’ Mr. Teitelman said. “If 
by ‘implement’ he means that mar- 
ket research has a specific role to 
perform, particularly in developing 
the basic statistical information 
for arriving at the final forecast, 
I agree with him,” he added. 

“On the other hand,” he went 
on, “I disagree violently with Mr. 
Weiss when he says that the role 
of marketing research is at best 
not even secondary, but tertiary to 
intuition. My question to Mr. Weiss 
is this: ‘If intuition is to be the 
most important factor in sales 
forecasting, and marketing re- 
search is not even secondary, then 
what is secondary’?” + 


GE Promotes Barnes 

Richard F. Barnes, formerly 
/manager of marketing research 
,and product planning of General 
|Electric Co.’s low voltage switch- 
| gear department, in Philadelphia, 
has been appointed manager of 


Architectural Forum/the magazine of building/Published by TIME INC. | marketing of its general purpose 


control department in Blooming- 
ton, Ill. He succeeds Joseph H. 
Gauss, who has moved to general 
manager of the company’s appli- 
ance control department in Mor- 
rison, Ill. 


} 
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Linage and Revenue 
UP EACH MONTH— 


January thru June 


1958 SCORE 
LINAGE REVENUE 


JANUARY UP 23% UP 52% 


FEBRUARY UP 19% UP 23% 


MARCH UP 6% UP 14% 


APRIL UP 7% UP 29% 
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MAY . UP 27% UP 45% 
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JUNE UP 8% UP 27% 
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Based on Publishers’ Own Figures 


With a 14% gain in linage and a 30% gain in revenue, 
ARGOSY has an enviable record for the first six months of 1958. 


We look forward to the remaining issues of 1958 confident that more and 
more companies will advertise to the ARGOSY Man Market—a 

market of 5,000,000 active men, with increased leisure time, with more 

to spend. The median income is $5196, above the national average; 

the median age is 32 years. 


The page rate is $5155 black and white; the guarantee is 1,375,000. 
The $3.75 cost per M drops down considerably on delivery—1,459,637 for 
the six months ending December 31st, 1957, an all-time high. 


Based on January ‘57 Market Study; 52nd Starch CMR 


THE LARGEST-SELLING FICTION-FACT MAGAZINE FOR MEN ARGOSY 
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If you draw your conclusions from the 
self-styled experts in the field these days, 
advertising and selling are pretty sneaky 
stuff. 


a P 
To hear these boys talk, you’d think 

*e . v 

advertising was one part psychiatry to n 

h 

two parts brainwashing, with a couple ‘ 

dashes of henbane and dragonwort . 

thrown in. 

We happen to think that most people 

buy things because they need, want, and 

tl 

can use them. m 

fi 

a 

And that these people, regardless of ti 

Pg ae te 

" their libidos or ids, like the kind of ad- , 

me: vertising that shows arresting pictures of , 

ae e i 

these products and delivers fresh, truth- te 

. . Cc! 

ful, interesting words about them. ; 

Ss 

. ic 

Thank heavens, that’s the kind of y 

advertising our clients seem to like, too. : 

; 

We work for the following companies: A.tstare InsuRANcE CompANy « AMERICAN MINERAL Spirits Co. « ATCHISON, : 

Topeka & SANTA Fe Raittway Co. + Tue Bissett Carpet Sweeper Co. « Brown SHoz Company + CAMPBELL Soup COMPANY e 

CHRYSLER CORPORATION « COMMONWEALTH EDISON COMPANY AND PuBLic SERvicE CoMPANY + THE CRACKER JACK Co. + CRANE Co. in 

Tue ELEcTrRIC ASSOCIATION (Chicago) « GREEN GIANT COMPANY + Harris TRusT AND SAVINGS BANK « THE HOOVER COMPANY « KELLOGG h 

Company « THE KENDALL ComMPANY « THE MaytTaG CompaANny« MoToro_a, Inc. « NATIONAL ASSOCIATED MILLs, INC. +«PHILip Morris INc. . 

Cuas. Prizer & Co., Inc. + Prttspury MILts, Inc. « THE ProcTER & GAMBLE COMPANY « THE PuRE O1L ComMPaANy « THE PuRE : 


Fue. Or Company « STAR-Kist Foops, INc. « SuGAR INFORMATION, INC. « Swirt & COMPANY « TEA COUNCIL OF THE U.S. A., INc. tl 


LEO BURNETT CO.,INC.} 


CHICAGO, Prudential Plaza »* NEW YORK + DETROIT + HOLLYWOOD + TORONTO jt 
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The Clients Are the Expert Managers... 


Ad Agency's Sole Stock in Trade is Creativity, 


Not Management Skills, Says Jones 


Speaking on ‘The Art of Creative Management’ at the annual 
meeting of the American Assn. of Advertising Agencies at White 
Sulphur Springs in April, Ernest A. Jones, president of MacManus, 
John & Adams, insisted that clients want agencies which turn out 
creative advertising—not management or marketing consultants. 
The clients are more expert in management practices than agencies 
can hope to be, he said. The bulk of his talk is presented here. 


By Ernest A. Jones 
President, MacManus, John & Adams Inc., 
Bloomfield Hills, Mich. 


Creativity is not a side product of ad- 
vertising. It is advertising. It is our only 
merchandise. Our single product. And 
heaven help the agency management that 
does not recognize that fact of life. They 
may end up as unemployed as Zeppelin 
pilots. 

Today I honestly believe that the 
greatest barrier to creativity in some 
agencies is the fact that management 
is having more fun playing business 
man than working at advertising. 


You all know that making a dollar in 
advertising today is like raking leaves 
in a high wind. As net profits approach 
the vanishing point good sound manage- 
ment becomes an absolute survival 
factor. But if it is management for man- 
agement’s sake—and if an agency’s crea- 
tive resources are shunted into a corner 
to make room for more IBM machines... 
then survival becomes an academic mat- 
ter: Survival of what? 

You may have encountered agency 
management of this type (right out of the 
Harvard Business Review via the Whar- 
ton School of Finance), subordinating the 
creation of advertising to the creation 
of figures, preoccupied with machines in- 
stead of minds, with ideology instead of 
ideas, with methods instead of men. 


® Certainly the client is not impressed by 
all the charts and machines and pushbut- 
tons, nor by all the auditors, the tax ex- 
perts or the financial coordinators an 
agency can afford. Why should he be? He 
got there first with the most. He is a 
business man; and from his agency he 
expects creative advertising—not lessons 
in business administration. Why should 
he be intrigued by our business machines? 
It is quite likely that Procter & Gamble 
or General Motors has more IBM ma- 
chines out of order on any given day 
than are owned by all agencies. 

An extremely articulate and thought- 
ful business man—I guess he would be 
called in Texas a well-to-do millionaire— 
summed it up very well, I think, as we 
talked in his home one evening: 

“You advertising people are a special 
breed and a good business man recognizes 
that,” he said. “He knows you can do 
just one thing that he cannot do better 


himself. That is to reach out and influ- 
ence the minds of others. And yet more 
and more advertising people seem to be 
abandoning the only value you have for 
us and are trying to act like administra- 
tors. You know ... if I needed adminis- 
trators I could find better ones in the 
lobby of our building!” 


Creative Function First 

Certainly agencies must make money 
and most of them manage to do so. But 
an agency can make money without ab- 
dicating the creative function or keeping 
it chained in the basement. It is when we 
make the management of money instead 
of management of ideas our goal that we 
are licked at the start by the clients we 
should be serving instead of imitating. 
They have all the experts . . . they can do 
it better themselves. 

Our clients have long since demon- 
strated that they are expert business man- 
agers. They hardly could stay in business 
if they were not. They expect us to be 
experts in our field: the art of interlac- 
ing people and feelings and ideas into 
effective communication with the public. 


= If we fail to do this—if we negate our 
real strength by smothering creativity in 
a statistical straitjacket, then we are help- 
ing kick the foundation from the agency 
system. 

Because business does not buy what it 
can produce better itself. And it will not 
continue to buy advertising that is half- 
aspiration and half-asset. 


Creative Management an Art 

Now what about the art of creative 
management? I have played it by ear 
for a long time, but getting a definition 
down is as difficult as grasping a handful 
of smoke. I would say that to me the role 
of creative management is somewhat like 
that of the symphony conductor. He must 
know the potential of every instrument 
and even play many of them. He must 
sense the probable intent of the composer. 
He must know the acoustics of the hall 
and the intellectual level of the audience. 
He must even be aware of the state of 
mind of the third violinist who may be 
having a spot of domestic trouble. And 
the conductor also must select the pro- 
gram, striking a balance between music 
he likes personally and music that will 


sell tickets. 

First, of course, we must attract the 
musicians—our creative people. We must 
provide them with attractive physical 
surroundings. Then we must offer a modi- 
cum of security, although a man obsessed 
with security would be better off testing 
parachutes. Pension plans, profit-sharing, 
salaries as high as you can afford to pay 
and maybe a mite higher. Sure, these 
things are important in attracting crea- 
tive people to your shop. But the most 
important lure is a spiritual atmosphere 
which can only exist when management 
has a very real empathy with its creative 
people—or better yet, when management 
is composed of creative people itself. 

For this atmosphere cannot be 
forced into being. It can only exist 
when management believes whole- 
heartedly in the creative function as 
the sole reason for our existence and 
not only backs that belief with all 
the available tools but participates 
itself in creativity. 

Now that was a dandy paragraph and 
typical of creativity seminars. It is a beau- 
tiful sentiment—and beyond logical ar- 
gument—that management should par- 
ticipate in creativity. But how do you 
cause it to happen? What’s the recipe for 


weaving management into the creative 
fabric right up and down the line? (And 
creativity cannot be confined to copy 
and art. It must be a part of every agen- 
cy operation . . . media, research, mar- 
keting, sales promotion and all the rest.) 


Place of the Plans Board 

The old planning board was a pleasant 
pasture for an agency’s dinosaurs. 

The present day plans board has a place 
in the art of creative management but 
that place must be clearly defined. By 
its very nature it cannot be a planning 
group in the creative sense. But it should 
be a board of review ...a watchdog of 
the agency’s standards. It can and should 
pull wayward ideas back on the track. 
It must guide ideas and polish plans, if 
necessary, but—let’s be _ realistic—its 
members have neither the time nor the 
specific knowledge of situations to orig- 
inate planning in any multi-account 
agency. 

The ideas and the plans—the crea- 
tivity, if you will—must be conceived 
and brought into the world in the 
small offices where the ash trays are 
forever spilling over and the lights 
burn into the night. 

Here are the incubators of crea- 


HILL BLACKETT—pioneer agency head 
and one of the outstanding names in the 
ranks of creative admen? 

Born in Juneau, Alaska, and raised in 
Davenport, Ia., Mr. Blackett was educa- 
ted at the University of Chicago. He be- 
gan his career in 1915 as a copywriter 
for Lord & Thomas, 
where he worked 
with veteran copy- 
writer Claude Hop- 
kins. Years later Mr. 
Blackett referred to 
Mr. Hopkins’ copy 
approach as a fore- 
runner of the 27- 
point Townsend 
plan. “Mr. Hopkins 
had 15 points,” said 
Mr. Blackett. “To these I have added eight 
—so I am still four down on the Town- 
sends.” 

When World War I came, Mr. Blackett 
served in the War Shipping Administra- 
tion and by 1923 was a founder of Black- 
ett-Sample-Hummert, which became the 
nation’s largest radio time buyer through- 
out most of the 1930s, taking on such top 
advertising accounts as Procter & Gamble 


Hill Blackett 


What They're Doing Today 


WHAT'S BECOME OF ... 


and General Foods. By 1935 Mr. Blackett, 
then president of the agency, was listed 
by a committee of Congress as one of 
the high-paid executives of the nation, 
with a salary of $109,000, compared with 
$52,000 for A. D. Lasker, Mr. Blackett’s 
former employer at Lord & Thomas. 

In 1944 the agency became Dancer- 
Fitzgerald-Sample and Mr. Blackett left 
to form Hill Blackett & Co. He continued 
to be primarily a creative copy man, and 
he personally checked every ad that left 
the house. His agency continued until 
1950, when he went into semi-retirement, 
merging his accounts with Grant Adver- 
tising and serving as a consultant to 
Grant for several years. 


® Today at 66, Mr. Blackett lives with his 
wife on his Georgia cattle farm, where he 
rises early every morning to manage the 
grass raising and care of 1,500 head of 
cattle, thereby following an interest in 
farming he had hung onto through all his 
years as a promoter. He is a member of 
the board of a local bank in Albany, Ga., 
and of Hubinger Co., Davenport, Ia. A son, 
Hill Blackett Jr., is an account executive 
at Clinton E. Frank Inc., Chicago. # 
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tivity, the brain cells of the entire 
creative function. They have the feel 
and the faith and the time and the 
temperament which no part-time 
Plans Board can ever have. From 
these shirt-sleeve groups of working 
executives ideas seep upwards and 
not down. 
The results in agency morale, creative 
output and client response is impressive. 


s If I could sum the system in a sentence, 
it would be: only managers with actual 
creative experience can know that crea- 
tion is a compulsive, frustrating, nerve- 
wracking, lonely business . that it 
can never be administered but must be 
lived, day after day and year after year. 

Is this relative freedom from top level 
interference dangerous? Do you feel the 
client lacks “protection” from the non- 
conforming idea? 


Clients Are Willing 

I honestly believe that the businesses 
we serve are more receptive to new ideas 
—to off-beat approaches—than are some 
of our overly defensive, overly protective 
agency managements surveying all ideas 
through the wrong end of the telescope. 

Business is receptive to any idea that 
is legal, moral and will move the goods. 
But it cannot be receptive to ideas which 
land in the teakwood wastebaskets in 
the corner offices of its ad agency—tossed 
there by managers who know all about 
the client’s business including a great 
many things which aren’t true. 

Which brings us to probably the most 
important function of creative manage- 
ment: the maintenance of client faith and 
confidence in the agency’s ability to ex- 
plore and execute new ideas. Because 
without client confidence, without client 
willingness to gamble with very blue 
chips, agency creativity becomes purely an 
academic exercise. 


®s I would like to show you one television 
commercial that would have been a sure- 
fire candidate for the wastebasket under 
play-it-safe management, but which in- 
stead caused a definitely enthusiastic 
critical and public reaction. It’s from the 
Victor Borge show. Certainly there are 
just as effective examples from other 


media and other shops but television 
paradoxically, while being the youngest 
of our advertising tools, often seems the 
most tired—(and here goes Daniel back 
into the lion’s den for his hat) with an 
anxiety neurosis about its own effective- 
ness that sometimes compels it to attack 
rather than attract, irritate rather than 
intrigue, grate rather than beguile. 


s But to set the stage for this modest 
example of client confidence backing off- 
beat creativity: 

You are aware of the protocol for pre- 
senting an automobile in advertising. It 
must be cute as a Filipino on Saturday 
night, stretched out to the horizon with 
a wide angle lens, the chrome rouged to 
shine like the seat of a cab driver’s pants. 
The springs are tied down . . . the enamel 
buffed up and the result photographed 
with a gauze filter by a Hollywood refu- 
gee. 

Mark Lawrence in our New York office 
thought that the opening Borge commer- 
cial should have a warmth and human 
appeal in keeping with the relaxed at- 
mosphere of the show. Mark’s idea had 
two strikes against it: it violated the 
traditional way of presenting an automo- 
bile by not presenting it at all... and 
everybody knew that Borge would never 
work in a commercial. Everybody, that 
is, except Lawrence and Borge. Here’s 
the result... 


a “They knew it couldn’t be done.” 

If the agency system of advertising ever 
falls apart those six words might well 
serve as its epitaph. 

For our greatest danger lies not in the 
Frey Report and its implications, nor in 
legislation, but in some of our own front 
offices where management may have for- 
gotten that our only reason for existence 
is the production of good creative ad- 
vertising. That we are advertising agen- 
cies, not research agencies, or marketing 
agencies, or media agencies. That all our 
efforts as agencies must be directed to one 
object: the movement of goods through 
ideas. 

And all the research, marketing facts, 
business administration in the world can- 
not move a can of beans from shelf to 
kitchen without the creative idea. # 


Looking at Radio and Television... 


A Primer on Film TV Costs 


By the Eye and Ear Man 

Very often a television advertiser will 
look askance at the current asking price 
for television properties, averaging $40,- 
000 for originals and $20,000 for repeats, 
and cry, “Robbery!” Is this the case? Is 
the fee charged for rental of film exceed- 
ing all good business bounds? Is there an 
exorbitant profit? 

This is a primer about television costs. 
As in all generalizations, the first dis- 
claimer must be that no generalization is 
absolutely valid, but in general, if any in- 
dividual or agency or client set out to 
make a film series, this is how he would 
go about it and this is what it would cost. 


s First, the pilot. Pilots have non-re- 
curring costs which inflate their price. If 
man-hours and office space are logged 
against a single show, the range of actual 
costs in a pilot would run from an abso- 
lute minimum of $50,000 to $100,000. If 
the pilot is abandoned and the operation 
begins with a script, the costs would be 
only for the script and treatment. 

Once the idea is set, a producer must be 
appointed. This man will have the last 
word in the execution of the film and he 
will command a salary and a percentage 
of the future profits of the series. He will 
decide on a studio, such as Desilu, M-G-M, 
Revue or Hal Roach, etc. 


The studio will supply him with office 
space in return for a long term deal. He 
hires all necessary personnel such as sec- 
retarial help and auditors and bookkeep- 
ers. This is charged to his personal staff 
or production charges. 


= Now he hires writers, director, cast, 
which will be referred to as “above the 
line” costs. The rest of the costs are “be- 
low the line” costs or essential production 
elements which are billed on a per diem, 
per item basis by the film studio. The 
breakdown on these elements looks some- 
thing like this: 
Above the line 


Producer $ 2,500 
Director 1,250 
Writer 3,500 
Cast 6,000 

$ 13,250 


Below the line 
(Various studios have various 
ways of charging) 


Scenery Camera crew 
Costumes Rhearsal studio 
Lighting Makeup 
Music Prints 


Raw film stock and developing 
Residual reserve, etc. 
$8,000 per day of shooting 
Average shooting time per 
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The Creative Man‘s Corner... 


What do eggs scramble for? 
, flunts of course! 
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less said the better. 
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There are some items that are just so common and plain you can’t make up 
a really logical claim to set them apart from other products in their class— 
like catsup, for example, or maple syrup. With such products, we believe, the 


These ads, for Hunt’s catsup and Vermont Maid maple syrup, are just about 
perfect in this respect. The Vermont Maid ad uses a rather tired and worn 
phrase—Naturally better. But all in all, it’s relatively painless to take, simple 
and honest in its presentation, and so conspicuously devoid of overstatement 
it becomes, by contrast with other ads, highly memorable. 

The Hunt’s catsup ad shows a little more imagination—in the suspended egg 
shells, the tipped plate of scrambled eggs and the tipped and open bottle of 
catsup. The headline, too—What Do Eggs Scramble For?—has a freshness and 
humor that adds to the invitation proffered by the over-all ad. And, we like 
to think, it is this extra touch of imagination and taste—of artistry, if you will 
—that not only adds to the persuasive power of an advertisement but helps 
make advertising itself more generally acceptable. 

We like both—we particularly like the Hunt’s ad. # 


& 


saw gut 1sMermont Maid Syrup 


half hour show—three days 


Grand total: 
Above the line $ 13,250 
Below the line 24,000 
$ 37,250 


® Now it is apparent that it is possible to 
make a small profit on “first run.” But 
there is no contingency in these figures. 
Also the producer will have to borrow 
about $400,000 from a bank at 6% inter- 
est in order to finance his shows until 
the client pays for the on-the-air per- 
formance. At least ten shows will be “in 
the can” before any payment is made, due 
to the necessity of keeping well ahead on 
film shows and the normal custom of pay- 
ing ten days after the air date. 

In addition to this problem the pro- 
ducer must rely on the weather in out- 
door shooting and no sickness in normal 
studio shooting or his budget is all out of 
whack. One extra day’s shooting and he 
is into deficit financing. 

How then can a producer make out? 
The answer is on re-runs. Assume that he 
breaks even on the first run and his deal 
is the conventional 39 first run and 13 re- 
peats. His repeat payments will run 
around $5,000. This is to pay writers, 
directors, cast and essential people who 
share in the re-run payments. This leaves 
him $15,000 for profit for 13 weeks or 
$195,000 before additional expenses which 


inevitably occur. This is finally less than 
10% under the most optimum circum- 
stances and in practice it is generally less 
than 5% or nothing. 

If luck is with the producer, he may 
make a sale in Canada which will get him 
an additional $4,000 a week for very little 
extra money expended (if he has with- 
held Canada from his original deal). If he 
is lucky he may get a British sale which 
ads another $4,000, but this kind of luck 
is rare. 


s The real payoff to a successful series is 
the ultimate syndication of the series and 
a capital gain. The producer accumulates 
the negative rights to his series and after 
a few years of products, he may sell out 
the negatives to a network or to a syndica- 
tion company for as much as several mil- 
lion dollars, depending on the strength of 
the series. The capital gain is then dis- 
tributed among the partners. 

The motion picture for television busi- 
ness is certainly ultimately lucrative—if 
the series is a success. But the odds are 
heavy that the show will fail in its first 
year or will not make budget. When this 
happens, there can easily be a loss of out- 
of-pocket dollars, not counting time spent 
on the project on the part of the principals. 
The film business in television, as in all 
forms of show business, is full of hazards. 
The payoff is big, but the risk is enor- 
mous, # 


Bs le ‘ 7 _ an 
$ = Po 
7 BB BBB BB BBB LPB BBB LBBB PLL LLL PLL LLL LL LL 
. 
' i 
hd - 
ee =~ 
SLA | g | 
o —_ Ny | 
a 4 
4 : 4 4 
* (&. 
"4 ¥ Bs " — i gets . ae = % 
" Ahm Bye. csi 4 
¥, om - £ | A RE, 1 ‘ 
Piy > 3 ’ PS - pecause its blended wth T@@l maple suger 
Pe, * ' ‘ 
ent ,¥ S © Se ee 
| oe Yea ee = 
ey Oe = en." ag . & < : my SF 
+ a * Pay tS ih ee ‘ 
ca » oe 
Sa ie Pe hy itd 
f Mag hs Swe Or a 
ee _ ; a As + oe foe 
» ? 3 eRe. cl 
: — ‘ _ . 
i ag Ss ae Pg 8s 
: 
ee : * mn PR gem 
; e te MO-OMIP dete! 
- he , 
a 7 
= 
ae Pe 
i | 
ee a el 
0 
a { 
_ - 
ETN ey ieee Semele Ste nee a eats reer teet eg Me EL tiara is ae dere ear Ae aanMMEP'TES emimr UEER (ay ie om REL Retry Sea eg perenne te nee eS 
a eI Dag So comet Pies iE Pale . Tht ops Se ah Ne are on wy Ee beth ob ty Leia “ Ae are aa wos Rae," hear x as iS ol sa gaan S Ee SAT geen tebe UR LR re in CORON ee eee a, Oo hare Et ¢ FAS ge a ee ge RC aS oo ae ae Le 


TSE ee ete auc Sas Eee 
= aca = 


SADIE HAWKINS DAY AND THE 
SHMOO WEREN'T ACCIDENTS... THEY 
WERE IDEAS | SOLD TO AMERICA 


Sadie Hawkins Day. A few years over 
million Americans Sct cama million 

_ dollars’ worth of toys in the form of an incredit 

_animal—the Shmoo. These weren't accidents. 


©@uFs 


“Any editor who has had anything 
to do with Sunday comics for 

any length of time realizes their 
tremendous readership. It follows 
naturally that advertising in Sunday 
comic sections will share this 

vast following very profitably.” 
Daniel J. O’Brien 

Sunday Editor, Boston Globe 


ula) METROPOLITAN SUNDAY NEWSPAPERS, INC. 


260 MADISON AVENUE NEW YORK 16, N.Y. MURRAY HILL 9-8200 
CHICAGO + DETROIT » LOS ANGELES - SAN FRANCISO 


“Over the past 25 years, 
Sunday comics have come to 
be recognized as an advertising 
as well as an entertainment 
medium. That continuity ads are 
effective is indicated by their 
high Read Most scores.” 


Dr. Daniel Starch 
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Tips for the Production Man... 


New Easel Mounting for Displays 


COUNTER bDISPLAY—Colorful, flat, substan- 

tial-looking. Yet it is printed on 80-lb. or 

100-lb. enamel stock. No need to mount to 

heavier base material. Light weight for 
mailing. 


By Kenneth B. Butler 

A new easel that is easy to mount and 
which does an almost unbelievable job of 
making light-weight display posters stand 
flat, has been introduced. 

It is called the E-Z EAS-L, and is man- 
ufactured by the Standard Printing Co., 
201 N. Third St., Hannibal, Mo. 

The easel itself resembles the easels 
you are familiar with, except that instead 
of being glued to the display card it is 
affixed top and bottom by means of two 
adhesive strips which have a _ peel-off 
protective covering. 


= The easel is long and supplies a tension. 
This is an important feature because the 
tension stiffens the display card and even 
though the poster is printed on a light 
weight stock, such as 100 Ib. enamel, the 
display appears to have the rigidity of 
much heavier stock. In this manner the 


On the Merchandising Front... 


TENSION EASEL—View of back of the dis- 
play stand. Long easel supplies a tension 
which makes display rigid and flat. Note 
turned edges, making display appear sub- 
stantial. Easel is quickly applied, being 
provided with strip-off adhesive tape. 


poster does not need to be mounted to 
heavy mounting card stock. This reduces 
cost. 

Plates used in advertisements can be 
run on enamel stock, die-cut and scored 
so the sides can be folded back. The 
“wings” on the sides provide a surface to 
adhere the easel, and also give the display 
an illusion of weight and thickness. 

There are no tabs or slots on the easel 
which have to be fitted in place for 
mounting. 


= The whole package is light weight and 
will reduce mailing costs as well as pro- 
duction costs. 

It is amazing to note how the tension 
provided by the easel enables compara- 
tively light-weight stock to stand erect 
and flat as if mounted to heavy material. 
It is simple for the retailer to set up the 
display. # 


A Roundup of Recession-Fighting 
Merchandising Ideas 


By E. B. Weiss 


e 1. Truck and carload prices are getting 
attention these days in an effort to move 
burdensome inventories at the manufac- 
turer level. A fairly typical plan was an- 
nounced to its trade by Kentile Inc. It 
offers dealers a savings 
averaging some 17% 
on truckload purchases 
combining 20,000 
pounds or more of 
Kentile adhesives, 
‘waxes, cleaners, and 
felt paper. No min- 
imum quantity is spec- 
ified for the individual 
items so long as the 
combined weight of the 
truckload hits 20,000 pounds. Check your 
truck and carload pricing schedule; a 
smart special offer may shrink that heavy 
inventory. 


E. B. Weiss 


e 2. Not since Davy Crocket has a whop- 
ping big fad swept the nation. Currently, 
giant-size plush replicas of monkeys, 


Teddy Bears, etc., are enjoying a fairly 
sizable fad. More recently, for reasons 
that continue to puzzle the trade, there 
has been an amazing upturn in an item 
that has been dead for years—the furni- 
ture “throw.” It may even move in on 
slip cover volume. A really terrific fad 
item could be a lifesaver currently in 
more ways than one. Interestingly, most 
fads are not planned—they just seem to 
happen, as with the “throw.” Perhaps a 
little off-beat thinking on the ingenious 
order could lift more than one industry 
out of the doldrums. It’s a good time to 
make a fad out of fads. 


e 3. A truly unique merchandise fixture 
will always find its way onto the retail 
floor despite “policies” of chains, depart- 
ment stores, etc, Example: Squibb’s 
Rashene. This new item prevents and 
helps diaper rash. It was entirely logical, 
therefore, to design a merchandise fixture 
in the form of a slightly modernized pre- 
Revolutionary type infant’s cradle. I’ve 
seen it around. Squibb is offering another 


fixture for its family of products designed 
in the shape of a hostess cart. The retailer 
is told to take it home after the merchan- 
dise has been moved. “Your wife will find 
a dozen different uses for it.” This idea 
of planning merchandise fixtures that 
can be taken home by the dealer is be- 
coming more popular. It appeals primar- 
ily, though, to the smaller retailer, al- 
though some chain-store managers have 
been known to look kindly on it. 


e 4. Campbell-Swanson has apparently 
found that a cash offer has advantages 
over a premium. For Swanson frozen 
foods two offers have been used with con- 
siderable success: (a) The customer 
buys three packages of Swanson frozen 
chicken parts, one of which must be 
breasts. Then the customer mails in the 
three end flaps, and receives a coupon 
worth $1 on her next purchase of a list 
of Swanson frozen items or Campbell’s 
frozen soups; (b) This one is described 
as “You Buy the Dinner, We’ll Buy the 
Pie.” Swanson sends the price of a fam- 
ily-size pie or twin-pack to the customer 
who buys a Swanson tv brand dinner or 
fruit pie. I favor this type of offer over 
a premium. As a matter of fact, I tend 
not to put a marketing premium on pre- 
miums, which doesn’t make me popular 
with the premium purveyors. 


e 5. The trade-in becomes more popular 
whenever business hesitates. I had never 
thought I’d see a trade-in on a tooth- 
brush, but Tek-Hughes has been offer- 
ing a 50¢ trade-in both for Tek tooth- 
brushes and combs. The purchaser is 
supplied a special envelope in which to 
enclose the old toothbrush, along with 
the label from the new “Tek”; the dis- 
play unit contains a stock of these en- 
velopes. And on woven floor coverings 
the trade-in seems to be edging up as a 
merchandising device. Here its appeal is 
heightened by the fact that the rug sales- 
man must visit the home in order to 
evaluate the old rug and, once in the 
home, his chances of making a sale are, 
of course, considerably improved. 


e 6. The guarantee also takes on a new 
significance when the marketing going 
gets tough. Thus we find that Maiden- 
form is offering a generous guarantee on 
its bra. The purchaser is invited to wear 
it, wash it and wear it again. If not sat- 
isfied, the customer washes the bra and 
mails it to Maidenform with the sales 
slip. The full purchase price is refunded 
—returns must be postmarked within 
ten days of purchase and the offer is 
good until March, 1958. This is a re- 
freshingly simple guarantee; so many 
guarantees are models of obfuscation. 


e 7. If anyone doubts that the discount 
house has come of age and is therefore 
considered quite respectable in retail so- 
ciety, take note of the fact that a Frigi- 
daire distributor has given a franchise 
on Frigidaire appliances to a discount 
house. In other words, under a policy of 
selective distribution, a discount house 
was considered worthy of being tapped. 
Makes sense to me. By and large, each 
new type of discount house over the 
years—the variety chains, the drug 
chains, the food chains, the mail order 
chains, etec——have eventually obtained 
the brands they wanted. No reason for 
the current model of discount house to 
have different experiences. Right now 
the discount house is fighting for certain 
soft goods brands. In time it will get 
them—watch and see! 


e 8. A single package that offers the cus- 
tomer a choice of two sizes is seemingly 
an impossibility. The trick has been 
turned, however, for Planet clothesline 
made by Puritan Cordage Mills. The car- 
ton consists of two longitudinal sections 
each holding 50 feet of line. If the cus- 
tomer wants the 100 feet she takes the 
entire carton. If she wants only 50 feet, 
the carton is broken along a perforated 
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line and the exposed rope is snipped in 
the middle. That exposed section of rope 
acts as a carry handle when the twin 
package is bought. It also enables the 
customer to inspect the rope without 
opening the package. Incidentally, the 
package features some very interesting 
non-clothesline uses for the rope— 
which reminds me that the development 
of new uses for an established product is 
one of those old-time merchandising de- 
vices that never becomes old. 


e 9. One of the very important merchan- 
dising developments for certain fast- 
moving staples is the automatic re-order 
plan tied up with a smart self-service 
merchandise fixture. The finest total 
program involving automatic re-order 
and a self-service fixture plus self-serv- 
ice packaging of which I know, is that 
developed for Coats and Clark’s zippers, 
threads, etc. I haven’t the space to de- 
scribe the entire program and, more- 
over, I’m really saving it for a special 
study that I’m making of automatic re- 
ordering. But stop in at a Coats and Clark 
outlet and watch the retail end of this 
program at work; it’s a lesson in modern 
merchandising. 


e 10. The fur industry is watching some- 
what fearfully, a new development 
called “caravan selling.” Works this way: 
The caravan promoter brings into a city 
a stock of furs. He puts it into the inven- 
tory of a good store which usually re- 
moves temporarily its regular stock. The 
caravan merchandise is then promoted 
to the charge account list, etc. After the 
sale is over, the “caravan” moves on to 
another city and the store puts its regu- 
lar stock back on the floor. With varia- 
tions, this plan has been used in other 
merchandise categories. I suspect it will 
be applied to still more lines, especially 
for so long as retailers play inventory 
close. 


e 11. Some tv and appliance dealers are 
turning to the new electronic organ as a 
potential lifesaver. And it may turn out 
to be that very thing—at least for a time. 
It suggests that where margins are 
sliced so thin that dealers see red ink, 
they will scour the markets for new cate- 
gories and lines that are “hot” and on 
which traditional margins can still be 
taken. Got such a line? 


e 12. Every so often a blitz campaign 
proves what can be accomplished by all- 
out selling. Typical example: In the 
Bridgeport, Conn., area during October to 
December, 1,500 electric blankets were 
sold in 1957 as compared with only 238 
in those same months in 1956. The drive 
was spearheaded by the local utility. The 
great question mark, though, with the 
blitz is the matter of cost. If the cost 
factor is out of line the blitz proves lit- 
tle except that if you spend enough you 
can move merchandise. The basic prob- 
lem with the blitz is to program it in 
such a way that, if it is successful, the 
drive can be repeated in most sections of 
the country. 


e 13. The tendency when an ugly rumor 
parades through the market place, is to 
“let it lay”—the less said sooner mended; 
don’t dignify it by publicizing it, etc. I 
note, though, that when General Electric 
heard that rumors were going around to 
the effect that GE was thinking of open- 
ing retail outlets, the company blasted 
away at it in business-paper advertising. 
A typical trade ad was captioned: “That 
ugly rumor is around again—the rumor 
is that General Electric is considering 
entering the retail business.” Copy pro- 
ceeds to demolish the rumor. One para- 
graph reads: “Our independent dealers 
are essential to us. They do the retailing 
job far better than we could ever do it 
ourselves. For they are professionals at 
retailing, and we are not. They know 
how to do it right, and we do not.” That’s 
not only an excellent way to scotch a 
rumor—it’s also a good way to flatter the 
trade. + 
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Mail Order and Direct Mail Advertising . . . 


Do Mail Order Ads Have to Look It? 


By Elon G. Borton 


“Why are many printed mail order ad- 
vertisements ‘buckeye’ looking?” writes 
an advertising friend. He continues, “They 
are crowded to the limit, they often have 
poor or no illustrations, and they make 
little use of white 
space. Is it necessary 
for them to look so 
bad?” 

No, it is not neces- 
sary for all mail order 
ads to look “buckeye” 
and some of them are 
attractive. But most of 
them will never win 
any awards for beauty 
or artistic design. 

This is not the wish of the advertiser. 
He is human and would prefer to be 
complimented for the appearance and 
styling of his ads. And certainly his 
artist or layout man would like a chance 
occasionally to enter his work in some 
advertising art contest. 


Elon G. Borton 


= The problem is that he must get re- 
sults—inquiries or orders—from the ads. 
And he has learned by experience that 
beauty in the ads must be secondary to 
other factors. If he can get a fine looking 
ad so much the better, but other things 
are more important. He tries for an artis- 
tic ad, but he will not sacrifice results 


Salesense in Advertising ... 


for beauty. Getting his story over effec- 
tively and completely is more resultful 
than fine appearance. 

Remember that usually a lot of copy is 
needed and must be crowded in—some- 
times as much as 900 words in a 54%%”x8” 
magazine page. Total space is often 
small and there is so much to get into it 
that the illustration and layout usually 
suffer. Unless it is a hidden-offer ad, 
the coupon must be included, and it helps 
results to have the coupon as large as 
possible. Often testimonials must be add- 
ed and an illustration of the promised 
booklet or catalog. So the artist suffers. 

All of this brings up an interesting 
question. Does mail order advertising ex- 
perience on this point have any lesson 
for the general advertiser? The advertis- 
ing industry generally emphasizes beauty 
and artistry in its ads. It applauds and 
gives its awards to artists’ ads. It looks 
down its hose at mail order advertising. 


= The mail order advertiser usually has 
to do more with his advertising space 
than the general advertiser does, because 
he has to attract attention, give informa- 
tion, and get direct action. If he finds 
that other factors are more important 
than appearance, is it not possible that 
general advertising sometimes places 
more emphasis on appearance than the 
reader does, or than it should for best 
results? # 


The Power of the Specific 


By James D. Woolf 

That specific words, ideas and proposi- 
tions are more picture-creating than ge- 
neric ones, is pointed out in every text- 
book on composition. And yet I know of 
no principle of writing that is so often 
ignored in advertising. 
For proof of this take 
any current magazine 
or newspaper that you 
may happen to have on 
hand and examine the 
ads. 

This is lamentable 
because the skilful use 
of the specific adds so 
much vividness to ad- 
vertising copy. I really 
believe that there is no other principle 
which is so important. 

Herbert Spencer, commenting on this 
general question in his brilliant essay, 
“The Philosophy of Style,” has this to 
say: 


James D. Woolf 


= “That concrete terms produce more 
vivid impressions than abstract ones, 
and should, when possible, be used in- 
stead, is a current maxim of composition. 
As Dr. Campbell says, ‘The more general 
the terms are, the picture is the fainter; 
the more special they are, the brighter.’ 
We should avoid such sentences as: 

“In proportion as the manners, cus- 
toms, and amusements of a nation are 
cruel and barbarous, the regulation of 
their penal code should be severe. 

“And in place of it we should write: 

“In proportion as men delight in bat- 
tles, bullfights and combats of gladiators, 
will they punish by hanging, burning 
and the rack.” 

Compare particularly “penal code” 
with “hanging, burning and the rack.” 
“Penal code” requires interpretation be- 
fore it becomes a specific and vivid con- 
cept. “Hanging, burning and the rack” is 
the translation itself and requires no 
interpretation on the part of the reader. 


Commenting on this, Spencer says: 
“This superiority of specific expressions 
is clearly due to a saving of effort re- 
quired to translate words into thoughts. 
As we do not think in generals but in 
particulars as, whenever any class of 
things is referred to, we represent it to 
ourselves by calling to mind individual 
members of it; it follows that when an 
abstract word is used, the hearer or 
reader has to choose from his stock of 
images, one or more, by which he may 
figure to himself the genus mentioned. In 
doing this, some delay arises—some 
force is expended; and if, by employing 
a specific term, an appropriate image 
can be at once suggested, an economy is 
achieved, and a more vivid impression 
produced.” 

To write the following sentence calls 
for very little employment of one’s writ- 
ing skill: 

“Kreme Macaroni is delicious in flavor, 
very rich, light and tender.” 

But to express the same thought with 
the use of specific comparisons and thus 
create in the reader’s mind a much more 
vivid picture, requires patience and some 
effort: 

“Kreme Macaroni! As tender as the 
tips of fresh asparagus, as light as puffy 
little popovers, as rich and smooth as 
new creamed potatoes.” 


® Following is a piece of mail order copy 
(headlines and subheads) that was high- 
ly successful. Note how it is replete with 
specific nouns and concrete images: 
MADE BY VILLAGE CRAFTSMEN 
In NEw MExIco 
PARCHMENT LAMPSHADES OF 
NAVAHO GOATSKIN 
The color of desert sand 
in the sunlight 
Tied with rawhide thongs to wrought iron 
frames... will last a lifetime 


s The student of the specific can do no 


at 
. 


better than to study the art of Shake- 
speare: “Then the whining school-boy, 
with his satchel and shining morning 
face, creeping like snail unwillingly to 
school. ... And then the justice, in fair 
round belly with good capon lin’d, with 
eyes severe and beard of formal cut, full 
of wise saws and modern instances.” 

And of Washington Irving: “There was 
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the doughty doughnut, the tenderer ‘oly 
koek,’ and the crisp crumbling eruller 
. not to mention broiled shad and 
roasted chickens; together with bowls of 
milk and cream, all mingled higgledy- 
piggledy, pretty much as I have enum- 
erated them, with the motherly tea-pot 
sending up its clouds of vapor from the 
midst—Heaven bless the mark!” 


What They Were Saying 25 Years Ago... 


Lee H. Bristol, vp of Bristol-Myers Co. 
and chairman of the board of the Assn. of 
National Advertisers, addressing the Chi- 
cago Advertising Council (AA, April 22, 
1933): 

“The U. S. government has a toehold 
in the food and drug field due to the 
laws already on the statute-books cov- 
ering manufacture and sale of these prod- 
ucts. Loose practices in some sections of 
the advertising field have attracted the 


attention of the national authorities, and 
they are insisting that responsibility lies 
with the vendor. 

“We must therefore look for more se- 
vere censorship, and I believe we should 
approach it in a more tolerant attitude 
than has been suggested up to this time 
... The best way to eliminate undesirable 
features of government control is to give 
it proper guidance in the formative pe- 
riod.” 


OuUR BiG-HEARTED | 
CoNnTRIBUTORS 


WTHINKS .,: 


RITER'S / ; 


ECONOMY IN OUR AGENCY PAYS EvERYONE 


lm for ECONOMY, 
Bub, but J draw 
the line at saving 
OLD CHEWING GUM! 


A chart is a visual symbol of an 
attitude toward something. If you re- 
member that “the chart is not the 
fact,” you may occasionally want to 
allow the art department freedom to 
develop material which can retain its 
honest comparison, without it’s being 
an ordinary “bar chart.” 


Sometimes this novelty of visual and 
emotional appeal will help hold a 
reader’s interest better than the stilted 
and dreary sameness of hard-to-re- 
member bar after bar after bar. 


In a presentation, a slide or strip 
film or other audience-type showing, 
which you may be called upon to help 


These are KNEADED 
ERASERS, lunKhead! 


The honest chartist 


...can still be creative 


"Ting Baby, 
The Bey and 
The Buveer" 


prepare, you will find fewer droopmg 
eyelids if you make it a point to in- 
troduce some warmth along with the 
“facts.” 


I’ve sketched out a few approaches to 
the problem of visual comparisons 
above to show what I mean. The sky’s 
the limit, though these are all light in 
treatment. 

+ - . 
Yours and/or the art department’s 
don’t have to be; but if my tendency 
had been to show heavy, serious-look- 
ing stuff here, I probably wouldn’t 
have minded all those serious-looking 
charts in the first place. 
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Bell & Howell Steps up Marketing, 
Has Unslumplike 21% Quarterly Gain 


Photo Equipment Maker 
Sniffed Wind Last Fall; 
12 New Products Bowed 


Cuicaco, May 20—The subject 
at many a company conference 
table these days is what to do 
about the recession. Faced with 
slumping sales, many organiza- 
tions have cut back inventories, 
personnel, production and—de- 
spite frantic agency advice—ad- 
vertising budgets. 

In this light, the present 
healthy financial condition of Bell 
& Howell, manufacturer of pho- 
tographic equipment, is outstand- 
ing. First quarter sales were up 
21.5% over the first three months 
of 1957; earnings before taxes in- 
creased 34.9% over the same peri- 
od last year. 

Reasons for Bell & Howell’s 
success are complex, but the key 
may be found in its research and 
development program. 

79% of 1957 sales represented 
products introduced within the past 
five years. 14 new products and 
product lines were introduced last 
year alone. 

The recession question was tack- 
led at the B&H conference table 
last fall, before the full force of 
the slump swept across the nation 
A dramatic decision made then re- 
sulted in no less than 12 new prod- 
ucts hitting the market in mid- 
March. 


s Along with these new products, 
of ceurse, went an expanded ad- 
vertising budget, expected to hit 
around $600,000 for the second 
quarter. The company is bank- 
ing heavily on network television, 
using that medium for the first 
time in eight years, with the ex- 
ception of a short run last fall. 
The new products brought out 
were four improved electric eye 
cameras, the Auto Load projector. 
a variable focus projector, two 
Filmosound projectors, a_ stereo- 
phonic tape recorder, two slide 
projectors and a new camera case. 
The Auto Load projector 
(which threads the film automat- 
ically) originally was not sched- 
uled to reach the market until 
late 1958, but the decision was 
made to rush it through. Products 


under development at Bell & 
Howell’s plant in suburban Lin- 
colnwood are given code names; 
the Auto Load was dubbed “Jet 
Stream,” with all the speed the 
names implies being applied to its 
production. 


® Bringing out the new products 
was not a desperation move in a 
troubled industry. The whole pho- 
tographic industry has been rock- 
eting along for the past nine 
years, fed on the fuel of growing 
population, the move to suburbia, 
more leisure time and easier-to- 
handle equipment. 

Bell & Howell sales have quad- 
rupled since 1949. Sales for 1957 
were $52,218,476, 15% above 1956. 
For the first quarter of 1958, net 
earnings were 23.2% above the 
corresponding period of 1957. 

Proper promotion of new items 
is held vital to the B&H manage- 
ment, headed by 
Charles H. Percy, 
president. Others 
on the merchan- 
dising team in- 
clude Peter J. 
Peterson, newly 
named exec vp in 
charge of mar- 
keting planning; 
Carl G. Schreyer, 
vp of marketing; 
Maxwell Sroge, 
director of sales; 
J. W. Schach, director of market- 
ing administration, and Pete Mar- 
shall, director of advertising. 

Several members of Bell & 
Howell’s board of directors are 
top marketers in their own fields; 
they include Theodore V. Houser, 
retired board chairman of Sears, 
Roebuck & Co.; William A. Pat- 
terson, president of United Air 
Lines, and Clarence B. Randall, 
former board chairman of Inland 
Steel Co. 


Charles Percy 


= At Bell & Howell, executives, 
even those in departments not di- 
rectly related to merchandising, 
occasionally find themselves “hit- 
ting the road” to help introduce 
new products at dealer meetings. 
These moves are designed to 
make finance, production and re- 
search men “marketing oriented,” 
according to Mr. Schreyer. 
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ALL NIGHT 


Yes, that’s right! We work around 
the elock with four foremen, thirty- 
four engravers, and five produc- 
tion men on the night side alone. 
Your overnight jobs will get full 
and careful attention under close 
supervision, assuring you your 
photo-engravings in the morning 
—fast, good, right. And sensibly 
priced! 

We'd welcome the privilege of 

quoting on your next engraving 

order. 


Phone ANdover 3-7400 


ONE MANAGEMENT 


CHICAGO ENGRAVERS and 
NEWS PRINT ENGRAVING CO. 


210 SOUTH DESPLAINES STREET 


CHICAGO 6, ILLINOIS 


To point up the effectiveness of 
the practice, Mr. Schreyer likes to 
recall the time the treasurer of 
the company gave such an enthu- 
siastic spiel at an informal dealer 
gathering that a local merchant 
tried to hire him, thinking he was 
an ace salesman. 

Ad plans for the second quarter 
include $450,000 worth of time on 
four NBC television shows— 
“Restless Gun,” “Wagon Train,” 
“NBC News” and “Suspicion”— 
as well as the use of supplements, 
photography magazines and point 
of purchase material. Second and 
fourth quarter promotions are 
traditionally the largest, to take 
advantage of vacation and Christ- 
mas buying seasons. 

McCann-Erickson is the B&H 
agency. 


s The company also strengthened 
its marketing posture recently by 
refranchising its dealers. Two 
types of franchises are offered: 
Comprehensive, for dealers who 
carry the complete amateur line; 
and selective, for outlets which 
handle lower-price items. No co- 
op ad plan is offered, though Bell 
& Howell supplies advertising 
material to its dealers. 

Further dealer good will is en- 
gendered by the company’s deal- 
er advisory council, comprising 
elected representatives of 16 deal- 
er districts, who meet once a year 
to discuss marketing problems 
with the Bell & Howell manage- 
ment. 

Embarking on its second half 
century (the company celebrated 
a golden anniversary last year), 
Bell & Howell looks to a promis- 
ing future. The market for its 
products should continue to grow, 
according to all the company’s es- 
timates. And more diversification 
may be in the offing. The com- 
pany sold its hi-fi radio-phono- 
graph line to Columbia last year, 
but it recently purchased the In- 
serting & Mailing Machine Co. of 
Phillipsburg, N. J., which it now 
operates as a subsidiary. + 


Quickie Mfg.’s Waxer Bows 

Quickie Mfg. Corp., Philadel- 
phia household cleaning device 
manufacturer, will, in the next 
few months, use newspaper pages 
and radio and tv spots to intro- 
duce a new waxer and polisher 
that holds wax in the hollow of 
the handle. Initial distribution 
will be in Los Angeles and San 
Francisco. Distribution will be ex- 
panded as_ production allows. 
Gresh & Kramer, Philadelphia, is 
the agency. 


Reynolds Names Two 

M. C. Tobias has been appoint- 
ed director of industrial markets 
advertising and Richard E. Dysart 
director of architectural and 
building products advertising of 
Reynolds Metals Co., Louisville. 
Mr. Tobias was formerly in charge 
of advertising for the Reynolds 
industrial parts division and Mr. 
Dysart formerly handled advertis- 
ing for a number of the company’s 
industrial products. 


Grassick Voted President 

Pat Grassick, Coca-Cola Ltd., 
Toronto, has been elected presi- 
dent of the Advertisers’ Guild of 
Toronto for 1958-59. Other new 
officers are Jerry Pillsworth, T. 
Eaton Co., vp; Cliff Carter, Coca- 
Cola Ltd., secretary, and Don 
Smith, All-Canada Radio Facili- 
ties Ltd., treasurer. 


Fleming to McCann-Erickson 

Kenneth Fleming Jr. has joined 
the Chicago staff of McCann- 
Erickson as an account executive. 
He was previously with Leo Bur- 
nett Co., Chicago, where he was 
a member of the account service 
group. 


‘American Weekly’ Adds One 

The El Paso Times will begin 
distribution of the American 
Weekly July 20. 


16 Oz. Royal Crown Debuts 
Nehi Corp., Columbus, Ga., is 
test-marketing its Royal Crown 
Cola in 16 oz. bottles in Akron; 
Carmi and Danville, Ill.; El Dora- 
do, Ark.; St. Louis, and Provi- 
dence. Nehi plans a tie-in picnic 
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subsidiary of National-U. S. Radi- 
ator Corp., Johnston, O., has been 
named ad director of National 
U. S. at Johnston. 


Clark to ‘American Weekly’ 
Clinton R. Clark, formerly as- 


bag premium offer beginning June|<ociated media director of J. 
2 with the purchase of six-pacs| Walter Thompson Co., Detroit, has 
of the new 16 oz. bottles. The pro- joined the Detroit sales staff of 
motion will be supported by color the American Weekly. 

pages in Life and by newspaper, 
radio and tv ads and point of sale 
material. 


Danyla Joins Comstock 
Michael Danyla has been ap- 
pointed a creative writer on the 
radio-television staff of Comstock 
& Co., Buffalo. He formerly was a 
television commercial writer for 
Goodrich Rubber Co., General 
Electric Co. and Curtis Publishing 


* DALLAS 
HAS 

MORE 
LISTENERS 


Co. than 
any other 
Gould Joins National-U.S. radio station 
George O. Gould, formerly ad in Texas initeel tet 


manager and executive chief en- 
gineer of the Viking Air Products 


This 
outstanding adman 
wants a job! 


He's been in his own business for the past few years—a combi- 
nation ad agency-promotion department for small firms, and 
producer of point-of-sale literature—but present circumstances 
and some disenchantment have made him decide to move to a 
broader base of operations. He now wants a challenging job, 
with a future limited only by his own capabilities. Immediate 
salary is of little importance; it’s the long pull that counts with 
him. 


I have known him personally, as well as in business, for many 
years, and can recommend him most highly to anyone who is in 
the market for a sound creative, sales-minded advertising and 
promotion man. 


His accomplishments are wide and varied: he has produced an 
outstanding new business promotion for banks; developed one 
of the most unusual food promotions ever turned out by a mag- 
azine; sparked a merchandising program that increased eight- 
fold in five years; produced some of the better media promotion 
campaigns of the past decade; developed distiller promotions 
that stood far above competition; written and produced direct 
mail that sells. 


His breadth of experience and knowledge would enable him to 
do a highly imaginative, sales-productive job for: 


Publishers—as promotion manager, sales developement 
manager, assistant to a busy publisher. 


Agencies—as account executive on consumer or indus- 
trial accounts (he has an engineering degree). 


Manufacturers—as advertising manager for a company 
whose budget runs to six or seven figures, either con- 
sumer or industrial. 


This man is a “pro” in the fullest sense of the word. He is a 
prolific idea man; a versatile copywriter who can write for foods 
as well as for electric generators; a merchandising man who 
know all the arts and dodges of retail tie-ins and cooperative ad- 
vertising, and how to get what is needed; an organizer of no mean 
ability who can get the most out of the people who work for 
him; a salesman who knows the hard-sell as well as the soft-sell. 


Most of all, he knows that the ultimate objective of any adver- 
tising, promotion or merchandising is sales! 

As a person, he is honest and fair in his dealings; is alert, ag- 
gressive and always ready to learn; in his personal life, com- 


pletely well-adjusted and well-rounded; and possesses a well- 
above-average educational background and military record. 


If he sounds like a man who can fit into your framework of oper- 
ations, just say the word and I'll put you in touch with him 
immediately. 


Thomas P. McMahon 


58 Park Avenue - New York 16, N. Y. - MU 5-3722 


iy 
0 
‘I 
a 
fe 
€ 
* 


eg i : oe % ce F rs ! ie a ce E a iii F Ye > 4 fi e/ bi i ee ch 
me a B eC . < A et < i * ‘ . 4 s 
» 
ee = : 
ae 
fi 
| on 
i. , 
i] oe 
| | '|e a Wy : 
‘ ‘ A ae 
> 
) ee 
‘ | 
i : 
1 d 
i} bi 
{ me. 
‘ om 
| — , 
ANY 
| tae 
; | : 
i ood 4 
: : 
ee 
és 
} ‘i 
{ 
| 
ee 
s 
| ie 
BY 
ee | 
_ OE eGOrOwroeeee eee eee | 
aoe * aah: x : 
Bios ae eta nl a iat ie 
. . e Reel Seth oS | ~ 
ee 2 r 
eee ange a . i 
BENS ce A ee a> 
: : 
ey 
ie. 
fae et Pm ON es aaa k 
aa kak Th 
Se tee ae Saete Pa a Maa atas Ee me 
{ op See Sepsis ee nants ee 
Metadata Re 
ei an 
ae ae TWO PLANTS AT ONE 
ee ei LOCATION UNDER 
esas — 
: ee | ee | ee 
y _ 
oe oe ah OIE Ee IS NSS SRE ER | 
WOW PERFORMING FOR AN EVER. ee 
“S GROWING CLIENTELE IN 25 CITIES —_ | 
‘ “i “a oes tw 5 
. ‘ . ‘ : . . . oe ee ey 
Ge Dice ae ge ate cea gee gO Pe RC apmereeupener eer panne a Ray Me eel SU ite BPRS lc Pee ee ie Mey fe dainty ae ADOC B TS lt 
TH RAMS edie POE SRC IE Md inte CMRI PRUNE terme Lcemanng ee Aerie peta erin io oe ot ae Sas ye ee fe A Og ge, Bs i meee ere mt ; acs ite sy Carita gear si Bebe Tei ; ~ “y C tenet in aut me iF Sei ere elem a Re 8 a> a axa, 
A SNR a RE tt) ae ae ey ge aig ee ree arc ae cae Ace A) a Aah Tae rg : e a a: ey eae eae , SES Sees weit Seer I Ai ei rie - Pan f ¢, ‘ Gaia ee a ( 
# ee Vo: ey) oa “a s ee Pi ee die CS a. Nees ea me. my aie an by by Sune r ag wey o DI Sa ee . * a - “oF Ee eas . < ta ‘ < 


: 


re 


; SL eel 2 pr 


116 


ote Se Sec 


suites tile, - es of 


Readers Say Buyer Is Strong 
Factor in Auto Situation 

To the Editor: I have followed 
with interest the many items in 
AA relating to the current auto- 
mobile situation, but so far have 
not found any properly pointing an 
accusing finger at the car buyer... 

For more than half a century 
the car buyer has been a strong 
influence in the industry. Because 
of this, the sales departments have 
had to dictate to the engineers and 
stylists. More than 2,000 makes of 
automobiles have been made in the 
U.S. since 1900, with less than 175 
ever achieving any degree of suc- 
cess. In the majority of the cas- 
ualties, the contributing factor has 
been either poor mechanical design 


Counter Displays... 
Folders... 


WRicuarn F ® GQ ounson 


ADVERTISING 


230 N. MICHIGAN AVE. 
FRANKLIN 2-202) 


CHICAGO 1, ILL 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


or workmanship, or unwise consid- 
eration in styling. 


medium of communication on the 
subject of advertising, I believe 


jing from Edward Budd, president 
‘of the Budd Co... 

If market research is going to 
perform a worth while service for 


industry, per se, then it must get | 
|its information and facts from the | 


|public and at all strata of the 
/social and economic levels, in 
/order to know exactly what the 


I have information on over 1,000 | you should challenge all creators | public will or will not buy. 


makes of cars, and have for many 
years studied the mechanical fea- 


of advertising (automobile), not 
on how effective their efforts are 


Perhaps one of the reasons 
market research and the market- 


tures and styling of many of them. | for the manufacturer, but whether |ing management technique has not 
While I have no axe to grind to/|or not they have properly educated paid off better for more industries 


protect the efforts of the manu- 


facturers in Detroit, South Bend, | 


or Kenosha, I do hope that some- 


one will, in AA, lay the blame) 


more logically where it belongs— 
on the doorstep of the car buyer. 
For 30 years I have taught ad- 
vertising layout at Northwestern 
University, and have always em- 
phasized the importance of good 
taste, something the car buyer 
seems to never think of when buy- 
ing a car. Too little consideration 
for the accepted, but unwritten, 
laws of good taste have resulted 
in many consumers being disen- 


|| chanted, as Eisenhower said, with 


what manufacturers are offering 
us. What the consumer needs is 
more and better education on how 
to buy a car, and this is where the 
advertising profession can make a 
rich contribution to our economy. 
Since AA is a most effective 


portrait of a shrewd 


TIMEBUYER 


| studying 
AMERICA'S 14" MARKET 
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Four TV stations 

Broadcast in Milwaukee. 
He saw that one is UHF, 
And then there were three. 


Three TV stations 

Have coverage, it’s true. 
He looked at the ratings,* 
And then there were two. 


Two TV stations 
Deliver by the ton. 


He looked at the rate cards, 
And then there was one. 


ISN’s the best buy. 

The others also ran. 

He picked up his telephone 
To call the Petry Man. 


* According to the Milwaukee ARB for 
March, 1958, WISN-TV has an average 
rating of 17,1—Mon.-Fri., 4-11 P.M. Station 
B has a 17.4, The other two stations show 


a 7.8 and a 5.9, respectively. 


Basic ABC Affiliate 
Represented by Edward Petry & Co., Inc. 


the consumer... 
Don McCray, 
President, Mercedes Benz Club, 
Chicago. 


se 

To the Editor: I wish to thank 
you for presenting all viewpoints 
of the Edsel marketing research 
controversy, particularly in the 
April 28 issue when some articles 
ran counter to the editorial by 
ADVERTISING AGE. 

It is true that no industry should 
be condemned on a blanket charge 
of “high-handed selling practices 
or ignoring the wishes of the con- 
sumer.” However, when the public 
responds to a situation by not buy- 
ing those products that it does not 
consider worth the price tag, then 
it behooves the seller to reconsider 
the desirability of the product in 
terms of the present market. 

The automobile industry, be- 
cause it is one of the major indus- 
tries in the American economy, has 
considerable influence on many 
smaller industries and companies 
| manufacturing components’. or 
materials for the building of the 
automobile. When the sale of cars 


|falls off due to induced buyer re- | 


| sistance, then an important part of 
|the economy can get hurt and has 
| been hurt. 
‘of the tremendous military and de- 
fense contracts it has handled for 
}our government, has set itself up 
as bellwether of our economy. It 
was quite natural that the auto- 
|mobile industry should start talk- 
|ing about a recession when its 
| sales ran headlong into a consumer 
| strike. The automobile slump was 
|bound to have repercussions in 
| other industries, but on a national 
| beste the effects were not as deep 
as predicted by Detroit. 
Furthermore, when one of the 
|major manufacturers of automo- 
| bile bodies states that “Detroit is 
failing to tempt the buyer,” this 
| represents a serious criticism com- 


| The automobile industry, because | 


|and corporations is their oversight 
lin the selection of marketing ex- 
'ecutives through failure to draw 
more heavily upon well trained 
and seasoned advertising-market- 
ing executives in the advertising 
field. A Ph. D. in marketing is no 
substitute for experience in the 
rough-and-tumble of the market 
place. 

In the final analysis, it is the 
advertising man and the salesman 
who must find the ways, the means 
and the places for selling the mer- 
chandise. And they know it is an 
absolute necessity to keep their 
party lines open and in contact 
with the consumer. 

Lawrence B. McKay, 

A. D. Adams Advertising, New 

York. 


Late for Nonsense 

To the Editor: I have forgotten 
what I wrote your Creative Man 
about the Rolls-Royce ad (one of 
the few truly great pieces of copy 
| I’ve seen) but if you think it will 
interest anyone else go ahead and 
print it. 

Meanwhile, though I appreciate 
the compassion for the Detroiters 
expressed in your April 28 edito- 
rial, I do not agree that the word- 
lashing they are now getting is 
undeserved or that it will kill 
them. 

I am sure you are personally 
acquainted with 
that surrounds the big auto 
makers, who do presume to know 
what the American car buyer 
wants, and regard him as capri- 
cious if not actually out of his 
mind when he does not buy their 
conception of what he wants. 
About ten years ago I asked a GM 
vp why “we”—the U.S.—did not 
produce a nifty little car like the 
MG, which was just beginning 
to make an impression, or the 
Hillman Minx—something that 
would be easy for a housewife to 
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Advertising Age, May 26, 1958 
run around in, park, do the 
marketing in, etc. etc. 

His reply was characteristic: the 
MG and other small cars were 
“roller skates.” GM “had fooled 
around with them,” but had come 
to the conclusion that Americans 
did not want to drive “roller 


| skates.”” Well, how did they know 


the arrogance) 


this interesting un-fact? It wasn’t 
even true then. From the very 
start the small car was accepted, 
and has increased its sales here 
every year. Now, I am told, you 
have to wait six months for a 
VW, and they sell second-hand for 
the current new-car list price. 
Our auto industry does indeed 
have a remarkable reward for 
having made and sold the Ameri- 
can public millions of cars, but 
right now we are witnessing the 
result of this success: loss of con- 
tact with the customers and what 
they want. Why should this not 
be pointed out? It is a fact that 
what hurts the U. S. motor in- 
dustry hurts nearly everybody in 
the country, and even elsewhere. 
Our auto makers have a tremen- 
dous responsibility to our economy, 
and we cannot afford their arro- 
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gant false presumptions. Mr. Rom- 
ney [American Motors] has known 
this for some time, and is selling a 
lot of small cars, and this in spite 
of the weird design of his Rambler 
wagon. It’s time for a management 
housecleaning at GM and other in- 
transigent strongholds in our auto 
industry where size in itself is 
regarded as a sign of quality. Let’s 
not spare them until they get out 
or give us what we want. 

I enclose a recent Oldsmobile 
message, and I ask you what there 
is in it to sell today’s practical 
car buyer an Oldsmobile. All the 
appeals are to vanity, pride of pos- 
session, and the supposed human 
desire to be the envy of the neigh- 
borhood. It’s more than a little 
late for this flabby nonsense. 

Edmond G. Thomas, 

Partner, Chew, Harvey & 

Thomas, Philadelphia. 


e se « 
California Judge Asks 
for ‘Integrity’ Booklet 
To the Editor: Back in January 
of this year I was very much in- 
terested in an article that was 


|published by the San Francisco 
| Examiner under date of Jan. 23, 


the caption of which reads, “S. F. 
Admen Urged to Open Crime 
Crusade,” the body of which 
article reads in part as follows: 

“Bernstein, editorial director of 
ADVERTISING AGE, Advertising Re- 
quirements and Industrial Market- 
ing, told the members: ‘You can 
make good citizenship fashionable 
—you can make it smart to be 
decent.’ 

“He asked for specific anticrime 
action against what he admitted 
are almost hopeless odds. ‘We 
must go at it—and stay with it,’ 
he demanded. 

“Bernstein showed serious con- 
cern for what he termed ‘the 
growing belief that it’s smart to 
be tough,’ to hate ‘suckers’ and 
‘squares’ and the theme, ‘get 
yours—no matter how.’” 


Because of the highly ethical 
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position which you thus have 
taken in reference to America’s 
crime problem, I would greatly 
appreciate it if you would for- 
ward to me, if available, a full 
copy of your remarks addressed to 
the Advertising Club luncheon 
personnel on Jan. 22, 1958. 
Twain Michelsen, 

Judge, City Hall, Superior 

Court of California, San Fran- 

cisco. 
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Tf Order Requested 

To the Editor: The attached | 
clipping appeared in a house organ | 
called “The Little Gazette,” issued | 
by a local printer; author un- 
known. Because it carries so much | 


Free Advice 


Too bad we haven't a Will Rogers 
around to let the hot air out of the 
TV balloons that so consistently in- 
sult our intelligence. What fun he'd 
have with them! How delighted— 
and grateful—we’d be when we read 
his pen-pricks! 

True, lots of people buy the prod- 
ucts plugged in these “commercials.” 
But it is our familiarity with the 
name, its repeated impact—not the 
moronic monologues — that brings 
about the sale. How much pleasanter 
it would be if we could make such 
purchases with a sense of respect 
and admiration for the manufacturer 
—and his advertising agency! 

Advertising agencies are supposed 
to be on the alert for new gimmicks, 
tor fresh ideas with which to iden- 
tify their client's product. Here's a 
free tip. Why not try honesty! Why 
not have writers write things which 
they, themselves, can swallow? 

A pre-Rogers humorist named 
Mark Twain—a man of no little wis- 
dom himself—left a line which should 
be framed and hung at eye level in 
front of every TV copywriter: 

The public is merely a multiplied 


down-to-earth truth, it should ap- 
pear in a box on the front page of 
ADVERTISING AGE, issue after issue 
after issue. 


J. J. Cermak, 
Secretary, Structural Clay 
Products Institute, Washing- 
ton, D. C. 
e . » 


Let's Be Sophomoric, 
Reader Advises 

To the Editor: Three cheers for 
Lawrence Chait for his courage in 
blasting success, ie “You Auto Buy 
Now” (AA, May 12). I’ve always 
welcomed someone’s beef, and 
then tried to figure out why, and 
Mr. Chait leaves us in that posi- 
tion. Of course “you-auto-buy” 
is a trite phrase, and worse yet, a) 
pun, and horror of horrors, a suc- 
cessful idea that didn’t come from 
one of our own. 

Now, tch, tch, Mr. Chait. Any 
time an idea spreads nationwide, 
builds sales, and makes both ad- 
vertiser and media happy, how 
can you honestly knock it? Unless 
of course you are on the outside 
looking in, which is what we sus- 
pect. Newspapers did receive the 
bulk of the money spent, and of 
course the newpapers worked like 
“sophs” to promote “you auto 
buy.” Thank goodness we had so! 
many “guilty practitioners,” as) 
we all made money. Car sales 
were up, retail sales were up, and 
our publication showed nice linage 
gains. 

Of course we would like to grow 
up and do things correctly, with 
ethics and honesty, and will ap- 
preciate your idea on how busi- 
ness, primarily automobile busi- 
ness, should be stimulated in these 
times ... and we don’t mean 
“would-you-takes,” which I re-| 
member as a large-scale direct| 
mail promotion, complete with 
pith helmets, elephants, and razzle- 
dazzle salesmen. 

Yes, we in advertising do have 
an obligation to move people into 


buying action. But, what 
move them, and when? All of the 
fertile thinking in the world won't 
move a sterile public, if the public 
be sterile at this time. So let us 
be sophomoric for a time, stimu- 
late sales, and then when things 
are going well again, think ter- 
tilely (a good clean advertising 


| word), and as usual take all of 


the credit unto ourselves. 
Don J. Gocker, 
Advertising Director, The 
Times, Watseka, III. 


New Pictures Requested 

To the Editor: I feel very cer- 
tain American Airlines’ publicity 
department would have been de- 
lighted to provide Bristol-Myers 
an up-to-date photograph for use 
in advertising Trig, a new deodor- 


| ant. 


The 9% x 6 picture in Bristol- 
Myers’ ad on Page 1 of the May 
12 issue of Life was taken in an 
airport control tower and shows 


does | 


WOMEN SAY DEODORANT 


MEN SAY TRIG. 


Now! A man's way to check perspiration odor 
, _ = goes on in seconds ... works for 24 hours ! 


ee male peters me, Og n't b mnnst Tee 


™ pester) 
eames tere amin Sante ok tn om te ating 9 
*. (on te nats gk aoa om omm ompn 9 ty Chak patient 


two American Airlines DC-3s 
_parked on the loading ramp. 


American hasn’t operated DC-3)| 


equipment since 1947. 
Morris B. Baker, 
Greenhaw & Rush Inc., Mem- 
phis. 


| Expensive Suggestion 

To the Editor: Never have I been 
accused of being a purist. 

It has been my general philos- 
jophy to let the stringent rules of 
|grammar fall by the wayside when 
|they become awkward or interfere 
| with the simplicity or strength of 
jan advertising communication. 
| BUT—the new slogan of the 
Chicago Dry Cleaners Assn. (AA, 


||May 12) really grates. 


| “Wear It Twice, It Dry Cleans 
|Nice” is not only miserable rhe- 
ltoric and weasel description, but 
pretty expensive. 
Me, I think I’ll wear it thricely. 
Allen J. Copeland, 
Allan J. Copeland Advertising, 
| Chicago. 


. + 
|Ads’ Even Spread 
Is Most Effective 
To the Editor: Your story in the 
April 21 ADVERTISING AGE about 
my recent presentation of Foote, 
Cone & Belding’s advertising sche- 
duling study was a clear and thor- 


117 


ough report. 

I feel I should call to your at- 
tention, however, the fact that the 
first paragraph is in error. I am 
afraid it may leave the wrong im- 
pression on those of your readers 
who did not read the article com- 
pletely. 

As a matter of fact, the correct 
statement is exactly opposite to 
the one in the first paragraph. Ad- 
vertising exposures spread evenly 
through the year produce a higher 
recall in an average week of the 
year than does a burst of expo- 
sures concentrated at the begin- 
ning of the year. 

E. C. Pomerance, 

Director of Research, Foote, 

Cone & Belding, Chicago. 


HOT NEW PREMIUM 


—with universal year ‘round appeal! A 
roll of film developed and 8 Giant Prints, 
plus one fresh roll of Film FREE, only 
75¢ and your “‘box top’’. Self-liquidating. 
Average retail value $1.34. There are 50 
million cameras in the U.S.A. Willard 
Phote Service (Mail Order since 1933) 
1454 Hayden, Cleveland 12, Ohio. 


Wanted by a thousand men 


There’s a tide in the sale of women’s swim suits, and it 
waits for no man —manufacturer or retailer. Women 
flock to stores at the next-to-the-last minute, expecting 
full stocks of the latest styles. And records show that 
the smart manufacturer speeds wanted styles overnight 
to one or one thousand stores, via Air Express. It’s 
extra-fast because it’s the only complete door-to-door 
air shipping service to thousands of cities and towns! 


You can keep your retailers happy in exactly the same 
way. No matter what you make, Air Express multiplies 
your selling opportunities. It enlists in your behalf 
10,212 fast daily flights on America’s scheduled airlines, 
13,500 trucks (many radio controlled), a nationwide 
private wire system, 42,000 trained personnel. Yet Air 


Express is inexpensive; for instance, a 10 Ib. shipment 
from Los Angeles to Phoenix costs only $3.50 with Air 
Express — $1.65 less than any other complete air ship- 


ping method. 


Explore all the facts. Call Air Express. 
»~_y — 
LUIR lz WULESS 


GETS THERE FIRST via U. S. SCHEDULED AIRLINES 


CALL AIR EXPRESS @ ... division of RAILWAY EXPRESS AGENCY 
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Mathes Adds Pfizer Products 

J. M. Mathes Inc., New York, 
has been appointed by Charles 
Pfizer & Co. to handle the adver- 
tising for two new proprietary 
drug products. One is EEZ, an 
aerosol powder for foot care and 
athlete’s foot which was placed in 
national distribution on May 5. 
The second product will be an- 
nounced later. 


If You're In Electronics, Communications 


Electronics purchases by the military during 
1957 should reach a whopping $3.9 billion. 
Smaller producers of electronic specialty items 
will be in a stronger position this year for 
they will deal more and more directly with the 
prime contractor. Uncie Sam is issuing more 
direct contracts and is broadening his base 
of suppliers in the electronics field. 


10,000 primary defense buyers and sub-con- 
tractors need the facts about the electronics, 
communications and photographic gear you 
sell. They read SIGNAL, the official publica- 
tion of the Armed Forces Communications And 
Electronics Association. You have 12 oppor- 
tunities a year to sell them in SIGNAL. Get 
the low page rates and the details from: 


OFFICIAL JOURNAL OF AFCEA 


Wm. C. Copp & Associates 


72 West 45th St.. New York 36, N. Y. 


(Continued from Page 3) 
early last month instructed con- 
tracting officers to keep a sharp 
eye on “recruiting” activity by de- 
fense plants, including their ad- 


vertising for scientists and other | 


employes. 

Big spreads in newspapers and 
magazines, ostensibly for recruit- 
ing purposes, had been sharply 
criticized in Congress, and the De- 
fense Department recently notified 
all contracting officers that they 
should keep a sharp eye on claims 
based on expenditures for these 
purposes. 

Except for “recruiting” ads, ad- 
vertising in trade and technical 
journals is the only form of ad- 
vertising which can be considered 
as an admissible cost in negotiating 
the price of a military item. 

Trade and technical advertising 
has been a recognized cost since 
the adoption of the original cost 
standards by the Department of 
Defense in 1949. From time to time 
‘here have been instances in which 
auditors sought to prevent pay- 
ment by the government for ad- 
vertising purchased by defense 
contractors. 


s On the other hand there have 
been efforts by defense contractors 
to obtain a modification of the 
regulations so that the government 
would underwrite institutional ad- 
vertising in general publications 
which are useful in creating good 
will for the company. 

While budget and auditing offi- 
cers are particularly sensitive to 
cost items like advertising, other 
sections of the services are exceed- 
ingly unhappy to see any reduction 
in advertising activity by defense 
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To many of your customers, the printed matter you send out is the 
first impression you make. If the impression is bad, 
you may never get a chance to make another. 
Take a look at your collateral and mailing pieces. 
How do they look to you? 

If they came from Johnson Printing, Inc., they look good. 

The colors are clean and brilliant, the registry sharp and clean. 
That’s because our Eau Claire plant is filled with the finest of 
modern equipment—most of it under two years old. 

And this equipment is in the hands of skilled and dedicated 
craftsmen; men who know and love their work. In the work done by 
Johnson Printing, Inc., quality tells . . . and the things it tells are good. 

Some of America’s best-known companies have discovered the 

unique combination of quality workmanship, 
dependable service and moderate cost that characterize 
Johnson Printing. That’s why Johnson has grown into one of the finest 
and most complete printing plants in the Midwest. 
For facts and figures, write: 


JOHNSON PRINTING, INC. 
2215 Galloway Street, Eau Claire, Wisconsin. Phone: TEmple 2-6692. 
Better Printing Through Quality Control 


U.S. Denies It Aims to Eliminate 
Ad Allowances in Defense Contracts 


plants. 
One survey by the Air Force | 


showed that advertising of new | 


planes and equipment by defense | 


plants has been a major factor | §& 


helping to interest young men in 
joining. Recruiting officers are} 
known to have indicated their con- | 
cern that any cutback on advertis- | 
ing by aircraft manufacturers 
might ultimately result in a more 
difficult recruiting job. 


= However, disallowance of ad- 


vertising as a cost does not prevent | | 


the company from using its own 
funds to advertise, and there are 
surveys in the Defense Department 
which indicate that only about 
one-third of the advertising of 
most defense plants is financed as 
a reimbursed cost in government 
contracts. 

To support their denial that an 
organized crackdown on advertis- 
ing is contemplated, officials point 
out that the revision of the general 
erost principles for defense work 
currently under consideration 
carefully specifies that advertising 
in trade and technical publications 
is an admissible cost. 

While they deny that there is 
any specific order from headquar- 
ters which requires contracting of- 
ficers to cut down on the amount 
of money which defense plants 
may claim for advertising expendi- 
tures in trade and technical publi- 
cations, they point out that con- 
tracting officers are under pressure 
from Defense Secretary Neil Mc- 
Elroy to clamp down on allowances 
for “overhead” items in order to 
get “more bang for the taxpayer’s 
dollar.” 


= Regardless of what the armed 
services procurement regulations 
authorize, they point out, the in- 
dividual services and the individ- 
ual contracting officers retain au- 
thority to apply the regulations as 
they wish. 

Any study of what is happening 
in defense plants will show that 
the individual services and the 
branches of each service follow 


| different policies. In all probabil- 


ity it would show some services 
treat overhead items such as ad- 
vertising exactly as they did be- 
fore, while others are allowing less. 
In fact, there would undoubtedly 
be instances in which a publication 
which has been disallowed by one 
contracting officer will continue to 
be allowed under a completely dif- 
ferent contract administered by a 
different service at the same plant. 

With the news that there have 
been several instances recently 
where contracting officers refused 
to approve the entire list of trade 
and technical publications selected 
by aircraft manufacturers and 
other defense plants, there have 
been suggestions within the armed 
services that the armed services 
procurement regulations commit- 
tee seek to provide more specific 
instructions which would enable 
contracting officers to single out 
the kinds of publications which 
should be recognized on an adver- 
tising schedule. 


= One approach, repeatedly re- 
jected in the past, is that the De- 
fense Department approve a spe- 
cific list of publications which are 
recognized as useful to companies 
engaged in defense work. Another, 
also rejected in the past, would 
involve approval of any trade and 
technical advertising so long as 
total expenditures are consistent 
with the amounts which the con- 
tractor previously spent for these 
purposes. 

A new approach, now being con- 
sidered by Air Force representa- 


tives, would try to narrow the 
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these ads was attributed by 
William Esty Co., Winston agency, as “one of those zany things that 
sometimes happens in this business.” The Winston ad ran May 7 
in the New York Daily News; the Old Gold ad ran Aug. 5, 1955, in 
the New York Times. Lennen & Newell is the Old Gold agency. 


room for argument by trying to 
define “trade and technical” so 
that advertising expenditures 
could be confined to publications 
which are known to be useful in 
the operation of plants engaged in 
defense work. 

Under current proposals for 
revising the cost rules for adminis- 
trative items—which were circu- 
lated semi-privately last Septem- 
ber for comment by important 
defense contractors—the existing 
provision on trade and technical 
advertising is retained, except for 
the elimination of the phrase “for 
the support of.” Officials claim 
this change is merely editorial in 
nature. 


s Although the treatment of ad- 
vertising was retained intact in the 
new proposals, officials say adver- 
tising is one of about six adminis- 
trative items which defense con- 
tractors say they want to discuss 
when a showdown meeting on the 
new cost rules is held with Secre- 
tary McElroy early next month. 

Instead of keeping advertising 
as it is, some of the associations 
which have commented on the cost 
principles say the advertising pro- 
vision should be expanded so that 
defense contractors can be reim- 
bursed for institutional advertis- 
ing which is used to improve com- 
munity relations and even for a 
portion of the product advertising 
which is useful in securing non- 
defense business which helps 
maintain the financial stability of 
the company. 

When the final session is held, 
officials indicate they will contin- 
ue to stand by their current pro- 
posal to leave advertising as it is. 


They may propose that the govern- | J 


ment authorize a small increase in 
the fee which is allowed to the 
contractor, so that he can absorb 
controversial administrative items 
like institutional advertising, pen- 
sion funds, employe training and 


product research and develop-| | am 


ment. # 


Larsen Appoints Fairbairn 

Don Fairbairn, formerly adver- 
tising and sales promotion man- 
ager of Charmin paper products 
division of Procter & Gamble Co., 
has joined the Larsen Co., Green 
Bay, Wis., as manager of adver- 
tising and merchandising. Larsen 
cans Freshlike and Veg-All prod- 
ucts. 


Matthys Named Ad Manager 

Leon T. Matthys has been ap- 
pointed advertising manager of 
National Automatic Tool Co., 
Richmond, Ind. Mr. Matthys was 
formerly an advertising and sales 
promotion specialist in General 
Electric Co.’s apparatus sales di- 
vision in Cincinnati. 


Apple Commission, Suppliers 
Plan Apple-Buying Research 

Two suppliers of materials for 
the packaging of fresh apples will 
share with the Washington State 
Apple Commission in the costs of 
a forthcoming nationwide survey 
of consumer apple-buying habits. 
The companies are Friday Pack 
Corp., Wenatchee, Wash., and Pa- 
cific Pulp Moulding Co., Portland, 
both of which are headed by John 
Higgins, president. Cost of the 
survey may reach $50,000, it was 
indicated at the May meeting of 
the commission. 

Five research firms are submit- 
ting proposals as to content and 
method of the survey. After these 
have been evaluated the commis- 
sion will establish a _ research 
project that is scheduled to start 
with the marketing of the 1958 
apple crop. Cole & Weber, Seattle, 
agency for the commission, will 
assist in developing the research 
program and subsequent mer- 
chandising and advertising plans. 
Research will include evaluation 
of apples in comparison with oth- 
er fruits in consumer preference, 
consumer awareness of difference 
in apple varieties, and preference 
in taste and color. 


Pines Contracts with ICD 

Pines Publications Inc., New 
York, has signed a new contract 
with Hearst Magazines Inc.’s In- 
ternational Circulation Distribu- 
tors division for newsstand dis- 
tribution of Pines publications. 
Pines puts out Miss, Screenland, 
Silver Screen, Real, See and sev- 
eral comics books. 


WINNER—Gloria Wolter, Parma, O., 
won first place and $200 for this 
poster in a contest conducted 
among high school students by the 
National Live Stock & Meat Board, 
Chicago, The theme of the contest 


“Meat—the Nation’s Main- 
stay.” 


was 
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Information for Advertisers 


e A new brochure entitled “The 
Psychology of Selling the Ameri- 
can Negro” has been issued by 
Kenneth Wilson Associates, sales 
and merchandising consultant, 222 
S. Morgan St., Chicago 11. The bro- 
chure discusses socio-economic 
characteristics peculiar to the Ne- 
gro that also motivate his buying 
habits. Copies are free to makers 
of consumer goods and services 
and advertising agencies. 


e Seventeen, 844 Madison Ave., 
New York 22, has released a report 
on beauty and buying habits and 
product preferences of teen-age 
girls. The report is entitled “The 
Beauty Habits and Product Pre- 
ferences of Young Women Under 
20, Part I.” Free copies are avail- 
able by writing Aaron Cohen, Sev- 
enteen research director. Part II of 
the report, dealing with makeup 
and fragrance, will be released 
during the summer. 


e Colorado’s ranchers and farmers 
are optimistic about 1958 and are 
in a mood to spend more of their 
money on automobiles, appliances 
and building materials than at any 
time in the last three years. That 
happy note is uncovered in a sur- 
vey conducted by the research de- 
partment of Colorado Rancher & 
Farmer, P.O. Box 1349, Denver. 
Copies are available on request 
from the magazine’s research de- 
partment. 


e Teen-age girls appear to be con- 
tent with their allowances, ac- 
cording to a report on a reader 
survey published by Miss. More 
than 96% of Miss readers under 20 
who receive allowances stated they 
think it is a fair amount. The medi- 
an weekly allowance was found to 
be $10.21. The 120-page study of 
age, income, interests and buying 
habits of readers is available from 
Miss, 10 E. 40th St., New York 16. 


e A map showing the distribution 
of the Spanish-speaking population 
in New York City has been pre- 
pared by El Diario de Nueva York, 
the Spanish-language daily. Print- 
ed in four colors, the map shows all 
the sections in the five boroughs 
where the Spanish-speaking pop- 
ulation constitutes 5% or more of 
a residential area. Copies of the 
map are available at $1 each from 
Philip Malkin, director of adver- 
tising, El Diario de Nueva York, 
164 Duane St., New York 13. 


e A brochure showing how farm 
families spend $40 billion every 
year has just been released by the 
Agricultural Publishers Assn. The 
brochure itemizes the $24 billion 
annually spent by farm families 
for the business side of farming and 
$16 billion annually spent for fam- 
ily living. The brochure also cites 
14 surveys reporting the effective- 
ness of farm publications in com- 
municating with farm people. 
These surveys were made by ex- 
periment stations, universities, in- 
dependent researchers and similar 
groups. Copies of the brochure are 
available free from the associa- 
tion at 333 N. Michigan Ave., Chi- 
cago. 


e St. Louis is the subject of the 
eighth market data book issued by 
NBC Spot Sales in its continuing 
series. The ninth book, covering 
the San Francisco area, is in pre- 
paration. The study points out that 
the St. Louis metropolitan area 
ranks ninth in population with 1,- 
932,800 and that 18 states have 
smaller populations. Figures are 
given for the area’s effective buy- 
ing income, total retail sales and 
average weekly wages in the prin- 
cipal industries. The study includes 


lists of the leading department| 


stores, drug and food chains, radio 
and television stations, hotels and 
newspapers in the area. Market 
data books previously issued by 
NBC Spot Sales include research 
on Cleveland, Seattle, Washington, 
Miami, Louisville, Denver and 
Honolulu. Copies of the studies 
may be obtained from the research 
department, NBC Spot Sales, 30 
Rockefeller Plaza, New York 20. 


e People prefer mixed furniture 
for living room and matched furni- 
ture for bedrooms, according to 
American Home’s new “Reader 
Consumer Panel Report No. 5.” 
74.8% of the people replying to a 
question having to do with mixed 
or matched furniture, preferred 
mixed in the living room and, at 
the same time, 60.9% and 66.4% 
respectively preferred matched sets 
in the dining room and master 
bedroom. The report also deals 
with homes of panel members, food 
products, laundry bleaches, length 
of time married and paper acces- 
sories. Copies are available by 
writing to the reader consumer 
panel director, American Home, 
300 Park Ave., New York 22. 


e Cultural, religious and racial 
factors play a vital role in shaping 
consumer buying habits, product 
usage and brand preferences. No- 
where is this more evident than in 
the New York area, which includes 
within itself distinct markets made 
up of substantial numbers of fam- 
ilies in different cultural groups. 
One major source of information 
indicating the importance of these 
factors is the “Continuing Annual 
Pulse Pantry and Medicine Chest 
Inventory,” conducted each year 
since 1944 by Pulse Inc. for the 
Joseph Jacobs Organization. The 
1958 survey, just released, presents 
information as to purchasing pow- 
er, characteristics and buying hab- 
its of Jewish vs. non-Jewish fam- 
ilies, covering over 600 food, 
beverage, household, liquor, drug, 
health and beauty aid brands. Ad- 
vertisers and their agencies are 
invited to contact the Joseph Ja- 
cobs Organization, 342 Madison 
Ave., New York 17, for further in- 
formation regarding the survey. 


e Prairie Farmer’s “Food Buying 
Habits Survey” has just been re- 
leased. It shows the buying trends 
of grocery products for farm fami- 
lies throughout Illinois and Indi- 
ana. The survey is available on 
request to W. G. Brookman, adver- 
tising manager, Prairie Farmer, 
1230 Washington Blvd., Chicago 7. 


e The Syracuse Newspapers has 
available a market data booklet 
which shows how the circulation 
pattern of the Syracuse newspapers 
matches the Central New York dis- 
tribution territories of leading na- 
tional advertisers, and of local 
chains, wholesalers, jobbers and 
food brokers. It is titled, “When 
You Think About the Syracuse 
Market—Think About All of It.” 


e A picture of the growing indus- 
trial South has been put in booklet 
form by the Louisville & Nashville 
Railroad Co. in “Focus on the 
South.” Of interest to all manu- 
facturers and marketers, this il- 
lustrated 32-page booklet describes 
the industrial progress that has 
been made in the South and out- 
lines the future growth which can 
be expected in this area. Special 
sections of the booklet are devoted 
to the many and varied industries 
in the South, the importance of 
mining, chemicals, textiles, paper, 
forest products and other industries 
as well as agriculture. Details are 
also provided relative to resources, 


STRETCHED OUT—KOMO-TV, Seattle, is using five de- 
signs (plugging fun, news, sports, western and color) 


in 17 locations for its double panels—the first use of the agency. 


double panels by an advertising medium in the Seat- 
tle area, the station says. Cole & Weber, Seattle, is 


inexpensive power and other “nat- , Hamm Beer Names Cail 

ural” advantages. Copies of the} John Cail, who most recently has 
booklet are readily available and|owned and operated his own ad 
can be had at no cost from R. E.|agency, has been named to the 
Bisha, general industrial agent,|newly created position of adver- 
Louisville & Nashville Railroad |tising coordinator for the western 
Co., Louisville. # division of the Theo. Hamm Brew- 
ing Co. 


Two Join Donahue & Coe 

Kate Rubin, formerly with Don- 
ahue & Coe, and Melvin Elliott, 
previously with Fred Wittner Ad- 
vertising, have joined C. L. Miller 
Co., New York. Miss Rubin is on 
the copy staff; Mr. Elliott joins 
the agency’s industrial group. 


Carnation Boosts Gilmore 
Sidney H. Gilmore has been 
promoted by Carnation Co., Los 
Angeles, to the newly created post 
of merchandising manager, evap- 
orated milk division. He will be 
responsible for national merchan- 
dising activities, assisting Robert 
C. Evans, evaporated milk divi- 
sion manager. Mr. Gilmore was 


at 
We 
nor 


7, 


formerly assistant general sales A or coll 
manager of the company’s Albers 30 UNI 
cereals and pet foods division. NGF 
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| in the comfort and 


He reads Advertising Age 


quiet of his home 


says CHARLES CABANA, Jr. 
Sales Promotion Manager 
Stanthony Corporation 

Los Angeles, California 


“Regardless of one’s desire,” writes 
Mr. Cabana, “it’s practically impos- 
sible for today’s Advertising or 
Sales Promotion Manager to study, 
create, and plan, and much less 
read the myriad of publications and 
data that cross his desk each day. 
Still, he must keep informed. 

“By reading Advertising Age in the 
comfort and quiet of my home, I 
accomplish two important things: 
First, I let AA separate the chaff 
from the wheat in reporting only 
the most factual and newsworthy 
stories, clearly, concisely, and in- 


ness.” 


“Second, I can concentrate on the 
information gleaned. There is never 
an issue from which I do not obtain 
an idea, a warning, a surprise, or a 
chuckle of some sort. . .. You might 
say AA is like a stethoscope— 
tuned in on the pulse of our busi- 


Why don’t you read Ad Age at home 
where you can concentrate on the in- 
formation gleaned from its idea-packed 
pages? For 3 little dollars (less than 
6¢ a week) you may have a whole year 
of AA—52 stimulating issues. The 
coupon below guarantees your satis- 


terestingly. faction. 
a aa aaa = 
Advertising Age. 
MAIL THIS | 200 East Illinois Street, Chicago 11, Illinois 
Here is order fo (52 issu rvice of Advertising 
COUPON FOR — | Ace. Anytime Tam not satisfied, my money will be refunded 
| My Name. Title. 
nee ae 
SUBSCRIPTION =| H Sets xis 
| 0 $3 enclosed (0 Bill firm (0D Bill me 
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THE 


LANDING 


STRIP 


as seen by 
JOHN BURGOYNE 


reported by other sources.’ 


Covering blemishes in the wall 
with pictures is an old stunt in many 
an old house and many a tired hotel. 
The practice will most yy exist as | 
long as it continues to be less ex- 
pensive to buy a picture than to re- 
finish a wall or re-decorate a room. 
Sometimes it’s just a temporary 
measure but a necessary one. It’s 
not always possible to find the repair 
man required precisely when you, 
might need him. But a new wrinkle | 
on this practice of using a picture to 
cover a hole in the wall came to light 
recently in a New Mexico jail. 


Two prisoners used the picture of | 
a pin-up girl to cover the hole they 
cut through the steel cell wall in 
order to effect an escape. Now we 
know when a pin-up girl becomes 7 
cover girl... 


x * *® 


| 
| 
| 


Hair tonic sales don’t have to suffer | 
in any season if the selling pitch is | 
what it ought to be. Some time ago 
Burgoyne completed a study for a| 
manufacturer in this field, conducted | 
over the complete circuit of the sea- | 
sons. Facts on sales were picked up | 
continuously in Louisville, 


apolis, and Peoria where sound sales | / 


approaches were tested. The result | 
for the manufacturer? Now his mar- 
keting formula is as good as his 
formula for hair tonic. How you 
keeping your curls in place, friend? 


x *k *& 


When a product has a good, strong 
“kid appeal” its chances are better | 
than average of being a top-seller. 
In *Quad Cities, Roanoke, fe. Toledo 
Burgoyne checked the sales of an 
air freshener packaged to look like 
a child’s toy. Seems the kids made 
mother buy it, and she liked having 
it around because it wasn’t a signal 
that the house had some bad odors. 
When it was empty it became a toy 
for sure. Sales recorded by the 
Burgoyne organization indicate 
there’s a new toy maker coming on 
the scene. Nice smell about the guy, | 
too! 


2 


| 
it doesn’t pay to guess the sales 
score when Burgoyne’s facts make it 
possible to know in advance what 
you can expect of your product. Lean 
on your horn, brother, that’s a 
Burgoyne man right in front of you. 


oupenert, East Moline, Moline and 
Rock Island. 
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Ad Cost Was $2.29, 
|Research Co. Says 


| stantial discrepancy between pub- | 


|are not included. Data from media! ® “The 


Brewers 1956 Bbl. 


New York, May 20—‘“Brewers 
in 1956 spent $2.29 per barrel for 
advertising in all types of media, 1) 
not $1.09 per barrel as Saas TAS 


This statement was made last | 
week by the Research Co. of Amer- | 
ica in a new analysis of eisai | 
expenditures by brewers. 

The analysis covers 100 do-| 
mestic brewers and 18 beer import- 
ers. Comparative figures for three | 
previous years, the report says,| § 
were: 1955, $2.15; 1954, $2.07;| 
1953, $1.71. o 

Currently, it is estimated, the! 
brewing industry is spending) 


about $200,000,000 annually for) WINNERS—Shown here are the best of show (“Torch” 
| cover) and two first award winners 


advertising. 
“One major reason for the sub-| 


eee AGt hin BLIY Chstee# 


(Whiting- 


Plover Paper Co. and Miller Brewing Co. ads) in the 
contest held by the Art Directors Club of Milwaukee. 


lished figures and actual adver- | °f miscellaneous items of adver- 
tising expenditures,” A. Edwin) tising expense, such as car cards, 
Fein, managing director of Re- |exhibits, motion pictures, etc., 
search Co. of America, says, “is | which in the case of brewers, 
that measured media data reflect|@Verages almost 10% of the total 
only time or space charges. Talent, | budget. 

production, and other expenses | 

increase in advertising 
such as radio and point of sale| expenditures between 1948, when 
are not available. This is also true| brewers spent $1.02 per barrel 


GIVE YOUR SALES 
THAT NEEDED LIFT! 


Siathin Cheb 


LAYS A “NEVER MISS” 


y Right in 
= Your Lap! 


You don't have to lift a 
finger to shovel in the sales 


: [am = brand new, tested-in-the- 
_ ie field promotion package. 
Nothing for you to do but 
set up your deal! 


WE FURNISH EVERYTHING! 
®@ dynamic, giant, two color posters 
® window streamers and wire- 
hangers 
®@ bag-stuffers and handbills 
® full and half page newspaper mats 
@ entry blanks for six different 
types of successful contests 
Everything ready except your own 
imprinting . . . done by you or Fashion 
Club. Entire package developed in 
conjunction with country’s top-notch 
agencies and accounts. 
Self-Liquicating Too 
Here's a promotion that pays for itself 
. and returns an actual “in the 
cash register’’ profit. 
New Business Men 
in agencies find this a powerful ac- 


Fashion Club’s Pony 
Promotion Never Misses 


That’s why 98% of America’s Pony 
promotions are Fashion Club promo- 
tions. Used by accounts such as 
Nesties, Swift, Pillsbury, Ford. Food, 
Drug, Dairy, Soft-Drink and Candy ac- 
counts have scored unbelievable sales 
increases. Grocery and department 
stores, automobile dealers, real estate 
developers, Federal Savings and Loan 
associations, American Legion Posts, 
Chambers of Commerce, Co-Operative 
Merchant Days .. . every one of them 
write that Fashion Club’s Pony promo- 
tion outpulis by far any sales stim- 
ulating plan they ever used. 


count getter. 


GET GOING NOW 

You don't have to plan and prepare for this one six months in 
advance. You're in action immediately . . . pony saddle, bridle, 
martingale . . . tie-up material . . . everything all ready to go. 
Pulls anywhere . . . big cities or small towns. REMEMBER .. . 
EVERY KID WOULD GIVE HIS RIGHT ARM FOR A SHETLAND 
PONY. 

State type of product or store or business for which you are 
planning Fashion Club’s promotion. We'll rush details. 


WIRE, WRITE OR PHONE .. . NOW. Be the first in your market to hit the jackpot. 


Sailion Chub 


SHETLAND PONY SALES COMPANY 
Largest in the World 
Chicago 11, Illinois 


dollars with Fashion Club's | 


for advertising, and 1956, when 
| they spent $2.09,” Mr. Fein says, 
“is due to two primary factors: 


“1. Increase in media costs, and | 
the growing use of television as an | 


advertising medium by brewers. 
“2. The recognition by brewers 
of the necessity to spend more 
dollars for advertising to main- 
tain and improve their operating 
| position. 
| “The figure of $2.29 per barrel | 
which was the industry’s average 
advertising expenditure during 
1956,” Mr. Fein says, “was devel- 
|oped as the result of a highly 
satisfactory response to a con- 


fidential questionnaire sent to 
|brewers by Research Co. of 
| America. 


“Responding companies (whose 
volume represents almost 40% of 


|industry total sales) disclosed to-| 


i tal advertising budgets, alloca-| 


tion of media, and other illuminat- 


Pony Promotion ‘=: 
The confidential data reported 


by cooperating brewers has been 


| supplemented and compared with | 


_ figures available from _ other 
| sources. Measured media data 
|covering individual brewers are 
also included in the analysis. 


s “This analysis,” Mr. Fein says, 
“shows that the brewing industry 
| is currently spending at the rate 
| of $200,000,000 annually to pro- 


| mote the sale of beer and ale. 


“This advertising investment is 
approximately double the budgets 


during the last decade, of 0.5% 
consumption. 


“As every informed reader must 


sively increased share of the| 
brewer’s advertising budget. Dur- | 


in sales, and 15.7% in per capita | 


be aware,” Mr. Fein says, “televi-| 
sion has been enjoying a progres- | business paper readership. He suc- 


ing 1956, television took 28.5¢ out 
of each dollar; in 1955 it took 
| 22.7¢. 

“However, point of sale is one 
medium which has not suffered 
from tv's favored treatment by 
brewers. During 1956, advertising 
expenditures for point of sale 
_ averaged 21.1% of the total com- 
| pared with 19.5% during 1948.” 


= A comparative breakdown of 


brewers’ expenditures by media 
for the years 1956 and 1948 
follows: 
1956 1948 
% %o 

| Television ........ 28.7 0.9 
Point of Sale ..... 21.1 19.5 
Newspapers ...... 9.1 19 * 
Magazines ........ 3.8 —_* 
ME cocks cc 19.9 26.2 
a Si an ive. 085 9.2 17.0 
All Other ........ 8.2 16.8 


* Not reported. 


Brand Names Foundation 
Plans Retailer Award 

Brand Names Foundation has 
begun competition for its retailer 
of the year awards in 26 cate- 
gories, honoring merchants who 
build reputations for brand 
names. Winners will be feted in 
April, 1959. 

The foundation has also pub- 
lished a new booklet, “Operation 
Pacesetter,” which discusses prob- 
lems relating to retailers and 
merchandising programs. It is 
available to BNF members. 


of ten years ago, despite a drop,| 


_Kiernan Named Eastman Head 
George C. Kiernan, formerly 
|exec vp, has been named president 
\of the Eastman Research Organi- 
zation, New York, which studies 


| ceeds R. O. Eastman, who has been 
‘elected chairman of the board. 


FORUM 


the new force in building 


Mi 2-2988 Architectural Forum /the magazine of building/published by TIME INC. 
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Postal Hike May 
Improve Service 
—But It'll Cost 


(Continued from Page 1) 
for second in 1960 and 1961, and 
a minimum 2%%¢ per piece rate on 
third class, effective July 1, 1961. 


® Any doubt about the outcome of 
the battle disappeared after 
House and Senate Republican 
leaders visited the White House 
Tuesday and came away with 
word that Postmaster General Ar- 
thur Summerfield has advised the 
President to accept the compro- 
mise. Mr. Summerfield was re- 
ported to feel that the prospect of 
$550,000,000 of new revenue was 
as much as he could hope for—a 
sufficiently good deal, since it ex- 
ceeds the salary increases in the 
bill by at least $250,000,000. 

While the rate increases in the 
bill .are the highest in history, 
mail users drew some consolation 
from the fact that the compromise 
includes a strong policy statement 
which may head off further rate 
legislation for several years to 
come. 

Under this policy statement 
Congress flatly states that the 
Post Office is to be regarded as a 
public service. 


# “While the Post Office estab- 
lishment, as all other government 
agencies, should be operated in an 
efficient manner,” the statement 
Says, “it clearly is not a business 
enterprise conducted for profit or 
for the raising of general funds.” 

Under the policy section Con- 
gress identifies a list of postal op- 
erations which it regards as con- 
stituting public service, which 
should not be ‘considered in com- 
puting the department’s costs for 
rate-making purposes. These 
items, which add up to more than 
$250,000,000, include such factors 
as the losses incurred in operat- 
ing second and third class post of- 
fices, losses incurred from low 
rates for handling periodicals and 
promotional material of non-prof- 
it organizations, mail for the blind, 
and many other unremunerative 
postal functions. 

Conversely, Congress agrees 
that rates for first class mail in 
the future are not to be based 
solely upon an automatic appor- 
tionment of total postal costs 
among the classes. 

Accepting the argument which 
had been used by the Post Office 
Department to justify first class 
rates which would yield more 
than the actual cost assigned to let- 


|proposing that the letter rate go 


ters under the department’s cost 


How Compromise Postal Bill Affects Rates 


FIRST CLASS 
Now Proposed 
Letters 3¢ 4¢ 
Postcards 2 3 
Airmail letters 6 7 
Airmail Postcards 4 5 
SECOND CLASS 
Publishers rate (per Ib.) 1/1/59 1/1/60 1/1/61 
Reading portion ........c.cccccceeeseees 1.95¢ 2.1¢ 2.3¢ 2.5¢ 
Advertising portion 
Zone 1,2 1.95 2.2 2.6 3.0 
Zone 3 2.6 3.0 3.5 40 
Zone 4 3.9 45 5.2 6.0 
Zone 5 5.2 6.0 7.0 8.0 
Zone 6 6.5 77 8.7 10.0 
Zone 7 7.8 9.2 11.0 12.0 
Zone 8 9.1 11.0 12.5 14.0 
Minimum per Copy... eeeee ve¢ “ue %¢ vat 
THIRD CLASS 
Bulk 
Circulars ote. Ub. ....0:2..ccc00+-sesesseees 14¢ 16 ¢ 
Piece 1s ¢ 2 ¢(1/1/59) 2% ¢ (7/1/60) 
Catalogs Ib. 10.0¢ 10 
Non-profit (piece) 0.0.0.0... 1¢ 50% of bulk rate 
Odd size 3 6¢ 6 ¢ 
CONTROLLED CIRCULATION 
8 oz. or less 10¢ per Ib. 12¢ 
Over 8 oz. 11 per Ib. 11 per Ib, 


ascertainment system, the policy | 
statement says first class is to) 
carry an amount in addition to ac- | 
tual cost, to represent the pre- 
ferred handling which it receives. 


= The battle which ended today 
goes back to early 1953, when 
Postmaster General Summerfield 
first went to Congress for a 4¢ 
letter. In 1956 he got a rate bill 
through the House only to have it 
die in the Senate post office com- 
mittee. His rate bill again passed 
the House in 1957, but it remained 
bogged down in the Senate post 
office committee until March. 
Early this year Mr. Summerfield 
raised the stakes in the battle by 


to 5¢ with the extra $250,000,000 
earmarked to finance a program 
of post office construction, which 
was offered as a way to fight the 
recession and improve postal serv- 
ice. 
While the 5¢ rate prevailed on 
the Senate floor, the majority of 
the Senate members of the con- 
ference committee were against it. 
The compromise approved today 
reverted to the 4¢ rate originally 
approved by the House. 


MEASURE ELIMINATES 
SOME ANCIENT RULES 

WaAsHINGTON, May 22—While 
the new postal rate bill approved 
by Congress today loads heavy ad- 
ditional costs on publishers, ad- 
vertisers will get some consola- 
tion from sections which clear the 
way for elimination of postal re- 
strictions which inhibit the free- 
dom of creative people to use new 
materials and ideas in newspaper 
and magazine ads. 

One of the most important tech- 
nical changes in the bill elimi- 
nates the requirement that all the 
Pages of a magazine must be “pa- 
per.” The step was taken, the con- 
ference committee said, because 
there is increasing use of foil lam- 
inates and other materials in ads. 
The change will enable the Post 
Office Department to revise its 
rules “in keeping with existing 
circumstances and conditions and 
modern practices.” 

Circulation promotion managers 
also will benefit from the elim- 
ination of a long-standing rule 
against the use of promotional 
material on bills and renewal 
cards stapled into magazines and 
newspapers. Under the bill ap- 
proved today, the old restriction 
would be eliminated. # 


Vance Named PR Head of IH 

John W. Vance, assistant public 
relations director of International 
Harvester Co. since 1941, has been 
named director of public relations 
of the company. He succeeds Dale 
Cox, who died May 15 (see Page 
94). Mr. Vance joined the company 
in 1938. 


ae eee niicd 
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‘ TOUR WITH TEAACO.. 

You'll have 

the best 

: vacation trip 
ever! 
: ‘Tour with TEXACO _ 
g | 33 Se 


FOR TOURISTS—Texas Co. will promote auto travel in an eight-page 


guide inserted in a color spread in 


the June 10 Look. Cunningham & 


Walsh, New York, is the agency. 


ANA Demands Pact to 
End TV Triple Spotting 


(Continued from Page 1) ' 
about triple spotting is increasing | 
but he termed this the concern of | 
agencies rather than the net- 
works. He said the network is re- 
sponsible for its national pro- 
grams and the proper handling of 
commercials on them, but that the| 
treatment of spot time is entirely 
up to stations. 

The CBS affiliates policy is 
against triple spotting, Mr. Bunk- 
er said, “and we hope their good 
example will be of some influ- 
ence.” 


= The ANA’s suggestions for im- 
provement were embodied in a 
press release announcing the find- 
ings in a sponsor survey on the 
problem of triple spotting. 

This action comes at a time 
when more and more advertisers 
and agencies are moving individu- 
ally against triple spotters. One 
of the leaders in this cleanup drive | 
has been Lee M. Rich, vp and me-| 
dia director of Benton & Bowles, 
which now requires representa- 
tives to signify on all availabilities 
lists whether the period is triple) 
spotted. If triple spotting is per- 
mitted, admittedly, the agency) 
doesn’t buy; if monitoring indi- 
cates that triple spotting has been 
permitted on the sly, the agency 
refuses to pay. 


# Benton & Bowles’ efforts have 
been centered on spot periods be- 
tween network programs. Mr. 
Rich told AA that the agency’s 
firm attitude seems to have im- 
proved the situation in most mar- 
kets where B&B clients are active 
except Denver. When the Denver 
stations declined to promise not 
to slot three between-show an- 
nouncements back to back, the 
agency canceled its schedules in 
the market. 

Compton Advertising, another 
prime mover in this cleanup drive, 
also is concerned about Denver 
and may do likewise. 

Compton, which now requires 
spot confirmation contracts to 
guarantee no more than two spots 
between programs, is approaching 
the problem from another direc- 
tion as well. This agency has ap- 
pealed to the network—the case 
in point being ABC—to bring sta- 
tions into line. A couple of months 
ago Compton complained to ABC 
that some affiliates were cutting 
into the time P&G had bought for 
“Wyatt Earp” and using it to triple 
spot. At that time the network 
assured the agency that it was 
contacting all of the alleged vio- 
lators and waging a “vigorous 
campaign” against triple spotting. 


@ The network said it had been 


assured such spotting around Wy- 


att Earp has been eliminated. 
Now Compton’s “Wyatt Earp” 
battle has gone a step further. The 


‘agency has asked ABC-TV for full 


rebate for a monitored week dur- 
ing which KUTV, Salt Lake City, 
allegedly placed a Pepsodent spot 
adjacent to the Gleem sponsored 
western. Sources within the agen- 
cy charge this station quadruple 
spotted on both sides of the west- 
ern, which means that something 
like 40 seconds had to be snitched 
from the show. 

Though this complaint was based 
on product conflict, it is apparent- 
ly part of the agency’s over-all 
drive against multiple spotting; 
this case seems to have been chos- 
en because the station added in- 
sult to injury by allegedly short 
changing one network sponsor to 
sell a spot to a direct competitor. 

At press time the agency said 
it had had no reply from ABC-TV. 
Oliver Treyz, president of the net- 
work, was not familiar with the 
specifics of the case, but he told 
AA that the agency’s complaint 


/was being looked into. 


= If it’s a matter of product con- 
flict between a network commer- 
cial and a spot adjacency, that, 
Mr. Treyz said, is a problem for 
the station. “But if triple spotting 
is eroding the time we sell to net- 
work sponsors, that is a clear vio- 
lation of ABC’s contract with our 
affiliates and the stations have no 
right to do it.” If such violations 
occur, there will be a proper ad- 
justment to make it up to the ad- 
vertiser who has been short- 
changed, he added. 

Mr. Treyz recalled that ABC 
had taken up the problem of triple 
spotting, which he thinks will 
“have an adverse effect on all of 
us,” with affiliate managers early 
this year. He said stations were 
reminded that it is impossible to 
triple spot next to a sponsored net- 
work show without cutting into 
the time that has been sold to a 
network sponsor. 

(Editor’s Note: A Class A half- 
hour sold to a sponsor by all three 
networks means that he has 29 
minutes and 20 seconds coming to 
him; 10 seconds goes to the net- 
work for a reminder on what is 
coming up and 30 seconds goes to 
the station for spot sale. Three 10- 
second IDs conceivably could be 
fitted back to back, but most of the 
triple spots reportedly are not of 
this length.) 


= Mr. Treyz is of the opinion that 
there is not as much triple spot- 
ting as people think, but he be- 
lieves what there is of it should be 
stopped. If he finds that ABC-TV 
clients are being short-changed he 
said the “big stick will come out” 
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\if mecessary to assure sponsors 
that they get their full amount of 
| time. 
|}@ In releasing its survey on the 
problem of over-crowding tv’s 
lchoice time periods, the ANA 
|termed this a “widespread abuse.” 
\Of 115 advertisers who replied to 
the association’s questionnaire, 32 
|said they had been subjected to 
| triple spotting in recent months. 
On the affirmative side the 
study uncovered various methods 
jused by advertisers to fight being 
jammed in against too many other 
commercials. One ANA member 
said that this legend is stamped 
on all his time orders: “The sched- 
ule covered by this order is auto- 
matically canceled in the event 
any announcement in the sched- 
ule is broadcast in sequence with 
more than one other commercial 
announcement. The agency will 
not pay for an announcement so 
scheduled.” 


® Another advertiser said his 
agency included the following in 
all spot tv contracts: 

“1, Station agrees that this ad- 
vertiser will share between pro- 
grams periods with only one other 
advertiser. 

“2. Station agrees that in the 
instance of within program par- 
ticipations, no other advertiser will 


be scheduled immediately adja- 
cent to this advertiser. 
“3. Station agrees to advise 


agency, in writing, in advance of 
any change of adjacencies.” 
George Abrams, Revlon vp and 
chairman of the ANA’s radio-tv 
service committee, said the ANA 
had decided to look into triple 
spotting because it does seem to be 


worsening “particularly in the 
Denver area.” 
However, he emphasized that 


individual efforts by advertisers 
and agencies—such as P&G, R. J. 
Reynolds, Benton & Bowles, Wil- 
liam Esty Co. and Compton— 
seem to be helping to improve the 
situation. 


s If most people agree that triple 
spotting is bad, and they seem to, 
why is there so much of it? 

There is no simple answer, but 
many people think the buyer’s in- 
sistence on a high-rating position 
—and nothing else—is the princi- 
pal reason. Many stations and rep- 
resentatives will tell you that they 
have to jam the advertisers in 
during the peak viewing periods 
in order to deliver the ratings de- 
manded by the clients. Everybody 
can’t be next to “Gunsmoke,” Per- 
ry Como, “Wagon Train” and the 
rest of the top ten attractions, but 
everybody wants to be. 

The representatives say agen- 
cies which complain about triple 
spotting will try to talk a station 
into crowding their product into 
a high-rating spot period in order 
to show the client that they can 
deliver a strong schedule. “Once 
these agencies have muscled their 
way in as the third spot next to a 
popular show, then they go back 
to crusading against multiple spot- 
ting,” one rep told AA. # 


Lang Heads Smith Agency 

Dwight C. Lang, formerly vp, 
copy chief and research director 
of Frederick A. Smith Advertis- 
ing Agency, Morristown, N. J., 
has succeeded the late Frederick 
A. Smith as president of the 
agency. Mr. Smith, who died 
March 31 last, of a heart attack, 
founded the agency in 1944 with 
Mr. Lang. Both had formerly been 
associated with Hawly Advertis- 
ing, New York. 


Storer Names Robert Kerns 

J. Robert Kerns, formerly vp 
and managing director of WVUE- 
TV, Wilmington, Del., has been ap- 
pointed vp and managing director 
of WAGA-TYV, Atlanta. Mr. Kerns, 
a veteran of 19 years with the 
Storer Broadcasting Co., replaces 
Glenn Jackson, who resigned. 
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THe ADVERTISING MARKET Pace | 


Rates: $1.25 per line, minim 
maximum—two) 30 letters and spaces 


two lines for box number. Closing deadline: 


no later than noon, Wednesda 


sentative (Classified ony lassified 


Bt < Ca 
6 MONTHS ENDING DEC. 31, 


NOTICE 
Due to the Memorial 


Day holiday the 
deadline for all classified 
advertising will be May 27 

for the June 2 issue. 


HELP WANTED 


ACCOUNT EXECUTIVE 
Progressive AAAA agency needs experi- 
enced account executive. Outstanding 
opportunity for aggressive young (30's) 
man with sound agency background. 
Send complete details, including salary 
requirements in first letter. All replies 
will be acknowledged. 

Box 1541, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


If You're in ADVERTISING 
Your Job is MY BUSINESS 
Call Miss Barnard at 
WA 2-2306 for the really 
BIG positions in Advt. 
Radio, TV, Publishing and 
Pub. Rela. See me now!! 
202 S. State St., Suite 1302-4 


ADVERTISING 
SALES PROMOTION 
Well known national food manufacturer 
has unusual opportunity in advertising 
and sales promotion department for 
young man 28-33. Must be ambitious, re- 
sourceful, imaginative, with several years 
of experience. Requirements are high, 
>ut the man who qualifies will be ex- 
pected to assume responsibility quickly. 
Send complete resume, salary require- 
ments, first letter. 
Box 1554, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


MOLENE 


Public Relations 
COPY WIters .....ceecccercves Advg. Managers 
Artists ....... Media ...... Production ...... Service 
“All is grist, which comes to our mill” 
Andover 3-4424, 105 W. Adams St., Chgo 3 

ADVERTISING SPACE SALESMAN 
Specialized publication seeks general na- 
tional advertising. Experienced man 
wanted on full or part-time commission 
basis. Commission from 15% to 33%%. 
Call Judson 6-4381 (New York) or write 

Box 1555, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS—PLACEMENTS 

209 So. State St. HA 7-1991 Chicago 
ADVERTISING AND SALES 
PROMOTION DEPARTMENT 

of aggressive, fast growing eene has 

openings for 2 ambitious young m 

1—ASSISTANT TO ADVERTISING 
MANAGER Sales promotion and solid 
advertising background essential. Expe- 
rience in food advertising or retail pro- 
motion helpful. Must be capable to 
follow through and program promotions 
for our accounts. 

2—LAYOUT, ART AND PRODUCTION 
MAN To handle art department. Will 
work with ad manager and agency. 
Must be capable of visualizing promo- 
tions. Background in food or retail ad- 
vertising helpful. 

State full qualifications, 

and present salary. 
Box 1566, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
EXECUTIVE & CLERICAL _, 
EXPERIENCED & TRAINEE 
Publishers Employment 
469 E. Ohio St., Chicago, Su 7-2255 
IMAGINATIVE SALESMAN 
Point of purchase sign producer needs 
creative salesman to work with national 
accounts. Primarily Chicago area. Should 
have experience working with large ac- 
counts. Opportunity unlimited. 
Box 1556, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


Editors 


experience, 


INDUSTRIAL ADVERTISING MANAGER 
LOOKING for a man who can get the best 
out of an advertising staff and the most 
out of an advertising dollar, with 9 years 
experience as advertising manager (work- 
ing with salesmen, budgeting, market re- 
search, media selection, advertising copy, 
direct mail, company publications, cata- 
logs, sales promotion, publicity, testing 
of advertising, and public relations) and 
3 years as a successful salesman, all 
with a company name well known in in- 
dustrial advertising, age 38, M.B.A.? Will 
relocate. Available for interview now in 
New York. Will send résumé immediately. 
Box 143, ADVERTISING AGE, 480 Lexing- 
ton Ave., New York 17, New York. 


um charge $5. . 1 with order. Figure all cap lines 


5 days preceding publication date. Pacific Coast Repre- 
Departm 
0287. Closing deadline Los Angeles Monday 


sede; tilenion B om Display classified takes 
inch, and card discounts, size and frequency apply 


_ AVERAGE PAID CIRCULATION FOR 


& lower case 40 line. Add 


“2 written form in 
Inc., 4041 Marlton Ave., Los 


noon, 7 days 
card rate of $17, 75 per column 


40,429 


POSITIONS WANTED 


TOP CONTACTS & SUPERIOR SALES 
ABILITY AVAILABLE TO PUBLISHERS 
Young, successful, hard working & crea- 
tive rep. wishes to represent good trade 
magazine in N.Y.C. & North East. Excel- 
lant company & agency contacts. Out- 
standing record, many years experience, 
college, commission basis. Send recent 
issue with reply. 

Box 1548, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 
FARM EDITOR—WRITER 
magazine, Newspaper, PR, Radio Farm 
Director, photog, > ~~ B.S. in tech 
ag, ag journalism. Age, 36 
R. J. PEPOON 
1651 E. Newton, Milwaukee, Wisconsin 


ents, 


1957 


EXPER. Public Rel., Adv. Promotion, 
Photography, young man, 26, single, 
personable. Xint. backgrnd incl. strong 


electronics. Willing to relocate. 4911 Edg- 
erton Ave., Encino, Calif. ST 8-3324. 

Your opportunity now to upgrade. Ag- 
gressive young space salesman desires 
wider opportunity. Four years selling ex- 
perience. Two college degrees. Excellent 
references. Chicago based, will travel. 


$9-11,000 
Box 1565, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


| include billing, 


REPRESENTATIVES WANTED 
WANTED: oo ~ REP— 
HICAG 


Industrial ublisher + A representative 
to cover Chicago area. Prefer individual 
but will consider a team operation. Vol- 
ume on present publications can be ex- 
panded substantially and new title com- 
ing shortly make e .. y income of 
major importance. rite complete details 
of your operation and include names of 
present publishers. 
Box 1552, ADVERTISING AGE 
430 Lexington Ave., New York 17, N.Y. 


REPRESENTATIVES AVAILABLE 


Adv. Sales Mgr. of prominent national 
magazine is going into the publishers rep 
business. Brilliant space sales record 
through creative selling has developed 
many unusually fine contacts in Chicago 
jand New York. Commission basis, will 
collections and promo- 


ee ae Ses 


Advertising Age, May 26, 1958 


ACCOUNT EXECUTIVE 
for Agency not in 
N.Y.C. or Chicago 


Objective — ual grown (y (with hard 
work) and w V.P., 

Acct. Exec. = ood idsine pis wat 4-A 
New York City agenc Handled 
accounts up to If million dollars. 
Solicited and won million and a half 
in new business. Also has been Adv. 
Mgr. and Asst. Sales Mgr. hard lines 
manufacturer. Looking for agency 
with aggressive spirit, good client 
roster and a happy ship. If we jibe, 

te) 


let's talk. Write x 139, Advertis- 
ing Age, 480 Lexington Ave., New 
York 17, N. Y. 


tional assistance, if desired. Excell 
references. Send copy of your i 
tion with reply to: 
Box 1553, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


BUSINESS OPPORTUNITIES WANTED 


Partner-publisher for international multi- 
lingual exchange magazine to circulate in 
112 countries and provide marketplace 
for anyone wanting to sell or buy any- 
thing or to contact opposite numbers 
(trade-travel-friendship). 75% interest 


available. Contact Salzburg 1, Fach 182, 
Austria. 
Established canned meat manufacturing 


company for sale or will merge with 
similar firm or reputable sales agency. 
Piant in Virginia. 
Box 1563, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


OPPORTUNITY KNOCKS! 
NYC advertising executive wanted, in- 
active or active to invest in small phar- 
maceutical Co.—ready to expand. 
Box 1564, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 


LET ME HELP BOOST SALES 
For ad manager seeking creative assist- 
ant, will locate anywhere. 3 years’ ex- 
perience with No. 1 industrial advertiser, 
both ad and product divisions. Aggres- 
sive, vet, 26, married. Now in NY, to 
visit Chicago June 2-13. Resume, samples 
available now. 
Box 1557, ADVERTISING AGE 
480 Lexington Ave., New York 17, N.Y. 
A.E. WITH CLIENT/AGENCY EXP. 
Solid exp. on both sides of fence. A.E., 
A.M., Creative, Mkt’g., new  business- 
Exc. References-Vigorous 30's. 
Box 1516, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 
MR. PUBLISHER 
50% TIME =100% RESULTS 
Retain % my time as your right hand 
man travelling 7 Midwest states or more 
out of Chgo. office & will out produce 
average full-time trade paper salesman 


cost—Excellent record and references on 


rope. 
567, ADVERTISING AGE 
200 = "Tilinele St., Chicago 11, Illinois 
AD MGR. Ex-Agy. Owner, 10 yrs. exp. all 
phases advt.; Mktg., Merch., sls. prom. 
Ind. & Pkg. goods. PR exp. Age 32. Re- 
locate. 
Box 1558, ADVERTISING AGE 


480 Lexington Ave., New York 17, N.Y. 
PACKAGE DESIGNER 


& will guarantee top results at fractional | b | . 
| media, print cost. Know adv. produc- 


MISCELLANEOUS 


NOW get saturation coverage on Radio & 
TV Giveaway shows in So. Cal. & West 


at low cost. Write Roberts & Gail, 5880 
Hollywood Bivd., Hollywood 28, Cal. 
“How To Get A Better Job’; Increase 


Your income! Our complete step-by-step 
Plan will help you get ahead—move up 
in the world! Free Bulletin. Expert Pub- 
lications, 1601-9th St., S.E., Roanoke, Va. 


MARKETING MANAGER ... 


Now producing high profit sales in 
Nat'l mail order desires Adv., Mktg., 
Sales association responsible to top 
man. t. Excell M. O. exper. 
all phases planning and high 6 figure 
budget for catalog and space. Analysis 
and research mdse., price policy, circ., 


tion. P.R. personality with manage- 
ment exper, All fields Mktg., Adv., 
open for consideration due to pro- 
prietary limit on growth. Young (30), 
flexible and adept all situations, wili 
relocate for right incentive. 
Box 138, Advertising Age 
480 Lexington Ave., N. Y. 17, N. Y. 


Outstanding opportunity for salesman to 
build a bright future, including an 
ownership interest, selling national as 
well as local advertisers and agencies 
a sensational new indoor pedestrian traf- 
fic medium. Prefer man with experience 
in selling outdoor, in-store, or transit ad- 
vertising. Chicago base. Some travel. 
Write: Box 142, ADVERTISING AGE, 200 
E. tilinois St., Chicago 11, Illinois. 


Top-notch contemporary graphic designer 
experienced in handling top accounts. 


rector or handle work on Free Lance 
basis. 
Box 1559, ADVERTISING AGE 


age | 


200 E. Illinois St., Chicago 11, Illinois 


ADVERTISING MANAGER 
With budget-cutting ability. Agency ex- 
perience: Media, Prod., copy, sales, Di- 
rect Mail. Only Janesviile, Kenosha, Bur- 
lington, Racine, Milwaukee 
—— 


1560, ADVERTISING AGE 
200 3 “illinois St., Chicago 11, Illinois 


| ARTIST-ART DIRECTOR 
Top finish art, crisp creative layout, 
sound production. Seek to go and grow 
with progressive agency. 
| Box 1561, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Illinois 

HERE’S YOUR MAN! 
A man with years of experience exec- 
utive art director and purchasing agent 
in the graphic arts field. A man who can 
effect many economies with his knowl- 
edge of all phases of art, typography, 
plates, paper, printing. A man who can 
and has organized projects and depart- 
ments. Complete resume on request. 
Box 1562, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Illinois 


MR. MAGAZINE PUBLISHER — 


Are you in the market for a man who 
can make mature decisions and take 
some of your work load? If you are seek- 
ing one with many years of experience 
with consumer magazines, covering ad- 
ministration, budget, personal, ABC news- 
stand and subscription circulation, also 
includes advertising, editorial and pro- 
motion procedures, | would like the op- 
portunity to talk to you. Box 141, Adver- 
tising Age, 480 Lexington Ave., New 
York 17, N.Y. 


promote more sales! 


budgets; conducted 


loca 


foundation. 


Mature ex 
May I sen 


Looking For A 
Sales Booster? 


This merchandiser’s sales, advertising, promotion, training experience will 


Has develo merchandising programs; administered multi-million dollar 
id ped roduct market surveys, publicity, conventions, exhibits, 
promotions, advertising—ALL media, training programs, incentives. 


Cc titive “know-how” gained in TV-a 
adapted to your product promotions. Worked with engineers. Early selling 


rience and energy, drive, creativity will produce sales for you. 
résumé or make a “show how” presentation? Box 140, Advertis- 
ing Age, 480 Lexington Ave., New York 17, N.Y. 


pliance-food chain fields can be 


With research facilities for visual pack- | 
age evaluation. Will join staff as Art Di- | 


companies | 


ACCOUNT EXECUTIVE 
Pharmaceutical 

Account Executive for leading 
medical journal serves ten large, 
| highly active accounts and several 
smaller ones with aggregate billings 

exceeding $1,500,000. Experienced in 
|] opening accounts and as liaison be- 
tween agencies and clients as to 
| best ways of promoting ethical and 
proprietary products. Several years 
general sales experience. College 
degree, 35, married, 3 children. Best 
references. Reply Box 137, Adver- 


| tising Age, 200 E. Illinois St., Chi- 
| cago 11, Illinois. 
The Midwest's 
| BI R CH outstanding placement 
service for Adv.- Art & 
allied fields. 
appointment on 
59 E. MADISON » SUITE 1417 
CHICAGO 2, HLL, 
CEntral 6- 


Fine, Fast, Fairly Priced Photography 


sncorporated 


Photographers 
DEARBORN 2-1062 
187 NORTH LASALLE STREET. CHICAGO | ILLINOIS 


PUBLICITY COMMERCIAL 
CONVENTION INDUSTRIAL 


CUTS $1.25 
Up to 5 Sq. Inches 
ZINC 
Line or halftone flush mounted. 
t ice— 


Satisfaction Guaranteed 
Proportienately Priced 


ART DIRECTOR, agency Consumer. 
Freshness, flair, variety. Can be 
young 4 — star. 

COPY, co: TV 
helpful. "Non- ‘imitative. 

MKTG. RESEARCH, big food co. 

PR, big agency 

SALES PROMOTION, building ma- 
terials exper. helpful. $8M 


GLADER CORPORATION 


Don Harris, Dir. Adv. Div., 
110 S. Dearborn CE 6-5353 


and collateral 

$15-17™M 

$12-13M 
$10M 


Chicago 


SRSA 
AVAILABLE! 
“PRO” ADVERTISING 
TALENT 


Today's lackadaisical consumer mar- 
ket is a real challenge to advertisers 
and ad agencies alike. New copy 
themes and more effective mer- 
chandising and marketing plans are 
needed to actuate the buying urge. 
If you are considering staff additions 
or changes to “Plug the Gap”, | can 
recommend “Pros” in every category, 
who offer proved records of accom- 
plishment. 

A phone call, telegram or letter out- 
lining your areas of interest, will 
bring complete, confidential informa- 
tion without obligation. 

GEORGE E. PYLKAS 
Executive Advertising Consultant 
CADILLAC ASSOCIATES, INC. 
220 S. State St. + Chicago - WA 2-4800 


pics = 


PUBLICATIONS 
OUT OF THE WEST COAST 


in California, Washi and Ore- 
gon may join in this special dis- 


play-classified section the last week 


representatives: 


Classified Departments, Inc. 
( Bill Bowen ), 4041 Marlton Ave., 
Los Angeles 8, Calij., AX minster 2-0287 


Almost everybody of 


importance in 


advertising and 
marketing reads 


and uses 


The ADVERTISING 
MARKET PLACE 


8,000 DOCTORS READ 
the BULLETIN of the 
LOS ANGELES COUNTY MEDICAL 
ASSOCIATION 
twice each month 
GREATER COVERAGE 
THAN 43 STATE MEDICAL MAGAZINES 
Agency Commission 
1925 Wilshire Bivd., Los les 57, Calif. 
Frank M. Cohen, Adv. Mgr., DUnkirk 5-1581 


WESTERN AGRICULTURE 1S ned 
LIVESTOCK / DAIRY / CROP PRODUCTION 
We OR FRE Oe pets day or 8 OA 


het 


FARM MANAGEMENT pe 
: N DAIRY JOURNAL i 
WESTERN LIVESTOCK JOURNAL 


tor complete detalles ond current issues to: 4 


en ee a hay ey eseaag) 


Another National Leader 
OUT OF THE WEST 


PET SHOP MANAGEMENT 
Recognized throughout the nation as the 
quality publication in the pet retail dealer 
field. Exclusively an independent trade 
magazine. No danger of breeders and the 
public eavesdropping on wholesale prices 
and shop talk. 


Do you want our easy-reference FACT 
FILE? Sample copy? Rates? Write Irma 
W. Hall, Publisher, PET SHOP MANAGE- 
MENT, 618 S. Western Ave., Los Angeles 
5, Calif. (DUnkirk 7-4423) 

P.S. 1958 edition of comprehensive direc- 
tory of pet suppliers ($5.) is now off the 
press. 


Snatend atietaleen te 


IF your market 
and technical personnel in these labs: 
Hospital, private clinical, public health, 
research, commercial— 
THEN you will want to know more about 
LAB WORLD 
“The National Newsmagazine of the 
age Scientific Pweg nd Field” 


Wri for sample rates, etc. to 
TAB’ WORLD, 672 8” Eatayette Park Pl., 
Angeles 57, 


gndustrial CAitor 


Covers all phases of the company pub- 
lishing field (house organs, technical, 
sales and publicity booklets, brochures, 
catalogs). National. Send for sample 
copy and rate card. Reps wanted. 


P.0. Box 45889, Los Angeles 45, Calif. 


World's No. 1 Sports Car Bi-Weekly 


Woe 


725 N. Wesern, L. A. 29, Calif. 
Data, sample copies on request 
Reach Top U.S. Sports Car Market! 
Read by Dealers, Fans, Drivers, etc. 


Sell the Vast West Coast 
AUTOMOTIVE MARKET 
through its leading trade paper. 
Advertise where the orders are signed! 


AUTOMOTIVE DEALER NEWS 
1700 West 8th St., Los Angeles 17, Calif. 
ALSO: PACIFIC OIL-MOTIVE MAGAZINE 


Capture the Class Market of the West 
With the Class Magazine for RESTAU- 
RANTS-HOTELS- Sage Ae 
man is the magazine itself. , Just ask 
for a sample copy oad ae card) of 
WESTERN HOTEL & RESTAURANT REPORTER 
(A Western Business Publication Since 1874) 
Donald J. Martin, Associate Publisher, 
Hotel & ae oy Reporter, 


Western 
3723 Wlishire Bivd., 
DUnkirk 8- ines! 


sales- 


More than 
13,000 
Engineers 
In the Los Angeles area 
subscribe to, and read, the 
Engineer of Southern California 

626 N. Garfield Ave., Alhambra, Calif. 
Usual agency discounts. Need reps. 


ATTENTION PUBLISHERS 
Well Known West Coast Publishers’ 
resentative Firm is seeking the addition 
of one or two national trade publications 
for advertising representation. Los Angeles 
and San Francisco offices. Covers the Pa- 
cific Northwest. Over 15 years of wide 
experience in Farm, Architecture, Building 
and Construction, Institutional, Foods and 
Hardware Industries. Write for full de- 
tails. Box 27J 174, Advertising Age, 4041 
Marlton Ave., Los Angeles 8, Calif. 


Reach Restaurants 


Your only be to get Concentrated Cover- 
age of S$ ifornia’s Fastest Growing In- 
dustry. 2nd s Dollar Volume Area In 
the Count rs-Owners-Managers. In- 
— inv x, ‘trom Agencies-Advertisers- 
a Rep 
REST AURANT SERVICE MAGAZINE 
1357 W. Temple St., Los Angeles 26, Calif. 
MUtual 4953 
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Advertising Age, May 26, 1958 


Night Owls Are 
Solid Citizens, 
Blair-TV Finds 


(Continued from Page 3) 


late movies or the “Jack Paar 
Show,” on NBC.) 


These findings are based on 5,-| 


000 interviews in Boston, Chicago, 
Columbus, Detroit, Los Angeles, 
New Orleans, New York, Phila- 


delphia, Pittsburgh and San Fran-| 
cisco. There was a 500-home sam- | 


ple for each city. 


Ward Dorrell, Blair vp and di-| 
rector of research, told ApvERTIs- | 


ING AGE that the study was 
prompted by Lennen & Newell’s 
interest in obtaining more infor- 
mation about late tv viewing for 
its client, P. Lorillard Co. 


® The survey was designed to 


Publishers 


Established repre- 
sentative invites 
publishers’ in- 
quiries regarding 
coverage of Mid- 
die-West terri- 
tory. 


f 


ames k. millhouse 
PUBLISHERS’ REPRESENTATIVE 
6935 Montrose Avenue, Chicago 34, Ili. 


PUBLICATION, BOOK 
and CATALOG PRINTING 


We have excellent facilities for produc- 
ing saddle-stitched publications up to 
9” x 12” and up to approximately 80 


pages, in quantities of about 5,000 to 


20,000, one color or more. Good mailing 
facilities. We are an old established firm 
with 35 years of publication, book and 
catalog printing experience, located 275 
miles west of Chicago. Overnight mail 
and freight service. Good workmanship 
at fair prices. Why not investigate? Box 
298, Waverly, Iowa. 


CHICAGO OFFICE SPACE 


alr conditioned 
Receptionist 
Automatic elevator 


National Sporting 
Goods Association 
716 N. Rush St., 
Chicago 11, lil. 
DE 7-3870 


NI Sao. §6=6—s Entire Fourth Floor 
‘ YW? ti 1,000 sq. ft. 
GCG , with 5 private offices. 
Be, UY fe Completely 

4, vy | 


> ~~ SUBLEASE 
575 LEXINGTON AVE. 
NE Cor. 51st ST. 
NEW BUILDING 
AIR CONDITIONED 
13,800 sq. ft. 
4th floor - 


5 or 7 year sublease 
Nov. 1 occupancy 
FULL COMMISSION TO BROKERS 
Exclusive Agents 
HUBERTH & HUBERTH 
54 E. 57 St., N.Y.C. EL 5-0606 


LIFE on... 
Chicago’s North Shore 


We have heard that up-and-coming 
young admen can benefit greatly 
from close social contact with clients 
and prospects. What better way is 
there to do this than to live in the 
same community, ride the same 
trains, attend the same civic meet- 
ings? In the Chicago area the re- 
nowned North Shore has the great- 
est concentration of top manage- 
ment and advertising executives. 
We are specialists in North Shore 
real estate. If you are interested in 
moving to this select area now or 


later see us first. 
q 1034 Waukegan Rd. 
North 


Sat en 


IIlineis 
a ate ry! 
MEMBERS OF EVANSTON-NORTH SHORE 
REAL ESTATE BOARD 


ome mr em New 5.Transistor | 


5 Q5 Beats ‘Em al | 
in Price... Beats Em 
All in Quality! 


| 


| 


| 
| 


} 


AGAINST—Admiral Corp. inserted this junior spread in Home Fur- 

| nishings Daily, May 19, to kick off a trade campaign aimed at bat- 

tling the competition of imported transistor radios. Henri, Hurst & 
McDonald, Chicago, is the agency. 


of the audience, (2) what kind of| provide a good time to schedule 
people comprise it and (3) how/minute announcements for such 
much buying power they can be|products as sewing machines, ma- 
expected to have. The study did|jor appliances and cars. 
not attempt to find out how long | The cost of the late nighttime 
people watched or whether they!su:vey was underwritten by the 
were burning the midnight oil|Blair-represented stations in the 
with an old movie, Mr. Paar or|survey cities: WHDH-TV, Boston; 
something else—where a third al-|WBKB, Chicago; WBNS-TV, Co- 
ternative was possible. lumbus, O.; WXYZ-TV, Detroit; 
The first point of inquiry|KTTV, Los Angeles; WDSU-TV, 
turned up a surprisingly large |New Orleans; WABC-TV, New | 
number of people staying up late. | York; WFIL-TV, Philadelphia; 
Homes viewing tv any night dur-|WIIC, Pittsburgh, and KGO-TV, 
ing the past week ranged from) San Francisco. + 
60.8% in Boston to a startling | 


98.4% in San Francisco. That ul- s ~aws 
tra-high figure may result partly Pfizer Assigns 


from the fact that the late view- 
ing period started earlier—10:30 EEZ Foot Powder 


rl that city than in the other to ]. M. Mathes 

As would be expected, the high- (Continued from Page 2) 
est percentage of home tune-ins| their close relationship with doc-| 
come on _ Friday—58.5%—and| tors. On this point, Mr. Haas ven- | 
| Saturday—64.1%—nights. The 10- tured the opinion that Pfizer has | 
city averages on homes viewing | nothing to lose as long as its prod- | 
for the other nights: Monday) ucts remain “technically sound”, 
44.5%; Tuesday 44.5%; Wednes-| and its promotion strictly “ethical.” | 
day 45.1%; Thursday 48.3%, and| Pfizer is a promotionally-minded 
Sunday 48.1%. |company, and reports have been 

Two, three and four-person | circulating for some time about 
|families emerged as the most! plans for an institutional campaign | 
‘faithful late tv fans. The average | directed at the public. Mr. Haas 
home watched 3.5 nights a week,| confirmed that such a program is | 
|with an average of 2 people in the! in the works, but details—includ- 
| audience. jing the selection of an agency— 

|have not been settled. 

# Mr. Dorrell gave particular em-| Up to now, Pfizer’s corporate | 
phasis to the second major find-| advertising has been placed by 
ing—that is, the kind of people| MacManus, John & Adams, also 
who stay up to watch late tele-| the agency for the chemical divi-| 


furnish enlightenment on (1) size | strates that the late hours can 
| 


_|vision. He said this study should sion. 


help dispel the mistaken notion| Appointment of J. M. Mathes | 
that late viewers are largely old-| brings to eight the number of agen- 
sters, swing-shifters or shifty | cies employed by Pfizer. The bulk | 
ne’er-do-wells. | of Pfizer’s ethical drug advertising | 
On the contrary, most of the) js handled by William Douglas | 
audience—72%—was found to | McAdams Inc., New York. 
consist of regular daytime work-| pay] Klemtner & Co., Newark, 
\ers; only 6.3% of the homes was| services several prescription prod- 
headed by a retired or unem- ucts and recently was assigned four | 
ployed person. Pais ‘over-the-counter products. 
Many of the viewing house- 
|holds—16.3%—were found to be g» Dowd, Redfield & Johnstone, 
headed by craftsmen or foremen, New York, advertises Candettes 
a relatively high-paid group. The and Bonadettes. Leo Burnett Co., 
largest household-head category Chicago, services the agricultural 
|was what the census calls “oper- products division, Kidz appetite 


,atives.” They contributed nearly pyijider and Kidz vitamin-mineral 
118% of the late audience. Other taplets. | 


ltv night owls included executives, | Burdick, Becker & Fitzsimmons. | 
salesmen, clergymen, professional New York, recently joined the 
people and laborers. | agency family with assignments for 
._, | Vistaril, a tranquilizer, and Viter- | 
(© In short, as Mr. Dorrell points) +a 4 multiple vitamin. However, 
jout, the audience is made UP/the Viterra account subsequently 
largely of solid citizens with reg-| was withdrawn from the agency 
ular incomes, the sort an adver- | ang returned to McAdams. + “| 
tiser likes to reach. ‘ 
_ What’s more, they are mainly | EWRR Adds to Campana Billing 
in the age group that is nearest to| All advertising for Pursettes, | 
a sponsor’s heart—from 18 to 49.|\Campana’s new tampon, is now | 
|Nearly 75% of the viewers, divid-| being handled by Erwin Wasey, 
ed fairly evenly between the Ruthrauff & Ryan, New York. 
sexes, were under 50. |The account was formerly han- 

Blair-TV hopes that its profile|dled jointly by EWRR in New 
of the late-night viewer will catch| York and Grant Advertising in 
the eye of manufacturers who|Chicago. National magazines and 


don’t think they can get their/Sunday supplements will be used | 


| sales messages across in 30 sec- in a new campaign. EWRR also) 


thinks that this study demon- | reducing candy for Campana. 


|25¢ discount on any package of 
|the detergent. The promotion is 


ee or less. The representative handles Ayds vitamin and mineral 


All, Hattie Leeds Tie In 

A tie-in promotional campaign 
involving Lever Bros.’ All deter- 
gent and Gladstone-Arcuni Inc.,| 
maker of Hattie Leeds fashions, | 
is running in some 250 depart-| 
ment stores across the country. 
The promotion includes tagging 
more than 200,000 popular-price 
Hattie Leeds dresses with a 
special All tag, redeemable for a 


backed by local store advertising | 
and merchandising. Mark, Simeon) 
& Renard, New York, the Glad- 
stone-Arcuni agency, originated) 
the promotion. Needham, Louis & 
Brorby, Chicago, handles All. 


CBS Radio Appoints Gartield 

Sid Garfield, director of exploi- 
tation at CBS Radio, New York, 
has been appointed director of 
press information. Mr. Garfield | 
succeeds Charles S. Steinberg, | 
who has switched to CBS Televi-| 
sion as director of information 
services. 


| min deficiency” by 


123 


Felton Asks Media 
to Provide Better, 
More Detailed Data 


New York, May 21—Arthur P. 
Felton, vp and director of mar- 
keting of Cunningham & Walsh, 
today called upon the media re- 
search field to cure itself of “vita- 
providing 
agencies with more standardized 
and detailed information. 

Speaking to members of the 
Media Research Directors Assn. 
here, Mr. Felton said that the in- 
dustry is suffering from a defi- 
ciency caused by “lack of periodic 
rating services evaluating and 


|comparing media trends.” 


He said such services would 
enable agencies “to know how to 
use media to best advantage in 
terms of the year, the month and 
even the day.” 

Another shortcoming, Mr. Fel- 
ton said, is lack of detailed tools 
for measuring costs in various 
media. + 


Your classified ad 


Advertising Age 


gets oa" 


ACTION! 


... but there’s no mystery about it. For Ad 
Age is read by almost 150,000 advertising 
and marketing executives—the people with 
authority to buy, sell, or hire. They know 
what they want—they act fast to get it! 


Use This Space to Print or Type Your Classified Advertising Message 


Classified Rates: $1.25 per line, minimum charge $5.00. Cash with 
order. Figure all cap lines (maximum—two) 30 letters and spaces 
per line; upper and lower case 40 per line. Add two lines for box 
number. Closing deadline: Copy in written form in Chicago office 
no later than noon, Wednesday 5 days preceding publication date. 


Display Classified Rates: take card rate of $17.75 per column inch, 
and card discounts, size and frequency apply. 


1 am enclosing $ 
My Name 
Street 
City. Z____State 


Clip and mail 


this form to: 


THE ADVERTISING MARKET PLACE 
ADVERTISING AGE 


200 E. Illinois St. 
Chicago, Illinois 


4041 Marlton Avenue 
Los Angeles, Calif. 
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P&G'S TV Tab- 
Net: $11,933,899; 


| 
| 
| 
| 


| 


(Continued from Page 1) | 
video budget of $3,726,800 for the) 
corresponding period of 1957. 

Lever zoomed from 15th to sec- 
ond by nearly trebling its effort 
in the medium with a time cost| 
outlay of $3,565,500. Colgate moved | 
from ninth to third place by add-| 
ing about $1,300,000 to last year’s) 
first quarter figure, for a total of 
$2,981,300. 

TvB estimated total spot time | 
sales for the quarter at $119,062,- 
000, against $116,935,000 for the 
comparable 1957 quarter—or a 
gain of 1.8%. These figures are) 
based on N. C. Rorabaugh Co. data) 
from 333 reporting stations. 

A comparison of business on 275 
stations reporting during both) 
quarters showed an increase of 
2.4%. 


= Norman E. Cash, president of | 
the bureau, trumpeted the $119,-| 
062,000 as the “highest first quar- 
ter figure in spot television’s his- 
tory” and gloated: “With first 
quarter 1958 reports in other me- 
dia showing declines, television is 
the only major mass advertising 
medium to show an increase over 
the same period last year.” 

A few months ago, summing 
up the status of spot tv, Mr. Cash 
admitted, in answer to a report- 
er’s question, that much of the 
spiral in the spot tv curve is prob- 
ably due to rate increases; 
rates, he said, have gone up 5% 
to 10%. When reminded of this, 
an executive of the bureau said: 
“Sure, the 1.8% may be rate in- 
creases, but it still is more money 
coming into spot tv.” 

Joining the circle of 100 top 


ponding 


Spot: $7 768 700 'Pond’s, from $93,000 to $723,700; | National Advertisers and Broad- 
° ’ ‘ 


spenders for the first time were 
Comstock Foods, 


with $406,800;| against $126,540,198 for ’57. That’s 
Heublein, with $255,800; Interna- | 
tional Milling Co., with $277,200; | 


peor ag ce teen Weds. 


|which moved from 36th ($640,400) | 
to sixth place ($2,217,300). 


Other companies making nota-| 


ble increases in their selective tv) 


efforts in the first °58 quarter | 
compared with last year’s corres- | 
period: Chesebrough- 


Dumas Milner Co., from $266,800. 
to $489,800; Exquisite Form Bras-| 
siere, from nothing to $698,500; 
Falstaff Brewing Corp., from 
$345,400 to $610,000; General Mo- 
tors, from $173,500 to $720,200;| 
Andrew Jergens Co., from $28,300 
to $1,121,700; P. Lorillard & Co.,| 
from $1,012,300 to $1,843,600; Swift | 
& Co., from $67,800 to $500,900; 
Texize Chemicals, from $109,030 
to $504,000, and Wander Co., from 
$224,500 to $595,000. 

In categories, spot tv picked up 
the most additional support from 
household laundry products—up 
132%; dental products—up 112%; 
and clothing, furnishings and ac- 
cessories—up 33%. 


s On the other side of the coin, 
there were companies which 
slowed their spot tv pace. Brown 
& Williamson Tobacco Co., which 
generally is runner-up to P&G, 
dropped down to the No. 5 spot, 
with a budget of $2,589,000 against 
$3,633,000 for the first quarter of 
1957. 

Ford Motor Co. went from 17th, 
at $1,168,300, to 62nd, at $402,100. 
Carter Products dropped from 
fifth, at 2,477,000, to 18th, at $1,-) 
047,000. Pepsi-Cola & Bottlers| 
went from 19th, at $1,143,900, to 
29th at $720,100. Kellogg Co. 
plummeted from 20th at $1,105,800 
to 93rd at $263,000. 


Network Tv Picture 


The TvB this week also came 
out with a cash register report on 
the other form of national tv ad- 
vertising—network. Here too, and 
by a more sizable figure, the curve 
is up for the first quarter stand- 
ings, with total gross time expen- 
ditures of $143,704,116 this year, 


a gain of 13.5%. 


Just how much of this gain is 


Lewis Food Co., with $256,300, and|due to rate increases is problem- 


Tidy House Products Co., with) atical. 
|mates on the price hikes for the 
| first quarter, 1958 vs. 1957, range | 
= The most fantastic jump was) 
made by Adell Chemical Co., mak- | 
er of the fast-moving Lestoil,| 


$329,700. 


Industry sources’  esti- 


from 7% to 13.5%. 
With the total spending figure, 
the bureau listed the 25 top spend- 


Top 25 Network TV | 


Advertisers 
First Quarter, 1958 


Source: TvB figures from Leading 


cast Advertisers Reports 


Estimated Gross 
Time Costs 
1. Procter & Gamble .......... $11,933,899 
2. General Motors 5,391,337 | 
D. Copy GOOD. .cccecccesccenss 5,232,263 | 
4. General Foods .............. 5,165,950 | 
5. Lever Bros. sccccescennseee 5,070,603 | 
6. Colgate-Palmolive Co. .... 5,020,935 | 
7. Bristol-Myers Co. .........0 4,842,986 
8. American Home Products 
MRUINRS sartatdseencenscsbetacine 4,683,316 
9. Ford Motor Co. ..........00 3,725,625 
10. R. J. Reynolds Tobacco Co. 3,591,865 
DOs STII itedstnscesnincseiaes 3,393,602 
6 2,966,246 
13. American Tobacco Co. .... 2,830,380 
14. Liggett & Myers Tobacco 
RE een ae 2,817,789 
15. Pharmaceuticals Inc. ...... 2,489,475 
16. Sterling Drug .............+ 2,071,018 
17. P. Lorillard Co. .... 2,052,309 
18. General Mills 2,036,713 
Se ee 1,976,432 
20. National Dairy Products 1,964,719 
21. Brown & Williamson 
Tobacco Co. .............. 1,761,773 
22. Radio Corp. of America 1,590,932 | 5 
23. Eastman Kodak Co. ...... 1,455,448 | 
24. Philip Morris Inc. .......... 1,452,858 | § 
| 25. General Electric Co. ...... 1,351,383 | 


ing network tv advertisers by|§ ° 


companies and by 
brands. 

In this case too, it’s P&G which | 
leads the pack, with $11,933,899, | 
of which $2,325,404 was budgeted 
for Tide, the freest spending brand. 
Next in line in terms of over-all 
company spending was General 
Motors, at $5,391,337, with $1,669,- 
850 of the total earmarked for 
Chevrolet. 

This was the second largest car 
make budget; the largest was! 
Ford’s $2,152,418. Plymouth, Dodge 
and Mercury also made the top 
25 network tv-advertised brand 
list. There were eight cigarets on| 
the list; biggest network push by | 
a smoke was Winston’s $1,820,088. 


individual 


Top 100 Spot TV Advertisers 


Source: Television Bureau of Advertising from N. C. Rorabaugh Data 


1. Procter & Gamble Co. ........ $7,768,700 
Bs Ne Fa Gb ncncesctnsesansccces 3,565,500 
3. Colgate-Palmolive Co. ........ 2,981,300 
4. General Foods Corp. ........ 2,847,700 
5. Brown & Williamson 
TE Gv rinennerenenee 2,589,000 
6. Adell Chemical Co. ............ 2,217,300 
7. Continental Baking Co. .... 2,141,600 
8. Miles Laboratories ............ 2,127,000 
9. P. Lorillard & Co. .........cceee 1,843,600 
10. Warner-Lambert Pharma- 
tical Co. 1,506,800 
V1. Sterling Drug. .....ccccceceseee 1,457,500 
12. American Home Products .... 1,392,700 
13. National Biscuit Co. ............ 1,238,900 
14. Philip Morris Inc. .............+. 1,184,700 
18. Aven Products .........0.0...0000 1,151,000 
16. Andrew Jergens Co. ........ 1,121,700 


17. Coca-Cola Co. & bottlers .... 1,082,100 
18. Carter Products 
19. Bulova Watch Co. ............ 1,034,000 


20. Charles Antell Inc. ........... 968,100 
a Ee = meeeereurnorne 966,000 
22. Standard Brands ......,.......+ 955,500 
23. Robert Hall Clothes ............ 947,200 
24. American Chicle Co. .......... 934,100 
25. J. A. Folger & Co. «0... 840,100 
26. International Latex Corp. .. 791,300 
27. Chesebrough-Ponds ............ 723,700 
28. General Motors Corp. ........ 720,200 
29. Pepsi Cola Co. & bottlers. 720,100 
30. Ward Baking Co. ............ 717,600 
31. Exquisite Form Brassieres .... 698,500 
32. Liggett & Myers Tobacco Co. 637,500 
33. Food Manufacturers Inc. .. 636,300 


First Quarter, 1958 


34. Corn Products Refining Co. 617,600 
35. R. J. Reynolds Tobacco Co. 611,700 
36. Falstaff Brewing Corp. ...... 610,000 
OE 595,000 
38. Marathon Corp. ...... 589,700 
39. Bristol-Myers Co. ..........00+ 588,600 
40. Anh -Busch 569,700 
41, Ploegh WRG. cccccsccnsccceescccscece 556,100 
42. Esso Standard Oil Co. ........ 553,200 
43. William Wrigley Jr. Co. ..... 532,600 
BB. DOOR Gee scccrsccverccscrsoecesee 530,900 
45. Texize Chemicals Inc. ........ 504,000 
BB, TE Be GR, sesecssessviiverenseinn 500,900 
47. Salada-Shirriff-Horsey _...... 493,000 
48. Dumas-Milner Co. .........0006 489,800 
MI, FR GR, pravenisirncrncioves cons 486,400 
50. Standard Oil Co. (Ind.) .... 478,600 
51. Peter Paul Inc. .........ccc.se00008 475,400 
Ps SERIE NII. scincapinscbsnhorincimiatans 468,700 
53. American Tobacco Co. ........ 465,400 


. U.S. Borax & Chemical Corp. 458,500 


54 

55. Maybelline Co. ..........0ce0 439,700 
56. Drug Research Corp. ........ 425,600 
57. Tea Council of U.S.A. ......... 418,700 
58. Harold F. Ritchie Inc. ........ 413,900 
59. Comstock Foods ..........:000 406,800 
60. Interstate Bakeries ............. 405,500 
OT KR Ge. iinet 405,300 
62. Ford Motor Co. ..........c0 402,100 
63. Quaker Oats Co. ........... 396,500 


64. Block Drug Co. ccc 394,700 
65. Norwich Pharmacal Co. ... 391,000 
66. Alberto-Culver Co. ............ 371,900 
Os Be PRR GR. xttssecsnicine 370,400 


McGavren-Quinn Adds KDAN 
McGavren-Quinn, San Francis- 
co radio-tv representative, has) 
been appointed to represent radio | 
station KDAN, Eureka, Cal. 
68. Phillips Petroleum Co. ........ 363,400 
69. Hills Bros. Coffee .............. 361,500 
70. Carling Brewing Co. ........ 356,200 
Be IIE serctivevencanes cacuioesves 354,700 
72. P. Ballantine & Sons .......... 345,000 
73. Burgermeister Brewing Corp. 341,600 
Fe I ceiiicincscccnstnpesestanven 334,800 
75. Tidy House Products Co. .... 329,700 
76. General Cigar Co. ........... 328,100 
77. Pacific Tel. & Tel. Co. ........ 319,200 
78. Grove Laboratories ............ 318,400 
79. Nehi Corp. & bottlers ........ 315,400 
80. Wm. B. Reily & Co. ............ 312,100 
81. Associated Products 306,100 
82. Theo. Hamm Brewing Co. .. 300,300 
83. General Mills ...............0 297,800 
84. Great A & P Tea Co. ........ 294,600 
85. Paxton & Gallagher Co. .... 291,400 
86. American Bakeries Co. ........ 290,100 
87. Minute Maid Corp. ............ 279,600 
88. International Milling Co. ..... 277,200 
89. Duncan Coffee Co. ............ 276,800 
90. Safeway Stores ...........cc00 270,900 
ee TD: TA iste oc cciveserasurostnncs 270,600 
92. National Brewing Co. ........ 266,300 
DO, TN Oe enn sncsieccoessossions 263,000 
94. Robert Curley Ltd. ............ 262,400 
95. Jos. E. Schlitz Brewing Co. 261,400 
96. E. & J. Gallo Winery ........ 257,100 
97. Lewis Food Co. ...........:..000 256,300 
98. Heublein Inc. .................. 255,800 
99. George Wiedemann Brew- 
ing Co. 255,200 
100. Wesson Oil & Snow Drift .. 243,800 


Smith, Greenland 
Yank Accounts 
From Gore Shop 


(Continued from Page 1) 
with billings of $2,500,000 and a 
staff of 23 to 25. 

The announcement came while 
the president of the agency, Ches- 
ter A. Gore, was away in Europe. 
Mr. Gore left May 9 on a one- 
month business trip. 

While reports of dissension in 
the shop have been current here 


\for some time, the announcement 
of the break caught the Gore 


forces in the agency by complete 
surprise. They had no inkling that 
a release was being issued. 

Murray Platte, treasurer and 
general manager, said it was his 
understanding that nothing was to 
be done until Mr. Gore returned 
from Europe next month. 


= Mr. Greenland insisted, how- 
ever, that Mr. Gore was told be- 
fore he left that an announcement 


Chester Gore 


Leo Greenland 


would go out before June 1. “He 
went to Europe anyway,” said Mr. 
Greenland. 

Differences were attributed to 
“personality conflicts” and dis- 
agreements on advertising philos- 
ophy. “Chet wanted to go one way, 
and Martin and I decided to go 
another way,” Mr. Greenland ex- 
plained. 

Smith/Greenland will service 
the following accounts: Weldon 
Farm Products (Alba non-fat dry 
milk); American Dictating Ma- 
chine Co.; Emerson Radio & Pho- 
nograph; Hercules Chemical; It- 
kin Bros.; Louis Sherry preserves; 
Melnor Industries; Osrow Corp.; 
Roman Products; Seabrook Farms; 
Sau-Sea Foods and Milady Food 
Products. 

Mr. Greenland said all these ac- 
counts have been notified of the 
breakup. 


= Remaining at the Gore agency 
are some $2,000,000 in billings. 
The principal account is Standard- 
Triumph Motor Co., importer of 
Triumph sports cars and sedans, 
now spending an estimated $500,- 
000 annually. Other accounts are 
Asher Slacks; Barclay Mfg. Co.; 
Sidney Blumenthal & Co.; Breath- 
inbra Brassieres; Brookhaven Tex- 
tiles; Carillon Importers (Grand 
Marnier liqueur and Bardinet 
brandy); Desley Fabrics; Rose- 
wood Fabrics and Shelton Looms. 

Gore Smith Greenland reported 
billings of $3,112,000 in 1957 and 
predicted an increase of 85% for 
1958 (AA, Feb. 24). 

Despite published reports that 
Standard-Triumph has been talk- 
ing to other agencies, Mr. Gore is 
expected to hold the British auto 
account. His creative work for 
Triumph has been widely ad- 
mired; the car has had a sensa- 
tional sales success here, and his 
current European trip is taken up 
largely with Standard-Triumph 
business. 


s Messrs. Smith and Greenland 
and their troops will not have far 
to walk to their new shop. Some 
will not have to move at all. 
Those who work on the 10th floor 
of 420 Madison Ave. will simply 
get on the elevator and get off at 
the second floor. Gore Smith 


Advertising Age, May 26, 1958 


Greenland has occupied the 10th, 
second and part of the ninth floors 
in the building. The second floor 
offices were formerly the quarters 
of Mr. Smith when he operated 
his own agency. 


= It has been a tempestuous three 
years on Madison Ave. for Chet 
Gore. After nine years with Nor- 
man D. Waters & Associates, he 
resigned his vp post to open his 
own shop June 1, 1955. He took 
with him some 10 accounts, main- 
‘ly soft goods, whose combined 
billing came to less than $1,000,000. 

A tireless, aggressive adman— 
he hasn’t had a vacation in five 
years—Mr. Gore proved to be 
adept in the new business field. 
His first big break was the Grand 
|Marnier account, and Carillon Im- 
porters later gave him additional 
brands. 

Nine months after opening for 
business, Mr. Gore merged his op- 
eration with a 35-year-old agen- 
ley, Harry Serwer Inc., moved in 
the Serwer quarters at 420 Mad- 
ison and announced ambitious 
plans to seek clients in Europe. 
James Serwer, son of the founder 
of the agency, went off to Europe 
seeking business, while Mr. Gore 
remained at home, running the 
16-man Gore-Serwer show. 

Under Mr. Gore’s hard-driving 
administration, the agency contin- 


ued to grow steadily. Billings 
crossed the $1,000,000 mark in 1956 
jand in February, 1957, the Stand- 
|ard-Triumph account, then billing 
labout $250,000, moved into the 
agency. 


# One month later—in April, 1957 
—Mr. Gore brought in Leo Green- 
land as a partner. Mr. Greenland, 
formerly with Diener & Dorskind, 
put the agency in the package 
foods business, as he brought with 
him half a dozen specialty ac- 
counts, such as Milady’s frozen 
blintzes, Sau-Sea frozen shrimp, 
Roman frozen pizza and Louis 
Sherry preserves. 

More important, it was Mr. 
Greenland’s presence in the agen- 
cy that brought in the Seabrook 
Farms account the following 
month. Dick Maass, advertising 
manager of Seabrook, said Gore- 
Serwer was picked after 40 agen- 
cies were screened. Mr. Maass, 
who is no longer with Seabrook, 
said he was looking for “the Ted 
Bates of tomorrow, the comers in 
the field, the Rosser Reeves of 
the future.” 

At this point, Gore-Serwer was 
billing around $2,500,000. 


= Last fall the agency was in the 
news again, for two different rea- 
sons. First, James Serwer re- 
turned from Europe, claiming that 
Mr. Gore owed him money; he 
filed a breach of contract suit 
against the agency and Mr. Gore. 
Among other things, Mr. Serwer 
said he was responsible for se- 
curing the Standard-Triumph ac- 
count, The charges were emphat- 
ically denied by Mr. Gore; the suit 
is still pending. 

As the suit was filed, Mr. Gore 
merged with an agency in the 
building, Martin L. Smith & Co., 
changed the name on the door to 
Gore Smith Greenland and an- 
nounced billings of $4,000,000 for 
the shop. Mr. Smith’s principal 
contribution was the Emerson ac- 
count, once a multi-million dollar 
advertiser. Gere Smith Greenland 
reportedly handled the account on 
a $50,000 fee basis. Other Smith 
accounts were Melnor, Hercules, 
Osrow and Weldon Farms. 

This combination, as it turned 
out, clicked for less than a year. 
Messrs. Greenland and Smith are 
departing with all their accounts. # 


Davidson Appoints Sechter 
Nikki Sechter, formerly with 


Grey Advertising, has been ap- 
pointed account executive and 
fashion director of Alfred David- 
son Associates, New York. 
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Neuberger Urges 
U.S. Subsidy to 
Counteract Ads 


(Continued from Page 1) 
letes or by the glamor girls of 
the stage or screen.” 

By contrast, he said, warnings' 
of the dangers of cigaret smoking)! 
receive scant distribution. 
means that young Americans are 
constantly beseeched—by radio, 
television, signboards and printed 
advertisements—to commence up- 
on a habit which the U.S. Pub- 


lic Health Service believes may | ’ 


lead eventually to the most dread- 
ful disease which can befall large 
numbers of people in our modern 
state of medical knowledge.” 


= Sen. Neuberger said promotion 
of tobacco has been so successful 
that sales of tobacco companies 
continue to climb while sales of 
household appliances and other 
consumer goods drop. “In other 
words, Americans are smoking 
more cigarets, but building fewer 
homes and buying fewer cars and 
refrigerators—not to mention our 
relative expenditures for schools 
or medical research. 

“We are not going to outlaw 
cigarets, despite their peril to 
health,” he said. “We are not go- 
ing to ban advertising of cigarets 
and thus far efforts to bring 
about the policing of that adver- 
tising have been glaringly unsuc- 
cessful as far as preventing its 
deliberate appeal at youth is con- 
cerned,” he complained. 

“As an alternative he said he 
proposes “to use the schools of the 
nation to arm American boys and 
girls with the facts about tobacco 
and alcohol, so at least they have 
the knowledge and information to 
resist the blandishments poured 


on them daily in behalf of the cig- in 


aret and liquor habits.” + 


Critchfield Becomes 
Chicago Office of 


Klau-Van Pietersom 


(Continued from Page 1) 
reported by Industrial Marketing 
to rank 14th among all agencies 
in volume of business paper ad- 
vertising. 

Alan R. McGinnis is chairman 
of the board of the agency, and 
George J. Callos is president. 
Frank H. Kouba, a vp and director 
of KVPD, will be liaison man be- 
tween the Milwaukee and Chi- 
cago offices. Merger negotiations 
were initiated by Robert C. Dur- 
ham Associates, New York con- 
sulting firm. + 


Ross Roy Promotes Vaughn 

Maurice G. Vaughn, vp of Ross 
Roy Inc., Detroit, has been elected 
to the agency’s 
executive board 
and named crea- 
tive director. He 
will direct art, 
copy and layout 
on all accounts in 
addition to su- 
pervising new 
business devel- 
opment. Mr. 
Vaughn joined 
Ross Roy in 1950 
as vp of the agen- 
cy’s California office. He was ap- 
pointed director of new business 
development last year and trans- 
ferred to Detroit. 


Lovick Adds Schick (Canada) 
James Lovick & Co., Toronto, 
has been appointed to handle ad- 
vertising for Schick (Canada) Ltd., 
effective June 1. H. F. Stanfield 
Ltd., Toronto, is the present agen- 


M. G. Vaughn 


cy. 


“It 


- SOMEBODY HAS | vee GREAT! 


sara yo 


FOR RETAILERS—This copy is a good 
example of a new facet of the 
Growing America drive. Prepared 
by Grey Advertising Agency, it is 
aimed at retailers, will run in 
merchandising papers. 


Rayon Institute's 
Benjamin Wood, 60, 
Killed in Accident 


New York, May 22—Benjamin 
Wood, 60, executive director of the 
American Rayon Institute and 
a former vp of William Esty Co., 
died accidentally May 20 when he 
fell from a Pennsylvania Railroad 
train enroute to Akron, O., where 
he was scheduled to deliver a talk 
yesterday before the Assn. of Cost 
Accountants. 

Born in Kansas City, Mo., Mr. 
Wood was graduated from the 
University of Illinois and served 
in the Navy during World War I. 
He began his career in the adver- 
tising department of Montgomery 
Ward & Co., Chicago, and then 
became an advertising salesman 
Chicago for Curtis Publishing 
Co. Later he joined the Cleveland 
Press as an advertising salesman 
and subsequently became national 
advertising manager. From there 
he moved to the Cincinnati Post. 


s In the early 1930s he came to 
New York and was promotion di- 
rector for Good Housekeeping for 
several years. From 1937 to 1948 
Mr. Wood was executive director 
of the Tea Bureau (now the Tea 
Council of the U.S.A.). 

In 1948 he joined the Glass 
Container Manufacturers Assn. as 
marketing director, and toward 
the end of 1948 he joined William 
Esty Co. as vp and account execu- 
tive. He left the agency in 1953 
to become executive director of 
American Rayon Institute. 


LEON KONDELL 

Passaic, N. J., May 20—Leon 
Kondell, 55, former retail adver- 
tising sales manager of the Pas- 
saic Herald-News, died of a heart 
attack May 11. 

Born in New York, he was 
graduated from Cooper Union as 
a chemical engineer. He became 


|ia classified advertising salesman 


on the old Passaic News in 1922 


} |and the following year was named 
| classified advertising manager. In 
| 1925 he became a salesman in the 


newspaper’s display advertising. 

When the Passaic News and 
Passaic Herald merged in 1932, 
Mr. Kondell continued as an ad- 
vertising salesman for the consol- 
idated newspaper. In 1937 he was 
appointed retail ad manager. 

In 1950 he received a plaque 
for his work in preparing the 
newspaper advertising exhibits at 
the 1949-’50 convention of the 
Newspaper Advertising Executives 
Assn. He also won the Bottinelli- 
Kimball cup for the best promo- 
tion piece on market studies in a 
competition of the Interstate Ad- 
vertising Managers Assn. 


_ Last Minute News Flashes 


‘ Johnson Takes Part of Munsingwear to Own Shop 


MINNEAPOLIS, May 23—Oreland Johnson Advertising has been ap- 
pointed to handle advertising for the women’s hosiery division of Mun- 
singwear Inc. The former agency is Bozell & Jacobs, which continues to 

| handle corporate advertising and advertising for Munsingwear’s wom- 
en’s and girls’ division. Bozell says that hosiery accounted for about 1/6 


s |of its total Munsingwear billings. Mr. Johnson was a vp and super- 


| visor of the Munsingwear account at Bozell; he set up his own agency 
about a month ago. 


‘Centennial Construction Names EWRR 


| DaLLas, May 23—Centennial Construction Co., home builder in the 
Southwest, has appointed Erwin Wasey, Ruthrauff & Ryan, Dallas, to 


=“ | handle its advertising. EWRR said Centennial is the fourth account 
-. |added since April 1. The four accounts bill a combined $3,000,000. 


Centennial had no previous agency. 


Postpone ISIM Vote, Ohio NIAA Unit to Ask 


CoLtumsus, O., May 23—The Central Ohio chapter of the National 
Industrial Advertisers Assn. decided last night to enter a motion at 
NIAA’s St. Louis meeting to postpone for a year the vote on adopting 
the constitution of the International Society for Industrial Marketing. 
If the issue is submitted to a vote at this year’s meeting, however, the 
chapter will vote against it. The chapter approved this course of action 
by a seven-to-one vote. 


Mack Truck Sets Magazine Drive 


New York, May 23—Mack Trucks Inc. will break a monthly series 
of four-color magazine spreads May 31 to run through November, fea- 
turing P. O. Peterson, company president, explaining techniques used 
today to maintain quality control to dramatize the slogan “Built Like 


lications scheduled include Automotive News, Business Week, Dun’s 
Review, Fortune, Newsweek, and Time. Doyle, Kitchen & McCormick 
is the agency. 


Hantt Leaves Mendelsohn to Form Own Agency 


New York, May 23—Edwin Hanft has resigned as creative director 
of David J. Mendelsohn Advertising to form a new agency under his 
own name at 104 E. 40th St. With Mendelsohn for six years, Mr. Hanft 
said he could not divulge “at this time” what his accounts are. Earlier 
this year account executives Charles Stone, Stuart R. Cooper and Jack 
Gell resigned from the agency. George Silver, formerly with Playboy 
and Esquire, has joined the Mendelsohn agency as media and research 
director. President Mendelsohn said he is undertaking an expansion 
program involving a move to larger space and an advertising program 
for the agency. 


Buddig Appoints MacFarland; Other Late News 


e Carl Buddig & Co., Chicago meat processing company, has named 
MacFarland, Aveyard & Co., Chicago, to handle its advertising, effec- 
tive immediately. The account bills about $200,000. H. W. Kastor & 
Sons Advertising Co., Chicago, is the previous agency. 


e Gordon C. Bowen was reelected chairman of the Premium Adver- 
tising Assn. at its annual meeting May 23. Also elected new directors 
of the PAA are Harvey Jeffries, premium manager of Brown & Wil- 
liamson (who also was named a vp); William J. Hecker, advertising 
promotion manager of the special products division of National Bis- 
cuit Co.; MacBride F. Jones, premium sales manager of Cannon Mills; 
William Dunham, group advertising manager of General Foods, and 
Trevor H. White, vp of Club Aluminum Products. 


e Newspaper linage in 52 cities shows advertising down 71,288,865 
lines for the first four months of 1958, a drop of 7.8% from the same 
period last year, according to Media Records. Total advertising for the 
current first four months was 841,255,285 lines, as against 912,484,150 
lines in 1957. Biggest percentage loser in MR’s survey was automotive, 
which had 47,037,507 lines, down 11,159,977 lines. 


e Scripps-Howard Newspapers plans to announce May 25 the purchase 
of International News Service from Hearst interests, it was learned at 
press time, Friday, May 23. Scripps-Howard already eperates United 
Press. 


e Importance of the industrial distributor in today’s economy will be 
stressed in a page ad May 26 in the New York Herald Tribune at the 
opening in New York of the triple industrial supply convention of 
American Supply & Machinery Manufacturers Assn., National Industri- 
al Distributors Assn. and Southern Industrial Distributors Assn. The ad 
is sponsored by Mill & Factory. Schuyler Hopper Co. is the agency. 


e Douglas C. Manson, formerly with Benton & Bowles, has joined 
Joseph Katz Co., New York, as director of publicity and counsel on 
public relations. 


e Ted Bates & Co., New York, has elected Willard Benner a vp and 
James H. O’Neil Jr. and Charles N. Crittendon assistant vps. 


e Helene Curtis Industries is introducing Suave Creme, a hair dressing 
and conditioner packaged in a tube. The product sells for $1 and will be 
advertised on Curtis network tv shows and in magazines, newspapers, 
supplements and spot tv. Gordon Best Co., Chicago, is the agency. 


e Roland R. Postel, formerly Detroit manager of the Bureau of Adver- 
tising, ANPA, has been promoted to national automotive sales man- 
ager, a new title. 


e Morton D. Gerberg, formerly promotion manager of Cosmopolitan, 
has joined Ziff-Davis Publishing Co., New York, in the new post of 
copy chief of its advertising promotion department. 


e Richard H. McMahan Jr., formerly an industrial advertising account 
supervisor at General Electric Co., Schenectady, has joined Gaynor & 
Ducas, New York, as an account executive. 


e Gordon QO. Fraser, formerly assistant administrator of the foreign 
agricultural service of the U. S. Department of Agriculture, has joined 
American Machine & Foundry Co., New York, as an international mar- 
keting executive. AMF has marketing operations in South America, 
Britain, Switzerland, Italy and Japan. 


a Mack.” First ad will break in The Saturday Evening Post. Other pub-|: 
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Pay TV Folds 
in Bartlesville 


BARTLESVILLE, OKLA., May 23— 
After nine months of trying to 
make a paying proposition out of 
charging people to see movies on 
their tv sets, Video Independent 
Theaters is suspending its opera- 
tion as of June 6. 

Henry S. Griffing, president of 
the company, said there are now 
nearly 800 subscribers signed to 
pay $4.95 a month for a choice of a 
movie on one channel or back- 
ground music on another. He said 
it would take twice that many cus- 
tomers to reach the break-even 
point. 

The Bartlesville pioneer venture 
in pay tv started last September 
with two channels feeding about 30 
features a month into subscribers’ 
homes for a charge of $9.50. At 
one time there were about 600 sub- 
scribers, but business began to fall 
off as more and more movies be- 
came available on free tv. When 
the “house” was down to 300 
homes, Video Independent cut its 
price to $4.95 and reduced the serv- 
ice. 


s The company expects to leave 
its equipment in subscriber homes, 
hoping the wired-in pay tv service 
can be resumed later after the 
“current glut of pre-1948 motion 
picture releases on television has 
waned.” Another problem to be 
solved before the resumption—de- 
velopment of a workable metering 
device (see earlier story on Jerrold 
Electronics on Page 3). # 


Georgia Ruling on 
Liquor Advertising 
Called ‘Vindictive’ 

ATLANTA, May 23—A storm of 
protest over the order barring all 
liquor ads in Georgia newspapers 
having more than one-third of 
their circulation in dry counties 
(AA, May 19) has been stirred 
here by Georgia admen and news- 
paper people. 

Calvin G. Voorhis, president of 
the Atlanta Advertising Club and 
account executive with D’Arcy 
Advertising Co., has charged the 
order, issued by state revenue 
Commissioner T. V. Williams, is 
“vindictive” and “retaliatory.” He 
said it was aimed principally at 
the two big Atlanta dailies, the 
Journal and the Constitution. 


s “The right of a certain group of 
manufacturers to promote the 
sale of their products in a com- 
petitive society” is destroyed by 
the order, he asserted. Liquor pro- 
ducers and marketers are the real 
victims of the action, he said, not 
the newspapers. 

Other protests against the ban 
have been registered by Jack Tar- 
ver, president of Atlanta News- 
papers Inc., publisher of the Jour- 
nal and the Constitution, and C. J. 
Broome, president of the Georgia 
Press Assn. 

Altogether 19 newspapers 
throughout the state have been or- 
dered to file sworn circulation 
statements with the state’s revenue 
department to determine whether 
or not they are covered under the 
ban. 

Despite suggestions the order is 
unconstitutional, no court test of 
it appears to be in the offing. + 


NOAB Elects Strouse, Paver 
Norman H. Strouse, president of 
J. Walter Thompson Co., has been 
elected chairman of the board of 
the National Outdoor Advertising 
Bureau. John M. Paver has been 
reelected president and general 
manager and Charles R. Hogen, 
vp, N. W. Ayer & Son, has been 


elected secretary-treasurer. 


+4 = J aie | r ee " * 7“ ie, a” RE on % Fe ae * eg, ° @ 
Ah acbee yr Aare Se ee nigttes ° Pe gt so a i Um se ay ee {i Sew ee ee Saget aci eC bares a! — | a: 
ee acest ei te bere ayocds Sl a ae ee ger = Rae ‘ Shoe ig Pee = a ; 
ere ee eee, ee te ae : eee ; il ahaa a 7 Geet ae : : re 
z a OS i ee ees ave” oer a ? : : 7 Nai 
4 — (eee se Sg ee aN 
Advertising Age, May 26, 1958 - 
r 
hal - 
¢ ~ 
i _ e 
— ie : ca 
* ee ae ‘ . oe ae Mee Keto eg 
| a re cee 
kek cha te ae 12 > Oe.” lg ee 
a ay a 
ee Roe ior cee sarees < 
ae 1S igi eae tp. ie ka 
; as rth : Ret ay, 
ee ae 
Pe Re 
ort A! ayy er > i : 
Bae es 
Ge eg ea 
‘ mh et shpat ns Satin Bete oes NY a eg = 
: Sates Sears: OL se iis eonger,, « 
\ Ue Sep ee | i . 
wiles nus Giew ‘smodemabommnan Suleman notte 
somstoe ante SAG Oo: aeapn eer eed cee ean 
J on x — 
f | Fake 
4 ‘sean 
§ Pet ts eis as) 
3 eae ys eae 
eey * Mae ; 
3 rete pe tie 
gk abet ag 
te 
halle ICDS ~ Z 
i | oe a 
x 7 i. a 
es Yarr. 
Sil a 
Be ec #4 
£ Heras ee 
| a 
| Bie : 
- 3 qin 
ss 
a ew) ¥ fs 
PO 3 pie ye 
SE aie MOL tee 
bak pee aed 9 “ 
iar et wade’ 
Pye eee 
FEO USN. -2 i) Si eee 
fC ae! 
eek pecs 
AS pias asta ae 
Shea ui 
tae) eee 
ates Ts mete 
ee eT 
Leen ae 
pn 3 So 
ee 
yeah ae 
ice Me ee ay 
See nee at 
Fe ae Paes v ah 
en eS ee = 
oe 
eee ie? 
oP Bata ee 
Sree 
eae . 
ida er 
pe ees: “3 
aes) ee 
See eee 
pane: =< 
oe 
iby 
ane oy nf 
Sweet es 
Peet es ae * ve) 
BBO ge keg 
sere 
| Ro oe a ae 
_ Ot i ey 
7S 
ey “% 
Pet Ag 
Be aie 
es rl 
i ~ eee mee 
a mee eprom ag OO i a Sa feted sh or Oe RNS ye Bes ca eee es | ee See ST ecm ie ecient Seno ete oe Se ene 5 
ay retaaee — : ea : ‘ eee on ees E EO Os ce ee ane a mie) SA a eet ie oe Pl a ie es * Nc Franti meee TA Se 
BOO iospcale eet OS ee see a i : een te et cee ea aia tenes ea ae > aye Ae cena act AONE, SNe ie ee eg cw is 
roe eT AGRE age igh hs ee eee ae z ix a Same) othe : Atlas Sytainka AME me Ee ESE eae a 4 : : F ; ; I MME 1S ig ies Gym regs is:, ee hy 
Wrric ) Mae eign sea tehee se itt Le Se ae ny Ae eee as eee se, sen Mecca Bo ; ore ES RING i aN nit a Sse a SMR RTI Sh Dd Fe a SR a oS hod eh ee Mire a iy ae Payee Bathe coy iy 


126 


O+8 + B+C + D4G + B+C + 948 + BHC + O48 + BEC + 94+H + B+C + 94+8 + B+C + 94H + BHC + 9+ + BHC + O+8 


-.». Means 


Bertsch + 


cooper 


... it also means 


Chicago’s 
largest, complete 
typographic service 


facilities 


Type faces used are: 
Modified Venus Medium & Bertschtype 70B 


More ‘Feedback’ 
in Ad Planning 
Urged by Delano 


(Continued from Page 2) 
functions of the ad-making proc- 
}ess full play in the over-all strat- 
|egy, results in inhibited creativity, 
|Mr. Delano said in a talk prepared 
\for the University of Chicago ad- 
vertising seminar yesterday. In 
|\the absence of Mr. Delano, his 
| talk was read by Alan Bloomfield, 
|director of market planning at 
North. 

The seven elements of a crea- 
tive ad plan were detailed on a 
|chart accompanying the talk, with 
| two-directional arrows indicating 
how interaction should take place. 
If the media department happens 
}on a good television buy, for in- 
| stance, it should have some say in 
changing the plan to take advan- 
tage of the opportunity, Mr. Dela- 
no said. 


s The one inherent danger in 
laying out the elements of an ad- 
vertising plan is inflexibility, he 
warned. “Planning is process; it is 
continuous. Planning can’t stop 
when your plan is presented.” 

The elements of an advertising 
plan were listed as: 


'e Sales objective—‘“Preliminary 
thinking as to what we think we 
ought to head for...it’s not a 
forecast keyed to specific action.” 


e Market definition—“Specify 
|where and when sales are being 
|made.” 


e Product brand image—This, 
along with market definition and 
consumer definition, “give us 
|what we need to know to build 
our marketing profile. This is not 
necessarily the marketing target. 
Some of the non-buying sectors of 
the profile may be areas of oppor- 
tunity.” 


e Creative strategy—‘This is the 
building of the advertisement.” 


e Media plan—‘At this point we 
are ready to select media which 
adapt to our creative approach 
and reach our market target.” 


e Budget determination—‘It is 
my opinion that media creativity 
is less inhibited when money con- 
siderations are ignored at the be- 
ginning.” 


e Testing—‘“There are always a 
few bright ideas which aren’t 
quite bought as strategy is built 
up. They should be tested, and we 
should always be prepared for a 
quick change in strategy if they 
prove out. In addition, the total 
plan should be tested.” 


a “We are dealing with process, 
with a dynamic situation,” Mr. 
Delano ‘said. “There is reciproci- 
ty among these elements in all 
directions, not just the ones we’ve 
outlined. In effect, we have a 
‘field’ with a high degree of in- 
teraction among all the elements 
| within it.” 

| Coordinating a plan that allows 
\for feedback requires “more than | 
|simple authority,” Mr. Delano said. | 
\“It requires a good job of selling 
or persuading. And working with 
people who are continuously un- 
|der deadline pressure—trying to 


ie 


Interaction of Elements in Ad Planning“ 


| Sales Objective | 


Market Definition 


Consumer Definition 


Product Image 


TARGET 


TARGET TARGET 


f 


y Creative Strategy 


ni 


Media 


Plan 


*Source: North Advertising 


(Continued from Page 2) 

also shot at the press conference. 

This quick reaction enabled Lilly 
to get into print in late afternoon 
newspapers along with the story 
reporting the grand jury action. 

Mr. Beesley’s statement also was 
rushed into print as an advertise- 
ment entitled, “A Report to the 
American People.” 


# Lilly moved so rapidly with the 
ad that it began appearing in 
newspapers Tuesday afternoon, 24 
hours after the indictment was 
handed down. It ran in other 
newspapers in the remaining days 
of the week. 

Lilly placed its ad in every 
daily in every city with a popula- 
tion over 100,000. In addition, the 


itals with a population of less than 
100,000. 

The ad was a page, tabloid size, 
except in Indianapolis, Lilly’s 
home town, where eight-column 
papers also got full pages. 

The ad consisted of 14 para- 
the 


company made following 


points: 


e “Lilly has voluntarily reduced 
the price of its vaccine five differ- 
ent times... 


e “We have given a discount of 
524%2% from our list price on all 
vaccine sold to governmental 
agencies. 


e “Lilly’s average profit on all 
polio vaccine sold to date has been 
only 6%¢ per dose. 


e “In just over two years, para- 
lytic polio in this country has been 
reduced by more than 80%, and 


the vaccine used to fight this great 
battle... 


e “One of the problems we face 
today is the potential loss of mil- 
lions of doses of vaccine we now 
have on hand. If it loses potency 
before it is used, the vaccine must 
be destroyed. 


e “According to the U.S. Public 
Health Service there was a total 
inventory of 26,423,000 doses of 
vaccine available as of May 2. Of 
this total, Lilly vaccine amounted 
to 24,043,000 doses. 

“This tremendous amount was 
produced, without any assurance 
of sale, to provide sufficient sup- 
plies to vaccinate the millions of 
Americans who had not yet been 


get them to shift gears and re- 
| verse things at the drop of a hat 
|because new information has | 
come up—requires a high level of 
|cooperation which can only stem 
from ‘enlightened’ persuasion.” # 


Butler Joins Philco 


John G. Butler has been named 
advertising manager of Philco 
Corp. of Canada Ltd., Toronto. He 
formerly was an account execu- 
tive at MacLaren Advertising 
Agency. 


protected against polio at the start 
of the year. The demand has not 
materialized. 


e “It is incredible that, as a post- 
script to one of our greatest 
achievements, we should be con- 
fronted with these unfounded 
charges.” 


a While it was moving to schedule 
this ad in more than 200 newspa- 
pers, Lilly also was acting to make 
its position clear to its major cus- 
tomers. Within 24 hours after the 


Lilly Jumps Hard into Consumer Media in 
Reply to Vaccine Price Fixing Indictment 


indictment was handed down, Lil- 
ly had mailed out letters to 
250,000 doctors and druggists, ex- 
plaining, ‘‘We have resorted to ad- 
vertising to put the facts before 
people who ought to know about 
them.” 

Lilly spokesmen told ADVERTIS- 
ING AGE today that the company 
had received an “extremely grati- 
fying flood of mail from druggists 
and doctors—almost 100% favor- 
able.” 

How was the company able to 


| get off the mark so quickly? 


Well, the company knew in the 
latter half of the previous week 
that the grand jury was going to 


ad ran in all dailies in state cap- | 


graphs of terse copy in which the | 


Lilly produced well over half of | 


render its decision in Trenton on 
Monday, AA was told. Steps there- 
| fore were taken against the possi- 
bility of a criminal indictment. 
However, Lilly said the ad itself 
was put together on Monday, after 
the grand jury returned the in- 
dictment. It was written largely 
by top management, with the as- 
sistance of Earl Newsom, head of 
the New York public relations 
company bearing his name, who 


Newsom company was retained by 
Lilly a year ago. Also in on the 
strategy was Newmeyer & Asso- 
ciates, Washington, D. C., a pr com- 
pany which works closely with 


was in Indianapolis that day. The | 
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| Newsom. 


Once the ad was written, it was 
placed in newspapers by Lilly’s 
agency, Fuller & Smith & Ross, 
Cleveland. 


s Dr. Paul Grey, Lilly account ex- 
ecutive at F&S&R, said the agen- 
cy had 15 to 20 people from the 
art, production and media depart- 
ments working a night shift to 
get the ad out as quickly as pos- 
sible. Newspapers were alerted by 
telegrams that an insertion was 
on the way. 

The ad was set in type within 
three hours after the text arrived 
by teletype from Indianapolis, and 
mats were available for Lilly’s ap- 
proval by 8 a.m. Tuesday morning. 


White King Names Aitken 

William G. Aitken has been ap- 
| pointed advertising manager of Los 
Angeles Soap Co. 
and White King 
Soap Co. Mr. Ait- 
ken had been 
acting advertis- 
ing manager of 
the two-company 
manufacturer of 
soaps and deter- 
gents since Sep- 
tember, 1957 
following the de- 
parture of Larry 
W. Nolte, who joined Batten, Bar- 
ton, Durstine & Osborn, San Fran- 
cisco (AA, Oct. 14, 1957). Mr. Ait- 
ken joined the company in 1956 
as assistant ad manager. Before 
that he was ad manager of Mission 
Dry Corp. 


Wm. G. Aitken 


11th Brand Names Contest Set 
The 11th annual “Brand Name 
Retailers of the Year” competi- 
|tion, sponsored by Brand Names 
Foundation, has been expanded to 
include a “home builders” cate- 
gory. The former “hardware” 
category has been changed to 
“hardware-housewares.” The 
awards will be presented to win- 
ning merchants on April 15, 1959, 
at the annual awards banquet. 
Any store wishing to enter the 
competition should contact Fred 
B. Newell Jr., Brand Names 
Foundation, 437 Fifth Ave., New 


York. 


Sales of Chain Stores 


April % Gain 4 Months % Gain 
1957 or Loss 1958 or Loss 

Food Chains 
“Grand Union ..... $ 34,604,169 $ 31,300,650 +10.6 $ 68,863,987 $ 61,938,492 +11.2 
eee P 33,479,270 31,388,826 + 6.7 132,431,841 125,701,520 + 5.4 
Kroger Co. ... 137,519,785 128,396,735 + 7.0 545,004,560 496,045,717 +10.0 

Group Total ..... 205,603,224 191,086,211 + 7.6 746,300,388 683,685,729 + 9.2 
Mail Order 
Montgomery Ward . 92,615,351 87,423,406 + 5.9 218,990,054 213,034,267 + 2.8 
‘Sears, Roebuck ... 303,707,704 307,393,887 — 1.2 777,218,651 800,959,170 — 3.0 
SEED iNeccntiesst 11,167,069 11,669,880 — 4.3 35,400,745 33,507,193 + 5.6 

Group Total ..... 407,490,124 406,487,173 + 0.2 1,031,609,450 1,047,500,630 — 1.5 
Drug Chains 
EE detsescae cs 5,772,450 5,237,936 +10.2 22,285,450 20,651,176 + 7.9 
Walgreen ......... 20,387,584 18,880,674 + 8.0 79,802,203 72,110,196 +10.7 

Group Total ..... 26,157,034 24,118,610 + 8.4 102,087,653 92,761,372 +10.1 
Variety and Miscellaneous 
American Stores ... 65,828,246 60,699,273 + 8.4 emame 
Butler Bros. ...... 11,525,659 9,247,784 +24.6 46,597,245 38,446,009 +21.2 
°Diana Stores ..... 3,004,769 3,646,911 —17.6 27,084,974 27,727,636 — 2.3 
Edison Bros. ...... 10,600,133 11,452,474 — 7.4 30,654,630 29,591,163 + 3.6 
Fishman, M. H. .... 1,225,188 1,253,341 — 2.2 3,702,390 3,635,907 + 18 
4Franklin Stores ... 3,120,498 3,514,835 —11.2 33,098,860 31,666,704 + 4.5 
Gamble-Skogmo Stores 9,726,286 8,817,093 +10.3 33,160,228 31,188,911 + 6.3 
i 5 Se 32,142,819 34,185,012 — 6.0 101,210,446 103,677,802 — 2.4 
. . et 2 Sa 8,701,425 9,556,473 — 8.9 22,083,628 23,763,218 — 7.1 
Hartfield Stores .. 1,589,123 1,839,097 —13.6 4,186,556 4,405,643 — 5.0 
Interstate Dept. 

GRANGE owe creees 5,162,245 5,723,177 — 9.8 13,097,438 14,051,169 — 6.8 
Kinney, G. R. .... 6,058,000 6,690,000 — 9.5 17,721,000 15,860,000 +11.7 
Kresge, §. S. ..... 29,790,135 31,470,568 — 5.3 100,141,568 100,440,611 — 0.3 
Crem, & Bs osc. 11,385,103 13,059,437 —12.8 39,985,966 44,983,745 —11.1 
Lane Bryant Inc. ... 6,335,082 6,732,405 — 5.9 22,431,801 22,645,988 — 1.0 
Lerner Stores ..... 15,349,167 19,568,493 —21.6 37,445,189 40,409,872 — 7.3 
Mangle Stores ..... 2,307,614 3,518,657 —34.4 8,185,682 8,936,110 — 8.4 
Ee 8,636,271 9,659,184 —10.6 29,225,282 31,226,018 — 6. 
McLellan Stores ... 4,706,347 5,114,057 — 7.9 15,427,512 15,983,795 — 3.5 
> Mercantile Stores 

ae 11,392,000 12,540,000 — 9.2 30,683,000 31,799,000 — 3.5 
©Miller-Wohl Co. .. 3,363,250 4,041,286 —16.8 29,732,001 30,207,196 — 1.6 
Murphy, G. C. .... 16,266,640 17,589,263 — 7.5 52,450,612 55,269,359 — 5.1 
National Shirt Shops 1,615,195 1,880,647 —14.1 4,862,159 5,564,928 —12.6 
Neisner Bros. ..... 5,374,019 6,070,709 —11.5 17,359,202 18,869,408 — 8.0 
Newberry, J. J 16,604,499 17,389,966 — 4.5 54,967,867 54,481,274 + 0.9 
Penney, J. C. ..... 100,233,598 102,642,812 — 2.3 333,125,518 334,931,672 — 0.5 
Rose’s Stores 2,214,971 2,512,419 —11.8 6,888.081 7,512,460 — 8.3 
Shoe Corp. of 

er 7,383,097 8,107,513 — 8.9 23,103,443 22,825,705 + 1.2 
Western Auto ...... 18,223,000 17,727,000 + 2.8 61,135,000 61,201,000 — 0.1 
White Stores ...... 3,531,381 2,673,876 432.1 11,817,902 9,199,655 +28.5 

Group Total ....$ 423,195,760 $ 438,933,762 — 3.6 $1,211,565,180 $1,220,501,958 — 0.7 

Combined Total ..$1,062,446,142 $1,060,625,756 + 0.2 $3,636,567,231 $3,044,449,689 +19.4 


@ Eight weeks, April 26. © Three month period. © 


Nine month period. ¢ Ten month period. 
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ALBANY TIMES-UNION e¢ 
CORPUS CHRIST! CALLER-TIMES ¢ DALLAS TIMES HERALD « (DENVER) ROCKY MOUNTAIN NEWS © DETROIT TIMES « 


MIAMI HERALD 


Everything’s big in Texas, son. And we’ve got the biggest 
circulation in the state—biggest of any magazine in print! 


On July 20th, The American Weekly is proud to welcome 
another great newspaper to its posse of Texas distributors. 
That’s when the great El] Paso Times joins the Corpus Christi 
Caller-Times, Dallas Times Herald, Houston Chronicle, San 
Antonio Light—and begins carrying The American Weekly 
as its exclusive national Sunday magazine. 


The El Paso Times brings 76,711 new families into The 
American Weekly’s big Texas corral... for a total Texas audi- 
ence of 669,711. (That’s 122,045 more Lone Star families 
than the second-ranking national Sunday magazine!) 


BALTIMORE AMERICAN ¢ BOSTON ADVERTISER ¢ BUFFALO COURIER-EXPRESS 


MILWAUKEE SENTINEL © NEW ORLEANS ITEM ¢ NEW YORK JOURNAL-AMERICAN 


- one GuRsTi 
¢ _ SAREE “TIMES 


PHILADELPHIA BULLETIN « 


ST. PAUL PIONEER PRESS © SAN ANTONIO LIGHT © SAN FRANCISCO EXAMINER e¢ SEATTLE POST-INTELLIGENCER © SYRACUSE HERALD-AMERICAN 


CHICAGO AMERICAN e 


ANOTHER HAT | 


IN OUR TEXAS RING! / 


Increasing circulation in key growth states is an American 
Weekly policy. El Paso fits the picture. 


This distribution center for a 24-county Texas-New Mexico 
area is the largest city between Fort Worth and Los Angeles. 
In the past ten years, E] Paso has climbed from 108th to 93rd 
rank in national retail sales. Its metropolitan area population 
has more than doubled since 1940! 

Yes, son, The American Weekly reaches deep into the heart 
of Texas. Fact is, it penetrates the key markets all over the 
U.S.A. with full color impact at the lowest cost per thousand 
of any weekly. 


*Bout time you saw the man from The American Weekly. 


Tee NK VAERICAN WEEKLY 


63 VESEY STREET, NEW YORK 7, N.Y. 


ATLANTA # BOSTON ¢ CHICAGO ¢ CLEVELAND © DETROIT « LOS ANGELES « SAN FRANCISCO 
CINCINNAT! ENQUIRER © CLEVELAND PLAIN DEALER 


PITTSBURGH SUN-TELEGRAPH © PORTLAND OREGONIAN » 


COLUMBIA, S. C. STATE 
© HQUSTON CHRONICLE * HUNTINGTON, W. VA., HERALD-ADVERTISER * LOS ANGELES EXAMINER 
ST. LOUIS GLOBE-DEMOCRAT 
TAMPA TRIBUNE © WASHINGTON POST & TIMES-HERALD ¢ WICHITA BEACON 
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DO THE JOB RIGHT 


TO COVER THE WHOLE 
DELAWARE VALLEY, YOU NEED 


4 THE TRENTON TIMES 


HE CAMDEN COURIER-POST an 


Here is a prima donna's nightmare. Stage- 
hands who haven't learned the difference be- 
tween a spot and a flashlight aren't likely to 
last long in the theater. 


I 


Try throwing the bright lights on your Dela- 
ware Valley newspaper coverage for a mo- 
ment; merchandisers who stay for the long 
haul keep a watchful eye on their media, 
quickly aware when re-evaluation is called 
for. Inspection will reveal that Delaware Valley 
U.S.A. (unlike most major metropolitan areas) 
falls into two distinct markets, not one. Top 
national advertisers recognize this, sell each 
side of the river locally, in its own newspapers. 
Best way to throw a spotlight on your product 
in the New Jersey segment—rich, sprawling, 
industrious — is via a power-packed news- 
paper package, the CAMDEN COURIER - POST 
and the TRENTON TIMES. Try both as a unit, 
at a modest line rate of just 63c. 


IT PAYS TO CROSS THE DELAWARE 


SS> 
anon 
ba © 


TRENTON TIMES 


Established 1883 


| CAMDEN COURIER-POST 


Established 1875 


Represented nationally by GEORGE A. McDEVITT CO., INCORPORATED 
NEW YORK @ CHICAGO © PHILADELPHIA @ DETROIT @ LOS ANGELES 
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